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Salesmanship and Buying Motives Q
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Salesmanship : Meaning and Types
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Salesmanship
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Marold M. Mike @< SC9, “Salesmanship is a technique by which a salesman can sell his goods and
services to a person.” (RGRFS! ZEN OTF 4F (AT @E T AR QFG [GTFA GFS e
IREEASICI RN N RS I T (o (Gl

American Marketing Association @< 09, “Salesmanship is an oral presentation in a conversation with
one on more prospective customers for the purpose of making sales.” ( GRS R0 R FAI9 Sy
RS FYIRT (ST AN FCAAFAT G0 GNRAF ST 1)

Garfield Blake 4% ¥C®, “Salesmanship consists of winning the buyer’s confidence for the seller’s house
and goods, hereby winning a regular and permanent customer.” ( G RFO] BT G 43 HIF ATHBT AR
AT ST SIF ARPAZ 8 20 TP (FOIMA SFl G I SIACE FIA! (ol ATFre 3 1)
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Q@ fiwea (af*27 (Feature of Salesmanship)
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¥) @l 2@ gr@ifoe 419 %o (Salesmanship is the ability to persuade): @SR A A=T
TG® AF OIMT (FOIMd ARID® FHF FNo! ATF LT | ARNFOIE OF (FoId 47 T goifie
A AP | I 7 ACE persuasion is the soul of modern salesmanship (2I® FAT FIo! 20T SgfT
fA@FelR o) |

<) (Tl 3 fiarel Tos [R@Eeor '@W XY (Salesmanship benefits both the buyers and sellers):
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QI R (AT (ol G2R [Tl T2 TAF® T R ©Ie W&y AT GHi0 A3 78 27 |

) fieiFe! Wt fdfenss el (Salesmanship stands for commercial honesty): R@RiFer fefe 2
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¥) RGRFoR 7% (@[T S &F F41 (Salesmanship aims at winning the buyer’s confidence) : ISIF
Y RMEREOR (T ST ARG [ Awod NN (@Fons GoF ol RS I A | s
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6) S RGRFel o7 20l Teoms, IBAFE IR (@FOId (T4 @mia F40 (Ideal salesmanship aims
at serving producer, distributor and consumer): REGTFIAT TAMCHT TeoAfrs wfely T4 7N R F67
R TS ofF IS #CFT (ARTe 10T | RERTe! TeAms IR IBTFRNT NG AT AL I @
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D) @S] (@l 8 RIGFOF T4y A ﬁ'@ B (Salesman acts as a link between the seller and the
customers): [RGTFT 2197 @ CRT RGET CF@ (@oT W3R RIS T047 FALA @ FATAF 4T I A |
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o) [A@RTel 7€ (ol tod! I (Salesmanship creates satisfied customers): YT RERTOR Il
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Salesmanship: Arts, Science or Profession:
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“Salesmanship is the art of persuasion, the art of handling people.”
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T@aaig eaen (Types of Salesperson)
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3F) S et (Pioneer salesperson): 93 N7 e e o AT Wﬁ? q2q
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sftarra Rifeg qRPTIR 93R AT R W (@Foitns 790 &b 363 | 98 75 RNl (@I AT
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Personality and Qualities of a Salesperson
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Personality of a Salesperson
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@A (Tactful): TEaadite At ¢ AfRERC Sg@d @ 2o WD | T 59T YT
VTS @2 F0F Al IS TP FH W A E1R CF@ OIS AARIEReE (i 61
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(QATF (N S J& OI(F OIF [NGTFAT A0 | AFCH JRONFANCE (T PN LAY e 20 A |
TEEFMa R TG TR Fie FCo 2T | OF oM [T Ficed Affd fog =03 2 |
AT Afs uaem Rawada Ty -7ty ©is | Rews swere Jrarfy e s Rersiima
S T | 93 T Remedi e wore e ¢ nifferd | 3 ewerd ¢ nires siew
Reeia oy 4TS TR, A YOI AT 9 T2F G AdFer vz afedia seere! feq
| G [l o7 FEeest afsv, @set ¢ fem afs @ Fve wftg e s s
RS ARl 6 | g Rl ARIFS TR [T F1 =TT |

y| afeitTa efs ey
[REEEE IO @ T (Foitnd s
FARIFSITE | TT
y| ftem afe Ty

fou: RS AGACFOPTR |
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S | (FNfRT &S RSt (Obligation to company)

GFE TeAERIST AfSHIT ST 21y 8 (R [RGEw sy ReraSr fes i ae [ e
TF (@OTTR I R JRAT oM IR OIF | T (@ e In afedw a5 7@ 7w o
RETaS o7 541 TR | FRF efopafba Saae gret Raaesiom e 1t Ifa =11 | Tt dfopa
a3 TS GF FoET To qerwed e | T 3 afsdie afs Raweia fog tafes
IS AR | [ efevitam effs et 937 @ IMILFSITR SACEAGAT F1 =0

F) 9 BATAT (To make money): T ToE ToT «F6T &fsditaa BrF adr wIs7 971 Afod=
feraST fce e AT o167 8 G| ers 3@ 9L TS 919 & | R (@96 Wi (@Feimd
P2 @ A Ry s 93 &k Je wewe [aw ffve s Jare o e et
fEffie FeetE! Mg I A |

i. TWRT (FOTR (& @F F4;

ii.  wwesd e 7 e

. @@l WY (@S A @I ;3

iv. J(EIE SR SRR @ @ IR 4T3

V. ool ePTICE Rl s

vi.  afsrifita e o [ wifwieer =i |

%) T AL TS FT (To work conscientiously): GFE T REGTFT NG e IfF A |
AR GFeH W RGae 10e gece efSvia Stae 5 8 T3y 47 FAce ¥ | AfSDE s JfF 93
Y IS AR | T 93 FRCT QPG KGR SN2, [ L Fier Face 2 | [maig Sivr
3! feviaee frem afewim W@ w41 oIk Afowim 7o IR@NE fem Sqgfe e ondi |
aTeEE eedn She or afs afednmm vt gy it 3 [ g @ e
AT WIfTe weld A ARG 347 | O3 Regasies oo (A fefafre seeta sAfasesr
40

i SIF WY Wiy it SR 7

ii.  or R mifices wfafx e e azd w4
iii. ISR SR ~NH S TIYR O A F4;
iv. o & e T (ol I8 s

V. S RISy SR 415

vi.  @ifaR SifsaE ¢ e G Fier 413
vii. o e S [fey smewsr azet 4
viii.  ©F R q@™ A 8 74

3@*@%% "jé‘f—b(?o



ot e

ix. afodime g Rewse o ;
X. wfsfe 7 Wity JPoR F=me 413
xi. e e v R Re e 540 |

%) AR FA (To co-operate): ST @M Y Y Rerais FRE@IfToR Ire Fe
ARSHITTT A ISy 4T | (@A @Nw Rt wifds Twst awiw F6@ coufy [Raaaine afedies
oy RGT @ AMF | T [ETFAE Aroso! (Fg Afediaee TxEifer Fare 2@ | Ko I oy
o ore Reaett [Rew 99w 7@ | afeone [fey [eitiw s s 3@ o [Raasd
ARG TS T | GFGH g FRTtelie Rz Afedieaa Rfoer s ¢ Sty TRt S
FACS BCE | WF RGFSANE FIOGH T (@ TGN IS FACS R0 | AN RGAFANCP 9T JCAT 9T
(ST G 20 Of Y e 2@ K W (T T99 (@SR T bro Sl N (T O ¢ Teiy TR
ARSI Ty FFoq FIAT Z0T ISR | AFSHIET A% (A RGTII FI0R @O AT Hream Zeet
OIE TOuH g FRCANMST QA F0O J(A | aFesit Regadics afedieas g wefie 2o T |
T AYE N AT A0S 0 [Gaa T @ Afodiea “rifas weraifre! 2t e A 791 1 |

¥) SIS 8 gl G (To be loyal and have faith): G TR @@l AT T I
@A ATF IS AFCS S | O T G IS e AfODIT ofS grere 26 | qFe
Reaest ©e4m2 s 0 avifie =7 749 @7 afepiq afs e ¢ wigreee &7 | Reesia 8aF
et Ay MO 8 TSR A A F1 RFTFI (fes g | Arers fSpe 517 o Ragmsiar
AT v, o1, M, FHIS 8 21907 Tonfi Toia gt IS | AHeE GFe Resaes [fey oiE
ARSI AfS 17 Fgorey e Fare AN | s [feg f[aw Rareiv wferesi ew a1 Ters
AMFOISH 2 I | AfSDIT 2lfs ToIe @ Prors 2637 & Regasiiond fefeafie wfae wAfsemr
TS T |

i AFSHITTT TSI ARGEF ST =1ty Rww;

ii. fery wFel @ (@ire! AT BCF A G s

iii. w7 afe wffe fdifas e 7 e F4;

v,  (OFol AFFIRFIET S 3 2ARga! Q2 F41;

V. TR S 8 @FTms Ty TR oM T4

vi.  afSHiEg afs SnagAie e SRmt 20e 209;

vii. f[Roredes T Safire feent tefh ¢ e 540
viil.  TREINT A SDI AFAOI Ty I 4 |

R | IO G I (@St AfS Irqiarget

(Obligations to Present and Potential Customer)

IR @R o7 T 8 IR FAR SIACE el TF IONH (ol | AR IO ) T FACR 1 (58
SRS #1) T TSR AR SIMACE I W TR (ol | RGTFTE I TG AFeTe! ZE! HYRT
(TP TOAA (FOR FATSRI® 4l | et Jo1 7 RO (woind e Rt Tea [er wer
| @ FIEs 9 ARSI TS THIOIE FACS AT OF ARFPS ©© AGFIA 20 | ITH 2T =1
T AT TEB (GO I (FAINT A @ T | SISl T© @ TIRT (FOF IO (G
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TS T A (@A TFTe! v @R Y NI | G} I T QR TR (FolmA elfe
T o v nify 8 (Ffes I<ATeFel IR | (Feind afs Raraila IRIgFer™g W
TG F4T ZCET |

3. ooy (@oimd [RtIar F4 (To treat the customer logically): Af Pt T© aFE
RETFANCE ©fF (oI Al ST T0O 2F | (TSR AN NPI© QT &y RGTFAE 0B @t
O W | (P A R (@I wivace (reeeRi @y Afefve g7 o3 o 897 (woima =g
e T 78 T I | @B (FE SRR (ST TRIER OF ACE | (@O AN SCAGF (@I S5t
AT T I | ) REEE CFE [RTEFeRl a7 9% (@ 796 SARIGe [ SoFom 7 of fkgR
FACS (A | ARG T A LGS S T 70w A ©itd fww s A 41 |

<, AT (@Ot T Y (Proper customer coordination): ‘*Ié (@S AT RETFIAIT Gy A
T I | AFSHIT ST (BBT I A4S ALy Ay R I A YA ST F4T | SR (ST (BB
T T YT A T 9 31 Tl | @8 9 S0 I AT FIC© W@ I [RGoa STZR
ATTS TF | QAT (TN B AT LD (O 519 AT (Foitnd | (ot 783 [yt oo [
93 fFEafoa @t AT =g Ty Fare T |

. (@FSIF AT F4 (To help the customer): (ST FYRAS ] GEF AT RGgFimg To
sl e | (@ [Kfeg wee Rexslivn 90 (e [fey wweew Ry 8 =it st
T | QAT g g ofeiy (2T A “fay T T4 (TSI T Fo IS | 2ITNF I T
(R T 4R TRV ST B | AT AT [Rrareions 36 @7 6y 2y At 1 (@weitmm
T8 TAGI FACT (O A GO AR I A | #4647 I (e [T 0 A0 A= 8 ofely
MW AT AT e (Feird AR I A | 7 67«7 oF@ Rewes o[ sors
e | G T (TG Razaal I (@Foitrne T ERT @MIF FE O AR (Fol TE(B 7S FA0o
A |

¥, (FSIMATE A @WIF (To advice the customer): RETFAWR AR (FOIE AT FoRTHWTST
2T IS TS TR | (ORI A T A TF @R [ sy e Afds Prae aze sa0e i
T R R Rmeiior AS Aaaret e e F9ce 7 | Ry A wews e ameg o
TAE (GO SRITS FACS T | AR S AN (IR TE (FSIMe (P T@I AF 1 772
L AT AL FIREARIY ICE (ol SRfR® FACS RCF | T 2T 0L, #Itelfq bifzwr @ i,
TETAZT Jia Tonitn faca fafire et s emis w1 fRaredia tAfes qrRIaeers T A0e |

© | fatee elfs RISt (Obligations to Himself)

@I 8 (e efs wiftrg 2Tt A (@it Mrama afe vty e e 27 | RE (o
I {QERT FIEE AL RETFIE G RS | T (oore B*ewt, aferwer Tornm 2ot g
TSt fres Saae AL IS AR 7 | 7] [Wferew e afs Raaesia fog raarass A 4 fae
NIGIPDIR G

<. ST & (To have principles): S (T T RGT S T=F 90K @ Ffe [J e @
AR ORI T ReFilce fes &y Sifedd 26AN GF@ T | e A JETd &GS
et NS 26AT GFI UG | T RGTFIE IR @A A 200 FF @3 g A
B A A0 Q| OIRCE Wed O AfSHIT Sz 12® A |

<, WP &S (Mental preparation): RNET FLEFCE &F (AT T G (@ 750 [GAFA WSAT
VO eFe il Felfe ARCS MR SRl G Ot 7% Zeo AR | Rerasdiom Tom
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ot e

P Wiy AEF QR ©ite elfef ffey «@eR (@ oite AN Mre 27 | 98 57He Wiy AR ey
©IE WEPFet gFe AFce 79 | f[ifey w@er «ifgfs fFeim (i sare 2@ o2 agfe e
eI 7 AN AFCS Q| OT [ETFA O (7P Tgfs s7re 40 2190 |

o, TS =1 4T (To grow): Rea I Rraast Rrewees ofist s w03 | fof ffeg srerm afsviaes
e A ewie I @R (TR Reren [ (e [Rerarees Tome agdt 3@ | @
TR & (FOIMd R TG i Gt dvie FA0e T | 42 AFH IS JPOIE TR Gy
R TP Teadol Ifag 0w AR S e I Txfe afe Face 701 | e 19 Iw
PO T TR & RS FGIAE 20O T | (1R PR NS [l [{omt (A R
FICER T T &f* el g2l IR AT |

. Y 05 QS (Careful to health): Reiiite afsfias s AR Fawe 27 | afsfim g 1w
(ol YRR 2o ¥ | Remesice efsfare R[fey «arem «1Re ¢ Niis ARucs Sy A=k =7 |
ORI GFE TEIFINE O S8 T (NI Ty FO Al Face 27 | [ [eaw ovea eI
ApF TN FACS T | AASRYT AT ARSI 26 RGTFI ores @ | @ T SIF JF T 8
AR LR 20O 20T | e AeTo oy R aia 1%y Aood 9 GFS JFAT |

/Gy  eere:

qFe Raraiee e e [Kfog gqem aw Face 27 | Ry s@es Tt e og s
Rl (T4 ¢ wFel TR | 92 &) Rereaiond 316 woye ewesd 8 niiigsd | 3 swpsd s
wifrgsf Fitem o R 5y AR AR I PSR AT I To7 K@ Fdser 3
AfSBITa TTFeTo! f7oq R | Reraia ARIForTR foaft ot Sl 71 IR | @F- afeviea afs
TG, TN 8 MY (@FoIva &fs 67 W frem afs w77 | «afb afedms afs ez fog
e AqaILFS! IER | @W- AfSHIE T 9d ToAet w9, [ A dw w41, afevee
fAfegena ARy ¢ IS T, ST 8 S e F4 | IOAN @R WRY (@Feird dfs
TETFRTMa e JGIALFS] AR | (@N- GO (FOIe (Ao I, FA6F (@Fol AT
AT A, (FONF ARRG I 8 (Folnd - eme F41 | «gel fJrew efs Raresdw fog
AT TR | @AF- AT 2eq, TGP 2@gfe a2 F41, THS T© T4 8 [F Aood 1S
gopifn |
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CRRY S ST T @ APETST

Buying Motives: Causes and Types

Ty

Q A1F T SeAf-
o Y (I G A ©F IS AE;
o o] TCAA GNfeTs STHHITIR T FACS AR
o TN SR [REIR® I FACS ARE; @R
o &Y SmeHE ffqeitad fia=er re «ikEe |

TR @ g T P (g @@eimFEe SAme Fia FF A40E | N9 AR s @ifis
BIFRAPTR ~RCCR S A9 @ 0 SIS | WEF 46 ST 7R =17 o (6 Sifewia 98 = | M9
ANEE I ©F FANCE PR T G TGACE L 2] FF IS T | ARG *0AT P02
A o] A ORI T A AME | (FOId T Soorly [T 71 oot wrore e et | aFem
RSt I (Foima @ Ty JATe =1 #IF O (7 TRUSE (FolF RS IS AR 7 |
GG (O M 0] I AP (T ey 1 A O Ol =i wiexes ey gaeew e
(T TR (I F(E A | TS TGTFAT *{T 8 T 7613 78 27 | WK I [emqsdlt (@i @
TTH] TE T 70 F0o AT O (T (12 ST 7007 [Raw @ &l T AR | I
(O T Sy ool Fa1 STrore qag Fer | oRif [Fg R @FHea M (@FoR @ Sy
T LR S T AR | RETFAE (@O @ DA @ STy T T = IS (@SR GIeTox
¥ AGTS I REGTF OF RNGF FIS AFASNI g FACS AT |

T A &
Why People Buy

(@RI (T G361 @FIF #of T T B q? T AT ©F =R o) | 71 (7 Aelfs o ey
BT O O A TRl T o1 I | 512 [ 2107 TRE GFq@ FIFe? SN BT 26y TR PRl
T | GFGH FfTEDE (@9 (@A 2 FAR ©IF AN [RIATT? I 20T (FOIMT Tl Siae!
FE (O | TRF AT (I I RG2 9 7 07 [og o078 CRIF P | S Ted @1 f5g
TR PR g (@FAMET SAMIE Fier IR AF | T Sl SNLGIER Teas 7el7 e [t [@ifie
SO AT RECR | SR TG (@ 21007 I ETT T IS AIANE Ot 0 Sl St =6 |

S. Gl QTS (Basic needs): MY SIF GNfeTe SIRAPTIZ 77 F99 &) 77 T 304 | 9, I,
TR, Bl 8 FrFR TS 2197 @F I ACE | ©F Al vifent aaTe 579 F41 BI9T
T | AT GG BT SR A9 WA W @ sifkwr e =

3. AfSFT (Replacement): ST 747 G I IR I A A0 S FN2 FACO A |
LT & AefS AR T TARF GF T #olf T FACS 5 | RO I T A1 CRRA ATelr=
¢ efogree REafl Y2 ebfere | ©IF %ATew “oy I WX T To« NCeel T T HITHH Ay
T FACS 7N A |
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©. O] (Scarcity): 77 I G JRLF TR 7 AW M 27 S ORFCS #ATeTH @A M TR
0 T 92 =CO St O TES Wy & el Jfa AR | e e [E@wreey “Awns
35 NTe” A TR T = | @ff #{tea TeReRIY 8 I NI A T Tgm I |

8. &foAfE (Prestige): TT it efsife @ NFEHT AR T 20l TF I ACF | IFGH WA
A e B0=l @61 Wi oIS @ el | SIedq wioitd 2acs! (1 A6 @ S 4 =7 | o
I @ AN AR (37 T4 weas = {req Wfers =7 w3 o7 @ wifsy *Nife @ w57 |

¢. S &9 (Emotional): NG¥ SCI% &9 ©ift® 2@ A7 ¥ (7 AMF | ANl foewma
T qT AR fERITe [(fSg «@em Tz ANl @ I AfF | TS AN N FER (@I
35 1 AT CEe TSy AR AR ST Z0 24y @ ed A |

Y. YETR (Price reduction): STAF T ATIH SHIT (GO T FIAOR I120H b AW | O
@A T 2R I ST THAT TRPT I OE NS (@S] A T WAL 2@ | (@
AT W0 % T 80% TERITH TN (O A°l] TR (26 AT T |

Q. W%WW(Greatvalue): T AT QS N[« AT JeT7 ST Q@ 2T T E 27 &
Jfaa ST | G A Sy 7oy @ ¢Fed 98 s @ sAfeefies =7 |

. (PFIRIBE AR (Convenience buying): (FFFIGT ARLT Sy 216l) T T 0 ACF | 93 R{4F
Gy S A A JE A S [0e [{EIea F40 7 A1 | wwe Ty ANt e (el
fifeq e =iy @ 6 A | HPAPTT TN Fre Fer @ Al AT I (@Fel EBIR &
FE |

5. R I T9F$ (Fad or innovation): 7S 2T (50X T NCGCER A°] T FACS N[ A2W
FCE | S AT AT T NG of3Ted 2oy [ 07 T9a IO 210 T FA0R | 9 VSR
o1efy fee? Rt rer 6 | Sfes o1l faefore e e Tegeas o=y @3 T Ay @
A9 WeR B 2T |

So. YOS & (Compulsory Purchase): SAS I WA I TRL A T FACO T |
TR & Tl T A I3 T OIS TR SRR | S0 N 8FY G (Il [y
AF A1 | e wAffgRore F-FOR BIver S 5=l e I TR =6l T 900 2F |

). SIRNERY (Egoism): TUNE SRICIY (ATF T ) @ e A | 6y Wegeaa e (aiie=
el ACF | GFE T Y7 SHACHH MG T FCH I#ACo AT SR NG 7 *Z0AF FAOC
wifs 2MifS | (PRIRIT ISR TR Wi M o T T MT S SR SFH I |

3. AIEF BT (Niche identity): e ANIfe AfRBEa T T 2197 @7 T ACE | FHT 707
AT (RCTA A (N gF A0 T | ey Tegfore ¢ R[fey w@em e we1 gaees
CAI, AR 8 SR A G T = | (T AT BT DI AT &y [ ey
G AR |

30, FRFAR 517 (Peer pressure): IS FICZF T, IF-AHI A FZIIAWA BICA T o) G
FACS 14T T | YT INRI IFG g W TN S 27 O SIF BT 14y 0 (BRI CES

GRNANT AT @ T W | AT ARFAWTT AL AT (T GFSTOT (AMIE G
AR B |
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)S.WW (Self satisfaction): ICF AT 4 T W@f@ ST AW (2SI AT (&Y
AT A7 @ I AF | @AN- [(Afog qrafer 31 ferdema o sess S [feq «@es Aamst=ar
T FF G T8 GAFIF TeEd T [Toer I | T S ATASC 2197 @& 8 [ozer I
TE B 71 |

S¢. AFTNRE FAAEIY (Reciprocity guilt): STHF S 2FNEE AGRICFS! (ATF T G I
qTF | GICH AT ANEFF (g TR Al ST BGI2 AW g eniF I O NSq QFof
ALY FIS FC | O (T N I(F O 55 oW Fa1 Tow | FCeT 93 <007 AqAI4F S,
(ATF AT 2] T FACS 2T |

S, FRITEfS (Empathy): SIS GF TS -7 G5 8 SR NCAF S 21607 T 07 A |
SCAF AT AGF ANCZ I G T 2B 1 FE TG A7 8 SR NI & SF ST
ooy ¢ ERI f[Toad I | qRIere R e T GFOTET T JRIHW AR 8 IR O &=
“fol} T R AT |

39, SAf&E (Addiction): g WE RS Ity RIS 20 747 @& I ACE | RO I TG @7
WS TR A QAR (TSI 26) T I AT | 9F AT G2 TOR A T IS
TR T BT 0T | A Il I0H HIRCO8 U3 FFe ATNT & TR T AT | I oo
g I7e fSfer A8 U3 TP “Aely T I A |

3. OF @ [§a7er (Fear & Safely): S% 8 farefe™ Siftm g7 [feg «@e@ 247 @&F I AT |
T AR AT @ 03 AeF | HARRIE T arerer [T ey e S, gy A
ALIANG FF T R |

5. *1¥ (Hobbies): FTITE NRF RIS (R *1 (ATS 2SN T | *[04F I¥ST 0 MG F1 T8
S0} T I AP | *0F I0T WF RSy aa0e Giveg @ 763 ACF | @ANS- [oie, $59, M1
TN | R *TRE T W AT, BT 8 WS S s et [Repz @
AT |

R0.79F o 3@% (Habit of mass consumption): TR @Fe=d RAT 2o IOTCT TR
[AT S 2 TAToSIR Jfa AR | GFE NF AW BeR 8 @RI ¢ IR
FACR | S AT NR9F NqT My ST 206 2ma AWy 37 TC9E IR | AR
(I ST RIGIR T AT Sy G 1 200R | 6 My Wfedt WR O oiend *1fe s
IR LT FNCSRIL 10 M7 1 |

AT AT T TG TR FRCT #1ef @7 7 AT | [y Araews @@« Teaa @ifers sifzwr 7
Gy NFACE A T FACS TF | WAF NG QI ©I8 ANCEH IR S Golf NI AR ALy
G 0O TF | fFg AU TR A ATHS ACOAFOIR GF FMO T | TS AN AT (T 20
ool G R AF | AN ¥TIF TS ZRE T A 40T o1l G IR AF | AN A NG (7T
R g LT Aol T AfEF AE ST KA FA0AZ Aol AND @ IR A |

@3 ST (Buying Motives)
G e g

Meaning of buying motive
e @ (T SR ACF (@l | A @ FA AN FA AEIGR o w0 (@wold THT |
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(OTS (FET W@ (S T2 AT G FCH AN 7 IR (SIS 2y T PR T Sy A |
@G Iea (ST &5 2197 T I A, (6 ARGIE &5 2197 T I ANF, (6 TR MSAR &)
Hol] T FCE AR (6 ARG S Al 217 TRAWVCER G Ael] & 6 AEF | (@SR (T FRACIT 27
T I AT 1 (FF (@O T GRF (R TP 9307 T I & AT | e e
QINCS JI AT G T el 67 @ Sowly T GG BRI A AR (BT SIfm Al s
Aoy I (1T feece 14y K |

K.C Raut @< 09, "Buying motives are the set of thought, feeling, emotion and instincts which motivate

the buyer to buy an article.” (T Stwry a1l o1, ST, Wefe G @Jfeq GG (16 AN (Foima G316
oy T Sellfe T 1)

Prof. D.J. Duncan <CTC®<, "Buying motives are those influences or considerations which provide the
impulse to buy, induce action or determine choice in the purchase of goods and service." (&% ST B
(T2 e OI] AT REIBAT Al A0l @ ERT T N = (F0a o] [T I 1)

AN ST AN (ol (T TP [T [E0A I 217 T I AT CIITANT (GOl G Sy &1 27 |
ATSTHG ToN AT GFGT T ACE | FACE IM GFBT To o1 [ O G qo AR (T TG
AF ONFE T Sl &1 B | Wyl I=71 A1, Behind every purchase, there remains a set of buying
motives.

RTETFHE TACe TR AU TR P (@ Se SR 52 7 (@8 e (St &« =14 @ 3
S0 ©F G @ 2130 (approach) TA UFFFY | AT IM (TS TR G AU T FCF ©CF OF &)
@ 9 7@ = 7% | [orems @3 epod @HiF 2@ “Toel? A" o (ofel JgEa &oF
T @Y eV FACO AR | W (SIS T2 [RUTTT & A2 &l Qe (SIS d &
STy | ofely, T, I 8 AGA RGF® A wwg Fraemz azred d efev s (et @
TR TSI 2R Tl AT |

@ SR @it et (Classification of Buying Motives)
GO S (TSR @ Sl SO FAMR | G AT SR (o @ Sowmeeia Qfferst e

IO B9 | (FOIAT S GA0OF TF Sy (Al AR | O @2 Somesng oo fofe o &
St [fon @it et F41 I 1 MLS. Hattwick & STyt agiwe 736 @ifare ew s |

- ARAE @ Sy IR MGNT @ Sy | a9 =0F arifid @R e @ Swed «Iio
SIfeTT (AT ZCT |

A Sy TGE Sy

S, AT 8 AT S, ©2F

Q. SN 3. “Ifamget

©. e ferrera afs seder ©. e

8. ferreaa et 8. Jf«r

¢. o 8 fom (T e ¢. O 8 oW

b, THIFTF! v, ST @ I
q. AAIET Tl q. fre<riter ¢ g
b, AISGIT 28T

BTG b -3¢ 9
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FEF oA T SRS Ay @ PreaFer $ow fofs wtw 13t eifre few s | @ e
Aoy T OIg RIMNET W A (welw 6 T Ay Feiwa Soey R FIe FA0e ST | @N-
I o ZRATeT TR (Fo! T& ol TR e e 211 | QLT #telfF [RF*E12 el RSRiar

T ReTd Rfee 2wz | SwifiE PriReenEe @ Frane ctnE &fEr T I9e Sy
Rt @ua- Rewslr, T, ¥ A, [Rew @em 3 feaee afe sz 2o ger (e 3@
AF | YOI T AR CARIGF ANPTIR T T FIART (W8 (A o0 FAI12 JBART ST
T TR SHIRA | AT R BRSNS @ SrREItE SRR 7o ifiite o 4t AW, @
AL @ Ffeorre T Sw*ly, AN GEE CFCE (ol OfF NI 7 ©ifbe 7| Q2T
(TFOTME AW, TR, SEIPA, T+ sojifn Teifge [Ramet Fie 361 | 58 Ffermre wra v
(ol O el bY@ AT &Il @ el &a=2el 0 | J(e9re TR (Fd (@Ol 2T eTed
@df, Wi, 17, Ay AR Tosiv faneten f[Keavar e At | e fora (@it @ Someera el
RICAT @ I 4T =T

G ST

ofely YEISIEER)]

RISRIEEE RUCEEQC RICREEE] BIES]

3. #17 &F ©w=7 (Product buying motives)

(@l ARTe @36 WME JITST 07 T FACo 217W I | TIF AT @elfes, &8y, S Topifma
FRCT OIS T (@Sl Aol TF I OIT P Aol TF STy JoT1 &Y | QAT 2T Fiicea FiaceT
TG SART 21el] T SNf2T A F |

i) SR 747 G ©w*J (Emotional product buying motives):

(el QT [feqeid s ©ifte 2@ 247 @F 0T AE | 92 F2 24 TR (FE (@FOlnd &
e (@ AT AT @ A GBI I AT | W ©ifge @ e s@difes zee o |

TR T TTATAT S AORIBIRPIA AR 0T 1 ZCeT |
F) ¥ (Pride): W FCe fcene [feq ot efsfe Fare oA 43R TIteR F17 (AF Reg Fgfe

ST B | FTR IR OT [N0ea S (0 37 e AF | TG ©IF K4 AT T 47 I @
TETReT FAPTR @ <0 AT |

) 9@ (Imitation): TG 1T CFAS AN AP FACO ATV I(F | RO I ANS-AR, Ao
QIAETG, AW QT TS oy Afema [feg w790 @ aF | RS Sgwace
CICIRT AP QT eRTLRPTNR @8 03 A |
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%) TSl @ @V (Sex and romance): (T 3 m@wﬂwwww@?@mm| T FIRCH
G @Fel ¢ @A MM SAtawe QT I W | [ROTW I GIT 8 QPI<EPITAE & 93
LTI STV [earoie Y32 FSA |

¥) SR (Comfort): FFE T RAN-SNCACH GIIF FIGITS B | WGT G 932 8 AT F400 57 |
AN SR & P8 A (ol Sy AMMRE Ay T F6F | SARATTR 9T TR G, (I
tofq oifn, @Fetasa, e i Tonfn |

8) ©FFTIFT 8 (WX (Love and affection): SERPT € (FT T V(A IREN® &AJ(G | SERAPT @ (FRA
FfRee RO (@ol fFg RT A9 @9 01 A0F | (=& @0 I {6 G Fewma s [feg
(AT SR T 41 =T | SRR RET SIERMIE T0Ed &7 T4 <R0ER AP & F4r
BN

B) SSIIT (Habits): 2T Ta2 T wivT | Sef 341 73S 58 Srepo sror e | ey g e
TG0 TSI T 6T | @N- FAAEE, ST (S, 5T FI6T, AR AR 3o7ifn | Sepiea T¥i<eT 20
W ffeg eifam #1aly @ e @ I AT |

R) Ioq (Distinctiveness): [ {57 (o7 AT Ay T L AL ©FF HoF TS AT B |
WiF ey ©ita frets ST AN WMl Ot (MATS #1'2W B | =T G/ 207 TR NG N9 Sl
FCHEY LI (53 I | ACE AP (G2 [ #ol] I IR e ToFqo! &F I | 92
@I (ATF (ol @ ARRFeER “AfF—ce [t iRfrey @7 367 |

w) SHITOR 3 W (Ambition and approval): SHIFEF 8 AGHT NFICF FAFeTo! G W | AQE
e N TGP (@4 AF QIR ATOIF Ae2 WA e 76 (A T, *al, ST ST
I | (T RO GG [ee #/6ly TR AL S SHIPOw qIR FFo A 7 | 9% FIRC (@
0 32-9JB, SRR, EIRT (o “ifamen 8 RErmINat @ 367 |

ii) f&Tore #1ol7 & ST (Rational product buying motives):

g o1y @aw @ (ol Tl [oRgad A@T FE AT | @ OIS TR CFE (FO] AT
EANES @, T, o1y, FREl, Ay A9 Fesiv Rane e [avar F A | Iesrere Aoy & Srmeeia
g el Som a0 ST 1 7Ce:

) @ (Durability): IS (ST 2147 TR 7Y 57 FIRCoa [T o5 wwrea AT [eIvar
FE | AR AN AfS (FeIa FRENY 2SA6F NATSR ACE | AT AR Fifcega FAr [eawar
IR (ol MY, GRIfexm, @RIET @16, PR ST AT T FCF AT |

<) ©oF& el (Suitability): S IeCe JAT I (FORF HIF-AR AL AFETAS | €I (BT AR_EF 9T @I
Q0 9P [Rf¥E 4[E GReE TR 98 (OFF @I T ARE W@ (R5 G TR 97 1 eig
Torgere! faaafs sfca st Aoy (e s [fog 790 2@ 4t | =107 @@ (et W3 aafs [
TSI I FC3 |

%) GFIHF FIT (Multiple use): *1 T AT (Gl 2TNT Qe GARET @G 7= foem
LT AT | o9 T (el GIIfE Ffqa aafs Reavaw w6 A | e afsdima s 21T @ FateT
2AfSTIT @2 M (AT qIifeEs JRAr (I AMF | GFIfHT JIRER IR T EEr @i @ i
A9 |
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¥) o7 (Economy): IMe Fg TE #teid &0, =6 TohifW TiF Tl ACF o= ALReTSIe
e (I (SR PN O TP 20T AT W R | 9T PR (ol ey (e TF L TS
oy FRAT @ 7 ABIE I 9 T I | PR AL (@Sl #elf TR 7w (oo [t
GPY TRIIA RCI5 3 |

8) fP5TSr (Guarantee): SFE AT sely fpoxer eme RETAE Syes AT ATIF (R |
ST fPoarel (o M SER 98 30 | 77 [y #it@ ¢Fe@ pefy froret a1 A=6ceT (@l e @
FACO TR AF T | ROMIE SERGES 2107 AN ST CFCE (@OPGReT ALY ooy fPowet
COC ATF |

5) fRSa@miTet (Dependability): (Feitra SIfRWl SFCR &7 #1F A CRAR NSI@MHT! AFCO TJ |
@ TSy Seovwaar W NSatary Reraadia N6 (tF 2197 &7 Fa0e @ AWy I |

fASararirel (@or Sqge YRR (Derceived risks) TF A0S ARG I | IO (@SR (RN

%) fFaterat (Safety): Ifeore @@ @6 @ TAMIT e F@rerer | SR T Tee Al @ (@
(TSR T A AFCS 5 | [T fFg 2607 8 @RI @ =- 874, I pell, Qe e AAfefor, qpies
(TSI A1EF TR APTIR G FACS WAL 2 |

) JfI4T (Converience): (T IFe #°] IR FALT &WIF FCI (FOIAT ETTE] TEA CF@ (@ 2L 2 |
TOAMNT (GO MYEE (I T @ AL IS 93 (FF (FOIMT AN JHF KFEF FRAT &l
I | FHCFCE NT P 7T Iad Sy MR (ol g 2oy T3 Face AR = | 956! 2Bl o
TS FLR &y MG T Fh0 AN |

R) W @ Sy (Patronage buying motives)

SBATTTOILT T Pt KT 7oy [eeat sieeliw ey 7 7= e fifne oo fowar kg
Afs (@O TEeTS! & AT | ATSIeF GIRCT NN CANEF AOTTIR TEH & FRT MBI 1
TAZ APARTOEAS @ STRTIA SHIZAT | G ¥y TAMIT A0 A DA T SRS
elfe FF |

i) ST WWW (Emotional patronage buying motives):

ST SBCAIFS] T Sy fNee S0 (it THPTFR Bof | TYRTe aFaw (o g
W Tl FEEE TR (ATF #07 T I AT | T I (Fol & @A 1 e afs sieasie@er 2
ATE | AMS T RS ZICS! A S I APCO AN | O Q3 «FeF FEF Fq o T
Feeerer [l Smese afew T | ey SReieRe Jpraesel @ Straoeia ey [EeemR I
40 R

F) P RGP 8 (GAT (Store layout and appearance): (AIFIE (AT ATL NS (&GSl (T
(ATF A1) T FACS K T | AR A6G [0 FAL 51T Aeror fafEe @ (T Aoy @
T G | GG ATGICA MR T AP @I (FOT NP8 0 | aff APieet &2y w42 (ot
(AT &l IR W 0T I |

) A (Recommendations): SHF TN IF-JHF, SQRITCH ST ST ARFAWR AT ST
(ST (I A G FCS SN | TR A SRR S| TS @2 249 1 (AP (A0 qefs g et

3@‘%@% "jé‘f—bbo
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AR (AR | (T2 IR (FO! TF B QAR YT I P18 /0] TE (I G2 R0 HA et
AT | T (@FoT TGS L AT 21 ST GT A 9 (@FOHe FoAIfR 90 |

%) FFeAAS! (Imitation): 7 TR CFE (FOIMT PELITS! Q6T Abfere TR 7 | 47 &7
AR A GFE (ol ARFFSE B8l I @ @fe M 93 ~o76T TIRF FACZ | 4 AW (FCG

fysfie cifas g et S@eel I | SRR Yied Thiteme sgaae 6 | ReE 63 eprar
07 8 T O (FCA (oI FeTeFer] ([ (! 07 |

¥) &fSnif& (Prestige): g MET WA M AMF AR STWF G F©! AT AF @ | GF TP
TR~ T I (TG0 @Dy 2 FA0 b | NS A O S &ifeife esiT 97 oy 77
TS oY T FCF A | 92 GOIITd T FAK & U2 {7 (@Folar AR AICHTT 9 &
@ G T JCT A AN & T AT |

ii) If&ere W T BTy (Rational patronage buying motives)

IR AT (ol [WWE (AT (AT O ) T FACo 17V I | TR I 98 @7 (@FoRr s
& ¢ FfawTal My AFE BTl ABE FE | (@F A FEF (F@ U2 (@FORl Sid FApreye!

PR 2L 1 8 AR ARAPHR AGIE @ | Foomore *prorgdel & Srmexy frafie
TAMPTIR TEES AT

F) A FRET (Credit facilities): g T A1 feaT=ore S K@it gz I A | [T T3 o) T
(oI Sy 4o A AL qW T | 9 I ARYPTR (FOAT A G WFE FC, WA A
G g TN /ey @ FA AR fofre Rerem e e 41t | 9% 76 FRYPTR &=e F0a (For
e @isiea 319 ¢ e @ory sfers 27 |

¥) 9IZT (Location): WWWWW WA IFZC ©2F | IM AL A q AT
MBI 2 OCF (TR ARGS9 SRZF L& 1T 9 (@l e ARz 012 A4S T Face AT |
SR (FIFIF T GG FZS AT T AF O (GO TN 8 AT JIBIE I TF | A (GFS
T oot AFNETET GfewT veeT | THFFT @ NAREHR Irea T PreaAfde @ Ay e 5
A @ O T8 (@FOId SItid TSI Aoy Red S 2T |

) TR (Caring): (ol 43 MW s JPreaeTe! Fare J2v I3 FRe AW o[ fTaws s
(ATF TR TPl AT | QYT [ Jifey SR613 [T FF (e eliemreo™ 8#% | AW Fe1r &7
(SISIR A& O S (FIEIFT WBA FAC© R(T | (OIS FOLT G W S IR O T8 foq
A (TSI AGE | (GO AL AT, D, WA 3907 AW (o Ay T w0 O (13
eIt [T e =09 |

9) T #=-W (Wide choice): NI FFAS ST LG AN G (AP (AF A0 BT @A
steli fRfeq <, R, FW, Yeens fRedie Cafbrars TR 906 | SIteTl #fely @ A I HEB Qieea
ANF | NS AN (AT (FSW o] Agw 1 7R& T 8 (@olme $fe I oA12 | T (T I
[T RIIeT TR AT G (ol “praAaTe! i A7 |

®) e R4 (Additional services): (@ e FOI (ORI ATT® AR JRLT @ AT R AT
o @ AT oo @ TR 94 A T R GREI ot Seiw O a0z @R
(TSI TS o107 TR TR | (@I (9 ST T45 qree Rewmed G/ awie IR | T
(IR GRS e AT @ 20T (@t oot 3 2 |
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TR &1 AW (¥, [fog TR0 (ot 747 T I ACE | (FOF T O] L[ Face AT IMs
@ BT AT @R Ifre @S wAfasirsr T @ oifefes s afem =@l | wif 5y @icea s
AT THFIN FACR AR RGT FICH el o1 FA |

/Gy  eore:

R Aely TR FPiees qifRy FiRer A | Mgy A e Glifers SifRapmz 7=[es & Aoy @
FE AN | TG PR I G AGACP (O (AT 2147 AR @ Fce 27 | 65 =0y Feaeg A
TITCE FTOMLTFSIR T FACO TF | AP TN 1 ATASCNS NPT A & ¢ AF | Wgd T
TCHTS. o] T IPF ©OFF PR OItid W31 Y@ AMF | (S e IJIRER & 217 T ¢, (O
ARRIER &, (FC TR G R (FC FFSCRACH &) A%) @ ¢ AT | T (ol
SIS AT T TP NP ANE O3 (FO T O] Twee 1 RATS T | I (S W eed
COI0F & ST SHRIET & ~6l] T 0 O Y3 (D U2 [T (@ Q2 F1 0 9 | &
Tt g 13 oIt ol w9 AW | @AN- NS Srwesly (SR, Swiwres, ANifas Wl
ALEA zeq, o7 8 om (A yfe Tonm) e Wl Sy (v, oftvemer, wwer, AR,
fireardiret, fASaware! Toiifn) | GRIGT 267 @ ProTFo &7 fofe Fa STl 92 [OF T Sray
T T (N S T Sl 8 FFeoTre @ STy | (o] I 2T e, I8y, Tomie
G T Al e @l F01 AE ©IF SItF &S o107 T Sy 0T | A (@Sl T3

SO A A A QIS R Al G A O OIF ABCARS AT G Sy 0T | (TSl (T

TTACHIE 7Cl] T IS (FCH [T (GOl 2] ST ST Srely Y08 ([ FACO T(A | (@O
AF© T TrRT JATS AR RCFOIT ATT AT R (17 ey 1 9789 T |

BTG 15 BI-503



ot e

RPN (SISiH SIbA ¢ eelq REEHIR Soimi

Consumer Behavior

Ty

«q 2N I SAAfY-
* (OIS A Fl O IFTCS IA;
® (ST AMACIT BFY AT FACS I AR
o (S[GIF @ WHACH T o} BT TAMITTCRS {779 e »fea |

@ T (S ST FIETS (SR Ty Ao TF IR SIS (SIS I ZF | 9f6l7 AT TF ST (OISR
T AT (@ ARGAFH q06 O (SIEF B | T4 SRS A (F6 2T O (@it «e
AR ey 37 @ 9 7 97 1 7 AN [R@gssield Simd Seiees T (S Sivae
TS GINICS ACS! | T8 Areriea =AY i Areara R i coresima Ay @i
AR | FE ReATSRoeT AT ARG MG (SEm BT TG (B3 FAR | (OGT SABACEI
Clifers Rt T @ 6, [Forna 6w, 399 fom, @R 5@, @@ 5w o | qeTw [
FAET HAfpITe =7 T (e T8 RYTTT ML JTF ST T0F | (S[SId €L FAF &)
(OS] 529 [eaael wore wwppsd | [Roe (PR @9 2607, o1, B 8 P IREW (q (T
e a7t S 20 (orema Reeae Face 7 | & ofdy Teome T4 =63 1 ATHF [ IO (o
T otd corer Eaf [ F9e 20 | (OIS (ol ISl B (Sre! Wbk fefere (e
SfAfeT IR NE T | (R Fas azrd ARTETS TAMS (SIe™ 6 150 o] 2 I |
@I 207 ARCIRIFT T (SER G167 I6 30 | o107 [ afr wanfes sfq@eas s 27 s
(@O @F fATF AT AT | (OreT Sae [eeae st sifieast foacas oy weifaey o2 [,
TR, (OIGT AICTF G2 (SIS SABACTT TR oo #4747 |

S B

Consumer Behavior

(OIS BT 7%=l (Definition of consumer behavior):

@ I [E ARG I GRFAEAT  (SF7 I SIHACE ARNS (ST &1 T | T (@I e ayfere
31 IS (SR ST G35 1 ORI @ 0 [T OitF 67 7T (OIS | T4 (I 1% e &
@5 T T FF ©IF SIF &1 A *067 (SIS TAT TIF ARG & 5I6e [Fa0q 24 I Heers
(O | (STER AT IR AFGH JIe (T I FNGES AAE, T - ey I CRT TRF s
Aol T | (SIS AN @ FICT SItnd Aol Shooa ¢afiEy wAfaeifre 271 | Joro Aepial @
JIC (SIS ALY ABACIT (T IR B ©I2 (SIS A6 | Syoid Ie7 AR, WU @ 2fay T @1t
&, [T A ARSI T Pae axed (@ TN ww el eeN vjf? w GTetR ANEE (ore
A | CSoF AT AR ST “of G T I (O [eg IR oM I | @I FRIEA!
TR (FLE (SIE fFg S6A0Id IR 906 AMEF (SIGF B A0 | N6 (Sreia siwaees
RO SN ALG_l (AT 26T

Philip Kotler and Gray Armstrong JC&9, "Consumer behavior refers to the buying behavior of final
consumer-individuals and households that buy goods and services for personal consumption." (CSI&Iq

T A6 IO OIS (O[S T AGFCF JI IR JE® QR JRZAT FICGR IIRE & A7 A
CRETNRT & F) |

BTG A5 BI-S0



fafaaq (et cerats

@fes @ @7 TS, Consumer behavior may be defined as the decision process and physical activity
individuals engaged in when evaluating, acquiring, using or disposing of goods or services. (?° I (74l
T M IRRE FAR A TR e ozt ofewr ¢ i e ANRFed (ere™ SibaeT
JCT 1)

Berkman @< ¢, Consumer behavior is the activities of people engaged in actual or potential use of
market items whether products, services, retail environments or ideas. (I T 3@\9 8 WYY W
AT ISR 217, (TAT AT G [ IR OId SRIFENCE (ST B 0T 1)

AR AIEE NG (ATF I A, SN (ST SHEHT 210l T A TAFS AGReI2 (Oreq SNvae
T IR (P IJTE ERT &A= FIET (@ AT T OIS (G AGACT HNGSTS | FLHCA Fe1 I, Ffeq
@ NS SR TN T = 26T I G FEd e 2eie 2 I (SFd [5ae 0 |

IETA Tofte oo T ~Ifapifere 270 Jore coreitrn Wefe Ruita MLe YA Wewa o0y | ©fF
Sorin Reere st SId@ e IWIRCTR AR [aw | oret sivad [esge e s
fTaeR o SRR | (SER B TIF [0 e[ AT [eaail (Sfed aArew 8 sifznl
S ool S Lo FAC #A1TF |

Factors Affecting Consumer Behavior

AR Q4T IS TR (SrERT [FoIE 47 @7 3@ 9diR [ & 9w e @ anaeE geife
A CITENE JACO (BB I IR CITENE & @F 41 | (FIF 936 [ReeIw 71y Fex g7y [aw o
®E | I, 7, B, o Tonv [y TR (Srew (Sre 7w @3 B SIE % F40
AR | (OIS AGIACIT LS (ATF BT Sl A (@, (SIS T 210 T IR PTa® A I 0L TS
T o/ B geiq K@ 0 | O ANGS, MeFos, TeTe G TTBIGT TAMIT Tl (SIS T
BAT AAFSIE LOIfe 27 | 93 TAMTRTAT AR (@2 [ATBINT ATF [q7@er F41 787 27 1 ©98
QGTEF R N (@AY AFS [IANTFIACE ©IF o107 @ (1T opo/ I 2 | A4 8 ORI Tod
CF0E (T T VI o] [T FF Tt ora (R @ It ST =T |

ARFeS
AT
E IR0 I0)
;;EZ% G & BRI
ﬁ\ JEN (I a5t comit el @S
SIERIE wfeafos oy | AOrE
oS e W | Gwarem e | e
Bijicacs e
e T

fou: CoreT SbaCe ord [RBIT TAMTTIR
(Source: Philip Kotler and Gary Armstrong, "Principles of Marketing", Prentice-Hall, Inc. Ninth Edition,
2001, p. 172.)
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31 W@%W (Cultural Factors)

AFReT TAMIT (SIS T ABACI T [IAF 2ol KGR 0 | ARG o SAMNCET (oS 4,
Afza, e, ANIES 2Mafe @F TH9 &9 (e I ANAFOI [ FEEe Tog gei] (B9 3 |
93 TAMINRTET o7 i Sfafas fag s2if Qe Ruasae w4 @ [Roems @i siF 2oy
8 ORI 7o Face = | MFfos TAmit foaft ewged w2t siegls, Toiocgfo vz sifes

@ | 9T (SIET @ A [FOIT W3 [anete a4t goife g7 of Sy Sesin= 4 2

J) AFS: WFM T NS ASFTa WHTET JAT T S A7, WG, TR, @pfere
T @3 AfeRife ael eife = | (orel Sima [T ¢ SreyT MFfs (AF wew 307 | 93 e
IS TG FETR AN O Jery, S5, ToR T Afed «ae «ffae e fiee | Ik
S AT S (@I S FIFSN ~AETS Z0% | (T AT AR et e
@ TG Fe e e wwfere! oo 390z |

GG e Tl o Ay @R 0, 6 AT AR, I e Sfely coret e eyl faaw siegfe
TR I ACF | TECICLE PR GFG AR [T AN G FACAS IFG AAGAR 20 BT FACS
AR T | QT NG oF &) PRI - [R6T [REb e =7 | JAF &2l Jf Afsaites
FEC SCAEIT AR FIB W FICES G AN *TGT (K 21w 07 |

) TARFS (Sub-culture): s rFfore ey wmeom Topicgfe qwace | AyRTe TrSRTeRM &P,
¢ 2P GRR (ST QeI AT Sol-oRFToq & = | 0 IRF 0T WSS FY GHCAB! AW I
RREEITY T OitE SRR I | IRATE Ffere (o fefere wEwE, fg, B, QW
ToPRFNS (AT A | PIETNICTT LT TR0 XHCI NI AT T A Ram G Place! sigeat AT A= 7 |
T BN (@1 437 (@I RITag T R G301 ¢ ¥R AT TSGR (AT A | T 2ATOfF
TAMFROCS 58T 59T (I €9 GR G “Afeitvre 27| (opifeles Ssprgfoe e aw | @@
M (AT T (P ETIFAT B B, DRI, SRELRT AW Z0 AT | T SoeFhe a6
(OISR @ ABACE SIS A |

o) AEE Y (Social class): (NG SHCABI W&y L‘]ﬁw BT TR AT AFR 4R Gl
T OIS ANIEE @ I T | W, oM, 0w, T, W @ S iy AR AN (O AifEs
@ e =7 1 amier wite font R ANifeE IRt (T T @ Twie @, Tifie o @3
fefie it | @3 T TeEe ST @ Sror, w6, e, e Tonfn e e sl sifafre
W I e vifzar [{erw e 66 e a9, @ww Swite e a6 st Nfe e
ooy Zrere fTEfee oife a6 «ft e 595 | (g U938 QRN (IR TN G 6 a6
ANfeE N ERy AT [Refewae 8 e @ Fdws aa (@FoR T JHAE @ @HE FS
SPITCAT AR | G NG SN AW F @A (@I L@qees A sifzar 92 w03 | goey e i
(SR AR [Ews Rerna 3@ w4 23

R | A& SAMIT (Social Factors)
ANIEE THAMT BRNS (SR T b e =7 | wFgsd ANEF TAmAeter 2= o v,
AT, TG SN @I M | AT QI TAMT 7 ARG (SR ST FoFe deiiTe
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T O GIGH [FAGTFIANE O AN o9 @riet [diaeas e @37 ToAmi f[{ease qaRee =7 |
0N @3 TR SACETo T4 2T

F) @I oo qf FNTA™F W (Reference group): 9fs @¥F 36 e @ I9f& PR & Ao W77
T RS AOTF @ AT Sl BT o1, YT, g, pigefs Toniv arel geife =7 | W el I=
T, @I RO B AT AR (SIS 207 T OIRS Z0E ST (@RI a5 0T | Y3 40T
(I @ JCACR |

AR EFIEST P 6 @ «F0IF el 9 T AR @ (@6 Z0o AT | TRAF IFAHAS 20O A1 |
« Bere for ORI, &fita (ARG, ASATSTF (TS 9IS « HET TTEH |

TR @@ ot v 93 76 @2 AT v o giear woe 7 | i qee T g
I I AfSBPTR, €T Afedpmg, Gu T8 Tonif |

(TP &Pl (OIS @ Wb wrp=d s R [ralve 2 At | T ga @PoeteT o
WCATeIR, R, ErCare, i Eosifn SFRcaa NEGes (OIS T SbAcet &ol] I8 FE AT | OISl 97
QPSR 0 LR BISe©IT STl Wb Reai=i SeorFl Wik e jEsms Rend M0y 27 |
@ B FRCT FANTHIRT R/l @FieT e @i =it bfee a7 (68 I |

%) #ffAF (Family): FS97F 1 (IRIMRF IR 9@ <0 Y3 AT STSIEF TAF (@I T qH(@ AT
A O ©ICF AIfRIF @A =Y | AR T QTF AN A%l) TR A Geife I A | R
AR Il RS Ot #ely @eas 1w [y €=k 9N #{ie 303 A0S | ARRIER fret, e, o,
QT I ITF TN (OTE G ABACT AR BT I AE | 217 N 93 & Afewa 89 8w
A | AP T CFCG AIN-F IO Pl @>e T | YA AN 0 T e ot @
ACF | CLEET AN G AR L @ ACE | SN Q2 [ Aol] TF (oo ARRNE I7H0
oI A 2 | @2 AR [feg TeE, [feg o T ey ST iy sWenwd ST 906 0
(OIS T BT ARIET A AT 7418 el 27 |

) fSt 8 M (Role and status): SFFT W3 M &7T (SreR ANGT wgH Fdike =1 @
TR TS ST GIR MM IETCe O Tl W3R erT OfRitE 3R | I ARRIGER @I Wty
W TeR 2 O3 DR @ S0 [ I YT TR 102 Q=AW T(F | AR QI A7 ffeq
cwea iy «@er il AR o6 | @- 93es Niad Reoaes, frss, $17 steHfs, (g, e
R, forer, = A1 (Tt Tonfn S e TS A | W3 e Al i “mwdivr fog | o1 v
Afefb R @ wbaere foy 707 |

© | FfES T (Personal Factors)
(SIS @ WHACR o RERSEl I sFesd A (PR JfeTe TAME | (oreF JfeTe
TAME (N (GFOIF oI, (77T, S, SR ml, Ao 93!, QRa4El, e 1@ o5 orew

T dOrFed o (B @ AT | TE 9Iew oo @ Tmie derisred afere
ToAMIETRS I Ol =l

F) ITT 8 HIIT6EF (Age and life cycle): TEE AF @3 NFAIEGE FRA6(@a IR (SET T,
b, “lgW Tejifnce rRewy 98 &Y | IWER AT I 537 8 CRI TR 14w Afefre &1 | qaew

BTG +A16 BI-50Y



ot e

e ¢ qFE Ja VI @0 S ALy AREFe ® | gFa F 79 ¢ eRmeee 2w @
AT o 20T AMF | GRTT AT G5 G 718 SIMd T ABA &eifie 27 | #RRIE FRab& (@N-
wfRifze /e, Wi@iRs, ifte wifs (TerR), [@ite wifs (e =er), =& ar & st Fexfn
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