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wecYb cÖmv‡ii m~Pbv 
Introduction to Marketing Promotion 

 

 

 

wecYb cÖmvi n‡jv GKwU †Kv¤úvwbi wecYb wgkÖ‡Yi Ggb GKwU Dcv`vb hv †Kv¤úvwb Ges †µZv‡`i g‡a¨ †hvMv‡hvM 
Kivi †KŠkj wnmv‡e e¨eüZ nq| wecYb cÖmv‡ii bvbvwea nvwZqvi †hgb- weÁvcb, e¨w³K weµq, weµq cÖmvi, 
Rbms‡hvM I cÖPvi, Ges cÖZ¨ÿ wecY‡bi gva¨‡gB we‡µZv Zv‡`i cY¨ ev †mev m¤ú‡K© †µZv‡`i Rvbvq, Zv‡`i‡K 
c‡Y¨i ¸bv¸Y †evSv‡bvi †Póv K‡i Ges cY¨ µq Ki‡Z †µZv‡`i cÖfvweZ Kivi †Póv K‡i| GwU Rbmvavi‡Yi Kv‡Q 
†Kv¤úvwb, cY¨ ev †mev m¤ú‡K© cÖ‡qvRbxq Z_¨vw` Qwo‡q w`‡Z mnvqZv K‡i| mwVK wecYb cÖmvi cwiKíbv cÖYqb I 
Gi Kvh©Ki ev Í̄evqb ïaygvÎ †Kv¤úvwbi weµq I gybvdvB e„w× K‡ibv, eis †Kv¤úvwb m¤ú‡K© Rbmvavi‡Yi g‡a¨ 
we`¨gvb aviYv‡K DbœZ K‡i †Kv¤úvwb‡K cÖwZ‡hvwMZvg~jK evRv‡i `xN©w`b wU‡K _vK‡Z mvnvh¨ K‡i|  

GB BDwb‡U †gvU cuvPwU cvV i‡q‡Q| cÖ_g cv‡V wecYb cÖmv‡ii aviYv, wecYb cÖmv‡ii ˆewkó¨, Gi D‡Ïk¨ I 
¸iæZ¡ m¤ú‡K© cÖv_wgK Av‡jvPbv Kiv n‡q‡Q| wØZxq cv‡V wecYb cÖmv‡ii nvwZqvi mg~‡ni we Í̄vwiZ weeiY †`Iqv 
n‡q‡Q| Z…Zxq cv‡V wecYb cÖmvi wgkÖY I Gi Dci cÖfve we Í̄viKvix Dcv`vbmg~n wb‡q Av‡jvPbv Kiv n‡q‡Q| 
PZz_© cv‡V wecYb cÖmvi cwiKíbv Kx I cÖmvi cwiKíbv c×wZ cÖYq‡bi avcmg~n m¤ú‡K© Av‡jvPbv Kiv n‡q‡Q| 
Ges me©‡k‡l cÂg cv‡V c‡Y¨i †kÖYx‡f‡`, †µZv‡f‡` Ges cY¨ RxebP‡µi wewfbœ Í̄i‡f‡` wecYb cÖmvi wgkÖY 
wKiƒc n‡e, †m m¤ú‡K© Av‡jvKcvZ Kiv n‡q‡Q|  
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 wecYb cÖmvi― aviYv I D‡Ïk¨  
Marketing Promotion― Concepts and Objectives 

 
D‡Ïk¨ 

G cvV †k‡l Avcwb- 
• wecYb cÖmvi Kx †m m¤ú‡K© ej‡Z cvi‡eb; 
• wecYb cÖmv‡ii ˆewkó¨¸‡jv e¨vL¨v Ki‡Z cvi‡eb; Ges 
• wecYb cÖmv‡ii D‡Ïk¨ I ¸iæZ¡ m¤ú‡K© we Í̄vwiZ weeiY w`‡Z cvi‡eb| 

 

cÖ‡gvkb ev cÖmvi wecYb wgkÖ‡Yi Ab¨Zg cÖavb GKwU nvwZqvi| GwU‡K wecYb wgkÖ‡Yi me©vwaK „̀k¨gvb Dcv`vb 
wn‡m‡eI we‡ePbv Kiv n‡q _v‡K| cY¨ ev †mevi Pvwn`v ˆZwi, e„w× ev a‡i ivL‡Z wKsev weµq e„w× Ki‡Z cÖmvi 
¸iæZ¡c~Y© f‚wgKv cvjb K‡i| †Kv¤úvwb¸‡jv‡K cÖwZ‡hvwMZvq wU‡K †_‡K mvdj¨ AR©‡bi Rb¨ ïaygvÎ fvj gv‡bi 
cY¨ Drcv`b, mwVK g~j¨ wba©viY Ges Kvh©Ki eÈb wbwðZ Ki‡jB P‡jbv, eis cY¨ ev †mev weµ‡qi c~‡e©, 
weµqKv‡j, †fv‡Mi mgq Ges †fvM cieZ©xKv‡j †µZv ev †fv³v‡`i mv‡_ Kvh©Ki †hvMv‡hvM ’̄vc‡bi gva¨‡g 
cÖmvi Kvh©µg Pvjv‡Z nq| wecYb cÖmv‡ii nvwZqvi mg~‡ni- †hgb weÁvcb, e¨w³K weµq, weµq cÖmvi, 
Rbms‡hvM I cÖPvi, Ges cÖZ¨ÿ wecY‡bi mdj e¨env‡ii gva¨‡g GKwU cÖwZôvb mn‡RB Zvi Kvw•LZ j‡ÿ¨ 
†cuŠQv‡Z cv‡i| wecYb cÖmv‡ii GB cvuPwU nvwZqv‡ii c„_K c„_K ‰ewkó¨ I kw³gËv i‡q‡Q| GB nvwZqvi¸‡jvi 
h_v_© e¨envi †Kv¤úvwbi wecYb wgkÖ‡Yi Ab¨vb¨ Dcv`v‡bi mdjZv wbwðZ Ki‡Z ¸iæZ¡c~Y© f‚wgKv cvjb K‡i|  
 

wecYb cÖmvi Gi aviYv 
Concept of Marketing Promotion 

gv‡K©wUs cÖ‡gvkb ev wecYb cÖmvi ej‡Z †mme Kvh©µg‡K †evSvq hvi gva¨‡g †Kv¤úvwb Zvi cY¨ ev †mevi Pvwn`v 
m„wó, e„w× I weµ‡qi aviv‡K Ae¨vnZ iv‡L| GwU wecYb wgkÖ‡Yi Ab¨Zg ¸iæZ¡c~Y© nvwZqvi| g~jZt eZ©gvb wKsev 
m¤¢ve¨ †µZv‡`i‡K we`¨gvb ev bZzb †Kvb cY¨ ev †mev m¤ú‡K© AewnZ Kiv, µ‡q DØy× Kiv, cÖ‡ivwPZ Kiv ev 
cybt¯§iY Kwi‡q †`Iqv‡KB gv‡K©wUs cÖ‡gvkb ev wecYb cÖmvi ejv nq| 

evRv‡i cY¨ mieivn Kivi c‡i cY¨wU hv‡Z cÖZ¨vkv Abyhvqx cÖ‡qvRbxq evRvi `Lj Ki‡Z cv‡i, †m e¨vcv‡i 
h_vh_ e¨e ’̄v MÖnb KivB n‡jv gv‡K©wUs cÖ‡gvkb ev wecYb cÖmv†ii g~jK_v| A_©vr, cY¨ ev †mevi evRvi ˆZwi I 
Dbœqb Kiv Ges †Kv¤úvwbi fveg~wZ© cÖwZôvi Rb¨ †Kv¤úvwb KZ…©K M„nxZ †µZv‡`i‡K AewnZ I DØy× Kivi Rb¨ 
†µZvg~Lx mgwšẐ †hvMv‡hvM Kvh©µg‡KB gv‡K©wUs cÖ‡gvkb ev wecYb cÖmvi ejv nq| 

wb‡¤œ wewfbœ wecYb wekvi` KZ©„K cÖ̀ Ë wecYb cÖmv‡ii msÁv D‡jøL Kiv n‡jv: 

McCarthy Gi g‡Z, ÒPromotion is communicating information between seller and potential buyer to 

influence attitudes and behaviors.Ó (A_©vr, we‡µZv I m¤¢ve¨ †µZvi g‡a¨ Z‡_¨i Av`vb cÖ`vb Kivi gva¨‡g 
„̀wófw½ I AvPiY‡K cÖfvweZ ev cwieZ©b Kiv‡KB cÖmvi e‡j|) 

Kotler and Armstrong Gi g‡Z, ÒPromotion includes all the activities the company undertakes to 

communicate and promote its products to the target market.Ó (A_©vr, cÖmvi n‡jv †mme Kvh©µ‡gi mgwó hvi 
gva¨‡g †Kv¤úvwb Zvi Afxó evRv‡i Zvi cY¨ m¤ú‡K© Rvbvq I cÖPviYv Pvjvq|) 

cvV-1.1 
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Skinner and Ivancevich- Gi g‡Z, ÒPromotion is the communication of favorable persuasive information 

about a firm or product in order to influence potential buyers.Ó (A_©vr, cÖmvi n‡”Q m¤¢ve¨ †µZv‡`i‡K 
cÖfvweZ Kivi Rb¨ cÖwZôvb ev cY¨ m¤ú‡K© AbyK‚j cÖ‡ivPbvg~jK Z‡_¨i †hvMv‡hvM|) 

Evans and Berman- e‡jb, ÒPromotion is any form of communication used to inform, persuade and/or 

remind people about an organization's or individual's goods, services, image, ideas, community 

involvement or impact on society.Ó  (A_©vr, cÖmvi n‡”Q GK ai‡Yi †hvMv‡hvM cÖwµqv hv †Kvb cÖwZôvb ev 
e¨w³i cY¨, †mev, fveg~wZ©, aviYv, mgvR mswkøóZv ev mgv‡Ri Dci Zvi cÖfve m¤ú‡K© RbMY‡K AewnZ Kiv, 
cÖ‡ivwPZ Kiv A_ev ¯§iY Kwi‡q †`Iqvi Rb¨ e¨envi Kiv n‡q _v‡K|) 

DcwiwjøwLZ msÁvmg~n †_‡K mn‡RB cÖZxqgvb nq †h, gv‡K©wUs cÖ‡gvkb ev wecYb cÖmvi n‡jv cY¨, †mev ev cÖwZôvb 
m¤ú‡K© Rbg‡b AbyK‚j aviYv ˆZwi I a‡i ivLvi Rb¨ M„nxZ †fv³vg~Lx mgwš̂Z wKQz †hvMv‡hvM Kvh©µg| AvaywbK wecYb 
wekvi`‡`i g‡Z weÁvcb, e¨w³K weµq, weµq cÖmvi, Rbms‡hvM I cÖPvi, Ges cÖZ¨ÿ wecYb BZ¨vw` n‡jv gv‡K©wUs 
cÖ‡gvkb ev wecYb cÖmv‡ii g~j nvwZqvi| 

Dchy©³ msÁv¸‡jv we‡kølb Ki‡j wecYb cÖmv‡ii wb‡¤œv³ w`Kmg~n cvIqv hvq: 

wecYb cÖmvi n‡jv- 

1. †µZv ev †fv³vg~Lx GKwU mgwšẐ †hvMv‡hvM Kvh©µg; 
2. †µZv AewnZKiY I DØy×KiY Kvh©µg;  
3. †µZvi g‡bvfve I AvPiY cwieZ©‡bi D‡Ï‡k¨ cwiPvwjZ Kvh©µg; 
4. cY¨, †mev, aviYv ev cÖwZôv‡bi cÖwZ †µZv ev †fv³v‡`i g‡bv‡hvM m„wóKvix Kvh©µg; Ges 
5. cY¨ ev †mevi Pvwn`v m„wó, e„w× I Zv a‡i ivLvi D‡Ï‡k¨ cwiPvwjZ Kvh©µg| 

wecYb cÖmv‡ii aviYvwU‡K wb‡¤œv³ wP‡Îi mvnv‡h¨ mnRfv‡e Dc ’̄vcb Kiv hvq: 

 
wPÎ: gv‡K©wUs cÖ‡gvkb ev wecYb cÖmvi 

cwi‡k‡l mvwe©K Av‡jvPbvi †cÖwÿ‡Z ejv hvq †h, eZ©gvb I m¤¢ve¨ †µZv ev †fv³v‡`i‡K cY¨, †mev, aviYv ev 
cÖwZôv‡bi bvbvwea welq m¤ú‡K© weÁvcb, e¨w³K weµq, weµq cÖmvi, Rbms‡hvM I cÖPvi, Ges cÖZ¨ÿ wecY‡bi 
gva¨‡g AewnZ, cÖ‡ivwPZ Ges cybtcybt ¯§iY Kwi‡q w`‡q cY¨ ev †mevi Pvwn`v m„wó, e„w× I Ae¨vnZ ivLv wKsev 
cY¨, †mev ev cÖwZôvb m¤ú‡K© BwZevPK fveg~wZ© ˆZwi Kiv I Zv a‡i ivLvi D‡Ï‡k¨ cÖwZôvb KZ©„K m¤úvw`Z 
mgwšẐ †hvMv‡hvM I cÖ‡ivPbvg~jK Kvh©µg‡KB gv‡K©wUs cÖ‡gvkb ev wecYb cÖmvi ejv nq| eZ©gvb 
cÖwZ‡hvwMZvg~jK e¨emvwqK RM‡Z wecYb cÖmv‡ii ¸iæZ¡ Acwimxg| 
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wecYb cÖmv‡ii ˆewkó¨  
Nature/ Characteristics of Marketing Promotion 

Boone and Kurtz Gi g‡Z, ÒPromotion is the function of informing, persuading and influencing the 

company's purchase decision.Ó A_©vr, cÖmvi n‡jv AewnZ Kiv, cÖ‡ivwPZ Kiv Ges †Kv¤úvwbi cY¨ µ‡qi Rb¨ 
‡µZvi µq wm×všÍ‡K cÖfvweZ Kivi Kvh©µg| †µZv I †fv³v‡`i Aek¨B Rvb‡Z n‡e †h mwVK cY¨wU mwVK `v‡g 
mwVK ’̄v‡b Zv‡`i Pvwn`v †gUv‡bvi Rb¨ cȪ ‘Z Av‡Q| Avi wecYb wgkÖ‡Yi g~j KvRB n‡jv †mwU wbwðZ Kiv| 
wecYb cÖmvi Qvov †µZv‡`i cY¨ ev †mev m¤ú‡K© Rvbv‡bv, Zv‡`i cY¨ ev †mev µ‡q DØy× Kiv Ges m‡e©vcwi 
mdj weµq Kvh©µg m¤úv`b Kiv m¤¢eci bq| 

Dc‡iv³ Av‡jvPbvi gva¨‡g wecYb cÖmv‡ii wKQz ˆewkó¨ cvIqv hvq| †m¸‡jv n‡jv: 

1. Z_¨g~jK cÖwµqv (Informative process): wecYb cÖmvi n‡jv †Kv¤úvwbi cY¨ ev †mev m¤ú‡K© Afxó evRv‡i 
cÖ‡qvRbxq Z_¨ cÖ̀ v‡bi gva¨‡g †hvMv‡hvM m„wói GKwU cÖwµqv| 

2. cÖ‡ivPbvg~jK cÖwµqv (Persuasive process): wecYb cÖmvi †Kv¤úvwbi cY¨ ev †mev m¤ú‡K© †µZv‡`i AewnZ 
Kivi gva¨‡g µ‡q cÖ‡ivwPZ Kivi GKwU cÖwµqv| 

3. ‡cÖibvg~jK cÖwµqv (Motivating process): wecYb cÖmvi ïaygvÎ †µZv‡`iB cÖ‡qvRbxq cY¨ ev ‡mev µ‡qi 
DÏxcbv †`q bv, eis eÈb cÖYvjxi bvbviKg cwi‡ekK‡K c‡Y¨i myôy e›U‡bi Aby‡cÖiYv †hvMvq| 

4. cÖmvi GKwU wewb‡qvM (Promotion is an investment): wecYb cÖmvi‡K ¯̂í‡gq`x weµq e„w×i cÖ‡Póv wn‡m‡e 
bv †`‡L eis `xN©‡gqv`x wewb‡qvM wn‡m‡e †`L‡Z n‡e hvi gva¨‡g cY¨ ev †Kv¤úvwbi cÖwZ †fv³v‡`i fv‡jv 
g‡bvfve ˆZwi Kiv hvq| 

5. eyw×e„wËK cÖwµqv (Intellectual process): wecYb cÖmvi Kvh©µg cwiPvjbv Kivi Rb¨ bvbvwea wm×všÍ wb‡Z 
nq, †hgbÑ jÿ¨w ’̄Z evRvi I †µZv‡`i‡K Luy‡R †ei Kiv, cÖmv‡ii D‡Ïk¨ wba©viY Kiv, cÖmv‡ii nvwZqvi I 
Zvi ev‡RU wba©viY BZ¨vw`, hvi cÖ‡Z¨KwUi Rb¨ eyw×gËvi cÖ‡qvRb nq| 

6. mywbw ©̀ó nvwZqvi (Specific tools): wecYb cÖmv‡ii mywbw ©̀ó cvuPwU nvwZqvi n‡jv weÁvcb, e¨w³K weµq, weµq 
cÖmvi, Rbms‡hvM I cÖPvi, Ges cÖZ¨ÿ wecYb|  

 

wecYb cÖmv‡ii D‡Ïk¨  
Objectives of Marketing Promotion 

AvaywbK evRviRvZKib cÖwµqvi GKwU ¸iæZ¡c~Y© KvR n‡jv wecYb cÖmvi| eZ©gvb I m¤¢ve¨ †µZv I †fv³v‡`i 
Kv‡Q cY¨, †mev ev cÖwZôv‡bi BwZevPK fveg~wZ© ˆZwi K‡i Pvwn`v m„wó, e„w× I Zvi w ’̄wZkxjZv eRvq ivLvB n‡jv 
wecYb cÖmv‡ii g~j D‡Ïk¨| G cÖm‡½ Evans and Berman e‡jb, ÒPromotion is any form of communication 

used to inform, persuade and/or remind people about an organization's or individual's goods, services, 

image, ideas, community involvment or impact on socity.Ó Dc‡iv³ msÁv we‡kølY Ki‡j wecYb cÖmv‡ii 
eûg~Lx D‡Ïk¨¸‡jv m¤ú‡K© GKwU aviYv cvIqv hvq| wb‡¤œ Gme D‡Ïk¨ mg~n eb©bv Kiv n‡jv: 

1. AewnZ Kiv (To inform): cY¨ Drcvw`Z n‡jB Zv weµq nq bv| G Rb¨ cÖwZôvb‡K Zv‡`i Drcvw`Z cY¨ 
Ges Gi ¸Yv¸Y m¤ú‡K© RbmvaviY‡K AewnZ Ki‡Z nq| 

2. cÖ‡ivwPZ Kiv (To persuade): evRv‡i we`¨gvb AmsL¨ cY¨ ev †mevi ga¨ †_‡K cÖwZôv‡bi wbR¯̂ cY¨ ev 
†mev µ‡q †µZv ev †fv³v‡`i‡K bvbvfv‡e DØy× I cÖ‡ivwPZ Kiv wecYb cÖmv‡ii Ab¨Zg cÖavb GKwU 
D‡Ïk¨| wecYb cÖmv‡ii gva¨‡g cY¨, †mev ev cÖwZôvb msµvšÍ †jvfbxq I BwZevPK Z_¨vewj AZ¨šÍ 
AvKl©bxqfv‡e Rbmvavi‡Yi mvg‡b Dc ’̄vcb Kiv hvq| 
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3. ¯§iY Kwi‡q †`Iqv (To remind): evRv‡i weivRgvb AmsL¨ c‡Y¨i fx‡o †µZvmvaviY wbw ©̀ó eª̈ v‡Ûi cY¨wUi 
K_v fz‡j †h‡Z cv‡i| ZvB †fv³viv ev †µZviv †hb Zv‡`i cQ‡›`i wbw ©̀ó eª̈ v‡Ûi cY¨wUB evievi µq K‡i 
Zvi Rb¨ Zv‡`i‡K cybtcybt ¯§iY Kwi‡q †`Iqv wecYb cÖmv‡ii D‡jøL‡hvM¨ GKwU D‡Ïk¨| 

4. c‡Y¨i Pvwn`v m„wó I e„w× Kiv (To create and increase demand): cY¨, †mev Ges cÖwZôvb m¤úwK©Z 
bvbvwea BwZevPK Ges Avkve¨ÄK w`K †fv³vmvaviY‡K AewnZ Kivi gva¨‡g c‡Y¨i Pvwn`v m„wó I e„w× Kiv 
wecYb cÖmv‡ii Av‡iKwU ¸iæZ¡c~Y© D‡Ïk¨| 

5. Pvwn`vi avivevwnKZv eRvq ivLv (Maintaining demand): wecYb cÖmv‡ii nvwZqvi¸‡jvi mg‡qvc‡hvMx Ges 
mwVK cÖ‡qvM wbwðZ Kivi gva¨‡g evRv‡i wbw ©̀ó c‡Y¨i Pvwn`vi n«vm-e„w× wbqš¿Y Kiv hvq| †hgb- c‡Y¨i 
Pvwn`v Lye †e‡o †M‡j cÖ‡gvk‡bi gvÎv Kwg‡q w`‡q ev Pvwn`v K‡g †M‡j cÖ‡gvk‡bi (cÖmv‡ii) gvÎv evwo‡q 
w`‡q evRv‡i c‡Y¨i Pvwn`vi avivevwnKZv I w ’̄wZkxjZv eRvq ivLv hvq| 

6. †fv³vi g‡bvfve I AvPiY cwieZ©b Kiv (To change consumer attitude and behavior): cY¨, †mev ev 
cÖwZôvb msµvšÍ Z_¨vejx †hŠw³K I MVbg~jKfv‡e †µZv I †fv³v‡`i Kv‡Q Dc ’̄vc‡bi gva¨‡g †µZv‡`i 
g‡bvfve I AvPiY‡K cÖfvweZ I cwieZ©b Kiv hvq| d‡j eZ©gvb I m¤¢ve¨ †µZviv cY¨ µ‡q cÖjyä nq I 
cÖwZôv‡bi weµq e„w× cvq|  

7. †bwZevPK fveg~wZ© ~̀ixKiY (To remove negative image): wecYb cÖmv‡ii †KŠkj wn‡m‡e cÖPvi I 
Rbms‡hv‡Mi mwVK I mg‡qvc‡hvMx e¨env‡ii gva¨‡g cY¨ Ges cÖwZôv‡bi cÖwZ mvaviY RbM‡Yi g‡b m„wó 
nIqv cÖwZK‚j aviYv, †bwZevPK g‡bvfve, k¼v, D‡ØM-DrKÚv, wØav-Ø›Ø BZ¨vw` ~̀i Kiv hvq| 

8. mybvg m„wó Kiv (To create/ establish goodwill): cÖwZôv‡bi BwZevPK I MVbg~jK w`Kmg~n wecYb cÖmv‡ii 
gva¨‡g †fv³vmvavi‡Yi Kv‡Q Dc ’̄vcb Kiv hvq| G‡Z cÖwZôv‡bi cÖwZ †fv³v‡`i Av ’̄v ev‡o, cÖwZôv‡bi 
fveg~wZ© D¾¡j nq I mybvg e„w× cvq| 

9. cÖwZ‡hvwMZv †gvKv‡ejv Kiv (To face competition): Zxeª cÖwZ‡hvwMZvi GB hy‡M wewfbœ cÖwZôvb GKB g~‡j¨ 
GKB iKg cY¨ evRv‡i Qvo‡Q| hv cÖwZ‡hvwMZvi gvÎv‡K ZxeªZi Ki‡Q| GgZve ’̄vq, wecYb cÖmv‡ii gva¨‡g 
cÖwZ‡hvMx A‡cÿv AwaKZi cv_©K¨g~jK I wek¦vm‡hvM¨ Z_¨ cÖPvi K‡i c‡Y¨i Pvwn`v I weµq e„w×i gva¨‡g 
cÖwZ‡hvwM‡`i †gvKv‡ejv Kiv hvq| 

10. gybvdv e„w× Kiv (To increase profit): wecYb cÖmv‡ii nvwZqvi¸‡jvi mwVK e¨envi evRvi m¤úªmviY I 
c‡Y¨i weµq Z¡ivwšẐ Kivi gva¨‡g gybvdv e„w×i my‡hvM K‡i †`q| ZvB wecYb cÖmv‡ii Ab¨Zg cÖavb D‡Ïk¨ 
n‡jv gybvdv e„w× Kiv| 

cwi‡k‡l ejv hvq, Dc‡i DwjøwLZ D‡Ïk¨mg~n‡K mvg‡b †i‡LB cÖwZôv‡bi wecYb cÖmvi Kvh©µg cwiPvwjZ nq| 

 

wecYb cÖmv‡ii ¸iæZ¡  
Importance of Marketing Promotion 

Zxeª cÖwZ‡hvwMZvg~jK eZ©gvb evRvi e¨e ’̄vq wecYb cÖmv‡ii ¸iæZ¡ Acwimxg| †µZv‡`i Zv‡`i wbZ¨cÖ‡qvRbxq 
cY¨ mn‡R cvIqvi Rb¨ Ges evRviRvZKvix‡K Zvi Drcvw`Z cY¨ †µZv‡`i‡K fv‡jv gybvdvmn †cuŠ‡Q †`Iqvi 
Rb¨ wecYb cÖmvi AZ¨šÍ ¸iæZ¡c~Y©| G cÖm‡½ Pride and Ferrel e‡jb, ÒThe role of promotion is to 

communicate with individuals, groups or organizations to directly or indirectly facilitate exchanges by 

informing and persuading one or more of the audiences to accept an organization's products.Ó A_©vr, 
wecYb cÖmvi evRviRvZKvix I †µZvmvavi‡Yi g‡a¨ c‡Y¨i wewbgq I MÖnY‡hvM¨Zv‡K mnRZi K‡i| wecYb 
cÖmv‡ii ¸iæZ¡‡K ỳBwU cÖavb „̀wó‡KvY †_‡K e¨vL¨v Kiv hvq, hv wP‡Îi gva¨‡g mn‡R Dc ’̄vcb Kiv n‡jv: 
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wPÎ: wecYb cÖmv‡ii ¸iæZ¡  

K) wecYb cÖmv‡ii A_©‰bwZK ¸iæZ¡ (Economic importance of marketing promotion): GKwU †`‡ki 
A_©‰bwZK Dbœq‡b wecYb cÖmvi ¸iæZ¡c~b© f‚wgKv cvjb K‡i| wecYb cÖmv‡ii A_©‰bwZK ¸iæZ¡ wb¤œiƒc: 

1. c‡Y¨i Pvwn`v m„wó I e„w× (Creating and increasing demand): wecYb cÖmv‡ii gva¨‡g †µZv I 
†fv³vmvaviY‡K cY¨ m¤ú‡K© evievi cÖ‡qvRbxq Z_¨cÖ̀ vb Kiv nq| d‡j †µZv I †fv³viv c‡Y¨i cÖwZ AvMÖnx 
nq Ges c‡Y¨i Pvwn`v ˆZwi nIqvi cvkvcvwk e„w×I cvq| 

2. Pvwn`v I †hvMv‡bi g‡a¨ mgZviÿv (Balancing demand and supply): wecYb cÖmvi ïaygvÎ c‡Y¨i Pvwn`v 
m„wó I e„w×B K‡ibv eis c‡Y¨i †hvMv‡bi Zzjbvq Pvwn`v †ewk n‡q †M‡j cÖmvi Kvh©µg Kwg‡q w`‡q c‡Y¨i 
Pvwn`v I †hvMv‡bi g‡a¨ mgZvweavb Ki‡Z mnqZv K‡i| 

3. evRvi m¤úªmviY (Market expansion): wecYb cÖmv‡ii gva¨‡g †µZviv cÖ‡qvRbxq cY¨ I †mev m¤ú‡K© 
Rvb‡Z cv‡i Ges cY¨ µ‡q cÖ‡ivwPZ nq| d‡j c‡Y¨i Pvwn`v m„wó nq Ges †fvM e„w×i gva¨‡g c‡Y¨i evRv‡ii 
m¤úªmviY N‡U| 

4. e„n`vqZb Drcv`b (Large sale production): wecYb cÖmv‡ii gva¨‡g †fv³v‡`i‡K AwaK cwigv‡Y cY¨ µ‡q 
DØy× Kiv nq| d‡j m¤úªmvwiZ evRv‡ii Pvwn`v †gUv‡Z Drcv`bI evov‡Z nq| Gfv‡e wecYb cÖmvi 
e„n`vqZb Drcv`‡b mvnvh¨ K‡i| 

5. Drcv`b e¨q n«vm (Reducing production costs): wecYb cÖmv‡ii gva¨‡g c‡Y¨i e¨vcK Pvwn`v m„wó nq I 
†fv³v‡`i †fvM e„w× cvq| d‡j evRviRvZKvix‡K c‡Y¨i Drcv`b evov‡Z nq, hv GKK cÖwZ c‡Y¨i Drcv`b 
e¨q n«vm Ki‡Z mnvqZv K‡i| 

6. weµq I gybvdv e„w× (Increasing sales and profit): wecYb cÖmvi †µZv‡`i‡K cY¨ µ‡q DØy× K‡i| d‡j 
weµq e„w×i mv‡_ mv‡_ weµqjä gybvdvI e„w× cvq| 

7. cÖwZ‡hvwMZv †gvKv‡ejv (Facing competition): wecYb cÖmv‡ii gva¨‡g †Kv¤úvwb Zvi wbR c‡Y¨i ˆewkó¨, 
¸bv¸Y, Kvh©KvwiZv BZ¨vw` cÖwZ‡hvMx‡`i †P‡q fv‡jvfv‡e I wfbœ Avw½‡K †µZv‡`i mvg‡b Dc ’̄vcb K‡i| 
d‡j †µZviv evRv‡ii Ab¨vb¨ cÖwZ‡hvMxi cY¨ bv wK‡b H †Kv¤úvwbi cY¨B wK‡b| Gfv‡e wecYb cÖmv‡ii 
gva¨‡g cÖwZ‡hvwMZv †gvKv‡ejv Kiv hvq| 

8. mybvg m„wó (Creating goodwill): wecYb cÖmv‡ii gva¨‡g c‡Y¨i fv‡jv w`Kmg~n Rbmvavi‡Yi Kv‡Q cÖPvwiZ 
nq| d‡j c‡Y¨i cvkvcvwk cÖwZôv‡biI mybvg m„wó nq| 

9. bZzb cY¨ D™¢veb I cÖPjb (Invention and Introduction of new products): wecYb cÖmv‡ii gva¨‡g bZzb 
c‡Y¨i AvMgb, ¸Yv¸Y I DrKl©Zv m¤ú‡K© BwZevPK Z_¨ †fv³v‡`i‡K cÖ`vb Kivi gva¨‡g †fv³v‡`i‡K bZzb 
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c‡Y¨i cÖwZ AvMÖnx K‡i †Zvjv hvq| d‡j †µZviv Lye mn‡RB bZzb cY¨wU‡K wbqwgZ Ab¨me c‡Y¨i g‡Zv 
MÖnY Ki‡Z cv‡i| 

10. e¨w³MZ I RvZxq Avq e„w× (Increasing individual and national income): wecYb cÖmvi Kvh©µg 
cwiPvjbvi Rb¨ we‡klvwqZ A‡bK cÖwZôvb M‡o I‡V| †mme cÖwZôv‡b A‡bK gvby‡li Kv‡Ri my‡hvM m„wó nq| 
cvkvcvwk †`kxq evRvi I AvšÍR©vwZK evRv‡i cY¨ weµ‡qi my‡hvM ˆZwi nq| d‡j GB †m±i mswkøó e¨w³‡`i 
e¨w³MZ Avq e„w×i cvkvcvwk †`‡ki RvZxq AvqI e„w× cvq| 

L) wecYb cÖmv‡ii mvgvwRK ¸iæZ¡ (Social importance of marketing promotion): wecYb cÖmvi cÖwZôv‡bi 
Avw_©K Ae ’̄vi Dbœq‡bi cvkvcvwk mvgvwRK Dbœq‡bI ¸iæZ¡c~Y© f‚wgKv cvjb K‡i| wecYb cÖmv‡ii mvgvwRK ¸iæZ¡ 
wb‡¤œ Av‡jvPbv Kiv n‡jv: 

1. AewnZKiY (To inform): wecYb cÖmv‡ii bvbvwea nvwZqvi e¨envi K‡i cÖwZôv‡bi cY¨ ev †mev m¤ú‡K© 
eZ©gvb I m¤¢ve¨ †µZv‡`i‡K cÖ‡qvRbxq Z_¨vw` AewnZ Kiv nq| d‡j †µZviv Zv‡`i cÖ‡qvRb I Afve 
†gUv‡bvi Rb¨ cÖZ¨vwkZ cY¨ ev †mev m¤ú‡K© Rvb‡Z cv‡i| 

2. mvgvwRK m‡PZbZv m„wó (Creating social awareness): wecYb cÖmv‡ii gva¨‡g mvgvwRK wewfbœ Bmy¨‡Z 
Rbmvavi‡Yi g‡a¨ m‡PZbZv ˆZwi Kiv hvq| †hgb wecYb cÖmv‡ii mwVK e¨env‡ii d‡jB Ò ỳwU mšÍv‡bi †ewk 
bq, GKwU n‡j fv‡jv nqÓ-Gi g‡Zv kÖæwZgayi † ø̄vMvb G‡`‡ki RbmsL¨v e„w×‡iv‡ai m‡PZbZv ˆZwi Ki‡Z 
mvnvh¨ K‡i‡Q| 

3. mvgvwRK m¤úK© m„wó (Creating social relationship): wecYb cÖmv‡ii gva¨‡g wØ-cvwÿK †hvMv‡hvM cÖwZôv 
Kiv hvq| d‡j cÖwZôvb I †fv³viv G‡K Ac‡ii „̀wófw½, Pvwn`v I cÖ‡qvRb m¤ú‡K© Rvb‡Z cv‡i, hvi gva¨‡g 
mvgvwRK m¤ú‡K©i m~Pbv nq|  

4. iæwPi DrKl© mvab (Enrichment of taste): wecYb cÖmvi mgv‡R mvgvwRK Pvwn`vm¤úbœ, my›`i I 
iæwP‡evam¤úbœ c‡Y¨i cÖeZ©b K‡i †fv³vmvavi‡Yi iæwPi DrKl© mva‡b ¸iæZ¡c~Y© f‚wgKv cvjb K‡i| 

5. RvZxqZv‡eva m„wó (Creating nationalism): wewfbœ cÖwZôvb KZ…©K cÖPvwiZ bvbv † ø̄vMvb †hgb- Ò†`wk cY¨, 
wK‡b nI ab¨Ó ev ÒAvR‡Ki mÂq, AvMvgxi wbivcËvÓ BZ¨vw` †fv³v‡`i gv‡S RvZxqZv‡eva m„wó Ki‡Z 
D‡jøL‡hvM¨ Ae`vb iv‡L| 

6. ÿwZKi cY¨ †_‡K iÿv Kiv (Protecting from harmful products): wecYb cÖmvi Kvh©µg ïay †Kv¤úvwbi 
c‡Y¨i cÖPviYvB Pvjvq bv, eis mvgvwRK I Rb¯̂v‡_© wewfbœ c‡Y¨i ÿwZKi w`K m¤ú‡K© †fv³v‡`i mZK© K‡i 
I Giƒc cY¨ µ‡q wbiærmvwnZ K‡i| hvi gva¨‡g †fv³vmvaviY‡K ÿwZi nvZ †_‡K iÿv Kiv m¤¢e nq| 

7. ga¨¯̂Z¡‡fvMx‡`i AhvwPZ cÖfve n«vm (Reducing middleman influence): wecYb cÖmv‡i gva¨‡g cÖwZôvb I 
†fv³v‡`i g‡a¨ mnR †hvMv‡hvM ’̄vwcZ nq| d‡j †fv³viv †Kv¤úvwbi cY¨ ev †mev m¤ú‡K© mn‡RB Rvb‡Z 
cv‡i Ges ga¨¯̂Z¡‡fvMx‡`i mvnvh¨ QvovB wb‡RivB cY¨ ev †mev µq Ki‡Z cv‡i| 

8. wkÿvg~jK (Educative): cY¨, †mev, aviYv ev wkÿvg~jK Ab¨ †h †Kvb Z_¨ wecYb cÖmv‡ii gva¨‡g RvZxq 
cÖPvi gva¨g ¸‡jv‡Z ¸iæZ¡mnKv‡i Dc ’̄vcb Kiv hvq| d‡j RbmvaviY Lye mn‡RB bZyb bZzb wewfbœ wel‡q 
Rvb‡Z I wkL‡Z cv‡i| 

9. Kg©ms ’̄v‡bi my‡hvM m„wó (Creating employment opportunities): wecYb cÖmv‡ii bvbvwea Kvh©µg 
cwiPvjbvi Rb¨ cÖPzi †jvKej `iKvi nq| G‡Z K‡i wecyj Rb‡Mvôxi Kg©ms ’̄v‡bi my‡hvM m„wó nq| 

10. Rxeb hvÎvi gvb Dbœqb (Improving standard of living): wecYb cÖmvi Kvh©µ‡gi gva¨‡g †µZviv 
wbZ¨bZzb bvbviKg cY¨ ev †mev m¤ú‡K© Rvb‡Z cv‡i| d‡j †µZviv mZK©fv‡e gvbnxb cY¨ cwinvi Kivi 
my‡hvM cvq Ges Zv‡`i cÖZ¨vkv Abyhvqx gvbm¤úbœ cY¨ µq I †fvM Ki‡Z cv‡i| G‡Z K‡i †fv³v‡`i Rxeb 
hvÎvi gv‡bvbœqb N‡U| 

Gfv‡eB wecYb cÖmvi cÖwZôvb, †µZv ev †fv³v, mgvR I †`‡ki A_©‰bwZK I mvgvwRK Dbœq‡b ¸iæZ¡c~Y© f‚wgKv 
cvjb K‡i| 
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 mvims‡ÿc:  

wecYb cÖmvi GKwU †Kv¤úvwbi wecYb wgkÖ‡Yi Ab¨Zg cÖavb GKwU Dcv`vb| GwU‡K wecYb wgkÖ‡Yi me©vwaK 
„̀k¨gvb †µZv ev †fv³vg~Lx †hvMv‡hvM Kvh©µg wn‡m‡eI we‡ePbv Kiv n‡q _v‡K| cY¨ ev †mevi Pvwn`v ˆZix, 
e„w× ev a‡i ivL‡Z wKsev weµq e„w× Ki‡Z cÖmvi ¸iæZ¡c~Y© f‚wgKv cvjb K‡i| wecYb cÖmv‡ii nvwZqvi mg~‡ni, 
†hgb weÁvcb, e¨w³K weµq, weµq cÖmvi, Rbms‡hvM I cÖPvi, Ges cÖZ¨ÿ wecY‡bi mdj e¨env‡ii gva¨‡g 
GKwU cÖwZôvb mn‡RB Zvi cÖwZ‡hvwM‡`i Qvwo‡q wM‡q Kvw•ÿZ j‡ÿ¨ †cuŠQv‡Z cv‡i| wecYb cÖmvi n‡jv Ggb 
GKwU Z_¨g~jK, cÖ‡ivPbvg~jK,  Ges †cÖiYvg~jK cÖwµqv hv Qvov †µZv‡`i cY¨ ev †mev m¤ú‡K© Rvbv‡bv, Zv‡`i 
cY¨ ev †mev µ‡q DØy× Kiv Ges m‡e©vcwi mdj weµq Kvh©µg m¤úv`b Kiv Am¤¢e| eZ©gvb I m¤¢ve¨ †µZv I 
†fv³v‡`i Kv‡Q cY¨, †mev ev cÖwZôv‡bi BwZevPK fveg~wZ© ˆZwi K‡i G‡`i Pvwn`v m„wó, e„w× I Zvi w ’̄wZkxjZv 
a‡i ivLvB n‡jv wecYb cÖmv‡ii g~j D‡Ïk¨| wecYb cÖmv‡ii ¸iæZ¡‡K ỳBwU cÖavb „̀wó‡KvY †_‡K e¨vL¨v Kiv 
hvq- A_©‰bwZK ¸iæZ¡ I mvgvwRK ¸iæZ¡| wecYb cÖmvi c‡Y¨i Pvwn`v m„wó K‡i, evRvi m¤úªmviY K‡i, 
cÖwZ‡hvwM‡`i †gvKv‡ejv Ki‡Z mnvqZv K‡i, weµq I gybvdv e„w×‡Z mnvqZv K‡i, Ges e¨w³MZ I RvZxq Avq 
e„w×‡Z f‚wgKv iv‡L| cvkvcvwk mvgvwRK m‡PZbZv I m¤úK© ˆZwi, iæwP‡ev‡ai DrKl© mvab, wkÿvg~jK evZ©v 
cÖ̀ vb, Rxeb hvÎvi gvb Dbœqb, Ges RvZxqZv‡eva m„wó‡ZI wecYb cÖmvi ¸iæZ¡c~b© f‚wgKv cvjb K‡i| 
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 wecYb cÖmv‡ii nvwZqvi mg~n  

Tools of Marketing Promotion 

 
D‡Ïk¨ 

G cvV †k‡l Avcwb- 

• wecYb cÖmv‡ii nvwZqvi ¸‡jv m¤ú‡K© ej‡Z cvi‡eb; Ges 
• wecYb cÖmv‡ii nvwZqvi ¸‡jvi ¯̂Zš¿ ˆewkó¨ ¸‡jv e¨vL¨v Ki‡Z cvi‡eb| 

†h‡Kvb cY¨ ev †mevi Kvh©Ki cÖmv‡ii Rb¨ †ek K‡qKwU wecYb cÖmvig~jK miÄvg ev nvwZqvi i‡q‡Q †hgb- 
weÁvcb, e¨w³K weµq, weµq cÖmvi, Rbms‡hvM I cÖPvi, Ges cÖZ¨ÿ wecYb| GBme nvwZqv‡ii gva¨‡g 
†Kv¤úvwb, cY¨ ev †mevi ˆewkó¨ Ges myweav¸‡jv†K m¤¢ve¨ MÖvnK‡`i Kv‡Q Rvwb‡q †`Iqv nq Ges †µZv‡`i‡K cY¨ 
ev †mev µ‡q cÖ‡ivwPZ Kiv nq| GBme cÖmvi nvwZqv‡ii wbR¯̂ ˆewkó¨ i‡q‡Q hv GKwU nvwZqvi‡K Ab¨ 
nvwZqvi¸‡jv †_‡K Avjv`v K‡i‡Q| †Kv¤úvwb¸‡jv wewfbœ cY¨ ev cwiw ’̄wZ Abyhvqx ZvB G‡KK mgq G‡KKwU 
nvwZqvi e¨envi K‡i _v‡K| 

wecYb cÖmv‡ii nvwZqvi mg~n  
Tools of Marketing Promotion 

†Kv¤úvwb cY¨ Drcv`b K‡i †fv³vi cÖ‡qvRb ev Afve †gUv‡bvi Rb¨| wKš‘ Drcvw`Z cY¨ m¤ú‡K© †fv³viv Rvb‡Z 
bv cvi‡j Zviv H cY¨ µq Ki‡Z cvi‡e bv| d‡j Lye fvj gv‡bi cY¨ Drcv`b K‡iI ïaygvÎ Dchy³ cÖmv‡ii 
Afv‡e GKwU †Kv¤úvwb evRv‡i e¨_© n‡q †h‡Z cv‡i| †h‡Kvb cY¨ ev †mevi Kvh©Ki cÖmv‡ii Rb¨, †ek K‡qKwU 
wecYb cÖmvig~jK nvwZqvi i‡q‡Q hv GKwU †Kv¤úvwbi cÖmvi Kvh©µ‡g e¨envi Kiv †h‡Z cv‡i| G¸‡jv wbw ©̀ó 
cwiw ’̄wZ Abymv‡i cÖ‡qvM Kiv DwPZ †Kbbv cÖwZwU cÖPvig~jK nvwZqvi wbw ©̀ó cwiw ’̄wZ‡ZB Dchy³| †hgb- 
weÁvc‡bi gva¨‡g †µZv‡`i Kv‡Q †h evZ©v †`Iqv hvq, cÖPvi I Rbms‡hv‡Mi gva¨‡g †mB evZ©v †`Iqv m¤¢e bvI 
n‡Z cv‡i| ZvB †Kv¤úvwbi MÖvnK‡`i cY¨ ev †mev †Kbvi Av‡M †m m¤ú‡K© mywbw ©̀ó Z_¨ cÖ‡qvRb| m¤¢ve¨ MÖvnK‡`i 
Kv‡Q †Kv¤úvwb, cY¨ ev Zvi †mevi ˆewkó¨ Ges myweav¸‡jv †hfv‡e †hvMv‡hvM K‡i †cuŠ‡Q †`Iqv nq Ges 
†µZv‡`i‡K cY¨ ev †mev µ‡q cÖ‡ivwPZ Kiv nq, Zv‡K wecYb cÖmvi ejv nq| wecYb cÖmv‡ii nvwZqvi¸‡jv‡K 
†gvUvgywUfv‡e cuvPfv‡M fvM Kiv hvq hv wb‡¤œi wP‡Îi gva¨‡g Dc ’̄vcb Kiv n‡jv:  

 
wPÎ: wecYb cÖmv‡ii nvwZqvi mg~n 

cvV-1.2 
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1. weÁvcb (Advertising): wecYb cÖmv‡ii nvwZqvi¸‡jvi g‡a¨ eûj e¨eüZ I me©vwaK RbwcÖq nvwZqvi n‡jv 
weÁvcb| weÁvcb GKwU kw³kvjx nvwZqvi hv GKwU †Kv¤úvwb‡K MÖvnK‡`i AvK…ó Ki‡Z, Zv‡`i cY¨ m¤ú‡K© 
AewnZ Ki‡Z Ges MÖvn‡Ki Av ’̄v ˆZwi Ki‡Z mvnvh¨ Ki‡Z cv‡i| †ewkifvM †Kv¤úvwb Zv‡`i cY¨ ev †mevi 
cÖmv‡i mvnvh¨ Kivi Rb¨ †Kvb bv †Kvb ai‡Yi weÁvcb e¨envi K‡i _v‡K| weÁvcb n‡jv GKwU cY¨, †mev ev 
aviYvi A_©cÖ̀ Ë wKš‘ Ae¨w³K cÖmvi hv GK ev GKvwaK †fv³v‡K cÖfvweZ Kivi Rb¨ cÖ̀ vb Kiv nq| GwU 
wcÖ›U, †iwWI, †Uwjwfkb Ges wWwRUvj wgwWqvi g‡Zv wewfbœ gva¨‡g cÖ̀ vb Kiv †h‡Z cv‡i| weÁvc‡bi g~j 
jÿ¨ n‡jv MÖvnK‡`i †Kv¤úvwbi cY¨ m¤ú‡K© AewnZ Kiv Ges GKwU cY¨ wKb‡Z ev mywbw ©̀ó †Kvb KvR 
m¤úv`b Ki‡Z Zv‡`i ivwR Kiv‡bv| 

Kotler and Armstrong-Gi g‡Z, ÒAdvertising is any paid form of nonpersonal presentation and promotion 

of ideas, goods or services by an identified sponsor.Ó A_©vr, wbw ©̀ó D‡`¨v³v KZ©„K A_© cÖ̀ Ë Dcv‡q cY¨, †mev 
ev aviYvi ˆbe©̈ w³K ev Ae¨w³K Dc ’̄vcbv‡K weÁvcb e‡j| 
Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq- 

� weÁvcb A_© cÖ̀ Ë Dcv‡q nq; 
� mywbw ©̀ó D‡`¨v³v KZ©„K cÖ̀ Ë nq; 
� cY¨, †mev ev aviYvi Ae¨w³K Dc ’̄vcbvi gva¨‡g nq| 

2. e¨w³K weµq (Personal Selling): wecYb cÖmv‡ii Av‡iKwU D‡jøL‡hvM¨ nvwZqvi n‡”Q e¨w³K weµq ev 
weµwqKZv| e¨w³K weµq nj mvgbvmvgwb wewµi GKwU †KŠkj hvi gva¨‡g GKRb weµqKg©x Zvi 
AvšÍte¨w³K `ÿZv e¨envi K‡i GKwU wbw ©̀ó cY¨ †Kbvi Rb¨ GKRb MÖvnK‡K ivwR Kivb| e¨w³K weµ‡q 
weµqKg©x c‡Y¨i wewfbœ ˆewkó¨ Ggbfv‡e Zz‡j aivi †Póv K‡ib hv‡Z MÖvnK‡K †evSv‡bv hvq †h cY¨wU 
MÖvn‡Ki Rb¨ GKwU DËg µq n‡e ev MÖvn‡Ki Rb¨ f¨vjy †hvM Ki‡e| µq cÖwµqvi wbw ©̀ó wKQz ch©v‡q 
MÖvnK‡`i cQ›`, cÖZ¨q Ges wµqv ˆZwi‡Z e¨w³K weµq n‡jv me‡P‡q Kvh©Ki cÖmvi nvwZqvi| hv‡nvK, ïaygvÎ 
GKwU cY¨ †Kbvi Rb¨ GKRb MÖvnK‡K cÖ‡ivwPZ KivB e¨w³K weµ‡qi wcQ‡b D‡Ïk¨ bq| eis cÖvqkB 
†Kv¤úvwb¸‡jv GKwU bZzb cY¨ m¤ú‡K© MÖvnK‡`i m‡PZb Kivi Rb¨ MÖvnK‡`i mv‡_ weµwqKZvi ev e¨w³K 
weµ‡qi gva¨‡g wecYb cÖmvi Pvjv‡bvi †Póv K‡i| 

Kotler and Armstrong -Gi g‡Z, ÒPersonal selling is personal presentation by the firm's sales force for the 

perpose of making sales and building customer relationships.Ó A_©vr, e¨w³K weµq nj weµq Ges MÖvnK 
m¤úK© M‡o †Zvjvi D‡Ï‡k¨ †Kv¤úvwbi weµqevwnbxi Øviv MÖvn‡Ki wbKU cY¨ ev †mevi e¨w³MZ Dc ’̄vcbv| 
Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq- 

� e¨w³K weµq n‡jv cY¨ ev †mevi mivmwi Dc ’̄vcbv; 
� GwU wØ-cvwÿK †hvMv‡hv‡Mi gva¨‡g nq; 
� G‡Z cY¨ ev †mevi †gŠwLK Dc ’̄vcbv msNwUZ nq| 

3. weµq cÖmvi (Sales Promotion): weµq cÖmvi n‡jv ¯̂í‡gqv‡` cY¨ ev †mevi weµq evov‡bvi Rb¨ †Kv¤úvwb 
KZ©„K M„nxZ wecYb Kvh©µ‡gi mgwó| weµq cÖmvi n‡jv Ggb GKwU ¯̂í‡gqv`x Kvh©Kjvc A_ev Dcv`vb hv 
cybtwe‡µZv, weµq Kg©x ev †fv³v‡`i Kv‡Q cY¨ µ‡qi Rb¨ mivmwi cÖ‡ivPbv, Advi, DÏxcbv ev f¨vjy 
ms‡hvRb wnmv‡e KvR K‡i| Zvi gv‡b, weµq cÖmvi GKwU DÏxcK miÄvg hv ¯̂í‡gqv`x weµq e„w×i Rb¨ 
e¨eüZ nq| MÖvnK‡`i µ‡qi Kvib ˆZwi Kiv hw` weÁvc‡bi jÿ¨ n‡q _v‡K, Z‡e weµq cÖmv‡ii jÿ¨ n‡jv 
cY¨ †Kbvi Rb¨ MÖvnK‡`i g‡a¨ GKwU DÏxcbv ˆZwi Kiv| weµq cÖmvi cÖavbZ †fv³v ev evwYwR¨K weµq 
cÖmvi wnmv‡e Pvjy Kiv †h‡Z cv‡i| weµq cÖmv‡ii †fv³v cÖ‡Yv`bv n‡Z cv‡i bgybv, Kzcb, webvg~‡j¨ Uªvqvj 
Ges cÖ̀ k©b BZ¨vw`; evwbwR¨K ev e¨emvwqK cÖ‡Yv`bv n‡Z cv‡i g~j¨ n«vm, webvg~‡j¨i cY¨ Ges fvZv BZ¨vw`; 
Ges weµqKg©xi ev `‡ji cÖ‡Yv`bv n‡Z cv‡i m‡¤§jb, †UªW †kv, weµq Kg©x‡`i g‡a¨ cÖwZ‡hvwMZv BZ¨vw`|  



wecYb cÖmvi 

BDwbU GK  c„ôv-11 

Kotler and Armstrong-Gi g‡Z, ÒSales promotion is short-term incentives to encourage the purchase or 

sale of a product or service.Ó A_©vr, weµq cÖmvi n‡jv GKwU cY¨ ev †mevi µq ev weµq‡K DrmvwnZ Kivi Rb¨ 
‡Kv¤úvwb cÖ̀ Ë ¯̂í‡gqv`x cÖ‡Yv`bv| 
Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq-  

� weµq cÖmvi n‡jv cY¨ ev †mevi weµq e„w×i Rb¨ M„nxZ Kvh©µg;  
� GwU AwbqwgZ I ¯̂í‡gqv`x GKwU Kvh©µg;  
� GwU MÖvnK‡`i ZvrÿwbK cY¨ ev †mev µ‡qi DÏxcbv †`q|  

4. Rbms‡hvM I cÖPvi (Public Relations and Publicity): GKRb wecYb e¨e ’̄vc‡Ki DwPZ †Kv¤úvwbi wewfbœ 
†÷K‡nvìvi †hgb wewb‡qvMKvix, †fv³v, mieivnKvix, cwi‡ekK, †cÖm, miKvwi ms ’̄v, ’̄vbxq gvbyl Ges mvaviY 
RbMY BZ¨vw`i w`‡K g‡bv‡hvM †`Iqv| GB mKj †÷K‡nvìvi‡`i m‡½ mym¤úK© ˆZwi Kivi KvRwU‡KB 
Rbms‡hvM ejv nq| Rbms‡hvM Gi gva¨‡g GKwU ‡Kv¤úvwb Gi cY¨ Ges bxwZi cÖwZ gvby‡li g‡a¨ BwZevPK 
g‡bvfve M‡o †Zv‡j| eZ©gvb cÖwZ‡hvwMZvg~jK evRv‡i GwU wecYb cÖmv‡ii GKwU ¸iæZ¡c~Y© Ges wek¦vm‡hvM¨ 
Ask n‡q D‡V‡Q| 

Kotler and Armstrong-Gi g‡Z, ÒPublic relations (PR) is building good relations with the company's various 

publics by obtaining favorable publicity, building up a good corporate image and handling or heading off 

unfavorable rumors, stories and events.Ó A_©vr, Rbms‡hvM (PR) n‡jv †Kv¤úvwbi wewfbœ Rbmvavi‡Yi mv‡_ fvj 
m¤úK© ˆZwi K‡i AbyK‚j cÖPvi jvf Kiv, GKwU fvj K‡c©v‡iU B‡gR ˆZwi Kiv Ges cÖwZK‚j ¸Re, Mí Ges 
NUbv¸‡jv‡K ~̀i Kiv| AZGe, Rbms‡hvM (PR) ej‡Z †evSvq Ab¨iv wKfv‡e GKRb e¨w³, eªvÛ ev †Kv¤úvwb‡K 
†`‡L Ges Abyfe K‡i ZviB mdj e¨e ’̄vcbv|  
Ab¨w`‡K, cÖPvi ej‡Z MYgva¨g e¨envi K‡i mvaviY RbM‡Yi Kv‡Q Dc ’̄vwcZ †h †KvbI Z_¨‡K †evSvq hv GKwU 
eª̈ vÛ, †Kv¤úvwb, e¨w³ ev cY¨ m¤ú‡K© RbgZ cwieZ©b Kivi m¤¢vebv iv‡L| cÖPvi g~jZt msev`, †cÖm wiwjR, 
B‡f›U Ges †hvMv‡hv‡Mi Ab¨vb¨ aiY e¨env‡ii gva¨‡g GKwU †Kv¤úvwb, cY¨, †mev ev mËv m¤ú‡K© m‡PZbZv ev 
wek¦vm‡hvM¨Zv ˆZwi Ki‡Z KvR K‡i| †h‡nZz cÖPv‡ii g~j jÿ¨ n‡jv †h‡Kvb cwigvY wgwWqv Kfv‡iR jvf Kiv, 
ZvB cÖvqkB GwUi GKwU msKxY© †dvKvm ev cwiwa _v‡K|  
Belch and Belch-Gi g‡Z, ÒPublicity refers to nonpersonal communications regarding an organization, 

product, service or idea that is not directly paid for or run under identified sponsorship.Ó A_©vr, cÖPvi ej‡Z 
GKwU ms ’̄v, cY¨, †mev ev aviYv m¤úwK©Z Ggb GKwU Ae¨w³MZ †hvMv‡hvM‡K †evSvq †hwUi Rb¨ mivmwi A_© 
cÖ̀ vb Kiv nq bv ev wbw ©̀ó D‡`¨v³vi Aax‡b cwiPvwjZ nq bv| myZivs, cÖPvi n‡jv mivmwi mgq Ges ’̄v‡bi Rb¨ 
A_© cÖ̀ vb bv K‡i wgwWqv‡Z evwYwR¨Kfv‡e D‡jøL‡hvM¨ msev` ’̄vcb K‡i GKwU eª̈ vÛ, Advi ev e¨emv m¤ú‡K© 
†hvMv‡hvM| cÖPvi †Kvb cÖwµqv bq eis GKwU fvj Rbms‡hvM †KŠk‡ji djvdj, †hLv‡b evRviRvZKvixiv bvbvwea 
wgwWqv Ges Z…Zxq c‡ÿi AvDU‡jU †hgb- eøMvi, føMvi, cWKv÷vi BZ¨vw`i gZ Ab¨vb¨ Z…Zxq c‡ÿi AvDU‡j‡U 
†Kv¤úvwb Ges Zvi cY¨ m¤ú‡K© AbyK‚j Z_¨ cÖ̀ vb Ki‡Z mdj nq|  
Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq-  

� Rbms‡hvM n‡jv †Kv¤úvwb, cY¨ ev †mevi cÖwZ Rbmvavi‡Yi AbyK‚j aviYv ˆZwi I cÖwZK‚j ¸Re ev 
cÖPviYv †gvKvwejvi Rb¨ M„nxZ Kvh©µg; 

� wecYb cÖmv‡ii Ab¨vb¨ nvwZqv‡ii Zzjbvq Rbms‡hvM I cÖPvi Kg e¨qeûj;  
� Rbmvavi‡Yi Kv‡Q Rbms‡hvM I cÖPv‡ii wek¦vm‡hvM¨Zv Zzjbvg~jK fv‡e †ewk;  
� cÖPvi‡K Rbms‡hv‡MiB GKwU Ask we‡kl wn‡m‡e †`Lv hvq|  

5. cÖZ¨ÿ wecYb (Direct Marketing): †Kvb ga¨ ’̄ZvKvix e¨envi bv K‡i mivmwi hLb †Kv¤úvwbi MÖvnK‡`i 
mv‡_ †hvMv‡hvM ’̄vcb Kiv nq ZLb Zv‡K cÖZ¨ÿ wecYb ejv nq| cÖZ¨ÿ wecYb, wecYb cÖmv‡ii Ggb GKwU 
cÖPvig~jK c×wZ hv †Kvb ga¨ ’̄ZvKvixi e¨envi QvovB jÿ¨w ’̄Z MÖvn‡Ki Kv‡Q GKwU †Kv¤úvwb, cY¨ ev †mev 
m¤ú‡K© cÖ‡qvRbxq Z_¨ Dc ’̄vcb K‡i| cÖZ¨ÿ wecYb we‡µZv‡K cÖwZwU MÖvn‡Ki mv‡_ GKwU Awew”Qbœ m¤úK© 
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ˆZwi Ki‡Z mnvqZv K‡i| cÖZ¨ÿ wecYb †Kv¤úvwb I †fv³v‡K cÖ‡qvRbxq †MvcbxqZv cÖ̀ vb K‡i †Kbbv 
cÖZ¨ÿ wecYbKvix‡`i Advi Ges †KŠkj cÖwZ‡hvMx‡`i Kv‡Q „̀k¨gvb nq bv| ïaygvÎ wecYb †hvMv‡hv‡Mi 
AšÍf©~³ Z_¨B bq, eis †Kv¤úvwbi cY¨ ev †mev mivmwi cÖ̀ v‡bi Rb¨I cÖZ¨ÿ wecYb e¨envi Kiv †h‡Z 
cv‡i| cÖZ¨ÿ wecY‡bi e¨envi mv¤úªwZK eQi¸wj‡Z ª̀æZ e„w× †c‡q‡Q| cÖZ¨ÿ wecY†bi GB e„w×i wcQ‡b 
B›Uvi‡bU cÖavb f‚wgKv cvjb K‡i‡Q| cÖZ¨ÿ wecYb mgq euvPvq, †Kv¤úvwbi Rb¨ LiP Kgvq, MÖvn‡Ki µq 
AwfÁZv‡K e¨w³MZ Ges Avb›``vqK K‡i †Zv‡j| †dm Uz †dm †mwjs ev gy‡LvgywL wewµ, mivmwi †gBj, 
K¨vUvjM gv‡K©wUs, †Uwjgv‡K©wUs, wUwf, wKq¯‹ BZ¨vw` n‡jv cÖZ¨ÿ wecY‡bi gva¨g|  

Kotler and Armstrong-Gi g‡Z, ÒDirect marketing is direct connections with carefully targeted individual 

consumers to both obtain an immediate and cultivate lasting customer relationshipsÓ. A_©vr, cÖZ¨ÿ wecYb 
n‡jv mZK©Zvi mv‡_ jÿ¨w ’̄Z c„_K †fv³v‡`i mv‡_ †Kv¯úvwbi mivmwi ms‡hvM hv‡Z DfqB ZvrÿwbK cÖwZwµqv 
†c‡Z cv‡i Ges `xN©̄ ’vqx MÖvnK m¤úK© M‡o Zzj‡Z cv‡i| 
Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq- 

� cÖZ¨ÿ wecYb n‡jv †fv³v‡`i mv‡_ mivmwi †hvMv‡hv‡Mi GKwU gva¨g;  
� cÖZ¨ÿ wecYb ga¨ ’̄ZvKvix _v‡K bv;  
� cÖZ¨ÿ wecY‡b Kvw•LZ ZvrÿwbK cÖwZwµqv cvIqv hvq|  

 

wecYb cÖmv‡ii nvwZqvim‡g~ni ˆewkó¨  
Characteristics of the Tools of Marketing Promotion 
wecYb cÖmv‡ii nvwZqvi ¸‡jv‡K †gvUvgywUfv‡e cuvP fv‡M fvM Kiv hvq| h_v- weÁvcb, e¨w³K weµq, weµq 
cÖmvi, Rbms‡hvM I cÖPvi Ges cÖZ¨ÿ wecYb| Gme nvwZqv‡ii cÖwZwUiB Avjv`v Avjv`v ˆewkó¨ i‡q‡Q| 

1. weÁvcb (Advertising): weÁvcb n‡jv cY¨ ev †mevi cÖPv‡ii Rb¨ A_© cÖ`v‡bi gva¨‡g ˆbe©̈ w³K †hvMv‡hv‡Mi 
GKwU gva¨g| GwU wecYb cÖmv‡ii me©vwaK e¨eüZ Dcv`vb¸wji g‡a¨ GKwU| weÁvc‡bi ¯̂Zš¿ ˆewkó¨ ¸‡jv 
n‡”Q-  
1.1 A_© cÖ̀ Ë gva¨g (Paid form): weÁvcbx ms ’̄vi Øviv cwiPvwjZ †hvMv‡hv‡Mi Rb¨ GKwU wbw ©̀ó cwigvY A_© 

LiP nq hv D‡`¨v³v cÖ̀ vb K‡i _v‡Kb| evRv‡i bvbv iK‡gi weÁvcbx ms ’̄v i‡q‡Q hviv e¨emvq 
cÖPvig~jK wewfbœ †mev cÖ̀ vb K‡i Ges Zv‡`i †mevi Rb¨ wewfbœ iK‡gi wd PvR© K‡i| hv‡nvK, 
†Kv¤úvwb¸‡jv †Kej Kvh©Ki djvdj cvIqvi Rb¨ †h A_© cÖ̀ vb K‡i Zvi †P‡q A‡bK †ewk myweav 
weÁvc‡bi gva¨‡g ˆZwi K‡i| 

1.2  ˆbe©̈ w³KZv (Impersonality): weÁvc‡bi †ÿ‡Î jÿ¨w ’̄Z MÖvnK Ges weÁvcb`vZvi g‡a¨ †Kvb gy‡LvgywL 
†hvMv‡hvM nq bv, hv weÁvc‡bi ˆbe©̈ w³K cÖK…wZi w`‡K Bw½Z K‡i| †h‡nZz GwU GKwU GKZidv 
†hvMv‡hvM, weÁvc‡bi †ÿ‡Î ZvB GKwU g‡bv‡hvM ˆZwi nq, msjvc bq| Ab¨fv‡e ejv hvq, weÁvc‡bi 
gva¨‡g weÁvcb`vZv Ges †fv³vi g‡a¨ e¨w³MZ †hvMv‡hvM nq bv| 

1.3  wbw ©̀ó D‡`¨v³v (Identified sponsor): weÁvc†bi Av‡iKwU ˆewkó¨ n‡jv Gi D‡`¨v³v‡K ev 
weÁvcb`vZv‡K mn‡RB wPwýZ Kiv hvq| hLbB Avgiv GKwU weÁvc†bi gy‡LvgywL nB, mvaviYZ ZLbB 
Avgiv Gi weÁvcb`vZv e¨w³ ev cÖwZôvb‡K wPb‡Z cvwi| ZvB hw` †Kvb Kvi‡Y ¯úÝi ev D‡`¨v³v‡K 
kbv³ Kiv KwVb nq, Zvn‡j †mB Z_¨‡K weÁvcb ejv hv‡e bv| 

1.4 we Í̄…Z Awfe¨w³ (Amplified expressiveness): weÁvcb †hvMv‡hv‡Mi Ab¨Zg cÖavb gva¨g n‡q D‡V‡Q 
KviY GwU me©‡kl cÖhyw³, MÖvwd· Ges wgwWqv e¨envi K‡i| AvaywbK weÁvcb cY¨¸‡jv‡K AviI 
AvKl©Yxq, AvKv•LxZ Ges Awfe¨w³c~Y© K‡i †Zv‡j|  

1.5 MY we Í̄…wZ (Mass reach): weÁvc†bi e¨vcK we Í̄…wZ ev bvMvj i‡q‡Q KviY GwU GKmv‡_ wecyj msL¨K 
gvby‡li Kv‡Q †cuŠQv‡Z cv‡i| D`vniY¯̂iæc ejv hvq, †KvwfW-19 Gi weiæ‡× wUKv †bIqvi Rb¨ AvnŸvb 
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Rvwb‡q miKv‡ii †`Iqv weÁvcb msev`cÎ, †Uwjwfkb ev †iwWI‡Z cÖ̀ Ë weÁvc†bi gva¨‡g e¨vcKfv‡e 
mvaviY gvby‡li Kv‡Q †cuŠ‡Q‡Q|  

2. e¨w³K weµq (Personal Selling): e¨w³K weµ‡qi †ÿ‡Î †Kv¤úvwbi weµqKg©x weµ‡qi Rb¨ †gŠwLK 
Dc ’̄vcbv AvKv‡i m¤¢ve¨ MÖvnK‡`i mv‡_ mivmwi †hvMv‡hvM ’̄vcb K‡ib| GB c×wZ Øviv weµqKg©xiv 
†Kv¤úvwbi cY¨ ev †mev m‡PZbZv e„w× K‡i _v‡Kb| e¨w³K weµq ev weµwqKZv †hvMv‡hv‡Mi GKwU A_© cÖ̀ Ë 
gva¨g| e¨w³K weµ‡qi ¯̂Zš¿ ˆewkó¨ ¸‡jv wb¤œiƒc:  
2.1 e¨w³MZ cÖK…wZ (Personal nature): weµwqKZvi †ÿ‡Î †µZv Ges we‡µZv DfqB wbw ©̀ó cY¨ ev †mevi 

wel‡q mivmwi K‡_vcK_‡b RwoZ nb| d‡j, e¨w³K weµ‡qi Aax‡b †µZv Ges weµqKg©xi g‡a¨ GKwU 
e¨w³MZ †hvMv‡hvM ’̄vwcZ nq| Ab¨ K_vq ejv hvq, e¨w³K weµ‡q Dfq cÿ G‡K Ac‡ii gy‡LvgywL nq|  

2.2 †gŠwLK K‡_vcK_b (Oral conversation): e¨w³K weµ‡q weµqKg©x Ges †µZvi g‡a¨ c‡Y¨i ˆewkó¨ 
†hgb- g~j¨, iO, AvK…wZ, bKkv, e¨env‡ii c×wZ BZ¨vw` m¤ú‡K© †gŠwLKfv‡e K‡_vcK_‡bi my‡hvM ˆZwi 
nq| e¨w³K weµ‡q †gŠwLK evZ©v¸wj cY¨ m¤ú‡K© MÖvnK‡`i Rvbv‡bvi Rb¨ Ges cY¨ µ‡q ivwR Kiv‡bvi 
Rb¨ e¨envi Kiv nq| 

2.3  m¤ú‡K©i weKvk (Development of relationship): e¨w³K weµ‡qi mvnv‡h¨ weµqKg©x Ges MÖvnK‡`i 
g‡a¨ eÜzZ¡c~Y© Ges e¨w³MZ m¤úK© M‡o I‡V| GB ai‡Yi m¤úK© weµq jÿ¨gvÎv AR©‡b mvnvh¨ K‡i| 

2.4  Z‡_¨i wØgyLx cÖevn (Two-way flow of information): MY wecY‡bi wecix‡Z, e¨w³K weµ‡q Z‡_¨i 
wØgyLx cÖevn wbwðZ Kiv nq| d‡j m¤¢ve¨ †µZviv cY¨ ev †mev mswkøó Zv‡`i cÖkœ wRÁvmv Kivi Ges 
†Kbvi Av‡M we‡µZvi KvQ †_‡K mivmwi Zv‡`i m‡›`n ~̀i Kivi my‡hvM cvb| 

2.5  cÖ‡ivPbv (Persuasion): e¨w³K weµq ïaygvÎ †Kv¤úvwbi Advi m¤ú‡K© m¤¢ve¨ MÖvnK‡`i Rvbv‡bvi Rb¨ 
bq| eis GwU MÖvnK‡`i we‡µZvi „̀wófw½ MÖnY Ki‡Z ev MÖvnK‡K GKwU wbw ©̀ó c`‡ÿc wb‡Z ivwR Kiv‡Z 
we‡µZvi cÖ‡ivwPZ Kiv‡bvi ÿgZv‡K wb‡ ©̀k K‡i|  

3. weµq cÖmvi (Sales Promotion): weµq cÖmvi ej‡Z †m mKj cÖPvig~jK Kvh©µg‡K †evSvq hvi g‡a¨ 
ga¨¯̂Z¡‡fvMx, weµqKg©x Ges/A_ev †fv³v‡`i †`Iqv ¯̂í‡gqv`x cÖ‡Yv`bv AšÍf©y³| eZ©gvb cÖwZ‡hvwMZvg~jK 
wecYb RM‡Z weµq cÖmv‡ii f‚wgKv e¨vcKfv‡M e„w× †c‡q‡Q| weµq cÖmv‡ii ¯̂Zš¿ ˆewkó¨ ¸‡jv n‡jv wb‡¤œ 
Av‡jvPbv Kiv n‡jv| 
3.1  AwbqwgZ Ges A-cybive„Ë Kvh©Kjvc (Irregular and non-recurring activity): weµq cÖmvi n‡jv 

weµq e„w×i Rb¨ †Kv¤úvwb KZ…©K M„nxZ GKwU AwbqwgZ Ges A-cybive„Ë cÖ‡Póv| Ab¨fv‡e ejv hvq, 
wecYb cÖ‡Póvi iæwUb Kvh©µg G‡Z AšÍf©y³ bq| wecYb cÖmv‡ii nvwZqvi wn‡m‡e weµq cÖmvi †KŠkjwU 
ïaygvÎ wbw ©̀ó wKQz cwiw ’̄wZ‡Z e¨envi Kiv nq, †hgb- Pvwn`v n«vm, jv‡fi cZb, evRv‡i Zxeª cÖwZ‡hvwMZv 
ev hLb GKwU bZzb cY¨ evRv‡i cÖeZ©b Kiv nq|  

3.2  ¯̂í‡gqv`x cÖ‡Póv (Short-term effort): weµq cÖmv‡ii †KŠkj¸wj †fv³v‡`i Dci GKwU ¯̂í‡gqv`x 
cÖfve we¯Ívi K‡i| †Kbbv GwU ¯̂í mg‡qi g‡a¨ me©vwaK weµq cvIqvi Rb¨ GKwU D‡Ïk¨ wfwËK wecYb 
nvwZqvi|  

3.3 e¨w³MZ Ges ˆbe©¨w³K cÖK…wZ (Personal and impersonal nature): weµq cÖmvi e¨w³K Ges GKBmv‡_ 
ˆbe©̈ w³K, Dfq ai‡Yi Kvh©Kjvc n‡Z cv‡i| weµq cÖmvig~jK wKQz miÄvg †hgb wcÖwgqvg, bgybv, cÖ̀ k©b, 
cÖwkÿY, †givgZ BZ¨vw` e¨w³K cÖK…wZi Ges Ab¨vb¨ wKQz miÄvg †hgb cÖwZ‡hvwMZv, m¾v, evwYR¨ †gjv 
BZ¨vw` ˆbe©¨w³K cÖK…wZi| 

3.4  †fv³v‡`i ZvrÿwYK wKb‡Z AbycÖvwYZ K‡i (Motivates consumers to buy immediately): mdj 
weµq cÖmvi cÖ‡Póv ¸wj †µZv‡`i‡K ZvrÿwYK fv‡e †Kbvi ZvwM` Abyfe Kivq Ges µq ’̄wMZ Kivi 
Af¨vm Gov‡Z mnvqZv K‡i| d‡j †fv³v cY¨ ev †mev µ‡qi cÖ‡qvRbxqZv Abyaveb K‡i Awej‡¤̂ µ‡qi 
e¨e ’̄v wb‡Z Ges †jb‡`‡bi mv‡_ RwoZ n‡Z AbycÖvwYZ nq| 
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3.5 GKvwaK D‡Ïk¨ (Multiple objectives): weµq cÖmvi GKvwaK D‡Ïk¨ AR©‡bi Rb¨ cwiPvwjZ nq †hgb- 
g›`v mg‡q weµq eRvq ivLv, weµq e„w× Kiv, cÖwZ‡hvwMZv †gvKvwejv Kiv, ÷K ev gRyZ cwi®‹vi Kiv, 
B‡gR ev fvegywZ© DbœZ Kiv, bZzb c‡Y¨i cÖPvi Kiv BZ¨vw`| 

4. Rbms‡hvM I cÖPvi (Public Relations or Publicity): Rbms‡hvM (Public relations) nj †Kv¤úvwb Ges Gi 
eª̈ vÛ¸‡jvi GKwU AbyK‚j aviYv ev myL¨vwZ a‡i ivLvi Rb¨ Rbmvavi‡Yi Kv‡Q †Kv¤úvwb m¤úwK©Z Z_¨ cÖKvk 
Kiv Ges Qwo‡q †`Iqvi GKwU †KŠkjMZ cÖwµqv| Rbms‡hv‡Mi ¯̂Zš¿ ˆewkó¨ ¸‡jv n‡jv-  
4.1 GKvwaK `j (Multiple parties): Rbms‡hvM AvbyôvwbK Ges AbvbyôvwbK MÖæc ev `j- Dfq ai‡Yi 

RbmvaviY‡K Kfvi K‡i| GB RbmvaviY MÖvnK, ÷K‡nvìvi, Kg©Pvix, BDwbqb, cwi‡ekev`x `j, miKvi, 
’̄vbxq m¤úª̀ v‡qi gvbyl ev mgv‡Ri Ab¨vb¨ †Mvôx n‡Z cv‡i| Rbms‡hv‡Mi D‡Ïk¨ nj GKwU †Kv¤úvwb 
m¤ú‡K© GB `j¸wji g‡a¨ BwZevPK g‡bvfve M‡o †Zvjv| 

4.2 µgvMZ cÖwµqv (Continuous process): Rbms‡hvM GKwU avivevwnK I Pjgvb cÖwµqv| GwU e¨emvwqK 
BDwb‡Ui Kvh©µ‡gi m~Pbvi mv‡_ mv‡_B ïiæ nq Ges hZÿY e¨emvwU wU‡K _v‡K, Rbms‡hvM ZZÿb ’̄vqx 
nq| evRv‡i wU‡K _vK‡Z n‡j †Kv¤úvwb‡K avivevwnKfv‡e Rbms‡hvM Kvh©µg cwiPvjbv Ki‡Z n‡e| 

4.3  cÖvZ¨wnK KvR (Routine activity): Rbms‡hvM nj †Kv¤úvwbi iæwUb Kvh©µ‡gi GKwU Ask| GUv 
Avbylw½K ev AwbqwgZ †Kvb Kvh©µg bq| cvkvcvwk, GwU‡K ¯̂Zš¿ Kvh©Kjvc wnmv‡e †bIqv nq bv eis 
cÖwZw`‡bi Kvh©Kjv‡ci GKwU Ask wn‡m‡e we‡ePbv Kiv nq| GwU †Kv¤úvwbi ˆ`bw›`b bvbvwea Kvh©µ‡gi 
†hgb-µq, cÖkvmb, Drcv`b, wecYb, Avw_©K ms ’̄vb BZ¨vw`i Ask wnmv‡e we‡ewPZ nq|  

4.4  Rbmvavi‡Yi mn‡hvwMZv wbwðZ Kiv (Securing cooperation of publics): Rbms‡hvM n‡jv 
Rbmvavi‡Yi KvQ †_‡K mg_©b cvIqvi Rb¨ M„nxZ GKwU Kvh©Kjvc| cÖwZwU cÖwZôvbB mdjfv‡e Pj‡Z 
Pvq| Avi GB mdjZvi Rb¨ Rbmvavi‡Yi (mg Í̄ m¤úwK©Z mg_©K ev PwiÎ †hgb- †fv³v, Kg©Pvix, 
†kqvi‡nvìvi Ges mgvR) mg_©b Acwinvh© ev cÖ‡qvRb| Rbms‡hv‡Mi gva¨‡g Rbmvavi‡Yi mg_©b AR©b 
Kiv †h‡Z cv‡i|  

4.5  gZwewbg‡q RwoZ (Engaging in dialogue): cÖwZwU †Kv¤úvwbB Zvi Dci cÖfve we¯ÍviKvix mg Í̄ mswkøó 
c‡ÿi wecix‡Z my›`i fveg~wZ© a‡i ivL‡Z Pvq| mybvg cÖwZôvi Rb¨ cÖwZwU c‡ÿi mv‡_ K‡_vcK_b ev 
aviYv wewbgq Acwinvh©| msjv‡ci mgq †Kv¤úvwb cÖ‡qvRbxq Z_¨ mievin K‡i Ges GwU †Kej 
Rbms‡hv‡Mi gva¨‡gB m¤¢e nq| 

Acic‡ÿ, cÖPvi (Publicity) n‡jv mivmwi mgq Ges ’̄v‡bi Rb¨ A_© cÖ̀ vb bv K‡i wgwWqv‡Z evwYwR¨Kfv‡e 
D‡jøL‡hvM¨ msev` cÖKvk K‡i GKwU eª̈ vÛ, Advi ev e¨emv m¤ú‡K© †hvMv‡hvM| cÖPv‡ii wKQz ¯̂Zš¿ ˆewkó¨ i‡q‡Q| 
wb‡¤œ †m¸‡jv Av‡jvPbv Kiv n‡jv|   

4.1 A‰eZwbK gva¨g (Non-paid form): cÖPvi nj cÖmv‡ii GKwU Ab¨Zg A‰eZwbK gva¨g| cÖPv‡ii Rb¨ †h 
wgwWqv Kfv‡iR cvIqv hvq Zvi Rb¨ †Kvb A_© cÖ`vb Kiv nq bv| 

4.2 e„nËi †kÖvZvi Dci †dvKvm (Focuses on a broader audience): cÖPvi Uv‡M©U gv‡K©wUs ev mywbw ©̀ó 
jÿ¨w ’̄Z wecYb bq| eis GwU ÒkUMvb c×wZÓi Dci „̀wó wbe× K‡i, †hLv‡b cÖ‡qvRbxq Z_¨wU we Í̄…Z 
`k©K‡`i Kv‡Q cÖPvi Kiv nq|  

4.3 ¯̂í-‡gqv`x †dvKvm (Short-term focus): cÖPvi n‡jv GKwU cÖmvig~jK †KŠkj hv GKwU cY¨ Pvjy Kiv, 
B‡f‡›Ui cÖPvi BZ¨vw`i g‡Zv ¯̂í‡gqv`x jÿ¨ c~i‡Yi Dci „̀wó wbe× K‡i|  

4.4 wek¦vm‡hvM¨Zv (Credibility): Afxó †kÖvZviv cÖPvi‡K †hvMv‡hv‡Mi AwaK wek¦vm‡hvM¨ nvwZqvi wnmv‡e 
we‡ePbv K‡i KviY GwU MYgva¨g ev msev` AvDU‡j‡Ui g‡Zv wek¦̄ Í P¨v‡bj e¨envi K‡i _v‡K| A‡bK 
†ÿ‡ÎB cÖPvi‡K mvgvwRK ¯̂v‡_© msev` wnmv‡e †`Iqv nq| d‡j wecYb cÖmv‡ii Ab¨vb¨ Dcv‡qi Zzjbvq 
cÖPv‡ii mvgvwRK Zvrch© †ewk| 
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4.5 Rbms‡hv‡Mi Ask (Part of public relations): cÖPvi n‡jv e¨vcK Rbms‡hvM cÖ‡Póv Ges Kvh©µ‡gi GKwU 
Ask| Rbms‡hv‡Mi g‡a¨ i‡q‡Q mKj Rbmvavi‡Yi mv‡_ mivmwi m¤úK© cÖwZôv Kiv, DbœZ Kiv Ges eRvq 
ivLv| cÖPvi Rbms‡hvM DbœZ Ki‡Z mvnvh¨ Ki‡Z cv‡i|  

5. cÖZ¨ÿ wecYb (Direct Marketing): cÖZ¨ÿ wecYb n‡jv wecY‡bi GKwU cÖPvig~jK c×wZ hv MÖvnK‡`i 
ga¨ ’̄ZvKvix QvovB GKwU cY¨ ev †mev m¤ú‡K© AewnZ K‡i| cÖZ¨ÿ wecY‡bi ˆewkó¨¸‡jv GwU‡K Ab¨vb¨ 
wecYb c×wZi †_‡K Avjv`v K‡i‡Q| cÖZ¨ÿ wecY‡bi ¯̂Zš¿ ˆewkó¨ ¸‡jv n‡jv-   
5.1 †Kvb ga¨ ’̄ZvKvix †bB (No intermediary): cÖZ¨ÿ wecY‡b †Kvb ga¨ ’̄ZvKvix †bB| GB c×wZ‡Z 

†Kv¤úvwb ¸‡jv GKvwaK P¨v‡b‡ji gva¨‡g MÖvnK‡`i mv‡_ mivmwi †hvMv‡hvM K‡i| GwU eª̈ vÛ¸‡jv‡K 
MÖvnK‡`i mv‡_ Zviv †hfv‡e Pvq †mfv‡e RwoZ n‡Z †`q| †h‡nZz GB e¨e ’̄vq †Kvb ga¨ ’̄ZvKvix †bB, 
ZvB †Kv¤úvwb ¸‡jv cÖmv‡ii LiP euvPv‡Z cv‡i| 

5.2  jÿ¨w ’̄Z evZ©v‡cÖiY (Targeted messaging): cÖZ¨ÿ wecYb wecYbKvix‡`i jÿ¨hy³ evZ©v‡cÖi‡Yi 
gva¨‡g wbw ©̀ó MÖvnK‡`i AvK…ó Ki‡Z mvnvh¨ K‡i| d‡j Zviv AvMÖnx MÖvnK‡`i Avjv`v K‡i cÖPvig~jK 
evZ©v cÖ̀ v‡bi w`‡K g‡bvwb‡ek K‡i|  

5.3 MÖvnK †Kw› ª̀KZv (Customer oriented): cÖZ¨ÿ wecY‡b we‡µZv Ges MÖvnK‡`i g‡a¨ m¤úK© Mfxi 
nIqvi cvkvcvwk kw³kvjxI nq| we‡µZviv cÖwZwU MÖvn‡Ki B”Qv Ges cÖ‡qvR‡bi Dci †Rvi †`q| GwU 
Avm‡j Iqvb-Uz-Iqvb wecYb| †h‡nZz GB c×wZ‡Z †Kv¤úvwb ¸‡jv MÖvnK‡`i mv‡_ mivmwi †hvMv‡hvM 
iv‡L, ZvB Zviv MÖvnK‡`i †K‡› ª̀ †i‡L wecYb wgkÖY ˆZwi K‡i| 

5.4  mivmwi †hvMv‡hvM (Direct contact): cÖZ¨ÿ wecY‡b mivmwi P¨v‡bj e¨eüZ nq| †h‡nZz GB c×wZ‡Z 
†KvbI ga¨ ’̄ZvKvix _v‡K bv, ZvB we‡µZv Ges MÖvnK‡`i g‡a¨ mivmwi †hvMv‡hvM ’̄vcb Kiv nq| d‡j 
we‡µZviv ev †Kv¤úvwb ¸‡jv MÖvnK‡`i µq ÿgZv, MÖvnK‡`i Pvwn`v Ges AvMÖn m¤ú‡K© mn‡R Rvb‡Z 
cv‡i| 

5.5  e¨w³MZKiY (Personalization): cÖZ¨ÿ wecY‡b evZ©vwU mywbw ©̀ó GKRb e¨w³i w`‡K cwiPvwjZ nq| 
GwU GKRb e¨w³i mv‡_ mivmwi †hvMv‡hvM K‡i, Zv‡K ¯̂bv‡g m‡¤̂vab Ki‡Z we‡µZv‡K mnvqZv K‡i| 
d‡j MÖvn‡Ki Pvwn`v cwic~Y© fv‡e †R‡b-ey‡S Zv h_vh_fv‡e c~iY Ki‡Z mvnvh¨ K‡i| 

 

 mvims‡ÿc:  

†h‡Kvb cY¨ ev †mevi Kvh©Ki cÖmv‡ii Rb¨ GKwU †Kv¤úvwb †gvUvgywU fv‡e cuvP ai‡Yi wecYb cÖPvig~jK miÄvg 
e¨envi K‡i| GKwU †Kv¤úwbi cÖmvi Kvh©µ‡g weÁvcb, e¨w³K weµq, weµq cÖmvi, Rbms‡hvM I cÖPvi, Ges 
cÖZ¨ÿ wecY‡bi mdj e¨env‡ii gva¨‡g †Kv¤úvwbwU Zvi mvwe©K wecYb jÿ¨ I D‡Ïk¨ AR©b Ki‡Z cv‡i| Z‡e 
wecYb cÖmv‡ii nvwZqvi¸‡jvi ¯̂Zš¿ ˆewk‡ó¨i Kvi‡Y G¸‡jv e¨env‡ii mgq GKRb wecYb e¨e ’̄vcK‡K h‡_ó 
wePÿYZvi cwiPq w`‡Z nq| †hgb- weÁvc‡bi gva¨‡g †µZv‡`i Kv‡Q †h evZ©v †`Iqv hvq, Rbms‡hvM I 
cÖPv‡ii gva¨‡g Abyiƒc evZ©v †`Iqv m¤¢e bvI n‡Z cv‡i| ZvB wecYb cÖmv‡ii cuvPwU nvwZqvi m¤ú‡K© mg¨K 
aviYv _vKv wecYbKvixi Rb¨ Avek¨K| weÁvcb n‡jv wbw ©̀ó D‡`¨v³v KZ©„K GKwU cY¨, †mev ev aviYvi 
A_©cÖ̀ Ë wKš‘ Ae¨w³K cÖmvi hv GK ev GKvwaK †µZv‡K cY¨ m¤ú‡K© Rvbv‡bv I cY¨ µ‡q cÖfvweZ Kivi Rb¨ 
cÖ̀ vb Kiv nq| Avevi e¨w³K weµq nj m¤§yL wewµi GKwU †KŠkj hvi gva¨‡g GKRb weµqKg©x Zvi 
AvšÍte¨w³K `ÿZv e¨envi K‡i e¨w³MZ Dc ’̄vcbvi gva¨‡g ‡Kvb cY¨ †Kbvi Rb¨ GKRb MÖvnK‡K ivwR Kwi‡q 
_v‡Kb| GQvov weµq cÖPvi ¯̂í‡gqv`x weµq e„w×i AwbqwgZ GKwU DÏxcK miÄvg hv MÖvnK‡`i ZvrÿwbK cY¨ 
ev †mev µ‡qi cÖ‡ivPbv †`q| Avevi Rbms‡hv‡Mi gva¨‡g GKwU ‡Kv¤úvwb gvby‡li g‡a¨Kvi †bwZevPK g‡bvfve 
~̀i K‡i Gi cY¨ Ges bxwZi cÖwZ gvby‡li BwZevPK g‡bvfve M‡o †Zv‡j| Acic‡ÿ cÖPvi n‡jv mivmwi mgq 
Ges ’̄v‡bi Rb¨ A_© e¨q bv K‡iI GKwU cY¨, eª̈ vÛ, Advi ev †Kv¤úvwb m¤ú‡K© wewfbœ MYgva¨‡g evwbwR¨Kfv‡e 
D‡jøL‡hvM¨ msev` cwi‡ekb Kiv| me©‡kl cÖZ¨ÿ wecYb n‡jv wecYb cÖmv‡ii Ggb GKwU cÖPvig~jK c×wZ hv 
†Kvb ga¨ ’̄ZvKvixi e¨envi QvovB Kvw•LZ MÖvn‡Ki Kv‡Q mivmwi GKwU †Kv¤úvwb, cY¨ ev †mev m¤ú‡K© 
cÖ‡qvRbxq Z_¨ Dc ’̄vcb K‡i cY¨ ev †mev µ‡q cÖfvweZ K‡i| A_©vr, G †_‡KB cwi®‹vi fv‡e eySv hvq †h 
wecYb cÖmv‡ii cÖwZwU nvwZqv‡iiB  Avjv`v Avjv`v Kvh©c×wZ I ˆewkó¨ i‡q‡Q| 
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 wecYb cÖmvi wgkÖY 
Marketing Promotion Mix 

 
D‡Ïk¨ 

G cvV †k‡l Avcwb- 

• wecYb cÖmvi wgkÖY m¤ú‡K© ej‡Z cvi‡eb; Ges 
• wecYb cÖmvi wgkÖY wba©vi‡Y cÖfve we Í̄viKvix Dcv`vb mg~n m¤ú‡K© we Í̄vwiZ e¨vL¨v Ki‡Z cvi‡eb|  

 

wecYb cÖmvi wgkÖY n‡jv †Kv¤úvwbi wbw ©̀ó wecYb D‡Ïk¨ AR©‡bi Rb¨ weÁvcb, e¨w³K weµq, weµq cÖmvi, 
Rbms‡hvM I cÖPvi Ges cÖZ¨ÿ wecYbmn wecYb c×wZi bvbvwea nvwZqv‡ii mswgkÖY| GKwU c‡Y¨i Rb¨ ïaygvÎ 
GKwU cÖmvi nvwZqv‡ii e¨envi Kvw•ÿZ dj bvI G‡b w`‡Z cv‡i| AwaKvsk †ÿ‡ÎB ZvB GKvwaK cÖmvi 
nvwZqv‡ii cwiKwíZ e¨envi wbwðZ Ki‡Z nq| G‡KB wecYb cÖmvi wgkÖY e‡j| †Kv¤úvwbi m‡e©vËg cÖmvi wgkÖY 
bvbvwea Dcv`vb w`‡q wba©vwiZ nq| GKwU †Kv¤úvwbi wecYb wgkÖY †Kgb n‡e Zv c‡Y¨i cÖK…wZ, †fv³vi cÖK…wZ, 
cÖmv‡ii ev‡RU, c‡Y¨i Rxeb P‡µi Í̄i, cÖwZ‡hvwM‡`i cÖmvi wgkÖY BZ¨vw` bvbv wel‡qi Dci wbf©i K‡i| 

 

wecYb cÖmvi wgkÖY  
Marketing Promotion Mix 

wecYb cÖmv‡ii wewfbœ nvwZqv‡ii Kvh©Ki mswgkÖb‡KB wecYb cÖmvi wgkÖY e‡j| †Kv¤úvwbi cY¨ I †mevi Pvwn`v 
ˆZwi, eRvq ivLv Ges evov‡bvi Rb¨ †Kv¤úvwb KZ…©K e¨eüZ bvbvwea cÖPvig~jK miÄv‡gi wgkÖY‡K wecYb cÖmvi 
wgkÖY e‡j| A_©vr, wecYb cÖmvi wgkÖY n‡jv †Kv¤úvwbi wbw ©̀ó wecYb jÿ¨ AR©‡bi Rb¨ weÁvcb, e¨w³K weµq, 
weµq cÖmvi, Rbms‡hvM I cÖPvi Ges cÖZ¨ÿ wecYbmn wecYb c×wZi bvbvwea nvwZqv‡ii mswgwkªZ e¨envi | 
†Kv¤úvwb ¸‡jv mvaviYZ cÖmvig~jK wgkÖ‡Y weÁvcb, e¨w³K weµq, weµq cÖmvi, Rbms‡hvM I cÖPvi Ges cÖZ¨ÿ 
wecYb-GB cuvPwU cÖavb nvwZqvi ev †KŠkj Zv‡`i cY¨ ev †mevi Pvwn`v ˆZwi Ki‡Z Ges GwU †Kbvi Rb¨ 
RbmvaviY‡K cÖfvweZ Ki‡Z e¨envi K‡i _v‡K| 

GKwU cY¨ ev †mevi cÖmv‡ii D‡Ïk¨ wba©vwiZ nIqvi ci †Kv¤úvwbi Avw_©K mvg_©̈  Ges †mB cY¨ ev †mevi ˆewkó¨ 
Abyhvqx evRviRvZKvix‡K GKwU wbw ©̀ó eª̈ v‡Ûi Rb¨ mwVK cÖmv‡ii wgkªY Luy‡R †ei Ki‡Z nq| †Kbbv mKj cY¨ ev 
eª̈ v‡Ûi Rb¨ GKB ai‡Yi cÖmvi †KŠkj ev wgkÖY e¨envi Kvh©Kwi djvdj bvI G‡b w`‡Z cv‡i| 

Kotler and Armstrong-Gi g‡Z, ÒMarketing promotion mix consists of the specific blend of advertising, 

public relations, personal selling, sales promotion, and direct-marketing tools that the company uses to 

persuasively communicate customer value and build cusromer relationships.Ó A_©vr, wecYb cÖmvi wgkÖY 
n‡”Q weÁvcb, Rbms‡hvM, e¨w³K weµq, weµq cÖPvi Ges cÖZ¨ÿ wecYb miÄvg¸‡jvi mywbw ©̀ó mswgkÖY, hvi 
gva¨‡g †Kv¤úvwb †µZv g~j¨ ev f¨vjy †µZv‡K †evSv‡bvi Rb¨ Ges †µZv m¤úK© ˆZwi Ki‡Z e¨envi K‡i| 

Stanton, Etzel and Walker-Gi g‡Z, ÒThe Promotion mix is the combination of personal selling, 

advertising, sales promotion, publicity, and public relations that will make the most effective promotion 

program for a firmÓ. A_©vr, cÖmvi wgkÖY n‡jv e¨w³K weµq, weÁvcb, weµq cÖmvi, cÖPvi Ges Rbms‡hv‡Mi 
mgšq̂ hv GKwU †Kv¤úvwbi Rb¨ me‡P‡q Kvh©Ki cÖmvi Kvh©µg ˆZwi Ki‡e| 

cvV-1.3 
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D`vniY¯îæc ejv hvq, bvBwK cÖmvig~jK nvwZqvi ¸‡jvi mswgkÖY e¨envi K‡i| Zviv wewfbœ †gŠmywg weµq cÖmv‡ii 
Advi †`q, HwZn¨MZ (wcÖ›U) Ges wWwRUvj (mvgvwRK) wgwWqv e¨envi K‡i Zv‡`i c‡Y¨i weÁvcb †`q Ges 
cvkvcvwk wewfbœ Rbms‡hvM cÖPviI Pvjvq| 

wb‡¤œi wP‡Îi gva¨‡g wecYb cÖmvi wgkÖY‡K Dc ’̄vcb Kiv n‡jv: 

 
wPÎ: wecYb cÖmvi wgkÖY 

 

wecYb cÖmvi wgkÖY wba©vi‡Y cÖfve we Í̄viKvix Dcv`vbmg~n  
Factors Affecting Selection of Marketing Promotion Mix 
cY¨ ev †mev m¤úwK©Z Z_¨ †fv³v‡`i wbKU mwVK I AvKl©bxq fv‡e Zz‡j aivi Rb¨ wecYb wgkÖY e¨envi Kiv n‡q 
_v‡K| †Kbbv wecYb wgkÖ‡Yi G‡KKwU nvwZqvi G‡KK ai‡Yi c‡Y¨i Rb¨ Dchy³ Ges me ai‡Yi nvwZqvi me 
ai‡Yi c‡Y¨i Rb¨ e¨envi Kiv hvq bv| GKwU †Kv¤úvwbi wecYb wgkÖY †Kgb n‡e Zv c‡Y¨i cÖK…wZ, †fv³vi 
cÖK…wZ, cÖmv‡ii ev‡RU, c‡Y¨i Rxeb P‡µi Í̄i, cÖwZ‡hvwM‡`i cÖmvi wgkÖY BZ¨vw` bvbv Dcv`v‡bi Dci wbf©i 
K‡i| 

1. c‡Y¨i cÖK…wZ (Nature of the Product): c‡Y¨i cÖK…wZ cÖmvi wgkÖY wba©vi‡b ¸iæZ¡c~Y© f‚wgKv cvjb K‡i| 
†Kbbv cÖmv‡ii wgkÖY c‡Y¨i cÖK…wZ Abyhvqx cwiewZ©Z n‡q _v‡K| †hgb- †fvMc‡Y¨i Rb¨ mvavibZ e¨vcK 
nv‡i weÁvcb cÖ‡qvRb nq| wKš‘ wkí c‡Y¨i Rb¨ g~jZt e¨w³K weµq, mxwgZ weÁvcb, cÖ̀ k©bx BZ¨vw`i 
cÖ‡qvRb nq| Avevi †hme cY¨ Zzjbvg~jKfv‡e RwUj Ges cÖhyw³MZ cY¨, †mm‡ei Rb¨ e¨w³K weµq 
cÖ‡qvRb| wKš‘ A-cÖhyw³MZ c‡Y¨i cÖmvig~jK nvwZqvi wnmv‡e weÁvcb †ewk cÖ‡qvRb| eª¨v‡Ûi cv_©K¨ bv 
_vK‡j e¨w³K weµq cÖPv‡ii Rb¨ me©vwaK ¸iæZ¡ †c‡jI, †hLv‡b eª̈ v‡Ûi g‡a¨ mn‡RB cv_©K¨ Kiv hvq 
†mLv‡b weÁvc‡bi Dci †Rvi w`‡Z n‡e| wb‡¤œi wP‡Îi mvnv‡h¨ mnRfv‡e welqwU‡K †`Lv‡bv n‡jv-  
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wPÎ: c‡Y¨i cÖK…wZ Abyhvqx cÖmvi wgkÖY 

2. evRvi ev †fv³vi cÖK…wZ (Nature of the Market): evRvi ev †fv³vi cÖK…wZ AbyhvqxI GKwU †Kv¤úvwbi 
cÖmvi wgkÖY Avjv`v n‡q _v‡K| †hgb- †fv³v evRv‡ii Rb¨ e¨vcK nv‡i weÁvcb e¨envi Kiv hvq| wKš‘ wkí 
evRv‡ii †ÿ‡Î KvwiMwi Ávb I AwfÁZvi cÖ‡qvR‡b e¨w³K weµq me©vwaK ¸iæZ¡ mnKv‡i e¨envi Kiv nq| 
†Kbbv wkí evRv‡ii Rb¨ weÁvcb g~jZt Z_¨c~Y© f‚wgKv cvjb K‡i, wKš‘ †fv³v evRv‡ii Rb¨ GwU GKB mv‡_ 
Z_¨c~Y© Ges cÖ‡ivPbvg~jK f‚wgKvI cvjb K‡i| ZvQvov jÿ¨w ’̄Z †fv³vi eqm, wj½, wkÿv, Avq, ag©, ms¯‹…wZ 
BZ¨vw`i Dci wbf©i K‡i cÖmv‡ii †KŠkjI cwiewZ©Z nq| wb‡¤œi wP‡Îi gva¨‡g welqwU‡K †`Lv‡bv hvq-  

 
wPÎ: evRvi cÖK…wZ Abyhvqx cÖmvi wgkÖY 

3. cÖmv‡ii ev‡RU (Promotional Budget): cÖmvi wgkÖ‡Yi mdjZv A‡bK †ÿ‡ÎB †Kv¤úvwbi Avw_©K ¯̂”QjZv Ges 
cÖmv‡ii Rb¨ A_© eiv‡Ïi Dci wbf©i K‡i| A‡bK †Kv¤úvwbi †ÿ‡Î cÖmv‡ii Rb¨ Aby‡gvw`Z ev‡RUB cÖmvi 
wgkÖ‡Yi †Kvb Dcv`vb¸wj e¨envi Kiv n‡e Zv wba©viY K‡i †`q| cÖmv‡ii ev‡RU GKwU cÖmvi Kvh©µ‡gi cwiwa 
ev bvMvj‡K (cÖmv‡ii evZ©vwU †c‡q‡Q Ggb †jv‡Ki msL¨v) Ges wd«‡Kv‡qwÝ ev cybive„wË‡K (KZevi ev KZ Nb 
Nb †jvKRb cÖmv‡ii evZ©vi ms¯ú‡k© G‡m‡Q) cÖfvweZ K‡i| †Kv¤úvwbi Avw_©K ¯̂”QjZv fv‡jv n‡j I cÖmv‡ii 
eivÏK…Z Znwej ch©vß n‡j †Kv¤úvwbwU weÁvcb Ges weµq cÖmv‡ii Rb¨ AviI †ewk e¨q Ki‡Z cv‡i| wKš‘ 
mxwgZ m¤ú`mn †QvU †Kv¤úvwb¸‡jv e¨w³K weµ‡qi Dci wbf©i Ki‡Z cv‡i| 

4. c‡Y¨i Rxeb P‡µi Í̄i (Stages of Product Life Cycle): GKwU cY¨ evRv‡i Qvovi ci †_‡K ïiæ K‡i 
evRvi †_‡K cY¨wU Zz‡j †bIqvi c~e© ch©šÍ mg‡q cY¨wU †hme ch©vq ev Í̄i AwZµg K‡i, Zv‡K c‡Y¨i 
RxebPµ e‡j| A_©vr, GKwU c‡Y¨i RxebPµ n‡jv cY¨wU cÖ_g †fv³v‡`i Kv‡Q Dc¯’vwcZ nIqvi ci †_‡K 
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GwU evRvi †_‡K mwi‡q †bIqv ch©šÍ mg‡qi ˆ`N©̈ | c‡Y¨i RxebP‡µi cÖwZwU ch©v‡q wecY‡bi D‡Ïk¨ Ges 
†KŠkj wfbœ n‡q _v‡K| c‡Y¨i RxebP‡µi m~Pbv ch©v‡q cY¨ m¤ú‡K© m‡PZbZv evov‡bvi Rb¨ AwaK nv‡i 
weÁvc‡bi cvkvcvwk e¨w³K weµq, weµq cÖmvi I Rbms‡hvM cÖ‡qvRb| cÖe„w×i ch©v‡q evRv‡ii Askx`vwiZ¡ 
evov‡Z weÁvcb I e¨w³K weµ‡qi aviv‡K Ae¨vnZ ivLv DwPZ| c~Y©Zvi ch©v‡q cÖ‡ivPK weÁvcb Ges weµq 
cÖmv‡ii †KŠkj¸wj LyeB DcKvix f‚wgKv cvjb K‡i| wKš‘ cZ‡bi Í̄‡i weÁvcb Ges weµq cÖmvi n«vm K‡i 
b~b¨Zg ch©v‡q wb‡q Avmv nq Ges †ewk †ewk Rbms‡hvM Kvh©µg cwiPvjbv Kiv nq| c‡Y¨i RxebP‡µi 
Í̄i‡f‡` cÖmvi wgkÖY †Kgb n‡Z cv‡i, Zv wP‡Îi gva¨‡g Zz‡j aiv n‡jv|  

 
wPÎ: c‡Y¨i RxebP‡µi Í̄i‡f‡` cÖmvi wgkÖY  

5. c‡Y¨i g~j¨ (Product Price): cY¨ ev eª̈ v‡Ûi g~j¨ cÖmvi wgkÖY wba©vi‡Y cÖfveK wnmv‡e KvR K‡i _v‡K| hw` 
c‡Y¨i g~j¨ †ewk nq ev cY¨wU `vgx eª̈ v‡Ûi nq wKsev c‡Y¨i g~j¨ cÖwZ‡hvMxi g~‡j¨i †P‡q †ewk nq, Z‡e 
†µZv‡`i mv‡_ mivmwi †hvMv‡hvM Kivi Rb¨ e¨w³K weµq cÖmv‡ii †KŠkj wn‡m‡e e¨envi Kiv nq| Z‡e 
cY¨‡K †µZv‡`i Kv‡Q cwiwPZ Kiv‡bvi Rb¨ mxwgZ cwim‡i weÁvcb I gv‡S gv‡S weµq cÖmvi †KŠkj MÖnb 
Kiv n‡q _v‡K| c‡Y¨i g~j¨ Zzjbvg~jK Kg n‡j mvgvb¨ cÖmv‡ii cÖ‡qvRb nq| Avevi hw` ga¨¯̂Z¡‡fvMx‡`i 
†ewk jv‡fi my‡hvM †`Iqv nq, Z‡e wWjvi ch©v‡q weµq cÖmvi AwaK ¸iæZ¡c~Y© wn‡m‡e we‡ewPZ nq| Gfv‡eB 
c‡Y¨i g~j¨ wecYb cÖmv‡ii †KŠkj‡K cÖfvweZ K‡i| 

6. evRv‡ii we Í̄…wZ (Coverage of the Market): evRv‡i MÖvnK‡`i msL¨v Ges Ae ’̄vb cÖmv‡ii wgkÖY‡K 
e¨vcKfv‡e cÖfvweZ K‡i| hw` †`Lv hvq †h, evRv‡i m¤¢ve¨ MÖvnK‡`i cwigvY Kg Ges Zviv GKwU wbw ©̀ó 
GjvKvq †K› ª̀xf‚Z, Zvn‡j cÖmv‡ii †KŠkj wn‡m‡e e¨w³K weµq Kvh©Kix nIqvi m¤¢vebv †ewk| Avevi †µZv 
ev MÖvn‡Ki msL¨v I cwiwa hw` eo Ges we Í̄…Z nq, Zvn‡j cY¨ wewµ Kivi Rb¨ weÁvcb‡KB †ewk ¸iæZ¡ w`‡q 
weÁvcb, e¨w³K weµq Ges weµq cÖmv‡ii wgkÖY e¨envi Kiv cÖ‡qvRb n‡e| 
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7. av°v ebvg Uvbv †KŠkj (Push versus Pull Strategy): wecY‡bi †ÿ‡Î ci¯úi wecixZag©x av°v ebvg Uvbv 
†KŠkj e¨env‡ii welqwU cÖ‡gvkb wgkÖY wba©vi‡Y cÖfve we Í̄vi K‡i| GKwU †Kv¤úvwbi cÖmv‡ii wgkÖYwU g~jZ 
†Kv¤úvwbi cÖmvig~jK †KŠk‡ji Dci wbf©i K‡i, A_©vr GwU av°v †KŠkj ev Uvbv †KŠkj MÖnY K‡i wKbv Zvi 
Dci wbf©i K‡i| †hgb- av°v †KŠk‡j †Kv¤úvwb ev cȪ ‘ZKviK wWjvi‡`i cY¨wU enb Ki‡Z Ges MÖvn‡Ki 
Kv‡Q cÖPvi Ki‡Z Pvc cÖ‡qvM K‡i| A_©vr cvBKvwi I LyPiv we‡µZviv m¤¢ve¨ †µZv‡`i cY¨wU wKb‡Z ivwR 
Kivb| ZvB GLv‡b e¨w³K weµq Ges weµq cÖmvi  (†UªW cÖ‡gvkb) †ewk Kvh©Kix nIqvi m¤¢vebv i‡q‡Q| 
Ab¨w`‡K Uvbv †KŠk‡ji †ÿ‡Î †fv³vivB wWjvi, cvBKvi ev LyPiv Kvievix‡`i cY¨wU enb Ki‡Z e‡jb| A_©vr 
MÖvnKiv wb‡RivB cY¨wU µq K‡ib| ZvB GB †ÿ‡Î weÁvcb Ges weµq cÖmvi (†fv³v cÖmvi) †ewk Dchy³| 
wb‡¤œi wP‡Îi mvnv‡h¨ av°v ebvg Uvbv †KŠk†ji welqwU‡K mn‡R Dc ’̄vcb Kiv n‡jv-  

 
wPÎ: av°v ebvg Uvbv †KŠk†ji †ÿ‡Î cÖmvi wgkÖY 

8. cÖwZ‡hvMx‡`i cÖmvi wgkÖY (Promotion Mix of the Competitors): cÖwZ‡hvwMZvq wU‡K _vK‡Z n‡j 
cÖwZ‡hvwMiv †h ai‡Yi cÖmvi wgkÖY e¨envi Ki‡Q, †Kv¤úvwb‡KI Abyiƒc cÖmvi wgkÖY e¨env‡ii K_v mZK©Zvi 
mv‡_ we‡ePbv Ki‡Z nq| †hgb- cÖwZ‡hvMx †Kv¤úvwb¸‡jv hw` AwaK nv‡i weÁvcb w`‡Z _v‡K, Z‡e 
wecYbKvix ev †Kv¤úvwb‡KI weÁvc‡bi Dci AwaK nv‡i ¸iæZ¡ w`‡Z n‡e| bvn‡j †Kv¤úvwbwU evRv‡i 
cÖwZ‡hvMx‡`i †_‡K wcwQ‡q co‡Z cv‡i| 

Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq †h, wewfbœ Ae ’̄v, cwiw ’̄wZ ev Dcv`vb Øviv †Kv¤úvwbi wecYb cÖmvi wgkÖY 
cÖfvweZ n‡q _v‡K| ZvB G‡KK cÖwZôv‡bi cÖmvi wgkÖY G‡KK iKg, GgbwK cY¨‡f‡` GKB cÖwZôv‡bi cÖmvi 
wgkÖY G‡KK iKg n‡q _v‡K|  
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 mvims‡ÿc:  

wecYb cÖmvi wgkÖY n‡”Q †Kv¤úvwbi bvbvwea cÖPvig~jK miÄv‡gi mywbw ©̀ó mswgkÖY| †Kv¤úvwb wbw ©̀ó wecYb jÿ¨ 
AR©‡bi Rb¨ weÁvcb, e¨w³K weµq, weµq cÖmvi, Rbms‡hvM I cÖPvi Ges cÖZ¨ÿ wecYb mn wecYb c×wZi 
bvbvwea nvwZqv‡ii mswgkÖY e¨envi K‡i| GKwU †Kv¤úvwbi wecYb wgkÖY †Kgb n‡e Zv c‡Y¨i cÖK…wZ, †fv³vi 
cÖK…wZ, cÖmv‡ii ev‡RU, c‡Y¨i Rxeb P‡µi Í̄i, cÖwZ‡hvMx‡`i cÖmvi wgkÖY BZ¨vw` bvbv cÖfve‡Ki Dci wbf©i 
K‡i| †hgb- c‡Y¨i cÖK…wZ cÖmvi wgkÖY wba©vi‡b ¸iæZ¡c~Y© f‚wgKv cvjb K‡i|  mvaviYZ †fvM¨c‡Y¨i Rb¨ 
e¨vcK nv‡i weÁvcb cÖ‡qvRb nq| cÿvšÍ‡i wkí c‡Y¨i Rb¨ g~jZt e¨w³K weµq, mxwgZ weÁvcb I cÖ`k©bx 
BZ¨vw`i cÖ‡qvRb nq| †fv³vi cÖK…wZ AbyhvqxI GKwU †Kv¤úvwbi cÖmvi wgkÖY Avjv`v n‡q _v‡K| †hgb- †fv³v 
evRv‡ii Rb¨ e¨vcKnv‡i weÁvcb e¨envi Kiv hvq| wKš‘ wkí evRv‡ii †ÿ‡Î KvwiMwi Ávb I we‡klvwqZ 
AwfÁZvi cÖ‡qvR‡b e¨w³K weµq me©vwaK djcÖm~ nq| Avevi †Kv¤úvwbi Avw_©K ¯̂”QjZv fv‡jv n‡j Ges 
cÖmv‡ii ev‡RU ch©vß n‡j †Kv¤úvwbwU weÁvcb Ges weµq cÖmv‡ii Rb¨ †ewk e¨q Ki‡Z cv‡i| GQvovI c‡Y¨i 
RxebP‡µi cÖwZwU ch©v‡q wecY‡bi D‡Ïk¨ Ges †KŠkj wfbœ n‡q _v‡K| ‡hgb-c‡Y¨i RxebP‡µi m~Pbv ch©v‡q 
cY¨ m¤ú‡K© m‡PZbZv evov‡bvi Rb¨ AwaK nv‡i weÁvcb w`‡Z nq, cÖe„w×i ch©v‡q evRv‡ii Askx`vwiZ¡ evov‡Z 
weÁvcb I e¨w³K weµ‡qi aviv‡K eRvq ivL‡Z nq, c~Y©Zvi ch©v‡q cÖ‡ivPK weÁvcb Ges weµq cÖmv‡ii Dci 
†Rvi w`‡Z nq, Ges cZ‡bi Í̄‡i weÁvcb Ges weµq cÖmvi n«vm K‡i †ewk †ewk Rbms‡hvM Kvh©µg cwiPvjbv 
Ki‡Z nq| ZvQvov hw` c‡Y¨i g~j¨ †ewk nq ev cY¨wU `vgx eª̈ v‡Ûi nq, Z‡e †µZv‡`i mv‡_ mivmwi †hvMv‡hvM 
Kivi Rb¨ e¨w³K weµq cÖmv‡ii †KŠkj wn‡m‡e e¨envi Kiv nq| evRv‡i m¤¢ve¨ MÖvnKiv GKwU wbw ©̀ó GjvKvq 
†K› ª̀xf‚Z n‡j cÖmv‡ii †KŠkj wn‡m‡e e¨w³K weµq fv‡jv dj †`q| Avevi MÖvn‡Ki msL¨v I cwiwa we Í̄…Z n‡j 
cY¨ wewµ Kivi Rb¨ weÁvcb‡KB ‡ewk ¸iæZ¡ w`‡Z nq| GQvov av°v †KŠk‡j e¨w³K weµq I weµq cÖmvi  
(†UªW cÖ‡gvkb) †K †ewk e¨envi Kiv nq Ges Uvbv †KŠk‡ji †ÿ‡Î weÁvcb Ges weµq cÖmvi (†fv³v cÖmvi) 
†ewk e¨envi Kiv nq| 
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 wecYb cÖmvi cwiKíbv 
Marketing Promotion Planning 

 
D‡Ïk¨ 

G cvV †k‡l Avcwb- 

• wecYb cÖmvi cwiKíbv Kx Zv ej‡Z cvi‡eb; Ges 
• wecYb cÖmvi cwiKíbvi c×wZ ev bvbvwea avc m¤ú‡K© we Í̄vwiZ ej‡Z cvi‡eb|  

wecYb cÖmvi cwiKíbv ej‡Z †Kv¤úvwbi D‡Ïk¨ m¤ú~Y©fv‡e AR©‡bi j‡ÿ¨ mvwe©K cÖmvi Kvh©µg mdjfv‡e 
cwiPvjbvi Rb¨ KLb, †Kv_vq, Kvi Øviv, Kxfv‡e, wK Kg© m¤úv`b Kiv n‡e Zvi c~e© wba©vwiZ Kg©cš’v cÖYqb‡KB 
eySvq| cÖmvi cwiKíbv †Kv¤úvwbi mKj cÖPvig~jK †KŠkj¸‡jvi iƒc‡iLv cÖYqb K‡i hv wecY‡bi D‡Ïk¨¸‡jv‡K 
AR©‡bi Rb¨ e¨envi Kiv †h‡Z cv‡i| mwVK cwiKíbv cÖYqb Qvov djcÖm~ cÖmvi Kvh©µg MÖnY I ev Í̄evqb Kiv 
m¤¢e nq bv Ges Kvw•ÿZ wecYb D‡Ïk¨ AR©b m¤¢e nq bv|  cÖmvi cwiKíbv cÖYq‡bi Rb¨ ZvB wecYb 
e¨e ’̄vcK‡K ch©vqµ‡g wewfbœ iKg KvR m¤úv`b Ki‡Z nq|  

 

wecYb cÖmvi cwiKíbv  
Marketing Promotion Planning 

wecYbKvix Zvi cY¨ ev cÖwZôv‡bi wecYb Kvh©µg myôz I Kvh©Kifv‡e cwiPvjbv Kivi Rb¨ c~e© †_‡KB †h Kg©cš’v 
ev bKkv cÖYqb K‡i Zv‡K wecYb cÖmvi cwiKíbv ejv nq| †Kv¤úvwb¸‡jv Zv‡`i cY¨ Ges †mev¸‡jv‡Z 
†fv³v‡`i g‡bv‡hvM Avb‡Z Ges bZzb MÖvnK‡`i AvKl©Y Ki‡Z bvbviKg cÖmvi Kvh©µg Pvjvq| Kvh©Ki cÖmvi 
cwiKíbv Kivi g‡a¨ i‡q‡Q evRvi g~j¨vqb, GKwU †KŠkj ˆZwi Kiv Ges djvdj ¸‡jv‡K g~j¨vqb Kiv| A_©vr, 
cÖmvi cwiKíbv ej‡Z cY¨ ev †mev evRviRvZ Kivi Rb¨ cÖPviYv Pvjv‡bvi Kvh©Ki c×wZ cÖYqb Kiv‡KB eySvq| 
wecYb cÖmvi cwiKíbv n‡jv c‡Y¨i Pvwn`v ˆZwi Ges †Kv¤úvwbi wba©vwiZ jÿ¨ c~i‡Yi D‡Ï‡k¨ GKwU cY¨ Ges 
†mevi cÖmv‡ii Rb¨ e¨eüZ bvbviKg wecYb miÄvg, †KŠkj, Ges m¤ú‡`i m‡e©v”P Kvh©Ki e¨envi wbwðZ Kivi 
GKwU cÖwµqv|  

G cÖm‡½ O'guinn, Allen, Semenik and Scheinbaum e‡jb “A promotion plan specifies the analysis, 

strategy, and tasks needed to conceive and implement an effective promotional effort.” A_©vr, cÖmvi 
cwiKíbv ej‡Z GKwU Kvh©Ki cÖmvig~jK cÖ‡Póvi aviYv Abyaveb Ki‡Z Ges Zv ev Í̄evq‡bi Rb¨ cÖ‡qvRbxq 
we‡kølY, †KŠkj Ges KvR¸‡jv wbw ©̀ó K‡i †`Iqv‡K eySvq|  

G cÖm‡½ Evans and Berman e‡jb, ÒPromotion planning is systematic decision making relating to all 

aspects of an organization’s and individual’s communications effortÓ. A_©vr, cÖmvi cwiKíbv n‡jv GKwU 
cÖwZôvb ev e¨w³i †hvMv‡hvM cÖ‡Póvi mv‡_ m¤úwK©Z mKj wel‡qi wbqgZvwš¿K wm×všÍ MÖnY| 

Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq, wecYb cÖmvi cwiKíbv g~jZt †Kv¤úvwbi mvgwMÖK wecYb cwiKíbvi GKwU 
Dcv`vb, hv we‡µZv Ges m¤¢ve¨ †µZv‡`i g‡a¨ me ai‡Yi †hvMv‡hvM‡K wb‡ ©̀k K‡i| cÖmvi cwiKíbv †Kv¤úvwbi 
mKj cÖPvig~jK †KŠkj ¸‡jvi iƒc‡iLv cÖYqb K‡i hv wecY‡bi D‡Ïk¨ ¸‡jv‡K AR©‡bi Rb¨ e¨envi Kiv †h‡Z 
cv‡i| myZivs wecYb cÖmvi cwiKíbv- 

� †Kv¤úvwbi cÖmvi msµvšÍ `xN©‡gqv`x GKwU Kg©cš’v; 
� †Kv¤úvwbi mvgwMÖK wecYb cwiKíbvi GKwU Dcv`vb; 

cvV-1.4 
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� mvwe©K cÖmvi Kvh©µ‡gi iƒc‡iLv cÖYq‡b mvnvh¨ K‡i; 
� cÖwZôvb ev e¨w³i †hvMv‡hvM cÖ‡Póvi mv‡_ m¤úwK©Z wel‡q wm×všÍ MÖnY K‡i; Ges 
� cwiKwíZ Dcv‡q cÖmvi Kvh©µg cwiPvjbvi Rb¨ cÖwZôv‡bi wbqgZvwš¿K wm×všÍ MÖnY‡K mnRZi K‡i| 

 

wecYb cÖmvi cwiKíbvi cÖwµqv  
Marketing Promotion Planning Process 

cÖmvi cwiKíbv ej‡Z †Kv¤úvwbi Kvw•ÿZ jÿ¨ cwic~Y©fv‡e AR©‡bi D‡Ï‡k¨ Gi mvwe©K cÖmvi Kvh©µg djcÖm~fv‡e 
cwiPvjbvi Rb¨ KLb, †Kv_vq, Kvi Øviv, Kxfv‡e, wK KvR m¤úv`b Kiv n‡e Zvi c~e©wba©vwiZ Kg©cš’v cÖYqb‡KB 
eySvq| mwVK cwiKíbv Qvov djcÖm~ cÖmvi Kvh©µg MÖnY I ev Í̄evqb m¤¢e bq| cÖmvi cwiKíbv cÖYq‡bi Rb¨ ZvB 
wecYb e¨e ’̄vcK‡K av‡c av‡c bvbvwea Kg© m¤úv`b Ki‡Z nq| wb‡¤œi wP‡Îi gva¨‡g wecYb cÖmvi cwiKíbvi 
bvbvwea c`‡ÿc¸‡jv‡K Dc ’̄vcb Kiv n‡jv- 

 
wPÎ: cÖmvi cwiKíbvi c`‡ÿc mg~n 

1. cÖmv‡ii my‡hvM wba©viY (Determine a Promotional Opportunity): cÖmv‡ii my‡hvM ej‡Z †hme AbyK‚j 
cwiw ’̄wZ cÖmvi Kvh©µg‡K myôz I jvfRbKfv‡e m¤úv`b Ki‡Z cÖwZôvb ev wecYbKvix‡K mnvqZv K‡i _v‡K 
Zv‡K †evSvq| †hme Ae ’̄v cÖmvi Kg©KvÐ m¤úv`‡bi AbyK‚j my‡hvM ˆZwi K‡i Zvi g‡a¨ D‡jøL‡hvM¨ n‡jv- 

� Pvwn`vi AbyK‚j MwZaviv; 
� kw³kvjx cY¨ c„_KxKiY; 
� c‡Y¨i AšÍwb©wnZ ¸Yvewj; 
� Av‡eMc~Y© µq †cÖlYvi Aw Í̄Z¡; Ges  
� ch©vß Znwej| 

wecYb e¨e ’̄vcK‡K Dc‡ii my‡hvM ¸‡jv‡K Lyu‡R cvIqvi Rb¨ wb‡¤œv³ †ÿÎ¸‡jv‡K we‡ePbv Ki‡Z nq| †hgb- 

� †hvMv‡hv‡Mi gva¨wgK Dcv`vb hvi g‡a¨ i‡q‡Q cY¨, g~j¨ Ges e›UbcÖYvjx; 
� mvgwóK cwi‡ek hvi g‡a¨ i‡q‡Q RbmsL¨vMZ, mvgvwRK Ges mvs¯‹…wZK cÖeYZv, A_©‰bwZK cwi‡ek, 

cÖvK…wZK cwi‡ek Ges cÖhyw³MZ cwi‡ek; Ges 
� †µZv I Zvi B”Qv Ges Pvwn`v|  
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2. cÖmv‡ii D‡Ïk¨ wba©viY (Determine Promotional Objectives): wecYb cwiKíbvi wØZxq av‡c GKRb 
e¨e ’̄vcK‡K cÖmv‡ii D‡Ïk¨ wba©viY Ki‡Z nq| †ewkifvM cÖmvig~jK D‡Ïk¨¸‡jv K‡c©v‡iU wecY‡bi D‡Ïk¨ 
ev wbw ©̀ó wecYb mgm¨v ¸‡jv †_‡K wba©viY Kiv †h‡Z cv‡i| †Kv¤úvwbi evB‡ii Dcv`vb ev kw³¸‡jvI 
cÖmvig~jK D‡Ïk¨¸‡jv‡K cÖfvweZ K‡i| mvgwMÖKfv‡e †ewkifvM cÖmv‡ii D‡Ïk¨¸‡jv‡K cuvPwU mvaviY 
†kÖYx‡Z fvM Kiv hvq| †hgb- 

� m‡PZbZv ˆZwi Kiv; 
� †evSvcov ˆZwi Kiv; 
� „̀wófw½i cwieZ©b ˆZwi Kiv;  
� AvPi‡Y cwieZ©b m„wó Kiv; Ges  
� †µZv AvMÖ‡ni kw³e„w× Kiv| 

3. cÖmvi Kg©KvÛ msMwVZKiY (Organize for Promotion): cÖmv‡ii D‡Ïk¨ wba©viY n‡q †M‡j GKRb 
e¨e ’̄vcK‡K cÖmvi Kvh©µ‡gi GKwU mvsMVwbK KvVv‡gv w ’̄i Ki‡Z nq| †Kv¤úvwbwU evRv‡i G‡Kev‡iB bZzb bv 
n‡j ev cÖmv‡ii e¨envi †Kv¤úvwb‡Z bZzb bv n‡j, cÖmvi m¤úv`‡bi GKwU mvsMVwbK KvVv‡gv BwZg‡a¨B 
†Kv¤úvwb‡Z i‡q‡Q e‡j a‡i †bIqv hvq| Zv m‡Ë¡I, cÖwZevi cÖmvig~jK D‡Ïk¨¸‡jvi ev Í̄evq‡bi Rb¨ GKwU 
bZzb ev ms‡kvwaZ KvVv‡gv ˆZwi Kiv nq A_ev we`¨gvb cwiKvVv‡gv GB D‡Ïk¨¸‡jv AR©b Ki‡Z cvi‡e wKbv 
Zv hvPvB K‡i †`Lv nq| cÖwZôv‡bi hw` ch©vß `ÿ I AwfÁ †jvKej I Avw_©K mÿgZv _v‡K, Z‡e AwaKvsk 
†ÿ‡Î we`¨gvb msMVb‡KB mÿg e‡j g‡b Kiv nq| Ab¨_vq, cÖwZôv‡bi evB‡ii †Kvb †ckv`vi ms ’̄vi 
mvnv‡h¨ cÖmvi Kg©KvÛ cwiPvjbv Kiv nq| Z‡e cÖmvig~jK cwiKíbv cÖwµqv †kl bv nIqv ch©šÍ mve©ÿwYK 
mvsMVwbK mgšq̂ Ae¨vnZ ivL‡Z nq| 

4. mwVK AwWq¨vÝ wbe©vPb (Select Appropriate Audience): Dchy³ †kÖvZv ev AwWq¨vÝ wbe©vPb wbtm‡›`‡n 
cÖmvi †KŠk‡ji Ab¨Zg ¸iæZ¡c~Y© GKwU Ask| mvgwMÖK wecYb Kvh©µgwU Ggbfv‡e cwiKíbv Kiv nq hv‡Z 
K‡i †Kv¤úvwbi cÖPvig~jK evZ©v¸wj wbw ©̀ó j‡ÿ¨ mn‡RB †cuŠ‡Q †h‡Z cv‡i| Z‡e G‡ÿ‡Î jÿ¨w ’̄Z evRvi Ges 
jÿ¨w ’̄Z AwWq¨v‡Ýi ga¨Kvi m~ÿè cv_©K¨‡K Abyaveb Ki‡Z n‡e| D`vniY ¯̂iƒc ejv hvq, wkï‡`i †Ljbvi 
Afxó evRvi g~jZ wkï| Z‡e Afxó AwWq¨v‡Ýi ev `k©K-‡kÖvZv‡`i g‡a¨ wkï, Zvi wcZvgvZv, miKv‡ii 
wewfbœ ms ’̄v hviv c‡Y¨i wbivcËvi mv‡_ mswkøó, ev wkï‡`i g½j wb‡q DwØMœ †fv³v †Mvóx BZ¨vw` _vK‡Z 
cv‡i| ZvB cÖmvi e¨e ’̄vc‡Ki Rb¨ Dchy³ AwWq¨vÝ wbe©vPb Kivi mgq c‡Y¨i mv‡_ Zvi cwiwPwZ, †K GwU 
e¨envi K‡i, wKfv‡e GwU e¨envi Kiv nq, Ges Kviv GwUi µq‡K cÖfvweZ Ki‡Z cv‡i BZ¨vw` e¨vcv‡ii w`‡K 
†Lqvj ivL‡Z n‡e| 

5. evZ©v wbe©vPb (Select a Message): Afxó AwWq¨vÝ wbe©vP‡bi ci Zv‡`i Rb¨ h‡_vchy³ evZ©v wbe©vPb Ki‡Z 
n‡e| †Kbbv cÖmv‡ii mKj evZ©v mKj ai‡Yi AwWq¨v‡Ýi Rb¨ Dchy³ bvI n‡Z cv‡i ev mKj AwWq¨vÝ‡K 
mgvbfv‡e AvKl©Y bvI Ki‡Z cv‡i| ZvB wbe©vwPZ AwWq¨vÝ‡`i wVK Kx ej‡Z n‡e Zv wba©viY Kiv cÖmvi 
cwiKíbvi GKwU KwVb Ges ¸iæZ¡c~Y© KvR| G‡ÿ‡Î g~j welq nj †h evZ©vwU Afxó †µZv ev †fv³v‡`i‡K 
Rvbv‡bv n‡e Zv †hb Afxó AwWq¨vÝ‡`i ¸iæZ¡c~Y© Afve, cÖ‡qvRb Ges PvIqv ¸‡jvi m‡½ mvgÄm¨c~Y© nq| 
h‡_vchy³ evZ©v wbe©vP‡bi †ÿ‡Î ZvB evZ©vi welqe¯‘, evZ©vi KvVv‡gv, ev evZ©vi aib BZ¨vw`i Dci ¸iæZ¡ w`‡Z 
nq| 

6. cÖmvi wgkÖY wba©viY (Select the Promotional Mix): wecYb cÖmvi wgkÖY n‡”Q weÁvcb, Rbms‡hvM, e¨w³K 
weµq, weµq cÖmvi, Ges cÖZ¨ÿ wecYb miÄvg¸‡jvi mywbw ©̀ó mswgkÖY, hvi gva¨‡g †Kv¤úvwb †µZv g~j¨ ev 
f¨vjy †µZv‡K †evSv‡bvi Rb¨ Ges †µZv m¤úK© ˆZwi Ki‡Z e¨envi K‡i _v‡K| Z‡e me‡P‡q Kvh©Ki cÖmvi 
wgkÖY wba©viY Kiv wecYb e¨e ’̄vc‡Ki Rb¨ LyeB KwVb| wecYb Kg©m~wPi jÿ¨ AR©‡b weÁvcb, e¨w³K weµq, 
ev Ab¨ †Kvb cÖPvig~jK miÄvg wVK KZUv mvnvh¨ Ki‡e Zv e¨e¯’vcK mwVKfv‡e Rv‡bb bv| ZvQvov cÖmvi 
wgkÖ‡Yi cÖwZwU Dcv`v‡bi wbR¯̂ kw³ Ges mxgve×Zv i‡q‡Q| Z ỳcwi wePÿY wecYb e¨e ’̄vcKMY cÖmv‡ii 
nvwZqvi¸‡jvi GB AšÍwb©wnZ kw³ Ges mxgve×Zv ¸‡jv‡K  †Kv¤úvwbi ÿgZv, cÖwZ‡hvwMZvg~jK cwiw ’̄wZ, 
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Ges Ab¨vb¨ wecYb Dcv`v‡bi mwVK cÖ‡qv‡Mi gva¨‡g Ggbfv‡e e„w× ev n«vm K‡ib hv‡Z K‡i me ai‡Yi 
†µZviB g‡bv‡hvM AvKl©Y Kiv hvq| 

7. ev‡RU wba©viY (Determine a Budget): wecYb cÖmvi Kvh©µg myôzfv‡e m¤úv`b Kivi Rb¨ Kx cwigvb A‡_©i 
cÖ‡qvRb n‡e Zv wba©viY Kiv‡KB cÖmvi ev‡RU e‡j| wecYb cÖmvig~jK cÖ‡Póv LyeB e¨qmva¨ Ges cÖwZw`bB Zv 
AviI †ewk e¨qeûj n‡”Q| ev‡RU wba©vi‡Yi Rb¨ wewfbœ ai‡Yi †KŠkj ev c×wZ e¨envi Kiv nq| ev‡RU 
wba©viY cÖvqkB cÖmvi cwiKíbv cÖwµqvi m~Pbv we› ỳ wn‡m‡e KvR K‡i Ges evwK mewKQz GB wbw ©̀ó cwigvY 
ev‡RU ØvivB wb‡ ©̀wkZ nq| ev‡RU c~e©wba©vwiZ _vKzK ev bv _vKzK, GB ch©v‡qi cÖavb KvR n‡jv cÖwZwU cÖmvi 
Dcv`v‡bi Rb¨ e¨q Kivi cwigvY wbw ©̀ó K‡i †djv| hw`Iev P‚ovšÍ LiP cÖvqkB †Kv¤úvwbi eivÏK…Z cwigv‡Yi 
†P‡q A‡bK †ewk nq, ZLb LiP ev e¨q ms‡KvPb Kiv nq, j‡ÿ¨i mv‡_ Avcm Kiv nq, wKsev cÖ‡qvR‡b 
D‡Ïk¨ cwieZ©b Kiv nq| ev‡RU wba©vi‡Yi Rb¨ †hme c×wZ e¨envi Kiv nq Zvi g‡a¨ D‡jøL‡hvM¨ n‡jv 
weµ‡qi kZvsk c×wZ, cÖwZ‡hvwMZvg~jK mgZv c×wZ, D‡Ïk¨ I Kvh©wfwËK c×wZ, Avw_©K mvg_©̈  c×wZ 
BZ¨vw`| 

8. cÖmvi †KŠkj ev Í̄evqb (Implement a Strategy): cÖmv‡ii Rb¨ cÖ‡qvRbxq ev‡RU eivÏ †c‡q †M‡j wecYb 
e¨e ’̄vcK‡K Gevi cÖmvi †KŠkj ev Í̄evq‡bi w`‡K g‡bv‡hvM w`‡Z nq| †Kvb cÖmvig~jK †KŠk‡ji mvdj¨ g~jZ 
GwU KZUv fv‡jvfv‡e ev Í̄evwqZ nq Zvi Dci wbf©i K‡i| AZ¨šÍ cÖwZfvevb Ges AwfÁ e¨w³iv Kvh©Ki 
ev Í̄evq‡bi m¤¢vebv‡K e¨vcKfv‡e evwo‡q w`‡Z cv‡ib| cÖmvi †KŠkj ev Í̄evq‡bi KvRwU  wZbwU c„_K ch©v‡q 
m¤úbœ n‡q _v‡K| 

� cÖ_gZt cÖmvi e¨e ’̄vcK Ges Zvi mn‡hvMx‡`i Aek¨B wbw ©̀ó gva¨g, ZvwiL, mgq, AvKvi, cÖwZfv, 
d‡UvMÖvdvi, wkíx Ges Drcv`b mgqm~Px mn cwiKíbvi mg Í̄ Dcv`vb m¤ú‡K© wbw ©̀ó wm×všÍ wb‡Z 
n‡e| 

� wØZxqZt cÖmvi e¨e ’̄vcK‡K Aek¨B wbwðZ Ki‡Z n‡e †h GB mg Í̄ wm×všÍ̧ ‡jv ev Í̄evwqZ n‡Z cv‡i 
A_©vr ev Í̄evqb‡hvM¨ Ges cÖwZwU Kv‡Ri Rb¨ wbw ©̀ó †jvK i‡q‡Q| 

� Z…ZxqZt cÖmvi e¨e¯’vcK‡K Aek¨B wbwðZ n‡Z n‡e †h cÖmvi mswkøó mg Í̄ wm×všÍ mwVKfv‡e 
ev Í̄evwqZ n‡q‡Q| 

9. djvdj cwigvc I ms‡kvabg~jK Kvh©µg MÖnY (Measure Results and Taking Corrective Actions): 
wecYb cÖmvi cwiKíbvi me©‡kl av‡c G‡m cÖmvi e¨e ’̄vcK‡K cÖmvi Kvh©µg ev Í̄evq‡bi ci Zv KZUzKz 
djcÖm~ n‡q‡Q, Zv cwigvc K‡i †`L‡Z n‡e| cÖmvi e¨e ’̄vcK‡K Aek¨B wba©viY Ki‡Z n‡e †h cÖmvi cÖ‡Póv 
Kvw•ÿZ D‡Ïk¨ ¸‡jv‡K AR©b Ki‡Z †c‡i‡Q wK bv| djvdj cwigv‡ci GB KvRwU cÖvqkB weÁvcbx ms ’̄vi 
Kv‡Q c‡o, †Kbbv Gi m`m¨‡`i cwigvc †KŠkj My‡jv hvPvB Kivi we‡klvwqZ `ÿZv i‡q‡Q| cÖmvi djvdj 
cwigvc Kivi Rb¨ cÖmvi e¨e ’̄vcK‡K wZbwU KvR Aek¨B m¤úv`b Ki‡Z n‡e| 

� cÖ_gZt cÖmvig~jK Kvh©KvwiZv cwigv‡ci Rb¨ gvb`Û ’̄vcb Ki‡Z n‡e| 
� wØZxqZt cÖK…Z cÖmvig~jK Kg©ÿgZv wbixÿY Ki‡Z n‡e, A_©vr cÖmv‡ii cÖK…Z Kvh©m¤úv`b g~j¨vqb 

Ki‡Z n‡e| 
� Z…ZxqZt cÖmvig~jK `ÿZv cwigv‡ci gvb`Û ¸‡jvi mv‡_ cÖmv‡ii cÖK…Z Kvh©m¤úv`b Zzjbv Ki‡Z 

n‡e| 

cÖmv‡ii †KŠkjwU GKevi g~j¨vqb Kiv n‡q †M‡j, cÖvß Z_¨ †gvU wecYb cwiKíbv g~j¨vq‡bi Ask n‡q hvq| 
wecYb e¨e ’̄vcK ZLb †h‡Kvb wePz¨wZ ev NvUwZ‡K Luy‡R †ei Ki‡Z cv‡ib Ges AMÖvwaKvi wfwË‡Z cÖwZwU wePz¨wZi 
Rb¨ cÖ‡qvRbxq ms‡kvabg~jK e¨e ’̄v wba©viY Ki‡Z mÿg nb| 

Gfv‡eB av‡c av‡c wecYb cÖmvi cwiKíbv MÖnY I ev Í̄evqb Kiv nq| mdj wecYb e¨e ’̄vcKMY GKwU `ÿ I 
Kvh©Ki wecYb e¨e ’̄v M‡o Zzj‡Z Ges †Kv¤úvwbi mvwe©K wecYb cwiKíbv ev Í̄evq‡bi GKwU ¸iæZ¡c~Y© A ¿̄ wn‡m‡e 
wecYb cÖmvi cwiKíbv‡K Kv‡R jvMvb| 
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 mvims‡ÿc:  

cÖmvi cwiKíbvi gva¨‡g cY¨ ev †mev evRviRvZ Kivi Rb¨ cÖPviYv Pvjv‡bvi Kvh©Ki c×wZ cÖYqb Kiv nq|  
c‡Y¨i Pvwn`v ˆZwi Ges †Kv¤úvwbi wba©vwiZ jÿ¨ c~i‡Yi D‡Ï‡k¨ GKwU cY¨ ev †mevi cÖmv‡ii Rb¨ bvbviKg 
wecYb miÄvg, †KŠkj, Ges m¤ú‡`i m‡e©v”P Kvh©Ki e¨envi wbwðZ Kiv cÖ‡qvRb| cÖmvi cwiKíbv cÖYq‡bi 
Rb¨ ZvB wecYb e¨e ’̄vcK‡K ch©vqµ‡g wewfbœ iKg KvR Ki‡Z nq| †hgb- GKRb wecYb e¨e ’̄vcK‡K 
me©cÖ_g cÖmv‡ii my‡hvM wba©viY Ki‡Z nq| Gici Zv‡K  cÖmv‡ii D‡Ïk¨ wba©vib Ki‡Z nq| cÖmv‡ii D‡Ïk¨ 
wba©viY n‡q †M‡j GKRb e¨e ’̄vcK‡K cÖmvi Kvh©µ‡gi GKwU mvsMVwbK KvVv‡gv w ’̄i Ki‡Z nq| cieZ©x‡Z 
Zv‡K cÖmvi Kvh©µ‡gi Rb¨ Afxó †kÖvZv ev AwWq¨vÝ wbe©vPb Ki‡Z nq| Afxó AwWq¨vÝ wbe©vP‡bi ci Zv‡`i 
Rb¨ h‡_vchy³ evZ©v wbe©vPb Ki‡Z nq †Kbbv cÖmv‡ii mKj evZ©v mKj ai‡Yi AwWq¨v‡Ýi Rb¨ Dchy³ bq| 
GB ch©v‡q ZvB wecYb Kg©m~wPi jÿ¨ AR©‡b weÁvcb, e¨w³K weµq, ev Ab¨ †Kvb cÖPvig~jK miÄvg wVK KZUv 
mvnvh¨ Ki‡e wecYb e¨e¯’vcK‡K Zv wba©viY Ki‡Z nq| wecYb e¨e ’̄vcK Gici weµ‡qi kZvsk c×wZ, 
cÖwZ‡hvwMZvg~jK mgZv c×wZ, D‡Ïk¨ I Kvh©wfwËK c×wZ, ev Avw_©K mvg_©̈  c×wZ BZ¨vw` e¨envi K‡i cÖmvi 
ev‡RU wba©iY K‡ib| cÖmv‡ii Rb¨ cÖ‡qvRbxq ev‡RU eivÏ †c‡q †M‡j wecYb e¨e ’̄vcK‡K Gevi cÖmvi †KŠkj 
ev Í̄evq‡bi w`‡K g‡bv‡hvM w`‡Z nq| wecYb cÖmvi cwiKíbvi me©‡kl av‡c G‡m cÖmvi e¨e ’̄vcK‡K cÖmvi 
Kvh©µg ev Í̄evq‡bi ci Zv Kvw•ÿZ D‡Ïk¨ ¸‡jv‡K AR©b Ki‡Z †c‡i‡Q wK bv djvdj cwigv‡ci gva¨‡g Zv 
hvPvB Ki‡Z nq Ges cÖ‡qvR‡b cÖmvi cwiKíbvq cwieZ©b Avb‡Z nq| 
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 cY¨ I †µZvi †kÖYx †f‡` ev c‡Y¨i Rxeb P‡µi ¯Íi †f‡` cÖmvi wgkÖY 
Promotion Mix for Different Types of Products, Customers, and Stages of 

Product Life Cycle 

 
D‡Ïk¨ 

G cvV †k‡l Avcwb- 
• c‡Y¨i †kÖYx‡f‡` cÖmvi wgkÖY †Kgb n‡e Zv ej‡Z cvi‡eb; 
• †µZvi †kÖYx‡f‡` cÖmvi wgkÖY †Kgb n‡Z cv‡i Zv ej‡Z cvi‡eb; Ges 
• c‡Y¨i Rxeb P‡µi Í̄i †f‡` cÖmvi wgkÖY wKiƒc nq ej‡Z cvi‡eb| 

 

Avgiv B‡Zvg‡a¨ †R‡bwQ †h c‡Y¨i cÖK…wZ ev †fv³vi cÖK…wZ Abyhvqx GKwU †Kv¤úvwbi cÖmvi wgkÖY Avjv`v n‡q 
_v‡K| c‡Y¨i cÖK…wZ Abyhvqx ‡fvM¨ I wkí c‡Y¨i Rb¨ cÖmvi wgkÖY cwiewZ©Z n‡q hvq| Avevi PzovšÍ †µZvi Rb¨ 
†h weÁvcb fv‡jv dj †`‡e, wkíxq †µZvi Rb¨ †mB GKB weÁvcb m¤ú~Y© AKvh©Ki cÖgvwYZ n‡Z cv‡i| GQvov, 
GKB c‡Y¨i RxebP‡µi wewfbœ Í̄i‡f‡`I cÖmvi wgkÖY wewfbœiKg n‡Z cv‡i| GB cv‡V Avgiv Kxfv‡e c‡Y¨i 
†kÖYx‡f‡`, †µZvi †kÖYx‡f‡`, wKsev cY¨ RxebP‡µi ch©vq †f‡` cÖmvi wgkÖY Avjv`v n‡q _v‡K, †m m¤ú‡K© 
we Í̄vwiZ Rvb‡ev|  

c‡Y¨i †kÖYx‡f‡` cÖmvi wgkÖY  
Promotion Mix Based on the Types of Products 

cY¨ nj Ggb wKQz hv MÖvn‡Ki Afve, Pvwn`v, cÖ‡qvRb ev PvIqv †gUv‡bvi Rb¨ evRv‡i Ac©Y Kiv †h‡Z cv‡i| ZvB 
cY¨ ej‡Z „̀k¨gvb cY¨ ª̀e¨, †mev ev aviYv mewKQz‡KB †evSvq| cÖwZwU c‡Y¨iB „̀k¨gvb Ges A „̀k¨ wKQz ˆewkó¨ 
Ges myweav i‡q‡Q hvi Rb¨ †µZviv †mB cY¨ wKb‡Z DrmvwnZ nq| c‡Y¨i cÖK…wZ cÖmvi wgkÖY wba©vi‡Y ¸iæZ¡c~Y© 
f‚wgKv cvjb K‡i| †Kbbv cÖmv‡ii wgkÖY c‡Y¨i cÖK…wZ Abyhvqx cwiewZ©Z n‡q _v‡K| †hgb- †fvMc‡Y¨i Rb¨ 
mvaviYZ e¨vcK nv‡i weÁvcb cÖ‡qvRb nq| wKš‘ wkí c‡Y¨i Rb¨ g~jZt e¨w³K weµq, mxwgZ weÁvcb, cÖ̀ k©bx 
BZ¨vw`i cÖ‡qvRb nq| Avevi †hme cY¨ Zzjbvg~jKfv‡e RwUj Ges cÖhyw³MZ cY¨, †mm‡ei Rb¨ e¨w³K weµq 
cÖ‡qvRb| wKš‘ A-cÖhyw³MZ c‡Y¨i cÖPvig~jK nvwZqvi wn‡m‡e weÁvcb †ewk cÖ‡qvRb| eª̈ v‡Ûi cv_©K¨ bv _vK‡j 
e¨w³K weµq cÖPv‡ii Rb¨ me©vwaK ¸iæZ¡ †c‡jI, †hLv‡b eª̈ v‡Ûi g‡a¨ mn‡RB cv_©K¨ Kiv hvq †mLv‡b weÁvc‡bi 
Dci †Rvi w`‡Z n‡e| wb‡¤œi wP‡Îi mvnv‡h¨ c‡Y¨i †kÖYx‡f‡` cÖmvi wgkÖY wKfv‡e wba©viY Kiv †h‡Z cv‡i Zv 
mnRfv‡e †`Lv‡bv n‡jv| 

 
wPÎ: c‡Y¨i †kÖYx‡f‡` cÖmvi wgkÖY 

cvV-1.5 
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wecYbKvixi „̀wó‡KvY †_‡K cY¨‡K g~jZt ỳB fv‡M fvM Kiv hvq, h_v- †fvM¨ cY¨ I wkí cY¨| wb‡¤œ c‡Y¨i 
†kÖYx‡f‡` GKwU †Kv¤úvwbi cÖmvi wgkÖY †Kgb n‡Z cv‡i, †m m¤ú‡K© Av‡jvPbv Kiv n‡jv: 

K) †fvM¨ c‡Y¨i cÖmvi wgkÖY (Promotion mix for consumer goods): PzovšÍ †fv³v KZ…©K wbR¯̂ †fvM ev 
cvwievwiK e¨env‡ii Rb¨ †hme cY¨ µq Kiv nq, Zv‡KB mvaviYZ †fvM¨ cY¨ e‡j| †fvM¨ cY¨ nj PzovšÍ 
†fv³v‡`i e¨w³MZ e¨env‡ii Rb¨ †Kbv cY¨| ZvB A‡bK mgq †fvM¨ cY¨‡K PzovšÍ cY¨I ejv nq| RvgvKvco, 
Lv`¨ cY¨, mvevb ev wWkIqvkvi¸‡jv mvaviY †fvM¨ c‡Y¨i D`vniY| †fvM¨ cY¨ wewfbœ ai‡Yi n‡q _v‡K e‡j 
G‡KK ai‡Yi †fvM¨ c‡Y¨i Rb¨ G‡KK iKg cÖmvi wgkÖY e¨envi Ki‡Z nq| wb‡¤œ wewfbœ cÖKvi †fvM¨ cY¨ Ges 
†fvM¨ c‡Y¨i †kÖYx‡f‡` cÖmvi wgkÖ‡Yi aib ms‡ÿ‡c Av‡jvPbv Kiv n‡jv: 

1. myweav cY¨ (Convenience goods): myweav cY¨¸‡jv nj †fv³v cY¨ Ges †mev hv MÖvnKiv mvaviYZ 
ZvrÿwbKfv‡e myweavRbK ’̄vb n‡Z myweavRbK mg‡q Nb Nb Ges b~b¨Zg Zzjbv I µq cÖ‡Póvi gva¨‡g µq 
K‡i| myweav c‡Y¨i g‡a¨ i‡q‡Q mvevb, jwÛª wWUvi‡R›U, K¨vwÛ, mvgwqKx Ges dv÷ dzW BZ¨vw`| myweav 
c‡Y¨i wfbœZv Abymv‡i †Kv¤úvwbi cÖmvi wgkÖYI Avevi wfbœ wfbœ n‡q _v‡K| wb‡¤œ myweav c‡Y¨i †kÖwYwefvM 
Abyhvqx cÖmvi wgkÖY Av‡jvPbv Kiv n‡jv| 

1) AZ¨vek¨Kxq cY¨ (Staple goods): ˆ`bw›`b Rxebhvcb ev †eu‡P _vKvi Rb¨ †hme cY¨ mvgMÖx AZ¨šÍ 
cÖ‡qvRbxq Zv‡K AZ¨vek¨Kxq cY¨ e‡j| G c‡Y¨i †µZviv we Í̄…Z GjvKvq emevm K‡ib| ZvB Gme 
c‡Y¨i Rb¨ weÁvcb me‡P‡q Av`k© cÖmvi †KŠkj n‡Z cv‡i| Avevi Gme cY¨ mvaviYZ †fv³viv LyPiv 
we‡µZvi Kv‡Q †_‡K µq K‡i _v‡Kb| ZvB LyPiv we‡µZv‡K cÖfvweZ Kivi Rb¨ e¨w³K weµq cÖ‡Póv 
fv‡jv dj w`‡Z cv‡i| cvkvcvwk LyPiv e¨emvqxi cÿ †_‡K mvaviY †µZv‡`i cÖfvweZ Ki‡Z weµq 
cÖmv‡ii †KŠkj wn‡m‡e c‡Y¨i weeiY msewjZ mvBb‡evW© e¨envi Kiv †h‡Z cv‡i| 

2) Riæwi cY¨ (Emergency goods): Riæwi wfwË‡Z cÖ‡qvRb †gUv‡bvi Rb¨ †hme cY¨ µq Kiv nq Zv‡K 
Riæwi cY¨ e‡j| A_©vr, Riæwi cÖ‡qvRb n‡j Riæwi cY¨ †Kbv nq| †hgb- el©vKv‡j evB‡i hvIqvi mgq 
nVvr e„wó ïiæ n‡j QvZv †Kbv nq, ZvB QvZv G‡ÿ‡Î Riæwi cY¨| G ai‡Yi cY¨ mvaviYZ wewfbœ ai‡Yi 
AvDU‡jU ev †`vKv‡b weZiY Kiv nq hv‡Z cÖ‡qvR‡bi mgq †µZviv mn‡RB †m¸‡jv wKb‡Z cv‡ib| G 
ai‡Yi c‡Y¨i cwiwPwZi Rb¨ weÁvcb †`Iqvi cvkvcvwk e¨w³K weµ‡qi Dci †Rvi †`Iqv nq| 

3) †jvfbxq cY¨ (Impulse goods): †jvfbxq ev ZvrÿwbK cY¨¸‡jv n‡jv Ggb cY¨ hv †jv‡Kiv cwiKíbv 
QvovB Av‡eM ev †Suv‡Ki gv_vq µq K‡i| LyPiv we‡µZviv ZvB mvaviYZ GB ai‡Yi cY¨¸‡jv‡K 
mycvigv‡K©U, wdwjs †÷kb Ges Ab¨vb¨ LyPiv AvDU‡j‡Ui †PKAvDU KvD›Uv‡ii Kv‡Q iv‡Lb hv‡Z mn‡RB 
†m¸‡jv †Pv‡L c‡o hvq| †Ljbv, g¨vMvwRb, P‡Kv‡jU, œ̄̈ vKm, PzBsMvg, Svjgywo, dzPKv Ges K¨vwÛi g‡Zv 
cY¨¸‡jv n‡jv †jvfbxq c‡Y¨i DËg D`vniY| ‡h‡nZz †µZviv †Suv‡Ki e‡k mvaviYZ Gme cY¨ wK‡b 
_v‡K, ZvB G‡ÿ‡Î weÁvc‡bi †Zgb †Kvb f‚wgKv _v‡K bv eis e¨w³K weµq I weµq cÖmvi †KŠkj fv‡jv 
KvR †`q| 

2. kwcs cY¨ (Shopping goods): c~e© cwiKíbv Abyhvqx c‡Y¨i ¸bv¸Y, myweav- Amyweav, g~j¨ BZ¨vw` hvPvB-
evQvB K‡i wewfbœ †`vKv‡b †`vKv‡b Ny‡i †hme cY¨ µq Kiv nq, Zv‡K kwcs ev hvPvB cY¨ ejv nq| wb‡¤œ 
kwcs c‡Y¨i †kÖwYwefvM Abyhvqx cÖmvi wgkÖY Av‡jvPbv Kiv n‡jv| 

1) †kŠwLb cY¨ (Fashion goods): c‡Y¨i PvKwPK¨ ev ÷vBj †`‡L AvK…ó n‡q †hme cY¨ µq Kiv nq, Zv‡K 
†kŠwLb cY¨ e‡j| †fv³vi iæwP ev c‡Y¨i ˆewk‡ó¨i Nb Nb cwieZ©‡bi Kvi‡b †kŠwLb c‡Y¨i Pvwn`vI Nb 
Nb cwiewZ©Z nq| †hgb- Mnbv, ¯§vU©‡dvb, `vwg evBK BZ¨vw`| Gme c‡Y¨i †ÿ‡Î weÁvcb LyeB 
Kvh©Kix| cvkvcvwk weµq cÖmvi Kvh©µgI e¨envi Kiv †h‡Z cv‡i| 

2) †mev cY¨ (Service goods): †hme `xN© ’̄vqx kwcs cY¨ †fv³viv cÖ‡qvRbxq †mev cvIqvi Rb¨ wK‡b _v‡K 
wKš‘ gv‡S gv‡S †mm‡ei cÖ‡qvRbxq †givgZ ev mvwf©wms Gi cÖ‡qvRb nq, Zv‡K †mev cY¨ e‡j| †hgb- 
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wd«R, wUwf, Iqvwks †gwkb, Gqvi KwÛkbvi BZ¨vw`| Gme c‡Y¨i cwiwPwZi Rb¨ weÁvcb cÖ‡qvRbxq n‡jI, 
†h‡nZz Gme cY¨ wewµ I mvwf©wms Kivi Rb¨ KvwiMix Áv‡bi `iKvi nq ZvB G‡ÿ‡Î e¨w³K weµq LyeB 
Kvh©Ki f‚wgKv  cvjb K‡i|  

3. wewkó cY¨ (Specialty goods): wewkó cY¨ n‡jv GKwU †fvM¨ cY¨ hvi Abb¨ wKQz ˆewkó¨ ev eª̈ vÛ cwiwPwZ 
i‡q‡Q| GB Abb¨ ˆewPÎ ev we‡kl AvKl©‡Yi Rb¨ †µZv‡`i GKwU D‡jøL‡hvM¨ Ask wewkó cY¨wU µ‡qi Rb¨ 
GKwU we‡kl µ‡qi cÖ‡Póv Pvjvq, GgbwK h‡_ó A_© e¨q Ki‡Z ev Kó K‡i A‡bKUv c_ cvwo w`‡qI cY¨wU 
µq Ki‡Z B”QzK nq| †hgb- e¸ovi `B, Kzwgjøvi gvZ…fvÐv‡ii imgvjvB, iscy‡ii kZiwÄ BZ¨vw`| Gme 
cY¨‡K †fv³v‡`i wbKU cwiwPZ Kiv‡Z weÁvcb †ewk e¨eüZ nq| Z‡e weÁvc‡bi cvkvcvwk e¨w³K weµq 
†KŠkjI cÖ‡qvM Kiv hvq| 

4. AhvwPZ cY¨ (Unsought goods): †hme †fvM¨ cY¨ m¤ú‡K© †fv³v nq Rv‡bb bv ev Rv‡bb wKš‘ mvaviYZ 
wKb‡Z AvMÖnx nb bv, Zv‡K AhvwPZ cY¨ e‡j| †hgb- Rxeb exgv cwjwm, c~e©cwiKwíZ A‡šÍ̈ wówµqv †mev, 
Kvd‡bi Kvco, wKsev †iW µ‡m i³`vb| G ai‡Yi c‡Y¨i cÖmv‡ii Rb¨ weÁvcb I e¨w³K weµq LyeB 
djcÖm~ n‡Z cv‡i|  

L) wkí c‡Y¨i cÖmvi wgkÖY (Promotion mix for industrial goods): †hme cY¨ PzovšÍ †fv‡Mi Rb¨ †Kbv nq bv 
eis cÖwµqvRvZKiY ev cybtcÖwµqvKi‡Yi gva¨‡g evwYwR¨Kfv‡e †fvM¨ cY¨ ev Ab¨ wkí cY¨ Drcv`‡bi KvR 
Kiv nq, Zv‡K wkí cY¨ e‡j| wb‡¤œ wewfbœ cÖKvi wkí cY¨ Ges wkí c‡Y¨i †kÖYx‡f‡` cÖmvi wgkÖ‡Yi aiY 
ms‡ÿ‡c Av‡jvPbv Kiv n‡jv| 

1. gvjvgvj I hš¿vsk (Materials and parts): gvjvgvj I hš¿vsk n‡jv †mme wkí cY¨ hv PzovšÍ cY¨ Drcv`b ev 
cÖwµqvRvZKi‡Yi Kv‡R cwic~Y©fv‡e e¨eüZ nq, A_©vr wb‡Ri we‡klZ¡ nvwi‡q cy‡ivcywi fv‡e Drcv`bKvixi 
c‡Y¨ cÖ‡ek K‡i| †hgb- gq`v, Zzjv, cvU, ZvgvK, M¨vm, myZv BZ¨vw`| wb‡¤œ gvjvgvj I hš¿vs‡ki †kÖwYwefvM 
Abyhvqx cÖmvi wgkÖY Av‡jvPbv Kiv n‡jv| 

1) KuvPvgvj (Raw materials): cÖwµqvKiY Kiv nqwb Ggb me g~j cY¨ hv cieZ©x‡Z Drcvw`Z c‡Y¨i As‡k 
cwiYZ nq, Zv‡K KuvPvgvj e‡j| KuvPvgv‡ji g‡a¨ i‡q‡Q Lvgv‡i Drcvw`Z cY¨ †hgb- Mg, Zzjv, 
cïm¤ú`, djg~j, kvKmewR BZ¨vw` Ges cÖvK…wZK cY¨ †hgb- gvQ, KvV, Acwi‡kvwaZ †c‡Uªvwjqvg, 
†jvnvi AvKwiK BZ¨vw`| Gme c‡Y¨i Rb¨ e¨w³K weµq LyeB Kvh©Kix| Z‡e mxwgZ cwim‡i wkí msµvšÍ 
g¨vMvwR‡b weÁvcbI †`Iqv †h‡Z cv‡i|  

2) cȪ ‘ZK…Z gvjvgvj I LyPiv hš¿vsk (Manufactured materials and parts): †hme wkí gvjvgvj I 
hš¿vsk mivmwi PzovšÍ c‡Y¨i Dcv`vb wn‡m‡e AšÍf©y³ nq Zv‡K cȪ ‘ZK…Z gvjvgvj I LyPiv hš¿vsk e‡j| 
gvjvgvj Dcv`vb ¸‡jv‡K iæcvšÍi K‡i PzovšÍ cY¨ ˆZwi nq, †hgb- AvUv, gq`v, myZv, wm‡g›U BZ¨vw`| 
Avi LyPiv hš¿vsk¸‡jv‡K iƒcvšÍi QvovB PzovšÍ c‡Y¨i iƒc †`Iqv nq, †hgb- †QvU †gvUi, Uvqvi BZ¨vw`| 
Gme c‡Y¨i Rb¨ e¨w³K weµq fv‡jv †KŠkj n‡Z cv‡i| Z‡e mxwgZ cwim‡i weÁvcb Ges cÖZ¨ÿ 
wecYbI e¨envi Kiv †h‡Z cv‡i|  

2. g~jab RvZxq cY¨ (Capital items): †hme `vgx Ges `xN©̄ ’vqx wkí c‡Y¨i mvnv‡h¨ g~j Drcv`b Kvh© cwiPvjbv 
Kiv nq, Zv‡K g~jab RvZxq cY¨ e‡j| Gme c‡Y¨i g‡a¨ `xN©‡gqv`x ’̄vcbv Ges wKQzUv ¯̂í‡gqv`x Avbylvw½K 
hš¿cvwZ i‡q‡Q|   

1) ’̄vcbv (Installations): ’̄vcbv ¸‡jv `xN©‡gqv`x g~jab cY¨ †hgb- KviLvbv, Awdm BZ¨vw` Ges w ’̄i 
miÄvg †hgb- †Rbv‡iUi, wWªj †cÖm, eo Kw¤úDUvi wm‡÷g, wjdU BZ¨vw` Gi gZ eo †KbvKvUv‡K 
wb‡ ©̀k K‡i| Gme c‡Y¨i cÖmv‡ii Rb¨ e¨w³K weµq LyeB Kvh©Kix| cvkvcvwk cwiw ’̄wZ Abyhvqx cÖZ¨ÿ 
wecYb Ges mxwgZ cwim‡i wkí weÁvcbI e¨envi Kiv †h‡Z cv‡i|  
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2) Avbylvw½K hš¿cvwZ (Accessory equipments): Avbylvw½K hš¿cvwZ¸‡jvi g‡a¨ i‡q‡Q enb‡hvM¨ 
KviLvbvi miÄvg Ges nvwZqvi †hgb- n¨vÛ Uzj, wjdU UªvK BZ¨vw` Ges Awd‡mi miÄvg †hgb-
Kw¤úDUvi, d¨v· †gwkb, †W¯‹ BZ¨vw`| G¸‡jv ’̄vcbvi Zzjbvq ¯̂í‡gqv`x Ges mnRfv‡e Drcv`b 
cÖwµqvq mvnvh¨ K‡i| Gme c‡Y¨i cÖmv‡ii Rb¨ e¨w³K weµq me‡P‡q fvj dj †`q| ZvQvov mxwgZ 
cwim‡i weÁvcbI e¨envi Kiv †h‡Z cv‡i| Gi cvkvcvwk cÖZ¨ÿ wecYbI wKQzUv Kvh©KvwiZv †`Lv‡Z 
cv‡i| 

3. mieivn I †mev cY¨ (Supplies and services): †hme wkí cY¨ †Kvbfv‡eB PzovšÍ c‡Y¨i Ask bq, †gqv`Kvj 
¯̂í, Ges †h¸‡jv ˆ`bw›`b e¨emv cwiPvjbv Ki‡Z I fvix hš¿cvwZ¸‡jv‡K Kg©ÿg ivL‡Z e¨envi Kiv nq 
Zv‡`i mieivn I †mev cY¨ e‡j|  

1) mieivn (Supplies): mieiv‡ni g‡a¨ Acv‡iwUs mvcøvB ev cwiPvjb mieivn †hgb- jyweª‡K›U, Kqjv, 
KvMR, †cwÝj BZ¨vw` Ges †givgZ I iÿYv‡eÿ‡Yi miÄvg †hgb- †cB›U, Zzwj, Svo– BZ¨vw` AšÍf©y³| 
mieivn ¸‡jv‡K wkí †ÿ‡Îi myweavi c‡Y¨i mv‡_ Zzjbv Kiv hvq †Kbbv †m¸‡jv mvaviYZ b~b¨Zg cÖ‡Póv 
ev Zzjbv K‡i †Kbv nq| 

2) e¨emvq †mev (Business services): e¨emvq †mev ¸‡jvi g‡a¨ i‡q‡Q iÿYv‡eÿY I †givgZ †mev †hgb-
`iRv ev Rvbvjv cwi®‹vi, Kw¤úDUvi †givgZ BZ¨vw` Ges e¨emvwqK civgk© †mev †hgb- AvBwb civgk©, 
e¨e ’̄vcbv civgk©, weÁvcbx †mev BZ¨vw`| Gme †mev mvaviYZ Pzw³i Aax‡b mieivn Kiv n‡q _v‡K| 

mieivn I †mev c‡Y¨i cÖmv‡ii Rb¨ e¨w³K weµq I cÖZ¨ÿ wecYb †ek Kvh©Ki| Gme c‡Y¨i †ÿ‡Î weÁvc‡bi 
f‚wgKv LyeB bMY¨| Z‡e c‡Y¨i cwiwPwZi Rb¨ mxwgZ cwim‡i weÁvcb †`Iqv †h‡Z cv‡i|  
 

†µZvi †kÖYx‡f‡` cÖmvi wgkÖY  
Promotion Mix Based on the Types of Customers 

†µZviv Zv‡`i Pvwn`v ev cÖ‡qvRb †gUv‡bvi Rb¨ cY¨ wK‡b _v‡Kb| Avgiv B‡Zvg‡a¨ †R‡bwQ †h, c‡Y¨i †kÖYx‡f‡` 
cÖmvi wgkÖY Avjv`v n‡q _v‡K| Abyiƒc fv‡e †µZvi †kÖYx‡f‡`I Avjv`v cÖmvi wgkÖ‡Yi cÖ‡qvRb c‡i| A_©vr, 
†fv³vi ev evRv‡ii cÖK…wZ AbyhvqxI GKwU †Kv¤úvwbi cÖmvi wgkÖY Avjv`v n‡q _v‡K| †hgb- PzovšÍ †fv³v‡`i Rb¨ 
e¨vcKnv‡i weÁvcb e¨envi Kiv nq| wKš‘ wkí evRv‡ii †µZv‡`i †ÿ‡Î KvwiMwi Ávb I AwfÁZvi cÖ‡qvR‡b 
e¨w³K weµq me©vwaK ¸iæZ¡ mnKv‡i e¨envi Kiv nq| †Kbbv wkíxq †µZv‡`i Rb¨ weÁvcb g~jZt Z_¨c~Y© f‚wgKv  
cvjb K‡i, wKš‘ PzovšÍ †µZv‡`i †ÿ‡Î GwU GKBmv‡_ Z_¨c~Y© Ges cÖ‡ivPbvg~jK f‚wgKv I cvjb K‡i| ZvQvov 
jÿ¨w ’̄Z †µZvi eqm, wj½, wkÿv, Avq, ag©, ms¯‹…wZ BZ¨vw`i Dci wbf©i K‡i cÖmv‡ii †KŠkjI cwiewZ©Z nq| 

†Kvb D‡Ï‡k¨ †µZviv cY¨wU µq Ki‡Qb, Zvi wfwË‡Z †µZv‡`i‡K g~jZt Pvifv‡M fvM Kiv hvq| h_v- PzovšÍ †µZv 
ev †fv³v, LyPiv Kvievwi, cvBKvwi Kvievwi, Ges wkíxq †µZv| wb‡¤œ wP‡Îi gva¨‡g wewfbœ iKg †µZvi †kÖYx wefvM 
Ges †m Abyhvqx cÖmvi wgkÖ‡Yi welqwU‡K Dc ’̄vcb Kiv n‡jv|  
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wPÎ: †µZvi †kÖYx‡f‡` cÖmvi wgkÖY 

1) PzovšÍ †µZv ev †fv³v (Final consumers): †hme †µZv wb‡Ri ev cvwievwiK e¨env‡ii Rb¨ †Kvb cY¨ µq 
K‡i _v‡Kb Ges c‡Y¨i Dc‡hvMxZv wb‡RivB wbt‡kl K‡ib, Zv‡`i‡K PzovšÍ †fv³v ev †µZv ejv nq| GB 
ai‡Yi †µZviv mvaviYZ msL¨vq A‡bK †ewk ev AMwYZ n‡q _v‡Kb Ges Zviv we Í̄…Z AÂ‡j emevm K‡i 
_v‡Kb| ZvB GB wecyj msL¨K †µZvi Kv‡Q †Kv¤úvwbi c‡Y¨i msev` Dc ’̄vcb Kivi Rb¨, A_©vr Zv‡`i‡K 
cY¨ m¤ú‡K© AewnZ Kivi Rb¨ Ges cY¨ µ‡qi Rb¨ Zv‡`i‡K DØy×Ki‡Yi Rb¨ e¨vcK AvKv‡i weÁvcb 
e¨envi Ki‡Z nq| ZvQvov †ÿÎ‡f‡` weÁvc‡bi cvkvcvwk e¨w³K weµq, cÖPvi, Ges weµq cÖmvi BZ¨vw` 
cÖmvi nvwZqviI e¨envi Kiv †h‡Z cv‡i| 

2) LyPiv Kvievwi (Retailers): LyPiv e¨emvqxiv †µZvi Pvwn`v, iæwP I cQ›` Abyhvqx wewfbœ Drm †_‡K cY¨ 
msMÖn K‡i †µZv‡`i‡K cÖ‡qvRb Abymv‡i Zzjbvg~jK †QvU †QvU j‡U cY¨ mieivn K‡i _v‡K| PzovšÍ  †µZviv 
PvB‡jB †Kv¤úvwbi Kv‡Q †_‡K Aí cwigv‡Y cY¨ wKb‡Z cv‡ib bv| LyPiv Kvievwi ev e¨emvqxiv †Kv¤úvwb ev 
cvBKvwi e¨emvqx‡`i Kv‡Q †_‡K †ewk cwigv‡b cY¨ wK‡b G‡b PzovšÍ †µZv‡`i Kv‡Q cÖ‡qvRb Abymv‡i cY¨ 
mieivn K‡i _v‡Kb| LyPiv e¨emvqxiv mvaviYZ Zv‡`i c‡Y¨i cÖmv‡ii Rb¨ wbR¯̂ weÁvcb cÖ̀ vb K‡ib bv| 
†µZv‡`i‡K bZzb cY¨ m¤ú‡K© AewnZ Kivi Rb¨ wewfbœ MYgva¨‡g †Kv¤úvwb cÖ̀ Ë weÁvcbB G‡ÿ‡Î Kvh©Ki 
nq| Z‡e G‡ÿ‡Î e¨w³K weµq cÖmv‡ii LyeB djcÖm~ GKwU †KŠkj n‡Z cv‡i| 

3) cvBKvwi Kvievwi (Wholesalers): GKRb cvBKvwi we‡µZv n‡jb Ggb GKRb e¨emvqx whwb †Kv¤úvwb ev 
Drcv`‡Ki KvQ †_‡K cÖPzi cwigv‡Y cY¨ cybtweµ‡qi D‡Ï‡k¨ µq K‡ib Ges LyPiv we‡µZv‡`i Kv‡Q Aí 
cwigv‡Y ev †QvU †QvU j‡U wewµ K‡ib| cvBKvwi e¨emvqx Drcv`K Ges LyPiv we‡µZvi g‡a¨ GKwU ms‡hvM 
wn‡m‡e KvR K‡ib| mvaviYZ  G†KKRb cvBKvwi Kvievwi G‡KKwU cY¨ jvB‡bi Dci `ÿ n‡q _v‡Kb †hgb- 
†÷kbvwi, Lv`¨km¨ BZ¨vw`| Zviv †h‡nZz gvbm¤úbœ cY¨ µ‡qi w`‡K ¸iæZ¡ w`‡q _v‡Kb, ZvB c‡Y¨i gvb m¤ú‡K© 
D”P aviYv ˆZwi Ki‡Z †Kv¤úvwb ¸‡jv mybvg m¤úbœ mvgwqKx¸‡jv‡Z Zv‡`i c‡Y¨i weÁvcb w`‡q _v‡Kb| 
cvkvcvwk †Kv¤úvwb wbR¯̂ weµq Kg©x‡`i e¨w³K weµq cÖ‡Póv G‡ÿ‡Î fv‡jv dj G‡b w`‡Z cv‡i|  

4) wkíxq †µZv (Industrial buyers): wkíxq †µZv ej‡Z †mme e¨w³ ev cÖvwZôvwbK †µZv‡K eySvq hviv 
wb‡R‡`i e¨env‡ii Rb¨ cY¨ bv wK‡b eis †mme cY¨ cybivq e¨emvwqK Kv‡R jvMv‡bvi Rb¨ ev †mme cY¨ 
cÖwµqvRvZKi‡Yi gva¨‡g e¨emv Kivi Rb¨ cY¨ wK‡b _v‡Kb| wkíxq †µZviv †Kv¤úvwbi Rb¨ †h KuvPvgvj 
wK‡bb Zv e¨emv cwiPvjbvi Rb¨ ev †fv³v‡`i Rb¨ PzovšÍ  cY¨ ˆZwii Rb¨ e¨eüZ nq| ZvB wkíxq †µZv‡`i 
µ‡qi aiY mvaviYZ cvBKvwi, LyPiv ev PzovšÍ †µZv‡`i g‡Zv AZUv mij nq bv| Zviv LyeB †hŠw³Kfv‡e 
cÖwZôv‡bi m‡e©v”P ¯v̂_© iÿv K‡i A‡bK mieivnKvix‡`i g‡a¨ †_‡K c‡Y¨i ¸bv¸Y, `vg, Drm, mieivn c×wZ 
BZ¨vw`i Dci wfwË K‡i me‡P‡q Kvg¨ mieivnKvixi KvQ †_‡K cY¨ msMÖn K‡i _v‡Kb| GB ai‡Yi †µZviv 
mvaviYZ msL¨vq A‡bK Kg nq Ges GKwU wbw ©̀ó AÂ‡j †K› ª̀xf‚Z nq| ZvB G‡ÿ‡Î weµq cÖmv‡ii †KŠkj 
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wn‡m‡e e¨w³K weµq †µZv‡`i cY¨ m¤ú‡K© fv‡jvfv‡e AewnZ Ki‡Z me‡P‡q Kvh©Ki †KŠkj wn‡m‡e e¨eüZ 
nq| Gme †µZvi Kv‡Q c‡Y¨i evZ©v †cuŠ‡Q †`Iqvi Rb¨ weÁvcb Lye GKUv Kv‡R Av‡m bv|  

Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq, wewfbœ iKg †µZviv wewfbœ iKg D‡Ï‡k¨ cY¨ µq K‡i _v‡Kb| ZvB 
†µZv‡`i †kÖYx‡f‡` †Kv¤úvwb‡K wecYb cÖmvi wgkÖY wba©viY Ki‡Z nq|  
 

c‡Y¨i Rxeb P‡µi wewfbœ Í̄i‡f‡` cÖmvi wgkÖY  
Promotion Mix at Different Stages of Product Life Cycle 

cY¨ evRv‡i QvovB nq †fv³v‡`i cÖ‡qvRb, Afve ev Pvwn`vi †gUv‡bvi Rb¨| GKwU cY¨ evRv‡i Qvovi ci †_‡K 
ïiæ K‡i evRvi †_‡K cY¨wU Zz‡j †bIqvi c~e© ch©šÍ mg‡q cY¨wU †hme ch©vq ev Í̄i AwZµg K‡i, Zv‡K c‡Y¨i 
RxebPµ e‡j| A_©vr, GKwU c‡Y¨i RxebPµ nj cY¨wU cÖ_g †fv³v‡`i Kv‡Q Dc ’̄vwcZ nIqvi ci †_‡K GwU 
evRvi †_‡K mwi‡q †bIqv ch©šÍ mg‡qi ˆ`N©̈ | c‡Y¨i RxebP‡µi cÖwZwU ch©v‡q wecY‡bi D‡Ïk¨ Ges †KŠkj wfbœ 
n‡q _v‡K| c‡Y¨i RxebP‡µi m~Pbv ch©v‡q cY¨ m¤ú‡K© m‡PZbZv evov‡bvi Rb¨ AwaK nv‡i weÁvc‡bi cvkvcvwk 
e¨w³K weµq, weµq cÖmvi I Rbms‡hvM cÖ‡qvRb| cÖe„w×i ch©v‡q evRv‡ii Askx`vwiZ¡ evov‡Z weÁvcb I e¨w³K 
weµ‡qi aviv‡K Ae¨vnZ ivLv DwPZ| c~Y©Zvi ch©v‡q cÖ‡ivPK weÁvcb Ges weµq cÖmv‡ii †KŠkj¸wj LyeB 
DcKvix f‚wgKv  cvjb K‡i| wKš‘ cZ‡bi Í̄‡i weÁvcb Ges weµq cÖmvi n«vm K‡i b~b¨Zg ch©v‡q wb‡q Avmv nq 
Ges †ewk †ewk Rbms‡hvM Kvh©µg cwiPvjbv Kiv nq| c‡Y¨i RxebP‡µi Í̄i‡f‡` cÖmvi wgkÖY †Kgb n‡Z cv‡i, 
Zv wP‡Îi gva¨‡g Zz‡j aiv n‡jv| 

 
wPÎ: c‡Y¨i Rxeb P‡µi ¯Íi‡f‡` cÖmvi wgkÖY 

1) cY¨ Dbœqb Í̄i (Product development stage): c‡Y¨i RxebP‡µi cÖ_g Í̄i n‡jv cY¨ Dbœqb Í̄i| GLv‡b 
†Kv¤úvwb GKwU cY¨ evRv‡i wb‡q Avmvi Rb¨ evRvi M‡elYv ïiæ K‡i| cY¨wU evRv‡i Avmvi Av‡M, †Kv¤úvwb 
cY¨ aviYv ˆZwi K‡i, aviYvwU cixÿv I cwigvR©b K‡i Ges GKwU Avwef©ve †KŠkj ˆZwi K‡i| cY¨ Dbœqb 
Í̄‡i †h‡nZz cY¨wUi †Kvb ev Í̄e Aw Í̄Z¡ _v‡K bv, ZvB GB Í̄‡i weµq k~b¨ nq Ges †Kv¤úvwbi cÖPzi wewb‡qvM 
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LiP nq| cÖK…Z m¤¢ve¨ e¨enviKvix‡`i mv‡_ cY¨ aviYv cixÿv Kiv GB Í̄‡ii Lye ¸iæZ¡c~Y© GKwU KvR| ZvB 
wKQz cÖv_wgK cÖmvig~jK cÖ‡Póv †Kv¤úvwb GB Í̄‡i MÖnY Ki‡Z cv‡i| hw`I cY¨ Dbœqb Í̄‡i GKwU c‡Y¨i Rb¨ 
wbweo weµq cÖ‡Póvi cÖ‡qvRb nqbv, ZeyI cY¨wU bZzb n‡j wKQz gvÎvi cÖmv‡ii cÖ‡qvRb n‡Z cv‡i| †hgb- 
†mvk¨vj †bUIqv‡K© m¤¢ve¨ cY¨ wb‡q wUwRs †cv÷ †`Iqv, †cÖm wiwjR, wej‡evW© ev iv Í̄vq B›Uv‡iw±f cÖPviYvI 
Pvjv‡bv †h‡Z cv‡i|  

2) m~Pbv Í̄i (Introduction stage): †Kv¤úvwb GKwU cY¨ ˆZwi K‡i GwU‡K evRv‡i Avwef©v‡ei Rb¨ cÖ ‘̄Z n‡j, 
cY¨wUi RxebP‡µi GKwU bZzb Í̄i ïiæ n‡q hvq| A_©vr, GKwU cY¨ hLb cÖ_gev‡ii g‡Zv evwYwR¨Kfv‡e 
†µZv Pvwn`v †gUv‡bvi Rb¨ evRv‡i cÖ‡ek K‡i, ZLb Zv‡K c‡Y¨i RxebP‡µi m~Pbv Í̄i e‡j| m~Pbv ¯Í‡i 
cY¨wU evRv‡i cÖ_gev‡ii g‡Zv cÖewZ©Z nq e‡j weµq e„w× axi nq| cY¨ cÖeZ©‡bi AZ¨waK e¨‡qi Kvi‡Y GB 
ch©v‡q †Kv¤úvwbi gybvdv _v‡Kbv ej‡jB P‡j| GKwU bZzb cY¨ Pvjy Kiv †h †Kvb †Kv¤úvwbi Rb¨B GKwU 
wekvj wecYb cÖ‡Póv| †Kv¤úvwb‡K GB ch©v‡q GKwU Afxó evRvi ˆZwi Ki‡Z nq Ges we Í̄…Z m‡PZbZv ˆZwii 
gva¨‡g Zv‡`i Kv‡Q †cuŠQv‡bvi Rb¨ D‡jøL‡hvM¨ fv‡e wewb‡qvM Ki‡Z nq| wUwf weÁvcb GB ch©v‡q LyeB 
Kvh©Ki n‡Z cv‡i| cvkvcvwk †`‡ki eûj cÖPvwiZ msev`cÎ, mvgwqKx, †iwWI ev AbjvBb gva¨‡g e¨vcK 
weÁvcb cÖPvi Kiv †h‡Z cv‡i| ZvQvov c‡Y¨i cÖ̀ k©bxi e¨e ’̄v, webvg~‡j¨ bgybv weZiY, Rbms‡hvM BZ¨vw` 
cÖmvi Kvh©µgI MÖnY Kiv †h‡Z cv‡i| 

3) cÖe„w× Í̄i (Growth stage): cY¨ RxebP‡µi Z…Zxq Í̄iwU cÖe„w×i Í̄i| GB Í̄‡i c‡Y¨i wewµ ª̀æZ e„w× †c‡Z 
_v‡K Ges GwU evRv‡i GKwU cÖwZwôZ cY¨ n‡q D‡V| A_©vr, cÖe„w× n‡jv ª̀æZ evRv‡ii MÖnb‡hvM¨Zv Ges 
gybvdv e„w×i GKwU mgq| GB ch©v‡q wecYb cÖmv‡ii jÿ¨ †fv³v‡`i „̀wó AvKl©Y Kiv †_‡K evRv‡i cY¨ ev 
eª̈ v‡Ûi Dcw ’̄wZ cÖwZôv Kivi w`‡K Ny‡i hvq| †h‡nZz cÖwZ‡hvMx cY¨ GB Í̄‡i evRv‡i cy‡iv`‡g cÖ‡ek Ki‡Z 
_v‡K, ZvB GB Í̄‡i †µZv‡`i †`Lv‡Z n‡e †Kb Zviv cÖwZ‡hvMx c‡Y¨i Zzjbvq †Kv¤úvwbi cY¨wUB †e‡Q 
†b‡eb| weµq e„w×i mv‡_ mv‡_ wecYbKvixiv Zv‡`i c‡Y¨ bZzb ˆewkó¨ †hvM Ki‡Z cv‡i, weµ‡qvËi 
†mev¸‡jv‡K evwo‡q w`‡Z cv‡i, mnvqZv †mevi cwiwa evov‡Z cv‡i, wKsev bZzb weZiY cÖYvjx Lyj‡Z cv‡i| 
cvkvcvwk weµq e„w×i aviv‡K a‡i ivLvi Rb¨ e¨vcK gvÎvq weÁvcb w`‡Z n‡e| †mB mv‡_ wbR¯̂ cY¨ ev 
eª̈ v‡Ûi cÖwZ AvbyMZ¨ a‡i †i‡L cÖwZ‡hvMx‡`i †gvKv‡ejv Kivi Rb¨ wewfbœ ai‡Yi weµq cÖmvi †KŠkj †hgb- 
wcÖwgqvg, Kycb, bgybv weZiY, wi‡eU BZ¨vw` MÖnY Kiv †h‡Z cv‡i|  

4) c~Y©Zv Í̄i (Maturiy stage): c~Y©Zv n‡jv cY¨ RxebP‡µi m‡e©v”P wkLi ev we› ỳ| cY¨wUi wewµ hLb m‡e©v”P 
Ae ’̄v‡b †cuŠ‡Q hvq Ges µ‡g w ’̄wZkxj n‡Z ïiæ K‡i, d‡j wewµ I gybvdv axi MwZ‡Z Ae¨vnZ _v‡K ZLb 
Zv‡K c~Y©Zv e‡j| Ab¨fv‡e ejv hvq, c~Y©Zv n‡jv weµq e„w×‡Z axiMwZi mgq Kvib B‡Zvg‡a¨ cY¨wU 
†ewkifvM m¤¢ve¨ †µZv‡`i Kv‡Q MÖnY‡hvM¨Zv AR©b K‡i‡Q| ZvB cÖwZ‡hvMx c‡Y¨i weiæ‡× †Kv¤úvwbi cY¨‡K 
iÿv Kivi Rb¨ wecYb e¨q e„w×i Kvi‡b gybvdv eÜ n‡q hvq ev gybvdvi nvi n«vm †c‡Z _v‡K| GgZve ’̄vq 
†Kv¤úvwbi wecYb cÖPvivwfhvb¸‡jv MÖvnK m‡PZbZvi cwie‡Z© c‡Y¨i ¯̂Zš¿ ¸bv¸Y ev D”PZi cY¨ 
ˆewkó¨¸‡jv‡K cÖPvi K‡i cY¨ ev eª̈ v‡Ûi c„_KxKi‡Yi Dci †dvKvm K‡i| GB Í̄‡i ZvB e¨vcK gvÎvq weµq 
cÖmvi †KŠk‡ji cÖ‡qvM Ki‡Z n‡e| cvkvcvwk cÖwZ‡hvwMZvi gvÎvi m‡½ mvgÄm¨ †i‡L weÁvc‡bi e¨enviI 
evov‡Z n‡e| GQvov cY¨g~j¨ n«vm Kiv, evwYwR¨K cÖmvi Advi w`‡q ga¨ ’̄Kvix‡`i AvbyMZ¨ evov‡bv, †`vKv‡bi 
mvg‡bi mvwi‡Z cY¨ cÖ̀ k©‡bi e¨e ’̄v Kiv BZ¨vw` cÖmvi †KŠk‡ji w`‡K ¸iæZ¡ w`‡Z n‡e| 

5) cZb Í̄i (Decline stage): wVK gvby‡li Rxe‡bi g‡Zv cÖwZwU c‡Y¨iI RxebKvj GKmgq †kl n‡q hvq| 
GgbwK me©vwaK cÖwZwôZ cY¨¸‡jvi wewµI GKmgq K‡g hvq Ges RbwcÖqZv n«vm cvq| G‡KB cY¨ 
RxebP‡µi cZb ejv nq| cZb n‡jv RxebP‡µi †mB mgqKvj hLb c‡Y¨i weµq Ges gybvdv K‡g hvq| 
hLb †Kvb cY¨ Ggb GKwU Ae ’̄vq †cuŠ‡Q hvq, ZLb wecYbKvix‡K Aek¨B cY¨wU eÜ Kiv, GwUi bZzb †Kvb 
e¨envi Luy‡R †ei Kiv, cY¨ ev †Kv¤úvwb wewµ Kiv, ev bZzb cY¨ ˆZwi K‡i GKwU bZzb evRv‡i wU‡K _vKvi 
†Póv Kiv BZ¨vw`i w`‡K bRi w`‡Z n‡e| wecYbKvix‡K cÖwZwU m¤¢ve¨ weK‡íi mv‡_ mswkøó myweav I 
Amyweav¸‡jv hZœ mnKv‡i hvPvB K‡i †`L‡Z nq| GB Í̄‡i weÁvcb w`‡q Lye GKUv jvf nqbv| Z‡e weµq 
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cÖmv‡ii wKQz †KŠkj †hgb- evÆv cÖ̀ vb, A¨vjvDÝ cÖ`vb, ev g~j¨Qvo BZ¨vw` w`‡q c‡Y¨i wewµ‡K Av‡iv wKQzw`b 
a‡i ivLvi †Póv Kiv †h‡Z cv‡i|   

Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq, c‡Y¨i RxebP‡µi wewfbœ Í̄‡ii Rb¨ †Kv¤úvwb‡K wewfbœ iKg cÖmvi †KŠkj 
wb‡Z nq| Z‡e G‡ÿ‡Î GKwU K_v Lye ¸iæZ¡ mnKv‡i g‡b ivL‡Z n‡e †h, †Kv¤úvwb ev c‡Y¨i aiY Abyhvqx 
G‡KKwU c‡Y¨i RxebP‡µi Í̄i¸‡jv‡K c„_Kfv‡e we‡ePbv K‡i †mB Abyhvqx cÖmvi wgkÖ‡Yi †KŠkj wba©viY Ki‡Z 
n‡e|   

 

 mvims‡ÿc:  

c‡Y¨i cÖK…wZ cÖmvi wgkÖY wba©vi‡Yi GKwU ¸iæZ¡c~Y© cÖfveK| c‡Y¨i cÖK…wZ Abyhvqx ‡fvM¨ I wkí c‡Y¨i Rb¨ 
cÖmvi wgkÖY cwiewZ©Z n‡q _v‡K| †fvM¨ cY¨ nj PzovšÍ †fv³v‡`i e¨w³MZ ev cvwievwiK e¨env‡ii Rb¨ †Kbv 
cY¨| †fvMc‡Y¨i Rb¨ ZvB mvavibZ e¨vcK nv‡i weÁvcb cÖ‡qvRb nq| cÿvšÍ‡i wkí cY¨ PzovšÍ †fv‡Mi Rb¨ 
†Kbv nq bv eis cÖwµqvRvZKi‡Yi gva¨‡g evwYwR¨Kfv‡e †fvM¨ cY¨ ev Ab¨ wkí cY¨ Drcv`‡bi Kv‡R e¨envi 
Kiv nq | wkí c‡Y¨i Rb¨ ZvB g~jZt e¨w³K weµq, mxwgZ weÁvcb, cÖ̀ k©bx BZ¨vw`i cÖ‡qvRb nq| Avevi 
‡µZvi †kÖYx‡f‡`I cÖmvi wgkÖY Avjv`v n‡q _v‡K| PzovšÍ †fv³v, LyPiv we‡µZv, cvBKvi, ev wkíxq †µZvi Rb¨ 
Avjv`v Avjv`v cÖmvi wgkÖ‡Yi cÖ‡qvRb nq| †hgb- PzovšÍ †fv³v‡`i Rb¨ e¨cKnv‡i weÁvcb e¨envi Kiv nq| 
wKš‘ wkí evRv‡ii †µZv‡`i †ÿ‡Î e¨w³K weµq me©vwaK e¨eüZ nq| Avevi LyPiv e¨emvqx‡`i Rb¨ wewfbœ 
MYgva¨‡g ‡Kv¤úvwb cÖ̀ Ë weÁvcb Ges e¨w³K weµq cÖmv‡ii LyeB djcÖm~ GKwU †KŠkj n‡Z cv‡i| wKš‘ 
cvBKvwi we‡µZviv Drcv`‡Ki KvQ †_‡K cÖPzi cwigv‡Y cY¨ cybtweµ‡qi D‡Ï‡k¨ µq K‡i LyPiv we‡µZv‡`i 
Kv‡Q Aí cwigv‡Y wewµ K‡ib e‡j †Kv¤úvwbi wbR¯̂ weµq Kg©x‡`i e¨w³K weµq cÖ‡Póv G‡ÿ‡Î fv‡jv dj G‡b 
w`‡Z cv‡i| Avevi wkíxq †µZviv †Kv¤úvwbi Rb¨ †h KuvPvgvj wK‡bb Zv e¨emv cwiPvjbvi Rb¨ ev †fv³v‡`i Rb¨ 
PzovšÍ cY¨ ˆZwii Kv‡R e¨eüZ nq| ZvB G‡ÿ‡Î weµq cÖmv‡ii †KŠkj wn‡m‡e e¨w³K weµq me‡P‡q Kvh©Ki 
†KŠkj wn‡m‡e e¨eüZ nq| c‡Y¨i RxebP‡µi cÖwZwU ch©v‡q wecY‡bi D‡Ïk¨ Ges †KŠkj wfbœ nq e‡j cÖmvi 
wgkÖYI wfbœ n‡q _v‡K| †hgb-c‡Y¨i RxebP‡µi m~Pbv ch©v‡q cY¨ m¤ú‡K© m‡PZbZv evov‡bvi Rb¨ AwaK nv‡i 
weÁvcb, cÖe„w×i ch©v‡q evRv‡ii Askx`vwiZ¡ evov‡Z weÁvcb I e¨w³K weµq, c~b©Zvi ch©v‡q cÖ‡ivPK weÁvcb 
Ges weµq cÖmvi, Ges cZ‡bi Í̄‡i †ewk †ewk Rbms‡hvM Kvh©µg cwiPvjbv Ki‡Z nq| 
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BDwbU DËi  g~j¨vqb  

 

1| wecYb cÖmvi ej‡Z Kx eySvq?  

2| wecYb cÖmv‡ii ˆewkó¨mg~n Av‡jvPbv Kiæb|  

3| wecYb cÖmv‡ii D‡Ïk¨ mg~n e¨vL¨v Kiæb|  

4| wecYb cÖmv‡ii mvgvwRK I A_©‰bwZK ¸iæZ¡mg~n Av‡jvPbv Kiæb|  

5| wecYb cÖmv‡ii nvwZqvi ej‡Z Kx eySvq?  

6| wecYb cÖmv‡ii nvwZqvimg~‡ni ¯̂Zš¿ ˆewkó¨¸‡jv e¨vL¨v Kiæb|  

7| wecYb cÖmvi wgkÖY Kv‡K e‡j?  

8| wecYb cÖmvi wgkÖY wba©vi‡Y cÖfve we Í̄viKvix Dcv`vbmg~n m¤ú‡K© Av‡jvPbv Kiæb|   

9| wecYb cÖmvi cwiKíbv ej‡Z Kx eySvq?  

10| wecYb cÖmvi cwiKíbv cÖwµqvi wewfbœ avc m¤ú‡K© we Í̄vwiZ Av‡jvPbv Kiæb|  

11| c‡Y¨i †kÖYx‡f‡` cÖmvi wgkÖY Kxiƒc nq? Av‡jvPbv Kiæb|  

12| †µZvi †kÖYx‡f‡` cÖmvi wgkÖY Gi †kÖYxwefvM Kiæb|  

13| c‡Y¨i RxebP‡µi wewfbœ ¯Í‡i cÖmvi wgkÖY Kxfv‡e cwiewZ©Z nq? we Í̄vwiZ Av‡jvPbv Kiæb|   

 

 

 

 

 

 



weweG (evsjv) †cÖvMÖvg 

BDwbU `yB  c„ôv-36 

Z_¨m~Î:   
Belch, G. E., & Belch, M. A. (2004). Advertising and Promotion: An Integrated Marketing 

Communications Perspective (6
th
 edition). McGraw-Hill, New York.  

Boone, L. E., & Kurtz, D. L. (2021). Contemporary Marketing (19
th
 edition). Cengage Learning.  

Evans, J. R., & Berman, B. (1995). Principles of Marketing. Macmillan College.  

Kotler, P., & Armstrong, G. M. (2010). Principles of Marketing. Pearson Education, India. 

McCarthy, E. J. (1978). Basic Marketing: A Managerial Approach (6
th
 edition). RD Irwin.  

O'guinn, T., Allen, C., Semenik, R. J., & Scheinbaum, A. C. (2014). Advertising and Integrated Brand 

Promotion. Cengage Learning. 

Pride, W. M., & Ferrell, O. C. (2019). Marketing. Cengage Learning. 

Skinner, S. J., & Ivancevich, J. M. (1992). Business for the 21st Century. RD Irwin. 

Stanton, W. J., Etzel, M. J., & Walker, B. J. (2002). Fundamentals of Marketing (10
th
 edition).   McGraw-

Hill College.  

Gd. Gg. †gveviK †nv‡mb (2012) gv‡K©wUs cÖ‡gvkb, w` hgybv cvewjkvm©, 38, evsjv evRvi, XvKv-1100|   

‡gvt Rvwn` †nv‡mb wmK`vi, †`Iqvb †RvevB`v bvmixb, †gvt gÄyiæj Avjg (2017) gv‡K©wUs cÖ‡gvkb, KvRx 
cÖKvkbx, 38, evsjv evRvi, XvKv-1100|   

‡iRvDj Kexi I ‡gvt Avãyj nvwKg (2017) weÁvcb Ges cÖmvi, MÖš’ KzwUi, 26 evsjvevRvi, Avjx‡iRv gv‡K©U, 
XvKv-1100|   


