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Prospecting: Importance and Characteristics
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(Meaning of Prospecting)
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Pride & Ferrell 95 TS, "Developing a list of customer is called prospecting." ((FSIWS @3 Sifere
ST FAIE A1 (O WCAI 611 77 1)

C.L Bovee I, "Prospecting is the process of finding qualifying potential customers." (25 S (Fol-
SCF REAT (@ A1 QRwerd (drena afew 1)

E. J. McGarthy @< NS, "Prospecting involves following all the 'leads' in the target market to identify
potential customers." ((&FST SPTH GG NCHH TE TOF TR I TWIRT (ol bfFe a7 & 1)

Philip Kotler @< JC®, "Prospecting is the step in selling process in which the sales persons identify

potential customers." ((&FST AT T R@q Afew@ qrof @ KT Wy ARI@R TS
I )
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Importance of Prospecting
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O, WY (FONF dF© (FOT Afq® FA (Covert potential buyer into a buyer): TS
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8. W 3@ (To increase income): RETF G Tesime Tox Tge 2 AONIf¥® (ol AT
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AT e et Rema AR 3w A1 Qe i qR Rewssa Sowm g
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v, e e SN (Accurate sales forecost): RETFA SIHR AT Ao e AT
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q, JFIEFT QIZF TF (Effective customer relationship): (&FoT 91 ARF EIF© A 8 ORI (ATF
S (T AT FS FCE ST (FS] AT 6 T | (@O SHANAT A e 797 wferw
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». XA (@FSF 4T AT (Retain lost customers): T AFIF 67 T FA 21 A (@A 2/l7
I O IR I 12 SIMACE IR (@t 6T | [{eeg I3 fFg (G972 A1 SNl G902 o
4] TR AT ZS(WG T NS (@ (7 T AR Ned LR & TG 9 Ol AT
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(@Sl SR T Aoy Gea (@ TR 207 A |

>o.e:1%m‘rﬁmw W@@W (Gain competitive insights): ﬁ%ﬁlﬁw W‘f@ A G0
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A

. ¥ 5IfAT (Need to buy): (FiF WF6 2147 R AR <id [iwreid J[Te TR (@R
R @ oo sifmt a6 | I RSt siie a0e AT @ (@ A TER @
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Q. TEF AN (Ability to buy): (O 214 T FAF 3! IR € O GEF AN (73 O
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e TR T JffF T oF (=2 | @ IR0 NG REFET o qFew FF (&9 o2 L3
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QTG JFIEF FAGIE (BT SNAE el @ T | TRAF @F2 (1T G286 NS & AL 73 T8

0 ANE | GG AT LR AFG ARG ST Y7 O=—FT 79 @32 9o NS o
SR TG T | 42 CFE Y2 S NPF ([oF T Q& MES8 AFGAT &F AN S S
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©. [T I TR (Willingness to spend): GG (FoF 7 SifewT IQC @ IifdE TN TR
o fof o I3 I @ Ay T TACS AAPFONR T T O O F UIEH Ol ACAF Il
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9 T TR 96! NMGT LT IR @R ©F MfE Trm s 7wl g g fofy it
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8. T WEFF (Authority to buy): GFG SIFT &HTATZH AN (AT AT “Ael] G OIF AGFE
YFCS TJ | AW RETFE [RIoa F900 2@ @ (FolF Faifioeg @ sifves sz fFar | 7
1 AE O O T+ AN 8 23 RAFearr s41 FEqe 203 9 | @ - @vew (ol KReEwedia 6w
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& | IR oy 99 Sitg (@9- SIEEE (@@fEemeT =el Siae (e 84 @ 341 7 1 |
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¢. ATIHAMTST (Accesibility): UFeH HIER ARTE, WNfLF AL W3 T @ A 7C@S AW
O TARY LTINS T AME SF OICF AFS S &3 &l T 1 | SIeT] &Pess 29
T ST (GO TS A/ T | RETFa AN MM (@i I @i 9 =7
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SRR T RIIpar F900 2 | AR GF6 O IR (ol 23 & (Fold ey g
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Techniques and Sources of Prospecting

Al
Q A1 T SAA-
o MG (S TPTHITT (FHETIR T FACS A3 AR
o ONf¥® (FOT FRAMT TR e M A= |
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e Hiee T4 2@ | TFeR M IF6T RETFHAE (@l AT IS TF | (FO! NI T
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TS W | TR R[Sy o oo @3 [ (@ otarey 28 1 | Reaiies i e e =3
TRY (Folns T | [ifog M4 (AtF WY (ol OIfefdl MR I (12 AR eefifie (@of
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Prospecting Techniques

Sigfas P AfeTes CF@ eepifie (el WrARetd Reaicds aaft swresd =ifea Rema hfes
T R | AWS (ol LR RIIBICE A2 o] F0a R Tolqefed Rax Aoz Spmd w61
2AF | OCF “FIS! A6 (AT AT SIS (@Fol STFIC T AT @ SFPIAR (TACS AT | GFST
REFIE Tor8 TFOR Y LTS (ol WP TS F | TFTS[ &) SIS (o] JCAFE
Gy QFC RGTFAE [Fg (P ST A0S X | U2 (@FRPER FH, 247, I ¢ Afiaicem ey
RO AT | g AT (OIS & (T QR Tl R (O AT &) QR (1T ATATSy = | A0
TRISTAE & (T T (T R ST JoOA S SRECAT = A |

e G A (@9 dofif*e (Fo! TPTRHER [F7 @I FAT I Feaes | fofF @3 oi@=ely
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Endless chains

Referral letter

Friend and
acquantaness

Directories

Advertssing  and
telephone inquiries

computerized
database

Cold canvassing

Networking

@@

\_

Relationship
between customer
and sales person
detorate

Business Failure

New buyer buyers
from other sources

Acquisation  and
merger

Death of customers

Customer moves

customer has only a
one time need for
product

. FMAMRT %7 (Endless chain); 93 (FET T NG dofi*e (@l Scage F41 7 ©I

Q3 (FECE AT (1P (T I T | 93 (@I SR R ©iF T8 B (FoF
I SOTS (TSI LS (TSl FF SR FCH | IFG HEE (ol A A Rawws e
oIS (ol T [(foq O TRAR @ | U2 O TR GFCH [Pl TR (FOiH
O (FOT TS T | G T (O] T LSS (Ol 9 AR e R Faearadiy
TR QT P (FOIF ARITS I | GO AN (FETH TS (FO] FPAHIF TGOS A |
(@Sl SRR G @b ebfere we e &l |

. (@I (Referrals): (FST ICIIET T @EICEET Aafe I 47 @ACS AT | @2 FHCA
TR (FHET T TS W AEB (O] A2 TS (FOIWT 6 (AT AoNf*e (o 7w
A T T | ST OUH@ IS 8 S6S (TSI G5! GFT AT | SIFl FoRY (GFelnd T,
fraraiia A (@R 2fvy IR @F | 9o (@ MY [Riwrer ot afere ¢ sk
TTE 90T 6T R (GFS] A9lT T FIAF Ol TeAIR® 27 |

. % s 73> I& (Friends and acquaintance): e FTiCIAC) WW@—WQT sfafoe
Giema 6 (AT U M@T FE LN (ol TPrF FAce I | ¥igr A ovem @2
I 37 @ epfere | @ Ay SR efedTg AR ses s [fey it

BTG e B1-258



ot e

AT @ AE | 93 KR T [REges SR (@oimd U3t SIifdl o Face
AT | AT ST AL @A BT FF A7 [TFT Fa00 AT | GUwed {12 [aemesa
FIRF MY © TE A IR (ACF RGTall A20e2 doJif*e (@i Sifer! (ot AN |

8. A= (Directories): (@l IPHIE @t 3T AT W Apfere *m@fe | @3 smfers
FE ACE | TR F R FREGER A Tow QR O I8 A7 Tom o7 a3 o
@ R IR 07 | I GFEs e o [Rew sRemr o Refmees s,
FFS], 8 FAGMMA B3 I @ EICwE (T2 [RHRMERR GRre Rt W8R[y @er
AT G el S AT |

¢. @ 8 GFTFT (Advertising and telephone): Rl [feg f[eeem 71l (AF Wy
(GO IR T FACS A1 | [earoiq Fegrewr Kfeg 7 (el 8 v e oima Faw
ARBEN T AF | RGN RS2 TR (GO O HAZ FACS AT | A f[e@roie 7egia
TG R G IC (@Feima A TR g werrs A1t A ©fF 7oy [ I w7 | Reapor
foret fAearsi eWiq F0a f[{earsi APTAR AL GF6T ALRAM ITF 0T O G Of (AF (T &
T FRAPTR (0T ACE | =il et G R[fey wfeme s sl st e oF
TEIRT (IR FRI57 FACS A1 |

v, FACHIASREF TIBIEE (Computerized database): (TSR TCAT (FFT FCE TG 7797 |
O35 afede [fey w@rew @ A | @F @A (@SR TR IZF AT FF I A A
T AT (EFSIT CH T AV & 0T ACF | A AT AfSHIT FACHR SItAd el 40
(@S U AT T AT | O3 (FST TIBIACE (@O ¥, 511, I, (13 97
Tonfr STeafFe A0F | G (FOIrT Tore [R@T @9¢ ¢ Siare vifwe Ramet Tafee
qICF | @ A (FOI-TBIAE (ACF [ETFA ©Ind Aefifre (weitra ey «@red o2y ez
FACS AT | QR 4T G AN G g AACE Q3 FheT o 7R F41 I | Afb eopifaie (o
SPTRICR QF A @l |

q. #ree &BIFT (Cold canvassing): @t o Taze W6 TFENT 7297 IRT® LfifEe (@t
SEPTRICER FTET | OB QN QF5! [T (@A @F EAF (FONT (T 61 341 27 I @I 0
O3 (FIF TG ST S | @AN- ZIR GFT [T G5 (@I (TN (FOIE ©itnd Fio
@ I &R WS A | QU (AF RGeS 2607 GRE T0F (@O e
JACS H{Cd | G R SR AT PR @ S & 9 (@@ NG (@O &
TSR AR T4 27| @ (ol I Sina FfE TR I FE O S[nd IR AfKE
T DI BT | WK ACTF AT [radst W oea AR (e 36 JeRe (@or R
(P IS P Sy (@I A STCEORG e 24y 1 (11 CIMHBISTaT 9ot 40 #fely &g

AIFE I A |

b. FOSARR (Networking): O3 Ao AYIT ST ZCETT THAET AL GF6! SIET @O EHF i
FE WRT (GoCF e (@ AReTe 4 | @A ARRNF O «of Rerd [Tt Sogee
T T A1 (GO A TF B IR S WA A 8 BT s Wi e A = |
fafeg areom o ey oI hens tofd o 70| @<l e @ W @ rifea e
THRM (2T TN G5! ((TPETF (o TS AT | (o STFR @ IO (el @2
fatere oy 7p T CofT 7| ©rT @1 «6T HeTwIw effr A fRfey Afva ¢ ffgfere
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d0.

.

R

99,

ARRETS T AF | 92 @O Y T T RO 5y AN ATEH FET 2o FAL
QFBT (FOSTF (ofF T T T |

@ S (Technical survey): SHE AT (FETTS SRR NG TR (@S FCIRE
T 0B FFeTel S FE | @ &fOTe TR NG [RGTF (@l FoF Wive 27 a3
SRR R AT Q%9 I | (GO 716 33T AT (TS AT s T (Foitd TR
ISR S 1 AR Al | AT (@FIHETS GIRCAT NG (Foind Afsiamr ey =t T | 9361
M2 YETIFICe GRB! “ACTT ¢ @0 BifAT TR IR IF IR S GR AGRT QTR (&
oy fAERTE RS (FEIS ST TG AN AR | QAT SERY (F, HHAFE A oo
FEIRY (S| A &FS (GO /T 77 |

AFTHY (Observation): 93 “&fore REGTF AGITONR (@FOWMT HEwT I AojifFe
(ST TPTHT F | O3 oTgfod Awere! (7o I REmai *:@we wer 897 | fwwx v
e =0T AME "Prospects are everywhere" I TEIRT (ol 79 SRR R | 71 {@we fafore
fRtarela SIF 9iEd ML MW (FO SPTH 0 | @N- &0 AW G @l 50 72 35 27
TR e {e o 0" | 2N TG IR GIS I [0 A FAce | fofF ormm

I 0 oReice ©iwme Y @A Fa Ol FICFR Ty S0 A | @2 O s
AfeTRT frare! AT MG T FIPATGRAIMA IR AT AR QZ0F &y SN FAC©
AT T TG S [rere! AF 41 NS 13w 363 NfTa T99 7@ FAC© 2T |

M 8 ARfF @FE (Publication and public record): RSy «Fem gFmmr IR TT
frafiresim @ema w2y 3 fAfeg faw N 1w e w5t | Reraiiar @3 T e
(TF LTS (ST FHCF QAT S FACS A | (@- AfGT, Wronferr, o1 efediema see
el Tifs feen® Tonf (ATF (ol TaE ©U7 HegR F1 AW | W=ers fqawes [ifeg swaifa
TRG (AF (FOIWMR TR O AT FAco AN | B1o Fesfieew, (Meorer, 8femey ifqam
goriv esify afeprpmg s e senss e wfge AitE | @3 7 AfopE (@
(oI IRy R oy MoaR T4 I A oo (arel [eaaeed ewp el Sfia! qTe #A1e |

@A BT (Company sources): 57 &fditas fifeg fom 4w | @v=- ey Ko, @
freter, Seome e, w3 e, fZor e, Tenfn | @3 e faert g i@ o st
QT FoM I ACE | @i 3 9 [ ae@ ¢ Fo! Hiema A @I
BT I STIS (FOIMF TCE SIFCS AN | SISt [y e af e @ e Ftae!
TR TS IER SR SIMA TS [fSg «@0e ey ANS @ I3 ACE | 1 7N 93
T FHFS! 8 FAGIET @ &f DI (AF oy 2fSBT Py Tg ©oitd FI@w &% 3 | Afafens
ATGFIGTET QT A AV AW 2ARCIT FCF ACF | 93 e I A @A I
TS (FoF T IS O “nexT T |

A ©F 8 G “&f® (Direct mail and telephone method): @ &fE @3t S
e T e Bfivg, F1C, Fo Topfm M Aefifdie (@ ST FS A I
AT | U2 TTafere RGTHI TR TIF @I I GRS MG OfF IOV 8 ole (Foind
AN AT TS A | {aF©T QAT Siens IOHT A S I T 7ely e o=y emiw
FACS AT | 92 Awfore Gt TEas {3 s@ed Ofia *iie" S AE | Raror @ror
AL A T ST F[4 GRS IR @ e Al 93 Sie ek 3feqivs
(A Sl PR (ACF A (GO O AR FCH | 98 AR(SCS A AT e (@S [CT 2y

BTG e -2
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o¢.

o,

oA.

ot e

S o DI B Tl TR | TEANC BFRTCHI AT (WRART %S (s S dfefawm
NI S A I HIF | TG~ SRt Iaa e G srafe wfe s gt
AT I | T [GTF 41T IFFEma A Gt I SR TR @ 0 F8R_7
(ST ITIF TS AN |

&P &[T 2&fS (Center of influence method): U2 &S FAMTEH FZ I @ SO
eI 76T 1 2 T[T (TR IR (Foid O FIIAE FACe IR (Tl geifFe
A IALZ A I | @ TP HISW A SEREPT T CEE, BTG, FOPEE, UIeE
!, v, Areifefm, AMISE S, AWg FRFF FHFS! TN | ATva T4 REGTw Ty
(e BfFe TS (581 T | & T HREICHR oA I (FOIT dF© (o “Afere Fre
e R ST TRy I AMCE | S TN ¢ A HIG3 TG (GOl [Gqdaig e
Ffesreelta ARvT FRE @ | GB GFE FERT (FOIF APITSF TNRe I gIR AR afs

(FO GFLACIR T 2 = | 93 “ahe 1, R0, 3277 @ SIORT 207 &) Y38 e |

B A% (Spotter method): W3 “&fe S UF6T aFE [y @y wawdm o T
T | rerT ice o Fifvwe 62 ¢ fRemz o ST mew =@ | oMz Soiama
Tog Wiy AT WY (Foitnd SIferal Coff T119 | 93 S AR 407 IR (@FoImd
e @ Siferdr eere wa Fifes &8s skt w1 azer Fifaee (& @3 sifes
(@I AN FPIFSI SACEAGAT IT G S =47 @ ef S 7o [l Kzer emie
0 | iferag R o afews! @z WS TG @ F7FT FYR) (FOIE &FS (For FEfe
T A | @3 “afere [eam fFg o1y @e- Gffexm, FFw, eaifie @fm, afF s
TNV (@ S ST AT I |

#1R-$F7 A&f® (Bird-dog method): @B T 0 *fafer 4F Feiled | BT @F ReaAr
FENRE AR | RIS 7T dfey Jifbre Aifbre axd w #47 ¢ ERPYNR [aew 61
SIACE 93 F°F 9 e Fa1 | SRR N T_e [, 94 [twel, T,
a7 e, &=d, AT 8 fagre fify Sonfag w2t 7@ 9w | @oreet RS @ CRIMEIAT @Peaid
FE (AT TR (FOIMT T O 21T A | @Fer e fF ar 42dr @ e aifrs wie
I ORI & AT G G B O, Ao T 8 IR 07 el O Wi TS AT | @
e @A (AT T MR (AN I I R (SN AT QRANTONS S (@ 2 A |
TS TAT QTR QTR LT NS g AR SNHF IAF TG (GO U Te@T FACS AN |

7 fateret Rease #&fS (Product-seller study method): #°F Rtare! TR ATy greyife
(ST AT T4 AT | AGSF (el AP [eraice oy et sare 27 | Regaiies o
ST AT BIfEAI ISt {ree 30 (ol Bire Fare 27 | GFE FIT FAGAF SATFIA
fsPiT o Sifte eITe Resm @ TS @ @, ©F eiif¥fs (el 20 AN,
MG, STENNY, LMYTIN!, FNFT ¢ (Srg SeAmasRl afede | ques @i
Rzl o dofife (ol SPTHta & IS G =Ifs7e e [Kiwor 756 (&

©UT AT FACS AT | TG 36 [ere! qFee N6 [qrareq 6 (A0F S GFe s
trer agew 35 [Rrare N6 (AT Lo (T ©2F 7GZ FACS AT | FAF GFS ST

it gaas el f[rarsi a0 (AF Alif¥fe (ol Oy MR FACS 210 |
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S, AIRfeF & RT @ (& (Public exhibitions and demonstration); 2197 &WXar Q2 (W&l IS
AR Arere AfePIR e o1 epTiy F@EE @6! Srey W 2 wWiftr | e
fafs e afevimz @ 71e (@1 ¢ AT SITae R0z | Sfose Rl TYETe a3
AMHAITS SRS FCH | AGFNS (T FFeT NqF 98 Gl I GWHAce SigeiaRe I oimd ol
2T fofee o412 | amAite SeiazeITR e wiema AN, 5T @ et o Sifer
TR AT FA T | AIST Iy wfows fqaaasiae awa Ay ey afea e e
A QR QU (AT W (@O G GF0 ST dF© T4l T | @ IFFe OIfeTaes TIRY
(@SR AN @ Fafa oiwe fers A w21t o Rew @ty Swae Sifaer sy
TAZAT G2 REGER e 1 27 |

5. A& @M AGT (Social media): TSN I O € eFfER Pr | @ IO QI SR
GG R 2T AEE @I G | AN @A @)l TN e (A5, J,
B20F, wole 2T, SR, 2THEq, FiRe, Sy WK (NIRRT, I, @oeT 5, ferea,
3R (VOTER) T9HIW | 92 NHINITETE YF T2 [{iSq O 8 FeIW 16T AR | 97 W3 (©
4T GBI {F6 A T IR @ TY QST FGL IR FACS AN | Sl efevimg
S el 3R f DI R[Sy wae FIfET @3 w75 ey [Rifiresitd 4o 6 | [RasaasoreT
ABITS F@M A ST [RAACS (@ T AM2F, ICIB 8 (A AE EIete Kot F oy
(FoIne e FT GR ARSI S A @I FT &F© (@O “AfTe T (531 A |
RE G Sitid Jfere @gF (oIts T 3EHord e [eifve a4 fac oy o=
F0Z | AT JRATS ASIfS (@l ST el I IR S RENT AN @i
TIPS [ 4l 0% |

20. 97 (Others): STER® &SR RGNS AT g e AACR AN QAT LIS (ol A
AW | @N- ARXMAG, FI @S, GT TREA, (N7 TR, wron TR Tonfn | f5g fog
v RETSAACT TWRT (@S TPF QI A (ATF S AEF | @A I I, S
fT@aarore BT St Sitd Tt (@ TG, TGN, SFHT (TN 3901W @ SIwd T8RT (o
G2 O WBTe TFeId Tt (@ 87¢ AT SIHd TWRT (ST 7 | O F (P G0
ARNS(F TR (ST TCIFCET FICHCT OICAT Faf© &1 I 1 | @51 feq F907 AT 8 (FoIwd
MR 5T | (I (I CFCE AT (el TR T [ adifes (el W
Al IR I AP |

AT (ST HeII T

Source of Prospect Information

OIS (O] JCFIIT WCFCPL Y W0 PG 0T ANSRS H( ACF | AP M LSJI*® (@Fol TRAT
Tttt I ARSI T T4 AT O B FEH TS T T A | AFCH HE GFTFAE
AfST ST TWIAT (ST SPIRICR T (FOR T T TFCe 27 | A& AT TIRT (ST PRI
fifey (FEPTR WG T4 RRCR | LIS (ol MM TS R ejifEe (el Seaael A7~
TS | AefiFe (ol FHfFe M Aazad iy ST 20o (It AMF | @ TOPRRCS 4TS v3
ST S T4 =W, TAT F) LOTF T W ¥) AATET I | [ &onif*e (el HeIma SIPTR I T4t
EIGIE

BTG e PBI-23%



ot e

F) oo7F T (Direct Sources): REIFA FAAE @EATAHT NG (T TN O T0O WG (Gl
THCF O TG FCI Sl LOTF T 0 | RGTdalld AR OGIRAI T FFeT T (AT O AR

Y | QIS (el AR oy ererss SPTR fWes SICbaT 4T e

o

so.

.

IS (ot (Existing customer): TSI (T FFA (ST 997 T FACR OIAT ISV (o]
T | el ferees a [feg T @e A @ENEET @ Swa ooy sifzat
TTF ©T AT FACS AT | SIR [rere! (@el F0F o 7@ F40o A |

OIS (FS! (Ex-customer): (T A (@S] TOAICT o197 G (ATF [q© Az [F€ a7 297 &7
FACOT I FACT OIMT ToI® (ol o0l 7 | [Rarmasial wind [ sifeat @ amag e
RER I AR GTAR T AT I (@FOIAT TCF ©T @R FAC AT |

FoIme AT (Family of the prospect): (&SI AR, @ SR &, A9, (N, -4,

TIIET— O3 e G W6 [oarer T @t 36 (@Sl TFE ©UAF TR FACS
AT |

. (@oI7 AffoS = (Circle of the customer): (o “ffbe W=7 WIS (FolF IFAHA,

YIS, G 8 AfRoe @FFma TR | @ T G0 AL TR @I F67 [amer
IR (FOF G Sifersl Cofd FA0e A1 |

goiR RBTFIA (Inluencial): TR FANCEE ey el @@+- wre, e, s, adie
JAF ANCE 2[SBF LS R SRR AT AR @G FCT TR (FOIF 92 7T F4l
R

(ST T (Workplace of the customer): (@Sl (X FT® AF G R[fey e M@
TR PG FAFST AMF AN- RFrEfE, F1E, PIew, ¢ Sy FeRgW | 9as e @iy
FACE O WY (Sl TPF [fog O AU« FACo AN |

R (Executives): Sy AfSHItaa egieitaa S @IMTEAN I FORT (Ol AF GF67

I ST @Te A | @S- e ey gy it @ w46 o <Ko
fRrwe, UG, FNee!, R Tora @ DIRRVIR QFBT SRl AN T |

efswart (Competitors): af st afeda a1 SNeren afevie Rea ¢ (weima
SR AT FCT TR (@O O AR F41 (A0S A0 | GFS P56 [l O GFSe

S Rtere™ AT @t FA0e AT QLA AFE PN [ere! =7 @Few I [ree
AL AT FACO AT |

. €8 (@Sl (Satisfied customer): I T (FS! ORI & A @T I G ANCF 217 &F

FACS AT @ TR oW I | @3 AT (@weitwe AN @A FAE ORI WWRY (ST
ICF O AIIAIR FACS A |

BT TSI (Distribution participants): (F JFe AWy JARR 369 Afew e wfee
@F- ARSI TN, YHAPKAET, o arers Toqifvg A SR @rEears S0 I | qma
Tt Afeg NT (@O AT T @R O TG (ST Tl GO O FIRAIZ FACS AN |

PARETFR (Reseller): T IFAT FF FCF #0& (OFF T FF FAE [T 67 ©Id 73
R @0 & | @ANF- GF6 ~A3FE G 5 Ko 6 (AT TG (o o
AR FACO A |

BTG e BI-20
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3. 2147 ©%! T (Product rental business): T RS <R 67 I GRT Of%r (RET JPNEF A
IR (OIS O @R FAC© AT |

vo. Rt afedm (Institution of salesman): QR AFS AfePNg SItne W (Felna ©ifeT
2F® T AT | Raraasst ol e afes (A 3 SIfFsT TR I WY (@S TH0F
NS AT |

8. T (GO FITGFT (Activities of the prospect): GFT FRT (Tl Koy T @ AN Tfee
2 | @- AR (7 e #ARANT & IR AW, SR2F (7 OIF I A, WefHF Fieer 0%
AF, AT I oo ATF 3971 | GFC RGTRAT (N 93 7T WHB I@ (AT
O] QAR FAC© AT |

5¢. ™BIT (Spoter): TR (TS ©IT (FOIHT AT QAT FF AR Awe STt fers iz
F T TR (@F©F O 7R e e | ©ima 96 (A [Ragast samfa aepif*re
(O] M @R FACS AT |

) ATAF T (Indirect Sources): RGTFAT FAPE @IANTIT T FCH (T IIE T 20O WY (ST
THF O @ FCE OIS AT T 0T | A5+ 07 Qote Rgas [y »Itars T (A erepfaie

(@S] HLIM (7S 2ITCF | N @ 371261 AT SOPTR I w4l 7ol

. Wﬁ'@?ﬁ(Directory): WW%WWWW@WWWWI
OIFE TIZCRBE (AT OIS (Fol MEFW @R I IV | A{F (Foimd Siferar e [Rexiw
TIRRBR eFife &7 |

R, TRMAG @ AR (Newspaper and periodicals): ey A@wa@ ¢ AR zre [Reraadiar
ASIIHS (ST FIM HEAR FACS AT | TS AN G (T ATFIE 2 B |

©. T e (Business journal): T3 Jifacens g ¢ wa-Rew wig [feg st o
WWW@IQWWC@WﬂQWﬂQ@WWWI

8. CBfETFIN 7F (Telephone organization): GRIF 7F T AFIfe Gl «N2re [fey
(@R e BETl TN-HBFA dFM FF A | @ T ANIT (AF KNGS =Y (@
AW TR FACS AN |

¢. RS AF (Advertising firm): RSN AFreteT afsfire [tger ¢ @rema wvae F o
JIET T AME | @ AT AF (AT TS (OIS T T TS AT |

b, 4T oA (Religions places): &feg ST AT @Nw- Wfew, I a, Arer Tohife JieT
ARA NICET AT R | @ 55T SAPNIET (AT POl (@] AW HER TS 21T |
q. %G9 7 (Tourist center): (TT*F &9~ B (&7, @B, (NG w5 Fw oy«

AT A T ACE | @ 75 Af oD @R (At Rerast [(fey «eeld et 7w
AR FACO ANF |

v. Mg e e Affe (Industry and merchant association): g e Ifs AfNfe afs =g I
ey, @F-REw, (@ol-Rtarel Toiw [ g 8 I AEF | @ TF I (AT
R AT (@S AL @ FACS 20 |

ENDERIS) T-220
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5. Siffelg® @R (Listed broker): (@7 Siffieige Q@R Il ARETE IR T 4R
(TR SIfeTl ATF | T RGaTa el efSHIeTa SifeTage Aeema 716 (T (ol TiFe
FRIM (AT AT |

do. @fEEHA 32 (Registrar book): feq 7wifes Wae Afafene afeprrmz swa 72 Ifewcsta
I, 5 @fergR q3te [ o AT | Ramadee @9ee @G 93 (A0F FRY (@ol
LW (TS A |

3. T i@t S1<F (Price determining organization): €2 AT FAFreteT [feg 7 (@Fet e
JE I | OFT A Refeaad a0 (ol &y To1 e 61 | siost sifera! (2t Rzt
(O] O H@QR FAC© AT |

T ey Topmz (e Rl MRy (@’ W, P, SRgW T0E s Al | T8IEy
(TFOIME @ I O] A I RETFACE A REF@T Jwd @3 RS oy 0o 704 |
R T (581 R o] A FYIY (GFONT AFO (GO AfT® F |

@ ALFA:

s AR Sy RaEw Ate8t Qe 303 91 IR RNGTea (6 ST S|l 9412 A9 §oie (ol
T | IR IO FF @ FACR 1 (58 SRS 7 G FA0® AT AT AeWa Aefi*e (ol 0 |
Ao O erepifire (ol ST Al I 2 TERY (@Sl APTH | A O ARG (G
ST T G [CFIF [ (/e ST 00 F | (T A7 “I@fod AT [iarol ofif*re (ol
I TN I SR MG Tl e SR @ “afs, @@, 5 ¢ «Affve Ifema T=wret,
fafeg waeea Mo, [Reerom @ BRI 4w, FThR fofer Tibae T2 3, Aee A6RE
WG, FHSAR ¢ @ *re Gfkisl, AqTH *fafs, B 8 ey deR *Mfo, em<ia ¢ G,
ANIEE e s 3951 | e [ [KfSg T (ACF o7if e (ol A@W TR FACo AT |
RS (@ AP Q@I I dOIifRS (Fol O AT IS AT | @N- TN (@Fod A
@A (Fovd AR T S Fxge A, FAREee T, 7E8 @l ¢ Afew@i afsdi
T, TOFHA 8 JFRETFRmE A @, R afev, b aar 3onfr | et
f90S @I T R AT ©IF TYIRT (@Ol O TR FACO A | @AN- TILABH, AFMAG, IR,
AR S, BRI 7l [eere 71, 43 ToRaeER, 76w g, B ¢ s Affe, ofer g
R, @G5 93 TSR T | GFe [eriasice ©X=g 5 el AT TAT (7 AlGF T (AF
(FOT AW TG T LIS (FO] APTHCT T LSO (FONF AF© (FolT e Fare
AT |
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. OIS (ol SCAF FECS F JAR? ( LIRS (ol SCAIe Tl ZA WA T |
. OIS (Ol SR GFPY NI FFH |

i FreitF eesiffie (e @Hre! fdieT Faeaa?

GFEH O SIS (O I (IMHBT AP ARG 6T AN N FCRA?

. AfifAre (el SeECeR iy (FIETTNR SCabaT 526 |

. AT (T AT TPTCRS 7wl ey |

® 6 »

c AR




