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Personal Selling: Features and Importance
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Personal Selling
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Converse, Huegy @R Mitchel @9 NCO, "By its very nature, personal selling is a highly personal,
individualized or hard labour operation; it is not a mechanical mass operation.” (& %5 ONOON( [P
fR@w 771 Fyfers, AT w2t FioT e Fie 3 qfFs rewdey 77 1)
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LA Philip Kotler @9 C9, "Personal selling is the personal presentation by the firm's sales force for
the purpose of making sales and building customer relationship." (I&F @Y T OF R0 e
TorgHAT A Il R @il R S0 Q3R (@FSIma AL 71 38 S T2ITT 1)

Evans @R Berman @< NS, "Personal selling is an oral presentation in a conversation with one or more
prospective buyers for the purpose of making sales." (JJT&F @Y B, OB A QFIEF AR (Tl
135 RGRER ST FACATUEI TG GF LT QNE ST 1)

E. J. McCarthy (9, "Personal selling involves direct spoken communication between seller and

potential customers." (I5T&F RGT TN AP [tarer W3R (@SR 04y GRS @I 1)
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) SWINSIAr BF (Provider stage): QT RGTF 21ely Reg T & (@SR LY 21607 ToFIoT CF |
el i «q0eld T ST 21607 T IR AT |
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Features of Personal Selling
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QTAGATS (Persuasive): T8 (@FOIE [RISFSLT #14) T Tga o1 e [arza sy
I | I 2SS IS (FOWR AP ARIBE FA0S T AR 2oy [ e
T | e REEa T (FOI0a T SgFe AR 78 S o1y A GRT [ereaa (o311 27 |

I BT (Development of relationship): IfEF R@a s AFEr =T Wt (et
O TS W TFT TPEe @ AF | (@Fo R [M@FoR W JfETS D 8
RTATAT, FARTST, O 2 TR AT G2 #TFF N0 GF(6 TR JTSTS TF 78 =7 A
R@RT (L@ B @FY 29 (A |
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Tfefae AT (Additional Information): (EFSTe (I AT I (GIAIT O TTNS AT A
T M@Z FACE BT | @3 (F@ (TSI ATF ST afediea A @i w41
IR T | (T2 (F(G IFGH @12 2 (Foimd [ @ee O JR_AE F0 | (13
P RGTFACE AFSTIT 8 AelT T T Tl S TS TF |

¢ W8 YT (Paid form media): T Feww 21 @6 9¢ awe T | Tfes [ew@a s
TAMASIRICE 2fF O T I T | ATIHR @CFF MG (AT Jes [awd v 0 &
@1 | e v I RS o Seimaaiar afeDiaee S 9 937 $90e 27 |

TS (Flexibility): e R@ma Tmimer 47 @ | e e @emmz AR s
/g ST @CFF T ARCG2 RS T4 AW | G (ol I B @ [Ty e
€8 7l T O AL AN g %0 @2 41 2 | W[IK o foq arae ey @i 753 fog
foF @ (@ &z 41 T |

felifF e @M (Two way communication): T R@GT T oo s @reicar
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Importance of Personal Selling
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JF) (&FOIMT &=y ¥F9 (Importance for Customers):
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¥) 9 &5 ¥y (Importance for Business):
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. OieHRT AfSfeml (Immediate feedback): 77 R@w Fa19 2 Reaesia 249 IS & ASIE
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R, HT6BIF TR W75 (Minimum wastage of efforts): R&T 62T Ifew R@a Q4w Fier el
TR (FO! T qIR ST AF© (FOIT Afre Tl | W RESrole MRy (erora s
Aoy fRGT TAZIM I | TR FCE [NGTFACE 47 I AT 8 #[W T FACS T | N W qr
T (GFONFR TG (EFOT 0 T OIS ARYT & ¢ T 78 F0© 77 | AT Gfes faq
@ @3 efspiTa e Jface T2wel I (ol RETTHWMT FHENT ¢ QBBLT AE[
SIS FC COICeT |

©. A5 fNTFS (Cost control): AT BT [raae Fa0 T I @, Ifes [wrema oy afsviee
IE A6 FAC 27 | (€ e g @ 71 AT 3507 AfSBITa SItF Siwd Sesiifre 2y
R 41 (@17 o2 T Tro! 1 | DT IR IC IG (ol AR U 779 (Tl 8
T Jfes G ABR T | Jfes [E NEE (@F ¢l I @, efedieas =fay s
frezert it T AtF Afes [arwm Mo | afesitmm «6 e o=t Y@ Jfaa e
e Raw DIt 4aooR AArdEe R e oI |

8. (TFSIF WFr (SfF (Create customer confidence): (FSIHE JFE T I AT Jfew [&G |
AT ARSI L (FOIWI (FIF TIF A T | TG 21 T CF@ (@sroret Ay
faaela Toig SN Z0T ATT | IS AT AT AW QIS (o] 36 [t 2ot A9y @3
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R 303 78 Afifens Fia ARvEar e ofS e e 30 |
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9. TR {ftﬁ 8 &I AT (Production and market expansion): I7ed R&E@a Iew
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T FELAGT FACS A | T A& e &y (@O AT I AT T TeAMCT sAfre

If o |

3R, AfSTIfYSl (TP (Dealing with competition): IS RGT IR Ao afrife

R | eters @I bR ot~ [era 3fa Face | (@ 919w effopim =fexier [er
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) TSR &y @9~ (Importance for Society):
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S, e vifmt ﬂﬁ (Create effective demand): &S ET FE@Y & SifewicE I vifzm

FoBTE I | MRS (g TS Bifedr 4 q S @7 a0 I 1 vg @ 16T wifzmr
7 R (7 e #1® a1 | RS qroie (Foind 3 IR (0T a8 S 3@ bifzmnete fef
A (BB I @R (1R O AfSHINE SRfZe 07 | Afedia Raaassiionr o2y Sl sfdly
MR I GR (FOIMF & BIfRAT “RCe= (581 I | qrenied efsfazre @ To oy @R Tge

T TS ZOR O TP Aed NG FRECAF SV | AT Aed [T I 7
SIS TR BIfAT TS 763 |

3. GRFIER N TFFF (Improvement of standard of living): IfEF R@w gfsfzre @oma o7
YN AT AN AT ST MR | T FCET (FOAR (o191 (Abey [T I AR | Tes
@ Tow ~te w2y, R [&fE, ooy R Top R (@eims sRiwst emie =g | A6y
AR fifee R ML (@FOT Aoy @ Tgm FACR | Ay o e WK 9901
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o, FIAZII JEM (Employment oportunity): TEF RGT TACH IJ194F FHIRZIE e TR |
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R I IR S [T NG | T AHF FHAFICT o) [ qd QS AT |
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S I (AR AR T N9 FHRF[CTA I8 ROR |

8. IAGRT Tgfex HEA™ (Opportunity for career advancement): &% R@y TOACT a0 (oM
et Agle e wtarz | @ dfea wite Wiesa s @k fae s Syfeq A
AN IS TS SRS P FEACR | QR (TS Tfod Seae 0l TR0 | GFe
Mo il e O FAGRT OF FAETE 2-TS! FHCT GTel] WIS (ATF &F F0 Q4
IR eTR R (oI AF | el wifreAe afetar Raas Rewa T G e
TAARCE @S5 ofFe Fier M T | qFo [TETeA wqu@ o SATE (G WKF @R Py
TS A | Tye e Rawasiics wdtafos efaa vikify fRwme oy w1 &3 |

¢. DR WA (Freedom of movement): ITSF [Rarma @ St ageld FTel GFI&
TT | GFE (Fol (@I ey Rierew Iz (AT FhTeg [fey 07 TNar &7 I Ad
U ftarel OF ZWNe (@ (@A IPANE AR FACS AN | GIG [@aea! [fog oA
HIRATOIC O R FEG AN FCS AN | (- qFE ([T I (FONF &FS (GO
SIfere FCS AT AL ST ST (P (FOT e e &ife AFE T AN | A
aFo W et [feg afedie aier w9 702 Fhwe! AT | (@ Afoe TF e 2o
(T WFO] 8 GO TR AFTH [ETFa OH (TO F ATV (AF T AfoDNT i
T TS (Sl I |

v, qRASF S (Economic growth): (¥ TS gftafes ¢ AT Swgafen AEae TF
e Rerafamra e foren wea | widtafos sepifen e sisre zeeT sifzar 938 4t | afn e
e sifRal 8 et I O SR ARSI ATt =0T | TeAm I (AT SR B =09

BT = T30
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AR FIRE I3 T N WA AR I A | AN A7 I (AT o w7 I
ST | T ALATST TR Ao T 2T G A4 73 qeeit e AN sifewe e
FACO I AN G AT (P I T | GF& RGTF| O wro! @ wieeeors MLy
STICE #I¢07 {3 @ (SN [P AfRRST Fea AT bifEnics sidwa sifamy weirefie o | a9
T (A TAATST GR ATGS Sy HfH® = |

q, TR TEe (Relationship development): TGN FRGER M (ol @R [EFoR
el A 1 tof 2 | ar ©X"g Tesmeas @R LT =0T 9T (T AR
A A [eore [ 21t | [T I T [Cero! 712 SItnd (GFeltnd IR (ATF 2/°F

ATCEFT S S FCE | @ GTR@ Ol WAHIE (FeiMd e {9 I 7T |
(RIS (Foima FEfE Sewwa T (@Foitnd A GF6! =Sl PrF tofd 27 |
(@S T 7 @ AfSH IF gl tofF 2 | (@i Ry afeay R $v aret
TS T 2T (@ 17 GEF T o [0 Rewaia 3@ A9 F Fa00 TR o7 I
T | T RGTRAT Q2 (GO L AF6T FWd AMIEGS @ AT T2 0% 819 |

/Gy  eere:

RETadt $9F AP A7 a1 ORIl Rewes Tfes e a0 | afeseee Rewe a7t gfes
@ e [eafve =1 | Ifes Ry 2@ /R (@ 8 RteroR oy GifkE @i | @ Al
VEE MG I [R@y ARGk o7 otha I o Jed RERA ¢ (ewr) | 98BI =6
NS B, DT BT, ePAFT B, AF© FPFHIF AN ¢ el &7 | e Raww wfarerm
AfEE AEBA (AT e Reww oy ewerd @FEy fmfre @) @ Ifes [Rew b
Fere TAZHA!, «ft 93 A@PAER safe, @ Gifks TagHal, 93t k- @i
[, GF0 TN FEEN, AT @t 9T afewm Tonv | gvEs Readl @9e @ o7 @
f@wa Ioy AWE ACE T IR OF AN [RG@a At 8 27 g @ Are e Aw0e 27 |
TR (O AT (ATF OF I (SIS NGRS CIRT eI A TefEB Aol IR IR
A R sfge s | REEFened e AP a4 ot ol eors a3 AEFeE
TIPS R | AT, (TIPS [FT ST 24 A T [es [ | (@Foiona e
AANST, (FOR Ol emie, (ol T8 [u, @oima A T 92, (@ ma o &ibay
I Torifn ot wfes Ra swpsd of <l oo S | fashrs, s ey e wees
G @Yl ST AR SR | AN AT QR (FOind Siewfis efsfm ¢ e azd, 476
T YT G, I AL T, T #0f e ol A, efstaifrer @isitet
gorv | perre Jfew Raw Mfes cF@e JHT ST A Fa0R | @F- Ve Q@ A
T, NG & FHRZICTR A 8, T3 e Tyfs I, wdtafos wapifs ¢ egfa s gepifnr |
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Personal Selling: Process and limitations

Ty

q I CTa AT
o Jfes R afen I Fare Al
ArFICST 5f< &gl ¢ egfon f[aae e #feaw;
ooy SoIFroT @ W I FACS ARE; AR
e e dfea ARmertR 7 Fare [ |

Tfes e 2o @3 afmn T Tow B (@ o e @er “ftre e afem [Rew
ST I T A | GBT GFBT BTN ST A TG (FOId A G Tgm Fel = | (e [aww
AT WL (PTG T ol T KM TIea] =% | O3 efemia e eaf*igy 2eet Je=y
(@ola fqafire (@err v ffafie (@eme IR (@For “fiTe T4 0B S & | s [@x
(T T FF (TS A G0 e oafore qae e e srpmees T w99 2t 27 |
oo TeAlne AAPTIR R & gors G 2TarFeld Reaasior Box frea sare = | 97 79
TATF (ETF3 [RGTFAT 2T QOB RGT GIFAT 2T &2 I | O [NET FHGE T T G
G35 Y @ FEAE AR AT A | I [N TGt G I (Are) I 157 | O GBITF IBIRA
FAF & AAF ({97 I FA00 W | @ (@ O RNy I A S0 @2 (A0F FoFe
T S AT K T | Oi2 AT 7w Figey ey fewwr i AR w41 $fow |

e Rerr afew

Personal Selling Process

Tfes e dfe =T [Fong MWy (Fole gFe (o e S T ©fF 9ot Jme efew |
Fies RET T qF6 AN e TPRER MG FTI1re =7 | (Foima 6 267 w8 (@Fof
TEfE G &) TP PO [@IfEd *MCF &= F0® & | U2 (HRIRS AMCFPHRE &
Ties e afe | Fe1e] Tfes Rern dfeme smes-emR W Brad Te a5 @ T S0 R0

(ST TR 8 (T AH1S

AFFITeT 94 eBfe

ArFITeT Ao

TABIT @ AT

A [OC? ‘:‘l"l R

BTG = BI- 560
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Y. (SFST JPTFIT 8 @MTS! q612 (Prospecting and qualifying): R af @GR g Awess= get
(@S I @ (TSl ABIZFA | G TFeTS! AT T FANIF (FOIE AW HNTS 2 |
5 1oy g Fa0e BT 1M 412 (@Fe! T | AT (@Fet FEI6T Fare A Reraasia e
@ ¥ YIBIF AlSE AT T IR | I TS /ey @ 0L 1 {68 SRS 21407 T FAC A
SR IR (o] & 7 | W (T AT NG S o8 ([ F41 = O TIRY (ol
SR A0 | RETSAE TE (ol 5T & 2RITNS (TATS TF LIS (ol Q@ireT |
GFEH OfF eefif*e (Folx fFg L8y AFCe TR | @N- 2ITelT bifEwl, AT @ e, w %
T IR, AT, 219 @7 wwe! o7l | 4397 Realine FoetE! [ag [ Fare
TR @- TR (ol Ve F I, AR (FOtnd @NTST (T, 26) T Segrel AG I
9CR e, (Foitne SR ¢ g Tyl | Repaesions T8Iy (el WA &) eefif*re
(GO AT T PRI FCo 2 | Repeme Fqo @RI TG gejif¥e (@Feoimd
SRIM AT FACS AT | @A- (ST AR, (@O I35, AfSTRN, MG (FO AIRARIIN,
eraadix Afed™ Tonfn | T @ 2ele AT Rees! (@l AW AT A0S
A @N- g 3fie ARTS, TiwEsd, SFEhme @@ 6, AQqWom 8 AR 3o | FeE
TR (@FOIME 6 @F FAF & g [foq «qeeR @ G929 I I NG AR
I P (FFIE 2Mafs, s Aafs, @Feee e *afs, &7 Qo @=ifg @6
ofiv ST |

3. HFHE &¥S (Pre-approach): IR (@FSIAR AT @A 8 R E TovH T8I
AfeBl qR GF (@FOl FF TWACS TA| OR TR (@FOR AT AT Td
(TSR LT, FRF AN T (e, S AMF1E7 8 5iftnd @9, & 416 Topin
g F Raraiie BT o2y M@z F90e (A | @ AT O HALF I 2 AFFRIYF
2Ffe &2 | (@Fo! YRR F6 TAFPF GRT & [IFST (T TLES FO | TF ©FF Gy
W7 (AL 2BS Q7 T T | GFG AL [RTe 5w (66 ArwIR Qe =it o 755
N (BT TS T | T2 QI (@IS MCF AF e STt S8 ©IF A ATFIR &7 Are
20O AR | (GFOPTLRER *14, TR, ST, Jew, Soew Toji i e Resae [aa
TAZAT MRS 8 A T | GG O[S DAI INLR JIGCR oIg T ArFITR 9P FACT GTIT
(TP T fog ST T AN A | (7 Pl WY (@Ol Y PO [T TG AFISE
ToFHT N A OF G [N@ETIANCE AE (AL 93 I ~AReeA! a7 IS & | el
GG (T TR 2N T RGaa &7 T S0 e 2Foqna e 2o AT | ©IF
T AT &F 1 A | RETesia I @ AF (T TS (Folh QI 7504 e o
e ©TF AN G ATFIEF G 1 Bf5R AT A1 | O QUOIFT ATFIPIER =0 ez ofef
o3 &gfe AT TG |

o, Wm(Approach):Wﬁmmﬁ?WﬁWW%ﬁWI
(FoTma A [rarea T ¢ TR @M ABE AFIHET o¥S @ 2| @ AWCweA
Trreiim ol e [FoId (e A IR Fq0e 2 | RI@Feid M A0S = first
impression is the best impression SR &Y 7 BT G W« | T LT WHAS (FOITH qFE
T & Reaadies [y (e SIem 340 T | QA [Reasd o IfeTe ed<er e
IE (FOE T &F I (GBI I AT | [Ewdila @Igdl, O (bRl ACH,
DR @ o5l 47 e@ell | QAT RS (@Fol FF Ao [Fg O (TS 21ed | IW

BTG = B1-5b-8



IERRERRIE

REi O IR (] FE 74 ©A7 &R I AT I [ GBI Jor4w I (ol
FE FAF AT @A FIZA FACO AR | @ 7 T RGAFAG @l WAz O (o
QFGH (LT #ATET AT | ATHE [T (AR [ T A FoRme! s Fa0s M1 |
FoITT [MeFadice qio Ffeve qFr M SRy (@O A AL ¥F T JA | A
FES YZ0oq ARG (BT QI=rell 1 A (o Fe A aww 787 23 o o fiamn
GG o= (T B FACS J(F, (@SN ARG [ IEF S S FA© I AR TN
(GO Y S(F QATSII TA® FACS J(I @ (ol [Riaro afs St e3¢ 20 e |

8. T#FT 8 aWF (Presentation and demonstration): RT&FS! ATFICST 7 (FolF 2fATF
AT AT AT T FF et AR 2197 TAZIo @ T I ACE | QA (@O FF6 7y
THFINT P (PO LTSS FIRT T R | A% QR (@O BIRAR G5 (@@ Cofd 8 O
el i el =7 | TSP A PR I T 27 G3R AT wdlled ¢ IR [fy
TAE (GFSIF ATS FACS 2T | RO 07 Toa AT (v 93 [@ifers a7 efeares =7 1 @2
B @Y (Fo! ¢ Rr@re! AR SRZIH AEF CURY [T et (@FIet 20 27 | Torgaie
R TR g gl TaMEr IR | ANH- (Fe WER B TS JR, TOVH TSI O
AL 27 TAZAT FACS 2(F, (P TioeTe! BIGIR 0] &wHq FACe 2CF, I weolfed @ sAfFsie
TAZHT FACe 2(J, RETFA QLI OIS 2oy e FACe AT, NGRS CIAE IS
TS T, 2197 FTS-ATS AT S AW A0S 2, AT ST IR & 00 T
Tonfr | AT G TATY o4y ToFINT Ty Kl [ont S%fe IR FACS AN | AT

T2 YBI3ACE 0N SACEADAT FaT =

J) ‘ﬁ SFEOTS D (Conned approach): @t G AT & | @ CF@ [T AT
e e Affere a3l “nglifr toft w3 | G toft Ta= T ool I AUCE T @
@R e RET G (*F IW T ATE | @ 2 A RSt T0E 703 9R (ForR 766
ToFIAT I | (I (@I A SDIT Raaesima eiférsetar ST @ 16T sAtgfafar ez 36 A |

<) T SIS (Formula approach): U3 *&fste 2R (Foima AR vifenrmr ey v
BB A =T | SIfeME @fFFTS oo TR (@O WA AR T = | 2 e 2
O (@I BIRANTT 79 FAC© AT 4R ANT FOIT (For HERBre W AT ©F FaYel!
TAGC LI &1 ] |

%) fi© 8B STA® (Need satisfaction approach): U3 “&fsTe AT (FolF WE P @
I 1 = R TSNS (IR (B [T T =

GRS 72 LT Qm (Al A | N® 26y R At dm< (@~ ol &7 19 77 f[Kears!
ol AR #ol) avHq 03 AF | faoire 2@ [Reeim @87 90 4@ oo aw+fq a1 =7 | (@W-
SR A AR (A I APRRAG T | SIS TN (@ AT AT v T 7 Al

CTHE@ RS o0y AT T, 26l] FRACAT e Toyivn ava S A | W 6
AT Ty ReaFeTie T SICHIR oW S0 ATF | FCT A0l SAZHATR AL A iy ewee Irfess
ey efeary a3l wweprd faw |

¢. i f=siféFae (Handling objections): *17 AfdFeIa Tgife W emffe zeaa *itad B
T AT ©e Rawade e a1 siefen fesifesae | 207 TEe s @oRT 2oy AT @
oz ey warera weifs a1 sfewer Taom Fate it | Reradire @ SISt (99 TR

BT = PO-Sre
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W O AN TH3! BIFIC® 20 | G5 G @F0 Af G @A (o 0 (AF & [ifeg
YR NSITPTCZT Y NG (T T | O S ToAZIoTTF SAL ANAZ GBIF AL
FACS TR T2 (@FOIF T A4 FE 930 (@fed6F el Aere «ig | f[(feg s @ort
G SfSEPITR SR FACS AN | @F- [RiFor b0 Iq37[e 77 = e Tif e zre
AICF, 217 THCF AMSRE O MATRT T SO S TCe M7, Swe I e
AT (ol TGS T W AR YT FACe AE, RFwaig W ¢ Ifacs A9+ 9
Gy 20O AR, SEE TN RTINSO b &) FACeT (ol ST SR
SEE M (GO AT T FACO A B30 [P WS S I AF, A (FoF 776
ARG &L, A I AT 6T FANER & W@l TIPS 20 A | O 9 751 TRifore

SRR 130 @fite oe T 2@ AT | eRwe, @ifes AC@Mhi— @ T JSEITR
ATF (TR Y& A, @NF- AT wdlled, AT &0, 7 e Tojim aw | g
e fifesae Tamsie @ifes /T e o @re =71 o, Sifes

ASEN— (T 7T WS ATF (FIN (FRACET IF A 92 QETET A g wret
@ | @- Reaadia wfeeee, 4w, eerwd, Togw o e wfecar Taiew zre 21 |

IR ST I (Foriel 5 TG (excuses) B T A T (AF [T A AT | FN-
QYT SN 207 TR IANY A2 AT G FACE!, SN S IHea AR A I ~A03B @
FACET T AT AP AT TAE ACIHE Gy SR T 2 AT |

AR I I e @ifes I e @67 [Rasar 97 I St Sferrhgs
TR i F0e 2@ | oy R 7% &gfs dte 2@ R 7y <@ g4 e
TR | @H- SfeEiew [REenr bfee sare 701, @eime Ay et W qgorre
G LI SIS FACS (S, SC@G! AT MW 2IfFZIF A0S 20, O 17 NI
MRFIE *Fo 8 &P qniF IR AR o wfete fTerfesaras 3 aze | [{ew 6 /oy
T oSl oM (ol WiHlfE RIgewa IAB MR FE@ | QLI e [REaw =
eifeR e feife (o 21 sreret fiars S fders =37 |

v, R 9 7w (Closing sales): J®IRJ (Fo! SCRF (AF $F I (Folm Ao F=ife
LG T FRGN FANIFSIT T FICS AT I3 B TS O OIS G774 I |
GFE RETF Twere! (8 I T @ 700 F9 TAWS | (I A6 [@q T4y
T T2 RSl O 7 ¥¥, 7N 8 (63 RNt T | (@F©T 217 Gex TS aniT FAETS
S T oF 2T | RGT T MR &4 ST ZET Q293 907 T I @ T |1 93
AT | @ e AfeIFFOTE RGTFANE eFe A [IBA IS Q| @F- 217 [Rewza
T frarel I 2o (@ Ec Trefere T AT I (@Ol A GF (AT [ LGS AN |
i 2o Sfofie T @ @ SHFMTOR (B8 FAET (@Ol 4] T 7 I 50T @O
e | FTereT I T Ay Torgreie @ em e od e e qrdr R =ee Hied | R
THFFAET T A0S [RETFA T4 TAE (@I (@7 A I (@S] AN TF (A [ Ao
AR | O3 R 70 FI7 707 @ 7 [EergR Reaadics ewced Ay [REIb 90 =04 |
AT o1 20 A e [Raq 20T afofs aasiia oy SIm #1901 (aced test) | SR F7Fe
T 2T qFe KRGS SAToN 2 FHE | U2 B [ETHA 7 (@FOF A A (G0
T 0a [ pfets oikm 230 | Q2T RISt [0 A0S I (@I 0O G (@FOlF FIR
ol R 99 g O (@I Ffoy (R IR e Ffop 20 (@rer @ AT A A @

BTG = BI-SbY
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IS AT QR AN 219 T A0S O 0 | RCwFo AT A ([TOIT 28 (FOIAd
T AT T2 0% T |

q. &I (Follow-up): e K@y fGad A0 Mes+! e S | et 3w (el T8f2
e FCe B QIR 7 (@FSIMA 260 TR AL FACS B SIRCEA Aoly RGEa 79 gt
FAEFA 8 (O] FEIH FAC0 =Y | SIS IO Ry o1 = Aoy Rawqy soigsaces 7«
2F© e 50y = 1 | e Repy T sifoflie T &y =0 Reem 71 Regeiice s
g TG e e | @F- el o1y RE@a 27 «tog IEwwel W (@oiig Torre
TR F REwe s wrpsd I1e | q=Iel “tera Rerred e[l emig [ @reime v Fare
TE | @7 T [Rapela S (ol @igl 2 27 @R (@l [N NI A @ 0 AR a4
A IR T (GFOIAT A G I Wi e | @ P ZeeTl FRfire @i Awfe @R
T | IO 2Yf&q Joof (I3 A BRI MG Serel I FCE-S 96 G &l |
G MY TSR R FAGE TR T4 IR | dFoaiee Reeais ey Fhees 1w
FACFHANZ. TRF 8 Fqed I = | AW 2 fF @IS &N et (el (7 o
TS O TR I FACO A | T [T I TR &) [GTRANE Do <K@
AT eTSTRH AMCHT WS Y SAfoT Fa0e @ | @ [Gwadll T wweR M [y
PG ARG FACS AR OF ATTF HFeTo! TG ©© 7S T(A |

e [Rema Aaet

Limitations of Personal Selling

fore I e Rema R[fey e JR s s 2@z | e e [eee epmee a3
s Rife e [ve! 34 270 | o1 I8 Ifes Remr elferm I = qRee AwRae!

T 9 AW | BIes R ANaae 1R fWes Seoar w1 = :

S. TII (Expensive): [0 eAICaa Towte ife I@0e ©F W0y e [Ra afer s
I FRE | R I3 T[T fafire RSt oo &y afewie affs ST 5o e <75
0o 2 | A Ko s w7 27 o7 efonier dfe 3 @b e =i | orerel e
facare ¢ effErces e wee wid T 0o = | He Rerea FmomR T R =0 | S

e Afew e ey oFta [T 3@ @I 96! YT (o A GTed Ifew
R@w e [N S I 31 oS TR I AT ST 00 A T | IR QA e
S5l IR T 41 27 T NS [T 703 efevia o arepif*re ! Steiw S0 #I10d 1 |
TRFSIR T AW s R 96 Tore IR o0 A s |

2. Af¥e @M (Limited Communication): 519 &I =177 TNl B RS ISR &K
AT @A AT FAC0 ITHF 2 | APCE Jed [FERF N AMf[e MRAF NGRS A
QP FHAS T4 787 =W | [eeri 1 Keww @91, ebi Toii (PR I9RIT T 205
S (GO PICZ O AR T TS | (AR J&d [ 436 (e TAZHF (g
QT S TRRIF WA O AV T T | (G [P AT GFM o & NGRS DI
ST (L FACS A | AFGH [GIFA (Wery (g ANae! A T T SNwHF AT AL QFH
A8 ST @I T4 781 = 1 |

BTG = B1-5bq
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9,

ey WW(Lack of efficient salesman): GFG e [TETFA NS QT QAT
2 ST | AT QAT ATATS [Gamalt ez T 3 FiIw K7 | S A9weT 420 [
AfeBIee &y 438 egfon Reaadia e &8 71 | 9Faw G e Redia A 83y
@R TR Sae #14F s 2 | SRR (S tehd Ramsima e g o
fTaredinr @ ide sfefre &) o2 @4l 37, Rersiom s@Eer 8 fofe s
eredire [Jifeg eifice o a0 | SIWWE ST (R B0 [R@GT (o Sies W
SFAR | T OfFT welfedl g TGaml M@z T4 AR (FGe. PG TR LR | IKEF fFg
ST @ATSITE RETFAT ANSAT (T8 SIAACE HF O (T YW FACS T | T (TS
Ty st M@z 41 e [Reae o e Avae! |

. BIFA SITHA &S! (Tendency to quit the job): RETFIHa G @R MG T3 ST

G (e FgoT oy | Rereilte Ry FIeR &y e T3 A180d APCS 2 | 6 ST

Aifqifa [fveg 2@ 2w | Rewsima «IRRE S ARRIET G HF SPIR9E TR 27 |
T S T T G RGNS S @ T @ ¥ fee 27 | 91 Fiee fere
e 8 femes faat Reasiioe Sees! SroifFs QitE | & 9w Siers rese ey
CoPlTar R Rerrasions s7o1es fo qiEefs (offae 1 | @ SR AT (@ I A ©fe
o1 R i fReifere =3 | © oy e 3 (@I qaeea St i =7 oed A e
BIFA! OT IR BT A | FCT QT (A1 BIFAT SIICIF AF6T IeST o755 Fal A |

(SO SPreTs! (Buyer loyalty): 6 RGER T (@Fe! W3R [tare™ Tty 436 Ardermr
PTE AT €1 | g g (et Iz O B Reraast 2ot Aoy A1 Crr 47 Fh0e 5IF T | (@
FRC (Fol e iR IR (AT ST AT F7 AN & I AE | A s
(AP BITT o7 106 <1 1 8 (iher qel 4y aze FF A1 | TG (@I [R@me s a3 afeye
(AF 7 &fSHIT BTt AW O S (TS &G (A (AF Ao T % F0F IR S SIS
T 6 (AT ol7 @ IR | T [qrmol Y [0S 50T I 91 970 S (ol 7 5eaT
ST | (7 TR 2tdR elfsviai foaeeng wfeas & | s @iy wfow ¢ v Reswsiima
o f DI (ATF TH (@O e AfeHie e = |

e=fwF T (Administrative problems): (Fi6s RE@T G I RGE AwF 470K
AT TR KT 1S =X | REAFAd &=y ARg1, a1, (@€l ewiw, JeRe, e
Toif (W@ ST Tl RO TEHE N ATCS | I [@wme T I &
frerraSiond spyee Al Jafon Awres &7 | AR o7 T Reaasa ey 9% a6
AN | TR 7T RSN G 5 @O AR | T A A RGPl (7415 8 S &y
¥ I TS =W | @ i AfSPE wite AEEIEE FETE W0 AIere TF | WiNE
T f&fey (Feima SivaeR 894 fofe ata Tgn Tov Ifes [y @« Mdws e <
AN ATCAT 8 IR |

fRterei & W6 (Varied behavior of salespeople): & FEGE (el @A f[T@FeR T4y
GG TSR THE B = | (ORI AN TR G Rt To feaeeity fewiier 26 Ate |
8 SFF I @1 AR RGETFA AT (FOF ANTONF G &AWF I 91 | (&I (@I T
RFOR GFE (@O AT O (FONP AT GFY AN FACR N1 | QTS (@Ol
SANIS @ FCE | T OFT 9 [CFoR e (AF A4 T FACO AT | TP AN

TR = BI-Sbrbr



IS CCEEIE]

Y AR BT T AR FH TG AT T 0T | @ FAFS FIRCE (@O ) & (A [
FCS 2T IR Ty [Fmasia B (ATF 2167 T 41 9F FA0S A |

b. S (Others): S@Re oy gore afes Reem wiar fFg SiwRes aez | @@=-
TETFMa (S5 RS @ gormd (Foiid 214) &F (AF  [7Fe IRTS 217 | [Rearorret
OCTE AN (S (OIS A @ A 0 A (ol T ot effsfme 42 w1 o
ITRIT & Rior 795 o0y @ T weR R @0 Al | e T [Keare! e /g
TSl I T (ATF (FOF N [RC@Fo! 7F7(F  (\Feqvd qIFell tofd 0@ /17 | W97 ey e
TGO AL AT T ReFasiona M (erorens ey «aeela seiie 2 2ee -l |
et (qrEeFe RErnR RETas I@TRT F I (FOne AN 708 WO (@0 I |
@i @W @9 Fg dfsdima afsie fam s Srorw 3@ faem To v [aw
FIE@ AIEEAN FACS B I T ARSHIET AN 92 2 AT | @ T g <9 AN I
R Fed [T FEGT AT T AT |

@ HICHFA:

fT@w afer @3 veme @Y | afes fan siaw ot Jme afer SRR T T iifrs
T | FOGE GRINIRS ANCHPRRCS @0 2 Jfes o afe | gies ke afeme gam smese
E (@Sl P 8 @Sl AGRFA | Iy (Foima [fog T (AF & [@F I QIR SR
Q@IFST AHIE I | QI (@O AL TR I FAF 208 (FOPLRET AREH, TR A Gow
e+, ©oitna (AEy ¢ vifma €3, & 416 Toyiv A el fwifie o=y Tz F90e '3 |
R APl a7ed otdE Raaaiies 9o Afeger 4= Fa0e 701 | 9799 e (woims
PRI ArFIHIT 6F T | QARG OIF GG @olT@lt AT I (@ SId N &F S (G
TR ACE | AFFICST AT W RT3 (T 2SS AGT JITS AN O34T @ b (Forwma e
TAFIN @ (FolF TEHE R FAE | QR (GO AINE FICS AT & [l [fog
(TR (P SRETRT I A | 0T 7 Rl (ol Sferr fTeoife F97 (68 I3 | o TR
HE2 (FORT 7oy T o I8 Sfermr TeF IR AF | RETFAE Q@ NS AR
W O FAYIT QTEB! BIAICS 2T | (@S AT (AF Aot feife 1@ w7t Fier e v
FACS AR (12 RIS e 0 1el] T 2 | #1l G EE #1F A7 =10y W oy siowart
SPICS I | (T e SSCRINGTE AfFE AT AL (FSIma AR RERGq FIT A TS
T | AT Rt I (el T8 Wite Fare v oF REER 79 Sg@d, *5aF 8 (&l
TER FACS T | TG T (ol G Rewasiia ey ALy 514 o1tg 6w |

Tfes [Rewa [Kfog @R IR GeEs a3 AfGh IWIRCE NS TETE T 2ITre 2 | (T94-
93 fels «oo Tore rTREe f[Ey, QA AT MAF ARCFT AL @ F9 WG, TACHG
Qoly RGeSt 2IeqT T 1, 9L ST S0 QFo! gerst (rt (v, g amifas sSwent Jfes
a0 4T =0 WS TR |
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Determining Personal Selling Strategies

Ty

Q A T SAA-

o RETFNTT SRR HIT FACS ARCI;
Rerima SIS @ e 7T F90s AR,
AT QTGN (1T ¢ gfe I 0o A=ea;
Jies e o Fa ¢ e GoeR {9 s s{meaw; 9
e KT (FHEPTRR HIT FACS R0 |

Tfes Rema cr I8 O dfewiier 3§ x@we | @it o afes e Fwn swe
¢ 7Y FAE | AR NS ASH SIma ey T =11 TG T 9eeNeg | Siyfncs afsprpmres
GFOT IG T AT 7 N 98 T AT OF e FAAa GBI 407 ARCS AR 7 | s
SR aferifiorm AR wigelr e e w0 Ae | o1 Rewsiiovm 3 v @ afswfiom
fReamet =1 ea e yigetr Mo feaoar 41 Sfow | Reprerions $9 et ©id Rese S0 203 oWy
AfSBITATT IEITH & FACO DR IR (T FACS 50 | 9+ W afevitra R ey fofes Face
2 | A e wRgE i Fee qE e Rewr @ierR e suce 7w weren
AfopmetE & (@R Rer SN eleRm Fae 93R Oe (Nifers Ry @EPTR [eEd F90e 203 |
RETea T A0S @ AEF [T@w @67 I @ TIufae aie | w9 o2 @i [feg e
A TRAFL TS @ AT ATAGH | T4 (T IG 470 R o007 T 037 @rfa eqe
FHEONFS @ FICE AR FACe T | AR GBS, efers 8 &ibe «rlf 7 o1 @ [awa
s, R W« R a9 ta (@oimacs Il e g[is o Reedia sy sifef

e 21 | T afedier e @e Fde sy afsdiae swe sfefas s frafas ez
NSRRI CE

Ifes [Rerm e e

Determining Personal Selling Strategies

afeDie Rew sfaw T e o7 Regeiionn M | e s Regeiive o g cifee
T @ oy wivs T | Ifes REww @ dmes 1o oy 2@ Rersime @ 77 @i [
e =D W Prae gzt | ifes Rema o g G oy Seifre = oI @ epgetes A
Teq MeTR W Tive AT Ifed Rewa @@ dwe | @uw- [Reasdivra Sy fadiad,
AT @Fe A, Jfed [RGy @ @ 7@, Rersiivg o fFer aa s 2 ,
RS & woal o difie 2@ orifn | Ifes R @@ FdReR T 9 e orF

Ao AN =red T¥ | Fiex e Rrm o @ fdmees Rewes [Rwe ovear e

S, Remefitas Sy (Objectives of the Salespeople): R@aFsima Srwly fydi=eer s fafeg
Ty wfoe AtF | gws, fsvieTg T ¢ foniT 5 o Son S s Reasiiong Sy |
GGl (A (@I GRee e bifgnl (W6Ite 1 R T% et efscaifei e (@9,
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@ (@ BT 9 [IFT B loppied <5 ALl (cost benefits) ¥ fregsire
(RITS AR EBF afs R oFy ema Fa0e T | ©F AP Arm A Regssima
TOEPTIR IR I @ SR 200 =03 | elfovia I Wo e o erdiw Sy e
e’ ST BT SPTE AR T Q3R Q4T (/T RERFNwa ASFOI S AT A0 7 |
T efoBlN I M 0 @ I=F ¢% e I T4 707 WA ¢ % TARF G FACS 20 O (18
S e afedims oy Sy e Fare ea | g efedis oy fFafafre
G I GHIEF Ty e I A |

<) sifzmr ﬂﬁ (Demend creation): 2Pt “taya Sifgwr ’[@ IE AE @2 o7 [R@w @W‘Tf
ST SHTeTe B0 AT |

%) W (FO! B (Prospecting): [ T (A R o2 7y w0 @k ey wweaa
CTHIeT ST T AN (T T8 FC AP |

%) (&l 47 AT (Retain customers): AT (FOF 3 (@FOlF AREI® FA QIR 43 (FOIF
e @or “ftte 4 s Trey 44 Sl | AR @9 (@FotF 40T IRF CFg
Rerraitrg wqwis AP |

¥) @7 FIEET (Sales program): T Ry ST eros “Afpifere o R S |
(@S] QAT (ATF GF FCE, (TS ATFISHE, 2107 THABIAT 8 W, [T 7Twie 9 e Foyifen
T FEGN RGTFITAR T FACS T |

8) (@S GRT (Customer service): REIFAHT (Foima [(feqy @ ERI gWF I AT |
TRIS! o7 (FRPTR &l FF AT |

B) IR (Coordinator): RGTFSore Teoives, TFFIA e (el @3 foxit aFrag Ay
OTF (IR AAFOIT To® AT | W ANITFIAT R [eameraie Fer I AT |

R) O AT 8 IFFRFR (Collection of information and distribution): I&F R@x afey
(@eoIg A [rer e @i R 77 [y @wem wib, sifgmn, TreR Tepn TR
LY FRIES AT FACS AT G O TNV SRAMCH (6 (g Wiz A6 |

Q. Reralia ST (Structure of Salespeople): IS *[& AIFIT WIS FACO (T IR E ]
AfGT O3 MeoifS® T T | GFB (FI o160y Kz TRgtd We Sl S $90o AT |
Reraeiia e SO 87 T (@11 FORTEAT Aoy AT IS SAZIoT FA0Z O T |
QG o7 M GFIEF 207 A TN TR O ©oF [ wea Rermiiia wlowet Fifee =

A | R [fSy qeares e SIS s ST S0 2

J) ieefes  Reraast ?me (Territorial salespeople structure): a3 FRICATS  GF&
RS 9T QTR RE ARy evE T4 2 | 9 RETSS @ GAFR T (@FSlF R
ooy T 7y a2 I | 94T (@Y IFEH RETFA FG F07 T ©FF aRmifrg “Afsrsr
T T T | G2 IS Remsiiies fFae T 37 912w 27 | e ey sier sare 23
0T RGTF Ieer Afo=Nere! St Jfa A7 |
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) sy fefes Reraest ST (Product oriented salespeople structure): W36 @ fifeg
QIR ooty T=AMA I ACE | P Aoy Y AR 27 IR 5 21007 55T afvet W &g #riy 373
Gioe 2 AMF | A5 RGTFAR ATF AFeT A0y [T@q 41 77 2 11 | O3 @rafe [ifeg eifes
Aoy fifeg fie fcre T Rew 9@ aF | e Ragesr o @3 e f[feg eifes
o) R 0 A0F O R FISATS FARCEAT A0 8 = | el Givet ooy Kwwr s
ey [Ramesiond [eae agfears e Sy e Aece 27 |

1) (&Sl Wﬁmﬁw (Consume oriented salespeople structure): Wﬁ@ ez
(@Sl AT | @I (@worma e [avar @ sitr [Rerssion sTeelfe a6 1«3 f[feg
(AT (GFOIAT T (s 4aees Rerast Searer (7 2 | (@=- P¥IE ooy @2 (oo 21T &y
ST S RS e R 1 SRE @ e [feg et @we srepe e
sAefy, B ofely *(fore sfely, T=ela <oy ToNma Ty SIETmT Sev! ResaesT oeer (R = | J_E
Giber PR #Itelis oo [ReT @3 e faasaest feaer oae =7 |

¥) &ioer Rradt Fiom (Complex salespeople structure): €3 IS e G Pl
T T | @ @l T [ifeg aaey ey s @eiwa =6 ffeg @ifas o7 s s
I (TS RGTFA SO Q2 FE AT | 93 Mafers e, @or ¢ gafefes afea
T 4B T KA G SIS ¢S T 7 | O FeT (A (B FISCHF TG #fely
g o0 /T W TN T (F@ @I whaT Reraest o {40y S Aed | 99w
frareiite @ 1 aFifes TaFeeea (96 Tarmiz sare 2 |

o, Reeiitna 3!?% (Nature of the salespeople): ITEF @y I @FrE A=
Reriione el fReava w41 sroye s | e srfar [fey gaeas R et A1 |
Waﬁﬁ*&ﬁﬁmﬂmm|wmﬁﬁwmwwm@ﬁ
T ACEF | TS CFE afre et @ S mire [Reassi @l I | TR Fere 9243 43

Tfow | ey Reraeiiond ergfe e Far =ee:

F) I I (@G werEE [REAFT (Large or small size salespeople): €3G &fsdw o=
Traadia SO e Fa9 9 Regeiia wwes [REoT 36 | T AP @ T
TGt @3 e AP (26 TR Reaadr [ i o | [ar si@m «ft @

Cifer e @, RETFIT e TG IR 91 (% @ | Ffes @y I3kee 2618 AwF TG I8
2f oD IT et Rerma Mo [oes | @b I 3T T et [l $a v
fifeg il 8 REER ToF | T97 RETFIR “0F IIIEF (@FOR FANEET T F1 78I &
T o4F @FIHT Rt e ¢ 27 | S R 6y omafs aee Ima T @F i
OFIfe e el g =0 99 |

) TS AT WL TEBAT {FEFTFTA (Outside and inside salespeople): (FI ST (FeT
NS e ReaaS AFCe AN AT (@I AT Torea [Hemes AFce oA | TS
INT AL W (@ (I v Ton w@en Remsaia M e sy im0z |
Sey@e REreaal 9ea T RPN 1R Sl (oI AN @I 6 | Yo7 (IRIEeT Al
Gt @i @ (e @y Al 0 T I3 o Reasiiva FaNs
GlmeBe I = 1 SIkE W AeE Remsiee dfsfie @i e (@eima qifere 4t
ST Py R Siame 03 A4t | Sojedrd [@gsiome @ eyfess A auaee e
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(S (FOMAS efETS T A4l A/ 27 | AR g Aoy srerede ¢ Mo e
T (@R el 9%9 6T A |

) W qt @FF TR (Individual or team salespeople): TN Ty GG @ T ezt
@A R T AT [RETFINE AT A0S ©id A0y [y 741 T @y F@ea @bt @361
s 2 | St AfSBI wir Rerad & AFee [aaaal 2w 6 A0S A W i
WSS Ao [Rer 01 AF | Ao ifsoifa sy Rerma ovm verere [Regaia g9
@2l T | IHE JfeGE o7 REER (F@ 1 [RETdNa 99 @1 97 | afscifrs
TP T T (@I (I DT ToF 21afs G2 F6 A |

) afie 3t wfefie Reedt (Temporary or permanent salespeople): @ FE@IT QF6!
opfere W3 sRTed faaw Ten faafire wag wfvafie Reasiia A9 | Se AfSD St ey
e o (qovee e el R w6 AT | fForT and (g w2 A Ko

@y frafre Rewsie I9ee @9l 7 | SWies 53 efsvm sfafie 3t pfefefes Raaest
T[IZR I ACE | G 7T [T AF e Rew @67 A0 | [T A1 T qid [ aseraal
SR FACS T | TS F f DT To 4A0eld Gawsi G2 F6I A |

8. Reraeia @A (=& (Communication strategy of salespeople): &T FEGIT Srew
Y SRy RO (IR IR Jid I Aoy Rewwr Jfw a1t | I7<0e effocart afsvr™ sy eiora
(TR AT I T&F | @ T T AR T YT IS AT (Fol 8 Lo [y Y 9
SIS @A | e [fegens [fey @ o A @I =¥ Fea A0S |

R aig e fqaer @ =

F) 9FF (@O IR RETFA (Salespeople to single buyer): Regie [y @or e
SRR AT FroT FE A [REEd Aams Face #1F | Rt , (TRIEe (@9 S2&r
TIBCITT @A AT FACS AT | (TN FACHE Tl 1252 RGmerore S Qa1 (@i
ffmeER TiRE@s[, G MmRe Mag 3@ 'a, Fee, Foe, Feel sojing T
IR IR FHHATA R I & AW FACS AT |

<) ST FC [T (Salespeople to group): Ko R[Sy @ermizs =6 Toifye 2w
@ A7 [REEa S 08 A | @W9- @361 ey [feg Remr i | [feg
et “AfRsEa FEa [omy T | Rageare [feg werifer Tam sima s,
FAOET @ FrFETad ST @IS I 267 [T S F90e #I10F | SI=QT &reres! Ko
fafeq a7 Frmdiong 66 siely e a%17 ewie e AN |

%) afSPIma TR [Rerw BT (Sales team to organization): RSy afsdi fera B 21y Rern
VT TN FACO AN | AT ool AP FHwe!, e, R Tonw e
@35 fT@a BF toft T T IR 9T ARCER. I3 A 0l REGT TAZroAT I AT | (@H-
frfmteTcd e=ivT IEe Sty @ w67 W3 Ry B sitrg s1eo af =it [Ray
T Guid FAC© A |

¥) IASIEEE NG KT (Conference selling): o7 [R@wa oy g @er & fawx
afsPi FFs! 8 NfHE [oim fAS ITEEER FAETT TS A | 92 FITIET
(@SIMA A AT FoRIfEmR [fey Ram Tome Ive-awe 34t 27 | 93 TeNres 897
fofe 7 Raaadl o Rew sR@w faeEmr 3@ | @- e e gvmme

TR = BI-550
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@I DT FTFAER A FACS A | R@gwilol G ToAfFe A @ FIFIEER
ST 8 PTale (reitas ey SR ARGE 36 |

¥) R G RET (Seminar selling): @At 7oy 2B faer eiNes S F9re
AT | 92 NI FERT (@FOEIE ANFS 34 T Q3R [@maesroe $ofFe A | e
R W2 EfNEE [Rei Brer gwie 397 301 @3 @i FeoR g e, [Reres o[t
Torifn FRac ETFoTe 0 2T | ARSI B EINIET WETE g (@oird W
R Q87 emT 37 |

¢. @ W= W (Allocation of sales territories): WEF @@ (e N Swrey Qi
g 2t Rraerma e «atisT 91w | afsdits =y s Faae 319 o (@6 (@5 G
e 90 27 W3R ATOTF WP &) RS W (7 =7 | &rerais [Refey aies [Rax
ST TN ] | ATGETS (@IS BITRAI @ TRy (o Ea @sia fofe wea @3 faary waeet et
T | ArerRis wiipele R o e @y S o7 Ry 3@ 1 2 WM st

T MG ANRF 77 Wiy AF GFe ity e Rageia 89 | R @ JenRes
MRS TS JeT [Raa weeT qqmweael | @7 0 Ragaesions woyy feww e afecaifer ji2 =
W RE @R JRdr sEpfdr el a0 a7 | i e S%6e™ (@eivd TEm Gt
2T IR AT | NG TR A FARCGE TF AR IF [ biee a1 A | Raww wreeeT
TR AT R AT Ao F0pF 2@ ©f FEae @it eFy [aw | [Rewx wgeet mdimees @

e T fREabe a1 = o {90y Seetsar 4 2o

<) Wﬁﬁﬂ% (Nature of the product): & W2esT I Ty T4 AF(© JAB Lo @
FCE | @ I AR bifewl g9 @R 3 vifent Bfogms @ w1 «iteia Fea ey St s
T T AT | ARIF KA 537 I &ioer @R (GBI 6 e [R@eEd 2w 9 27 @32 [@y
THBT R T AF @ AT AT [T W26 (=B 0 A |

) AT SIfAT (Demand for the product): R&ET QTP IFWEIACE 2ItelF HifRAT [T Ao
R T | (@ A & G T (T RS T AR BIRAE eFe fReapa e 76 | AW
AT BifeT {7 @R @3k T AE ©F R w26 (=I5 20T ACF | e AW AT vifzwr s
T QR AT G AN ZF OF 2107 I LT TG 20T AT |

%) *feq2" FRA (Transport facilities): (T GFFI o7 ST IqW I A O AT
T[IZR TR o7 @ AATeR Swed FEae T4 2 | Ry w26 ez ¢ @i 73]
ST AT [T I TS, (@@ @ T Az I O 3 O [N GeFl I8 2 AMF | Tg©
AR 8 QAT BT AT T 26w (=5 20 AT |

¥) ofStaIfS! (Competition): efstaifer agfer Tow fiam weter wrey e e | 7
e (@ AfeTT @It At T AT o [w wwe 7@ 2w | fFE IW I Sy
afstaifireT fare wa qar 71 afswifret 1o Arew 27 ErwE Rew s @6 2w A | 3
(TSI AT IR NI ATAG T (TCHCE [ AL AP (R T AT |

8) SR (Population): R@ Siwed MR 36 24T o 20T SoomRayl | (T S0
GEOTRTE AR Se @ QIR TSR A AP TN AT of07 [ Fa7 70T
R@T 9oTs Te 2@ A0 | o7 I [ie! T Foima 6 < Rew 3@ erwea [
QI (=B T A |
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F)WW@T(Efficiency of selespeople): S TNy [RETaa el 8oF @y Sigetes
e fqeq 03 | Rl AW 47 wfow 93 W J0 AF OF O &) [y GeTal I@ 27 |
F A RS 47 W T 27 A1 Nfosee! I AF O0F [T G319 (@5 T AT |

v, Ifes Reme Ade cva (Appropriate areas of personal selling): Ifes Rewa @
e oy e e Rera craemz REsTr F91 d@ed | 97 @R 2907 [Rews o=y
Ffes e swesd 77 | ebfere TYRe At o Jfes Rer R o <l e wea 91 e

3% &b o7 IR AW & Aes [ e S=a | N afes [ema Afds
CRETRT R0 (e s

) ™15 747 (Industrial product): SYRES (ST 2167 SCFFH g AT (@ e [R@q @
TRZS B ACF | Qe AT (@Fold TRAT I AE (B (ol AL = @ wAfsier sfely
T I AF | AFRCT Ao [Ew Afeq qUT IREE 27| (@S TR I AFE Fiae
TS (Folmd 6 AP @I IR (@S A°l7 T ©ga FA0o AT | ©i2 &1
A R PRI 20T CF(g TTee K@ [T SAE |

) R M7 747 (Valuable consumer goods): 4R &bfere ¢ faafire @wze ¢Fa Hies
i 37 IfPT T | F® I (S 2APTHR AT @ WS 0 A @ Shor 2fely
T@aR ov@ afes [aw 472 I | @w- Glafexs, e, aazeas, TEiwstes S
STAT CFC e Rerd ewple of ! 41ee |

%) G 2197 (Service product): &R FHe IR FIRT 2N (F(E V&S R Q6™ | @CXY GTT
G ORI GMIFPIICE AT T4 AR A EIFIAE ERT AP (Fea Jfes [ara @
F[IRE 4l T | @N- G 7 912 [fog 7 ovea afes [Ran woifael 3k smrew aor
e e FIe & | @G, [ qrts @A, 56T Toiv @R aneear efsgrg
S #oly RGRR (1@ JTes R AR @M e eqniF I A |

¥) e AR (Market situation): (@ T JSICd 3R, fC AT QSTSWA T #fely
@w 391 27 e Tfes [Rew @ Sy | Reasia M2 ss[ e, I amme
I P o1y TAZIo @ T I ooy R F90e AT | W= AfeDITa Iy [t
ies e T 207 A |

8) fSFF @ (Organizational buying): &SP T @ v Ifes e o T
oo gfo | @i aifedifie @ e o afes Rewm ey =l T | 39, I,

i, TPTeR fAfey Tfes Retaa T2 o] 7% <41 T | AfSDItT 217 @ 6
@SS et | 2 e e Remasioe ALFeT @ sfietwe g7 |

B) (@IfT SRFr (Company situation): T4F ST (FOEF @I A< Y G AE
T O AfET [T TN 3929 I AT | [ow v afewis 799 v w@eiw [Rewos
IZ FACS T AT O OFT AIFes [ Tor FSaer =0 1w | w19 [ afsys qees T
3 fAg #fely T=AWE R ACF | 97 2fSD #ey R & Tl Ifes Raws To=
ST |

%) (SIS W53 (Consumer behaviour): SIS MY &fSHIT S (SIGTHI G AR I
e REw @R Fae a2 @ A | @F @ 207 [EGET CFE TF (O (@=e0d
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AR T @R AfSD wfowe ¢ wF Rl G929 36 AF | A Afed T e
TO o] ST FA OIT AN AT (O[T A T AR I IR A1 | GUFE (STSIR

R@ @t AfoFerns T9RT I3 A | 97 RErsHom e {4va, G e, SRy ¢
TR I ACE | IF T @ 756 elfevim Jfes [Raw [Rorm epfas afers Rew ewgerd
GBI B |

q. ST T @ (Personal selling strategies): ITEF R@wa ey @ e e s faw
TRCTOA T 7 | TSI DR SRS S RERIA SAICTT I Wi T AR |
Fies e gofere oy @@ @R | Qate ey AfRfgfere Remaier I<7T 0 A= |
Sy It T A2 (FT QRO T W | R A0y Rew@a & MRS @ AT

(FIRTTR IR IR ACF SId 901 e (T =ee:

F) AT FRLT T2FAAT (Present the products benefits): TFEF RET AT @ T AT
fifeq «Re ARLUPTR (@R a6 TAgHT F41 | #tel [aefs [ifve zexr She war tim
T8 fSaAn (af*iEy fqr w5t Bfow | e g Arefs A4 A4 A =y AfSBITR A9y (@A
GBIFE ST IR | 2R [Fg ARERES @B (el AN SHRE Fh0e ’0F | ISR
fafeg afstim (s toft Ttz UF Ty G AfSDT SABRLET (AT Cof T4 &F T |
GTFCE 5T G051 ~ATLFTeTs a2y fRerR ofee =6 |

) o197 gWq (Demonstrate the products): 7 AW AT (Tl T TgaFae (@ | Aely
AT GTT (ol SIHAF ) TIF Frae ard I6d A | I Aoa = wibe
YPhoT 7T QR GBT A o7 20T AT ©C TATY A9 e Y61 FAFT ST [ (e |
T R T A FOI A3fS 977 F90e @ YR @ 776 AT TOTR 2 7o 2
S Y I FOIE FA0e T3 | TRIRITTRA FE1 AR AZCENSTO vt ST BT e
RIS PN R T Al @R @7 ey e [fey «wwes qaye ffaer «nem @re

ANF ©IF AW 309 (7T = | AFEATSIR Ay SoFIAT AN (ol O T Frale @zt Fre
A |

%) IRMFA TR F4 (Encourage a conversation): J&F R TR (@Feita A
T @EET o < | (@i sive [fey @ o @y Reaede 76 Sorge
ACS A | RG@ATT @NF TP QT NGO TS AR (I A AF A1 | [ied [awem
el (FolF TR e FAF T AES I | T (FOl ST NCd R, T %W, 0
%3y Teqif fae e CARITSer ST S A | (@Foid Tfre &%) (s R @siwa
e QIR 0] T TCASF TF 7T TS FAC AT | T [NGASAR 2I0F (FolF Aewiq
8 ) ¥ FTRITe FRTS! T SFP AR AP | GF WL (@S 2] T RE S
fafeq JfRPTIR 7 T4 T QI 27 TR (FOIMA ([ T TR B 27 @Tete 7os Reawes
MG 77 F41 I |

¥) et R F& FA (Act as a consultant): RGTFIE (@R AT R
P I AE | S WA AfS@S!, W @ WFel (@S A7 [eage I AF OIS (@i
o WE R = | R weey Reifre 19 widie ey, eue, wigfs, wfowq e, ©f
s, gy ey ey ffey Raa areitr sane el S AT Al (el i Jia
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BT T | 95T (FOIMA SfTre @ ARSI Toae B A [REF I AF | (@ &1 7
OFC (T AT~ T FAF 77 I o[ e B e I AF @ Foeweg o
ORI 210 T T | QT A7 OF [Ifrooiae 214t ¥ F9F QI ST 0 TF FhI17 &)
Spoitfet AT s e T |

€) ARF W@W (AT (Emphasis on customer satisfaction): @I SIHa ISR
T SIS (@Fol B TR AT | RETFA OF APS (ol qR TEE (FOIMa GF(6 Sifers!
Cofd B | ATIEICS AT T (@S Aoy TR G S E® 2 Sitns Wil Yfed ey s
«q I EE (FOIMA OUPTE RITE IR IR AT | Rt @l 6 @36 #1olf @wex
AT I T RGP S RO T8 AR @, o7 fmgen Sonsr seeme @
o5 IR TR A (TR T TF 00 @@l SN AT | G 1 T 7R T
qss (@R REFime o4 e R (@ 20 T8 (@Foitid OPd 9% 347 |
QF AR Toa (ol oy TE2a Feys N 78 (@Foia Sifer! ey a1 @rs Al |

5) ©AFHT (Storytelling): IWF 5 TABHT T GFo SPILRC e RAw @I | AqE
@ T Tga 99 & oF TR @I S i s | qF7 @ororer fifeg «Fw Tory,
FIRAT I IO I QT I S (X7 0w Ty w07 | B @2 o gt I
%, R TR T A SARG I B (FOA NP8 FAI (BB R | QR Reaorare
SIMa Afeere Sfoers! I FACe 10T | 9 @ [f*8 Gfewma afews! I 0o AT | o
ToFHAN SR AT 2 S AF | qFew [l o @ [fey q@eew @ e
wppslel A ST e IR ©F [0 JWa 15 T F0S I | (oI (55 &ioet TerE
SR CFI@ F ST Y72 FFAT AGS TG (@I |

R) (EFSIMA FEN-S 41 (Follow-up the purchesers): 7 RGRR 74 (@FSIr AT @A
FoW G TN g4 Ffed [@w @ | [feg e @ e s<erms 3@ 217 [Reg 0 J2e
8 (o e e sfre = S Fier | Rerresia el S w0 449 (e
ST AG (TR ITE BIATTE TG | A0 RGER 27 RS TT 4T IS 20 A0y IRLER 2K
(PO TOITS TR FA[ | #I6] TP (FOIMA (Il S S0 [F AR Sima T&feq AT
AT T | QTG RS T AT RN SIS AT @I FACS A | (@SR IR0
o) TG O 8 (ol TSNS M AT FAC AN | (FOIMT ToNCed fofGre Rl oima
AIS! e [RGT @Fei e F0e A1 |
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@ ATLFA:

fT@n @ Regeive fom oy ag 8 ey sda o 5y o 4w | afes [aw @i
fadizee o1 a2 Rewsdfionr @ 9e Gifere [EemgR e ST w4t | wiews R [
I Ve RGER @ e e o | gewe [ s Sy e | afesia e, foxe
8 S SifTn o frda a1 faams Sowly g <t 220 | g fesesioret efedies oy qifas
I ARG 41, TTRFET RETT Fa F41, (@l G| eqwiq I Tofin | a7 eeeod fag
o @ Foe MdRe w1 @ @ oy Rews e S i Sl F0e #H |
@A ey qaea Rerg ARoota e oy [Ker Fa0e oIt | @ qieferss e w3 Flove,
et farama SOt TR |

Tfee e TR @ e Rereiime aFe [uapl T Sy gy Fe | Ifes e
e f[fey g ered wfite A | Rereiivn egfe v i gfes e @
e w21 Bfow | @A @ et [ Ressr Face 2@ ©F 2@ (@ A T@ AT [REaw S, Mo
AL WL e e, werere af a3 [epaes, e ar afafire [Raaes sonf | afes
T TR o @36 [ 2o Ramsia @i @ | e [feg o [feg ofa
RETFHma ML @S I A | T GFF (TR IR [GTeal, o g [amas,
f oD Ie e, FveEer oW [ew, ciwee aw [eg 3o afes [ew
IR & ¢ Y Faes o Rew et 7 g6 o4 [easy [Raw | e e sres
FOLF (A ©f fdiaet S0 20 | «F e e ey [Reaner ware 27 e agie @ sifw, e
sAfaes Ffu, e efetaifet, s Ty, Reraiive wrs! 390 | @92/ Remeiioe Ao
Tfes Rewa (Fa e Fare 203 | @F- Ry o6y, (@l =07, GRT e, e %S, @=ifm
SR, (O 6 ToRifn | AR Rersiine Ifes R @ie @ sace =@ | ffeg «qes
(P &2 AT (TS AT @I 9T LT ToABIoA, o107 e, TR, 2RmreT R T,
ATF NGBS @FP AT, MF TAZYT QIR (@FOIMA FEN-S+ F41 Togifr | e Srafie wifds v
5 03 eT R@wa & @ e s 2@ |
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Responsibilities of a Salesperson

Ty

Q A1 T SAA-
¢ R AIRGTIR I S I#CS ARCI;
o Reraiima MRIGIR WIT FACS ARCIT; GIR
o Rtz mifrgeTces wigela [7ae e AR |

RETFCE (¥ire ATl G & ©IF 897 Ao Wiy 8 F97 TSI AT Fa0o F | 9F0
A R T Afveme witg A Aagade | afsdies ey o S feate | o7 af
AT O Bow wffe wife Aew 1 F7 ©f 2 fepiR Fifers ey ¢ e wfere 21 =7 |
AfSH ST TIFA 2 FACS AR 1 | eforfTer (e Faa & Regae swgd g
AT T AE | [Faasia Tow wffe mifty 7 Reraeiior AFeita ofem 5 F@ o< aAfode s
SFY TG ARE (FG TN T T | FG2. [Ramdie efepia Sy oy AdE T2 S
To s+ wiftg e «em Fare 2@ | RETaie SR oAFs! @9 NS 1S (Suf S
wiittgs frwafbe sme oo | Riareia fog wifte S T afewim s9s fdwe w1 At | <R g
wiig AT A efeviv T9F NEIfRre 4t 7 | 96w TqF Zerd e 6y Sk wr wifry e
TS T | T RGaia nifdegs wreiwe! werg 9 | Ragadies @ dfeniem afe giEsre sare
T (SN O (@eltnd e O vfE Ae 7F | AR ot afos o fog niftiy ¢ w847 AeE | T
RETFICE (TS AT FGCTa iE 9P e 0o TR | ATH &R Oz, aAfevitms 1w Jfa
3 A AfSBIT Ay T ooy R SId WIfigoz AT AT F40® TS |

Responsibilities of a Salesperson

ool R FE ARG T4 2 GFow [ETaie a4 Wi | O 2607 [T A oy F99 My
e Mty o1 2@ T T | TR gl o Rewaionn wiw wite foy =20 4w | dfodies
Sifs, sAfelr, 7%y, Tray Tonfvg Taa Raraiiong wifte 8 F97 ST I | GFe 87 TRAMHIT
e el wiiced A uFew SR A @i R wificed S =14y @l T |
weifs faaraiioe fog wiT wifty qez I 979 RETsSivd o Q@S | Sk afSde s 1=
i v vty e s o | 0 Reaaiios AiIRgsTIR St ST e

. %7 R&T (Product Selling): Rl Giferes wifte zten afeditma sy R w1 W=y
(FOACE ATRIMS I 217 Rew Far R oyew g4 Fier | Wgfas o gm
(O T (@=IEE ey [RGq S ATa 1 27 1 99 [fegy (et s w0 cersina
TIAINS B ~Iely s T4 27 | G e [{@gwsi 21el7 NG @a Te SIF Ay erwm
A L |

3. (@t fofFe T4 (Identifying Customer): TR (I RETFIR AT T I SIAF TN
Holf T FAF G T 1 | A2 [fog Mg @ ool sRCTwH I W\ o I | are
el AT ¢ XN 9IB1E 78 =W | O [rere ey Wiy e AdF @ Wy (@relte L& @9
w41 | fafeq e Mo Rrare! TRy (el Weaae w6 AeE | R ewpad nifrg =
T (GO AFS (FoT AAfere 1 |

©. IRIAT O @R (Collection of customer information): TIFT (ST ICAIET 79 [
Pl MY R G A (@Ol ToE [y ooy e 741 | RtaroR F10z (ol REF@ T
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d0.

R o2 AT Rire! R FITe ©© TFere! e FA0S AT | GF6H (Fold FGRT oA, Fo,
DA, (T Topifn w2y T Rierela a6 AP ©rF ©fF IR FRCEI Aoy SoF ol T |
e g & ereT o2y MR A1 R ey &4i A |

. ARTFWT ASIWT (Greet customer): FF AR (FOIME NSIM FHIGT [eweo (ifers

wiffy | quFte fuger 1 e Fare ST @ SR @ A Wy (@Sl W G (RS
el wfeqmy @HiF 0o | (2538, TH-7Fd, Fega e @d @or
SRS TS | T @ AR ASAM FIY (FONEF AT AT AFS (FOR ATS F |
TS I TS *1% TIRT B (FOId WP w1 Reprasiia @(6 Ko wifrg |

ol siftwr g ¥t (Determination of consumer needs): (FSTWd Sifgw fadiae
Rereiits @1 q@ Wity | @weima sifzmr e st Regedioer oime vk agfe
MGG AT AT RETFANE TS T | NS AN (TR [ewd e fredt e
FACe A | Rewe [{feg @ T4 (@eiie 8 SIfite eies IR (S | o
(FoInE &P bifant fdae Riwrsime gt R wife |

(SR AR T2 (Helping the buyer): G G (@oima [y O 2Ry 8 JFZIfrer
w41 Rtereing 930 <= Wity | o107 ¢ R TG e [ (@i S AF G2 e
R (oI T AZE B T | (O T (AP @] SIE] 79 el [emoiend wify @
T WA #ITT | A & M@ ey [aw e @orr s faared It 4 | [erema
vy 2T @ e R RETFNa TR QIRelT QWi 11 | ©IRiel 7¢0y, &0, 59 ojiv [aea
(@O I @ GREF AR GR TR R 2 OF [ETFIme Ove SRFIFe
SR AR 8 HRCAIMrST i F7 |

(TSI L &WF (Guide the customer): (TSI AoF o e e w4 f[rerema
Gl Y € FOEIF MW SIS | AR FAY (Al T (o e Aol *© 0] TF IR
e wfea® 27 | @ AN O Ty AT GI6T (T AN R TITS AN 71 | 5y
AETS SO o7 AACR T O RGTFA QO I (F& G eed 8 JIZRNY TF STe
2TE 1 | T (@S] W (I G I I I (I Gl Pl @izl I O OIS AfGS oFfr=a
oM 3T e tafes wiftre |

@ Sferrr f=f6F (Handling customer objections): 77 B IR AMad NF
(GFOPRER 6 (AF o7 7 [(fog @R Sfers Spre a1« SfewrreietE
LEPIRIIE W S AN (537 a1 Rernasia wiftg | Reraadi Fa6 @repge 2
@l AN, (IRFE Topi e ST ST e AT | 2167 SHAZHATTR TN (&Sl 1 (&
RIS 2 ANT TPTTS 77 9 97 To Wewd @R | 93 qreiy wfewr frevifen a1y Ruareits
TIGF T2 ST REaaa e« wiftrg |

ART SfSRHTE NS WA (Welcome customer complaints): 7 TR *d (@Foina oy
Sfetar AE o Rt [RFSTeE 1eq I AF | TR AT G FA9 9T (@SIwd A9y e
fafeq wara SfSramet A | o6y @Bee 20e AN, N Aoy AT IS The TS A | @
e R (IR (SRICE] S TS A1 | @ (Fea RGTA A 20 O (@Ol
SFSRHE TAR QTP A KI5 T4 | (FoltE Y T e @ QR N29d Sid
Y O foig R AT M | (T WSCPTRT AT & Rterera 707 =F agfs
YFCS A IR @ e HFSRANR JOAR Riareins aifsfres gre 21 |

I (FIF FC AGT (MSAT (Respond to all phone calls): ISTT ©2T Y& J0oT (@oTae &1
vz T@n sdeme [feg e et @9 39 3 @RREE g [Rieema e
QN R | @ TP (Tl IR s AT el aw 3 Regadivrs [osm wiftg @

BT = "j‘é‘T—Qoo



.

R

99,
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o€.

IERRERRIE

FGIJ | (FOR S [BO & T RFadae YR 2o #M17 1 | o2 Rieror She ¥
T PR S AT @FY AW T4 | A TN (ORI RO e [Rereit (TR180e
GGG A5 AT | Rreitng Tvw «@ w7 WETeR AldT ¢ TR Tea 4w F41 T S
wIRICed W&y 21T |

(FSIMA (FIF S0 (Phone to customer): RTFOIE @NF (FOIWA (FIF FC AT 2T FAC© 7
oI (FoIma A MEife @ @ S0 [ieFroR SFres g4 Ay | (@orHd o
fifog Fite T8 AT T SIAd AN T AFFIR F41 Repeitns 789 27 91 | @ e [eamsT
ST @Y (@FOIE A (P NG N FHAT S AL T G geies
AT | RTeme TWIRT (o, T (Fo! G IR (@S FIF A (FI @A Fiow Fa0e
AN | TOANH IG T &N [GT ALGS AT A (FI I AN 2. W 2 AT |
o1z Reredima vty 2 [fey T @Feira Y GRTte™ A (TRIBT @ AT 0T
G QT |

@ NS 8 7T =5 FAT (Obey the company's rules & policies): &TSFG @R
fery g R =97 ¢ efeviae icgfe ae | Reweiioa Bhe B e few S @
eifesife FFe T beTl | efoRima SET S (@ A o T 5ol (@I R
Wte ¢ ISE@IT W T | Rewa owvw afeve fsfere Rema e awe saers
g @ JEAT eMEG S FACS S | TRIF ARSI REGEET GRT eWiTed T (el
FACeTe e a8 ERT 2a (AtF REe RS 21T | (@l SRR aifedife gl
fRT@Fs! SeErRe TS e A | TS f S Feq TAT 2 | T Afedea 7 a7 s
qifS @ MeFle @ oot Rerredi wwre wify |

Rema cv@ WW (Formalities in sales): 2I°7 R@@a oF@ @it A9 40K
SpIfEs IE IR Ehw | wme ov@ ok fanw sger Rew sk@w AfveEy
Rt fater a3k efopes R 0 (e QR SibeTera 12 0 | @-[er IR
T2 APIfEE 26T 8w | (et Ry woes awie w4t Raraiig @sl [osm wiftg |
Frwfe 2re T3 | e, ©iffe 8 @woaes WiiE Rawm g [@@e evie sace 7@ | e
SpIfEe! Al 1 o Reede ooy vty ¢ F647 |

TGS THFATITF (Store maintenance): RETFAF NN 4T WY ZCAT TGT© THATCITH 4T |
Tered @M @ vifema [Ewfs 472 ~MFed | @ (@Fe! AR A4 T FA0S 0T 247 71
I @ G @1 (12 REw @wa ot fSBia A W @ | «3ew ARfEfors swe
T RGN (FONF SCAH IR A FHIF (AF 20 HIRER IR ACF | 9ol [ qie
e oo Rier el owife Face 7@ | wiyfae [eee EER R [ emm=its
955 e afoma Rene fifve o o1 orel fFafte ¢ sfwm sfwger faa
e wifced <y [Keas=T 41 27 |

97 @ ef$HItT @I (Knowledge about products and organization): GFS TGS ST
AT WS ZET SIE AT OF AfdT @ Aol FIF WIF TS IS S | TYRT T
TR 2 qFe REaaSes o afedia qag 217 FTIEF auFei 3964 e 27 qite @Fe
T & Aoy I AT AR 2 2 | A TR (el A o/°ly A B T (T
T2 TS B IR T qW O AT (I ©2F AW FACS A A O (@SR A%l «e
AfSH T (FASATF AR B = | T GFEH [RFFACE (S A SBIER ~TF TS OF
FAR IE2 OIF (12 AFSHIT @I Aol TF TR T O[S F0e 2(F | elfopieas faw-aifs,
TR RIfR® Rqe 7990 @ oo 341 Raaeaa el Ay |
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S, ST ST (To have principle): T (T T© REET CF@ = SR @R N [ fets
(@I FCACE | QAT PR, 3R Nifs [RAfEre Fiem e A AR | O3 fNed oy W o
T (TG [GAFAE NS TET (FE T | (I NS (FAF &lfis AFETa qAoArg Ay 8
T A | BITPITST U LSRR AT A (R 39 ARG T4 78 77 | Ry SR
GFE IR 8 NS RGTFNE AfSHITT 77vm Brorea Reasar a1 27 | RS @6 e
FEge Rl SFeal @ S T W T FAC @ Tror [Rama e @i @ swgayef
nIfy &miv Fce e ACE = |

39. I 8 FREIS! F4 (To co-operate and co-ordination): g Teolve, (el 8
THFSIFANWA AL FANE ST ANF | SR T2 Sy @ T IBIRHI &) LOJF @R
AEFONT TN T Sae | BT @ 7S Poite AR RS eniT 40
fareiia (wfes wifty ¢ 67 | 46! ARSI @AWt Y e Repriiies Tifes
TSR T Fier [T FACe TF | Aes afepia [feg [omew s Jp s Iwie
S Sarey iy | AW Rfey Rem e oF AamiTel Ml MT ©@ (7 936 e
faaest Rena e 2@ 911 I e o Reasiie @ ey o @ w25 ez
TS T (o TIPS YrTET o2f [feg et <z Fre 207 |

S, A& FITe WFSf W (Acquire sales skills): R FTer ATl SGTq 7 *$ 20l [G@
TS WG T | TG T [ETIAE HAe efSB T T e 40a A4S 5 | 9% Tl
TS & [R@reice afesir e wor seigzs sare 27 | [feg g Give smer
Q@ TTe 27 | @A (AF qFE [REmdar efedia T T @2 SIwa T TS
FIRPTR 78 FA0o ACa | a7el [feg +faf3feres Fei@ w0 Sorgomr 8 awdq F7ce =7,
A0 T 0 e (It A1 | of2 Ry Fite wve! S [Raasia a3t [ieag wifrg |

5. S WAPTIR (Others responsibilities): STAR® ARIPIIR 2GS ReFra AT g A
W A1 Fce 27 | AfSDIT (@ e Aew! e AT Ereten IAPTE MR 741 ReaaIima
TR | (@O Al TG B2 ealg I ST AfSHIaE Tt Rewaiond wifig | Siere!
TN RETsima o mias, ARIES, N [ eme Fa e 947 | SRl
FCBIE (FOIMA T A7 “efene @ Ao cwfereify 741 ewrgd R s s | AT
G RGAFE 740 fSpTaa Jam ¢ SRfS Ifaa oy 5y wfefie @ g Fare =7
T OF QfeTs WIRC T 20T |

/o7 e

TSI STreT 4T FIer e ARSI 0T Teolfre «oly [Tewmw et azd w1 | Rl @3
R 2B TFET T2 AfSBIta A STadRe feaie | T Rawes[ | ome w@e o
vifrgsf | e S e ARkvrmr o amaia s w8 937 IR | IMe JMER
oo o Reraiior wE-wity fog @ 4t | afors Rewesivrg win-wifte Mdmer s o
IR Reredima 7y e ag-wifg o Fre &7 | T [Rersima niites = swae
1o | Ao ePesd MR = ~o7 iar i@ azet 341, =7 [Ra Ifa 41, @wof
fofee a1, ATFMT o MR T4, ARFWI AGIMT W, (Fof vifgw TR 41, FomR
fifeFeI@ ARy 91, (@SR AT RO Sfiel A F41, (@l Sferm e 71, @eima
R oI 4, 2197 8 ST i e <, Mo 267, [Rerw Fiter wre! e w4 391w |

T = PBT-203



Hj TG T TR

S, e Ry F@Ire F /R e Rerrm [y SR e T4 |
ies K LY CIHBPTR S T |

SIS AN 8 WL OTS I F R TN JoR F2ee |
(@FSl, AT 8 TS (F(Q V&P [T WP [KCETT TP |
Fies R alfent Resae T |

Ties e afeme ey Saemeea T emi < |

Tfes e e ANaOPRR SO F |

RS SriaTaR 7T 36 |

rAf e Remaditns e @ SIS fNeie w2

So. Rerraiina fara (et ¢ @gfe Iefar e |

. Ifes e a0 ¢ Ry @asiR g v |

. fes R ey @i eifre [awer awis w2 |
50, a3 Reze niigeres f[eifie e emi 3w |
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