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weÁvcb-wecYb cÖmv‡ii g~j nvwZqvi 
Advertising- Main Tool of Marketing Promotion 

 

 

 

eZ©gvb hyM cÖwZ‡hvwMZvi hyM| cÖwZ‡hvwMZvq wU‡K _vKvi Rb¨ †Kv¤úvwb‡K ïaygvÎ eZ©gvb cY¨ w`‡q eZ©gvb 
†fv³v‡`i mš‘ó Ki‡jB P‡j bv, eis Zv‡`i cY¨¸wji Rb¨ bZzb Ges AcwiwPZ e¨env‡ii K_v fve‡Z n‡e ev 
Zv‡`i c‡Y¨i Rb¨ bZzb †µZv Lyu‡R ‡ei Ki‡Z n‡e| GB bZzb e¨env‡ii K_v eZ©gvb †µZv‡`i Rvbv‡bv ev c‡Y¨i 
Rb¨ bZzb †µZv Luy‡R †ei Kivi Rb¨ c‡Y¨i ¸Yv¸Y eZ©gvb ev m¤¢ve¨ †µZv‡`i Rvbv‡bv LyeB ¸iæZ¡c~Y© GKwU 
KvR| Avi GB KvRwU mdjfv‡e m¤úv`b Kivi g~j A ¿̄B n‡jv weÁvcb| Z‡e weÁvc‡bi mdjZvi Rb¨ Dchy³ 
weÁvcb gva¨g wbe©vPb Kiv, DËg cÖwZwjwc I wk‡ivbvg wba©viY Kiv, DrK…ó web¨vm wbwðZ Kiv, Dchy³ 
cÖPvivwfhvb cwiKíbv Ges ev Í̄evqb Kiv BZ¨vw`I h_v_© nIqv cÖ‡qvRb|  

GB BDwb‡U †gvU cuvPwU cvV Av‡Q| cÖ_g cv‡V weÁvcb wK, weÁvc‡bi ˆewkó¨, D‡Ïk¨ I ¸iæZ¡ m¤úwK©Z wewfbœ 
welq wb‡q Av‡jvPbv Kiv n‡q‡Q| wØZxq cv‡V weÁvc‡bi Kvh©vewj I cÖKvi‡f` Gi we Í̄vwiZ eY©bv †`Iqv n‡q‡Q| 
Z…Zxq cv‡V weÁvcb gva¨g Ges wewfbœ gva¨g wbe©vP‡b we‡eP¨ welq mg~‡ni we Í̄vwiZ weeiY †`Iqv n‡q‡Q| PZz_© 
cv‡V weÁvc‡bi cÖwZwjwc, wk‡ivbvg Ges web¨vm mswkøó bvbv wel‡q cÖv_wgK aviYv †`Iqv n‡q‡Q| cÂg cv‡V 
weÁvcb cÖPvivwfhvb wK, cÖPvivwfhvb cwiKíbvi c`‡ÿcmg~n Ges weÁvcb AcPq ev cÖZviYvg~jK n‡Z cv‡i wK bv 
Zv e¨vL¨v Kiv n‡q‡Q| 
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 weÁvcb― aviYv, ˆewkó¨, D‡Ïk¨ I ¸iæZ¡  
Advertising― Concepts, Nature, Objectives and Importance 

 
D‡Ïk¨ 

G cvV †k‡l Avcwb- 

• weÁvcb Kx Zv ej‡Z cvi‡eb; 
• weÁvc‡bi ˆewkó¨ mg~n e¨vL¨v Ki‡Z cvi‡eb; 
• weÁvc‡bi D‡Ïk¨ mg~n eY©bv Ki‡Z cvi‡eb; Ges 
• weÁvc‡bi ¸iæZ¡ ev cÖ‡qvRbxqZv m¤ú‡K© we Í̄vwiZ weeiY w`‡Z cvi‡eb| 

 

wecYb cÖmv‡ii me©vwaK e¨eüZ Ges RbwcÖq nvwZqvi n‡”Q weÁvcb| weÁvcb n‡jv GKwU cÖwZôvb ev Zvi cY¨, 
†mev I aviYv m¤ú‡K© A_© cÖ̀ Ë †Kvb gva¨‡g wbw ©̀ó †µZv ev †fv³vi D‡Ïk¨ ˆbe©̈ w³K Dc ’̄vcbv| weÁvc‡bi 
gva¨‡g GKwU †Kv¤úvwb Zvi cY¨ ev †mev m¤ú‡K© RbmvaviY‡K AewnZ K‡i Ges cY¨ ev †mev wKb‡Z Zv‡`i 
cÖ‡ivwPZ K‡i| eZ©gvb hyM‡K weÁvc‡bi hyM ejv hvq| †QvU-eo mKj †Kv¤úvwbB eZ©gvb mg‡q cÖwZ‡hvwMZvq wU‡K 
_vK‡Z †Kvb bv †Kvb ai‡Yi weÁvcb e¨envi K‡iB| †fv³vmvaviY weÁvcb m¤ú‡K© m‡PZb †nvK ev bv †nvK, 
evRv‡i weÁvcb me©̀ vB Dcw ’̄Z _v‡K| AvR‡Ki cÖwZ‡hvwMZvg~jK we‡k¦ weÁvcb`vZviv Afxó †fv³v‡`i Kv‡Q 
Zv‡`i cY¨ evZ©v †cuŠQv‡bvi Rb¨ m¤¢ve¨ cÖwZwU gva¨g e¨envi K‡i _v‡Kb| weÁvc‡bi gva¨g wn‡m‡e †Uwjwfkb, 
wcÖ›U gva¨g †hgb- msev`cÎ, mvgwqKx, Rvb©vj BZ¨vw`, †iwWI, B›Uvi‡bU, mivmwi weµq, †nvwW©s, †gBjvi, 
D‡`¨v³v cÖwZ‡hvwMZv, GgbwK bvbviKg †mwj‡eªwU‡`iI e¨envi Kiv n‡q _v‡K| weÁvc‡bi D‡Ïk¨ nj 
weÁvcb`vZvi cY¨ ev †mevi weµq evov‡bvi Rb¨ †fv³v‡`i Rvbv‡bv ev Zv‡`i µq wm×všÍ‡K DØy× I cÖfvweZ 
Kiv|  

weÁvcb ej‡Z Kx eySvq?  

What is meant by Advertising? 

weÁvcb n‡jv cY¨ Ges †mevi cÖmv‡ii Rb¨ me©vwaK e¨eüZ GKwU kw³kvjx wecYb nvwZqvi hv GKwU †Kv¤úvwb‡K 
MÖvnK‡`i AvK…ó Ki‡Z, Zv‡`i cY¨ m¤ú‡K© AewnZ Ki‡Z Ges MÖvn‡Ki Av ’̄v ˆZwi Ki‡Z mvnvh¨ K‡i| †ewkifvM 
†Kv¤úvwb Zv‡`i cY¨ ev †mevi cÖmv‡ii Rb¨ †Kvb bv †Kvb ai‡Yi weÁvcb e¨envi K‡i _v‡K| weÁvcb nj wbw ©̀ó 
D‡`¨v³v KZ©„K cÖ̀ Ë †Kvb cY¨, †mev ev aviYvi A_©cÖ`Ë wKš‘ Ae¨w³K cÖmvi hv eZ©gvb I m¤¢ve¨ †µZv‡`i 
cÖfvweZ Kivi Rb¨ cÖ̀ vb Kiv nq| GwU miKvwi, †emiKvwi I `vZe¨ ms¯’v mn me ai‡Yi ms¯’v KZ©„K e¨eüZ nq| 
cÖwZôv‡bi Advi m¤úwK©Z Z_¨ mn‡RB we Í̄…Z †fv³vmvavi‡Yi mv‡_ †hvMv‡hvM Kivi Rb¨ weÁvcb nj GKwU fv‡jv 
Dcvq| m¨v‡UjvBU †Uwjwfkb, K¨vej †bUIqvK©, B›Uvi‡bU, wcÖ›U wgwWqv ev nv‡ji mvgvwRK †hvMv‡hvM gva¨g 
BZ¨vw` MYgva¨‡gi RbwcÖqZvi mv‡_ mv‡_ weÁvc‡bi cwiwa I ¸iæZ¡ w`b w`b e„w× cv‡”Q| ZvB †Kv¤úvwb¸‡jv 
Zv‡`i cY¨ ev †mevi weÁvc‡bi Rb¨ wekvj ev‡RU eiv× w`‡”Q| 

GKwU †Kv¤úvwb hLb †Kvb evRv‡i e¨emv ïiæ Ki‡Z Pvq Ges Zvi cY¨ ev †mevi Rb¨ k³ GKwU Ae ’̄vb wbwðZ 
Ki‡Z Pvq, ZLb Zvi Rb¨ Aek¨B weÁvc‡bi cÖ‡qvRb| AvRKvj weÁvcb †`q bv Ggb †Kvb cÖwZôvb Luy‡R cvIqv 
hv‡e bv| msev`cÎ, †Uwjwfkb, †iwWI, mvgwqKx, †cv÷vi, †nvwW©s, wej‡evW© Ges mv¤úªwZK mg‡q B›Uvi‡b‡Ui 
g‡Zv wewfbœ gva¨‡g weÁvcb †`Iqv †h‡Z cv‡i| weÁvc‡bi g~j jÿ¨B n‡jv m¤¢ve¨ †µZv‡`i cY¨ ev †mev m¤ú‡K© 
AewnZ Kiv Ges cÖ‡ivwPZ Kiv| wb‡¤œ weÁvc‡bi K‡qKwU D‡jøL‡hvM¨ msÁv Dc ’̄vcb Kiv n‡jv: 

cvV-2.1 
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Kotler and Armstrong-Gi g‡Z, ÒAdvertising is any paid form of nonpersonal presentation and promotion 

of ideas, goods, or services by an identified sponsor.Ó (A_©vr, wbw ©̀ó D‡`¨v³v KZ©„K A_© cÖ̀ Ë Dcv‡q cY¨, 
†mev ev aviYvi ˆbe©¨w³K ev Ae¨w³K Dc ’̄vcbv‡K weÁvcb e‡j|) 

Belch and Belch -Gi g‡Z, ÒAdvertising is any paid form of nonpersonal communication about an 

organization, product, service, or idea by an identified sponsor.Ó (A_©vr, wbw ©̀ó D‡`¨v³v KZ©„K GKwU 
cÖwZôvb, cY¨, †mev ev aviYv m¤ú‡K© A_© cÖ̀ Ë Dcv‡q ˆbe©̈ w³K †hvMv‡hvM‡K weÁvcb e‡j|) 

Skinner and Ivancevich-Gi g‡Z, ÒAdvertising is a paid form of nonpersonal communication about an 

organization, its products or its activities that is transmitted through a mass medium to a target audience.Ó 
(A_©vr, †Kvb cÖwZôvb, cÖwZôv‡bi cY¨ ev cÖwZôv‡bi Kvh©vewj m¤úwK©Z Z_¨ MYgva¨‡gi mvnv‡h¨ A‡_©i wewbg‡q 
ˆbe©̈ w³K Dcv‡q Afxó AwWq¨vÝ‡`i Kv‡Q †cÖiY Kiv‡K weÁvcb e‡j|)  

Stanton, Etzel and Walker -Gi g‡Z, ÒAdvertising consists of all the activities involved in presenting to 

an audience, a nonpersonal, sponsor identified, paid-for sponsored message about a produt or 

organization.Ó (A_©vr, GKwU cY¨ ev cÖwZôvb m¤ú‡K© wbw ©̀ó D‡`¨v³v KZ©„K A_© cÖ̀ Ë Dcv‡q AwWq¨vÝ ev 
†kÖvZv‡`i Kv‡Q evZ©v Dc ’̄vc‡bi mv‡_ RwoZ mg Í̄ Kvh©Kjvc‡KB weÁvcb ejv nq|)  

Dc‡ii Av‡jvPbv I msÁv mg~n we‡køl‡Yi †cÖwÿ‡Z ejv hvq- 

� weÁvcb A_© cÖ̀ Ë Dcv‡q nq;  
� mywbw ©̀ó D‡`¨v³v KZ©„K cÖ̀ Ë nq;  
� cY¨, †mev ev aviYvi Ae¨w³K Dc ’̄vcbvi gva¨‡g nq;  
� GwU GKwU GKg~Lx †hvMv‡hvM e¨e ’̄v;  
� weÁvc‡bi gva¨‡g e„nr Rb‡Mvôx‡K jÿ¨ K‡i evZ©v cÖ̀ vb Kiv nq|  

cwi‡k‡l ejv hvq, †Kv¤úvwbi cY¨, †mev ev aviYvi Pvwn`v m„wó, e„w× I Ae¨vnZ ivLvi j‡ÿ¨ wbw ©̀ó D‡`¨v³v KZ©„K 
A‡_©i wewbg‡q Rbmvavi‡Yi D‡Ï‡k¨ cÖ‡qvRbxq Z‡_¨i ˆbe©̈ w³K Dc ’̄vcbv‡KB weÁvcb e‡j|  

weÁvc‡bi ˆewkó¨  

Characteristics/Features of Advertising 

weÁvcb n‡jv cY¨ ev †mevi cÖPv‡ii Rb¨ A_© cÖ̀ v‡bi gva¨‡g ˆbe©¨w³K †hvMv‡hv‡Mi GKwU gva¨g| GwU m¤¢ve¨ 
me©wb¤œ Li‡P Afxó MÖvnK‡`i Kv‡Q me‡P‡q cÖ‡ivPK weµq evZ©v cÖ̀ v‡bi Ab¨Zg Kvh©Ki GKwU gva¨g| ZvB GwU 
wecYb cÖmv‡ii me©vwaK e¨eüZ nvwZqvi ¸wji g‡a¨ GKwU| weÁvc‡bi ¯̂Zš¿ ˆewkó¨ ¸‡jv n‡”Q-  

1. A_© cÖ̀ Ë gva¨g (Paid form): weÁvcbx ms ’̄vi Øviv cwiPvwjZ †hvMv‡hv‡Mi Rb¨ GKwU wbw ©̀ó cwigvb A_© 
LiP nq hv D‡`¨v³v cÖ̀ vb K‡i _v‡Kb| evRv‡i bvbv iK‡gi weÁvcbx ms ’̄v i‡q‡Q hviv e¨emvq cÖPvig~jK 
wewfbœ †mev cÖ̀ vb K‡i Ges Zv‡`i †mevi Rb¨ wewfbœ iK‡gi wd Av`vq K‡i| hv‡nvK, †Kv¤úvwb¸‡jv †Kej 
Kvh©Ki djvdj cvIqvi Rb¨ †h A_© cÖ̀ vb K‡i Zvi †P‡q A‡bK †ewk myweav weÁvc‡bi gva¨‡g ˆZwi K‡i|  

2. ˆbe©̈ w³KZv (Impersonality): weÁvc‡bi †ÿ‡Î jÿ¨w ’̄Z MÖvnK Ges weÁvcb`vZvi g‡a¨ †Kvb gy‡LvgywL 
†hvMv‡hvM nq bv, hv weÁvc‡bi ˆbe©¨w³K cÖK…wZi w`‡K Bw½Z K‡i| †h‡nZz GwU GKwU GKZidv †hvMv‡hvM, 
weÁvc‡bi †ÿ‡Î ZvB GKwU g‡bv‡hvM ˆZwi nq, msjvc bq| Ab¨fv‡e ejv hvq, weÁvc‡bi gva¨‡g weÁvcb`vZv 
Ges †fv³vi g‡a¨ e¨w³MZ †hvMv‡hvM nq bv|  

3. wbw ©̀ó D‡`¨v³v (Identified sponsor): weÁvc‡bi Av‡iKwU ˆewkó¨ n‡jv Gi D‡`¨v³v‡K ev weÁvcb`vZv‡K 
mn‡RB wPwýZ Kiv hvq| hLbB Avgiv GKwU weÁvc‡bi gy‡LvgywL nB, mvaviYZ ZLbB Avgiv Gi 
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weÁvcb`vZv e¨w³ ev cÖwZôvb‡K wPb‡Z cvwi| ZvB hw` †Kvb Kvi‡Y ¯úÝi ev D‡`¨v³v‡K kbv³ Kiv KwVb 
nq, Zvn‡j †mB Z_¨‡K weÁvcb ejv hv‡e bv| 

4. we Í̄…Z Awfe¨w³ (Amplified expressiveness): weÁvcb †hvMv‡hv‡Mi Ab¨Zg cÖavb gva¨g n‡q D‡V‡Q KviY 
GwU me©‡kl cÖhyw³, MÖvwd· Ges wgwWqv e¨envi K‡i| AvaywbK weÁvcb cY¨¸‡jv‡K AviI AvKl©Yxq, 
AvKvw•ÿZ Ges Awfe¨w³c~Y© K‡i †Zv‡j| 

5. MY we Í̄…wZ (Mass reach): weÁvc‡bi e¨vcK we Í̄…wZ ev bvMvj i‡q‡Q KviY GwU GKmv‡_ wecyjmsL¨K gvby‡li 
Kv‡Q †cuŠQv‡Z cv‡i| D`vniY¯̂iæc ejv hvq, †KvwfW-19 Gi weiæ‡× wUKv †bIqvi Rb¨ AvnŸvb Rvwb‡q 
miKv‡ii †`Iqv weÁvcb msev`cÎ, †Uwjwfkb ev †iwWI‡Z cÖ̀ Ë weÁvc‡bi gva¨‡g e¨vcKfv‡e mvaviY 
gvby‡li Kv‡Q †cuŠ‡Q‡Q|  

6. g‡bv‡hvM A‡šl̂YKvix (Attention seeker): ÔweÁvcbÕ kãwU j¨vwUb kã ÔadvertereÕ †_‡K D™¢‚Z n‡q‡Q hvi 
A_© Ôto turn the attentionÕ ev Ôg‡bv‡hvM †div‡bvÕ| weÁvc‡bi cÖwZwU AskB G‡KKwU evZ©v cÖ̀ v‡bi gva¨‡g 
GKwU cY¨ ev †mevi cÖwZ †fv³v ev †kÖvZv‡`i „̀wó AvKl©Y Kivi †Póv K‡i|  

7. Abb¨ weµq cȪ Íve (Unique selling proposition): cÖ‡Z¨K weÁvcb`vZviB GKwU Abb¨ weµq cȪ Íve 
(BDGmwc) _vK‡Z nq| GB Abb¨ weµq cȪ Íve we‡µZvi cY¨ ev †mev‡K cÖwZ‡hvMx cY¨ †_‡K Avjv`vfv‡e 
wPb‡Z mvnvh¨ K‡i| weÁvcb`vZv Zvi Abb¨ weµq cÖ Í̄ve Ges wewfbœ ai‡Yi Av‡e`‡bi gva¨‡g `k©K‡`i 
†evSv‡bvi Ges cY¨ µ‡q cÖfvweZ Kivi †Póv K‡i _v‡Kb|  

8. jÿ¨ †Kw› ª̀KZv (Target oriented): weÁvcb¸‡jv ˆZwi Kiv nq Afxó MÖvnK Ges evRv‡ii Pvwn`vi cÖwZ jÿ¨ 
†i‡L Ges Pvwn`v c~iY Kivi cȪ Ívebv wb‡q| weÁvcb¸‡jv cÖvmw½K Aÿi, w_g, † ø̄vMvb ev evQvB Kiv †÷vwijvBb 
BZ¨vw` w`‡q Afxó MÖvnK Ges evRvi‡K wPwÎZ K‡i| D`vniY ¯̂iƒc ejv hvq, niwj·, Kgcø̈ vb ev ey÷ BZ¨vw`i 
g‡Zv †cÖvwUb †nj_ wWªsKm ¸‡jvi weÁvcb kû‡i ZiæY‡`i cÖwZwbwaZ¡Kvix wkï‡`i w`‡K jÿ¨ K‡i ˆZwi Kiv nq 
Ges weÁvc‡bi Av‡eM¸‡jv cov‡kvbv, †Ljvayjv Ges cÖwZ‡hvwMZvq DËxY© nIqvi w`‡K jÿ¨ †i‡L Dc ’̄vcb Kiv 
nq|  

9. „̀k¨Z AvKl©Yxq (Visually attractive): „̀k¨gvb Ges A-‡gŠwLK Dcv`vb¸‡jv weÁvc‡b GKwU cÖfvekvjx 
f‚wgKv cvjb K‡i| GKwU †PvL auvav‡bv weÁvcb m‡ZR Z_¨ e¨envi K‡i Ges Kvw•ÿZ evZ©vwU †evSv‡Z 
„̀k¨gvb e¨env‡ii Dci †dvKvm K‡i| weÁvcb¸‡jv‡Z e¨eüZ wfRy¨qvj ev „̀k¨gvb Dcv`vb¸‡jv †Kej cY¨ 

Z_¨B cÖKvk K‡i bv, eis GKwU MíI e‡j| ZvB weÁvc‡b m„RbkxjZvi gva¨‡g GKwU ˆkwíK, AvKl©Yxq Ges 
MÖnY‡hvM¨ Dcv‡q GKwU cY¨ Dc ’̄vcb Kiv nq|  

10.  wefbœ wgwWqv e¨envi K‡i (Uses various media): msev`cÎ Ges mvgwqKxi g‡Zv gy ª̀Y cø̈ vUdg©̧ ‡jv QvovI 
weÁvc‡bi Dcw ’̄wZ GLb bvbvwea AbjvBb I AwWIwfRy¨qvj cø̈ vUdg© †hgb- wdj¥, †nvwW©s, e¨vbvi, mvgvwRK 
†hvMv‡hvM gva¨g Ges GB RvZxq A‡bK cÖPvi cÖPviYvq †`Lv hvq| weÁvcb m¤¢ve¨ mKj gva¨g e¨envi K‡i 
†fv³v‡`i Ávb‡K cÖmvwiZ K‡i| d‡j †fv³viv nv‡Zi Kv‡Q _vKv bvbv gva¨g †_‡K evRv‡i we`¨gvb cY¨, eª̈ vÛ 
ev †mev¸‡jv m¤ú‡K© Rvb‡Z cv‡i|  

Gme ˆewkó¨B weÁvcb‡K cÖPwjZ Ab¨vb¨ cÖmvi nvwZqv‡ii †_‡K Avjv`v Ges RbwcÖq K‡i‡Q| 

 

weÁvc‡bi D‡Ïk¨  

Objectives of Advertising 

weÁvcb n‡jv GKRb wPwýZ D‡`¨v³v KZ©„K Ae¨w³K †hvMv‡hv‡Mi GKwU A_© cÖ̀ Ë gva¨g hv †Kv¤úvwb, cY¨, †mev, 
aviYv ev weÁvcb `vZvi cÖwZ †µZvmvavi‡Yi g‡bv‡hvM AvKl©Y K‡i| mnRfv‡e ejv hvq, weÁvcb n‡”Q A_©cÖ̀ Ë 
Ae¨w³K †hvMv‡hv‡Mi Ggb GKwU cÖwµqv hv RbmvaviY‡K †KvbwKQz m¤ú‡K© AewnZ Kivi D‡Ï‡k¨ ev †KvbwKQz 
µq Kivi ev †Kvb wbw ©̀ó KvR Kivi Rb¨ Zv‡`i cÖfvweZ Kivi D‡Ï‡k¨ MÖnY Kiv n‡q _v‡K| weÁvc‡bi 3 wU 
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cÖavb D‡Ïk¨ i‡q‡Q- eª̈ vÛ ev Advi m¤ú‡K© AewnZ Kiv, †Kvb KvR m¤úv`b Ki‡Z ev †Kvb wKQz µq Ki‡Z 
cÖ‡ivwPZ Kiv Ges eª̈ v‡Ûi ev Adv‡ii evZ©vwU cybtcybt g‡b Kwi‡q †`Iqv| wb‡¤œi wP‡Îi mvnv‡h¨ weÁvc‡bi 
D‡Ïk¨¸‡jv‡K ms‡ÿ‡c Dc ’̄vcb Kiv hvq: 

 
wPÎ: weÁvc‡bi D‡Ïk¨  

1. AewnZ Kiv (To inform): weÁvcb¸‡jv m¤¢ve¨ MÖvnK‡`i eª̈ vÛ ev cY¨ m¤ú‡K© AewnZ K‡i Afxó evRv‡i 
eª̈ vÛ m‡PZbZv Ges eª̈ vÛ cwiwPwZ evov‡Z mvnvh¨ K‡i| Z_¨c~Y© weÁvcb eª̈ vÛ, cY¨, †mev Ges aviYv m¤ú‡K© 
†fv³vmvavi‡Yi g‡a¨ m‡PZbZv ˆZwi K‡i| ZvQvov GwU bZzb cY¨ Ges Kg©m~Px †NvlYv Ki‡Z Ges bZzb ev 
cÖwZwôZ c‡Y¨i ˆewkó¨ Ges myweavw` m¤ú‡K© †fv³v mvaviY‡K wkwÿZ Ki‡Z cv‡i|  

2. cÖ‡ivwPZ Kiv (To persuade): GKwU wbw ©̀ó KvR m¤úv`‡bi Rb¨ MÖvnK‡`i cÖ‡ivwPZ KivI weÁvc‡bi Ab¨Zg 
GKwU D‡Ïk¨| KvR¸‡jvi g‡a¨ cÖ̀ Ë cY¨ Ges †mev¸‡jv †Kbv ev e¨env‡ii †Póv Kiv, GKwU eª̈ v‡Ûi wPÎ 
ˆZwi Kiv, eª̈ v‡Ûi cÖwZ AbyK‚j g‡bvfve ˆZwi Kiv BZ¨vw` AšÍf©y³ _vK‡Z cv‡i| cÖ‡ivPK weÁvc‡bi gva¨‡g 
†Kv¤úvwb MÖvnK‡`i †evSv‡bvi †Póv K‡i †h Zv‡`i cY¨ ev †mev ¸‡jvB m‡e©vËg Ges Gi gva¨‡g †Kv¤úvwb, 
cY¨ ev †mev m¤ú‡K© MÖvnK‡`i g‡b GKwU fv‡jv B‡gR ˆZwi K‡i| d‡j †fv³viv eª̈ vÛ cwieZ©b Ki‡Z, GKwU 
bZzb cY¨ e¨env‡ii †Póv Ki‡Z ev eZ©gvb eª̈ v‡Ûi cÖwZ AbyMZ _vK‡Z cÖfvweZ nq|   

3. g‡b Kwi‡q †`Iqv (To remind): weÁvc‡bi Av‡iKwU D‡Ïk¨ n‡jv cY¨ ev eª̈ v‡Ûi evZ©v‡K kw³kvjx Kiv 
Ges eª̈ v‡Ûi „̀wófw½ m¤ú‡K© eZ©gvb Ges m¤¢ve¨ MÖvnK‡`i Avk¦ Í̄ Kiv| Aby¯̂viK weÁvcb †fv³v‡`i GKwU 
cY¨ ev †mevi cÖ‡qvRbxqZv m¤ú‡K© g‡b Kwi‡q †`q Ges Awej‡¤̂ †Kb cY¨ ev †mevwU †Kbv DwPr †m m¤ú‡K© 
evievi ej‡Z _v‡K|   

Dc‡ii 3wU g~j D‡Ï‡k¨i cvkvcvwk weÁvc‡bi AviI wKQz D‡Ïk¨ Av‡Q †h¸‡jv g~jZt GB 3 wU D‡Ïk¨ †_‡KB 
D™¢‚Z| weÁvc‡bi Ab¨vb¨ D‡jøL‡hvM¨ D‡Ïk¨ ¸‡jv n‡jv: 

1) bZzb cY¨ cwiPq Kwi‡q †`Iqv (Introduce a product): weÁvc‡bi me‡P‡q ¸iæZ¡c~Y© D‡Ïk¨B n‡jv evRv‡i 
GKwU bZzb cY¨ cÖeZ©b Kiv| weÁvc‡bi gva¨‡g bZzb c‡Y¨i ¸Yv¸Y, g~j¨, e¨enviwewa BZ¨vw` m¤ú‡K© 
cÖ‡qvRbxq Z_¨ †µZv‡`i AewnZ Kiv nq| †Lqvj Ki‡j †`Lv hv‡e †h, evRv‡i me‡P‡q bZzb g‡W‡ji 
AvB‡dvb ev m¨vgmvs, ¯§vU©‡dv‡bi Rb¨ cÖPzi weÁvcb †`Iqv n‡”Q| GLv‡b weÁvc‡bi D‡Ïk¨ nj MÖvnK‡`i 
ejv, ÒAvgiv GB bZzb cY¨wU Avcbvi Rb¨ Pvjy K‡iwQÓ|   
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2) Pvwn`v m„wó (Demand creation): cY¨ m¤ú‡K© †fv³v‡`i AewnZ Kivi D‡Ïk¨B n‡jv Gi Pvwn`v ˆZwi Kiv| 
weÁvcb¸‡jv cÖvqkB c‡Y¨i ¸Yvejx‡K MÖvn‡Ki cÖ‡qvRbxqZvi mv‡_ wgwj‡q AvKl©Yxq fv‡e Dc ’̄vcb K‡i 
_v‡K hv‡Z †fv³viv cY¨wUi cÖ‡qvRbxqZv Dcjwä Ki‡Z cv‡i| Gi gva¨‡g weÁvcb Pvwn`v ˆZwi, weµq eRvq 
ivLv ev e„w× Kivi Rb¨ GKwU AbyK‚j cwi‡ek ˆZwi K‡i|  

3) MÖvnK‡`i mv‡_ †hvMv‡hvM Kiv (Communicate with the customers): weÁvc‡bi Av‡iKwU D‡Ïk¨ n‡jv 
c‡Y¨i g~‡j¨i cwieZ©b, ¸Ygv‡bi DbœwZ, bZzb cY¨ jvBb cÖeZ©b, ev bZzb †Kvb e¨envi m¤ú‡K© wek` weeiY 
BZ¨vw` †fv³v‡`i mv‡_ †hvMv‡hvM Kiv| MÖvnK‡K cY¨ ev eª̈ vÛ m¤ú‡K© g‡b Kwi‡q †`Iqvi Rb¨ wbqwgZ 
weÁvcb cÖ‡qvRb| weÁvc‡bi gva¨‡g †fv³v‡`i mv‡_ cY¨ ev eª̈ v‡Ûi wbqwgZ †hvMv‡hvM eª̈ v‡Ûi bvgwU †fv³vi 
g‡b ZvRv ivL‡Z mvnvh¨ K‡i _v‡K|  

4) eª̈ vÛ ˆZwi (Brand building): hLb †Kvb eª̈ vÛ wbqwgZ weÁvcb †`q, gvbm¤úbœ cY¨ mieivn K‡i Ges 
Avbylvw½K cÖwZkÖæwZ c~iY K‡i, ZLb ¯̂qswµqfv‡e †mB eª¨v‡Ûi gvb ˆZwi nq| mv¤úªwZK Kv‡j fvi‡Z g¨vwM 
byWj‡m D”P mxmv mvgMÖxi Dcw ’̄wZi Kvi‡Y †mLv‡b g¨vwM byWj‡mi weµq I e¨envi m¤ú~Y© wbwl× Kiv 
n‡qwQj| wKš‘ g¨vwMi Dc‡ii GB wb‡lavÁv GwUi g~j eª̈ vÛ †bm‡j‡K Lye †ewk cÖfvweZ K‡iwb Ges 
†bmK¨v‡di g‡Zv Gi Ab¨vb¨ eª̈ vÛ¸‡jv‡KI cÖfvweZ K‡iwb hviv Zv‡`i wbR¯̂ GKwU eª̈ vÛ cwiwPwZ ˆZwi 
K‡iwQj Ges g~j eª̈ vÛ †_‡K ¯̂vaxb wQj| †bm‡j ev †bmK¨v‡d wb‡R‡`i fv‡jv eª̈ vÛ wn‡m‡e cwiwPwZ, fv‡jv 
cY¨ I eª̈ vÛ BKz¨BwU ˆZwi Ges `k©K‡`i mv‡_ ms‡hvM ’̄vc‡bi Rb¨ µgvMZ weÁvcb e¨envi K‡iwQj|  

5) cÖwZ‡hvwMZvi †gvKv‡ejv Kiv (To face the competition): AvaywbK w`‡b weÁvcb ïaygvÎ GKwU cY¨ m¤ú‡K© 
†fv³v‡`i Rvbv‡bvi Rb¨ bq, eis evRv‡ii cÖwZØ›Øx cY¨¸‡jv †_‡K gvbyl‡K ~̀‡i mwi‡q w`‡q wb‡Ri c‡Y¨i 
w`‡K †U‡b wb‡q Avmv, cY¨wUi Pvwn`v eRvq ivLv Ges e„w× Kivi Rb¨I e¨envi Kiv nq| Zxeª 
cÖwZ‡hvwMZvg~jK evRvi e¨e¯’v‡ZI weÁvcb eª̈ vÛ B‡gR Ges eª̈ vÛ AvbyMZ¨ M‡o Zzj‡Z mvnvh¨ K‡i| Avi GB 
AbyMZ ev wek¦̄ Í  MÖvnKivB n‡”Q cÖwZ‡hvwMZvi mg‡q wU‡K _vKvi Rb¨ †Kv¤úvwbi me‡P‡q fv‡jv myiÿv 
e¨e ’̄v|  

6) evRvi cÖmvwiZ K‡i (Expands market): weÁvcb evRv‡i e¨vcK m‡PZbZv ˆZwi K‡i e¨emvi Rb¨ evRv‡ii 
my‡hvM‡K cÖmvwiZ K‡i| Gi gva¨‡g †Kv¤úvwbi cY¨ ev †mev¸‡jv m¤ú‡K© wecyj msL¨K †jvK Rvb‡Z cv‡i 
Ges c‡Y¨i bZzb evRvi ˆZwii gva¨‡g evRvi m¤úªmviY N‡U| †hgb- GbvwR© wWªs‡Ki weÁvc‡bi eûj cÖPv‡ii 
gva¨‡g kn‡ii cvkvcvwk MÖvgvÂ‡jI Gi evRvi we Í̄…wZ N‡U‡Q|  

7) eª̈ vÛ B‡gR ev fveg~wZ© ˆZwi Kiv (Building brand image): eª̈ v‡Ûi GKwU fv‡jv B‡gR Ges L¨vwZ ˆZwi‡Z 
weÁvc‡bi GKwU Kvh©Ki f‚wgKv i‡q‡Q| weÁvcb †Kv¤úvwb Ges Gi cY¨¸‡jv‡K MÖvnK‡`i Kv‡Q AviI fv‡jv 
Dcv‡q cwiPq Kwi‡q †`q| GwU c‡Y¨i ¸Ygvb e¨vL¨v K‡i Ges †fv³v mvavi‡Yi g‡b GKwU fv‡jv B‡gR ev 
fveg~wZ© ˆZwi K‡i| d‡j †Kv¤úvwb I c‡Y¨i cÖwZ †fv³v‡`i Av ’̄v ˆZwi nq|  

8) mybvg m„wó (Creation of goodwill): weÁvcb ïaygvÎ †Kv¤úvwbi cY¨‡K Dc¯v’c‡bi KvRB K‡i bv, cvkvcvwk 
†Kv¤úvwbi mybvg ˆZwii cÖ‡PóvI Pvjvq| †hgb- cwi‡ek w`em, awiwÎ w`em, ev G‡`‡ki ¯̂vaxbZv w`e‡mi 
g‡Zv we‡kl we‡kl w`‡b †Kv¤úvwb ï‡f”Qv Ávcb K‡i ev m‡PZbZv ˆZwii Rb¨ weÁvcb w`‡q _v‡K| GwU 
evRv‡i †Kv¤úvwbi c‡Y¨i MÖnY‡hvM¨Zv evovq, evRvi Ae ’̄vb‡K kw³kvjx K‡i Ges cÖvwZôvwbK mybvg m„wó 
K‡i|  

9) LiP Kgvq (Reduce cost): weÁvcb e„n`vqZb Drcv`‡bi my‡hvM‡K cÖmvwiZ K‡i c‡Y¨i LiP Kgvq| 
weÁvc‡bi d‡j c‡Y¨i Pvwn`v e„w× cvq, hvi Kvi‡Y e¨emvi Drcv`b ¯Íi e„w× cvq Ges c‡Y¨i cÖwZ-BDwbU 
Drcv`b LiP n«vm cvq|  

10)  weµq Ges gybvdv e„w× (Increases sales and profit): weÁvc‡bi Av‡iKwU ¸iæZ¡c~Y© D‡Ïk¨ n‡jv cÖwZôv‡bi 
weµ‡qi cwigvY Ges jv‡fi cwigvY evov‡bv| weÁvc‡bi gva¨‡g †Kv¤úvwb c‡Y¨i w`‡K †fv³v‡`i cvkvcvwk 
LyPiv Kvievwi, cvBKvi ev Ab¨vb¨ ga¨ ’̄ZvKvix‡`i AvK…ó K‡i Ges Zv‡`i cY¨ wKb‡Z cÖ‡ivwPZ K‡i| d‡j 
weµq e„w× I LiP Kgvi `iæY †Kv¤úvwbi gybvdvI e„w× cvq|  
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cwi‡k‡l ejv hvq, weÁvcb GKwU †Kv¤úvwb‡K evRv‡i Zvi k³ Ae¯’vb wbwðZ K‡i cÖwZ‡hvwMZvq wU‡K _vK‡Z 
mvnvh¨ K‡i| Gfv‡e weÁvc‡bi D‡Ïk¨ AR©‡bi gva¨‡gB cÖvwZôvwbK mdjZv AR©b wbwðZ nq|  

 

weÁvc‡bi ¸iæZ¡  

Importance of Advertising 

weÁvcb n‡jv †Kv¤úvwbi cY¨ m¤ú‡K© MÖvnK‡`i Rvbv‡Z Ges †Kv¤úvwb I c‡Y¨i cÖwZ MÖvnK‡`i wek¦vm ˆZwi Ki‡Z 
e¨eüZ me‡P‡q Kvh©Ki cÖmvi nvwZqvi| cÖwZwU †Kv¤úvwb Zv‡`i cY¨ ev †mevi cÖPv‡i mnvqZv Kivi Rb¨ †Kvb bv 
†Kvb ai‡Yi weÁvcb e¨envi K‡i _v‡K| weÁvc‡bi gva¨‡g †µZviv Zv‡`i cÖ‡qvRbxq cY¨ ev †mevwU †Kv_v †_‡K 
Kx `v‡g KLb Kxfv‡e †Kvb ’̄vb †_‡K wKb‡Z cviv hv‡e †m m¤ú‡K© cwi®‹vi aviYv cvq Ges cY¨ ev †mev wK‡b 
Zv‡`i cÖ‡qvRb †gUv‡Z cv‡i| weÁvc‡bi ¸iæZ¡ ZvB A_©‰bwZK I mvgvwRK „̀wó‡KvY †_‡K e¨vL¨v Kiv hvq| wb‡¤œi 
wP‡Îi mvnv‡h¨ weÁvc‡bi ¸iæZ¡‡K Dc ’̄vcb Kiv hvq: 

 
wPÎ: weÁvc‡bi ¸iæZ¡ 

1| weÁvc‡bi A_©‰bwZK ¸iæZ¡ (Economic importance of advertising): cY¨ I †mevi weµq e„w×i gva¨‡g 
†Kv¤úvwbi Avw_©K jÿ¨ AR©‡b weÁvcb ¸iæZ¡c~Y© f‚wgKv cvjb K‡i _v‡K| weÁvc‡bi A_©‰bwZK ¸iæZ¡ wb‡¤œ 
Av‡jvPbv Kiv n‡jv: 

1) Pvwn`v ˆZwi Kiv (Creates demand): weÁvcb µgea©gvb Pvwn`vi Rb¨ GKwU AbyK‚j cwi‡ek ˆZwi 
K‡i| GwU ‡ewk msL¨K MÖvnK‡`i cY¨ m¤ú‡K© AewnZ K‡i Ges Zv‡`i‡K c‡Y¨i ˆewkó¨ I myweav¸‡jv 
e¨vL¨v K‡i cY¨ µq Ki‡Z cÖ‡ivwPZ K‡i| d‡j D³ cY¨ ev †mevi Rb¨ †fv³v‡`i †fZi Pvwn`v m„wó nq|  

2) bZzb cY¨ cÖeZ©b Kiv (To introduce new product): eZ©gvb ev bZzb †Kvb evRv‡i GKwU bZzb cY¨ 
cÖeZ©b Kiv mnR †Kvb KvR bq| †Kv¤úvwb ev Drcv`‡Ki Rb¨ bZzb †Kvb MÖvnK †Mvôx‡K AvK…ó Kiv Ges 
we`¨gvb MÖvnK‡`i a‡i ivLv AZ¨šÍ ¸iæZ¡c~Y©| weÁvcb GKwU bZzb cY¨, aviYv, eª̈ vÛ, ¸Ygvb, Dc‡hvwMZv 
BZ¨vw` eû msL¨K MÖvn‡Ki mvg‡b Dc ’̄vc‡bi gva¨‡g Zv‡`i cÖPj‡bi c_‡K mnRZi K‡i †Zv‡j|  

3)  weµq Ges gybvdv evov‡bv (To increase sales and profit): weÁvcb cY¨ weµ‡qi cwigvY me©vwaK 
Kivi Kvh©Ki GKwU DcKiY| GwU †Kv¤úvwbi cY¨¸‡jv‡Z AviI †ewk msL¨K †jvK‡K AvK…ó K‡i Ges 
Zv‡`i‡K cY¨ wKb‡Z cÖ‡ivwPZ K‡i| hLb cY¨¸‡jv bZzb evRvi Ges MÖvnK‡`i g‡a¨ cÖ‡ek K‡i Ges 
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c‡Y¨i Pvwn`v eRvq _v‡K I cybtµq Ae¨vnZ _v‡K, ZLb ¯̂vfvweKfv‡eB weµ‡qi cwigvY e„w× cvq| 
weµ‡qi cwigvY e„w×i d‡j cÖwZôv‡b AwZwi³ gybvdv Av‡m|  

4) cÖwZ‡hvwMZvi †gvKv‡ejv Kiv (To face competition): wecYbKvixiv cÖwZ gyû‡Z©B cÖwZ‡hvwMZvi m¤§yLxb 
nb| cÖwZwôZ cyi‡bv cY¨wUI GKwU bZzb cY¨ Øviv K‡Vvi cÖwZ‡hvwMZvi m¤§yLxb n‡Z cv‡i| gvbm¤úbœ 
Ges cwiwgZ weÁvcb wek¦̄ Í MÖvnK‡`i a‡i ivL‡Z Ges cY¨wU‡K evRv‡i †h‡Kvb P¨v‡jwÄs cÖwZ‡hvwMZvi 
†gvKv‡ejv Ki‡Z I `xN© mg‡qi Rb¨ wU‡K _vK‡Z mvnvh¨ K‡i| GgbwK wKQz wKQz †ÿ‡Î weÁvcb ¸‡jv 
ïaygvÎ cÖwZ‡hvwM‡`i cÖwZnZ Kivi Rb¨ Pvjy Kiv nq|  

5) mybvg m„wó (To create goodwill): evRv‡i e¨emvi mybvg evov‡Z weÁvc‡bi Kvh©Ki f‚wgKv i‡q‡Q| 
†Kv¤úvwbi gvbm¤úbœ c‡Y¨i evievi weÁvcb evRv‡i †Kv¤úvwbi Dcw ’̄wZ wbwðZ Ki‡Z mvnvh¨ K‡i| GwU 
MÖvnK‡`i g‡b †Kv¤úvwb I eª̈ v‡Ûi GKwU fv‡jv B‡gR ˆZwi K‡i|  

6) mivmwi weµq‡K mnRZi K‡i (Facilitates direct selling): weÁvc‡bi gva¨‡g †gBj AW©vi e¨emv‡K 
Kv‡R  jvwM‡q mivmwi †fv³v‡`i Kv‡Q cY¨ weµq m¤¢e nq| d‡j cÖZ¨šÍ AÂ‡ji †fv³vivI †Kej kn‡i 
cvIqv hvq Ggb cY¨ ev wejvm ª̀e¨ Dc‡fvM Ki‡Z cv‡ib| cvkvcvwk cÖ‡qvRbxq cY¨ †Kv_v †_‡K Kxfv‡e 
Kx `v‡g cvIqv hv‡e Zv weÁvc‡bi gva¨‡g †R‡b †µZv mivmwi Drcv`‡Ki Kv‡Q †_‡K cY¨ µq Ki‡Z 
cv‡ib|  

7) `xN©̄ ’vqx cÖfve (Long lasting impact): weÁvcb n‡jv †hvMv‡hv‡Mi GKwU AwWI-wfRy¨qvj c×wZ Ges 
ZvB MÖvn‡Ki Dci Gi cÖfve `xN©̄ ’vqx nq Ges †jv‡Kiv weÁvwcZ cY¨wU‡K `xN© mg‡qi Rb¨ g‡b iv‡L| 
GwU cY¨wUi RbwcÖqZv Ges cwiwPwZ e„w×‡Z mvnvh¨ K‡i| weÁvcb Drcv`‡Ki `xN© ’̄vqx fveg~wZ© ˆZwi‡ZI 
mnvqZv K‡i|  

8) e„n`vqZb Drcv`‡bi myweav ˆZwi (Enjoy economics of scale): †h‡nZz weÁvcb mviv eQi a‡i †UKmB 
Pvwn`v ˆZwi Ki‡Z Ges eRvq ivL‡Z mnvqZv K‡i, ZvB ewa©Z Pvwn`v †gUv‡Z e„nr AvKv‡i Drcv`‡bi 
cÖ‡qvRb nq| e„nr cwim‡i Drcv`‡bi d‡j Drcv`b LiP K‡g hvq Ges Gi d‡j Avq e„w× cvq| †Kbbv 
wbw ©̀ó wKQz LiP Av‡Q hv Drcv`‡bi me Í̄‡iB ˆZwi nq| Drcv`b ¯̂í cwim‡i n‡j wbw ©̀ó Li‡Pi †evSv 
†ewk nq Ges gybvdv K‡g hvq| cÿvšÍ‡i e„nr AvKv‡ii Drcv`b BDwbU cÖwZ Mo e¨q n«vm K‡i _v‡K|  

9) K‡c©v‡iU B‡gR ˆZwi (Creation of corporate image): weÁvcb †µZv‡`i Kv‡Q ïaygvÎ GKwU c‡Y¨i 
evZ©v enb K‡i bv eis GKwU †Kv¤úvwbi BwZnvm Ges ms¯‹…wZI enb K‡i| GwU GKwU †Kv¤úvwb‡K fv‡jv 
fveg~wZ© Ges L¨vwZ ˆZwi Ki‡Z Ges evRv‡i cÖwZ‡hvwMZvi weiæ‡× jovB Ki‡Z mnvqZv K‡i| †ewkifvM 
MÖvnK †`vKv‡b wM‡q †gwij, ûBj, jvBdeq, mvbwmé BZ¨vw`i bvg cybive„wË Ki‡Z cv‡ib| KviY Zviv 
Zv‡`i K‡c©v‡iU B‡gR ev fv‡jv GKwU fveg~wZ© ˆZwi K‡i‡Q Ges MÖvn‡Ki Kv‡Q Zvi cwiev‡iiB GKwU 
bvg n‡q †M‡Q|  

10)  mvkÖqx (Cost effective): weÁvcb GKwU c‡Y¨i cÖPv‡ii Rb¨ LyeB mvkÖqx GKwU nvwZqvi wn‡m‡e we‡ewPZ 
nq| weÁvc‡bi we Í̄…Z cwiwa, GKB mv‡_ wecyj msL¨K Afxó MÖvn‡Ki Kv‡Q †cuŠQv‡bvi ÿgZv Ges 
MÖvnK‡`i g‡b Gi `xN©̄ ’vqx cÖfve BZ¨vw` cÖmv‡ii GB c×wZwU‡K e¨w³MZ weµ‡qi g‡Zv Ab¨vb¨ 
cÖmvig~jK †KŠkj¸‡jvi Zzjbvq AviI mvkÖqx K‡i Zz‡j‡Q|  

2| weÁvc‡bi mvgvwRK ¸iæZ¡ (Social importance of advertising): weÁvcb ïaygvÎ GKwU ‡Kv¤úvwbi 
A_©‰bwZK Ae ’̄viB Dbœqb NUvq bv, eis GKwU †`‡ki mvgvwRK Dbœq‡bI Gi e¨vcK f‚wgKv i‡q‡Q| weÁvc‡bi 
mvgvwRK ¸iæZ¡mg~n wb‡¤œ Av‡jvPbv Kiv n‡jv: 

1) †hvMv‡hvM/ AewnZ Kiv (To communicate/inform): GKwU weÁvc‡bi cÖavb KvRB n‡jv †Kv¤úvwbi 
cY¨ ev †mev m¤úwK©Z evZ©v MÖvnK‡`i Kv‡Q †cuŠQv‡bv| Drcv`K m¤¢ve¨ MÖvnK‡`i Kv‡Q Zvi c‡Y¨i ˆewkó¨, 
¸Ygvb, g~j¨, e¨enviwewa, †gŠmygxZv, †kÖôZ¡, Dc‡hvwMZv BZ¨vw` m¤ú‡K© weÁvc‡bi gva¨‡g cwi®‹vi evZ©v 
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cÖ̀ vb K‡i _v‡Kb| weÁvcb Ggb fv‡e evZ©vwU Dc ’̄vcb K‡i hv‡Z K‡i GwU MÖvnK‡`i g‡b D™¢‚Z m‡›`‡ni 
DËi †`Iqvi †Póv K‡i|  

2) MÖvnK‡`i wkwÿZ K‡i (Educates the customers): weÁvcb¸‡jv MÖvnK‡`i evRv‡i we`¨gvb wewfbœ cY¨ 
m¤ú‡K© AewnZ K‡i Ges GKwU Dchy³ c‡Y¨ Zv‡`i Kx mÜvb Kiv DwPZ †m m¤ú‡K© Zv‡`i wkÿvg~jK 
evZ©v †`q| weÁvc‡bi gva¨‡g †Kv¤úvwb c‡Y¨i e¨envi †fv³v‡`i mvg‡b Ggbfv‡e Dc ’̄vcb K‡i, hv‡Z 
†fv³viv mn‡RB GKwU c‡Y¨i mwVK e¨envi m¤ú‡K© Rvb‡Z cv‡i| cvkvcvwk weÁvcb bvbviKg ¯̂v ’̄¨ ev 
wkÿvg~jK evZ©vI †`q, hv MÖvnK m‡PZbZv evovq|  

3) RbKj¨vY wbwðZKiY (Ensures public welfare): RbM‡Yi Kj¨vY wbwðZ Kiv weÁvc‡bi Ab¨Zg 
¸iæZ¡c~Y© GKwU D‡Ïk¨| Rbmvavi‡Yi cÖZ¨vkv Ges Pvwn`v c~iY bv n‡j, weÁvcbwU Rbmvavi‡Yi mv‡_ 
GKwU cÖZviYv wn‡m‡e we‡ewPZ n‡e| me weÁvc‡bB ZvB ˆbwZKZv I g~j¨‡ev‡ai Ici †Rvi †`Iqv nq| 
A‡bK †Kv¤úvwbB weÁvc‡bi gva¨‡g RbmvaviY‡K Kxfv‡e ¯̂v ’̄̈ wewa eRvq ivL‡Z nq, kw³ ev R¡vjvbx 
msiÿY Ki‡Z nq, cwi‡ek‡K ~̀lYgy³ ivL‡Z nq BZ¨vw` wel‡q Rvwb‡q RbKj¨v‡Y f‚wgKv iv‡L| 

4) weµq Kg©x‡`i‡K mnvqZv Kiv (To support salesman): weÁvcb weµq evov‡bvi Rb¨ weµqKg©x‡`i 
cÖ‡Póv‡K mnvqZv K‡i| mwVKfv‡e weÁvcb †`Iqv n‡q‡Q Ggb GKwU cY¨ Lye mn‡RB evRv‡i †Q‡o 
†`Iqv †h‡Z cv‡i| weµ‡qi cÖwµqvwU weÁvcb w`‡q ïiæ nq Ges weµqKg©x †fv³v‡`i GKwU cY¨ 
mieiv‡ni gva¨‡g GwU †kl nq| weÁvc‡bi gva¨‡g hw` cY¨ ev †mev m¤úwK©Z GKwU m‡PZbZv ˆZwi Kiv 
hvq, Z‡e c‡Y¨i cÖK…Z Dc‡hvwMZv Ges AšÍwb©wnZ ˆewkó¨¸‡jv weµq Kg©xiv mn‡RB †µZv‡`i wek¦vm 
Kiv‡Z cv‡ib|  

5) e¨emvqx‡`i mnvqZv Kiv (To support dealers): KLbI KLbI weÁvc‡bi jÿ¨ e¨vcvix Ges 
cwi‡ekK‡`i mnvqZv cÖ̀ vb KivI nq| msev`c‡Î A‡bK weÁvcb †`Iqv nq hv‡Z c‡Y¨i weeiY mn 
e¨vcvix I cwi‡ekK‡`i ZvwjKvI †`Iqv nq| d‡j †fv³viv mn‡RB Kvi Kv‡Q cY¨ cvIqv hv‡e Zv †R‡b 
Kvw•ÿZ cY¨ µq Ki‡Z cv‡ib|  

6) m¤úK© eRvq ivLv (To maintain relationship): cY¨ I MÖvn‡Ki g‡a¨ m¤úK© Ges †evSvcov ˆZwi‡Z 
weÁvc‡bi ¸iæZ¡ Acwimxg| †Kv¤úvwb Ges c‡Y¨i mv‡_ †fv³vi GKevi m¤úK© ˆZwi n‡q †M‡j, GwU cY¨ 
Ges †mev¸‡jvi Dci †fv³vi Av ’̄v Ges wbf©i‡hvM¨Zv ˆZwi K‡i| GwU GKwU `xN©̄ ’vqx m¤úK© hv KLbI 
†kl nq bv|  

7) m‡PZbZv ˆZwi Kiv (To create awareness): weÁvc‡bi gva¨‡g cY¨ m¤ú‡K© Dchy³ Z_¨ cÖ̀ vb K‡i 
bZzb cY¨, weµqKg©x ev cÖPvi †KŠkj¸‡jvi Rb¨ c_ Db¥y³ K‡i †`Iqv nq| c‡Y¨i cÖvc¨Zv, g~‡j¨i n«vm-
e„w×, we‡kl cÖPvi, Advi, cwiewZ©Z ms¯‹iY ev weKí c‡Y¨i m¤¢ve¨ ÿwZKi w`K BZ¨vw` m¤ú‡K© 
Rbmvavi‡Yi „̀wó AvKl©Y Kiv nq| cY¨ m¤ú‡K© †KvbwU mZ¨ Ges †KvbwU wg_¨v e¨enviKvix‡`i Zv Rvbv 
DwPZ| cvkvcvwk †Kvb cY¨wU †fv³v‡`i Rb¨ DcKvix Avi †KvbwU ÿwZKi, ZvI weÁvc‡bi gva¨‡g 
Rvwb‡q †`Iqv nq| d‡j gvbm¤§Z cY¨ e¨env‡i †fv³v‡`i m‡PZbZv e„w× cvq| 

8) Kg©ms ’̄vb ˆZwi K‡i (Generates employment): weÁvcb cÖZ¨ÿ I c‡ivÿfv‡e Rbmvavi‡Yi Rb¨ jvfRbK 
Kg©ms ’̄v‡bi my‡hvM ˆZwi K‡i| GwU †hgb mivmwi wPÎwkíx, Awfbq wkíx, Av‡jvKwPÎx, †UKwbwkqvb BZ¨vw`i 
Kg©ms ’̄vb ˆZwi K‡i, †Zgwb c‡ivÿfv‡e GwU KvMR, is, B‡jKUªwbK BZ¨vw`i g‡Zv wk‡íi nvRv‡iv Kg©xi 
Kg©ms ’̄v‡bi c_‡K myMg K‡i|  

9) RxebhvÎvi gvb DbœxZ Kiv (Uplift standard of living): weÁvc‡bi gva¨‡g mvaviY RbMY Ggb me 
cY¨ m¤ú‡K© Rvb‡Z Ges e¨envi Ki‡Z cv‡i, †h¸‡jv m¤ú‡K© Zv‡`i cwi®‹vi aviYv wQj bv Ges mPivPi 
†mme cY¨‡K Zviv wejvmeûj wn‡m‡e Rvb‡Zv| weÁvcb Gi d‡j gvby‡li †fvM ev‡o I Aí Li‡P †ewk 
Drcv`b m¤¢e nq| hvi djkÖæwZ‡Z mgv‡Ri Avq e„w× cvq Ges mgv‡Ri RxebhvÎvi gvb e„w× cvq|  
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10) mvgvwRK mgm¨v mgvavb (Solves societal problems): cÖwZwU mgv‡R gv`Kvmw³, Awkÿv, Kb¨v åƒY 
nZ¨v, wj½ cÿcvZ BZ¨vw`i g‡Zv bvbvwea mgm¨v i‡q‡Q| weÁvc‡bi gva¨‡g mvgvwRK mgm¨v¸‡jvi 
weiæ‡× jovB Ki‡Z Rbm‡PZbZv evov‡bv hvq|  

Gfv‡eB weÁvcb †Kv¤úvwbi I †`‡ki A_©‰bwZK Kg©Kv‡Û MwZkxjZv Avbvi cvkvcvwk mvgvwRK Dbœq‡bI ¸iæZ¡c~Y© 
f‚wgKv cvjb K‡i _v‡K| 

 

 mvims‡ÿc:  

weÁvcb n‡jv †Kvb cY¨, †mev ev aviYvi A_©cÖ̀ Ë cÖmvi hv wbw ©̀ó D‡`¨v³v KZ©©„K Ae¨w³K Dcv‡q eZ©gvb I 
m¤¢ve¨ †fv³v‡`i mv‡_ †mB cY¨, †mev ev aviYvi †hvMv‡hvM ’̄vcb K‡i| weÁvc‡bi we Í̄…wZ e¨vcK Ges wbw ©̀ó 
jÿ¨ c~i‡Yi Rb¨ cÖwZwU weÁvc‡biB †Kvb bv †Kvb Abb¨ weµq cÖ Í̄ve _vK‡Z nq| msev`cÎ, †Uwjwfkb, 
†iwWI, mvgwqKx, †cv÷vi, †nvwW©s, wej‡evW© ev B›Uvi‡b‡Ui g‡Zv wewfbœ gva¨g e¨envi K‡i weÁvcb †`Iqv 
†h‡Z cv‡i| weÁvc‡bi g~j jÿ¨B n‡jv m¤¢ve¨ †µZv‡`i cY¨ †mev m¤ú‡K© AewnZ Kiv, µ‡q cÖ‡ivwPZ Kiv 
Ges mg‡q mg‡q cY¨ ev †mevi K_v ¯§iY Kwi‡q w`‡q †µZv g‡b Dcw ’̄wZ‡K m‡ZR ivLv| cY¨ I †mevi Pvwn`v 
ˆZwi, weµq e„w×, cÖwZ‡hvwMZvi †gvKv‡ejv Kiv Ges LiP Kgv‡bvi cvkvcvwk gybvdv e„w×i gva¨‡g †Kv¤úvwbi 
Avw_©K jÿ¨ AR©‡b weÁvcb ¸iæZ¡c~Y© f‚wgKv cvjb K‡i _v‡K| †mB mv‡_ MÖvnK‡`i wkwÿZ Kiv, m‡PZbZv ˆZwi 
Kiv, mvgvwRK mgm¨v cÖwZ‡iva, RxebhvÎvi gvb Dbœqb Ges RbKj¨vY wbwðZKi‡Y mvnvh¨ Kivi gva¨‡g 
weÁvcb GKwU †`‡ki mvgvwRK Dbœq‡bI e¨vcK f‚wgKv iv‡L| 
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 weÁvc‡bi Kvh©vewj I cÖKvi‡f`  

Functions and Types of Advertising 

 
D‡Ïk¨ 

G cvV †k‡l Avcwb- 

• weÁvcb Kvh©vewj m¤ú‡K© ej‡Z cvi‡eb; Ges 
• weÁvc‡bi cÖKvi‡f` mg~n eY©bv Ki‡Z cvi‡eb| 

 

wecYb cÖmv‡ii Ab¨Zg RbwcÖq Ges Kvh©Ki nvwZqvi n‡”Q weÁvcb| eZ©gvb Ges m¤¢ve¨ MÖvnK‡`i mv‡_ cY¨ ev 
†mev m¤úwK©Z Z_¨ †hvMv‡hv‡Mi Rb¨ weÁvcb e¨envi Kiv nq| †Kv¤úvwb weÁvcb‡K mvaviYZ Zvi c‡Y¨i 
¸Yvewj, c‡Y¨i cÖvc¨Zvi ’̄vb, g~j¨ I Advi wKsev †Kv¤úvwbi wb‡Ri m¤ú‡K©B bvbv Z_¨ cÖ̀ v‡bi Kv‡R e¨envi 
K‡i| we‡µZv Ges †µZv Df‡qi Rb¨B weÁvcb Acwinvh©| Z‡e AwaKvsk weÁvcb wbw ©̀ó e¨w³i cwie‡Z© †Mvôxi 
w`‡K cwiPvwjZ nq Ges mvaviYZ wewfbœ cÖKvi weÁvcb wfbœwfbœ gva¨‡g Dc ’̄vcb Kiv nq| ZvB †Kv¤úvwb¸‡jvi 
mvg‡b wewfbœ ai‡Yi weÁvc‡bi weKí i‡q‡Q †Kbbv GwU Ggb GKwU cÖmvi †KŠkj hv MÖvnK‡`i †Uwjwfkb †`Lvi 
mgq, kn‡i ågY Kivi mgq ev B›Uvi‡bU eªvDR Kivi mgq mn †h †Kvb mgq Dc ’̄vcb Kiv hvq| Z‡e †Kv¤úvwb 
†Kvb cÖKv‡ii weÁvcb e¨envi Ki‡e Zv wba©viY Ki‡Z †Kv¤úvwb‡K A‡bK¸‡jv welq we‡ePbv Ki‡Z nq| †hgb- 
ev‡RU, Afxó †fv³v‡`i aiY ev †fv³v‡`i Ae ’̄vb BZ¨vw`| †Kv¤úvwb¸‡jv wewfbœ iKg †fv³v‡`i Kv‡Q †cuŠQv‡bvi 
D‡Ï‡k¨ wewfbœiKg weÁvcb e¨envi K‡i _v‡K| †fŠMwjK GjvKv, e¨eüZ wgwWqv, jÿ¨w ’̄Z †kÖvZv, Kvh©vewj Ges 
weÁvc‡bi ch©v‡qi Dci wfwË K‡i weÁvcb‡K ZvB bvbvfv‡e fvM Kiv hvq|  

 

weÁvc‡bi Kvh©vewj  

Functions of Advertising 

Zxeª cÖwZ‡hvwMZv Ges e„n`vqZb Drcv`‡bi GB evRvi e¨e ’̄vq weÁvcb wecY‡bi GKwU Acwinvh© Kvh©Kjvc n‡q 
D‡V‡Q| m¤¢ve¨ MÖvnK‡`i cÖ‡qvRbxq Ges cÖZ¨vwkZ cY¨ †h evRv‡i i‡q‡Q Ges Zv mnRjf¨, GwU Rvbv‡Z weÁvcb 
e¨envi Kiv nq| weÁvcb ïaygvÎ weµq Ges gybvdvB evovq bv, eis bZzb cY¨ Ges Zv‡`i e¨envi m¤ú‡K© 
RbMY‡K wkwÿZI K‡i| weÁvcb gvbyl‡K bZzb Rxeb c×wZ MÖnY Ki‡Z Ges cyiv‡bv Af¨vm Z¨vM Ki‡ZI mvnvh¨ 
K‡i| cvkvcvwk GwU mgv‡Ri RxebhvÎvi gvb Dbœq‡bI A‡bK Ae`vb †i‡L‡Q|  

weÁvcb wb¤œwjwLZ Kvh©vewj m¤úv`b K‡i _v‡K: 

1| bZzb c‡Y¨i cwiwPwZ (Introducing new product): weÁvcb evRv‡i bZzb c‡Y¨i cÖeZ©‡b mnvqZv K‡i| 
GKwU †Kv¤úvwb wb‡R‡K Ges Zvi cY¨‡K weÁvc‡bi gva¨‡g Rbmvavi‡Yi Kv‡Q cwiPq Kwi‡q w`‡Z cv‡i| bZzb 
†Kv¤úvwbi c‡ÿ weÁvc‡bi mvnvh¨ Qvov m¤¢ve¨ MÖvnK‡`i Dci cÖfve we¯Ívi K‡i µq DÏxcbv ˆZwi Kiv m¤¢e nq 
bv|  

2| Pvwn`v‡K DÏxwcZ Kiv (Stimulating demand): weÁvcb¸‡jv cY¨ ev †mev m¤ú‡K© cÖ‡qvRbxq Z_¨ 
MÖvnK‡`i‡K w`‡q Zv‡`i g‡a¨ m‡PZbZv ˆZwi K‡i| cvkvcvwk c‡Y¨i MÖvnK cÖ‡qvRbxqZv †gUv‡bvi ÿgZvi 
AvKl©Yxq Dc ’̄vcbvi gva¨‡g MÖvn‡Ki myß Pvwn`v¸‡jv‡K DÏxwcZ K‡i Zv‡`i‡K cY¨ µ‡q cÖ‡ivwPZ K‡i|  

cvV-2.2 
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3| weµq I gybvdv e„w× Kiv (Increasing sales and profits): weÁvc‡bi gva¨‡g Lye ¯̂í mg‡qi g‡a¨ wecyj 
msL¨K †µZv-‡fv³vi Kv‡Q cY¨ ev †mev m¤úwK©Z Z_¨ Dc ’̄vcb Kiv hvq| d‡j wecyj msL¨K †µZv cY¨ µ‡qi 
Rb¨ AvMÖnx nq| weµ‡qi cwigvb evovi mv‡_ mv‡_ †Kv¤úvwbi Avbylvw½K LiP Kg‡Z _v‡K Ges gybvdvi cwigvb 
evo‡Z _v‡K|  

4| fv‡jv fveg~wZ© ˆZwi Kiv (Creating good public image): weÁvcb ïaygvÎ †Kv¤úvwbi cY¨‡K †µZv‡`i 
mvg‡b Dc ’̄vc‡bi KvRB K‡ibv, cvkvcvwk †Kv¤úvwbi mybvg ˆZwii cÖ‡PóvI Pvjvq| †Kv¤úvwb gvbm¤úbœ cY¨ ˆZwi 
K‡i evievi weÁvcb †`q, hv evRv‡i †Kv¤úvwbi Dcw ’̄wZ wbwðZ Ki‡Z mvnvh¨ K‡i| cvkvcvwk cwi‡ek w`em, 
awiwÎ w`em ev bvix w`e‡mi g‡Zv we‡kl we‡kl w`‡b †Kv¤úvwb ï‡f”Qv Ávcb K‡i ev m‡PZbZv ˆZwii Rb¨ 
Z_¨g~jK weÁvcb w`‡q _v‡K| G mewKQy evRv‡i †Kv¤úvwbi c‡Y¨i MÖnY‡hvM¨Zv evovq, evRvi Ae ’̄vb‡K kw³kvjx 
K‡i, Ges fv‡jv fveg~wZ© m„wó K‡i|  

5| e„n`vqZb Drcv`‡b mnvqZv Kiv (Assisting mass production): weÁvcb e¨vcK AvKv‡ii Drcv`b‡K 
mnRZi K‡i| weÁvcb ª̀æZZg mg‡q we Í̄…Z cwim‡ii evRv‡i c‡Y¨i cwiwPwZi KvR K‡i| d‡j evRv‡i c‡Y¨i 
Pvwn`v e¨vcK AvKv‡i e„w× cvq| ewa©Z Pvwn`v †gUv‡bvi Rb¨ †Kv¤úvwb e„n`vqZb Drcv`‡b hvq, hv Avevi 
Drcv`‡bi wewfbœ Dcv`v‡bi wgZe¨qx e¨env‡ii gva¨‡g BDwbU cÖwZ Drcv`b LiP Kwg‡q †`q|  

6| M‡elYv I Dbœqb Kvh©µg‡K DÏxwcZ Kiv (Stimulating research and development activities): weÁvcb 
†Kv¤úvwbi M‡elYv I Dbœqb Kvh©µg‡K DÏxwcZ K‡i| AvaywbK hy‡M weÁvcb GKwU cÖwZ‡hvwMZvg~jK wecYb 
nvwZqv‡i cwiYZ n‡q‡Q| cÖwZwU †Kv¤úvwbB ZvB weÁvc‡bi gva¨‡g evRv‡i cvIqv hvq Ggb weKí †_‡K Zvi 
cY¨‡K Avjv`v Kivi †Póv K‡i| GwU cÖwZwU e¨emv cÖwZôvb‡K bZzb cY¨ Ges Zv‡`i bZzb e¨envi¸‡jv Luy‡R †c‡Z 
AviI †ewk M‡elYv Ki‡Z eva¨ Ki‡Q| hw` GKwU †Kv¤úvwb M‡elYv I Dbœqb Kvh©µ‡g RwoZ bv nq Ges GB 
Lv‡Z ch©vß wewb‡qvM wbwðZ bv K‡i, Zvn‡j A ~̀i fwel¨‡Z †Kv¤úvwbwU evRv‡ii evB‡i P‡j hv‡e|  

7| ‡fv³v‡`i wkwÿZ Kiv (Educating people): weÁvcb bZzb cY¨ Ges Zv‡`i e¨envi m¤ú‡K© †fv³v‡`i‡K 
wkwÿZ K‡i| weÁvc‡bi gva¨‡g Drcv`bKvix GKwU c‡Y¨i Dc‡hvwMZv m¤ú‡K© Z_¨ †`q, Ges cÖ‡hvR¨ †ÿ‡Î 
c‡Y¨i e¨envewewa †fv³v‡`i‡K nv‡Z Kj‡g wkwL‡q †`q| cvkvcvwk Rbm‡PZbZvg~jK weÁvcb evZ©v †hgb- 
jvBdeq mvev‡bi weÁvcb Ò¯̂v ’̄̈ ‡K iÿv K‡i jvBdeqÓ ev ÒjvBdeq †hLv‡b, ¯̂v ’̄̈  †mLv‡bÓ BZ¨vw`i gva¨‡g 
†fv³viv Rvb‡Z cv‡i †h my¯̂v‡ ’̄̈ i Rb¨ myLv‡`¨i cvkvcvwk RxevYybvkK mvevbI cÖ‡qvRb| Gfv‡e weÁvcb 
RbMY‡K Zv‡`i Ávb cÖmvwiZ Ki‡Z mnvqZv K‡i|  

8| Avbylvw½K wkí‡K mnvqZv Kiv (Supporting other related industries): weÁvcb wewfbœ MYgva¨g Ges 
cÖKvk‡Ki Av‡qi GKwU ¸iæZ¡c~Y© Drm| weÁvcb †_‡K cÖvß Avq Zv‡`i Kg `v‡g cÖKvkbvi cÖPjb evov‡Z mÿg 
K‡i| Kg `v‡g cwÎKv ev mvgwqKx cvIqvq mvaviY gvbylI DcK…Z nq| Avevi weÁvc‡bi mv‡_ mswkøó Ab¨vb¨ wkí 
†hgb- KvMR, is ev Awfbq wk‡íi AR ª̄ gvby‡li Av‡qi Ab¨Zg Drm wn‡m‡e KvR K‡i bvbv †Kv¤úvwbi †`qv 
wewfbœ weÁvcb|  

9| mvs¯‹…wZK g~j¨‡ev‡ai Dbœqb (Uplifting cultural values): weÁvcb GKwU mgvR ev RvwZi mvs¯‹…wZK 
g~j¨‡eva‡K aviY I cÖfvweZ K‡i| weÁvcb n‡jv mgv‡Ri Avqbvi g‡Zv †hLv‡b GwU KvR K‡i, Zv †mB mgv‡Ri 
mvs¯‹…wZK g~j¨‡eva‡K cÖwZdwjZ K‡i| cvkvcvwk weÁvcb GK mgv‡Ri wKQz mvs¯‹…wZK g~j¨‡eva Ab¨ mgv‡R 

’̄vbvšÍi Ki‡Z cv‡i| d‡j weÁvcb †_‡KI GK mgv‡Ri gvbyl Ab¨ mgv‡Ri my›`i wKQz wkÿYxq evZ©v MÖnY Ki‡Z 
cv‡i|  

10| RxebhvÎvi gvb DbœZ Kiv (Improving standard of living): weÁvcb Avgv‡`i RxebhvÎvi gvb DbœZ 
Ki‡Z mvnvh¨ K‡i| †hgb †fv³v‡`i A‡b‡KB weÁvcb †`‡LB wUwf, Gwm, Kw¤úDUvi ev Mvwo cQ›` K‡i †d‡j 
Ges Gme cY¨ wK‡b e¨envi ïiæ K‡i| Avevi weÁvc‡bi gva¨‡g †fv³v‡`i A‡b‡KB bZzb c‡Y¨i e¨envi ev bZzb 
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aviYv MÖnY K‡i‡Q| †hgb- gvB‡µvI‡qf I‡fb, ˆe ỳ¨wZK †kwfs, wWUvi‡R›U, wWI‡Wv‡i›U BZ¨vw`| GQvovI 
weÁvcb †fv³v‡`i m‡PZbZv evovq e‡j Drcv`bKvixiv c‡Y¨i ¸YMZ gvb eRvq ivL‡Z Ges b¨vh¨g~j¨ avh© Ki‡Z 
eva¨ nq| Gfv‡e weÁvcb †fv³v‡`i RxebhvÎvi gvb evovq|  

cwi‡k‡l ejv hvq †h, weÁvcb cÖwZôv‡bi c‡Y¨i ev †mevi evRvi ˆZwii cvkvcvwk weµq I gybvdv e„w× K‡i, 
cÖwZôv‡bi mybvg e„w× K‡i Ges mvgvwRK I mvs¯‹…wZK Dbœq‡b Kvh©Ki f‚wgKv iv‡L|  

weÁvc‡bi cÖKvi‡f`  
Classification of Advertising 
weÁvcb n‡jv GKwU †Kv¤úvwbi cY¨ Ges †mevi weµq e„w×i Rb¨ wewfbœ gva¨‡g †mB cY¨ ev †mevi Ae¨w³K 
cÖmvi| GwU MÖvnK‡K cY¨ m¤ú‡K© AewnZ K‡i Ges cY¨ †Kbvi cÖ‡qvRbxqZv m¤ú‡K© MÖvnK‡K m‡PZb K‡i †Zv‡j| 
weÁvcb ZvB K‡c©v‡iU we‡k¦i GKwU Acwinvh© Dcv`vb n‡q D‡V‡Q Ges GwU MÖvnK‡`i Kv‡Q me‡P‡q cwiwPZ 
wecYb †hvMv‡hv‡Mi gva¨g| weÁvc‡bi mvnv‡h¨ mviv‡`‡ki GgbwK †MvUv we‡k¦i †fv³v‡`i‡K cY¨ ev †mev m¤ú‡K© 
AewnZ Kiv hvq| †Kv¤úvwb¸‡jv wewfbœ iKg †fv³v‡`i Kv‡Q †cuŠQv‡bvi D‡Ï‡k¨ wewfbœ iKg weÁvcb e¨envi K‡i 
_v‡K| g~jZt weÁvc‡bi D‡Ïk¨ ØvivB GKwU †Kv¤úvwb †Kvb cÖKv‡ii weÁvcb e¨envi Ki‡e Zv wba©vwiZ nq| 
†fŠ‡MvwjK GjvKv, e¨eüZ wgwWqv, jÿ¨w ’̄Z †kÖvZv, Kvh©vewj, Ges weÁvc‡bi ch©v‡qi Dci wfwË K‡i weÁvcb‡K 
bvbvfv‡e fvM Kiv hvq hv wb‡¤œi Q‡Ki gva¨‡g Dc ’̄vcb Kiv n‡jv: 

 
wPÎ: weÁvc‡bi †kÖYxwefvM 

1| †fŠ‡MvwjK GjvKvi e¨wßi wfwË‡Z †kÖYxwefvM (Classification Based on Geographical Area Coverage): 
†fŠ‡MvwjK GjvKvi we Í̄…wZ ev mxgvi e¨vcKZvi wfwË‡Z weÁvcb‡K wb¤œwjwLZ Pvi fv‡M †kÖwYe× Kiv †h‡Z cv‡i: 

1) AvšÍR©vwZK weÁvcb (International Advertising): eûRvwZK ev gvwë-b¨vkbvj †Kv¤úvwb ev ms ’̄v¸‡jv 
Zv‡`i cY¨ ev †mevi Rb¨ AvšÍR©vwZK fv‡e †h weÁvcb cÖPvi K‡i Zv‡K AvšÍR©vwZK weÁvcb e‡j| 
†hgb- †KvKv-‡Kvjv, †ccwm, BDwbwjfvi BZ¨vw` †Kv¤úvwbi †`Iqv weÁvcb| AvšÍR©vwZK weÁvcb AZ¨šÍ 
e¨qeûj Ges wewfbœ †`‡ki †ckv`vi weÁvcbx ms ’̄vi mvnvh¨ wb‡q GB weÁvcb †`Iqv n‡q _v‡K|  

2) RvZxq weÁvcb (National Advertising):  mviv †`‡ki †fv³v‡`i Kv‡Q weÁvc‡bi evZ©v¸‡jv Rvbv‡bvi 
gva¨‡g Pvwn`v m„wói Rb¨ mvaviYZ eª̈ v‡ÛW cY¨ cȪ ‘ZKvix ev weµqKvix‡`i Øviv †hme weÁvcb †`Iqv nq 
Zv‡K RvZxq weÁvcb e‡j| †hgb- cÖvY ev emyÜiv MÖæ‡ci †`Iqv bvbv †fvM¨ c‡Y¨i  weÁvcb| RvZxq 
msev`cÎ, †iwWI Ges †Uwjwfkb †bUIqvK© mn cÖvq mKj m¤¢ve¨ MYgva¨‡g RvZxq weÁvcb †`Iqv n‡q 
_v‡K| 

3) AvÂwjK weÁvcb (Regional Advertising): †Kvb we‡kl GjvKv ev wbw ©̀ó AÂ‡ji †fv³v‡`i cÖ‡ivwPZ 
Kivi Rb¨ ev GKwU wbw ©̀ó AÂ‡j GKwU bZzb cY¨ cÖeZ©‡bi Rb¨ †h weÁvcb †`Iqv nq Zv‡K AvÂwjK 
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weÁvcb e‡j| GwU Drcv`K ev GKwU c‡Y¨i AvÂwjK cwi‡ekK Øviv †`Iqv n‡q _v‡K| AvÂwjK 
weÁvc‡bi Rb¨ AvÂwjK msev`cÎ, mvgwqKx, †iwWI, AvÂwjK wUwf, AvDU‡Wvi wgwWqv BZ¨vw` e¨eüZ 
nq| 

4) ’̄vbxq weÁvcb (Local Advertising): ’̄vbxq †fv³v‡`i cÖfvweZ Kivi Rb¨ ’̄vbxq LyPiv †`vKvb, 
wWcvU©‡g›Uvj †÷vi, †Kv-Acv‡iwUf †÷vi, kvwo-Kvco ev Ab¨vb¨ †fvM¨cY¨ weµqKvix‡`i Øviv †hme 
weÁvcb †`Iqv nq, Zv‡K ’̄vbxq weÁvcb e‡j| GwU‡K ZvB ÒLyPiv weÁvcbÓI ejv n‡q _v‡K| ’̄vbxq 
weÁvc‡bi Rb¨ †`vKv‡bi mvRm¾v, ’̄vbxq msev`cÎ, mvgwqKx, †cv÷vi, cyw Í̄Kv, †nvwW©s, ’̄vbxq wm‡bgv 
nj BZ¨vw` e¨eüZ nq| 

2| e¨eüZ gva¨‡gi wfwË‡Z †kÖYxwefvM (Classification Based on the Media Used): weÁvc‡bi Rb¨ wewfbœ gva¨g 
Kvh©Kifv‡e e¨envi K‡i †fv³v‡`i Kv‡Q weÁvcb evZ©v †cuŠ‡Q †`Iqv †h‡Z cv‡i| GB gva¨‡gi Dci wfwË K‡i 
weÁvcb‡K wb¤œwjwLZ wZbwU fv‡M †kÖwYe× Kiv †h‡Z cv‡i: 

1) wcÖ›U wgwWqv ev gyw ª̀Z weÁvcb (Print Media Advertising): gyw ª̀Z AvKv‡i †Kvb weÁvcb hLb wewfbœ 
g~ ª̀Y gva¨‡g †hgb- msev`cÎ, g¨vMvwRb, Rvb©vj, n¨vÛwej BZ¨vw`‡Z cÖKvwkZ nq, ZLb Zv‡K g~w ª̀Z ev 
wcÖ‡›UW weÁvcb ejv nq| wcÖ›U wgwWqv weÁvcb me‡P‡q RbwcÖq weÁvc‡bi ai‡Yi g‡a¨ Ab¨Zg Ges 
wewfbœ MYgva¨g †hgb- msev`cÎ, mvgwqKx, Rvb©vj BZ¨vw`i Av‡qi cÖavb Drm| 

2) B‡jKUªwbK ev m¤úªPvwiZ weÁvcb (Electronic or Broadcast Media Advertising): B‡jKUªwbK ev 
wewfbœ m¤úªPvi gva¨g †hgb- †iwWI, †Uwjwfkb, †gvkb wcKPvi ev Pjw”PÎ, AwWI-wfwWI ev wmwW, 
B›Uvi‡b‡U †hme weÁvcb cÖPvwiZ nq Zv‡K B‡jKUªwbK ev m¤úªPvwiZ weÁvcb e‡j| †iwWI gva¨‡gi 
AwWI weÁvcb ïaygvÎ k‡ãi (Kvb) Abyf‚wZ‡K Av‡e`b K‡i| †Uwjwfkb gva¨‡gi weÁvcb AwWI-
wfRy¨qvj cÖK…wZi ZvB †PvL Ges Kvb Df‡qi Abyf‚wZ‡K Av‡e`b K‡i| B›Uvi‡bU ev Pjw”PÎ gva¨‡gi 
AwWI-wfRy¨qvj weÁvc‡bI ¯úU †NvlYv, ¯úbmi †cÖvMÖvg BZ¨vw`i weÁvcb evZ©v m¤úªPvi Kiv nq| 

3) AvDU‡Wvi wgwWqv weÁvcb (Outdoor Media Advertising): AvDU‡Wvi ev ewniv½b weÁvcbI 
weÁvc‡bi GKwU Lye RbwcÖq iƒc, hv N‡ii evB‡ii åvg¨gvY MÖvnK‡`i AvK…ó Ki‡Z e¨envi Kiv nq| 
ewniv½b weÁvc‡bi me‡P‡q cÖPwjZ D`vniY nj wej †evW©, wKq¯‹ Ges bvbv †Kv¤úvwbi Av‡qvwRZ B‡f›U 
Ges †UªW †kv| GQvovI †cv÷vi, wbqb mvBb, cwienY ev hvbevnb weÁvcb, c‡q›U Ad cv‡P©R (POP) 
BZ¨vw`I AvDU‡Wvi weÁvc‡bi fv‡jv D`vniY n‡Z cv‡i| 

3| jÿ¨w ’̄Z `k©‡Ki wfwË‡Z †kÖYxwefvM (Classification Based on Target Audience): Uv‡M©U AwWq¨vÝ ev 
jÿ¨w ’̄Z `k©K- †kÖvZv‡`i Dci wfwË K‡i weÁvcb‡K wb¤œwjwLZ PviwU fv‡M †kÖYxe× Kiv †h‡Z cv‡i:  

1) †fv³v weÁvcb (Customer Advertising): GB ai‡Yi weÁvcb †fvM¨ c‡Y¨I PzovšÍ †fv³v‡`i Rb¨ 
wb‡ ©̀wkZ nq, hviv g~jZt wb‡R‡`i Rb¨ Ges Zv‡`i cwiev‡ii e¨env‡ii Rb¨ cY¨ µq K‡i _v‡Kb| 
†hgb- Uq‡jU mvevb, Uz_‡c÷, Uz_eªvk, Pv, †cvkvK BZ¨vw`| mvaviYZ †fv³v c‡Y¨i Rb¨ †Uwjwfkb, 
†iwWI Ges †cÖ‡m µgvMZ Ges e¨vcK AvKv‡i weÁvc‡bi cÖ‡qvRb nq| 

2) wkí weÁvcb (Industrial Advertising): wkí cY¨ cȪ ‘ZKviK Ges cwi‡ekK‡`i Øviv wkí c‡Y¨i 
Pvwn`v m„wó I µ‡q DØy× Kivi Rb¨ †hme weÁvcb †`Iqv nq Zv‡K wkí weÁvcb e‡j| †hgb- hš¿cvwZ, 
wkí miÄvg, LyPiv hš¿vsk BZ¨vw` hv wkí e¨enviKvix ev MÖvnKiv cybivq Drcv`b KvR cwiPvjbvi Rb¨ 
wK‡b _v‡Kb, †mm‡ei Rb¨ †`Iqv weÁvcb| GB ai‡Yi weÁvcb mvaviYZ †UªW Rvb©vj, †UªW wWKkbvix, 
weR‡bm g¨vMvwRb BZ¨vw`‡Z †`Iqv n‡q _v‡K| 

3) †UªW weÁvcb (Trade Advertising): GB ai‡Yi weÁvcb c‡Y¨i Drcv`bKvix A_ev cwi‡ekK‡`i Øviv 
cvBKvi I wWjvi‡`i (LyPiv we‡µZv‡`i) cÖfvweZ Ki‡Z Ges cÖ‡ivwPZ Kivi Rb¨ †`Iqv nq| 
weÁvcb`vZv‡`i cY¨ gRyZ Ki‡Z Ges weµq evov‡Z mvaviYZ GB ai‡Yi weÁvcb †`Iqv nq| †hgb- 
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†Kvgjcvbxq cȪ ‘ZKviKiv Ò5 †Km wKb‡j 1 †Km wd«Ó RvZxq weÁvcb LyPiv we‡µZv‡`i D‡Ï‡k¨ w`‡q 
_v‡K| 

4) †ckvMZ weÁvcb (Professional Advertising): Wv³vi, Aa¨vcK, cÖ‡KŠkjx Ges Ab¨vb¨ †ckvRxex 
e¨w³‡`i Øviv PzovšÍ †fv³v‡`i Kv‡Q c‡Y¨i mycvwik, civgk© ev †cÖmwµckb Kiv‡bvi D‡Ï‡k¨ Gme wbw ©̀ó 
†ckvRxex‡`i D‡Ï‡k¨ †h weÁvcb †`Iqv nq Zv‡K †ckvRxex weÁvcb e‡j| GwU †ckv`vi Rvb©vj Ges 
weÁvcb`vZv‡`i cÖwZwbwa‡`i gva¨‡g m¤úv`b Kiv nq| 

4| Kvh©vewji wfwË‡Z †kÖwYwefvM (Classification Based on Function): weÁvc‡bi Kvh©vewji wfwË‡Z 
weÁvc‡bi wb‡¤œv³ †kÖwYweb¨vm Kiv hvq: 

1) cÖZ¨ÿ Ges c‡ivÿ cÖwZwµqv weÁvcb (Direct Action and Indirect Action Advertising): jÿ¨w ’̄Z 
†kÖvZv ev AwWq¨vÝ‡`i KvQ †_‡K ZvrÿwbK cÖwZwµqv ev µ‡qi mvov cvIqvi Rb¨ mivmwi cÖwZwµqv 
weÁvcb †`Iqv nq| †hgb-wWmKvD›U ev Qv‡o weµq weÁvcb, webvg~‡j¨ Dcnvi Advimn weµq, †gBj-
AW©vi Kzcb weµq BZ¨vw`i weÁvcb| Acic‡ÿ weÁvcb`vZvi eª̈ v‡Ûi cÖwZ †kÖvZv‡`i AbyKzj aviYv ˆZwi 
ev we`¨gvb aviYv‡K cÖfvweZ Kivi Rb¨ c‡ivÿ cÖwZwµqv weÁvcb †`Iqv nq| weÁvcb`vZv GB 
weÁvc‡bi gva¨‡g Avkv K‡i †h jÿ¨w ’̄Z †kÖvZviv hLbB fwel¨‡Z µ‡qi wm×všÍ †b‡e, cÖwZ‡hvwM‡`i 
Zzjbvq Zvi eª̈ vÛ‡KB cQ›` Ki‡e ev †e‡Q †b‡e| 

2) cÖv_wgK Ges wbe©vwPZ Pvwn`v weÁvcb (Primary and Selective Demand Advertising): cÖv_wgK 
Pvwn`v weÁvcb †UªW A¨v‡mvwm‡qkb ev mgevq †Mvôx KZ©„K wbw`ó cY¨ ev †mevi wecix‡Z †R‡bwiK cY¨ ev 
†mevi Rb¨ Pvwn`v ˆZwii Rb¨ †`Iqv nq| D`vniY¯̂iƒc ejv hvq, Kwd †evW© AviI Kwd LvIqvi Rb¨ 
weÁvcb w`‡Z cv‡i| Ab¨w`‡K, eª̈ v‡ÛW c‡Y¨ wecYbKvix‡`i Øviv wbe©vPbx weÁvcb †`Iqv nq| 
weÁvcb`vZv GB †ÿ‡Î wbw ©̀ó eª̈ v‡Ûi †hgb- †ccwm †Kvjv, †KvKv †Kvjv, jvBdeq mvevb BZ¨vw`i Rb¨ 
Pvwn`v ˆZwi Ki‡Z Pvq| 

3) cY¨ Ges cÖvwZôvwbK weÁvcb (Product and Institutional Advertising): cY¨ ev †mevi weÁvcb 
†fv³v‡`i Kv‡Q eª̈ v‡ÛW ev eª̈ vÛ cwiwPwZ Qvov cY¨ Ges †mevi weµq ev Pvwn`v evov‡bvi Rb¨ †`Iqv nq| 
†hgb- m¨vgmvs wUwfi weÁvcb, ûBj mvev‡bi weÁvcb, †K¬vR-Avc Uz_‡c‡÷i weÁvcb BZ¨vw`| cÿvšÍ‡i 
cÖwZôv‡bi bvg I my›`i fveg~wZ© M‡o †Zvjvi Rb¨ cÖvwZôvwbK weÁvcb †`Iqv nq| GwU‡K K‡c©v‡iU 
weÁvcbI ejv n‡q _v‡K| 

5| weÁvcb ch©v‡qi wfwË‡Z †kÖwYwefvM (Classification Based on Advertising Stages): weÁvcbwU c‡Y¨i 
Rxeb P‡µi †Kvb ¯Í‡i ev wK D‡Ï‡k¨ †`Iqv n‡”Q, Zvi wfwË‡Z weÁvcb‡K wZbwU fv‡M wef³ Kiv hvq: 

1) AMÖMvgx ch©v‡qi weÁvcb (Advertising at Pioneering Stage): GKwU bZzb eª̈ vÛ ev c‡Y¨i m¤ú‡K© 
†fv³v‡`i m¤ú~Y©iƒ‡c m‡PZb Kivi Rb¨ Ges Zv‡`i ¯̂Zš¿ ˆewkó¨¸‡jv‡K nvBjvBU K‡i GwU wKb‡Z ev 
e¨envi Ki‡Z †fv³v‡`i Rvbv‡Z, cÖfvweZ Ki‡Z Ges cÖ‡ivwPZ Ki‡Z AMÖMvgx ch©v‡qi weÁvcb †`Iqv 
nq| 

2) cÖwZ‡hvwMZvg~jK ch©v‡q weÁvcb (Advertising at Competitive Stage): eª̈ vÛwU GKevi m~Pbv ch©v‡q 
wU‡K †M‡j, GwU Lye ª̀æZB evRv‡ii Ab¨vb¨ mycÖwZwôZ eª̈ vÛ¸‡jv †_‡K K‡Vvi cÖwZ‡hvwMZvi gy‡LvgywL 
n‡e| GB ch©v‡q weµq‡K Kvh©Kifv‡e e„w× Kivi Rb¨ cÖwZ‡hvwMZvg~jK weÁvcb †`Iqv nq| 

3) wi‡UbwUf weÁvcb ev Aby¯§viK weÁvcb (Advertising at Retentive Stage or Reminder 

Advertising): hLb cY¨wU evRv‡ii GKwU e„nr Ask `Lj K‡i †bq, ZLb hZw`b m¤¢e evRv‡i w ’̄wZkxj 
Ae ’̄vb eRvq ivL‡Z ev a‡i ivL‡Z wi‡UbwUf weÁvcb †`Iqv nq| Avevi, cY¨wU hw` evRv‡i cZb Í̄‡i 
P‡j hvq, Z‡e †µZv‡`i cb¨ m¤ú‡K© g‡b Kwi‡q †`Iqvi Rb¨ GB ai‡Yi weÁvcb e¨envi Kiv nq| ZvB 
Gai‡Yi weÁvcb‡K Aby¯§viK weÁvcbI ejv nq| 
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6| wewea weÁvcb (Miscellaneous Advertising): Dc‡iv³ cÖKvi‡f` QvovI wKQz wKQz we‡kl ai‡Yi weÁvcb 
†`L‡Z cvIqv hvq| †hgb: 

1) †Mvcb weÁvcb (Covert Advertising): †Mvcb weÁvcb Ggb GKwU weÁvcb †hLv‡b GKwU cY¨ ev GKwU 
eª̈ vÛ‡K wKQz we‡bv`b Ges wgwWqv P¨v‡bj †hgb Pjw”PÎ, †Uwjwfkb †kv ev GgbwK †Ljvayjvi duv‡K duv‡K 
m~²fv‡e (ev KLbI KLbI ¯úófv‡e) cÖ̀ k©b Kiv‡bv nq| ZvB G‡K KLbI KLbI †Mwijv weÁvcb bv‡gI 
AwfwnZ Kiv n‡q _v‡K| 

2) mv‡iv‡MU weÁvcb (Surrogate Advertising): mv‡iv‡MU weÁvcb Ggb c‡Y¨i †ÿ‡Î †`Lv hvq †hLv‡b 
AvBb K‡i GKwU wbw ©̀ó c‡Y¨i weÁvcb wbwl× Kiv n‡q‡Q| †hgb- ¯v̂‡ ’̄̈ i Rb¨ ÿwZKi wmMv‡iU ev 
A¨vj‡Kvn‡ji g‡Zv cY¨¸‡jvi weÁvcb †ek K‡qKwU †`‡k AvBb K‡i wbwl× Kiv n‡q‡Q| ZvB G ai‡Yi 
†Kv¤úvwb ¸‡jv‡K GKB eª̈ v‡Ûi Ggb AviI K‡qKwU cY¨ wb‡q Avm‡Z n‡e hv c‡ivÿfv‡e wmMv‡iU ev 
weqv‡ii †evZ‡ji K_v g‡b Kwi‡q †`q| 

3) RbKj¨vYg~jK weÁvcb (Public Service Advertising): RbKj¨vYg~jK weÁvcb n‡jv Ggb GKwU †KŠkj hv 
kw³ ev R¦vjvbx msiÿb, ivR‰bwZK mZZv, eb DRvo, wbiÿiZv, `vwi ª̀̈ , GBWm, †KvwfW-19 BZ¨vw`i g‡Zv 
¸iæZ¡c~b© welq Ges mvgvwRK Kj¨vYg~jK bvbv welq m¤ú‡K© mvgvwRKfv‡e cÖvmw½K evZ©v cÖ̀ v‡bi Rb¨ GKwU 
Kvh©Ki †hvMv‡hvM gva¨g wnmv‡e weÁvcb‡K e¨envi K‡i| eZ©gv‡b wewfbœ mvgvwRK Kj¨vYg~jK Kvh©µ‡gi 
cÖPv‡ii Rb¨ we‡k̂i wewfbœ †`‡k A-evwYwR¨K D‡Ï‡k¨ weÁvc‡bi e¨envi e„w× †c‡q‡Q| 

4) †mwjweªwU weÁvcb (Celebrity Advertising): weÁvc‡bi Rb¨ bvbv †ckvi hk¯̂x e¨w³ ev †mwj‡eªwU‡`i e¨envi 
Kiv nq| Zviv †Uwjwfkb Ges gy ª̀Y weÁvcb mn mg Í̄ ai‡Yi weÁvc‡b wewfbœ †Kv¤úvwbi c‡Y¨i cÖPviYv Pvjvb| 
GLbI weÁvcb`vZv‡`i GKwU eo Ask †mwjweªwU‡`i RbwcÖqZvi Dci wbf©i K‡i Zv‡`i c‡Y¨i weÁvcb Kvh©µg 
cwiPvjbv K‡i _v‡Kb| 

Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq, mvaviYfv‡e me ai‡Yi weÁvcb‡KB GKB iKg g‡b n‡jI Kvh©cwiwa, 
†cÖÿvcU ev Dcv`v‡bi wfwË‡Z weÁvcb wewfbœ iKg n‡q _v‡K| 

 mvims‡ÿc:  

†Kv¤úvwb¸‡jv weÁvc‡bi gva¨‡g mvaviYZ Zvi cY¨ ev †mevi Dcw¯’wZ, ¸Yvejx, cÖvwß ’̄vb, g~j¨, cÖvmw½K Advi 
ev †Kv¤úvwbi wb‡Ri m¤ú‡K©B bvbv Z_¨ †fv³v mvavi‡Yi Kv‡Q Dc ’̄vcb K‡i _v‡K| Drcv`bKvix Ges †fv³v 
Df‡qi Rb¨B weÁvcb ZvB Acwinvh©| m¤¢ve¨ MÖvnK‡`i cÖ‡qvRbxq Ges cÖZ¨vwkZ cY¨ †h evRv‡i i‡q‡Q Ges 
Zv Zv‡`i Pvwn`v c~i‡Y mÿg, GwU Rvbv‡bvi Rb¨ weÁvcb e¨envi Kiv nq| weÁvcb ZvB ïaygvÎ †Kv¤úvwbi 
weµq Ges gybvdvB evovq bv, eis bZzb cY¨ Ges Zv‡`i e¨envi m¤ú‡K© RbMY‡K AewnZ Kivi gva¨‡g Zv‡`i 
Áv‡bi cwiwa evovq, mvs¯‹…wZK g~j¨‡ev‡ai Dbœqb NUvq Ges RxebhvÎvi gvb DbœZ Ki‡Z mnvqZv K‡i _v‡K| 
†Kv¤úvwb ¸‡jv wewfbœ †kÖYxi †fv³v‡`i Kv‡Q †cuŠQv‡bvi Rb¨ wewfbœ ai‡Yi weÁvcb e¨envi K‡i _v‡K| †hgb- 
†fŠMwjK GjvKvi e¨wßi wfwË‡Z AvšÍR©vwZK weÁvcb, RvZxq weÁvcb, AvÂwjK weÁvcb Ges ’̄vbxq weÁvcb 
e¨envi Kiv nq| Avevi †Kv¤úvwb¸‡jvi e¨eüZ wgwWqv ev gva¨‡gi wfwË‡Z weÁvcb‡K wcÖ›U wgwWqv ev gyw ª̀Z 
weÁvcb, B‡jKUªwbK ev m¤úªPvwiZ weÁvcb Ges AvDU‡Wvi wgwWqv weÁvcb- GB wZb fv‡M fvM Kiv hvq| 
Afxó †kÖvZvi wfwË‡Z weÁvcb‡K Avevi †fv³v weÁvcb, wkí weÁvcb, †UªW weÁvcb ev †ckvMZ weÁvcb 
wn‡m‡e †kÖYxe× Kiv hvq| Ab¨w`‡K weÁvc‡bi m¤úvw`Z Kvh©vejxi w`‡K jÿ¨ †i‡L weÁvcb‡K cÖZ¨ÿ Ges 
c‡ivÿ cÖwZwµqv weÁvcb, cÖv_wgK Ges wbe©vwPZ Pvwn`v weÁvcb Ges cY¨ I cÖvwZôvwbK weÁvcb-G wef³ Kiv 
hvq| †mBm‡½ weÁvcbwU c‡Y¨i Rxeb P‡µi †Kvb ¯Í‡i ev wK D‡Ï‡k¨ †`Iqv n‡”Q, Zvi wfwË‡Z G‡K AMÖMvgx 
ch©v‡q weÁvcb, cÖwZ‡hvwMZvg~jK ch©v‡q weÁvcb Ges wi‡UbwUf weÁvcb ev Aby¯§viK weÁvcb wn‡m‡e 
wZbfv‡M fvM Kiv hvq| GQvovI cwiw ’̄wZ Abyhvqx wewfbœ †Kv¤úvwb †Mvcb weÁvcb, mv‡iv‡MU weÁvcb, 
RbKj¨vYg~jK weÁvcb I †mwjweªwU weÁvc‡bi g‡Zv we‡klvwqZ bvbvb ai‡Yi weÁvcb e¨envi K‡i _v‡K| 
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 weÁvcb gva¨g I cÖKvi‡f` 

Advertising Media and its Types 

 
D‡Ïk¨ 

G cvV †k‡l Avcwb- 

• weÁvcb gva¨g wK †m m¤ú‡K© ej‡Z cvi‡eb;  
• weÁvcb gva¨‡gi cÖKvi‡f` mg~n eY©bv Ki‡Z cvi‡eb; Ges 
• weÁvcb gva¨g wbe©vP‡b we‡eP¨ welqmg~n e¨vL¨v Ki‡Z cvi‡eb| 

 

Drcv`bKvix Ges wecYbKvixiv cY¨ I †mev msµvšÍ Z_¨ †fv³v ev †µZv‡`i Kv‡Q †cuŠ‡Q †`Iqvi Rb¨ weÁvcb‡K 
e¨envi K‡i _v‡Kb| cY¨ I †mev msµvšÍ GB Z_¨ †fv³v ev †µZv‡`i Kv‡Q bvbv Dcv‡q †cuŠ‡Q †`Iqv hvq| †h 
Dcvq ev †KŠkj Aej¤̂b K‡i GB Z_¨ cÖPvi Kiv nq Zv‡KB weÁvc‡bi gva¨g e‡j| GB gva¨g mg~‡ni wfZ‡i 
i‡q‡Q †Uwjwfkb, †iwWI, msev`cÎ, g¨vMvwRb, †cv÷vi, wej‡evW©, mvBb‡evW©, cwienb, Pjw”PÎ, B›Uvi‡bU 
BZ¨vw`| GB gva¨g mg~‡ni mwVK e¨env‡ii Dci weÁvc‡bi mdjZv eûjvs‡k wbf©ikxj| Z‡e †Kvb gva¨gwU 
weÁvcb`vZv‡K KLb e¨envi Ki‡Z n‡e, Zv wba©viY Kiv LyeB RwUj| weÁvc‡bi D‡Ïk¨, cY¨ ev †mevi cÖK…wZ, 
evRv‡ii cÖK…wZ, ev‡RU eiv×, gva¨‡gi cÖK…wZ ev miKvwi bxwZgvjv BZ¨vw` bvbv wel‡qi Dci wbw ©̀ó weÁvcb 
gva¨‡gi e¨envi wbf©i K‡i| 

 

weÁvcb gva¨‡gi aviYv  

Concept of Advertising Media 

†h cš’v ev evn‡bi mvnv‡h¨ eZ©gvb I m¤¢ve¨ †µZv‡`i Kv‡Q cY¨ I †mev msµvšÍ weÁvcb evZ©v †cuŠ‡Q †`Iqv nq, 
Zv‡K weÁvcb gva¨g e‡j| weÁvcb gva¨‡gi mvnv‡h¨ Drcv`bKvix ev wecYbKvixiv cY¨ I †mevi weÁvcb cÖPvi 
K‡i _v‡Kb| weÁvc‡bi evZ©v¸‡jv †iwWI, †Uwjwfkb, msev`cÎ, g¨vMvwRb, B›Uvi‡bU mn wewfbœ gva¨‡g †fv³viv 
†`‡L ev ï‡b _v‡K| weÁvcb gva¨g ZvB †Kv¤úvwb Ges †µZv‡`i mv‡_ †hvMm~Î ˆZwii KvR K‡i _v‡K| weÁvcb 
gva¨‡gi D‡jøL‡hvM¨ K‡qKwU msÁv wb‡¤œ D‡jøL Kiv n‡jv: 

Kotler and Armstrong-Gi g‡Z, ÒAdvertising media are the vehicles through which advertising massages 

are delivered to their intended audiences.Ó (A_©vr, weÁvcb gva¨g n‡jv †mme evnb hvi mvnv‡h¨ weÁvcb 
evZ©v‡K Afxó¨ AwWq¨vÝ‡`i Kv‡Q †cuŠ‡Q †`Iqv nq|) 

Terence A. Shimp-Gi g‡Z ÒAdvertising media are the general communication methods that carry 

advertising messages-that is, television, magazines, newspapers, and so on.Ó (A_©vr, weÁvcb gva¨g n‡jv 
†hvMv‡hv‡Mi mvaviY †mme cÖYvjx hv weÁvcb evZ©v‡K enb K‡i _v‡K, †hgb- †Uwjwfkb, g¨vMvwRb, msev`cÎ 
BZ¨vw`|) 

Dirksen and Kroeger-Gi g‡Z ÒAn advertising medium is the means or conveyance by which the sales 

message is carried to prospective customers.Ó (A_©vr, weÁvcb gva¨g n‡jv weÁvcb evZ©v‡K Afxó¨ †µZv‡`i 
Kv‡Q †cuŠ‡Q †`Iqvi Dcvq ev evnb|) 

Dc‡ii msÁv¸‡jv‡K we‡kølY Ki‡j weÁvcb gva¨‡gi †h aviYv ¸‡jv cvIqv hvq Zv n‡jv: 

cvV-2.3 
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� weÁvcb gva¨g n‡jv weÁvcb evZ©v †fv³v‡`i Kv‡Q †cuŠ‡Q †`Iqvi Rb¨ e¨eüZ Dcvq ev evnb; 
� GwU †Kv¤úvwbi mv‡_ †fv³v‡`i †gjeÜb ˆZwi K‡i; 
� GwU weÁvcb‡K „̀wó‡MvPi K‡i †Zv‡j; 
� weÁvc‡bi mdjZv wba©vi‡Y GwU ¸iæZ¡c~Y© f‚wgKv cvjb K‡i; Ges 
� †Uwjwfkb, †iwWI, msev`cÎ, g¨vMvwRb, wej‡evW©, B›Uvi‡bU BZ¨vw` weÁvc‡bi gva¨g wn‡m‡e e¨eüZ 

n‡q _v‡K| 

Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq †h, weÁvcb gva¨g n‡jv Afxó †kÖvZv‡`i Kv‡Q evZ©v †cuŠQv‡bvi Rb¨ e¨eüZ 
Dcvq ev cš’v| Gi gva¨‡g †Kv¤úvwbi cY¨ I †mev mswkøó evZ©v †µZv ev †fv³v mvavi‡Yi Kv‡Q †cuŠ‡Q †`Iqv nq| 
weÁvc‡bi mdjZv eûjvs‡kB weÁvcb gva¨‡gi mwVK evQvB I Kvh©Ki e¨env‡ii Dci wbf©i K‡i| 

weÁvcb gva¨g‡K eySvi myweavi Rb¨ wb‡¤œv³ wP‡Îi mvnv‡h¨ mnRfv‡e Dc ’̄vcb Kiv hvq: 

 
wPÎ: weÁvcb gva¨g 

weÁvcb gva¨‡gi cÖKvi‡f`  

Types of Advertising  Media 

wbw ©̀ó †fv³v‡`i Kv‡Q weÁvc‡bi evZ©v‡K †cuŠ‡Q †`Iqvi Rb¨ weÁvcb`vZv wewfbœ ai‡Yi gva¨g e¨envi K‡i 
_v‡Kb| †Kej GKwU gva¨g e¨envi K‡i †hgb mKj †fv³vi „̀wó AvKl©Y Kiv hvq bv, Avevi GKB c‡Y¨i Rb¨ 
mKj weÁvcb gva¨‡gi hyMcr e¨envi mwVK bvI n‡Z cv‡i| †Kbbv cÖwZwU weÁvcb gva¨‡giB wKQz myweav I 
Amyweav i‡q‡Q| ZvQvov †µZv ev c‡Y¨i cÖK…wZ †f‡` weÁvcb gva¨‡gi e¨env‡iI wfbœZv cwijwÿZ nq| wewfbœ 
„̀wó‡KvY †_‡K weÁvcb gva¨g‡K wewfbœ †kÖbx‡Z fvM Kiv hvq: 

 
wPÎ: weÁvcb gva¨‡gi †kÖbxwefvM 

Belch and Belch-Gi g‡Z, weÁvcb gva¨g‡K g~jZt wZb fv‡M fvM Kiv hvq| †hgb- m¤úªPvwiZ gva¨g  
(†Uwjwfkb I †iwWI), gyw ª̀Z gva¨g (msev`cÎ I mvgwqKx ev g¨vMvwRb), Ges mnvqK gva¨g (AvDU-Ad-‡nvg 
gva¨g-hvi g‡a¨ i‡q‡Q ewntweÁvcb, UªvbwRU weÁvcb, w÷ªU dvwb©Pvi weÁvcb, wej‡evW© BZ¨vw`; we‡klvwqZ 
gva¨g- hvi g‡a¨ i‡q‡Q B‡q‡jv †cR weÁvcb Ges cÖPvig~jK cY¨ wecYb gva¨g h_v e¨emvwqK Dcnvi, ¯§viK 
BZ¨vw`; Ges Ab¨vb¨ weÁvcb gva¨g- hvi g‡a¨ i‡q‡Q gywf w_‡qUvi weÁvcb, wfwWI †Mg weÁvcb, cvwK©s jU 
weÁvcb, M¨vm †÷kb weÁvcb BZ¨vw`)| 
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wb‡¤œ weÁvcb gva¨g ¸‡jv m¤ú‡K© mswÿß Av‡jvPbv Kiv n‡jv: 

1| †Uwjwfkb (Television): weÁvcb cÖPv‡ii me©v‡cÿv Kvh©Ki I kw³kvjx gva¨g n‡”Q †Uwjwfkb| DbœZ Ges 
Dbœqbkxj me †`‡kB †Uwjwfkb Am¤¢e RbwcÖq GKwU weÁvcb gva¨g| wewfbœ is, Qwe, fvlv, kã, Q›`, „̀k¨, MwZ 
cÖf…wZi mgš‡̂q †Uwjwfkb weÁvc‡bi evZ©v‡K RxešÍ K‡i †Zv‡j Ges weÁvc‡bi Av‡e`b‡K eû¸Y evwo‡q w`‡Z 
cv‡i| †Uwjwfkb me‡P‡q e¨vcK Kvfv‡iR ev we Í̄…wZ w`‡Z cv‡i| GKwU weÁvcb gyû‡Z©i g‡a¨ jv‡Lv `k©‡Ki Kv‡Q 
†cuŠQv‡Z cv‡i| GQvovI GwU „̀wókw³, kã Ges MwZ‡K GKwÎZ K‡i †kÖvZv‡`i Bw› ª̀q‡K AvKl©Y Ki‡Z cv‡i| ZvB 
†Uwjwfkb weÁvc‡bi MwZkxjZv I bvUKxqZv‡K Kv‡R jvwM‡q m„Rbkxj weÁvcb w`‡Z cvi‡j GwUB weÁvc‡bi me 
†_‡K Kvh©Ki gva¨g wn‡m‡e we‡ewPZ n‡Z cv‡i| cÿvšÍ‡i, wek„•LjZv †Uwjwfkb weÁvc‡bi Rb¨ cÖv_wgK mgm¨v 
ˆZwi K‡i| Avevi †Uwjwfkb GqviUvBg ïay e¨qeûjB bq, mxwgZ wcK UvB‡gi g‡a¨ weÁvcb m¤úªPvi KivUvI 
LyeB P¨vjwÄs| GQvov, †Uwjwfkb weÁvc‡bi ’̄vqxZ¡KvjI Lye Kg n‡q _v‡K| 

2| †iwWI (Radio): †iwWI weÁvc‡bi GKwU Ab¨Zg eo gva¨g| we‡klZ Dbœqbkxj Ges AbybœZ †`k¸‡jv‡Z Gi 
e¨vcK RbwcÖqZv i‡q‡Q| cÖvwšÍK Rb‡Mvôxi Kv‡Q ev Z…Yg~‡ji †kÖvZv‡`i Kv‡Q weÁvc‡bi evZ©v †cuŠ‡Q †`Iqvi 
GKwU Kvh©Ki gva¨g n‡Z cv‡i †iwWI| †iwWIi gva¨‡g weÁvc‡bi evZ©v‡K kÖæwZgayi kãevZ©v ev Q‡›` iæcvšÍi 
K‡i †kÖvZv‡`i mvg‡b Dc¯’vcb Kiv hvq| †Uwjwfkb weÁvc‡bi b¨vq †iwWI weÁvc‡biI e¨vcK we Í̄…wZ i‡q‡Q| 
cvkvcvwk †iwWI weÁvc‡bi LiPI Zzjbvg~jK Kg Ges GLv‡b weÁvcb evZ©v cybtcybt cÖPvi Kivi my‡hvM i‡q‡Q| 
wbiÿi gvbyl‡`i Kv‡Q weÁvcb gva¨g wn‡m‡e †iwWIi fv‡jv MÖnY‡hvM¨Zv i‡q‡Q| Z‡e †iwWI weÁvc‡b ïay AwWI 
gva¨g e¨eüZ nq e‡j A‡bK †ÿ‡ÎB GwU †kÖvZvi g‡bv‡hvM cy‡ivcywi AvKl©Y Ki‡Z cv‡i bv| Gi ’̄vqxZ¡KvjI 
†Uwjwfkb weÁvc‡bi g‡ZvB Kg| GQvov †iwWI weÁvc‡bi Av‡iKwU eo Amyweav n‡jv GB gva¨‡g cY¨ ev †mevi 
Kvh©KvwiZv cÖ̀ k©b Kiv hvq bv| 

3| msev`cÎ (Newspaper): eZ©gvb hy‡M msev`cÎ weÁvc‡bi LyeB cÖPwjZ Ges RbwcÖq GKwU gva¨g| 
msev`cÎ‡K mgv‡Ri `c©Y ejv nq| wkÿvi nvi I MYm‡PZbZv e„w×i mv‡_ mv‡_ msev`c‡Îi cvV‡Ki msL¨v †hgb 
e„w× cv‡”Q, †Zgwb weÁvc‡bi gva¨g wn‡m‡eI Gi e¨envi I ¸iæZ¡I e„w× cv‡”Q| ¯í̂Zg mg‡q byb¨Zg Li‡P cÖvq 
me©̄ Í‡ii wecyj msL¨K gvby‡li Kv‡Q msev`c‡Îi mvnv‡h¨ weÁvc‡bi evZ©v †cuŠQv‡bv hvq| msev`cÎ ˆ`wbK, 
mvßvwnK, gvwmK, cvwÿK, ev we‡kl ai‡Yi n‡Z cv‡i| weÁvc‡bi gva¨g wn‡m‡e msev`c‡Îi we Í̄…wZ e¨vcK, 
wek¦vm‡hvM¨Zv, bgbxqZv I Av‡e`‡bi ¯’vqxZ¡Kvj †ewk, Ges LiP Zzjbvg~jK Kg| Z‡e msev`cÎ weÁvc‡bi 
mswÿß RxebKvj, wbw ©̀ó cwigvb cvVK, bvUKxqZvi Afve, cÖ̀ k©‡bi AÿgZv I MÖv‡g-M‡Ä e¨env‡ii mxgve×Zvi 
Rb¨ A‡bK †ÿ‡ÎB weÁvcb`vZviv msev`cÎ‡K weÁvc‡bi gva¨g wn‡m‡e wba©vi‡Yi †ÿ‡Î mZK©Zv Aej¤̂b K‡i 
_v‡Kb| 

4| mvgwqKx (Magazine): g¨vMvwRb ev mvgwqKx weÁvc‡bi Av‡iKwU we‡klvwqZ wKš‘ RbwcÖq gva¨g| †MvUv 
we‡k¦B AvR †hvMv‡hvM I we‡bv`‡bi GKwU cÖavb Drm n‡”Q bvbv †kÖYxi mvgwqKx| mvgwqKx ¸‡jv we‡kl †kÖbxi 
MÖvn‡Ki AvMÖn c~iY K‡i Ges eB‡qi †P‡q A‡bK †ewk mv¤úªwZK Z_¨ †`q| mvgwqKx ¸‡jvi AvKl©Yxq Qwe Ges 
MÖvwd· Gi e¨env‡ii Rb¨ weÁvcb `vZviv Zv‡`i c‡Y¨i msev` Dc ’̄vcb, cY¨‡K cÖ̀ k©b Ges bvbv X‡½ c‡Y¨i 
we Í̄vwiZ eY©bv †`Iqvi Rb¨ mvgwqKx †e‡Q †bb| cvVK‡`i gv‡S g¨vMvwRb msiÿ‡Yi cÖeYZv Av‡Q e‡j Gi gva¨‡g 
`xN©‡gqv`x cY¨ Av‡e`b ˆZwi Kiv hvq| GQvov †fv³v †kÖYx‡f‡` mvgwqKx wbe©vPb K‡i Zv‡`i iæwP I cQ›` Abyhvqx 
weÁvcb †`Iqv hvq e‡j we‡kl †kÖYxi †fv³v‡`i Kv‡Q Gi Kvh©KvwiZv me‡P‡q †ewk| †hgb- Km‡gwUK‡mi 
weÁvcb gwnjv welqK mvgwqKx‡Z w`‡j mn‡RB gwnjv †µZv‡`i „̀wó AvKl©Y Kiv m¤¢e nq| mvgwqKx bvbv ai‡Yi 
n‡Z cv‡i †hgb- mvaviY †fv³v mvgwqKx, gwnjv mvgwqKx, K…wl mvgwqKx, ˆeÁvwbK mvgwqKx, e¨emvwqK mvgwqKx, 
†ckvMZ I †UKwbK¨vj mvgwqKx BZ¨vw`| 

5| UªvbwRU ev cwienY (Transit Advertising): weÁvc‡bi Av‡iKwU ¸iæZ¡c~Y© gva¨g n‡jv cwienb ev UªvbwRU 
weÁvcb| wewfbœ hvbevnb †hgb- evm, †Uªb, †gvUiMvwo Ges Ab¨vb¨ hvbevn‡bi wfZ‡i ev evB‡i Ges cwienb 
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Uvwg©bvj¸‡jv‡Z cY¨ ev †mevi evZ©v m¤̂wjZ †h weÁvcb¸‡jv †`Lv hvq, Zv‡KB cwienb weÁvcb e‡j| †hgb- 
weAviwUwm ev‡mi ewnf©v‡M, U¨vw·K¨v‡ei wcQ‡b, wmGbwRi wcQ‡b MÖvgxb‡dvb, iwe, evsjvwjsK mn bvbv †gvevBj 
†Kv¤úvwbi weÁvcb †`Lv hvq| Avevi wefvMxq kni ¸‡jvi BwRevBK ev A‡Uvwi·v ¸‡jvi wcQ‡b RFL †Kv¤úvwbi 
wcwfwm cvBc, cøvw÷K AvB‡Ug, Lv`¨mvgMÖxmn wewfbœ c‡Y¨i weÁvcb †`Lv hvq| iv Í̄vNv‡U Pj‡Z wdi‡Z MÖvn‡Kiv 
GB ai‡Yi weÁvcb †`‡L _v‡Kb| Z‡e MÖvg GjvKvq ev †QvU kni ¸‡jv‡Z GL‡bv cwienb weÁvcb RbwcÖq n‡Z 
cv‡iwb| 

6| ewntweÁvcb (Outdoor Advertising):  N‡ii evB‡i, †`‡ki cÖavb cÖavb mo‡Ki cv‡k, eo fe‡bi Qv‡`, 
e¨ Í̄ †bŠc_ ev †ijI‡q †÷k‡bi cv‡k wKsev kn‡ii e¨ Í̄Zg evwYwR¨K I Rbeûj GjvKvq weivU AvK…wZi 
mvBb‡evW©, wej‡evW© ev cÖPvic‡Îi gva¨‡g †h weÁvcb cÖ̀ k©b Kiv nq Zv‡K ewntweÁvcb e‡j| MÖvnK‡`i PjvP‡ji 
c‡_ Zv‡`i „̀wó AvKl©Y Kiv I cY¨ ev †mevi cÖwZ AvMÖn m„wó Kivi Rb¨ GB ai‡Yi weÁvcb gva¨g e¨eýZ nq| 
GB gva¨‡g Dc ’̄vwcZ weÁvcb w`bivZ 24 NÈvB MÖvnK‡`i †`Lvi Rb¨ Db¥y³ _v‡K e‡j Gi ’̄vqxZ¡ I bgbxqZvI 
†ewk n‡q _v‡K| GQvov weÁvcb‡K bvbv PUK`vi mv‡R mw¾Z K‡i Dc ’̄vcb Kiv hvq e‡j mn‡RB †µZv‡`i „̀wó 
AvKl©Y Kiv hvq| Z‡e GB ai‡Yi weÁvc‡b A‡bK †ÿ‡ÎB weÁvc‡bi g~j Av‡e`b‡K cy‡ivcywifv‡e dzwU‡q †Zvjv 
hvq bv Ges Gi e¨q A‡bK †ewk n‡q _v‡K| ewntweÁvc‡bi g‡a¨ D‡jøL‡hvM¨ n‡jv †cv÷vi, wej‡evW©, wbqb 
mvBb, B‡jKwUªK mvBb, AvKvk weÁvcb †hgb- DÇxqgvb †ejy‡b weÁvcb BZ¨vw`| 

7| B›Uvi‡bU (Internet Advertising): weÁvc‡bi gva¨g wn‡m‡e B›Uvi‡bU I I‡qemvB‡Ui e¨envi eZ©gvb hy‡M 
µgk e„w× cv‡”Q| B›Uvi‡b‡Ui e¨vcK cÖmv‡ii d‡j ¯§vU©‡dvb, j¨vcUc, U¨ve‡j‡Ui g‡Zv wWfvB‡mi cvkvcvwk 
wewfbœ mvgvwRK †hvMv‡hvM gva¨‡gi RbwcÖqZv e„w×i mv‡_ mv‡_ B›Uvi‡bU wfwËK wewfbœ mvB‡U weÁvcb †`Iqvi nvi 
e„w× †c‡q‡Q| gvbyl N‡i e‡mB GLb Zv‡`i cÖ‡qvRbxq cY¨ ev †mev m¤úwK©Z weÁvcb †`L‡Z cv‡”Q Ges 
B›Uvi‡b‡Ui mvnv‡h¨ `iKvwi Z_¨ Lyu‡R †`‡L µ‡qi wm×všÍ wb‡Z cvi‡Q| †hgb- AvaywbK GB hy‡M Ry‡Zv, Rvgv-
Kvco, B‡jKUªwbK wewfbœ wWfvBm, GcvU©‡g›U BZ¨vw`i weÁvcb cÖ̀ v‡bi AZ¨šÍ RbwcÖq GKwU gva¨g n‡”Q 
B›Uvi‡bU I I‡qemvBU wfwËK bvbv mvBU| 

8| mivmwi WvK weÁvcb (Direct Mail Advertising): MÖvnK‡`i Kv‡Q weÁvc‡bi evZ©v †cuŠQv‡bvi cÖvPxb 
c×wZ¸‡jvi GKwU n‡jv mivmwi WvK weÁvcb| G‡ÿ‡Î Qvcv‡bv weÁvcbmg~n eZ©gvb I m¤¢ve¨ †µZv‡`i Kv‡Q 
mivmwi WvK‡hv‡M Zv‡`i wVKvbvq cvwV‡q †`Iqv nq| ZvB A‡bK mgq G‡K ïaygvÎ WvK weÁvcb wn‡m‡eI 
AwfwnZ Kiv nq| †QvU-eo cÖvq me cÖwZôvbB wbqwgZ weÁvc‡bi mnvqK wn‡m‡e A‡bK mgq mivmwi WvK 
weÁvcb e¨envi K‡i _v‡K| mivmwi WvK weÁvc‡bi g‡a¨ D‡jøL‡hvM¨ n‡jv †cv÷KvW©, eyK‡jU, K¨vUvjM, 
wjd‡jU, weµqcÎ BZ¨vw`i gva¨‡g cÖ̀ Ë weÁvcb| mivmwi WvK weÁvc‡bi LiP Kg, wbw ©̀ó MÖvnK wbe©vPb‡hvM¨Zv, 
ª̀æZ mvov jv‡fi m¤¢vebv Ges ’̄vqxZ¡Kvj †ewk| Z‡e GwU mgqmv‡cÿ GKwU cÖwµqv, Gi we Í̄…wZ LyeB Kg Ges 

wbw ©̀ó †µZv‡`i Z_¨ msMÖn Kiv KwVb e‡j Gi e¨enviI A‡bK †ÿ‡ÎB mxwgZ| 

9| Pjw”PÎ (Cinema): Pjw”PÎI weÁvcb cÖPv‡ii GKwU fv‡jv gva¨g n‡Z cv‡i| wm‡bgv nj ev †cÖÿvM„‡n wm‡bgv 
ïiæi Av‡M ev ga¨ weiwZi mgq wewfbœ cY¨ ev †mev m¤ú‡K© †h weÁvcb cÖPvwiZ nq Zv‡K Pjw”PÎ weÁvcb e‡j| 
G‡ÿ‡Î †Uwjwfkb weÁvc‡bi g‡ZvB is, kã, MwZ, Q›`, MÖvwd· BZ¨vw`i e¨env‡ii gva¨‡g weÁvcb‡K RxešÍ I 
AvKl©Yxq K‡i Dc ’̄vcb Kiv hvq| Pjw”PÎ weÁvc‡bi †ÿ‡Î A‡bK mgq w ’̄i weÁvcb wPÎ Dc ’̄vcb K‡i †bc‡_¨ KÚ 
w`‡q weÁvc‡b bvUKxqZv ˆZwi Kiv nq| †`‡ki cÖvq me †cÖÿvM„‡nB Pjw”PÎ cÖ̀ k©‡bi duv‡K duv‡K weÁvcb †`Lv‡bvi 
†iIqvR Av‡Q| 

10| WvB‡i±wi (Directory): wewfbœ †Kv¤úvwb ev cÖwZôv‡bi bvg, wVKvbv, weµq‡K› ª̀, †Uwj‡dvb b¤îmn wewea 
Z_¨vewj m¤̂wjZ cÖKvwkZ eB‡KB WvB‡i±wi ejv nq| ZvB WvB‡i±wi weÁvcb n‡jv Ggb GKwU weÁvcb hv GKwU 
wbw ©̀ó WvB‡i±wi‡Z cÖ̀ wk©Z nq, †hgb- B‡q‡jv †cR (Yellow Pages)| WvB‡i±wi weÁvcb GKwU e¨emvi Afxó 
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†kÖvZv‡`i Kv‡Q †cuŠQv‡bvi Rb¨ wbw ©̀ó Ges msÁvwqZ ’̄vb¸‡jv‡K jÿ¨ K‡i †ewk evi †LuvRv n‡q‡Q Ggb WvB‡i±wi 
¸‡jv‡K e¨envi K‡i| †dvb ey‡Ki weÁvcb WvB‡i±wi weÁvc‡bi LyeB mvaviY GKwU D`vniY| 

Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq †h, weÁvc‡bi RM‡Z wewfbœ iKg cY¨ ev †mevi cÖPv‡ii Rb¨ wewfbœ iKg 
gva¨g e¨envi Kiv nq| cÖvq me gva¨‡gi e¨env‡ii jÿ¨ I D‡Ï‡k¨i g‡a¨ wgj _vK‡jI Zv‡`i aiY, cÖK…wZ, 
ˆewkó¨ I Kv‡Ri we Í̄…wZi g‡a¨ wKQzUv cv_©K¨ Av‡Q| weÁvcb `vZv‡K Gme wel‡qi w`‡K †Lqvj †i‡LB Dchy³ 
weÁvcb gva¨g wbe©vPb Ki‡Z nq| 

 
weÁvcb gva¨g wba©vi‡Y we‡eP¨ welqmg~n  
Considerable Factors in Advertising Media Determination 
weÁvcb gva¨g ej‡Z †h gva¨‡g weÁvcb`vZv Zvi evZ©v `k©K‡`i Kv‡Q †cuŠ‡Q w`‡Z cv‡ib †mwU‡K †evSvq| GKwU 
e¨emvq Ges Zvi cY¨ I †mevi cÖPv‡i cÖwZwU weÁvcb gva¨‡gi GKwU ¸iæZ¡c~Y© wKš‘ c„_K f‚wgKv i‡q‡Q| weÁvcb 
gva¨g¸‡jvi †KvbUv LyeB AvaywbK, Avevi †KvbUv ev LyeB MZvbyMwZK| ZvB weÁvcb gva¨‡gi `xN© ZvwjKv †_‡K 
weÁvc‡bi Rb¨ mwVK gva¨g evQvB Kiv LyeB Riæix| mwVK gva¨g wbe©vPb weÁvcb`vZv‡K Zvi Kvw•ÿZ djvdj 
AR©‡b mvnvh¨ K‡i| hw` weÁvc‡bi Rb¨ mwVK gva¨g wbe©vPb Kiv bv nq Z‡e weÁvc‡bi D‡Ïk¨ AR©‡bi m¤¢vebv 
n«vm cvq Ges Afxó evRv‡i fzj evZ©v †cuŠ‡Q hvIqvi m¤¢vebv ˆZwi nq| ZvB weÁvcb cÖPv‡ii mvd‡j¨i Rb¨ mwVK 
weÁvcb gva¨g wbe©vPb AZ¨vek¨K| †Kvb c‡Y¨i weÁvc‡bi gva¨g Kx n‡e, Zv wewfbœ Dcv`v‡bi Dci wbf©i K‡i|  

wb‡¤œ weÁvc‡bi gva¨g wba©vi‡Y cÖfve we Í̄viKvix Dcv`vb mg~n m¤ú‡K© Av‡jvPbv Kiv n‡jv: 

1| cY¨ ev †mevi cÖK…wZ (The nature of product): wewfbœ c‡Y¨i cÖK…wZ wb‡RB weÁvcb gva¨g wbe©vPb‡K 
e¨vcKfv‡e cÖfvweZ K‡i| cY¨ mvaviYZ ỳB ai‡Yi nq, h_v- †fv³v Ges wkí cY¨| cY¨ ev †mevi cÖK…wZ wKfv‡e 
weÁvcb gva¨g wbe©vPb‡K cÖfvweZ K‡i Zv wb‡¤œ D‡jøL Kiv n‡jv: 

� cY¨wU hw` †fv³v cY¨ nq, Zvn‡j msev`cÎ, g¨vMvwRb, ‡iwWI, †Uwjwfkb BZ¨vw` n‡Z cv‡i me‡P‡q 
Kvh©Ki weÁvcb gva¨g| 

� wkí c‡Y¨i cÖPv‡ii Rb¨ m¤úªPvi gva¨‡gi †P‡q gy ª̀Y gva¨g †ewk myweavRbK| wkí c‡Y¨i Rb¨ cY¨ 
mswkøó mvgwqKx, †UªW Rvb©vj ev mivmwi WvK weÁvcb Kvh©Ki gva¨g n‡Z cv‡i| 

� ‡h cY¨ mK‡ji cÖ‡qvRb Zvi Rb¨ g~ ª̀Y, m¤úªPvi, †UwjKv÷ Ges ewntweÁvcb Gi g‡Zv MYgva¨g e¨envi 
Kiv †h‡Z cv‡i| 

� ‡hme c‡Y¨i weÁvc‡bi Rb¨ cÖ̀ k©‡bi cÖ‡qvRb, Zvi Rb¨ †Uwjwfkb Ges Pjw”PÎ weÁvcb gva¨g wn‡m‡e 
DËg| 

� wmMv‡iU, g`, exqvi Ges A¨vj‡Kvnj RvZxq cY¨¸‡jv KLbB †iwWI, †Uwjwfkb Ges Pjw”PÎ weÁvcb 
gva¨‡g †`Iqv nq bv| 

2| evRvi ev †µZvi cÖK…wZ (Nature of potential market): m¤¢ve¨ evRvi ev †µZvi cÖK…wZI weÁvcb gva¨g 
wba©vi‡Y ¸iæZ¡c~b© f‚wgKv cvjb K‡i| G‡KK cÖK…wZi evRv‡ii Rb¨ G‡KK ai‡Yi gva¨g me‡P‡q Dc‡hvMx n‡Z 
cv‡i| †fv³v †Mvôxi RbwgwZ †hgb eqm, Av‡qi Í̄i, ag©, mvgvwRK Ae ’̄vb, e¨‡qi Af¨vm, mvÿiZvi nvi BZ¨vw` 
weÁvcb gva¨g wba©vi‡Y cÖfveK wn‡m‡e KvR K‡i| †hgb- 

� †Uwjwfkb Ges Pjw”P‡Îi weÁvcb ZiæY‡`i Rb¨ Dchy³ n‡Z cv‡i; 
� cÎ-cwÎKv Ges g¨vMvwRb wkwÿZ †jvK‡`i Rb¨ Dchy³ n‡Z cv‡i;  
� ‡iwWI weÁvcb MÖvgxY gvby‡li Rb¨ Dchy³ n‡Z cv‡i| 

3| weÁvc‡bi D‡Ïk¨ (Advertising objective): wewfbœ †Kv¤úvwb Ges weÁvcb D‡Ïk¨ weÁvcb gva¨g wbe©vPb‡K 
cÖfvweZ K‡i| weÁvcb cÖPv‡ii wcQ‡b †h D‡Ïk¨ _v‡K, weÁvcb gva¨g wbe©vP‡bi †ÿ‡Î Zv ¸iæZ¡ w`‡q we‡ePbv Ki‡Z 
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nq| weÁvc‡bi D‡Ïk¨¸‡jv †Kej MÖvnK‡`i cY¨ ev †mev m¤ú‡K© AewnZ Kiv, Zv‡`i †Kbvi Rb¨ cÖ‡ivwPZ Kiv, 
Zv‡`i cyYivq §̄iY Kwi‡q ‡`Iqv mn AviI A‡bK wKQz n‡Z cv‡i| D‡Ï‡k¨i Dci wbf©i K‡i weÁvcb gva¨‡gi cQ›`I 
ZvB wfbœ nq| †hgb- 

� hw` weÁvc‡bi cÖv_wgK D‡Ïk¨ nq ‡gvUv`v‡M †`‡ki mKj gvbyl‡K evZ©v †`Iqv ev ivwR Kiv‡bv, Zvn‡j 
msev`cÎ, †iwWI, wUwfi g‡Zv MY- weÁvcb gva¨g Kvh©Ki n‡Z cv‡i; 

� hw` D‡Ïk¨ ïaygvÎ ’̄vbxq evRvi Kfvi Kiv nq, Zvn‡j †cv÷vi Ges mivmwi WvK ev †gBj †hvMv‡hvM 
†ewk Kvh©Ki n‡Z cv‡i; 

� hw` wecYbKvixiv RbM‡Yi KvQ †_‡K Awej‡¤̂ cÖwZwµqv Pvb, Zvn‡j mivmwi Ges we‡kl weÁvcb¸‡jv 
me‡P‡q Dchy³ n‡Z cv‡i; 

� hw` wecYbKvixiv †Kv¤úvwb ev c‡Y¨i fv‡jv fveg~wZ© M‡o Zzj‡Z Pvb, Zvn‡j MYweÁvcb gva¨g we‡kl 
K‡i msev`cÎ Ges g¨vMvwRb Dchy³ n‡Z cv‡i| 

4| ev‡R‡Ui cÖvc¨Zv (Availability of budget): †h‡nZy weÁvcb cÖmv‡ii A_©cÖ̀ Ë GKwU gva¨g, GwUi Rb¨ GKwU 
wbw ©̀ó cwigvY ev‡RU cÖ‡qvRb nq| hw` †Kv¤úvwbi weÁvc‡bi Rb¨ ch©vß cwigvY ev‡RU eiv× †`Iqv _v‡K, Z‡e 
†Kv¤úvwb Zvi cY¨ Ges †mevi cÖPv‡ii Rb¨ †h‡Kvb gva¨g ev cÖ‡qvR‡b GKvwaK gva¨g †e‡Q wb‡Z cv‡i| wKš‘ hw` 
†Kv¤úvwbi weÁvc‡bi Rb¨ Znwej mxwgZ n‡q _v‡K Ges †Kv¤úvwb GB mxwgZ ev‡R‡UB Zvi c‡Y¨i weÁvcb 
Pvwj‡q †h‡Z Pvq, Zvn‡j †Kv¤úvwbi Rb¨ Zzjbvg~jK m Í̄v weÁvcb gva¨g †hgb msev`cÎ, cÖ̀ k©bx, mivmwi 
†hvMv‡hvM, †Wvi-Uz-‡Wvi weÁvcb BZ¨vw` e¨envi Kiv fv‡jv| 

5| eÈb c×wZi e¨vcKZv I aiY (Extent and types of distribution strategy): wewfbœ weÁvc‡bi we Í̄…wZi 
mv‡_ †Kv¤úvwbwU †h weZiY e¨e ’̄v ˆZwi K‡i‡Q Zv mivmwi m¤ú„³| †fv³viv mvaviYZ †h AvDU‡jU ¸‡jv †_‡K 
cY¨ wK‡b _v‡Kb, †mLv‡b hw` †mB cY¨ Ges Zvi weÁvcb cvIqv bv hvq Z‡e GBfv‡e †Kvb c‡Y¨i weÁvcb Kivi 
†Kvb gv‡b †bB| GKBfv‡e †Kv¤úvwbi weZiY ev e›Ub cÖYvjx †`ke¨vcx we Í̄…Z bv n‡j †Kv¤úvwb weÁvc‡bi Rb¨ 
RvZxq gva¨g e¨envi K‡i †Kvb jvf n‡e bv| weÁvcb`vZv mivmwi MÖvnK‡`i mv‡_ †hvMv‡hvM Ki‡Z PvB‡j 
mivmwi WvK ev †gBj weÁvcb Dchy³ n‡Z cv‡i| Avevi hw` †Kv¤úvwb eÈb e¨e ’̄vi cÖwZwU Í̄‡ii e¨emvqx‡`i 
AbycÖvwYZ Ki‡Z Ges cÖ‡ivwPZ Ki‡Z Pvq †hgb G‡R›U, cvBKvix we‡µZv, LyPiv we‡µZv BZ¨vw`, Z‡e weZiY 
cÖYvjxi gva¨‡gB weÁvcb †`Iqv DwPZ| 

6| weµq evZ©vi aiY (Type of selling message): GKwU †Kv¤úvwb Afxó evRv‡i †h evZ©v w`‡Z Pvq, cÖvqkB Zvi 
Dci wfwË K‡i weÁvc‡bi gva¨gI wbe©vPb Ki‡Z nq| †hgb- 

� weÁvcb`vZv hw` AvKl©Yxq is, kã, Qwe ev MÖvwd· mn †gŠwLK ev A‡gŠwLK evZ©v †fv³v mvavi‡Yi mv‡_ 
†hvMv‡hvM Ki‡Z Pvb Z‡e Zv‡K Aek¨B †Uwjwfkb ev Pjw”PÎ weÁvcb e¨envi Ki‡Z n‡e| 

� hw` weÁvcb`vZv ïaygvÎ †gŠwLK evZ©v, kÖæwZgayi kã ev Q›` w`‡q †fv³v‡`i mv‡_ †hvMv‡hvM Ki‡Z Pvb, 
Zvn‡j †iwWI weÁvcb Dchy³ n‡Z cv‡i| 

� weÁvcb`vZv hw` A‡gŠwLK wKš‘ AvKl©Yxq i‡Oi mswgkÖY w`‡q †fv³v mvaviY‡K wbqwgZ AvK…ó Ki‡Z Pvb, 
Zvn‡j B‡jKUªwbK wP‡ýi gva¨‡g weÁvcb †`Iqv Dchy³ n‡Z cv‡i| 

7| evRv‡ii we Í̄…wZ (Extent of Coverage): weÁvc‡bi gva¨‡g weÁvcb`vZv KZUv `k©K ev we Í̄…Z GjvKv Kfvi 
Ki‡Z Pvb, weÁvc‡bi gva¨g wbe©vPb Kivi mgq weÁvcb`vZvi Zv we‡ePbv Kiv DwPZ| †Kbbv evRv‡ii we Í̄…wZ 
weÁvc‡bi gva¨g wbe©vPb‡K cÖfvweZ K‡i _v‡K| †hgb- 

� weÁvcb`vZv hw` AvšÍR©vwZK fv‡e we Í̄…Z evRv‡i weÁvcb w`‡Z Pvb, Z‡e wZwb m¨v‡UjvBU †Uwjwfkb, 
B›Uvi‡bU ev AvšÍR©vwZKfv‡e ¯̂xK…Z †h †Kvb ai‡Yi weÁvcb gva¨g †e‡Q wb‡Z cv‡ib| 
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� weÁvcb`vZv hw` †`‡ki mgMÖ †kÖvZv‡`i Kfvi Ki‡Z Pvb, Zvn‡j wZwb †iwWI, wUwf ev RvZxq 
msev`cÎ †e‡Q wb‡Z cv‡ib| 

� weÁvcb`vZv hw` ïaygvÎ ’̄vbxq evRvi Kfvi Ki‡Z Pvb Z‡e wZwb †cv÷vi, mivmwi †hvMv‡hvM, ’̄vbxq 
msev`cÎ ev g¨vMvwRb †e‡Q wb‡Z cv‡ib| 

8| gva¨‡gi cÖvc¨Zv (Availability of media): weÁvcb gva¨g wbe©vP‡bi †ÿ‡Î wbw ©̀ó gva¨‡gi cÖvc¨Zv ¸iæZ¡c~Y© 
wba©viK wn‡m‡e KvR K‡i| †Kbbv me evRv‡i mg Í̄ weÁvcb gva¨g mnRjf¨ bvI n‡Z cv‡i| Avevi A‡bK mgq 
GKRb weÁvcb`vZvi Kvw•LZ gva¨g evRv‡i bvI cvIqv †h‡Z cv‡i, Ggb cwiw¯’wZ‡Z gv‡K©Uvi‡K evRv‡i cvIqv 
hvq Ggb gva¨g e¨envi Ki‡Z nq KviY Zvi nv‡Z †mmgq Ab¨ †Kvb weKí _v‡K bv| wKš‘ evRv‡i hw` wewfbœ 
ai‡Yi weÁvcbx gva¨g Ges G‡RwÝ _v‡K, Zvn‡j weÁvcb`vZv Zvi ev‡RU Ges D‡Ï‡k¨i mv‡_ mvgÄm¨ †i‡L 
me‡P‡q †miv Ges me‡P‡q Dchy³ gva¨g wbe©vPb Ki‡Z cv‡ib| †hgb A‡bK weÁvcb`vZvB RvqMvi msKzjvb nq 
bv e‡j Ges msev`c‡Î weÁvcb w`‡Z Pvb bv, Avevi A‡b‡KB wkwWDj msK‡Ui Kvi‡Y †Uwjwfk‡b weÁvcb w`‡Z 
Pvb bv| 

9| cÖwZ‡hvMx‡`i weÁvcb (Competitive advertising): GKRb weÁvcb`vZv‡K mdj n‡Z n‡j Zv‡K Zvi 
cÖwZ‡hvMx ev cÖwZ‡hvwM‡`i wbe©vwPZ gva¨g Ges e¨‡qi ai‡Yi w`‡K Mfxi g‡bv‡hvM mnKv‡i †Lqvj ivL‡Z nq| 
cÖwZ‡hvMx hw` gva¨g wn‡m‡e †Uwjwfkb‡K †e‡Q †bb, Z‡e wecYbKvix‡KI †Uwjwfkb‡KB †e‡Q †bIqv DwPr| 
Avevi, evRv‡i cÖwZ‡hvwMZvi gvÎvI Dchy³ weÁvcb gva¨g wbe©vPb‡K cÖfvweZ K‡i| evRv‡i D”P cÖwZ‡hvwMZv 
_vK‡j, wecYbKvix‡K e¨qeûj weÁvc‡bi Rb¨ †h‡Z nq KviY Afxó evRv‡ii „̀wó AvKl©Y Kivi Rb¨ Zv‡K Zvi 
weÁvc‡b AviI AvKl©Yxq Dcv`vb, AviI ˆewkó¨, myweav BZ¨vw` †hvM Ki‡Z n‡e| cÖwZ‡hvwMZvq wU‡K _vK‡Z ev 
cÖwZ‡hvwM‡`i †P‡q GwM‡q †h‡Z n‡j weÁvcb`vZv‡K A‡bK mgq I A_© e¨q Ki‡Z nq| 

10| miKvwi bxwZgvjv (Government regulations): weÁvcb gva¨g wbe©vP‡bi †ÿ‡Î weÁvcb cÖPv‡ii e¨vcv‡i 
miKvwi wm×všÍmg~n †g‡b Pj‡Z nq| †Kbbv miKvwi bxwZgvjvi mv‡_ mvgÄm¨ †i‡L weÁvcb ˆZwi I cÖ̀ k©b Ki‡Z 
nq Ges †m Abyhvqx weÁvcb gva¨g wbe©vPb Ki‡Z nq| †hgb- evsjv‡`‡ki cÖPwjZ AvB‡b †Uwjwfk‡b wmMv‡iU ev 
g‡`i weÁvcb †`Iqvi my‡hvM †bB| 

weÁvcb gva¨g wbe©vP‡b ZvB weÁvcb`vZv‡K mZK©Zvi mv‡_ DcwiD³ welq mg~n‡K we‡ePbv Ki‡Z nq| GQvovI 
`k©K-‡kÖvZv‡`i mvgvwRK I ag©xq wek¦vm, g~j¨‡eva, weÁvc‡bi Av‡e`b, cÖPviYvi mgq BZ¨vw` wel‡qi w`‡K †Lqvj 
†i‡L weÁvcb gva¨g wbe©vPb Kiv DwPr| 

 

 mvims‡ÿc:  

weÁvcb gva¨g n‡jv m¤¢ve¨ †kÖvZv‡`i Kv‡Q cY¨, †mev, ms ’̄v ev aviYvi weÁvc‡bi evZ©v enb Kivi Rb¨ e¨eüZ 
Dcvq ev cš’v| GB gva¨‡gi g‡a¨ i‡q‡Q wewfbœ wWwRUvj wgwWqv, msev`cÎ, g¨vMvwRb, mivmwi †gBj weÁvcb, 
†iwWI, †Uwjwfkb, AvDU‡Wvi weÁvcb, cwienb weÁvcb Ges Ab¨vb¨ we‡kl weÁvcb| Z‡e mve©Rbxbfv‡e 
Ò†mivÓ weÁvcbx gva¨g e‡j wKQz ‡bB| †Kvb gva¨gwU Òm‡e©vËgÓ Zv m¤ú~Y©iƒ‡c weÁvcb`vZvi D‡Ïk¨, 
m„Rbkxj Pvwn`v, cY¨ ev evRv‡i cÖK…wZ, cÖwZ‡hvwMZvg~jK P¨v‡jÄ, ev‡R‡Ui cÖvc¨Zv Ges miKvwi wewfbœ m¤úªPvi 
bxwZgvjvi Dci wbf©i K‡i| weÁvcb`vZv‡K ZvB m‡e©vËg weÁvcb gva¨g ev gva¨g mswgkÖY ïaygvÎ wbw ©̀ó 
gva¨‡gi myweav Ges mxgve×Zv MYbv K‡i bq eis weÁvwcZ eª̈ v‡Ûi cÖ‡qvRbxZv Ges m¤ú‡`i cÖvwßi GKwU 
†KŠkjx cixÿv-wbixÿvi gva¨‡g wba©viY Ki‡Z nq| 
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 weÁvcb cÖwZwjwc, wk‡ivbvg Ges web¨vm 

Advertising Copy, Headline and Layout 

 
D‡Ïk¨ 

G cvV †k‡l Avcwb- 

 

D‡Ïk¨ 

G cvV †k‡l Avcwb- 

• weÁvcb cÖwZwjwc Ges Zvi ˆewkó¨ m¤ú‡K© ej‡Z cvi‡eb; 
• weÁvcb wk‡ivbvg Ges Zvi aibmg~n eY©bv Ki‡Z cvi‡eb; Ges 
• weÁvcb web¨vm Ges Gi g~jbxwZ mg~n e¨vL¨v Ki‡Z cvi‡eb| 

 

weÁvcb`vZviv cY¨ I †mev msµvšÍ m¤¢ve¨ mKj Z_¨B †µZv‡`i †`Iqvi †Póv K‡ib hv‡Z K‡i †µZviv ª̀æZ µq 
wm×všÍ wb‡Z cv‡ib| GRb¨ weÁvcb`vZviv weÁvc‡bi g~j welqe ‘̄ kvwãK evZ©vi AvKv‡i bvbv gva¨g e¨envi K‡i 
†µZv‡`i mvg‡b Dc¯’vcb K‡i _v‡Kb| G‡KB weÁvc‡bi cÖwZwjwc ejv nq| weÁvc‡bi cÖwZwjwc‡K Ggb fv‡e 
ˆZwi Ki‡Z nq †hb Zv LyeB mswÿß, ¯úó, h_vh_, wek¦vm‡hvM¨ Ges AvKl©Yxq AvKv‡i weÁvc‡bi mvie ‘̄ 
†µZv‡`i mvg‡b Dc ’̄vcb Ki‡Z cv‡i| weÁvcb cÖwZwjwci GKwU ¸iæZ¡c~b© Ask n‡jv wk‡ivbvg, hv cÖ_g `k©‡bB 
weÁvc‡bi cÖwZ `k©K-‡kÖvZv‡`i AvMÖnx K‡i †Zv‡j| wk‡ivbv‡gi gva¨‡g weÁvc‡bi g~j welqe ‘̄‡K eo eo Aÿ‡i 
K‡qKwU k‡ãi mvnv‡h¨ ms‡ÿ‡c Zz‡j aiv nq| wk‡ivbvg‡K mvaviYZ weÁvcb cÖwZwjwci Dcwifv‡M Dc¯’vcb Kiv 
n‡jI cÖ‡qvRb Abyhvqx cÖwZwjwci ga¨Lv‡b ev Ab¨ †h †Kvb myweavRbK ’̄v‡bI Zz‡j aiv hvq| wk‡ivbvg wb‡ ©̀kK, 
†KŠZ‚n‡jvÏxcK, PUK`vi, Av‡eMgq BZ¨vw` bvbv ai‡Yi n‡q _v‡K| cÖwZwjwci Gme wk‡ivbvg Ges Av‡e`b‡K 
mnR‡eva¨fv‡e dzwU‡q †Zvjvi Rb¨ cÖwZwjwc‡Z †hme wPÎ ev Qwe e¨eüZ nq, Zv‡K wPÎY ejv nq| weÁvcb‡K 
my‡kvwfZ Kivi Rb¨ cÖwZwjwci wewfbœ Ask †hgb- wk‡ivbvg, † ø̄vMvb, wPÎY BZ¨vw`i †KvbwU‡K, †Kv_vq, wKfv‡e 
Dc ’̄vcb Kiv n‡e Zvi bKkv cÖYqb Kiv‡K web¨vm ev A½m¾v ejv nq| web¨vm weÁvcb‡K mnR‡eva¨, AvKl©Yxq, 
Kvh©Ki Ges cwi®‹vifv‡e Zz‡j ai‡Z mvnvh¨ K‡i _v‡K| web¨v‡m ZvB mijZv, MwZkxjZv, ˆewPÎ¨Zv, ¯úóZv I 
D‡Ïk¨‡Kw› ª̀KZv _vK‡Z nq| 

 

weÁvcb cÖwZwjwci aviYv  

Concept of Advertising Copy 

weÁvcb `vZv Zvi cY¨ ev †mev m¤ú‡K© m¤¢ve¨ me iK‡gi Z_¨B weÁvc‡b Dc ’̄vc‡bi †Póv K‡ib hv‡Z K‡i Zv 
m¤¢ve¨ †µZv‡`i g‡bv‡hvM mn‡RB AvKl©Y Ki‡Z cv‡i| GB Kvi‡Y weÁvcb `vZv‡K weÁvc‡bi g~j welqe ‘̄‡K 
mnR k‡ã mswÿß AvKv‡i Zz‡j ai‡Z nq| weÁvcb cÖwZwjwc n‡jv weÁvc‡bi g~j welqe ‘̄i kvwãK Dc ’̄vcbv| 
weÁvc‡bi mvims‡ÿc, cvV¨ Ges wk‡ivbvg mn hveZxq welqe ‘̄ wjwLZ AvKv‡i hvi gva¨‡g myk„•Ljfv‡e Zz‡j aiv 
nq Zv‡K weÁvcb cÖwZwjwc e‡i| GwU‡K weÁvc‡bi †K› ª̀ ev wbDwK¬qvm wn‡m‡e we‡ePbv Kiv nq e‡j AZ¨šÍ hZœ 
mnKv‡i Gi Lmov ‰Zwi Kiv DwPZ| †Kbbv DËg cÖwZwjwc ˆZwi bv K‡i weÁvcb cÖPvi Pvjv‡j weÁvc‡bi Rb¨ 
wewb‡qvM Kiv mg Í̄ A_© bó n‡q †h‡Z cv‡i| Ab¨fv‡e ejv hvq, weÁvcb cÖwZwjwc n‡jv weÁvc‡bi Ggb GKwU 
Ask hvi gva¨‡g GKRb weÁvcb`vZv MÖvnK‡`i Kv‡Q kvwãK evZ©v AvKv‡i Zvi aviYv¸wj cÖKvk K‡i _v‡Kb| 

cvV-2.4 
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weÁvcb cÖwZwjwci g‡a¨ GKwU weÁvc‡bi mg Í̄ covi welq¸wj‡K †evSvq †hgb- wk‡ivbvg, Dc-wk‡ivbvg, cvV¨ ev 
g~j Ask, † ø̄vMvb, weÁvcb`vZvi bvg ev Av`¨ÿi BZ¨vw`| weÁvcb cÖwZwjwc‡K ZvB KLbI KLbI ÒweÁvcb 
evZ©vÓ wn‡m‡eI D‡jøL Kiv nq| 

Stanton, Etzel and Walker-Gi g‡Z, ÒThe copy in an advertisement is defined as the written or spoken 

material in it, including the headline, coupons and advertiser's name, and address as well as the main body 

of the message.Ó (A_©vr, weÁvc‡bi cÖwZwjwc‡K weÁvc‡bi wjwLZ ev K_¨ Dcv`vb wnmv‡e msÁvwqZ Kiv nq, 
hvi g‡a¨ wk‡ivbvg, Kzcb, weÁvcb`vZvi bvg I wVKvbv Ges weÁvcb evZ©vi g~j Ask AšÍf©~³ _v‡K|) 

C. N. Sontakki-Gi g‡Z, ÒAn advertising copy is all the written or spoken matter in an advertisement 

expressed in words or sentences and figures designed to convey the desired massages to the target 

consumers.Ó (A_©vr, weÁvcb cÖwZwjwc n‡jv weÁvc‡bi mg Í̄ wjwLZ ev K_¨ welq hv Kvw•LZ †fv³v‡`i Kv‡Q 
cÖZ¨vwkZ evZ©vMy‡jv †cuŠ‡Q †`Iqvi Rb¨ bKkv Kiv kã ev evK¨ Ges wP‡Îi mvnv‡h¨ cÖKvk Kiv nq|) 

Steven J. Skinner-Gi g‡Z, ÒThe verbal or written portion of an advertisement is called copy; it includes 

headlines, sub-headlines, body copy and the signature.Ó (A_©vr, weÁvcb cÖwZwjwc n‡jv weÁvc‡bi K_¨ ev 
wjwLZ Ask hvi g‡a¨ i‡q‡Q wk‡ivbvg, Dc-wk‡ivbvg, g~j Ask I ¯̂vÿi|) 

Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq, weÁvcb cÖwZwjwc n‡jv- 

� weÁvc‡bi kvwãK evZ©v; 
� GwU wjwLZ ev K_¨ ev m¤úªPvwiZ Dcv‡q Zz‡j aiv hvq; 
� wk‡ivbvg, Dc-wk‡ivbvg, † ø̄vMvb, wPÎY, web¨vm BZ¨vw` wb‡q GwU MwVZ nq; 
� GwU weÁvcb`vZvi g~j wPšÍv-fvebv ev D‡Ïk¨‡K ms‡ÿ‡c AvKl©Yxqfv‡e MÖvnK‡`i Kv‡Q Dc ’̄vcb K‡i| 

mnRfv‡e ejv hvq, weÁvc‡bi cÖwZwjwc n‡jv weÁvcb evZ©vi mv‡_ m¤úwK©Z welqe ‘̄i †gvU KvVv‡gv hv 
weÁvcb`vZv bvbv gva¨g e¨envi K‡i m¤¢ve¨ †µZv‡`i‡K Rvbv‡Z Pvb| 

 

DËg weÁvcb cÖwZwjwci ˆewkó¨  

Characteristics of Good Advertising Copy 

weÁvc‡bi Kvh©KvwiZv I mdjZv eûjvs‡kB DËg cÖwZwjwc ˆZwii Dci wbf©i K‡i _v‡K| cÖwZwjwc‡K Ggbfv‡e 
ˆZwi Ki‡Z n‡e †hb Zv cY¨ ev †mev m¤úwK©Z mKj Z_¨ AvKl©Yxqfv‡e m¤¢ve¨ MÖvnK‡`i Kv‡Q Dc ’̄vcb Ki‡Z 
cv‡i| GKwU DËg weÁvcb cÖwZwjwci g‡a¨ wb‡¤œv³ ˆewkó¨¸‡jv jÿ¨ Kiv hvq-  

1. †gŠwjKZv (Originality): weÁvcb cÖwZwjwc‡K †gŠwjK n‡Z nq †hb Zv MÖvn‡Ki g‡bv‡hvM AvKl©Y Ki‡Z 
cv‡i Ges Zv g‡b ivL‡Z cv‡i| GKwU DrK…ó cÖwZwjwc mvaviYZ cvVK‡K AevK Kivi †Póv K‡i Ges 
Ab¨vb¨ Abyiƒc weÁvcb evZ©v¸‡jvi g‡a¨ wb‡R‡K Avjv`vfv‡e Dc ’̄vcb Kivi †Póv K‡i| 

2. mswÿßZv (Brevity): weÁvcb cÖwZwjwci Ab¨Zg cÖavb GKwU ˆewkó¨ n‡jv cÖwZwjwci mswÿßZv| 
†ewkifvM MÖvnK †QvU weÁvc‡b AvMÖnx nb| weÁvc‡bi D‡Ïk¨ I Kvh©KvwiZvi w`‡K jÿ¨ †i‡L 
cÖwZwjwc‡K hZUv m¤¢e mswÿß AvKv‡i cÖYqb Ki‡Z n‡e| mswÿß nIqv gv‡b kã ev` †`Iqv ev evK¨ 
†K‡U †QvU K‡i †djv bq| weÁvc‡bi g~j evZ©v‡K wecbœ bv K‡i AcÖ‡qvRbxq kã¸‡jv ev` †`Iqv ev †QvU 
kã w`‡q cÖwZ ’̄vcb KivUv ZvB LyeB ¸iæZ¡c~Y© GKwU KvR| †hgb- ÒmÂq mg„w× Av‡bÓ K_vwU mswÿß 
n‡jI eZ©gvb †cÖÿvc‡U LyeB cÖvmw½K I Kvh©Ki| 

3. ¯úóZv (Clarity): weÁvc‡bi cÖwZwjwc eª̈ vÛ m¤ú‡K© GKwU Ø¨_©nxb evZ©v cÖKvk K‡i _v‡K| GRb¨ DËg 
cÖwZwjwc‡Z fvlv I k‡ãi ¯úóZv Acwinvh©| GKwU DrK…ó cÖwZwjwc Lye mn‡R Ges ª̀æZ cvVKiv co‡Z 
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Ges Dcjwä Ki‡Z cv‡ib| ZvB cÖwZwjwc‡K ¯̂”Q, ¯úó Ges ¯̂-e¨vL¨vKvix n‡Z nq| GKwU cÖwZwjwc‡K 
Kxfv‡e MÖvnKiv e¨vL¨v Ki‡eb Zv ’̄vbxq HwZn¨, †fv³v‡`i Af¨vm, ixwZbxwZ Ges RvZxqZvi g‡Zv 
welq¸‡jvi Dci wbf©i K‡i| ¯úóZv GB welq¸‡jvi mv‡_ mvgÄm¨ K‡i †hb MÖvnK‡`i Kv‡Q cÖwZwjwci 
cÖwZwU Ask ¯úó I †evaMg¨ nq| †hgb- Ò Pzgy‡KB Z…òv †gUvqÓ weÁvc‡bi evZ©vwU LyeB ¯úó| 

4. Dchy³Zv (Aptness): GKwU DËg weÁvcb cÖwZwjwc‡K m¤¢ve¨ †µZvi cÖ‡qvRb, cY¨ ev †mev Ges cÖPvi 
gva¨‡gi mv‡_ mvgÄm¨c~Y© n‡Z n‡e| Dchy³ ev h_v_© weÁvcb cÖwZwjwc‡K ZvB Ggbfv‡e wjL‡Z n‡e 
†hb Zv c‡Y¨i ˆewkó¨ ev ¸Yvejx‡K Ggb kãgvjvq Dc ’̄vcb K‡i hvi d‡j †fv³v‡`i g‡b †mB cY¨ ev 
†mev MÖn‡Yi Zxeª AvKv•ÿv ˆZwi K‡i| h‡_vchy³Zv wbwðZ Ki‡Z GKRb cÖwZwjwc †jLK‡K ZvB GKRb 
MÖvn‡Ki Ae ’̄v‡b wb‡R‡K ’̄vcb Ki‡Z nq Ges †mfv‡e cÖwZwjwc‡Z me‡P‡q Dchy³ BDGmwc e¨envi 
Ki‡Z nq| †hgb- †Kvb wkï Lv‡`¨i weÁvcb cÖwZwjwc‡Z †mB Lv`¨wU †h wkï ¯̂v‡ ’̄̈ i Rb¨ wbivc` Zv 
cwi®‹vifv‡e D‡jøL Ki‡Z n‡e| 

5. wek¦vm‡hvM¨Zv (Credibility or believability): weÁvcb cÖwZwjwci Av‡iKwU ¸iæZ¡c~Y© ˆewkó¨ n‡jv `k©K-
‡kÖvZvi Kv‡Q Gi wek¦vm‡hvM¨Zv| GKwU weÁvcb evZ©vi wek¦vm‡hvM¨Zv A‡bKvs‡kB weÁvcb `vZvi mZZvi 
cwigvY Øviv wba©vwiZ nq| GKwU weÁvcb fvj n‡Z cÖwZwjwc‡Z cÖ̀ Ë Z_¨, kã ev e³e¨‡K mZ¨ n‡Z n‡e| 
cÖwZwjwc‡Z e¨eüZ evZ©v †hb MÖvnK g‡b cY¨ ev †mev m¤ú‡K© Av ’̄v I wek¦vm ˆZwi Ki‡Z cv‡i| †Kbbv 
cÖwZwjwc‡Z Dc ’̄vwcZ AwZiwÄZ, weåvwšÍKi, Aa©mZ¨ ev Awek¦vm¨ Z_¨ ïaygvÎ weÁvc‡bi 
wek¦vm‡hvM¨Zv‡KB cÖkœwe× K‡i bv eis cÖwZôv‡bi mybvg‡KI ÿwZMÖ ’̄ K‡i| ZvB †fv³v‡`i gb Rq Kivi 
Ab¨Zg wbwðZ Dcvq n‡jv weÁvc‡bi †ÿ‡Î mr nIqv ev cÖwZwjwci ÒevwYwR¨K mZZvÓ I wek¦vm‡hvM¨Zv 
wbwðZ Kiv| †hgb- GmGgwmi Iim¨vjvBb Gb- Gi weÁvc‡bi ÒnvRvi wkïi Rxeb euvPvq, GmGgwmi 
Iim¨vjvBbÓ LyeB wek¦vm‡hvM¨ GKwU evZ©v|  

6. mgšq̂ (Coherence): weÁvc‡bi cÖwZwjwc eª̈ v‡Ûi mvgwMÖK ev ‘̄Z‡š¿i GKwU Ask| ZvB GKwU DrK…ó 
cÖwZwjwc‡K Aek¨B eª̈ v‡Ûi Ab¨vb¨ Dcv`v‡bi mv‡_ mymsMZ n‡Z n‡e| weÁvcb cÖwZwjwc‡Z e¨eüZ 
e³e¨, fvlv, kã, myi, † ø̄vMvb, wk‡ivbvg, Dc-wk‡ivbvg, wPÎY, web¨vm BZ¨vw`‡K ZvB weÁvwcZ e ‘̄ Ges 
eª̈ v‡Ûi Ab¨vb¨ Dcv`v‡bi mv‡_ mgšq̂ K‡i wba©viY Ki‡Z n‡e| 

7. wkÿvg~jK (Educational): DrK…ó weÁvcb cÖwZwjwci Av‡iKwU ¸iæZ¡c~Y© ‰ewkó¨ n‡jv cÖwZwjwcwU n‡e 
wkÿvg~jK| weÁvwcZ cY¨ ev †mevwU Kxfv‡e e¨enviKvix‡`i Rxe‡bi gvb DbœZ Ki‡Z cv‡i, weÁvc‡bi 
cÖwZwjwc †m m¤ú‡K© MÖvnK‡`i wkwÿZ K‡i _v‡K| GQvovI cÖwZwjwci gva¨‡g weÁvwcZ c‡Y¨i e¨env‡ii 
aiY ev Dcvq m¤ú‡K© m¤¢ve¨ †fv³v‡`i wkÿv †`Iqv †h‡Z cv‡i|  

8. gvbvbmB (Conforming): cÖwZwU weÁvc‡bi cÖwZwjwc‡K weÁvcb gva¨g Ges †`‡ki AvB‡bi Rb¨ 
MÖnY‡hvM¨ gvb, wbqg Ges cÖweavb †g‡b Pj‡Z n‡e| we‡k¦i †Kv_vI †Kvb weÁvcb gva¨‡g ˆbwZKZv‡K 
AvNvZ K‡i, kvjxbZv‡K AebwgZ K‡i Ges gvby‡li ag©xq ms‡e`bkxjZv I mvgvwRK m¤úªxwZ bó K‡i 
Ggb †Kvb cÖwZwjwc MÖnY‡hvM¨ nq bv| †hgb- Rb¯̂v‡ ’̄̈ i Rb¨ ÿwZKi e‡j evsjv‡`‡ki †Kvb †iwWI Ges 
†Uwjwfk‡b wmMv‡iU Ges A¨vj‡Kvn‡ji weÁvcb m¤úªPvi Kiv nqbv| 

9. ¯§iY‡hvM¨Zv (Memorability): weÁvc‡bi cÖwZwjwci AZ¨vek¨Kxq GKwU ˆewkó¨ n‡jv cÖwZwjwci 
¯§iY‡hvM¨Zv| cÖwZwjwc‡K Ggbfv‡e cȪ ‘Z Kiv DwPZ hv‡Z GKRb MÖvnK cY¨ m¤ú‡K© ïay wPišÍb aviYvB 
cvb bv, eis Zv MÖvn‡Ki g‡b GKwU ’̄vqx `vM †K‡U hvq| ZvB †h weÁvcb cÖwZwjwc hZ †ewkw`b MÖvn‡Ki 
g‡b _v‡K, Zv Z‡Zv fv‡jv cÖwZwjwc wn‡m‡e cwiMwYZ nq| GKwU mdj weÁvcb cÖwZwjwc ZvB MÖvn‡Ki 
g‡b c‡Y¨i ’̄vqx GKwU Qwe Gu‡K †`q| GB jÿ¨ AR©‡bi Rb¨ cÖwZwjwc wjLvi mgq †UªWgvK© Ges eª̈ vÛ 
bvg Kvh©Kifv‡e e¨envi Ki‡Z n‡e| †hgb- Meril, Horlicks, Wheel, Coca-Cola, Lux BZ¨vw` cY¨ 
mdjfv‡e ¯§iY‡hvM¨Zv AR©b K‡i‡Q Ges GB cY¨¸wji bvg mvaviY gvbyl‡`i gy‡L gy‡L i‡q‡Q| 

10. mnR (Simple): GKwU mdj weÁvcb cÖwZwjwci Av‡iKwU ¸iæZ¡c~Y© Dcv`vb n‡jv GwU‡K mnR fvlvq 
wjL‡Z n‡e| GwU‡K Ggbfv‡e Dc ’̄vcb Ki‡Z n‡e †hb mvaviY MÖvnKiv cÖwZwjwci welqe ‘̄‡K mwVKfv‡e 
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eyS‡Z cv‡ib| ZvB cÖwZwjwc‡Z cviZc‡ÿ AjsK…Z Ges KwVb kã e¨envi Kiv DwPZ bq eis mswÿß, 
mnR Ges mevi †evaMg¨ n‡e Ggb kã, fvlv, ev Q›` e¨envi Kiv DwPZ| †hgb- Fit wew¯‹‡Ui weÁvc‡b 
ejv nq ÒFit _vK‡jB HitÓ| GwU LyeB mnR A_P ¯̂v ’̄̈  m‡PZbZvi Lye kw³kvjx GKwU evZ©v †`q| 

Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq †h, GKwU DËg weÁvcb cÖwZwjwc‡K DËg n‡Z n‡j Aek¨B Av‡jvP¨ ¸bv¸Y 
¸‡jv _vK‡Z n‡e| Dc‡ii ˆewkó¨¸‡jvi mgš‡̂q GKRb weÁvcb `vZv‡K mZK©Zvi mv‡_ cÖwZwjwc wjL‡Z n‡e|  

 

wk‡ivbvg Kx?  

What is Headline? 

wk‡ivbvg weÁvcb cÖwZwjwci Awe‡”Q`¨ GKwU Ask| wk‡ivbv‡gi gva¨‡g eo eo Aÿ‡i weÁvc‡bi g~j evZ©v 
MÖvnK‡`i mvg‡b Dc ’̄vcb Kiv nq| MÖvnK‡`i weÁvwcZ cY¨ ev †mevi w`‡K AvKl©Y Kivi cÖ_g KvRwUB K‡i _v‡K 
wk‡ivbvg| `k©K-‡kÖvZv‡`i „̀wó AvKl©Y Kivi Rb¨ weÁvc‡bi Dcwifv‡M ev ga¨fv‡M wKsev myweavRbK †Kvb ’̄v‡b 
eo eo Aÿ‡i †h evZ©v Zz‡j aiv nq Zv‡K weÁvc‡bi wk‡ivbvg e‡j| weÁvcb mswkøó †ewkifvM †jv‡KivB 
wk‡ivbvg‡K GKwU gy ª̀Y weÁvc‡bi me‡P‡q ¸iæZ¡c~Y© Ask wn‡m‡e we‡ePbv K‡i _v‡Kb| 

Dirksen and Kroeger-Gi g‡Z, ÒThe headline is that phrase or part of a sentence that has been made to 

stand out in the advertisement by the size or style of type in which it has been set, the prominence of its 

location, or the white space surrounding itÓ. (A_©vr, wk‡ivbvg n‡jv †mB evK¨ ev evK¨vsk hv Zvi wbR¯̂ AvKvi, 
÷vBj, Ae ’̄vb ev ˆkjxi cÖvav‡b¨i wfwË‡Z weÁvc‡b Avjv`v fv‡e Dc ’̄vcb Kiv nq|) 

Belch and Belch- Gi g‡Z, ÒThe headline is the words in the leading position of the ad-the words that 

will be read first or are positioned to draw the most attention. Headlines are usually set in larger type and 

are often set apart from the body copy or text portion of the ad to give them prominence.Ó (A_©vr, weÁvcb 
wk‡ivbvg n‡jv weÁvc‡bi AMÖYx Ae ’̄v‡b _vKv kã¸‡jv †h¸‡jv cÖ_‡g cov nq ev me‡P‡q †ewk g‡bv‡hvM AvKl©Y 
Kivi Rb¨ Dc¯’vcb Kiv nq| wk‡ivbvg¸‡jv mvaviYZ eo Aÿi ˆkjx‡Z †mU Kiv nq Ges cÖvavb¨ †`Iqvi Rb¨ 
cÖvqkB †m¸‡jv‡K weÁvc‡bi g~j Kwc ev cvV¨ Ask †_‡K Avjv`v K‡i Dc ’̄vcb Kiv nq|) 

wk‡ivbv‡gi me‡P‡q ¸iæZ¡c~Y© KvR n‡jv MÖvnK‡`i g‡bv‡hvM AvKl©Y Kiv Ges cy‡iv weÁvcb evZ©vq Zv‡`i 
g‡bv‡hvM a‡i ivLv| hw`I GKwU weÁvc‡bi wfRy¨qvj ev „̀wójä AskwU LyeB ¸iæZ¡c~Y©, Z‡e cÖwZwjwci 
wk‡ivbvgwUB g~jZt `k©K-‡kÖvZv‡`i g‡bv‡hvM AvKl©Y Kivi †ewkifvM `vwqZ¡ cvjb K‡i _v‡K| wewfbœ M‡elYvq 
†`Lv †M‡Q †h wcÖ›U weÁvc‡b cÖwZwjwci wk‡ivbvgwU‡KB mvaviYZ †fv³viv cÖ_‡g †`‡L _v‡Kb| gvÎ 20 kZvsk 
cvVK/`k©K wk‡ivbv‡gi evB‡i hvb Ges cy‡iv cÖwZwjwcwU c‡ob| ZvB wk‡ivbvgwU‡K Ggb n‡Z n‡e †hb GwU 
g‡bv‡hvM AvKl©Y Kivi cvkvcvwk cvVK‡K weÁvc‡bi cy‡iv cÖwZwjwc covi Rb¨  h‡_ó Z_¨ w`‡Z cv‡i Ges cY¨ 
ev †mev †Kbvi Rb¨ MÖvnK‡`i cÖ‡ivwPZ Ki‡Z cv‡i| ZvB weÁvcb `vZv‡K mZK©Zvi mv‡_ wk‡ivbvg wba©viY Ki‡Z 
n‡e hv‡Z K‡i GwU Aí K‡qKwU k‡ã weÁvc‡bi g~j w_g, Av‡e`b ev cÖ Í̄vebv Zz‡j ai‡Z cv‡i| 

 

wk‡ivbv‡gi cÖKvi‡f`  

Types of Headlines 

weÁvcb cÖwZwjwci wk‡ivbvg n‡jv weÁvcb evZ©vi Dc‡i, gv‡S ev myweavRbK †Kvb cv‡k eo eo Aÿ‡i wjwLZ 
kã ev evK¨ hv weÁvcb m¤ú‡K© ¯úó aviYv cÖ̀ vb K‡i| wk‡ivbvg †Kgb n‡e Zv weÁvc‡bi m„Rbkxj †KŠkj, 
we‡kl weÁvcb cwiw ’̄wZ (†hgb- c‡Y¨i aiY, e¨eüZ gva¨g, mg‡qvc‡hvMxZv BZ¨vw`) Ges weÁvc‡bi Ab¨vb¨ 
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Dcv`v‡bi mv‡_ Gi m¤úK© †hgb- wPÎY, ewW Kwc ev web¨vmmn wewfbœ wel‡qi Dci wbf©i K‡i| weÁvcb 
cÖwZwjwci wk‡ivbvg‡K g~jZt ỳBfv‡M fvM Kiv hvq, h_v- cÖZ¨ÿ Ges c‡ivÿ wk‡ivbvg| 

K) cÖZ¨ÿ wk‡ivbvg (Direct headline): cÖZ¨ÿ wk‡ivbvg cY¨ ev †mevi cÖv_wgK ¸Yvewj I ˆewkó¨¸‡jv‡K 
mivmwi Afxó †kÖvZv‡`i Kv‡Q mnR‡eva¨ Ges Z_¨c~Y© fv‡e Dc ’̄vcb K‡i| cÖZ¨ÿ wk‡ivbv‡gi g‡a¨ mvaviYZ 
Ggb me wk‡ivbvg c‡i †h¸‡jv‡Z `k©K-‡kÖvZv‡K GKwU wbw ©̀ó myweav cÖ̀ vb Kiv, GKwU cÖwZkÖæwZ †`Iqv Ges cY¨ 
ev †mevi cÖ‡qvRbxqZv eY©bv K‡i MÖvn‡Ki cY¨ ev †mevi cÖwZ AvMÖnx nIqvi KviY †NvlYv Kiv nq| A_©vr, Gme 
wk‡ivbv‡gi gva¨‡g weÁvc‡bi g~j evZ©v‡K cwi®‹vifv‡e MÖvn‡Ki Kv‡Q †cuŠQv‡bv nq| †hgb- Ò†WUj, 100% 
wbwðZ _vKzbÓ wk‡ivbvg co‡j Rxevby‡iv‡a †WUj †h 100% Kvh©Ki, †m m¤ú‡K© cwi®‹vi GKwU aviYv cvIqv hvq| 

L) c‡ivÿ wk‡ivbvg (Indirect headline): c‡ivÿ wk‡ivbvg¸‡jv cY¨ ev †mev mivmwi mbv³KiY Ki‡Z ev weµq 
c‡q‡›U †µZv‡`i wb‡q †h‡Z e¨eüZ nq bv| eis c‡ivÿ wk‡ivbv‡gi gva¨‡g mvaviY RbM‡Yi g‡bv‡hvM AvKl©Y 
K‡i Zv‡`i g‡a¨ AvMÖn Ges †KŠZznj RvwM‡q †Zvjv nq| c‡ivÿ wk‡ivbvg †jLvi †KŠkj¸‡jvi g‡a¨ i‡q‡Q cÖkœ 
Kiv, cÖ‡ivPbv †`Iqv, Kxfv‡e Kiv nq- wee„wZ Ges wewfbœ P¨v‡jÄ e¨envi Kiv BZ¨vw`| †hgb- Ò†ewo‡q‡Q! 
†ewo‡q‡Q! †ewo‡q‡Q!Ó wk‡ivbvg co‡j MÖvnK eyS‡e bv Kx †ewo‡q‡Q? wKš‘ Kx †ewo‡q‡Q- †mUv Rvbvi Rb¨ 
MÖvn‡Ki g‡b AvMÖn I †KŠZznj ˆZwi n‡e|  

cÖZ¨ÿ I c‡ivÿ wk‡ivbvg QvovI AviI bvbv ai‡Yi wk‡ivbvg weÁvcb cÖwZwjwc‡Z e¨envi Kiv n‡q _v‡K| †hgb- 

1| wb‡ ©̀kK wk‡ivbvg (Directive headline): wb‡ ©̀kK wk‡ivbvg cvVK‡K ZvrÿwbK fv‡e Kvw•ÿZ AvPiYwU Ki‡Z 
ev weÁvcb`vZvi mv‡_ †hvMv‡hvM Ki‡Z DØy× K‡i| †hgb- ÒN‡i e‡m M¨vm †Wwjfvwi †c‡Z †hvMv‡hvM Kiæb 
017******56 bv¤̂v‡iÓ| 

2| msev` wk‡ivbvg (News headline): weÁvc‡b Z‡_¨i ev msev‡`i AvKv‡i †h wk‡ivbvg e¨envi Kiv nq, Zv‡K 
msev` wk‡ivbvg e‡j| †hgb- Ò50wU †`k Rq K‡i U¨v‡d Uªv±i GLb Avcbvi †`‡kÓ| 

3| †hŠw³K wk‡ivbvg (Rational headline): †hŠw³K wk‡ivbv‡g hyw³i gva¨‡g e³e¨ Dc ’̄vcb K‡i MÖvnK‡`i‡K 
cY¨ ev †mevi w`‡K AvK…ó Kiv nq| †hgb- †Kqv wMømvwib jwÛª mvev‡bi weÁvc‡b ejv nq ÒGK mvev‡bB Kvco 
KuvPv, †mB mvev‡bB †MvmjÓ| 

4| † ø̄vMvb wk‡ivbvg (Slogan headline): Mv‡bi myi ev KweZvi Q‡›`i mv‡_ wgwj‡q hLb cÖwZwjwci wk‡ivbvg 
†`Iqv nq ZLb Zv‡K † ø̄vMvb wk‡ivbvg e‡j| † ø̄vMvb wk‡ivbvg `xN©w`b MÖvnK‡`i g‡b _v‡K| †hgb- RbmsL¨v 
wbqš¿‡Y miKvwi weÁvc‡b ejv nq Ò ỳwU mšÍv‡bi †ewk bq, GKwU n‡j fv‡jv nqÓ| 

5| †KŠZ‚n‡jvÏxcK wk‡ivbvg (Curiosity headline): †KŠZ‚n‡jvÏxcK wk‡ivbvg weÁvwcZ cY¨ ev †mev m¤ú‡K© 
MÖvnK‡`i g‡b Rvbvi AvMÖn ev †KŠZ‚nj ˆZwi K‡i| †hgb- ÒgvÎ 1 jÿ UvKvq ey‡S wbb †iwW d¬¨vUÓ| 

6| Av‡eMgq wk‡ivbvg (Emotional headline): MÖvnK‡`i g‡b Av‡eM m„wó K‡i weÁvwcZ cY¨ ev †mevi cÖwZ 
hLb MÖvnK‡`i AvK…ó Kivi D‡Ï†k¨ wk‡ivbvg wba©viY Kiv nq ZLb Zv‡K Av‡eMgq wk‡ivbvg e‡j| †hgb- 
i³`v‡b Drmvn w`‡Z euva‡bi weÁvc‡b ejv nq ÒG‡Ki i³ A‡b¨i Rxeb, i³B †nvK AvZœvi euvabÓ| 

7| wMwgK wk‡ivbvg (Gimmick headline): PUK`vi ev LyeB Awfbe kã e¨envi K‡i wMwgK wk‡ivbv‡gi gva¨‡g 
weÁvcb †`Iqv hvq| Gme weÁvc‡bi wk‡ivbv‡g weÁvc‡bi g~j welqe ‘̄ m¤ú‡K© cwi®‹vi aviYv cvIqv bv †M‡jI 
weÁvwcZ cY¨ ev †mev m¤ú‡K© cy‡ivcywi Rvbvi Rb¨ weÁvc‡bi cÖwZ `k©K-‡kÖvZv‡`i‡K g‡bv‡hvMx I AvK…ó K‡i 
†Zv‡j| †hgb- IqvjU‡bi wWwRUvj K¨v‡¤úB‡bi weÁvc‡b ejv nq Ò1 wU wK‡b 101 wU evwo fwZ© cY¨ wd«Ó! 

8| ˆbwZK wk‡ivbvg (Moral headline): ˆbwZK wk‡ivbv‡gi gva¨‡g MÖvnK‡`i wfZ‡i ˆbwZKZv‡eva RvMÖZ Kiv 
nq| †hgb- cwi‡ek iÿvq weÁvc‡b ejv nq ÒMvQ jvMvb, cwi‡ek euvPvbÓ| 
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9| †bwZevPK wk‡ivbvg (Negative headline):  cY¨ ev †mev e¨env‡i MÖvnK‡`i wbiærmvwnZ Kivi Rb¨ cY¨ ev 
†mevi ÿwZKi w`Kmg~n‡K D‡jøL K‡i hLb wk‡ivbvg wba©viY Kiv nq ZLb Zv‡K †bwZevPK wk‡ivbvg e‡j| †hgb- 
Òaygcv‡b welcvbÓ| 

10| wba©vwiZ wk‡ivbvg (Selective headline): †hme wk‡ivbvg wbw ©̀ó MÖvnK ev `k©K †kÖYx‡K D‡Ïk¨ K‡i †`Iqv 
nq Zv‡K wba©vwiZ wk‡ivbvg e‡j| †hgb- iuvaybx gkjvi weÁvc‡b ejv nq Òiuvaybx _vK‡j AvcwbB †kdÓ hv 
gwnjv‡`i w`‡K jÿ¨ †i‡L †`qv nq| 

Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq, cY¨ ev †mevi ˆewk‡ó¨i wfbœZv Ges weÁvc‡bi mv‡_ mswkøó bvbv wel‡qi 
g‡a¨ wfbœZvi Kvi‡Y weÁvcb cÖwZwjwci wk‡ivbvgI wewfbœ iK‡gi n‡q _v‡K|   

 

† ø̄vMv‡bi aviYv (Concept of Slogan) 

weÁvc‡bi cÖwZ `k©K-‡kÖvZvi g‡bv‡hvM AvKl©Y Kivi Rb¨ weÁvcb cÖwZwjwc‡Z †h Q›`gq, wPËvKl©K I 
Av‡e`bgqx mswÿß evZ©v Dc ’̄vcb Kiv nq, Zv‡K † ø̄vMvb e‡j| † ø̄vMvb cÖwZwjwci LyeB ¸iæZ¡c~Y© GKwU Ask 
†Kbbv GwU weÁvcb cÖPvivwfhv‡bi †K› ª̀xq evZ©v wn‡m‡e KvR K‡i hv mg Í̄ weÁvcb Ges Ab¨vb¨ cÖPvig~jK 
Kg©Kv‡Û MÖvnK‡`i AvK…ó Ki‡Z e¨eüZ nq| 

Belch and Belch-Gi g‡Z, ÒThe theme for the advertising campaign is usually expressed through a slogan 

or tagline that reduces the key idea into a few words or a brief statement.Ó (A_©vr, weÁvc‡bi † ø̄vMvb ev 
U¨vMjvBb n‡jv weÁvcb cÖPv‡ii g~j w_g ev aviYvwU‡K K‡qKwU kã ev GKwU mswÿß wee„wZ‡Z n«vm K‡i cÖPvi|) 

Terence A. Shimp-Gi g‡Z, ÒSlogan, or tag lines, have always played an important role in advertising. 

Effective slogans encapsulate a brand's key positioning and value proposition and provide consumers with 

a memory tag for distinguishing one brand from another.Ó (A_©vr, † ø̄vMvb ev U¨vM jvBb memgq weÁvc‡b 
¸iæZ¡c~Y© f‚wgKv cvjb K‡i| Kvh©Kix † ø̄vMvb¸‡jv GKwU eª̈ v‡Ûi g~j cȪ Ívebv Ges f¨vjyy‡K Dc ’̄vcb K‡i Ges 
†fv³v‡`i Ggb GKwU †ggwi U¨vM cÖ̀ vb K‡i hv Zv‡`i GKwU eª̈ vÛ †_‡K Ab¨ eª̈ vÛ‡K Avjv`v Ki‡Z mnvqZv 
K‡i|) 

C. N. Sontakki-Gi g‡Z, ÒA slogan is any word or a group of words used regularly by the advertiser to 

impress the readers of the basic idea about his product or service.Ó (A_©vr, † ø̄vMvb n‡jv †Kvb kã ev kãgvjv 
hv weÁvcb`vZv MÖvnK‡`i g‡b Zvi cY¨ ev †mev m¤ú‡K© cÖv_wgK aviYv ˆZwi Kivi Rb¨ wbqwgZfv‡e e¨envi K‡i 
_v‡Kb|) 

† ø̄vMvb n‡jv cY¨ ev †mev m¤ú‡K© †mB Q›`gq evZ©v hv weÁvc‡bi ¸iæZ¡c~Y© evZ©v †`q Ges MÖvn‡Kiv †Kb cY¨ ev 
†mevwU wKb‡eb Zv Zz‡j a‡i| mvaviYZ cÖwZwU weÁvc‡bB † ø̄vMvb cÖ̀ wk©Z nq Ges GwU wecYbKvixi eª̈ vwÛs 
evZ©v‡K kw³kvjx Ki‡Z Ges Aby¯§viK wn‡m‡e KvR Ki‡Z mnvqZv K‡i _v‡K| †hgb- adidas †Kv¤úvwb † ø̄vMvb 
wn‡m‡e ÒImpossible is nothingÓ Ges McDonald's †Kv¤úvwb † ø̄vMvb wn‡m‡e ÒI'm Lovin ItÓ K‡qK `kK a‡i 
mvd‡j¨i mv‡_ e¨envi K‡i Avm‡Q| evsjv‡`‡k Ògv‡Qi ivRv Bwjk, evwZi ivRv wdwjcmÓ, ÒGKv GKv †L‡Z PvI, 
`iRv eÜ K‡i LvIÓ, ÒKbKv †Uwjwfkb: mv‡a¨i g‡a¨ meUzKz myLÓ BZ¨vw` n‡jv LyeB RbwcÖq wKQz † ø̄vMvb| 

Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq- 

� † ø̄vMvb mswÿß, Q‡›`i AvKv‡i cÖKvk Kiv nq; 
� GwU mnR‡eva¨ I Aby¯§viK nq; 
� GwU wbqwgZfv‡e evievi cÖPvi Kiv nq; 
� † ø̄vMv‡b cY¨ ev †mevi bvg, †Kv¤úvwb ev eª̈ v‡Ûi bvg BZ¨vw` cwiwPwZg~jK Z_¨ _v‡K; 
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� GwU weÁvc‡bi g~j wel‡qi Dci wfwË K‡i †`Iqv n‡q _v‡K| 

 

wPÎ‡Yi aviYv (Concept of Illustration) 

weÁvcb‡K wPËvKl©K Avi Av‡eMgq Ki‡Z Q›`gq † ø̄vMv‡bi cvkvcvwk DËg wPÎ‡Yi e¨envi LyeB Riæix| 
weÁvc‡bi Av‡e`b‡K AvKl©Yxq fv‡e Dc ’̄vc‡bi Rb¨ weÁvcb cÖwZwjwc‡Z †hme wPÎ ev Qwe e¨eüZ nq Zv‡K 
weÁvcb wPÎY e‡j| cÖwZwjwci e³e¨‡K AviI „̀wóMÖvn¨ Ges ¯úó Kivi Rb¨ weÁvcb`vZviv bvbv ai‡Yi wPËvKl©K 
wPÎ‡Yi e¨envi K‡i _v‡Kb| weÁvc‡bi g~j e³e¨‡K AviI m„wókxj, AvKl©Yxq Ges ü`qMÖvnx Ki‡Z wewfbœ 
iK‡gi cÖvmw½K Qwe, KvU©yb, MÖvd, PvU©, WvqvMÖvg ev g‡Wj weÁvc‡bi cÖwZwjwc‡Z e¨envi Kiv nq| Gme‡KB wPÎY 
e‡j| 

C. N. Sontakki-Gi g‡Z, ÒIllustration is the picture-may be a drawing, a photograph, a chart, a diagram or 

a painting-used to gain attention, comprehension and behavior change.Ó (A_©vr, wPÎY n‡jv Qwe- GKwU 
A¼b, d‡UvMÖvd, PvU©, WvqvMÖvg ev †cBw›Us- hv MÖvnK‡`i g‡bv‡hvM Ges †evakw³ AvKl©Y Ki‡Z Ges AvPiY 
cwieZ©‡bi Rb¨ e¨eüZ nq|) 

Steven J. Skinner-Gi g‡Z, ÒThe illustration may be a photograph, drawing, graph, chart or table. It is 

used to grab the target market's attention, to induse the audience to read or listen to the copy, to 

communicate a message quickly, or to communicate an idea that is difficult to express verbally.Ó (A_©vr, 
wPÎY n‡jv weÁvc‡b e¨eüZ GKwU d‡UvMÖvd, A¼b, MÖvd, PvU© ev †Uwej| GwU Afxó †fv³v‡`i g‡bv‡hvM AvKl©Y 
Ki‡Z, cÖwZwjwcwU co‡Z ev ïb‡Z cÖ‡ivwPZ Ki‡Z, ª̀æZ GKwU evZ©v cÖ̀ vb Ki‡Z, ev †gŠwLKfv‡e cÖKvk Kiv KwVb 
Ggb GKwU welq †fv³v‡`i Rvbv‡Z e¨eüZ nq|) 

Pride and Ferrell-Gi g‡Z, ÒPhotographs, drawings, graphs, charts and tables, used to encourage an 

audience to read or watch an advertisement is generally known as illustration.Ó (A_©vr, weÁvcbwU co‡Z ev 
†`L‡Z `k©K-‡kÖvZv‡`i DrmvwnZ Ki‡Z weÁvc‡b †hme Qwe, A¼b, MÖvd, PvU© ev †Uwej e¨eüZ nq Zv‡K wPÎY 
e‡j|) 

Dc‡ii Av‡jvPbv I msÁv¸‡jv †_‡K ejv hvq, wPÎY n‡jv weÁvc‡bi g~j evZ©v‡K AviI AvKl©Yxq K‡i †Zvjvi 
Rb¨ cÖwZwjwc‡Z e¨eüZ Qwe, KvU©yb, d‡UvMÖvd, A¼b, MÖvd, PvU©, †Uwej, WvqvMÖvg ev †cBw›Us hv MÖvnK‡`i 
g‡bv‡hvM AvKl©Y Ki‡Z mvnvh¨ K‡i _v‡K| A_©vr, wPÎY n‡jv- 

� weÁvcb cÖwZwjwc‡Z e¨eüZ Qwe, KvU©yb, d‡UvMÖvd, A¼b, MÖvd, PvU©, †Uwej, WvqvMÖvg ev †cBw›Us;  
� cÖwZwjwc‡K AvKl©Yxq I cÖvYešÍ K‡i †Zvjvi GKwU wWfvBm;  
� weÁvc‡bi Aj¼vi ev f‚lY¯̂iƒc; 
� cÖwZwjwci bvUKxqZv wbwðZ Kivi GKwU nvwZqvi; 
� cY¨, †mev, eª̈ vÛ ev †Kv¤úvwbi †UªWgv‡K©i mv‡_ mvgÄm¨ iÿv K‡i cÖwZwjwci fvlv‡K e¨vL¨v Kivi GKwU 

nvwZqvi| 

 

web¨vm Kv‡K e‡j? 

What is Layout? 

web¨vm ev A½m¾v ej‡Z weÁvcb‡K myk„•Ljfv‡e web¨¯Í Kiv‡K †evSvq| hw`I GKwU weÁvc‡bi cÖwZwU Dcv`vbB 
†hgb- wk‡ivbvg, Dcwk‡ivbvg, cÖwZwjwc, wPÎY ev †h †Kvb kbv³Kvix wPý BZ¨vw` wbR¯̂Zvi wePv‡i ¸iæZ¡c~Y©, Z‡e 
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g~j welq n‡jv wKfv‡e Dcv`vb¸‡jv‡K GKwU P‚ovšÍ weÁvc‡b mymw¾Z ev my‡kvwfZ Kiv nq| web¨vm n‡jv GKwU 
weÁvc‡bi GB wewfbœ Dcv`v‡bi ev As‡ki †fŠZ A½iƒcvqb| weÁvc‡bi cÖwZwU Ask‡K †Kv_vq, Kxfv‡e Dc ’̄vcb 
Kiv n‡e †m m¤úwK©Z c~e© cwiKíbv ev bxj bKkv cÖYqb Kiv‡KB weÁvcb web¨vm ejv nq| 

web¨vm hZ my›`i n‡e, weÁvcbwU MÖvnK‡`i ZZ †ewk AvK…ó Ki‡Z cvi‡e| web¨vm ïaygvÎ weÁvc‡bi 
Dcv`vbmg~‡ni myk„•Lj Ae ’̄vb‡KB wbwðZ K‡i bv, eis weÁvc‡b KvR Kiv mswkøó †jv‡K‡`i cÖ‡qvRbxq 
wb‡ ©̀wkKvI †`q| GwU KwcivBUvi ev gy ª̀YKvix‡K KZUv RvqMv wb‡q KvR Ki‡Z n‡e Ges KZUv cÖwZwjwc wjL‡Z 
n‡e Zv wba©viY Ki‡Z mvnvh¨ K‡i| GQvovI GwU wPÎ‡Y e¨eüZ Qwei AvKv‡i Ges aiY wba©vi‡Y wkí 
cwiPvjK‡KI w`K wb‡ ©̀kbv w`‡Z cv‡i| AvKl©Yxq web¨vm weÁvcbwU‡K wgwWqv-wek„•Ljv †_‡K †ewi‡q Avm‡Z Ges 
weÁvc‡b `k©K-‡kÖvZv‡`i g‡bv‡hvM AvKl©Y Ki‡Z mnvqZv K‡i| 

Belch and Belch-Gi g‡Z, ÒA layout is the physical arrangement of the various parts of the ad, including 

the headline, subheads, body copy, illustrations, and any identifying marks,Ó (A_©vr, web¨vm n‡jv weÁvc‡bi 
wewfbœ As‡ki †fŠZ web¨vm, hvi g‡a¨ wk‡ivbvg, Dcwk‡ivbvg, g~j Ask, wPÎY Ges †h‡Kvb kbv³Kvix wPý 
AšÍf©y³ _v‡K|) 

Sandage, Fryburger and Rotzoll-Gi g‡Z, ÒThe plan of an advertisement, detailing the arrangement of 

various parts and relative spatial importance of each is referred to as layout.Ó (A_©vr, GKwU weÁvc‡bi 
wewfbœ As‡ki mw¾ZKi‡Yi wek` weeiY Ges cÖwZwU As‡ki Av‡cwÿK ’̄vwbK ¸iæZ¡ wba©vi‡Yi cwiKíbv‡K web¨vm 
ejv nq|) 

C. N. Sontakki-Gi g‡Z, ÒA layout is the format in which the various elements of the advertisement are 

combined.Ó (A_©vr, web¨vm n‡jv GKwU weÁvc‡bi wewfbœ Ask‡K myk„•Ljfv‡e mw¾ZKi‡Yi c×wZ|) 

Dc‡ii Av‡jvPbv I msÁvmg~n‡K we‡kølY K‡i ejv hvq †h, web¨vm n‡jv- 

� GKwU weÁvc‡bi Dcv`vb¸‡jvi †hŠw³K web¨vm; 
� weÁvc‡bi mvgwMÖK KvVv‡gvi c~e© cwiKíbv ev bxj bKkv cÖYqb; 
� wk‡ivbvg, Dc-wk‡ivbvg, † ø̄vMvb, wPÎ, kbv³KiY wPý, g~j Ask BZ¨vw`i myk„•Lj m¾v; 
� weÁvc‡bi mg¯Í „̀k¨gvb Dcv`v‡bi mgwšẐ I mvgÄm¨c~Y© †fŠZ cwi‡ekbv; 
� weÁvcb Kvh©KvwiZv wbwðZKi‡Yi Ab¨Zg cÖfveK| 

 

web¨v‡mi D‡Ïk¨  

Objectives of Layout 

web¨vm ev A½m¾v n‡jv weÁvc‡bi mvgwMÖK cwiKíbv ev KvVv‡gvi c~e© cwiKwíZ bxj bKkv cÖYqb Kiv| web¨v‡mi 
gva¨‡g weÁvc‡bi cÖwZwjwci wk‡ivbvg, Dc-wk‡ivbvg, † ø̄vMvb, wPÎY, kbv³KiY wPý BZ¨vw`‡K myk„•Ljfv‡e mw¾Z 
K‡i Dc ’̄vcb Kiv nq| weÁvc‡bi Kvh©KvwiZv I AvKl©YxqZv eûjvs‡kB weÁvcb web¨v‡mi Dci wbf©i K‡i| wb‡¤œ 
weÁvcb web¨v‡mi D‡Ïk¨ mg~n Av‡jvPbv Kiv n‡jv: 

1| weÁvc‡bi wewfbœ Dcv`vb‡K msMwVZ Kiv (Assembling different elements of advertisement): web¨v‡mi 
cÖavb D‡Ïk¨B n‡jv weÁvcb wP‡Îi wewfbœ Ask ev Dcv`vb †hgb- wk‡ivbvg, Dc-wk‡ivbvg, † ø̄vMvb, wPÎY, eª̈ vÛ 
bvg, †Kv¤úvwbi †jv‡Mv BZ¨vw` Ges Ab¨vb¨ MÖvwdK Dcv`vb ¸‡jv‡K msMwVZ Kiv Ges myk„•Lj fv‡e mvRv‡bv| 
G‡Z weÁvc‡bi cwic~Y©Zv Av‡m Ges weÁvcb Av‡e`b †Rviv‡jv nq| 
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2| cwieZ©‡bi my‡hvM cÖ`vb Kiv (Providing opportunity of modification): web¨vm weÁvc‡bi mvgwMÖK wP‡Îi 
c~e© Dc ’̄vcbvi my‡hvM ˆZwi K‡i †`q e‡j m„Rbkxj `j, G‡RwÝ e¨e ’̄vcbv Ges weÁvcb`vZv‡`i P‚ovšÍ Aby‡gv`b 
Ges weÁvc‡bi cÖK…Z wbg©vY I Drcv`b ïiæ nIqvi Av‡M cÖ‡qvRbxq cwieZ©‡bi c_ ˆZwi K‡i †`q| 

3| P‚ovšÍ weÁvcb‡K „̀k¨gvb K‡i †Zvjv (Visualizing the final advertisement): web¨vm n‡jv cÖKvwkZe¨ 
weÁvcbwU †Kgb n‡e Zvi c~e© cwiKwíZ bKkv cÖYqb| ZvB P‚ovšÍ weÁvcbwU †Kgb †`Lv‡e, wK AvKvi aviY Ki‡e 
ev wK iƒc cv‡e Zv weÁvcb cÖKvk n‡q covi c~‡e©B „̀k¨gvb K‡i †Zvjv n‡jv weÁvc‡bi Av‡iKwU D‡Ïk¨| 

4| weÁvcb‡K AvKl©Yxq K‡i †Zvjv (Making the advertisement attractive): weÁvcb‡K wKfv‡e AvKl©Yxq I 
ü`qMÖvnx K‡i †Zvjv hvq, Zv wbwðZ Kiv web¨v‡mi Ab¨Zg D‡Ïk¨| †Kbbv my›`i I myk„•Lj web¨vm MÖvnK‡`i‡K 
weÁvcbwU †`L‡Z DrmvwnZ K‡i, µq cÖe„wË RvMÖZ K‡i Ges weÁvwcZ cY¨ ev †mev µ‡q cÖ‡ivwPZ K‡i| 

5| weÁvc‡bi g~j e³e¨‡K mnR‡eva¨ K‡i †Zvjv (Clarifying the key theme of the advertisement): 
web¨v‡mi Av‡iKwU D‡Ïk¨ n‡jv weÁvcb cÖwZwjwci g~j e³e¨‡K `k©K-†kÖvZv‡`i Kv‡Q †evaMg¨ K‡i †Zvjv| 
mywPwšÍZ, cwi”Qbœ Ges mycwiKwíZ web¨vm cÖwZwjwci me Dcv`v‡bi A_©c~Y© I ¯úó Dc ’̄vcbv wbwðZ K‡i weavq 
weÁvcb cÖwZwjwci g~j welqe ‘̄‡K mnR‡eva¨ K‡i †Zv‡j| 

6| cÖwZwjwc we‡klÁ‡`i wb‡ ©̀kbv †`Iqv (Providing guide to the copy specialists): web¨vm cÖwZwjwc mswkøó 
wewfbœ we‡klÁ‡`i †hgb- UvBc-‡mUvi, †Lv`vBKvix, gy ª̀YKvix Ges Ab¨vb¨ KvwiMi‡`i Rb¨ GKwU wbf©i‡hvM¨ 
wb‡ ©̀wkKv wn‡m‡e KvR K‡i| †Kvb Dcv`vb †Kv_vq, wKfv‡e em‡j me©vwaK Kvh©KvwiZv wbwðZ n‡e, Zv web¨v‡mi 
gva¨‡gB cwi®‹vifv‡e Rvbv hvq| 

7| weÁvcb`vZv, cÖwZwjwc †jLK Ges wkí cwiPvj‡Ki g‡a¨ mg‡SvZv m„wó (Creating understanding among 

the advertiser, copywriter and art director): web¨v‡mi mvnv‡h¨ gy ª̀YKvix cÖwZwjwc †jL‡Ki wPšÍvfvebv‡K 
wk‡ivbvg, Dc-wk‡ivbvg, wPÎY, † ø̄vMvb, cUf‚wg ev g~j e³e¨ BZ¨vw`i gva¨‡g †Kv_vq wKfv‡e Dc ’̄vcb Ki‡Z n‡e 
Zv wkí wb‡ ©̀k‡Ki mvnv‡h¨ P‚ovšÍ weÁvcb gy ª̀‡Yi c~‡e©B weÁvcb`vZvi mvg‡b Dc ’̄vc‡bi my‡hvM cvb| d‡j 
weÁvc‡bi A½m¾vi e¨vcv‡i weÁvcb`vZv, cÖwZwjwc †jLK I wkí wb‡ ©̀k‡Ki g‡a¨ mg‡SvZvi c_ ˆZwi nq Ges 
m¤¢ve¨ fzj †evSveywS †iva Kiv m¤¢e nq| 

cwi‡k‡l ejv hvq †h, MÖvnK‡`i‡K weÁvc‡bi w`‡K AvK…ó K‡i weÁvwcZ cY¨ ev †mev µ‡q cÖ‡ivwPZ Ki‡Z cv‡i 
Ggb GKwU Kvh©Ki, wPËvKl©K I ü`qMÖvnx weÁvcb ˆZwii c_‡K myMg KivB web¨v‡mi D‡Ïk¨|  

 

web¨v‡mi †gŠwjK bxwZ  

Principles of Layout 

weÁvc‡bi wewfbœ Dcv`vb †hgb- cÖwZwjwc, wk‡ivbvg, Dc-wk‡ivbvg, wPÎY, † ø̄vMvb, †UªWgvK©, †jv‡Mv BZ¨vw`i 
avivevwnK I myk„•Lj cwi‡ekbv‡K web¨vm ejv nq| web¨vm‡K djcÖm~ I Kvh©Kifv‡e Dc ’̄vcb Ki‡Z PvB‡j 
web¨v‡mi AvKl©YxqZv I ˆkwíK fv‡ei w`‡K jÿ¨ ivLv LyeB Riæix| GKwU my›`i, ü`qMÖvnx I ¯̂v_©K weÁvcb 
ˆZwii Rb¨ ZvB web¨v‡mi †ÿ‡Î wKQz †gŠwjK bxwZgvjv AbymiY Ki‡Z nq hv wb‡¤œ D‡jøL Kiv n‡jv: 

1| cÖfvekvjx Dcv`v‡bi Dci †dvKvm (Focus on dominant element): cÖwZwU fv‡jv web¨v‡miB GKwU m~Pbv 
we› ỳ _v‡K hv‡K ejv nq cÖfvekvjx Dcv`vb| GB Dcv`vbwU weÁvc‡bi me‡P‡q ¸iæZ¡c~Y© Ask| weÁvcb †f‡` GwU 
wk‡ivbvg, wPÎY, † ø̄vMvb, ewW Kwc BZ¨vw` n‡Z cv‡i| cÖwZwjwc †jLK‡K wm×všÍ wb‡Z n‡e Zvi weÁvc‡bi †Kvb 
AskwU me‡P‡q cÖfvekvjx| mvaviYZ GKwU weÁvc‡b ïaygvÎ GKwUB cÖfvekvjx Dcv`vb _v‡K| cÖfvekvjx 
Dcv`vbwU‡K eo n‡Z n‡e, D¾¡j is _vK‡Z n‡e Ges Aek¨B weÁvc‡bi Ab¨vb¨ As‡ki †P‡q fv‡jv †`L‡Z n‡Z 
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n‡e| weÁvc‡bi Kvh©KvwiZv ev mdjZvi Rb¨ †fv³v‡K Aek¨B weÁvc‡bi cÖfvekvjx As‡ki cÖwZ AvK…ó Ki‡Z 
n‡e| 

2| cÖ_g Qvc ev aviYv (First impression): Bs‡iwR‡Z GKwU K_v cÖPwjZ Av‡Q †h, ÒFirst impression is the 

best impression.Ó A_©vr, †Kvb wKQz m¤ú‡K© cÖ_g aviYvB n‡jv †miv aviYv| hw` weÁvcbwU cÖ_g `k©‡bB MÖvn‡Ki 
fv‡jv †j‡M hvq, Zvn‡j MÖvnK m¤ú~Y© weÁvcb evZ©v co‡eb Ges BwZevPK cÖwZwµqv †`Lv‡eb| cÿvšÍ‡i, 
weÁvcbwU hw` cÖ_g `k©‡bB MÖvn‡Ki g‡b GKwU fv‡jv Qvc ˆZwi Ki‡Z e¨_© nq, Zvn‡j MÖvnK m¤ú~Y© weÁvcb 
evZ©vwU co‡eb bv| MÖvnK weÁvcbwU g‡b ivL‡Z cvi‡eb bv, weÁvwcZ cY¨ ev †mevi cÖwZ AvMÖn nvwi‡q †dj‡Z 
cv‡ib Ges †m‡ÿ‡Î †Kvb weµq bvI NU‡Z cv‡i| djkÖæwZ‡Z weÁvcbwU Zvi jÿ¨ AR©‡b e¨_© n‡e| AZGe, 
cÖwZwjwc †jLK‡K Aek¨B weÁvc‡bi cÖ_g QvcwU‡K kw³kvjx Ki‡Z n‡e hv‡Z K‡i cÖwZwjwcwU cÖ_g `k©‡bB 
MÖvn‡Ki g‡b BwZevPK aviYv ˆZwi Ki‡Z cv‡i| GKwU AvKl©Yxq † ø̄vMvb, AvKl©Yxq is, cÖPzi mv`v ’̄vb, fvj wPÎY 
BZ¨vw` e¨envi K‡i weÁvcb cÖwZwjwc‡Z GKwU BwZevPK I `xN©‡gqv`x cÖfve AR©b Kiv †h‡Z cv‡i| 

3| mg Í̄ weÁvcb As‡ki GKZv ev mgiƒcZv (Unity of all ad parts): G‡KKwU weÁvcb A‡bK¸‡jv Ask wb‡q 
MwVZ| weÁvc‡bi mg Í̄ Ask ev Dcv`vb G‡K Ac‡ii mv‡_ Nwbófv‡e m¤úwK©Z| weÁvcb web¨v‡mi GKwU 
cÖfvekvjx bxwZ n‡jv weÁvc‡bi mKj Dcv`v‡bi g‡a¨Kvi HK¨ ev mgiƒcZv| A_©vr, weÁvc‡b cÖwZwjwc, 
wk‡ivbvg, Dc-wk‡ivbvg, wPÎY, † ø̄vMvb, †UªWgvK©, †jv‡Mv BZ¨vw` Dcv`vb‡K Ggbfv‡e mvRv‡Z n‡e †hb mewKQz‡K 
wg‡j weÁvcbwU‡K GKwU GKK I msNe× weÁvcb g‡b nq| weÁvc‡bi mg Í̄ As‡ki GKwU mw¤§wjZ D‡Ïk¨ 
_vK‡Z n‡e †fv³v‡K cY¨ m¤ú‡K© AewnZ Kiv Ges cY¨ µ‡qi Rb¨ Zv‡`i cÖ‡ivwPZ Kiv| myZivs, weÁvc‡bi 
mg Í̄ Ask ev Dcv`vb‡K GKmv‡_ KvR Ki‡Z n‡e| hw` HK¨ eRvq _v‡K, Zvn‡j mw¤§wjZ cÖfveI fv‡jv n‡e| 

4| ˆemv „̀‡k¨i DËg e¨envi (Good use of contrast): web¨v‡mi Av‡iKwU bxwZ n‡jv ˆkwíK wWRvBb wbwðZ 
Kivi Rb¨ ˆemv „̀‡k¨i DËg e¨envi wbwðZ Kiv| web¨v‡mi ˆemv „̀k¨ gv‡b weÁvc‡b wecixZ is e¨envi Kiv, 
†hgb- Kv‡jv Ges mv`v is e¨envi Kiv| K›Uªv÷ weÁvcb¸‡jv Avjv`vfv‡e †Pv‡L c‡o KviY Gme weÁvc‡bi 
Dc ’̄vcbvI Avjv`v nq| †hgb- GKwU cwÎKvi me weÁvcb hw` iwOb nq Ges GKwU gvÎ weÁvcb mv`v-Kv‡jv nq, 
Z‡e GB mv`v-Kv‡jv weÁvcbwUB Avjv`vfv‡e †Pv‡L co‡e| 

5| ’̄v‡bi AbycvZ eRvq ivLv (Maintain proportion of space): weÁvc‡bi cÖwZwU Dcv`vb I As‡ki Rb¨ 
Dchy³ ’̄vb wbe©vPb Ki‡Z n‡e| e¨envi‡hvM¨ m¤ú~Y© ’̄vb weÁvc‡bi wewfbœ As‡ki g‡a¨ Ggbfv‡e wef³ Ki‡Z 
n‡e †hb Dcv`v‡bi ¸iæZ¡vbymv‡i ’̄vb wefvR‡bi AbycvZ eRvq _v‡K| ’̄v‡bi wefvRb mgvb nIqv DwPZ bq| 
†Kbbv hw` mg Í̄ Dcv`v‡bi Rb¨ GKB iKg ’̄vb eivÏ _v‡K, Z‡e weÁvcbwU fv‡jv †`Lv‡e bv| weÁvc‡bi 
cÖfvekvjx Dcv`v‡bi Rb¨ †ewk ’̄vb cÖ̀ vb Ki‡Z n‡e Ges Kg ¸iæZ¡c~Y© As‡ki Rb¨ Kg RvqMv w`‡Z n‡e| 

6| Dcv`v‡bi mwVK fvimvg¨ iÿv Kiv (Right balance of elements): †fv³v AvKl©Y a‡i ivL‡Z PvB‡j 
weÁvc‡b Aek¨B Dcv`vb¸‡jvi g‡a¨ GKwU mwVK fvimvg¨ _vK‡Z n‡e| Dcv`v‡bi fvimvg¨ gv‡b weÁvc‡bi 
Wvbw`‡Ki Ges evg w`‡Ki g‡a¨Kvi mvgÄm¨| G‡ÿ‡Î ỳB ai‡Yi fvimvg¨ jÿ¨ Kiv hvq: 

� AvbyôvwbK fvimvg¨: AvbyôvwbK fvimv‡g¨i †ÿ‡Î weÁvc‡bi Wvb cv‡ki kã Ges Qwe weÁvc‡bi evg 
w`‡Ki kã Ges Qwei mgvb nq| myZivs, weÁvc‡bi Wvb Ges evg w`K AvKvi, AvK…wZ Ges i‡O G‡K 
Ac‡ii mv‡_ †g‡j| ZvB G‡`i‡K G‡K Ac‡ii wVK wecixZ w`‡K ’̄vcb Kiv nq| 

� AbvbyôvwbK fvimvg¨: AbvbyôvwbK fvimv‡g¨i †ÿ‡Î weÁvc‡bi wewfbœ Ask‡K G‡jv‡g‡jvfv‡e c„ôvq 
’̄vcb Kiv nq| weÁvc‡bi Wvb cvk Ges evg cv‡ki g‡a¨ †KvbI fvimvg¨ _v‡K bv| ZeyI mvgwMÖKfv‡e 

weÁvcbwU‡K fvimvg¨c~Y© †`Lvq| weÁvc‡bi wewfbœ Dcv`vb‡K wew”Qbœfv‡e Dc ’̄vcb Kiv m‡Z¡I 
weÁvcbwU GKwU  GKK weÁvcb wn‡m‡e cwi‡ewkZ n‡Z cv‡i| Z‡e AbvbyôvwbK fvimvg¨ AR©b Kiv †ek 
KwVb| GwUi Rb¨ D”P Í̄‡ii m„Rbkxj `ÿZv Ges Kíbv cÖ‡qvRb| 
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7| mijZv (Simplicity): mijZv weÁvcb web¨v‡mi Ab¨Zg †gŠwjK GKwU bxwZ| weÁvc‡bi wewfbœ Dcv`vb I 
Ask‡K mnR, mij, cÖvÄj I mvejxjfv‡e mvwR‡q Dc ’̄vcb Ki‡Z n‡e| GwU‡Z Lye Kg Dcv`vb _vK‡Z n‡e| 
Dcv`vb hZ Kg n‡e, cÖfve (Bg‡cÖkb) ZZ kw³kvjx n‡e| †hme welq weÁvc‡bi web¨vm I cwi‡ekbv‡K RwUj 
K‡i †Zv‡j Ges †evaMg¨Zv‡K KwVb K‡i †d‡j, †mme welq‡K cwinvi Kiv DwPr| weÁvc‡bi wewfbœ Ask‡K 
†hgb- cÖwZwjwc, wk‡ivbvg, Dc-wk‡ivbvg, wPÎY, † ø̄vMvb, †UªWgvK©, †jv‡Mv BZ¨vw`‡K Ggb fv‡e web¨ Í̄ Ki‡Z n‡e 
†hb `k©K-‡kÖvZv mn‡RB weÁvc‡bi g~j evZ©v Dcjwä Ki‡Z cv‡ib| 

8| Q›` (Tone): Q‡›`i `ÿ e¨envi weÁvc‡bi Dc‡hvwMZv A‡bK¸Y evwo‡q †`q| ZvB weÁvcb web¨v‡mi †ÿ‡Î 
Dcv`vb mg~‡ni Af¨šÍixY Q›` iÿv Kiv LyeB Riæix| GKwU Dcv`vb †hb Ab¨ Dcv`v‡bi cwiùzU‡bi c‡_ euvavi 
m„wó bv K‡i, †mw`‡K ZvB mZK© „̀wó ivL‡Z n‡e| cvkvcvwk wewfbœ Dcv`v‡bi Dc ’̄vc‡bi †ÿ‡ÎI mwVK kã, †iLv, 
is e¨env‡ii gva¨‡g cy‡iv weÁvcb‡K Q›`gq cwi‡e‡k Dc ’̄vcb Ki‡Z nq| 

9| †Pv‡Li bovPov AbymiY Kiv (Follow the eye movement): weÁvcbwU‡K Aek¨B †Pv‡Li bovPov Kfvi Kivi 
Rb¨ cÖ ‘̄Z _vK‡Z n‡e| mvaviYZ †Pv‡Li bovPov evg †_‡K Wv‡b nq Ges GKRb gvbyl cÖ_‡g Dc‡i ZvKvq 
Zvici wb‡Pi w`‡K ZvKvq| myZivs, weÁvc‡bi aviYvwU‡K Aek¨B evg †_‡K Wv‡b Ges Dci †_‡K wb‡P †h‡Z 
n‡e| weÁvcb`vZv mdj web¨v‡mi Rb¨ wb¤œwjwLZ c‡q›U¸‡jv e¨envi K‡i †Pv‡Li bovPov wbqš¿Y Ki‡Z cv‡ib: 

� „̀wó bovPov: M‡elYv Abymv‡i GKRb e¨w³i †PvL Ab¨‡`i †PvL‡K AbymiY Ki‡e| A_©vr, hw` A‡bK 
†jvK GKwU wbw ©̀ó w`‡K ZvwK‡q _v‡K, Z‡e GKRb bZzb †jvKI †mB w`‡KB ZvKv‡e| Ggb AvPiY 
¯̂vfvweK| ZvB `k©K-cvVKivI weÁvc‡b Dcw ’̄Z ev Dc ’̄vwcZ gvbyl I cï-cvwLi „̀wó‡K AbybiY 
Ki‡eb| 

� AvKvi: mvaviYZ, eo AvKv‡ii Dcv`vb ¸‡jv gvbyl‡K cÖ_‡g AvKl©Y K‡i| ZvB weÁvc‡bi g~j AskwU‡K 
eo n‡Z n‡e| 

� wb‡ ©̀kK hš¿ ev wPý: nvZ, AvOzj, Zxi BZ¨vw`i g‡Zv wb‡ ©̀kK hš¿ ev wPý cvV‡Ki „̀wó AvKl©Y Ki‡Z 
e¨eüZ nq| 

� KvU©yb: KvU©yb Ges KwgK QweI cvVK‡`i „̀wó AvKl©Y Ki‡Z e¨eüZ nq| 

10| mnRcvV¨Zv (Easy readability): DËg web¨v‡mi Av‡iKwU bxwZ n‡jv Gi mnRcvV¨Zv| A_©vr, `k©K-cvVK 
Aek¨B mn‡R Ges ª̀æZ weÁvcbwU co‡Z ev †`L‡Z cv‡ib| ZvB weÁvc‡bi kã¸‡jv AvKv‡i †QvU nIqv DwPZ 
bq| Avevi m¤ú~Y© weÁvcb evZ©vi Rb¨ eo Aÿi e¨envi Kiv Gwo‡q Pj‡Z n‡e| ïaygvÎ D‡jøL‡hvM¨ kã ev evK¨ 
eo Aÿ‡i wjL‡Z n‡e †hb Zv `k©K-cvV‡Ki „̀wó‡K AvKl©Y Ki‡Z cv‡i| 

11| mv`v/duvKv RvqMvi e¨envi (Use of whitespace): weÁvcb web¨v‡m evZ©vi AvwaK¨ ev wfo _vKv DwPZ bq| 
GwU‡K my‡kvwfZ, cÖvÄj Ges Avb›``vqK †`Lv‡Z h‡_ó mv`v (duvKv) ’̄vb _vK‡Z n‡e| duvKv ’̄vb weÁvcbwU‡K 
mg„× Ki‡e Ges MÖvn‡Ki „̀wó AvKl©Y Ki‡Z mnvqZv Ki‡e| 

12| weÁvcb evZ©vi ¯”̂QZv (Clarity of ad message): weÁvcb web¨vm‡K Aek¨B Zvi D‡Ïk¨ m¤ú‡K© Lye ¯úó 
n‡Z n‡e| weÁvcb web¨vm Ggb n‡e †hb `k©K-‡kÖvZv‡`i Kv‡Q weÁvcb‡bi g~j welq ev Av‡e`b Lye mn‡RB ¯úó 
n‡q I‡V| `k©K-‡kÖvZv †hb †Kvbfv‡eB weÁvc‡bi †K› ª̀xq evZ©v Dcjwä Ki‡Z weåvšÍ bv n‡q c‡ob| ZvB ¯̂”QZvi 
bxwZ weÁvcb web¨v‡mi GKwU ¸iæZ¡c~Y© bxwZ| 

13| fv‡jv weÁvcb cwi‡ek (Good ad atmosphere): weÁvc‡bi cvwicvwk¦©K Ae ’̄v‡K †Kvbfv‡eB D‡cÿv Kiv 
ev AeÁv Kiv DwPZ bq| weÁvcbwU‡K AvKl©Yxq Ges Avb›``vqK †`Lv‡bvi Rb¨ weÁvc‡bi cvwicvwk¦©K Ae ’̄vi 
mv‡_ mvgÄm¨ †i‡L weÁvcb cÖwZwjwci wewfbœ Ask‡K web¨ Í̄ Ki‡Z n‡e| mwVK cvwicvwk¦©KZvi Afve GKwU fv‡jv 
Ges †fv³v g‡bv‡hvM AvKl©‡Y mÿg weÁvcb‡KI Kg AvKl©Yxq K‡i †Zv‡j| ZvB weÁvcb web¨v‡mi †ÿ‡Î 
cvwicvwk¦©KZv I cÖvmw½KZv GKwU ¸iæZ¡c~Y© bxwZ wn‡m‡e we‡ewPZ n‡q _v‡K| 
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Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq †h, weÁvcb web¨v‡mi Dc‡iv³ bxwZgvjv h‡Zv fv‡jvfv‡e AbymiY Kiv hv‡e, 
weÁvcb Z‡Zv †ewk AvKl©Yxq I Av‡e`bgq n‡q DV‡e Ges Kvw•ÿZ D‡Ïk¨ AR©‡b mdj n‡e| 

 

 mvims‡ÿc:  

weÁvcb cÖwZwjwc n‡jv weÁvc‡bi g~j welqe ‘̄i kvwãK Dc ’̄vcbv| weÁvc‡bi mvims‡ÿc, cvV¨ Ges wk‡ivbvg 
mn hveZxq welqe ‘̄ wjwLZ AvKv‡i myk„•Ljfv‡e †h gva¨‡g Zz‡j aiv nq Zv‡K weÁvcb cÖwZwjwc e‡j| 
weÁvc‡bi Kvh©KvwiZv I mdjZv eûjvs‡kB DËg cÖwZwjwc ˆZwii Dci wbf©i K‡i _v‡K| cÖwZwjwc‡K ZvB 
†gŠwjK, mswÿß, ¯úó, Dchy³, wek¦vm‡hvM¨, wkÿvg~jK, gvbvbmB Ges ¯§iY‡hvM¨ n‡Z nq| wk‡ivbvg weÁvcb 
cÖwZwjwci Awe‡”Q`¨ GKwU Ask| MÖvnK‡`i weÁvwcZ cY¨ ev †mevi w`‡K AvKl©Y Kivi cÖ_g KvRwUB K‡i 
_v‡K wk‡ivbvg| `k©K-‡kÖvZv‡`i „̀wó AvKl©Y Kivi Rb¨ weÁvc‡bi Dcwifv‡M ev ga¨fv‡M wKsev myweavRbK 
†Kvb ’̄v‡b eo eo Aÿ‡i †h evZ©v Zz‡j aiv nq Zv‡K weÁvc‡bi wk‡ivbvg e‡j| cÖZ¨ÿ I c‡ivÿ wk‡ivbvg 
QvovI weÁvcb cÖwZwjwc‡Z wb‡ ©̀kK, †hŠw³K, †KŠZ‚n‡jvÏxcK, Av‡eMgq, wMwgK Ges †bwZevPK wk‡ivbvg 
e¨envi Kiv n‡q _v‡K| † ø̄vMvb cÖwZwjwci LyeB ¸iæZ¡c~Y© GKwU Ask †Kbbv GwU weÁvcb cÖPvivwfhv‡bi †K› ª̀xq 
evZ©v wn‡m‡e KvR K‡i| † ø̄vMvb n‡jv †Kvb kã ev kãgvjv hv weÁvcb`vZv MÖvnK‡`i g‡b Zvi cY¨ ev †mev 
m¤ú‡K© cÖv_wgK aviYv ˆZwi Kivi Rb¨ wbqwgZfv‡e e¨envi K‡i _v‡Kb| weÁvcb‡K wPËvKl©K Avi Av‡eMgq 
Ki‡Z Q›`gq † ø̄vMv‡bi cvkvcvwk DËg wPÎ‡Yi e¨envi LyeB Riæix| weÁvc‡bi Av‡e`b‡K AvKl©Yxq fv‡e 
Dc ’̄vc‡bi Rb¨ weÁvcb cÖwZwjwc‡Z †hme wPÎ ev Qwe e¨eüZ nq Zv‡K weÁvcb wPÎY e‡j| wPÎY n‡jv 
weÁvc‡bi Aj¼vi ev f‚lY¯̂iƒc| me©‡kl, web¨vm ev A½m¾v ej‡Z weÁvcb‡K myk„•Ljfv‡e web¨ Í̄ Kiv‡K 
eySvq| web¨vm hZ my›`i n‡e, weÁvcbwU MÖvnK‡`i ZZ †ewk AvK…ó Ki‡Z cvi‡e| web¨vm n‡jv GKwU 
weÁvc‡bi wewfbœ Ask †hgb- wk‡ivbvg, Dcwk‡ivbvg, g~j Ask, wPÎY Ges †h‡Kvb kbv³Kvix wPý BZ¨vw`‡K 
myk„•Ljfv‡e mw¾ZKi‡Yi c×wZ| web¨vm weÁvc‡bi wewfbœ Dcv`vb‡K msMwVZ K‡i, P‚ovšÍ weÁvcb‡K „̀k¨gvb 
I AvKl©Yxq K‡i †Zv‡j, weÁvc‡bi g~j e³e¨‡K mnR‡eva¨ K‡i †Zv‡j, Ges weÁvcb`vZv, cÖwZwjwc †jLK 
Ges wkí cwiPvj‡Ki g‡a¨ mg‡SvZv m„wó K‡i| GKwU my›`i, ü`qMÖvnx I ¯v̂_©K weÁvcb ˆZwii Rb¨ ZvB 
weÁvcb web¨v‡mi †ÿ‡Î wKQz †gŠwjK bxwZgvjv AbymiY Ki‡Z nq| weÁvcb web¨v‡mi †gŠwjK bxwZgvjvi g‡a¨ 
i‡q‡Q weÁvc‡bi cÖfvekvjx Dcv`v‡bi Dci †dvKvm Kiv, mg Í̄ weÁvcb As‡ki HK¨ ev mgiƒcZv wbwðZ Kiv, 

’̄v‡bi wefvRb I AbycvZ eRvq ivLv, Dcv`v‡bi mwVK fvimvg¨ iÿv Kiv, mnRcvV¨Zv wbwðZ Kiv, weÁvcb 
evZ©vi ¯̂”QZv weavb Kiv Ges fv‡jv weÁvcb cwi‡ek Gi w`‡K ¸iæZ¡ †`Iqv|  
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 weÁvcb cÖvPvivwfhvb 

Advertising Campaign 

 
D‡Ïk¨ 

G cvV †k‡l Avcwb- 

• weÁvcb cÖPvivwfhvb Ges Zvi cÖKvi‡f` m¤ú‡K© ej‡Z cvi‡eb; 
• weÁvcb cÖPvivwfhvb cwiKíbvq we‡eP¨ welqmg~n eY©bv Ki‡Z cvi‡eb; 
• weÁvcb cÖPvivwfhvb cwiKíbvi c`‡ÿcmg~n e¨vL¨v Ki‡Z cvi‡eb; Ges 
• weÁvcb AcPq ev cÖZviYvg~jK n‡Z cv‡i wK bv Zv e¨vL¨v Ki‡Z cvi‡eb| 

 

weÁvcb`vZv †Kv¤úvwbi cY¨ ev †mevi cwiwPwZ evov‡bv Ges evRvi m¤úªmvi‡Yi gva¨‡g weµq I gybvdv e„w×i Rb¨ 
weÁvcb w`‡q _v‡Kb| Z‡e weÁvcb cÖ̀ v‡bi †ÿ‡Î weÁvcb`vZv‡K ïaygvÎ weÁvcb ev cÖmv‡ii w`‡K g‡bv‡hvM 
w`‡jB nq bv, eis cÖwZôv‡bi Ab¨vb¨ wecYb mswkøó Kv‡Ri w`‡KI †Lqvj ivL‡Z nq Ges mKj Kv‡Ri g‡a¨ my›`i 
mgšq̂ wbwðZ Ki‡Z nq| ZvB weÁvcb`vZv weÁvc‡bi D‡Ïk¨¸‡jv AR©‡bi Rb¨ weÁvcb Kvh©µg‡K cÖwZôv‡bi 
Ab¨vb¨ Kvh©µ‡gi mv‡_ mgš^q K‡i †h weÁvcb Kg©m~wP cÖYqb K‡i _v‡Kb, Zv‡KB weÁvcb cÖPvivwfhvb e‡j| 
weÁvcb cÖPvivwfhvb‡K `k©K-‡kÖvZvi wfwË‡Z, weÁvcb gva¨‡gi wfwË‡Z, weÁvc‡bi D‡Ï‡k¨i wfwË‡Z ev 
‡fŠ‡MvwjK mxgvbvi wfwË‡Z wewfbœ †kÖYx‡Z fvM Kiv hvq| Z‡e †Kv¤úvwbi weÁvcb cÖPvivwfhvb wKiKg n‡e, Zv 
wewfbœ wel‡qi Dci wbf©i K‡i| †hgb- cÖwZôvb, cY¨, weÁvc‡bi D‡Ïk¨, evRvi, cY¨ g~j¨, cÖwZ‡hvwMZv, ev 
miKvwi bxwZgvjvi Dc‡i †Kv¤úvwbi weÁvcb cÖPvivwfhv‡bi e¨wß I †KŠkj wbf©i K‡i| weÁvcb`vZv‡K ZvB mdj 
weÁvcb cÖPvivwfhv‡bi Rb¨ Kvh©Ki cwiKíbv cÖYqb Ki‡Z nq Ges av‡c av‡c Zv ev Í̄evqb Ki‡Z nq|  

 

weÁvcb cÖPvivwfhvb Kv‡K e‡j?  

What is Advertising Campaign? 

weÁvcb cÖPvivwfhvb n‡jv wKQz c~e©wba©vwiZ D‡Ïk¨ AR©‡bi Rb¨ weÁvcb`vZvi †bIqv GKwU wbqgZvwš¿K weÁvcb 
cÖ‡Póv| †Kv¤úvwb ev weÁvcb`vZv cÖmvi D‡Ïk¨ AR©‡bi Rb¨ hLb mvgwMÖK wecYb Kvh©µ‡gi mv‡_ mvgÄm¨ †i‡L 
GKwU my›`i I mgwšẐ weÁvcb cwiKíbv cÖYqb K‡ib, Zv‡K weÁvcb cÖPvivwfhvb ejv nq| weÁvcb cÖPvivwfhvb 
wbe©vP‡bi Rb¨ Pvjv‡bv ivR‰bwZK cÖPviYv, A_© msMÖ‡ni Rb¨ Pvjv‡bv mvgvwRK cÖPviYv, ev GKwU cY¨ ev †mevi 
cÖPv‡ii Rb¨ Pvjv‡bv GKwU mgwšẐ I c×wZMZ cÖ‡Póv n‡Z cv‡i| weÁvcb cÖPvivwfhvb n‡jv GKB iKg weÁvcb 
evZ©v¸‡jvi GKwU MÖæc hv wbw ©̀ó mg‡q wewfbœ ai‡Yi wgwWqv ev gva¨‡g GKB ai‡Yi evZ©v Ges e³e¨ ev aviYv 
†kqvi K‡i _v‡K| weÁvcb cÖPvivwfhv‡bi mgqmxgv ZvB wbw ©̀ó n‡q _v‡K Ges wba©vwiZ D‡Ïk¨ AR©‡bi Rb¨ 
cÖwZôv‡bi Ab¨vb¨ Kg©m~Pxi mv‡_ mgwšẐfv‡e cwiPvwjZ n‡q _v‡K| 

G cÖm‡½ Dirksen and Kroeger e‡jb, ÒAn advertising campaign is the coordinated advertising plan or 

program which has been set up to accomplish some objective or purpose of the advertiser.Ó (A_©vr, 
weÁvcb cÖPvivwfhvb n‡jv GKwU mgwš̂Z weÁvcb cwiKíbv ev Kg©m~Px hv weÁvcb`vZvi wKQz D‡Ïk¨ AR©‡bi Rb¨ 
cÖYqb Kiv nq|) 

G cÖm‡½ Stanton, Etzel and Walker e‡jb, ÒAn advertising campaign consist of all the tasks involved in 

transforming a theme into a coordinated advertising program to accomplish a specific goal for a product 

cvV-2.5 
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or brand.Ó (A_©vr, weÁvcb cÖPvivwfhvb n‡jv H mKj Kv‡Ri mgwó hv †Kvb cY¨ ev eª¨v‡Ûi D‡Ïk¨ AR©‡bi Rb¨ 
cÖ̀ Ë weÁvc‡bi g~j e³e¨‡K GKwU mgwš̂Z weÁvcb Kg©m~Px‡Z iæcvšÍi K‡i|) 

Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq, weÁvcb cÖPvivwfhvb n‡jv weÁvc‡bi GKwU †mU hv GKwU cY¨ ev †mevi 
cÖPv‡ii Rb¨ cÖwZôv‡bi Ab¨vb¨ wecYb Kg©Kv‡Ûi mv‡_ GKmv‡_ KvR K‡i| weÁvcb cÖPvivwfhvb †Kv¤úvvwbi cY¨ 
ev †mev m¤ú‡K© eª¨vÛ m‡PZbZv ˆZwi Ki‡Z, cY¨ ev †mev m¤ú‡K© †fv³v‡`i Rvbv‡Z, cY¨ ev †mevi cÖwZ †fv³v 
AvMÖn ˆZwi Ki‡Z Ges †fv³v‡`i Kv‡Q Kvw•ÿZ cY¨ ev †mev mnRjf¨ Ki‡Z mnvqZv K‡i _v‡K| †iwWI, 
†Uwjwfkb, gy ª̀Y, mivmwi †gBj ev B›Uvi‡bU mn wewfbœ gva¨‡g weÁvcb cÖPvivwfhvb cwiPvwjZ n‡q _v‡K| 

 

weÁvcb cÖPvivwfhv‡bi †kÖYxwefvM 

Classification of Advertising Campaign 

weÁvcb cÖPvivwfhvb n‡jv cY¨ m¤úwK©Z weÁvcb evZ©vi msMwVZ cÖPvi hv weÁvcb`vZvi †hvMv‡hvM D‡Ïk¨ AR©‡bi 
Rb¨ Kiv nq| `k©K-‡kÖvZvi wfwË‡Z, weÁvcb gva¨‡gi wfwË‡Z, weÁvc‡bi D‡Ï‡k¨i wfwË‡Z ev †fŠ‡MvwjK 
mxgvbvi e¨wßi wfwË‡Z weÁvcb cÖPvivwfhvb‡K wewfbœ †kÖYx‡Z fvM Kiv hvq| wP‡Îi mvnv‡h¨ weÁvcb 
cÖPvivwfhvb‡K Dc¯’vcb Kiv hvq: 

 
wPÎ: weÁvcb cÖPvivwfhv‡bi †kÖwYwefvM 

wb‡¤œ weÁvcb cÖPvivwfhv‡bi cÖKvi‡f` mswÿßfv‡e Dc ’̄vcb Kiv n‡jv: 

1| AwWq¨v‡Ýi wfwË‡Z cÖPvivwfhvb (Advertising campaign based on audience): †hme AwWq¨vÝ ev `k©K-
‡kÖvZv cvVK‡K jÿ¨ K‡i weÁvcb cÖPvi Kiv nq Zv‡`i wfwË‡Z weÁvcb cÖPvivwfhvb‡K wb‡¤œv³ wZbfv‡M fvM Kiv 
hvq| h_v:  

K) †fv³v cÖPvivwfhvb (Consumer campaign): e¨w³MZ ev cvwievwiK cÖ‡qvRb †gUv‡Z Ges PzovšÍ †fv‡Mi 
D‡Ï‡k¨ †hme MÖvnK cY¨ µq K‡i _v‡Kb Zv‡`i jÿ¨ K‡i †h weÁvcb cÖPviYvi Kvh©µg Pvjv‡bv nq Zv‡K †fv³v 
cÖPvivwfhvb e‡j| †hgb- PzovšÍ †fv³v‡`i D‡Ï‡k¨ cwiPvwjZ †Mvmj Kivi mvev‡bi weÁvcb Kvh©µg| 

L) e¨emvq cÖPvivwfhvb (Business campaign): e¨emv cwiPvjbv ev cybtweµ‡qi D‡Ï‡k¨ †hme e¨emvqx ev 
cybtwe‡µZv cY¨ wK‡b _v‡Kb Zv‡`i cÖfvweZ Ki‡Z †h weÁvcb cÖPviYvi Kvh©µg Pvjv‡bv nq Zv‡K e¨emvq 
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cÖPvivwfhvb e‡j| †hgb- wWjvi, wWw÷ªweDUi, cvBKvi ev LyPiv e¨emvqx‡`i jÿ¨ K‡i cwiPvwjZ weÁvcb 
Kvh©µg| 

M) wkí cÖPvivwfhvb (Industrial campaign): wkí D‡`¨v³v, wkí cY¨ cȪ ‘ZKviK ev wkí cÖwZôv‡bi †µZv‡`i 
cÖfvweZ Ki‡Z †h weÁvcb cÖPviYvi Kvh©µg Pvjv‡bv nq Zv‡K wkí cÖPvivwfhvb e‡j| †hgb- †gvUiMvwo 
wbg©vZv‡`i jÿ¨ K‡i †`Iqv Uvqvi †Kv¤úvwb¸‡jvi weÁvcb Kvh©µg|  

N) †ckvMZ cÖPvivwfhvb (Professional advertising campaign): Wv³vi, Aa¨vcK, cÖ‡KŠkjx Ges Ab¨vb¨ 
†ckvRxex e¨w³‡`i Øviv PzovšÍ †fv³v‡`i Kv‡Q c‡Y¨i mycvwik, civgk© ev †cÖmwµckb Kiv‡bvi D‡Ï‡k¨ Gme 
†ckvRxex‡`i jÿ¨ K‡i †ckv`vi Rvb©vj Ges weÁvcb`vZv‡`i cÖwZwbwa‡`i gva¨‡g †h weÁvcb cÖPvivwfhvb 
Pvjv‡bv nq Zv‡K †ckvMZ cÖPvivwfhvb e‡j| 

2| weÁvcb gva¨‡gi wfwË‡Z cÖPvivwfhvb (Advertising campaign based on media used): weÁvc‡bi Rb¨ 
weÁvcb`vZv †hme gva¨g e¨envi K‡i _v‡Kb Zvi Dci wfwË K‡i weÁvcb cÖPvivwfhvb‡K wb‡¤œv³ †kÖYx‡Z fvM 
Kiv hvq: 

K) msev`cÎ cÖPvivwfhvb (Newspaper campaign): wewfbœ ˆ`wbK, mvßvwnK, gvwmK, cvwÿK ev we‡kl ai‡Yi 
msev`cÎ e¨envi K‡i †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K msev`cÎ cÖPvivwfhvb e‡j| 

L) mvgwqKx cÖPvivwfhvb (Magazine campaign): wewfbœ mvgwqKx †hgb- mvaviY †fv³v mvgwqKx, gwnjv 
mvgwqKx, K…wl mvgwqKx, ˆeÁvwbK mvgwqKx, e¨emvwqK mvgwqKx BZ¨vw` e¨envi K‡i †h weÁvcb cÖPvivwfhvb 
Pvjv‡bv nq Zv‡K mvgwqKx cÖPvivwfhvb e‡j| 

M) †iwWI cÖPvivwfhvb (Radio campaign): wewfbœ ai‡Yi †iwWI †hgb- GGg †iwWI ev GdGg †iwWI e¨envi 
K‡i †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K †iwWI cÖPvivwfhvb e‡j|  

N) †Uwjwfkb cÖPvivwfhvb (Television campaign): wewfbœ ai‡Yi †Uwjwfkb †hgb- we‡bv`b, msev`, Mvb, 
wkï‡Zvl ev †Ljvi †Uwjwfkb P¨v‡bj e¨envi K‡i †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K †Uwjwfkb 
cÖPvivwfhvb e‡j| 

O) Pjw”PÎ cÖPvivwfhvb (Cinema/Film campaign): wm‡bgv nj ev †cÿvM„‡n wm‡bgv ïiæi Av‡M ev ga¨ weiwZi 
mgq †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K Pjw”PÎ cÖPvivwfhvb e‡j| 

P) ewntweÁvcb cÖPvivwfhvb (Outdoor campaign): †`‡ki cÖavb cÖavb mo‡Ki cv‡k, eo fe‡bi Qv‡`, e¨¯Í 
†bŠc_ ev †ijI‡q †÷k‡bi cv‡k, wKsev kn‡ii e¨¯ÍZg evwYwR¨K I Rbeûj GjvKvq weivU AvK…wZi mvBb‡evW©, 
†cv÷vi, wej‡evW©, wbqb mvBb, B‡jKwUªK mvBb, AvKvk weÁvcb †hgb- DÇxqgvb †ejy‡b weÁvcb BZ¨vw` e¨envi 
K‡i †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K ewntweÁvcb cÖPvivwfhvb e‡j| 

Q) cwienb cÖPvivwfhvb (Transit campaign): wewfbœ hvbevnb †hgb- evm, †Uªb, †gvUiMvwo Ges Ab¨vb¨ 
hvbevn‡bi wfZ‡i ev  evB‡i Ges cwienb Uvwg©bvj ¸‡jv‡Z †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K cwienb 
cÖPvivwfhvb e‡j| 

R) cÖZ¨ÿ cÖPvivwfhvb (Direct campaign): wbw ©̀ó AwWq¨vÝ‡K jÿ¨ K‡i mivmwi ev WvK‡hv‡M †cv÷KvW©, 
eyK‡jU, K¨vUvjM, jxd‡jU, weµqcÎ BZ¨vw`i gva¨‡g †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K cÖZ¨ÿ 
cÖPvivwfhvb e‡i| 

S) B›Uvi‡bU cÖPvivwfhvb (Internet campaign): B›Uvi‡bU‡K Kv‡R jvwM‡q mvaviY I we‡klvwqZ wewfbœ 
I‡qemvBU †hgb- weµq WU Kg (bikroy.com), A_ev WU Kg (othoba.com), ev A¨vgvRb WU Kg 
(amazon.com) BZ¨vw` e¨envi K‡i †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K B›Uvi‡bU cÖPvivwfhvb e‡j| 



wecYb cÖmvi 

BDwbU `yB  c„ôv-75 

T) WvB‡i±wi cÖPvivwfhvb (Directory campaign): wewfbœ ai‡Yi WvB‡i±wi †hgb- B‡q‡jv †cR (Yellow 

Pages) e¨envi K‡i †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K WvB‡i±wi cÖPvivwfhvb e‡j| 

3| weÁvc‡bi D‡Ï‡k¨i wfwË‡Z cÖPvivwfhvb (Advertising campaign based on advertising objectives): 
†hme D‡Ïk¨ AR©‡bi Rb¨ weÁvcb Kvh©µg cwiPvjbv Kiv nq, †mme D‡Ï‡k¨i wfwË‡Z weÁvcb cÖPvivwfhvb‡K 
wb¤œ ewY©Z †kÖYx‡Z fvM Kiv hvq: 

K) cÖv_wgK Pvwn`v m„wói cÖPvivwfhvb (Primary demand creating campaign): wewfbœ †UªW A¨v‡mvwm‡qkb ev 
mgevq †Mvôx KZ©„K †R‡bwiK cY¨ ev †mevi Rb¨ Pvwn`v ˆZwii D‡Ï‡k¨ †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K 
cÖv_wgK Pvwn`v m„wó cÖPvivwfhvb e‡j| †hgb- Pv †evW© AviI Pv LvIqvi Rb¨ weÁvcb w`‡Z cv‡i| 

L) wba©vwiZ Pvwn`v m„wói cÖPvivwfhvb (Selective demand creating campaign): †Kvb c‡Y¨i cÖv_wgK Pvwn`v 
ˆZwi n‡q hvIqvi ci weÁvcb`vZv KZ©„K wbw ©̀ó eª̈ v‡Ûi †hgb- B¯úvnvwb, †UUwj, ZvRv Pv BZ¨vw`i Rb¨ Pvwn`v 
ˆZwi Kivi j‡ÿ¨ †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K wba©vwiZ Pvwn`v m„wói cÖPvivwfhvb e‡j| 

M) cÖZ¨ÿ cÖwZwµqv cÖPvivwfhvb (Direct action campaign): jÿ¨w ’̄Z †kÖvZv ev AwWq¨vÝ‡`i KvQ †_‡K 
ZvrÿwYK cÖwZwµqv ev µ‡qi mvov cvIqvi Rb¨ †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K cÖZ¨ÿ cÖwZwµqv 
cÖPvivwfhvb e‡j| †hgb- wWmKvD›U ev Qv‡o weµq weÁvcb, webvg~‡j¨ Dcnvi Advi mn weµq, †gj-AW©vi Kzcb 
weµq BZ¨vw`i weÁvcb|  

N) c‡ivÿ cÖwZwµqv cÖPvivwfhvb (Indirect action campaign): weÁvcb`vZvi eª̈ v‡Ûi cÖwZ †kÖvZv‡`i AbyK’j 
aviYv ˆZwi, we`¨gvb aviYv‡K cwieZ©b Kiv ev fwel¨Z µ‡qi wm×všÍ‡K cÖfvweZ Kivi Rb¨ †h weÁvcb 
cÖPvivwfhvb Pvjv‡bv nq Zv‡K c‡ivÿ cÖwZwµqv cÖPvivwfhvb e‡j| 

O) cÖeZ©bg~jK cÖPvivwfhvb (Introductory campaign): evRv‡i bZzb cY¨ ev †mev Pvjy Kiv ev cÖeZ©b Kivi mgq 
†µZv‡`i‡K †mB cY¨ ev †mevi bvbv w`K m¤ú‡K© cwiwPZ Kiv‡bvi D‡Ï‡k¨ †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq 
Zv‡K cÖeZ©bg~jK cÖPvivwfhvb e‡j| 

P) Pvwn`v eRvq ivLvi cÖPvivwfhvb (Demand maintenance campaign): cY¨ ev †mevi Pvwn`v ˆZwi nIqvi ci 
†mB Pvwn`v‡K a‡i ivLvi Rb¨ †h weÁvcb cÖPvivwfhvb weÁvcb`vZv KZ©„K Ae¨vnZfv‡e Pvwj‡q hvIqv nq Zv‡K 
Pvwn`v eRvq ivLvi cÖPvivwfhvb e‡j| 

4| †fŠ‡MvwjK mxgvbvi e¨wßi wfwË‡Z cÖPvivwfhvb (Advertising campaign based on geographical area 

coverage): †fŠ‡MvwjK GjvKvi we Í̄…wZ ev mxgvi e¨vcKZvi wfwË‡Z weÁvcb cÖPvivwfhvb‡K wb‡¤œv³ †kÖYx‡Z wef³ 
Kiv hvq: 

K) ’̄vbxq cÖPvivwfhvb (Local campaign): ’̄vbxq †fv³v‡`i cÖfvweZ Kivi Rb¨ ’̄vbxq LyPiv †`vKvb, 
wWcvU©‡g›Uvj †÷vi, †Kv-Acv‡iwUf †÷vi, kvwo-Kvco, ev Ab¨vb¨ †fvM¨cY¨ weµqKvix‡`i Øviv †`vKv‡bi 
mvRm¾v, ’̄vbxq msev`cÎ, mvgwqKx, †cv÷vi, cyw Í̄Kv, †nvwW©s, hvbevnb, B‡jKwUªK mvBb, ’̄vbxq wm‡bgv nj 
BZ¨vw` e¨envi K‡i †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K ’̄vbxq cÖPvivwfhvb e‡j| 

L) AvÂwjK cÖPvivwfhvb (Regional campaign) †Kvb we‡kl GjvKv ev wbw ©̀ó AÂ‡ji †fv³v‡`i cÖ‡ivwPZ Kivi 
Rb¨ ev GKwU wbw ©̀ó AÂ‡j GKwU bZzb cY¨ cÖeZ©‡bi Rb¨ wewfbœ ai‡Yi AvÂwjK msev`cÎ, mvgwqKx, †iwWI, 
AvÂwjK wUwf, AvDU‡Wvi gva¨g BZ¨vw` e¨envi K‡i †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K AvÂwjK 
cÖPvivwfhvb e‡j| 

M) RvZxq cÖPvivwfhvb (National campaign): †MvUv †`‡ki †fv³v‡`i Kv‡Q weÁvc‡bi evZ©v¸‡jv Rvbv‡bvi 
gva¨‡g Pvwn`v m„wói Rb¨ mvaviYZ eª̈ v‡ÛW cY¨ cȪ ‘ZKvix ev e„nr weµqKvix‡`i Øviv RvZxq msev`cÎ, †iwWI 
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Ges †Uwjwfkb †bUIqvK©mn cÖvq mKj m¤¢ve¨ MYgva¨g e¨envi K‡i †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K 
RvZxq cÖPvivwfhvb e‡j| †hgb- cÖvY ev emyÜiv MÖæc KZ©„K cwiPvwjZ bvbv †fvM¨ c‡Y¨i weÁvcb cÖPvivwfhvb| 

N) AvšÍR©vwZK cÖPvivwfhvb (International campaign): eûRvwZK ev gvwë-b¨vkbvj †Kv¤úvwb ev ms ’̄v ¸‡jv 
Zv‡`i cY¨ ev †mevi w`‡K AvšÍR©vwZK †µZv‡`i AvK…ó Kivi Rb¨ wewfbœ m¨v‡UjvBU †Uwjwfkb, B›Uvi‡bU ev 
AvšÍR©vwZK MYgva¨‡g †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K AvšÍR©vwZK cÖPvivwfhvb e‡j| 

5| wewea cÖPvivwfhvb (Miscellaneous advertising campaign): Dc‡iv³ cÖKvi‡f` QvovI wKQz wKQz we‡kl 
ai‡Yi weÁvcb cÖPvivwfhvb †`L‡Z cvIqv hvq| h_v:  

K) †mevi cÖPvivwfhvb (Service campaign): †fv³v‡`i Kv‡Q eª̈ v‡ÛW ev eª̈ vÛ Qvov †mevi weµq ev Pvwn`v 
evov‡bvi Rb¨ †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K †mevi cÖPvivwfhvb e‡j| µgcwieZ©bkxj †fv³v cÖK…wZi 
mv‡_ Zvj wgwj‡q †mevi cÖPvivwfhvb Pvjv‡bvi Rb¨ cÖhyw³, wbivcËv, †mev cÖ̀ vbKvixi Ávb, †fv³v mš‘wó BZ¨vw` 
wel‡qi Dci ¸iæZ¡ w`‡Z nq| 

L) K‡c©v‡iU cÖPvivwfhvb (Corporate campaign): cÖwZôv‡bi bvg I my›`i fveg~wZ© M‡o †Zvjvi Rb¨ wKsev 
†fv³v‡`i g‡a¨ M‡o IVv †Kv¤úvwbi Lvivc B‡gR ev g›` aviYv ms‡kva‡bi Rb¨ †h weÁvcb cÖPvivwfhvb Pvjv‡bv 
nq Zv‡K K‡c©v‡iU ev cÖvwZôvwbK cÖPvivwfhvb e‡j| 

M) mvgvwRK m‡PZbZv ˆZwii cÖPvivwfhvb (Social awareness campaign): mvgvwRK Kj¨vYg~jK bvbv welq 
m¤ú‡K© †hgb- kw³ ev R¦vjvbx msiÿY, ivR‰bwZK mZZv, eb DRvo, wbiÿiZv, `vwi ª̀̈ , evj¨weevn, ỳb©xwZ, 
GBWm, †KvwfW-19 BZ¨vw`i g‡Zv ¸iæZ¡c~Y© wel‡q mvgvwRKfv‡e cÖvmw½K evZ©v cÖ̀ v‡bi gva¨‡g MYm‡PZbZv 
ˆZwii Rb¨ †h weÁvcb cÖPvivwfhvb Pvjv‡bv nq Zv‡K mvgvwRK m‡PZbZv ˆZwii cÖPvivwfhvb e‡j| 

N) †Mwijv cÖPvivwfhvb (Guerrilla advertising campaign): hLb GKwU cY¨ ev eª̈ vÛ‡K wKQz we‡bv`b gva¨g, 
P¨v‡bj ev wekl B‡f‡›U †hgb- Pjw”PÎ, †Uwjwfkb †kv, †Ljvayjv ev †Kvb m‡¤§j‡bi duv‡K duv‡K m~ÿ¥fv‡e (ev 
KLbI KLbI ¯úófv‡e) cÖ̀ k©b Kivi‡bvi gva¨‡g weÁvcb cÖPvivwfhvb Pvjv‡bv nq, ZLb Zv‡K †Mwijv 
cÖPvivwfhvb e‡j| G ai‡Yi cÖPvivwfhvb mvaviYZ †QvU †QvU e¨emv ev ÷vU©-Avc †Kv¤úvwb hv‡`i wecYb ev‡RU 
Zzjbvg~jKfv‡e Kg _v‡K Zviv e¨envi K‡i _v‡K| 

Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq †h, wewfbœ welq we‡ePbv K‡i weÁvcb cÖPvivwfhvb wewfbœ ai‡Yi n‡q _v‡K| 
ZvB Gme welq‡K we‡ePbvq wb‡qB GKwU †Kv¤úvwbi mvgwMÖK weÁvcb cÖPvivwfhvb cwiPvjbv Kiv DwPr| 

 

weÁvcb cÖPvivwfhvb cwiKíbvq we‡eP¨ welqmg~n  

Considerable Factors in Advertising Campaign Planning 

†Kv¤úvwb, cY¨ ev †mevi cÖwZ eZ©gvb I m¤¢ve¨ †µZv‡`i AvK…ó Kivi gva¨‡g cY¨ ev †mevi evRvi m„wó, weµq e„w× 
ev Ab¨ †Kvb cÖmvi D‡Ïk¨ AR©b Kivi Rb¨ †Kv¤úvwbi mvgwMÖK wecYb Kvh©µ‡gi mv‡_ m½wZ †i‡L weÁvcb evZ©vi 
avivevwnK cÖPviYv‡KB weÁvcb cÖPvivwfhvb e‡j| weÁvcb cÖPvivwfhvb cwiKíbv cwiPvjbvi  Rb¨ weÁvcb`vZv‡K 
bvbvwea welq we‡ePbvq wb‡Z nq hv wb‡¤œ ms‡ÿ‡c Av‡jvPbv Kiv n‡jv| 

1| cÖwZôvb (The company): †Kv¤úvwb ev cÖwZôv‡bi jÿ¨, D‡Ïk¨, mybvg, Avw_©K m½wZ, MÖnY‡hvM¨Zv, evRv‡i 
cÖwZ‡hvwMZvg~jK Ae ’̄vb, fwel¨r cwiKíbv BZ¨vw` Øviv †Kv¤úvwbi weÁvcb cÖPvivwfhvb cwiKíbv cÖfvweZ n‡q 
_v‡K| ZvB cÖPvivwfhvb cwiKíbv cÖYq‡bi mgq cÖwZôv‡bi mvwe©K welq we‡ePbvq wb‡Z n‡e| 
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2| cY¨ (The product): †h cY¨ ev †mevi Rb¨ weÁvcb cÖPvivwfhvb cwiKíbv nv‡Z †bIqv n‡e †mB c‡Y¨i 
cÖK…wZ, ¸Yv¸Y, e¨enviwewa, D‡jøL‡hvM¨ ˆewkó¨ BZ¨vw` wel‡qi w`‡K mZK© „̀wó †i‡L cÖPvivwfhvb cwiKíbv MÖnY 
Ki‡Z n‡e| 

3| evRvi (The market): weÁvcb cÖPvivwfhvb cwiKíbv MÖn‡Yi mgq evRv‡ii cÖK…wZ, evRv‡ii e¨wß, †µZvi msL¨v, 
Avq, †ckv, wkÿvi Í̄i, mvgvwRK Ae ’̄vb BZ¨vw` welq cy•Lvbycy•L we‡kølY Ki‡Z n‡e, †Kbbv weÁvcb cÖPvivwfhvb 
Gi Kvh©KvwiZv eûjvs‡kB evRv‡ii Dci wbf©i K‡i| 

4| cÖwZ‡hvMx‡`i Kg©KvÛ (Competitor activities): cÖwZ‡hvwM‡`i Kg©Kv‡Ûi Dci cÖPvivwfhvb cwiKíbv wbf©i 
K‡i| ZvB cÖPvivwfhvb cwiKíbv ˆZwii mgq cÖwZ‡hvMx‡`i cY¨, cÖmvi †KŠkj, g~j¨, eÈb cÖYvjx, cÖwZ‡hvwMZvi 
aib, cÖwZ‡hvMxi msL¨v BZ¨vw` wewfbœ wel‡qi K_v gv_vq †i‡L weÁvcb cÖPvivwfhvb cwiKíbv MÖnY Kiv DwPr| 

5| cY¨ g~j¨ (Product price): weÁvcb cÖPvivwfhvb cwiKíbvi Dci †Kv¤úvwbi cY¨ g~j¨ Ges cÖwZ‡hvwM‡`i cY¨ 
g~j¨ mswkøó bvbv wel‡qi ¸iæZ¡c~Y© cÖfve i‡q‡Q| ZvB cÖPvivwfhvb cwiKíbv cÖYq‡bi mgq †Kv¤úvwbi c‡Y¨i 
eZ©gvb I m¤¢ve¨ g~j¨, cÖwZ‡hvwM‡`i Abyiƒc c‡Y¨i g~j¨, GKK cÖwZ gybvdvi nvi, fwel¨‡Z cY¨ g~j¨ n«vm-e„w×i 
m¤¢vebv, g~j¨ m¤ú‡K© †µZv‡`i g‡bvfve BZ¨vw` welq we‡ePbvq ivL‡Z n‡e| 

6| weÁvc†bi D‡Ïk¨ (Objectives of advertising): cÖPvivwfhvb cwiKíbvKvix‡K weÁvcb cÖPvivwfhv‡bi 
D‡Ïk¨¸‡jv m¤ú‡K© cwi®‹vi aviYv ivL‡Z n‡e| GB D‡Ïk¨ †Kv¤úvwb, cY¨ ev †mevi cÖwZ eZ©gvb I m¤¢ve¨ †µZv‡`i 
AvK…ó Kiv, cY¨ ev †mevi evRvi m„wó Kiv, weµq e„w× Kiv, weµ‡qi aviv‡K Ae¨vnZ ivLv ev Ab¨ †h‡Kvb D‡Ïk¨ 
n‡Z cv‡i| me D‡Ï‡k¨i g‡a¨ †KvbwU ev †Kvb¸‡jv †ewk ¸iæZ¡c~Y© Zv we‡ePbvq wb‡q weÁvcb cÖPvivwfhvb cwiKíbv 
cÖYqb I ev Í̄evqb Ki‡Z n‡e| 

7| weÁvcb gva¨g (Advertising media): weÁvc†bi Rb¨ weÁvcb`vZv †hme gva¨g e¨envi K‡i _v‡Kb Zvi 
Dci wfwË K‡i weÁvcb cÖPvivwfhvb cwiKíbv wba©vwiZ nq| †Uwjwfkb, †iwWI, msev`cÎ, mvgwqKx, B›Uvi‡bU mn 
bvbvwea gva¨‡g cÖPvivwfhvb cwiPvjbv Kiv †h‡Z cv‡i| Z‡e mKj gva¨g mKj c‡Y¨i Rb¨ mgvb Kvh©Kix nq bv 
e‡j, cÖPvivwfhvb cwiKíbv MÖn‡Yi mgq weÁvc‡bi gva¨g mg~n‡K we‡ePbvq G‡b mwVK wm×všÍ wb‡Z n‡e| 

8| e›Ub cÖYvjx (Distribution set up): weÁvcb cÖPvivwfhvb cwiKíbv c‡Y¨i eÈb cÖYvjx Øviv cÖfvweZ nq| 
c‡Y¨i eÈb cÖYvjxi aiY, ga¨ ’̄ZvKvix‡`i msL¨v, Ae ’̄vb I cÖZ¨vwkZ mn‡hvwMZv BZ¨vw` Øviv cÖPvivwfhvb 
cwiKíbv †Kgb n‡e, Zv wba©vwiZ nq| 

9| weÁvcb ev‡RU (Advertising budget): weÁvc‡bi ev‡RU mvaviYZ cÖPvivwfhvb cwiKíbv nv‡Z †bIqvi c~‡e©B 
†Kv¤úvwb KZ©„K wba©vwiZ n‡q _v‡K| ZvB weÁvcb Kvh©µg cwiPvjbvi Rb¨ wK cwigvY A_© eivÏ Av‡Q Zvi Dci 
wfwË K‡i cÖPvivwfhvb cwiKíbv cÖYqb Ki‡Z nq| 

10| weÁvc‡bi Av‡e`b (Advertising appeal): weÁvc‡bi mvie ‘̄ weÁvcb Av‡e`‡bi ga¨ w`‡q dz‡U I‡V| 
h‡_vchy³ Av‡e`‡bi e¨envi weÁvc‡bi Kvh©KvwiZv evwo‡q †`q| ZvB weÁvc‡b Kx ai‡Yi Av‡e`b Kxfv‡e e¨envi 
Kiv n‡e ‡m welq we‡ePbv K‡iB weÁvcb cÖPvivwfhvb cwiKíbv MÖnY Ki‡Z nq| 

11| weÁvc‡bi mgqm~Px (Advertising schedule): weÁvcb cÖPv‡ii mgqm~Px mswkøó bvbv welq †hgb- †Kvb mg‡q, 
†Kvb gva¨‡g, KZevi, KZ Nb Nb weÁvcbwU cÖPvwiZ n‡e BZ¨vw`i Dci weÁvcb cÖPvivwfhvb cwiKíbv wbf©i K‡i| 
weÁvc‡bi mgqm~Px Abyhvqx cÖPvivwfhv‡bi LiP I Kvh©KvwiZv n«vm-e„w× cvq e‡j cÖPvivwfhvb cwiKíbv MÖn‡Yi mgq 
mgqm~Pxi w`‡K mZK© „̀wó ivL‡Z nq| 

12| weµqKg©xi f‚wgKv (Role of salesfore): weÁvc‡bi cÖPvivwfhv‡bi mv‡_ weµqKg©x‡`i RwoZ Ki‡Z cvi‡j 
Ges Zv‡`i‡K cÖmvi Kvh©µg ev Í̄evq‡b DØy× Ki‡Z cvi‡j Zv ïay wecYb e¨qB n«vm K‡i bv, eis cÖPvivwfhv‡bi 
Kg©m~Px‡KI mdj Ki‡Z cÖfveK wn‡m‡e KvR K‡i| 
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13| ga¨ ’̄ Kvievwi‡`i f‚wgKv (Role of middlemen): weÁvc‡bi cÖPvivwfhv‡b ïay †Kv¤úvwbB RwoZ _v‡K bv, 
eis eo eo wWjvi ev cvBKviivI cÖPvivwfhv‡bi A‡bK eo AskB wbR D‡`¨v‡M m¤úv`b K‡i _v‡K| G‡Z K‡i 
ga¨ ’̄ Kvievix‡`i cÖvc¨ Kwgkb evwo‡q w`‡q Zv‡`i‡K cÖPvivwfhvb cÖYqb I ev Í̄evq‡b Kv‡R jvMv‡bv hvq hv 
†Kv¤úvwbi g~j cÖPvivwfhvb Kvh©µg‡K AviI ˆewPÎgq I mdj Ki‡Z mvnvh¨ K‡i _v‡K| 

14| weÁvc‡bi fvlv (Language): weÁvc‡bi fvlvi DciI weÁvcb cÖPvivwfhvb cwiKíbv wbf©i K‡i _v‡K| 
cwiKíbvKvix‡K ZvB AwWq¨v‡Ýi fvlvi w`‡K †Lqvj †i‡L cy‡iv weÁvcb cwiKíbv‡K †X‡j mvRv‡Z nq| ZvB 
cÖPvivwfhvb cwiKíbvq evsjv, Bs‡iwR ev †h‡Kvb AvÂwjK fvlvI e¨envi Kiv †h‡Z cv‡i| 

15| miKvwi wewawewavb (Government regulations): weÁvcb cÖPvivwfhv‡bi †Kvb AskB †hb †`‡ki we`¨gvb 
AvBb-Kvby‡bi m‡½ mvsNwl©K bv nq| miKvwi wewaweavb ev mvgvwRK ˆbwZKZv cwicš’x †Kvb evZ©v ev aviYv 
weÁvc‡bi gva¨‡g cÖPvi Kiv hv‡e bv| ZvB weÁvcb cÖPvivwfhvb cwiKíbvi mgq weÁvcb`vZv‡K miKvwi AvBb-
Kvbyb I cÖvmw½K wewaweav‡bi w`‡K †Lqvj †i‡L Kg©m~Px cÖYqb Ki‡Z nq| 

Dc‡ivwjøwLZ welqmg~‡ni w`‡K †Lqvj †i‡L GKRb weÁvcb`vZv‡K weÁvcb cÖPvivwfhvb cwiKíbv cÖYqb Ki‡Z 
nq| 

 

weÁvcb cÖPvivwfhvb cwiKíbvi c`‡ÿcmg~n 

Steps in Advertising Campaign Planning 

weÁvcb cÖPvivwfhv‡bi cwiKíbv ej‡Z cÖwZôv‡bi Kvw•ÿZ jÿ¨ AR©‡bi Rb¨ M„nxZ wewfbœ c`‡ÿ‡ci GKwU 
wmwiR‡K eySvq| my-cwiKwíZ cÖPvivwfhvb cwiKíbv wewfbœ weÁvcb Kvh©µg mgšq̂ Ki‡Z mvnvh¨ K‡i Ges 
m¤ú‡`i m‡e©vËg e¨envi wbwðZ K‡i| weÁvcb cÖPvivwfhvb cwiKíbvi wewfbœ c`‡ÿc‡K av‡c av‡c m¤úv`b 
Ki‡Z nq| cÖPvivwfhvb cwiKíbvi GB cÖwµqvwU cÖvqkB jÿ¨ AR©‡bi Rb¨ evRvi cwiw ’̄wZ M‡elYv I g~j¨vq‡bi 
gva¨‡g ïiæ nq| 

1| evRvi M‡elYv m¤úv`b (Conducting market research): weÁvcb cÖPvivwfhvb cwiKíbv cÖYq‡bi KvRwU ïiæ 
nq cÖwZ‡hvwMZvg~jK evRvi cwiw ’̄wZ Ges †fv³v g‡bvfve †evSvi Rb¨ M‡elYv Kvh© cwiPvjbv Kivi ga¨ w`‡q| 
weÁvcb`vZv ev cÖPvivwfhvb cwiKíbvKvix‡K †K ZvB †fv³v, cY¨ Ges cÖwZ‡hvwMZvg~jK Ae ’̄v m¤ú‡K© we Í̄vwiZ 
Rvbvi Rb¨ evRvi M‡elYv Ki‡Z nq| cY¨wU †K µq Ki‡e, KLb µq Ki‡e, wK cwigv‡b µq Ki‡e, †fv³vi 
eqm, Avq ev Avw_©K m½wZ, evRv‡i we`¨gvb GKB ai‡Yi Ab¨vb¨ c‡Y¨i mnRjf¨Zv, g~j¨ BZ¨vw` welq Rvbvi 
Rb¨ evRvi M‡elYv Riæwi| 

2| weÁvc‡bi D‡Ïk¨ wba©viY (Defining advertising objectives): weÁvc‡bi D‡Ïk¨ cÖPvivwfhvb cwiKíbv 
cÖYq‡b Ab¨Zg cÖfveK wn‡m‡e KvR K‡i| weÁvcb`vZvi GK ev GKvwaK D‡Ïk¨ AR©‡bi Rb¨ cÖPvivwfhvb 
Kvh©µg cwiPvwjZ nq| ZvB cÖPvivwfhvb Kg©m~Px nv‡Z †bIqvi mgq †Kv¤úvwbi mvgwMÖK wecYb D‡Ïk¨, weÁvcb 
D‡Ïk¨ Ges cÖPvivwfhvb D‡Ï‡k¨i g‡a¨ mgšq̂ wbwðZ Ki‡Z nq| weÁvcb cÖPvivwfhvb wb¤œwjwLZ D‡Ïk¨ AR©‡bi 
Rb¨ nv‡Z †bIqv nq: 

� †Kv¤úvwbi fv‡jv fveg~wZ© ˆZwi 
� evRvi †kqvi evov‡bv 
� e¨emv e„w× Z¡ivwšẐ Kiv 
� †µZv‡`i cÖfvweZ Kiv 
� eª̈ v‡Ûi f¨vjy evov‡bv 
� bZzb cY¨ cwiPq Kwi‡q †`Iqv 
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� cÖwZ‡hvwMZvg~jK AMÖMwZ AR©b Kiv 
� †fv³v‡`i µq cQ›` evov‡bv 
� bZzb †µZv‡`i AvK…ó Kiv 
� †fv³v‡`i wkwÿZ Kiv 
� weµq cybiæ¾xweZ Kiv 
� †fv³v‡`i g‡b cY¨/‡mevi Ae ’̄vb †Rvi`vi Kiv BZ¨vw`| 

3| Afxó AwWq¨vÝ kbv³KiY (Identifying target audience): cÖPvivwfhv‡bi D‡Ïk¨ wba©viY Kiv n‡q †M‡j 
cwiKíbvKvix‡K GB ch©v‡q G‡m hv‡`i D‡Ï‡k¨ cÖPviYv Pvjv‡bv n‡e †m Afxó AwWq¨vÝ‡`i wbe©vPb Ki‡Z nq| 
Afxó AwWq¨vÝ n‡jv c~e©wbav©wiZ ‡fv³v‡`i g‡a¨Kvi GKwU wPwýZ †Mvôx hv‡`i‡K wbw ©̀ó weÁvcb evZ©vi cÖvcK 
wn‡m‡e wbe©vPb Kiv n‡q‡Q| cÖPvivwfhv‡bi Rb¨ Afxó AwWq¨vÝ kbv³KiY I msÁvwqZ Kivi cÖwµqvq †fv³vi 
†fŠ‡MvwjK, RbmsL¨vMZ, Av_©-mvgvwRK, gb Í̄vwZ¡K Ges AvPiYMZ Dcv`vb¸‡jv we‡køl‡bi gva¨‡g mwVK 
AwWq¨vÝ‡K m¤¢ve¨ wbf©yjfv‡e wbe©vPb Ki‡Z nq| mwVKfv‡e jÿ¨w ’̄Z `k©K-‡kÖvZv‡`i kbv³ Kiv m¤¢e n‡j Zv‡`i 
kvixwiK Ges gvbwmK ˆewkó¨¸‡jv we‡ePbvq wb‡q AviI fv‡jv weÁvcbevZ©v cÖ̀ vb Kiv m¤¢e nq, †Kbbv 
cÖPvivwfhv‡bi D‡Ïk¨¸‡jv g~jZt jÿ¨w ’̄Z ev Afxó AwWq¨v‡Ýi we‡kølY †_‡K D™¢‚Z nq| 

4| weÁvcb evZ©v cÖYqb (Designing advertising message): weÁvc‡bi Rb¨ GKwU cÖfvekvjx evZ©v ˆZwi Kiv 
cÖPvivwfhvb cwiKíbvi me‡P‡q ¸iæZ¡c~Y© Ask| GKwU m„Rbkxj I A_©en evZ©v cÖPv‡ii mvdj¨ AR©‡b e¨vcKfv‡e 
Ae`vb ivL‡Z cv‡i| hw`I A‡bK †ÿ‡ÎB weÁvcb evZ©vi cÖv_wgK jÿ¨ _v‡K †Kv¤úvwb, cY¨ ev †mev m¤úwK©Z 
cÖ‡qvRbxq Z_¨ †hvMv‡hvM Kiv, Z‡e GwU †µZv‡`i gZvgZ‡K cÖfvweZ Kivi †ÿ‡ÎI g~j f‚wgKv cvjb K‡i _v‡K| 
GKwU weÁvcb evZ©vi mvdj¨ Ges e¨_©Zv wecYbKvix‡`i Advi Ges jÿ¨w¯’Z `k©K‡`i gb Í̄vwË¡K cÖeYZv I Zv‡`i 
Pvwn`v Ges cÖ‡qvRbxqZvi g‡a¨Kvi mvgÄ‡m¨i Dci e¨vcKfv‡e wbf©i K‡i| GKwU mdj I Kvh©Ki weÁvcb evZ©vi 
g~j Dcv`vb¸‡jv n‡jv- 

� evZ©vi A_©enZv 
� evZ©vi AmvaviYZv 
� evZ©vi wek¦vm‡hvM¨Zv BZ¨vw`| 

5| weÁvcb ev‡RU wba©viY (Determining advertising budget): weÁvc‡bi ev‡RU mvaviYZ weÁvcb cÖPvivwfhvb 
cwiKíbv nv‡Z †bIqvi c~‡e©B ‡Kv¤úvwb KZ©„K wba©vwiZ n‡q _v‡K| ZvB weÁvcb Kvh©µg cwiPvjbvi Rb¨ wK 
cwigvY A_© eivÏ Av‡Q Zvi Dci wfwË K‡i cÖPvivwfhvb cwiKíbv cÖYqb Ki‡Z nq| weÁvcb cÖPvivwfhvb Kg©KvÛ 
m¤úv`‡bi Rb¨ Kx cwigvY A_© eivÏ †`Iqv n‡e Zv †Kv¤úvwbi D‡Ïk¨, c‡Y¨i cÖK…wZ, c‡Y¨i RxebP‡µi ch©vq, 
†Kv¤úvwbi Avw_©K m½wZ, cÖwZ‡hvwMZvg~jK Ae ’̄v BZ¨vw` wel‡qi Dci wbf©i K‡i| weÁvcb ev‡RU wba©vi‡Yi Rb¨ 
weµ‡qi kZvsk c×wZ, cÖwZ‡hvwMZvg~jK mgZv c×wZ, D‡Ïk¨ I Kvh©wfwËK c×wZ, enb‡hvM¨ c×wZ BZ¨vw` 
wewfbœ iKg c×wZ e¨envi Kiv †h‡Z cv‡i| 

6| gva¨g cwiKíbv cÖYqb (Developing media plan): weÁvcb cÖPvivwfhv‡bi mdjZv eûjvs‡kB Dchy³ gva¨g 
wbe©vP‡bi Dci wbf©i K‡i| †Kbbv mKj cY¨ ev †fv³vi Rb¨ mKj gva¨g mgvbfv‡e Kvh©Ki bvI n‡Z cv‡i| 
weÁvcb cÖPvivwfhvb cwiPvjbvi Rb¨ A‡bK ai‡Yi gva¨g e¨envi Kiv †h‡Z cv‡i †hgb- m¤úªPvwiZ gva¨g 
(†Uwjwfkb I †iwWI), gyw ª̀Z gva¨g (msev`cÎ I mvgwqKx ev g¨vMvwRb), Ges mnvqK gva¨g (AvDU-Ad- †nvg 
gva¨g)- hvi g‡a¨ i‡q‡Q ewntweÁvcb, UªvbwRU weÁvcb, w÷ªU dvwb©Pvi weÁvcb, wej‡evW© BZ¨vw`; we‡klvwqZ 
gva¨g- hvi g‡a¨ i‡q‡Q B‡q‡jv †cR weÁvcb Ges cÖPvig~jK cY¨ wecYb gva¨g h_v e¨emvwqK Dcnvi, ¯§viK 
BZ¨vw`; Ges Ab¨vb¨ weÁvcb gva¨g- hvi g‡a¨ i‡q‡Q gywf w_‡qUvi weÁvcb, wfwWI †Mg weÁvcb, cvwK©s jU 
weÁvcb, M¨vm †÷kb weÁvcb BZ¨vw`| 
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7| cÖPvivwfhvb cwiPvjbv/ev Í̄evqb (Executing the campaign): weÁvcb cÖPvivwfhvb cwiKíbvi GB ch©v‡q G‡m 
weÁvcb cÖPviYv‡K ev Í̄evqb Ki‡Z nq| A_©vr, gvV ch©v‡q cÖPvivwfhvb Kg©KvÛ P‚ovšÍfv‡e ïiæ Ki‡Z n‡e| 
cÖPvivwfhvb Kg©m~Pxi mwVK ev Í̄evq‡bi mgq †Kv¤úvwbi mvgwMÖK wecYb Kg©m~Px, we‡kl K‡i cÖmvi Kg©m~Pxi mv‡_ 
G‡K mgšq̂ K‡i wb‡Z n‡e| 

8| cÖPvivwfhvb g~j¨vqb (Evaluating effectiveness of campaign): weÁvcb cÖPvivwfhvb cwiKíbvi me©‡kl av‡c 
G‡m Kg©m~Pxi Kvh©KvwiZv cwigvc K‡i †`L‡Z nq| cÖPvivwfhvb g~j¨vq‡bi GB KvR cÖPvivwfhvb PjvKvjxb mg‡qI 
Kiv hvq, Avevi cÖPvivwfhvb †kl K‡i djvdj g~j¨vq‡bi gva¨‡gI Kiv hvq| cÖPvivwfhvi g~j¨qb g~jZt wb‡¤œv³ 
welq¸‡jvi w`‡K †dvKvm K‡i _v‡K- 

� jÿ¨w ’̄Z AwWq¨vÝ mwVK evZ©vwU †c‡q‡Q wK bv; 
� cÖPvivwfhv‡bi d‡j weµq e„w× †c‡q‡Q wK bv; 
� cÖPvivwfhv‡bi wbw ©̀ó D‡Ïk¨ mg~n AR©b m¤¢e n‡q‡Q wK bv BZ¨vw`| 

Dc‡ii Av‡jvPbvi †cÖwÿ‡Z ejv hvq, weÁvcb cÖPvivwfhvb cwiKíbvi c`‡ÿcmg~n av‡c av‡c GKwUi ci 
Av‡iKwU ev Í̄evqb Ki‡Z nq| †Kvbfv‡eB GKwU c`‡ÿc‡K ev` w`‡q Ab¨ c`‡ÿc ev Í̄evqb Ki‡j mvgwMÖK 
cÖPvivwfhv‡bi D‡Ïk¨ AR©b m¤¢eci nq bv|  

 

weÁvcb wK AcPq?  

Is Advertising Wasteful? 

cÖwZ‡hvwMZvi GB hy‡M cÖmv‡ii weKí †bB| ejv n‡q _v‡K cÖmv‡iB (cÖPv‡iB) cÖmvi| Avi cÖmv‡ii me©vwaK RbwcÖq 
nvwZqvi n‡jv weÁvcb| weÁvcb Qvov ZvB †Kv¤úvwbi wecYb Kvh©µg‡K wPšÍvB Kiv hvq bv| cY¨, †mev ev 
†Kv¤úvwbi cwiwPwZ I Pvwn`v ˆZwi †_‡K ïiæ K‡i evRv‡i MÖnY‡hvM¨Zv ˆZwi‡Z weÁvc‡bi ¸iæZ¡ Acwimxg| wKš‘ 
Zv m‡Ë¡I A‡bK mgqB weÁvc‡bi gvÎvwaK e¨envi ev wKQz Ace¨env‡ii Kvi‡Y A‡b‡KB weÁvcb†K AcPq e‡j 
_v‡Kb| weÁvcb‡K AcPq ejvi wcQ‡bi hyw³mg~n n‡jv- 

� weÁvc‡b cÖjyä n‡q gvbyl cÖ‡qvR‡bi AwZwi³ cY¨ †K‡b, d‡j Avw_©K ¯̂”QjZv bó nq| 
� cÖwZ‡hvwM‡`i mv‡_ weÁvcb hy‡× †b‡g †Kv¤úvwb A‡bK mgq gvÎvwZwi³ A_© LiP K‡i, d‡j A‡_©i 

AcPq nq| 
� weÁvc‡bi LiP Zz‡j Avb‡Z †Kv¤úvwb¸‡jv cY¨ g~j¨ evwo‡q †`q| 
� A‡bK weÁvc‡b AwZiwÄZ Z_¨ ev Advi cwi‡ewkZ n‡q _v‡K, †h¸‡jv‡Z AvK…ó n‡q †µZviv cÖZvwiZ 

n‡Z cv‡ib| 
� ÿwZKi cY¨ †hgb- wmMv‡iU, A¨vj‡Kvnj BZ¨vw`i weÁvcb (mv‡iv‡MU weÁvcb) cÖPv‡ii gva¨‡g mgv‡R 

ÿwZKi ª̀‡e¨i AhvwPZ Pvwn`v ˆZwi n‡Z cv‡i| 
� eo †Kv¤úvwb¸‡jv weÁvc‡bi gva¨‡g GK‡PwUqv evRvi ˆZwi K‡i| 
� Av‡eMgq A‡bK weÁvcb †`‡L †µZviv †hŠw³K wPšÍv QvovB cY¨ µq K‡i _v‡Kb, hv e¨w³ ¯̂vaxbZv Le© 

K‡i| 
� weÁvc‡b cÖjyä n‡q AcÖ‡qvRbxq c‡Y¨i wcQ‡b †µZviv QzU‡Z _v‡Kb, d‡j K…wÎg Pvwn`v m„wó nq| 
� weÁvcb †µZv‡`i g‡a¨ †fvMev`x g‡bvfve M‡o †Zv‡j| 
� A‡bK mgq weÁvcb Avgv‡`i ag©xq, mvgvwRK ev ˆbwZK g~j¨‡ev‡ai wecixZ evZ©v †`q hv mvgvwRK 

Aeÿ‡qi m~ÎcvZ NUvq| 
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D‡cv‡iv³ Kvi‡Y A‡b‡KB weÁvcb‡K AcPq e‡j _v‡Kb| Z‡e weÁvc‡bi A‡bK Kj¨vYKi w`KI i‡q‡Q hvi 
Kvi‡Y weÁvcb‡K AcPq ejv hvq bv| weÁvc‡bi DcKvix w`K¸‡jvi g‡a¨ i‡q‡Q- 

� weÁvc‡bi gva¨‡g †µZviv Zv‡`i cÖ‡qvRbxq cY¨ ev †mevi m¤ú‡K© Rvb‡Z cv‡ib Ges Gi ¸Yv¸Y, 
e¨enviwewa, `vg ev Ab¨vb¨ ˆewkó¨ m¤ú‡K© †R‡b Zv e¨env‡ii gva¨‡g Rxeb hvÎvi gvb evov‡bvi my‡hvM 
cvb| 

� weÁvcb G‡RwÝ¸‡jv‡Z Kv‡Ri gva¨‡g nvRv‡iv †jv‡Ki Kg©ms ’̄v‡bi m„wó nq| 
� weÁvc‡bi gva¨‡g c‡Y¨i bZzb evRvi m„wó nq e‡j wk‡ívbœq‡bi my‡hvM ˆZwi nq| 
� weÁvc‡bi gva¨‡g c‡Y¨i Pvwn`v e„w×i d‡j e„n`vqZb Drcv`‡bi my‡hvM ˆZwi nq e‡j cY¨ g~j¨ Kgv‡bv 

m¤¢e nq| 
� weÁvcb †Kv¤úvwbi Ges †Kv¤úvwbi cY¨ ev †mevi cwiwPwZ evovq, hv †Kv¤úvwbi cY¨ ev †mevi Pvwn`v 

ˆZwi‡Z mnvqZv K‡i| 
� weÁvc‡bi d‡j †`‡k-we‡`‡ki evRv‡i †Kv¤úvwbi weµq I gybvdv e„w× cvq| 
� weÁvc‡bi gva¨‡g mvgvwRK m‡PZbZv ˆZwi Kiv hvq| 
� weÁvc‡bi d‡j †µZv‡`i iæwPi DrKl© mvwaZ nq| 
� weÁvcb RvZxqZv‡eva ˆZwi‡ZI Kvh©Ki f~wgKv ivL‡Z cv‡i| 

D‡cv‡iv³ Kvi‡Y weÁvcb‡K AcPq ejv hvq bv| eis weÁvcb‡K GKwU DcKvwi wewb‡qvM wn‡m‡e wPšÍv Kivi 
cÖqvm cvIqv hvq|  

 

weÁvcb wK cÖZviYvg~jK 

Is Advertising Deceptive? 

AvaywbK GB hy‡M DbœZ cÖhyw³, ˆeÁvwbK e¨e ’̄vcbv, gvby‡li `ÿZv Ges Ab¨vb¨ m¤ú‡`i m‡e©v”P e¨envi wbwðZ 
Kiv m¤¢e n‡”Q e‡j Drcv`b e„w× †c‡q‡Q eû¸b| Drcv`b e„w× cvIqvq ewa©Z Drcv`‡bi my‡hvM‡K Kv‡R jvwM‡q 
m‡e©v”P msL¨K †fv³vi Kv‡Q cY¨ ev †mev ‡cuŠ‡Q w`‡Z wecYb Kv‡Ri Pvwn`vI †e‡o‡Q A‡bK| †mBmv‡_ †e‡o‡Q 
†Kv¤úvwb¸‡jvi g‡a¨Kvi evRvi `L‡ji cÖwZ‡hvwMZvi ZxeªZv| d‡j cÖwZ‡hvwMZvq wU‡K _vK‡Z myôz wecY‡bi 
Ab¨Zg nvwZqvi wn‡m‡e KvR Ki‡Q weÁvcb| cvkvcvwk cY¨ m¤ú‡K© eZ©gvb I m¤¢ve¨ †µZv‡`i AewnZ Kiv, 
cÖ‡ivwPZ Kiv Ges cY¨ wKb‡Z DØy× Kiv, Pvwn`v ˆZwi Kiv, weµq I gybvdv e„w× Kiv Ges DbœZ cY¨ †fv‡Mi 
my‡hvM ˆZwii gva¨‡g Rxebgv‡bi Dbœqb NUv‡ZI KvR Ki‡Q weÁvcb| Z‡e weÁvc‡bi GB eûj e¨env‡ii 
my‡hvM‡K Kv‡R jvwM‡q GK‡kÖYxi Drcv`bKvix Ges wecYbKvix bvbv ai‡Yi cÖZviYvg~jK weÁvcb cÖPvi Ki‡Qb 
e‡j Awf‡hvM ˆZwi n‡”Q| †hgb- 

� weÁvcb evZ©vq AwZiwÄZ K‡i cY¨ ev †mevi ¸bv¸Y eY©bv Kiv n‡”Q| 
� AwZK_‡bi gva¨‡g PUK`vi fv‡e wg_¨v I ev‡bvqvU Z_¨vejx Zz‡j aiv n‡”Q e ‘̄Z hv Aev Í̄e| 
� c‡Y¨i AvKvi‡K weK…Z ev ewa©Z K‡i †PvL auvav‡bv fv‡e Dc ’̄vcb Kiv n‡”Q| 
� mv‡iv‡MU weÁvcb †KŠk‡ji my‡hvM‡K Kv‡R jvwM‡q mvaviY †fv³v mgvR eyS‡ZB cvi‡Q bv Ggb Dcv‡q 

ÿwZKi cY¨ †hgb- wmMv‡iU, A¨vj‡Kvnj BZ¨vw`i weÁvcb †`Iqv n‡”Q| 
� we‡kl Advi ev Qv‡oi my‡hvM w`‡q †`vKv‡b wb‡q hvIqvi ci weÁvwcZ Advi †_‡K m‡o wM‡q `vgx cY¨ 

MwQ‡q †`Iqvi (Bait and switch) NUbvI NU‡Q| 

Gme Kvi‡Y A‡bK weÁvcb we‡klÁB GK †kÖYxi weÁvcb‡K cÖZviYvg~jK e‡j AwfwnZ K‡i _v‡Kb| †Kbbv G 
ai‡Yi weÁvc‡bi Kvi‡Y †Kv¤úvwb¸‡jv B‡gR ev fveg~wZ©i msK‡U co‡Q, †µZv nviv‡”Q Ges gybvdv †_‡K ewÂZ 
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n‡”Q| d‡j weÁvc‡bi Ggb cÖZviYvg~jK ZrcoZvi Kvi‡Y A‡bK mgq mvgwMÖK wecYb e¨e ’̄vi Dci †_‡K 
†fv³v‡`i Av ’̄v K‡g hv‡”Q| ZvQvov cÖZviYvg~jK weÁvc‡bi gva¨‡g ¯̂í mg‡qi Rb¨ evRvi ˆZwi Kiv †M‡jI Zv 
w`‡q `xN©‡gqv`x e¨emv Kiv m¤¢e nq bv| cvkvcvwk A‡bK †`‡kB AvBb K‡i GB ai‡Yi weÁvcb cÖPvi eÜ Kiv 
n‡”Q| ZvB XvjvIfv‡e weÁvcb‡K cÖZviYvg~jK ejv DwPr bq| 

 

 mvims‡ÿc:  

†Kv¤úvwb ev weÁvcb`vZv cÖmvi D‡Ïk¨ AR©‡bi Rb¨ hLb mvgwMÖK wecYb Kvh©µ‡gi mv‡_ mvgÄm¨ †i‡L GKwU 
my›`i I mgwšẐ weÁvcb cwiKíbv cÖYqb K‡ib, Zv‡K weÁvcb cÖPvivwfhvb ejv nq| `k©K-‡kÖvZvi wfwË‡Z, 
weÁvcb gva¨‡gi wfwË‡Z, weÁvc‡bi D‡Ï‡k¨i wfwË‡Z ev †fŠ‡MvwjK mxgvbvi e¨wßi wfwË‡Z weÁvcb 
cÖPvivwfhvb‡K wewfbœ †kÖYx‡Z fvM Kiv hvq| AwWq¨vÝ ev `k©K-‡kÖvZv-cvV‡Ki wfwË‡Z weÁvcb cÖPvivwfhvb‡K 
†fv³v cÖPvivwfhvb, e¨emvq cÖPvivwfhvb, wkí cÖPvivwfhvb Ges †ckvMZ cÖPvivwfhvb BZ¨vw` fv‡M fvM Kiv 
hvq| weÁvcb gva¨‡gi wfwË‡Z weÁvcb cÖPvivwfhvb‡K msev`cÎ cÖPvivwfhvb, mvgwqKx cÖPvivwfhvb, †iwWI 
cÖPvivwfhvb, †Uwjwfkb cÖPvivwfhvb, Pjw”PÎ cÖPvivwfhvb, ewntweÁvcb cÖPvivwfhvb, cwienb cÖPvivwfhvb 
BZ¨vw` wewfbœ fv‡M fvM Kiv hvq| weÁvc‡bi D‡Ï‡k¨i wfwË‡Z weÁvcb cÖPvivwfhvb‡K cÖv_wgK Pvwn`v m„wói 
cÖPvivwfhvb, wba©vwiZ Pvwn`v m„wói cÖPvivwfhvb, cÖZ¨ÿ cÖwZwµqv cÖPvivwfhvb, cÖeZ©bg~jK cÖPvivwfhvb ev Pvwn`v 
eRvq ivLvi cÖPvivwfhvb BZ¨vw` wewfbœ fv‡M fvM Kiv hvq| †fŠ‡MvwjK GjvKvi we Í̄…wZ ev mxgvi e¨vcKZvi 
wfwË‡Z weÁvcb cÖPvivwfhvb‡K ’̄vbxq cÖPvivwfhvb, AvÂwjK cÖPvivwfhvb, RvZxq cÖPvivwfhvb Ges AvšÍR©vwZK 
cÖPvivwfhvb BZ¨vw` fv‡M fvM Kiv hvq| GQvovI weÁvcb cÖPvivwfhvb‡K †mevi cÖPvivwfhvb, K‡c©v‡iU 
cÖPvivwfhvb, mvgvwRK m‡PZbZv ˆZwii cÖPvivwfhvb, †Mwijv cÖPvivwfhvb BZ¨vw` wewfbœ fv‡M fvM Kiv †h‡Z 
cv‡i| weÁvcb cÖPvivwfhvb cwiKíbv cwiPvjbvi Rb¨ weÁvcb`vZv‡K bvbvwea welq †hgb- cÖwZôvb, cY¨, 
evRvi, cÖwZ‡hvwM‡`i Kg©KvÐ, cY¨ g~j¨, weÁvc‡bi D‡Ïk¨, weÁvcb gva¨g, eÈb cÖYvjx, weÁvcb ev‡RU, 
weÁvc‡bi Av‡e`b, miKvwi wewawewavb BZ¨vw` we‡ePbvq wb‡q cwiKíbv mvRv‡Z nq| weÁvcb cÖPvivwfhvb 
cwiKíbvi wewfbœ c`‡ÿc‡K av‡c av‡c m¤úv`b Ki‡Z nq| avc¸‡jv n‡jv- evRvi M‡elYv m¤úv`b, 
weÁvc‡bi D‡Ïk¨ wba©viY, Afxó AwWq¨vÝ kbv³KiY, weÁvcb evZ©v cÖYqb, weÁvcb ev‡RU wba©viY, gva¨g 
cwiKíbv cÖYqb, cÖPvivwfhvb cwiPvjbv/ev Í̄evqb Ges cÖPvivwfhvb g~j¨vqb| 
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BDwbU DËi  g~j¨vqb  

 

1| weÁvcb ej‡Z Kx eySvq? 
2| weÁvc‡bi ˆewkó¨mg~n Av‡jvPbv Kiæb|  
3| weÁvc‡bi D‡Ïk¨mg~n e¨vL¨v Kiæb|  
4| weÁvc‡bi mvgvwRK I A_©‰bwZK ¸iæZ¡mg~n Av‡jvPbv Kiæb|  
5| weÁvc‡bi Kvh©vewj e¨vL¨v Kiæb| 
6| weÁvc‡bi cÖKvi‡f` Av‡jvPbv Kiæb|  
7| weÁvcb gva¨g Kv‡K e‡j?  
8| weÁvcb gva¨‡gi cÖKvi‡f` Av‡jvPbv Kiæb| 
9| weÁvcb gva¨g wba©vi‡Y we‡eP¨ welqmg~n m¤ú‡K© Av‡jvPbv Kiæb|   
10| weÁvcb cÖwZwjwc ej‡Z Kx eySvq?  
11| DËg weÁvcb cÖwZwjwci ˆewkó¨mg~n e¨vL¨v Kiæb|  
12| wk‡ivbvg Kx? 
13| wk‡ivbv‡gi †kÖwYwefvM Kiæb|  
14| † ø̄vMvb Kv‡K e‡j?    
15| wPÎY ej‡Z Kx eySvq?  
16| web¨vm Kv‡K e‡j? 
17| web¨v‡mi D‡Ïk¨ e¨vL¨v Kiæb| 
18| web¨v‡mi †gŠwjK bxwZmg~n m¤ú‡K© Av‡jvPbv Kiæb|   
19| weÁvcb cÖPvivwfhvb Kv‡K e‡j? 
20| weÁvcb cÖPvivwfhv‡bi †kÖwYwefvM Av‡jvPbv Kiæb| 
21| weÁvcb cÖPvivwfhvb cwiKíbvq we‡eP¨ welqmg~n e¨vL¨v Kiæb| 
22| weÁvcb cÖPvivwfhvb cwiKíbvi c`‡ÿcmg~n m¤ú‡K© Av‡jvPbv Kiæb|   
23| weÁvcb wK AcPq? e¨vL¨v Kiæb| 
24| weÁvcb wK cÖZviYvg~jK? e¨vL¨v Kiæb| 
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