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Publicity: Features and Purposes
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oI (Publicity)
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Willian J. Stanton 19, Publicity is any communication about an organization, its products or policies
through the media that is not paid for by the organization. (251% (A &fSH, S 2rely T TS 7w @ @I
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ST, BT 2T oo e GF6T QST T & SIS (9 G QW FACS 2 1 | (FOTHd
AT AFEA @ (FSA6T GREIE 7 AT & BTG (1T &R el JF | ABIK R Ay e Jhanat
Ty Sg-oIfGl, [@oF, GRfes, T @ETEeT U To5iM 6F T [0 1[0 217 A CRF
36T oIFAT | TSI I TR I NI G5 Se*T | #1ely, GTRT T elfSHIT FJA Ifandt &g
BT AR (7T T | LIRS 93 G0 &b (Al (e

i) 3fSqI5F A6F (Positive Publicity): (@ &5ITa @3t 3fsans ez o @1 & oIiE
3T &bIT 6T | @NT- (@FF GG AT @ ¢ W FHE 3f6qvE o A F4l
R |

ii) fS35% BT (negative Publicity): (@ &5IF 2feRIma @fSams [REWTZ @ @ T ©IF
FFSABF PR I | (@qNA- (FIF G 20T @ @ T TR (FFeABF ToNe I T4
RCeT |

251t 087 (Features of Publicity)
THATIR SICAIBT (TP BI AT fg (I8 (et #iea 317 |

) & T (Impersonal presentation): 95T 7 Il (FEF TAFT | A6 AP &
eI e SAgifore T =1 |

%) 51T AN (Media outlet): 25 FRWS (FIT BT el Tr<yewr T 27 | g fafeg ffear
TR TLTT SF IS G2 ICF |

%) &6 JT (Media cost): QT STHSNF (FF (T N [ Face =7 7 | WEw;w, 7197, 07 8
ARG ma o [eews@e @ 9 [T T T

¥) ff@dRet (No control): ABTER (FG RANTFIA (@I @ ACF 91 | T @7 FonreeeT Afedicaa
ATF LT CF Toy s qrewl Wk A |

®) POIN *F (Third parties): &56R FAA TOIT ~TFA LW ¢ FRFOR THS 2T ACF | QT
TSI (I YA QT AP 7 |

B) W@W‘ﬁ? (Broad audience): b9 AT ﬁ@ HE (FIFT I ACF | I3 GOIeF *6 N
GITeATe <@ - |

®) fRAYPTEPITST (Credibility): 251 fepicaers! siws @ | Soure! fer a6 @3z Somiee e
ARSI SR | SWCE QU SIS (I N 7 AP qF RgPTearirs 39 @ =3 |

®) IR WX (Part of public relation): TF S0 ABR IRCATT @0 X | AFOATH
NOPREA GG RS K170l Tl &P GIR G WS W FHFSIF ASLS (A |

@BITaA w7 (Purposes of publicity)

TRl SRR T Sy TR (OIS HE2 NKIC AfSHITTR A JAIF S | 251 (@ TR Rofelea
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) T 297 AT (Announce new product): TN 27(F FFo AT ANSO S <iTe =W 1 v
T AT PTIET &y Y2 ST | (@ WA T97 AT &y [ I TG Sogroie Fa0e
A1t | g g “ifat A1 sTeqmeig fafire Fifdfens S At @RI T 050 TSLE F41 (ACS AN |

) o7 NS AT (Announce new policy): NEIR MGy g [fowrer A Rere SfoT=IRTIR
A A (@TCS AN | AFSDTTT (@, STt wer AFdAqT (FF (el A5 TS HI3CET bfere
TRIMAG I AMIGS @PITT ALGIPTR IR FACS AN |

o) T & (Report the performance): &TSIF T AfSHIT To® ST ([T (FITRAT &7
T ReellT gam a1 | e S AfSv NeTw N Sitne Fareed [REudss ACFHre wof
I T |

¥) GEICE 9AS F41 (Informing the public): &fSHIta fifeg i wmores w<fzs w419 ey a5+
BT 27 | AfSHITTa e ARLPTE, “Ated wlied, IS SFH, AfSpa ANfes siiew Topfn
R SITelR T PO 4R & ABICHT N (7 2T |

@)W’{%‘{@W(To create an image): WWWW@%WWWW o3 3 | 5
fog efSPm FETFET T (IR (@O AR g Afrarg o [Kifog amifes s efew
TG AT (T2 7T ASHITTT SIRAFSTE AT TeogreT 04 |

5) (IS5 eBIATE A4 (Counter negative publicity): Ry afstat afeg =t «fafzfen Tt
T 4y ASHIT @ AFSHITR o107 1 GTRT TIF [hol <179l 20 20 | @1 AfSoi Sqaeas &y 9%
LA A T VISR | G ST IR T @ 73we elfsgere! 17 F OB FAN Jfa T
qI |

®) Jfdfse RS (Commercial break): [fey e wpiw afifers fafs wiema sz @a6r
fafesa fma | o2 oae afedm Rearem «ftacs abiEs ARy M A | I8 s e
FAFS! AT AW (product placement) (FTITER ITLICT BIFCAT FIIGH ARG FCF AN |

&) ASTAE AT (Declining product): 77 TAF S 2] G S (< B (MR I ©4F ©F A
SifEwr At R o[0T | AsTAIe ST AT sifEns JReftse Fa9 o (13 AfeDi epR i
BT AT | O AFSTIT AT (F*IeT ST I TS FS FACR |

A) (FOT AT (Customer acceptance): (FOIAT LRS! qﬁiﬁ Ty BIT IS BT T |

G STl S T [{foq 4R ReT-5Igaid S 0T 2T | O QLI (@Feind [Rpieeret
TN ACE | f6g TSI #ATF MY &bIT S “AfDIeTe 27 0T G (s RPIarsire S
@

8) 5T AFET (Tourist attraction): (T TFT M ARG T AT FSRAT IACR QR (T I (A%
T g (AT ApT T F@ (T2 7 (M SITERT @3 FRITeR 2PTIERT & &bIF (PITeTd TRt
O I AT | AEF AN 2ROAF FLANT FCE (O & AJASAS BT FIIG Gl T |

b) wfef® ©2 (Additional information): 51T AT ST LGN T O IR0 Wfofie ©2y
VIR Y Q@ I AT Tl | TN AFSINOR (@SR Aely I GTRT FoCE ol S IS Wi
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T AP R R@Ea Sy 7oe 419 & oig-2ifast, @or, Glafex Senifv fafeg ev sy faer
TG (FPAT A7 I GRAIF 3f6A0a Torgrem | Al AN siw 9@ f[(feg stz afs (@ema wiag
W3R O TIPSR & A5 SR BIfeTed AT |

&oItas 99 (Importance of Publicity)

TR AOTO! e WG @R o6y [Farwa v 4o swpad ofial sfiv 3@ 4w | @ft
TR @16 =G el o | 0N DI @FpoTR SICbAT Tl e

<) ReTcErsret 3@ (Building credibility): &b CF0q SIS QT T AT | RGTI0 (@X FeT
TR-ARY ACE SIS 899 | QLI SiTe! e e F6F @MW 2B e “A1tT | (58 &biad oFa
ST e Mo T I B FACS ST A1 | GRITT TSI ATHA G B I 7o =37 | ©i%
OF QRATAITST G RYPTCTeITST RSer 177 (50 = @ |

) oAt (Economy): RS o oRMitad Sy SoWFeteT FRGT ARGENR CFg Sae
o W FACe W | T APIER (@ SHIEICE (@9 4T6 29 A0 7 A | T [e@A (@ e
ST e T A T A A GFF AR T I 0 ACE | G1R ROTT ABI W weee @
iwa;ﬁm

) FT & (Less efforts): ATIHTTI S (XTI AL H12CS BT FRIGCT I &, I (4], T 777
[ TR AT | 951 [G@rolq FHGEN ARG I SIS AN AT 8 IR {97 | (6 25 TR
G L (FIN SOOI B T | BT ST THON T @ & 7 A AT |

¥) STRIF U2 (High volume of information): SIFIIY &5 (FT*ICE SLAK (P! AF =1 | KRG P11,
T R AFNS QIS MEW 8 O W T I A | (8 ABRT (@ IS O 2BIF F40
T A | [T @ SR e ey ebifie &9 | f5e abia cifis 3 ffs s [feg wwem
27 &b 2T |

¥) WW (Wide exposures): &b WP RSN TR AP (@ @R G WG] SCTH
g AT | =1t (el A7 [Reei7iG ebieas s T wites iEcese 7 27 Ot QeI (A0S (@Foine
o[°l) oSl B T T | AVMCF AQMAG A ARG FIS M A SAPTR W S ey o
IR AT AT AN A | I TSN IFAIE T TGHSTACS I @ SR SIZANT ROR |

5) &S &5 (Quick promotion): 77 I PR AFAPTR 7o BfSE MG Ty IO DA afsiT
2BITET Tl SaRie T 210 | SBREG 8 ARG T (FI ©AT (TONF AT 8 S SNl I4T
T AT S AT T (T NG RO 1 | (@I GG ML (@I #4197 A1 efodieaa eoier 3eHea
N LS SR O OF AAE AT ABIF #11S T |

%) R R4 (Benefits of Marlceters): &5 TGN Bl RAGTHIR, TAWE 8 Sy 44T
T2eT feReene Soge 2ra S | Fretrd (e e e s Jw s Feane epeen
TGO | {6 AWy JER AR #CTTAT (A (AT T O TG ©ione R 0e% = i o |
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Y FE A AT W GTRCN JACAICIT @ SCAPRT I R O GO R 8¢% o=@ Jhwm o7 |
2SI 2SI BIaR TE Reeamidrre Rfegena Jfdt s Fa s |

®) TFFIAWS A (benefits of middlemen): 251 T OB W RGaaIiom waifeT F@
2T | YBIET T RGTFAME 8 THFFRA [ G HF 72 2F | GBI TN AT % (AF
SEE O 8 ARW (FOIMA AIIAR T T | T [NGTdAMa [y IRG@N ARBENR &y 2=t
(TSI NCAICAT ST A G {3 & & 8 ATHBIF ATAE 2 7 |

) wErEEwE 2f$HIT (Non-profit organization): TN SATSEHE 2 SHITTIZ LB LT AT
Apeel, e Avevs! Iz afevim Tgfe Tonfn FRl E e Fare L TR | WA
R AT TFTATSRTITR SO G SV @ S[TIRETET FeTFeTg SolCeld A S F0E |
aRIers 7 CIRITAAT Fslow, eI, afsaht oot svehe fafreee fey ffew s epfre
R |

€) efSdia FAIT (Goodwill of the organization): ZTSIRG! 2SI A4 T T OIma =T
SR WG AT AN e T | AR 55 794 O TSRy AN R RGN 0 T
S gl el T AN =T TS | Siwe Afed R[Sy qrdite AR ¢ e T
Vs VAT el I F02 | (FITO-dp QT TRNHCS @B FECHT QI e VPG S
7 ST FFOF eI =7 [ oo 12brs «fb fog wmar 7 e |

TATIT TG (ATF I AW (¥, (FOIMT IR (ATF AT AGT ANSAR &y [0y (ST Skeres 4
T | O WA D G APON (e | & 74 409 AV AP WO ©imd AT 8
ST A4 T FACS B | @AN- TRAWEFIEA, IBI, AN Affs, ST afedi, Tl 8
@RFIR Afedm, Aghes s Ton AfSHTGTE BT MLTT T GHC AT @ LT Serey
FACE |

51T MNRwet (Limitation of Publicity)

AfSHITTR 2107 A CRIF SRYFS, (ol AT ¢ F@eE [y e SomrdRees N 9t 4919 Sy
AT #Iete 2 | 0N &b1tad R Aiqae! ¥ SICev F41 e

) fRTECIT ST (No control): A6 FRGEER T ol ARG @9 «@weR fawae Qe 97 | 936!
Afori e T TFersa I v toft Fca [y B ©f bitad &y (29 F0 (T2 TROABI
TobIM T & W1 uB e o R (B9 Qo (92 | (I BIE BT &b e AT W W18

ST | (@I CFCa I GBT (TS BITTeTIR FPeb F4T 71 & O3 QLI 2fSBitaq (oxe g T AF
ri

) FSIBF ABIIT &S (Impact of negative publicity): &BIET T IM LHRSE 47 I EIR_T THF
@ @SAF TI AT F0 ©F AT T IT 4090 SNFCe ARFIS 2T | Wi (@i ATIOeE
fAfUe @ @ AN S I e @R [T T ane Feee fof @3 et wvew w6 | @

CFE @ JITIF T2[ GF (063 &S AT A SIF Aoy Ry 8 AT Leifqe 77 | (oqve
2BICIT AACHCR AT e ZCET OB 04 Y0F Si7ed W RIS AT |
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sT)ﬁﬁﬁ"j@t’ﬁﬁ(Limited exposure): SHF 2T (FG 1T LG ST =X € &%) 2@t Fose
WPT G bR FIECIDT REACR | ATGH! A STRIMATER AT FREACT W AT 1o a0 I 0 1 R
T AT W GF TF A o G Ry T 90 AR A @ R wied AT 9T T
S FER | TR G IRAF W 0o% P (FOF FI(Z PIfe TIMG giEciva &7 71 ="
CBfeTfo=ia BITCeT eRieea T3 AR ToAfge AP (e ©Trag YiBeeiiva =X |

¥) &biF @ ¥F5 (Publicity and cost): IMS BIET Tl (AF SR S &, A6 FLFER &)
TISICE (I GRCF 9L T Fa00 2 91 O A& AT GFGe STSIF Fal LR {75 I2
TS T | @V GFB AW AT tofy w1 Sy S AT NS 40 <95 T AT | Q6T
BRI TS toft e SfOPNT WHE WH TR T W | WA QT eI TS
FRBATE & @ T WE T A @ T g e F@ “Afapear Topifnce Swyrete @
feg o 7 FACO =W |

8) JI© 3F3BF Hfeawe! (Damage brank equity): FSI6F 2bRET e 3F3HA TR WP ©F &R
@ 30 | W ebReR A8 R R 7l o_fe et ¢% | foe g eprer 3 e st
(FSR6T ABIERT ARITS FrACR @I CFd [AFT qR FAF &Jfa T 0% MG | 9 @ [T’ 7
PP SIRE bRl T 2eADF AR @(edbd MAeE TR I | GFA @ 2ol A
CRIF &S T (SA6F NS o Z0 GBI SSA6F WIS TS 41 472 FHow e |

5) SW%® T (No guaranted result): &5 (ATF WPHES (@ T <INl I GBT Ao e I
TR | @R T QP I €% TR 0 A ©0 G L9 AR ¢ FHRe w41 789 | fF€ s
A &bIRA &OR @ A A (AL A0S T A1 | SIS NAe 476 I B I ARG ==
QT (AT G0 5 Feireret AN AT GG T HToT i FT FFI#IF 77 |

ToYT, A6CER (o €R0e AT AFCTS BT A R SN @ae! %) T4 I | ©I2 97 (AF
MG @32 GBI LN A JW TIF (o FACO T | A9, (TAT AT AFSHIT T (I 4201
AfeFeT 7AW AT AbIfET® 1 =T (12 WL el 7fE e 207 |

AR ST (Image of celebrity): &bt CF(q T4 (FIF CERTE QT I T O OF
e I ((FeAHF U2 TSABF Y302 I6 @ AE | (@F- I (& ALW 0o (@ (&I
AfSBITT ATF ©F 2fSIDF TOIT® &WIN F(T O BT U] (SIvF o FTTe AN IR ©OF

FiEToOIF I OF MR ARHATY I 84T | SFreIta o1 IR FT TP (T EIEEI09 AbReE
S AT PTT FSADE TSI (AT e F0e AN |

IR '8 BT Ty AT
Defference between Public Relation and Publicity

TR G ABTEF L NP2 (FIF Ay o7 F908 o a1 | I 27 Il 8 i S,
@3 a9y | Ifre aia TG & @33 T3 SR R g GRS 8 giReS &g ey % w4
TR | PR @ b TR [ i w2t 2feq™ | [T el AAPRAR @36 Srarediely

RIS ZCAT 2517 | B @ [N QRIS ATy e == o AT Il <t =ee:

SR (Public relation): JN& SRR AL IPTRF B 8 PToF @I (A0 NPT bReT T,
FETTS TRANS R &AfoFeT bRl 8 $TF AFRE TR & AfSBF @ 751 FRGT a2 FF ©F
AT FHATS TR T |
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&51F (Publicity): &7 fofFe Braes 1 ~FE T4 ¢ W Fere FALOCE A7 I afeva
THAE TSNS PN AT el CAZH 7l AT bifzal I w2l AR v waim siaws
51 =11 T |

TSR ¥ GG T LRI (@I TSI I 2T | TF AGDIC O ey (e ToifFge feer
QR IR &) THIZCSE NRCH T4 2R | gori=re Ay [T e 0 S @s sz 2@
NG | EF o @3 faals AfasR @w M3 «ftes 27| 93 bifte @@ TM3TE A6) @ 20 A |
9IF e & e Aoy REfer @i G @i S99 @ efem adie @3 e age dEd
TR [0 9t 4w afedie srufete afsfie war g st | Sgfe S o9 fw
g Tifer W3 qiRetere =iy fefa Fare =ifa |

F) G5! IO AZ ToFIAT 20 A5 | @ANA- Af DR orely [Kww w0 zovz [awfoa Sorgreer zee
2517 | 5 IO IR S JFTTT ZCET ATHLA (FH- (T #/ely e 9 2R ©F SAZI2IA |

) S AfSHITR T e T4 @2 A weitaa IR AfSE ST (@[T ZEA Ao | oy e
ST G0 A Nrox ST =TT &5 |

) FoNFAN T 95 AW (ST AT TG I ©LT EBICE A6 I 27 | AF I ©F Jms
TEE T RGN I O FIBICH ORI Je = |

) SIPTRTAIC SRAICeR I TP efofdre 27 g3 AT It AT 4IRS IPris cof =7 | f[5g
ABIHR (F(@ (FING ] T 2fSH Fo{(F $=F TR T4 7 |

) DI (SIS feea (I Tzl AT 1 | 9o e WG GB7 #Afpifere =7 | o1
(@ e AE STITEIE QTe W3R ORI e f[Site ey @3 FE@y SAfwifee 27 |

5) bR oo e el @feans Ton o A [Fg FPRETR aFfe TR Efsans g
CF | T BT T AT TS (T I 2 e [PReaes g wiees @ 4
J

T) oRIRIT RH6oNE AfSDI frers 92 F0a AF (8 ABIEE (Fd SITEIE (I A5 I2 TS
|ri

SATRCIT T T DI DA AL QG IFTAT QAT | (oA & F507fod 9Ffs I@ W o

AT ST Q6 T | ©I3 AN ST AT N o8 2oad feTEa AL [
T T A |
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@ HIRCHFA:

el @1 a6 e o 2@ ebR | /ey (F b Aawate IR SIacs o &wis 7 FF
@t I ey STwredites SIS #TAITS AT 7 SItE b 0T | ABITRT T G~ CAf*IBy =eerl
BT CFCA SOITSIR (I ST AT 1 o7 [Roelsy efeas Sl Jif et bIRce efbieas
AZATANTST WE @ | ST YOI O RATIIA (T T@er A | 97 Ferwat Af oD sw
31 Reoles Ty Miee TSR IR ATE | T ABIERT 2feqbd W (@fedivd 93t e (rate st
TR | [T O BR AR 9IS | 2B @ 20 AR e Sarow ey {57 T
TIIC AN Sy ACAFICH ST S FCS | BT T T ALRS (I P, AfSH, T,
¥, & GIFF AR THAET TS | ABICIR LT STrIPTaR JCeT 997 A7 (IRell, e Fifoxter
CIFET, TP SRS 34, AfSBitT ORufe 2 34, @(edbs oAFRE A4l W T4, “oTaie
el SifEar {2 w4, (o oS! e T Tonf | TCES ATl e M (@A SAely
REET CF@ bF el Ol A w03 | Off Soite Sg oew a0 G 93 FRGT Fres
(T, I @ &Y I A AMF | G S FIAFe! AT IR AT GREAPTR o RfGeH (A7l I |
TESIRIT G (ATF IR FRA TG 77 AE GR AfSHIER AW Fo I T4 AW | =IO AR
W (@R AFSHI BT T SIwe GANRE 3 Afsdifis Afdr oo Fare 517 | &b «3e
TR AR (e g <117 o7 0 I | ABIERT 9T ool @6 o «IFe |
ST AT R QF6 IC T IR BRI TP G5 ¥ | BRI (o I AT
AR (S GBITF AGFAL ARBIET F90e 1 oA Afsdiee [fey o7 Tome T 2Iere 27 |
2BIET TN AW BIAF AT FAF (5T NSy AF¥ F ©f AFSHT Ty I@ 40T TN A0S
“Afers 27 |
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51T GRS ¢ BTz

Classification and Decisions of Publicity

Ty

«q 2N I SAAfY-
o pfta ey TfeAPRIR W FC© AIRCE;
o obitad Aifele ITred 7w fce Area;
o DI (@ YN FTRIGIIR SCEAIDT FACS ARCI;
o IBIAT ST, IS @ NN W57 FCo ARCE; @R
o 25T TGN T YETAF FACS A |

G35 AfSBIN SIF 21607 I ERT TF SRR N0 e (el B Ty b (0o Sy 2zl
A AE | ABIET STlT VIR &) AFG el IR0 IAB (@it 2re 27 | FIet Im @iy
JIA B FEET AfSB AT 5o T w2 fwaft ooy Fd2w Face 913w st aw | w=ig
S[ely BIRET ¥ DT AT T 2W T (72 &b elfSHITTR (T SATICI ST T | ST BT (FTHTTTL
AT YT FACS AT Q6T ST QT (ATF B A FLT S TS | FHHCE Ll T
@, @ el e Sy @ 8 JFSARPR SR 2 G A6 S AN (Fol &
e 7 G efepitas Raw Jface wwesd S A +7 | ©1F $F ~RSfEre oiF b 010 eere
8 FACS T | BN (ATF T FEAFE (TS 20 (oI ePITEE Sy SAMITR AT &5 aF6! 7Y
AT AL F909 (S |

IR @It I e

Tools / Classification of Publicity

AT Sy BT It 2B TG B (@0 AN | (@ FIAMATER L TS FT9F IS
@Y oD TITeR B ST TR0 AN | S Gt 71 e Racm e efspie sagr ¢
RIS WHE [AEEAE [fog @@ s/ ¢ peiifee emim W oviw R[fey @ AT

fAfTSHETR S S w4 JeE:

S, QM Reef® (News release): afeditTa [fey g ot efeditTa Iaewa e wfow A1 S
G e O wE TP A eeliie qe AT @Y [T egfad ’9, I, e wepie,
@ Ay, Aifes Sy Ton A@w [l Switg gt Far @S A | ST @it
oI @IfCT-ds (WFIER THace e nifores o f[(feg afaew w@am [eefe S
LAFIME 2T | AFSHITTT A (AF A [l Cofd T0a LFI0HT & (29 @ FGASTHAITS 21T
el

3. 97 fReef® (Product release): Sas SAfed ©iva fNow fifenrs saw e | @A S|t
e moam e Jifdey S [(fSy qaa @4 g 3@ AT | G AR I (ol
@A 8 TR @i T G N sitrg Afifens e a9w o | @we- okee
BBt reiifag ififens srtes e Sims afed fafire avaw e | e 36 e T+ sy
AT #T4R 9T G0 Ay RSl SIea e Tl (Ao #A1ea | Ty Koy @ g=eelar =iy fwsfe
(@ S |

3T WG B1-20%
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©, AeJIWE FATIAT (Press conference): FEME AR I &bfeTe &b (@Freet | @ity f[ifeg
i At AfEE FieReE Sge ST 27 a3k AfesitTa @ ePesid I Tely [ww oo
AN TAFIT T4 2 | MQwe @3 Ry e ey gqwiw oy s a3 @ [aw siwe
Tome @ AfGFT gFH 0 | (FICT-35 4T TN s AfSHT Sina I RG] ¢ FHAGRIT
@O I TS a7 W Ao A 30 | QA AfSHET 7% (@ QIS ¢ Ffe
OLJ AR 4l =Y |

8. A (Sponsorship): TETT (ST A QI THILT ABF (FTE | (AT 8 ASSITOF
@ wFed efswifel, e Siem, Ry F@w, e e Tepifrce f[ifey «qwem
AR @ AXRNIST FCH RIS (@FAMNRTE ABET FRAICE FICS AL | g FoIeT,
25, ST Topfrre @it @miiftete @i @I 5T 296 0= | AFTM@ @Iz ET=7ie
fifeqr @iee AfSDITT A AFHPR FRIM T FA0z | AfSTRIfrer SeE @ rrifReTE
TCE RS ISABF (IR0l Tl T G SR[ST TN Ww @ 76T Afodiea fafie @y
Afere 2T |

¢. FMIAT (Editorial): &AW TIGIRTAT S TR € opmmarce [fey faan fa
D @ AL T AT | ATSHITTT FOT [ET GT AT THMITT L ProoF 0
TS OICF | 3 T AHVFICET Sl TIPS Svizael e efsiem ey 3fsams
RPTR O KATT AT | (@ (TG T (e LTS (e S sTimacs i s
TAIRACTTR! (I (i1 ¥l [ @3 Fiwife Sifer [ SHieevar Fee A1 |

b, AMIT BF (Editorial letter): AT 2TSIF 7AW TUTT TR B Nosma @< wwiag
LI | QT FHAWBNT AR e R T Soed Tome Feag I @R G 7T
Toe fRfresd ome e g @ | [eiw 3@ [fog oo 8 Tewifes “/iwa @
T @SB BCATTFST A 0 ATF O HIE Seprrraet Rfeqy 4o Tormre emiw 3 |

Q3 T VOIS FAMAQLTH e Qg F0e AN QT 7 {fF wwiea s g @9
FACS AR | T 7 ofeitas e et frfiesia g 3@ oiF afediT smgte

SIS N T |

q, ’{@W (Draw attention): IS ey fTaw T=eicea ’{@'CWW 2f S ﬁmz[ef%%@
TR | A “far freme 67 SeEan SR et 403 (@FoIne OIas A9 1 A df o1$2
FACZ | 00 AN TS @7F @A (@3 IR T @ o *ifsae g guees = em
FAW | 9 ™HEF G T ST IS QIRICTeR Z6F (I |

b. AAVIEY (Partnership): I8N TR @3B argsd ep @FE, @3 owe AfoyH
T R Ty @F AL A FLGT ARG FA0% | AfeFe e A AR AT
BT L o I I | I QI IS (@Tered e 26 T ©@ FAMF “A6aF (12
SR SIfERIA 2 | Nefflix @R Lyft @3 735 efedis seimifaees gt Swremersast 2@
TS AT |

5. 8 B (Film and tape): S &fSHIT &6/ @FieT Zma ey @ Grom st f{ea A |
GF5T efep™ qTfs B THero coft v ey Bfe ot ebies &y cead Fea A |
A @RI Refvsiers ar gorersErTie oy Sy weerofa [y wiiwe @ fHeifire
AbifTe TR | e TR g Afevid @ oy I G TRl Iad T THCAB[ o IR

EVDEACIE) PDT-299



ffqq () e

ACE | AN AT 8T (TR W TP PRGN (S B8 orieee epifee =z
AR |

o. fATAMIT &R (Captioned photograph): IS =26, MRIZA (T, T Topfg eam
AR CF@ NN 29 929 %7 F90 I HEEw 2R 26 9 g9ew ToRT 99
b 2w faaa<Es e RRad @ 1T (AT ACF | AR 9w (@ #Acly [y ey e

Y T EIUEIE 7ol Y I FF & HEAN 2] I9eF I | SR
CRVIFFIRT AT SR Aoty ToABIoT 8 A5 afe REN HE= 27 929 F90% |

. AN R (Social media): ISV o TR ©2 € Y& Tr | @ Fog @ Srgeary s
T ANGE @A AT | THRCE € T (FF LBIE I Tgq 79 SH[e IR | SFo
T SIMd 251 ZICE 770 &Y 97 03 (Feemeg | AWIEE @eETe® S Rena
(TS, Fo0, B0, wwe gy, T3, S8HTa, %12 uiiv wwesd sl AR SR |
AT @M AGNGTAT (ST RS AE ASTT IR AGAF Y7 Fgify e
aeR | (P Afepaa afedr ARRITe A Tea o4y Srar AP ey sfefy q [{oem

SR I8y ANIGF IO SIEA T Gr2 3R AP GRS AT (o Fa0% |

AR FT TR AfSVITTT @ IHGT TF (@ NP 927 [y avF T epife 2t sies
ABIT T | GRS 267 FHACF (O N TGP QIell 8 &y &b (0T W& (T R AP |
BT NCAPSTA TF© 4R I (I ACACR | T T AT 2T Gy G (1T ST Sl [ 7 |
o] (ST (FTITE FOTST (TAT O | T &BICER (FTHITSTE AT O AT FACS AR 4567 2lfspia
QI (ATF LBIER A FI4T 7S FAA |

B LA Y FraeR

Major Decisions in Publicity

AP TN (FSIM o197 A ORI G ©ga FF @i *fe=iel zifoqia | @it Ko e swiey
AR TFETT - ORI &5 A T (T T Wig JffEre 7% =7 | f7g 92 avme
YOI TV FAF (Fe@ ool qagrorees [ifeg @ e gz Fare 20 @9- I 4519 I
BIETICAT T0A, eI Srey 5 20, &bl & AlSe Afs= f[Feita ez 1 204, epiEd A6 Ny ¢
TR, AR TN [T F41 I 397 | &BF FRGT ARG Gy [T J_Bewcd @7 AT

el Prales YR a=e T =3 ©f T8 A6 F41 Re:
S, 51T Sty [t (Setting publicity objectives):

oo R F0q B9 fJfeg Ot ARTe! I ANF | O BT FGEN SR AT LB Sy 16
R @1 I ARME Tl 22 F900 201 | GF16 A6 FIBE T I & SHPTE {a [eawar
TS R | (AN I (A0S AN (Foa [eary Jfa T (ot roTore (e b SN qLCS A | &b

FIOCE (@R TR &= W forfe Rameter aree:

F) IV AFICR TAYSS! (News wortheness): BT WK (FF #ACHT W 09 (A7 78T | (3T
T FIZ AT (T Ty FEWHAACRS A2V B | O QLT 2107 6919 CFeq [Roeg T dore e
TH | 3 FAE AN TPE QN AFEANT SR Cof] FAC® T T AW QM N30 H B

FG wi 1208
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AR zre A | [feg Aametag qfifns Fere Qs I AETeE 97 o[/ di@N W e
ST SAFIT (LTS AN T |

%) et 8 fCaama &= SWisiel (Stimulus for sales force and dealers): e W3R Regsiiorg
TaAaT BT @fbin e S At | @b ey oitd e ¢ Rt ez 32 e AT | Tg
o[y IAE G SAPTIR &b T R Rerea @ feaeie Toge =0 AT | IRl G FCH ToT
st e g A S e 7X feamme SIRge ¢ YA I TAZEE AF oA (6T
et a1 Ramem 7 Rew e T=REel enF I AE | T P obF IR fGorw e
REre3ag Aol I7o0EF Wi 8 TwioI7 98 3 |

o) T It erreARre! (Need for credibility): &I (F@ SIS 9N 432 I AE T AE
T | BT TS AATH MG WS T | AR R AACT STSIT S TS A L AT F ANCE |
O3 (@ TNt SedF [N Mrema To I3 [Reareiq 45 03 A0S | FE (FOrd Sg A

CFCAR 8 T IR R@T ToF | FMCP efbiq 2/ely I AfSBia TIE qaeesy [T 92 Face A1 |
A7 T AfSHIT TF LvIfeTe O A (@ (FIF MGG (BTF AKMHAG T AAIIICS LB Soicerd (w6

e Q=i 2 |

¥) Y ICHE (Small budget): &5 JoT© AbITS Y SO 45 AT | BT & SCUSICF (OX (FI
g W FACe 7 A | O e Ry @0t e vl el oSl A T |

3. ABICET AT 8 I fRE5 (Choosing publicity message & vehicles):

251 s wwpsld FTaie =0 & MM &blF F0T W (T T BIF FACI | =TS 2BReAT ©fF
AT I ORI MG F AQW &bl F@ ©f [ 97 1 @9 Ap5RE 36 weifafoe @y
AT Affb® T O e 8 FAS B & G ©F JeAAIA AT Feqm ¢ oy F5ow
FACO R | T ABTO RPTATSIASTR BIRC® U7 FAATeiees [eeay & wieg A1« 2Perer & fog
Sfefre e 7 Farr 601 Tonin et dbi S ReeT PSR SRS Seces Sz Ifa AT |
2AHF QLT W3 0 A6 FACo A (¥, QT Foreleiee [l [Roeiwes Siem e ol T 27,
1A N v grom [em Tl Te a0, GUNFE GRIF N e 8 13 geErelt enfre
TPATSRTSTAR BI2C® foF 47077 | I ©2 Felfe Sag U RPTHTIT Jad sifnr I v @3
(TSI 0 2fSADF G (T | FAF ABRS T M FCF 3 7P 027 @3 AfDIa & F0eB 77
V3R AfSTIPISIR AR ST Foq GREIT MFW AbF T ATAG O FSf ZAITSIET MEFS 2 (AeTd
OO BRI AW 3 S (5B P |

APAFT HFM FRI60R #1F wp I P el U2 AW (FIF T [FOld 2bife =03 | IR A4
EI50Ta ©oF o5Itad erel (91 0 | SEPIYREE NP0 SAFHTa & (W M=o! S9E (6!
WWIWWW&@WW@W%WQWWI GF AF G0 AT &) @F G 49099
WG T2 B0 ANF | (N SHIRFTTRA JeT] T:

i. RO 3re%: 2003 AN T 4 TN @RE @ = FACET ©F & TAL W4 o7 oo
feafes |

il. WY A S @I O el Koo e e e ey e w08 TNBe (o I
fafSs SIIaTE eI oy M o |

TG A6 BI-20¢
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iii. afSPTR AW W Iew T afevEeir [Kfen Amfas F@m ~FRe MO SR
TR |

obIRE I ebfeTe RfSTRQTER T4y @@y T@l @A aamar, e 20es, @ [l
TG, ST e, afedifs e Ton | afsdiv o ot @ ARGER & Gt
YT ZCO GF 1 QFIEE AT Q2 FA00 /10T | 2T F#1 T, A6 Z0R NS AT GR0T = |
T2 O O THAM AR AN AN &BIAT QF6! Y A AT TS | (F A 25
STt fogive Togoe Fate fiw w3 R & TR @F (@9 ((FeI5F 4o 7 *It%
s (2w qreTe T |

©. 25T ARFFNIT AT (Implementing the publicity plan) -

2BIER &y ey 4o ~ITFew! toft T4 2 | 7 ARTTEN! IWCI AT FAT TWIAF T 1 | 4T TF
GFfG MR @ FFAT THTHIf Cof A ©F T 9FG HIACE IR Ty ANA 7oA | g AW ot
(VT (T2 BIICeT (AT (AT THOADI (AT T 1 | ©IR 1 R AT &bl ARPH o Fl T7-&
58 WA 33 F T | B CF@ [T IIEAE VIR 20T TR FGATHR AL AT
FE AEW A ©AJ AGIT IFN T | ABIACET I BT NI THMCEE FGS TR (T Tere
T | T BT QR (ACF AT 57 A e Fa0e AR | [ I ABRFE T4 A0S 2
©YF O A AF AGHF FMIma (TS ProF AE QIR THMIME AR 8 AR
RN SO @ ACF | 9% CFed ITRCeE ©R, F5, I b REaeomg =ree. MatEicse
THZEN I AW | BRI B IRECR ANRGE KT A 00 &7 I (FIF 4R A1,

GET-TF(G (AT e O] St AN T R0 | BT AR IBAACAT & HEAR® et el
4R

F) A5 R R oo Raeg [feg «xeeie @ At | 7907 A oRE foge wey faasea
foFer (1 (77 | A AT o1 oA FA, T O FACK, P @ G AT AWepTe! Fonifey KRR
fadrace w1 faze e sees |

%) BItES B Cofd T4 (Build a publicity team): FT 25177 [fSy o 791y 9@ ©Iva 4O &5
o tofa w1 | eviEm s [ifeg «@rem SR AfRmEa Face 7@ 1 3 FERER @fifiers s [feg
e THT IRy &AWl T4 27 |

%) FEET FHWF (complete activities): (T T MG ©2F Il QAW BT & FoTae TR RQACR
S A TG A &) AR ST T 1 | (T AT [Fhir ebieas 3¢ 2o Rwbe
TRCR CIRGTE e FT |

¥) QMM (Communication): &bICHR I FG2F ACACR ©IA AN GFOT O FF 0T (Ol |
e aca ISy APR-TGET FTRVITSAI AL AELHAF @A AT | Q=G 2B IV Sy
AT e AT AN AT @ T 36a bat | [{es 903 W3S gegwarar @ Nifs Wfaema s
T T 40|

®) e (Recommendations): &5F “RFEl IBINCT &+ A6 TEB @ [fog % IR ©d
TR @Rel T | AN BRIF O FART AT GC TERCTT FAI ar=el 1| W S @b FEHCS
TORN (P ATHF NG A T @AN- (@I AT Ifee A RS (@IF THemE STl
i\ﬂﬁl

ZTHRE w6 -0
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) FE-S1* (Follow-up): &5 B3 fiawe wie vz a1, AT O &bla I 5w 2eoz 61,
T MEEEAR e St faal, Torifn fRazeniz FRfreeita wer-siv Sace =0q | M @RS @
T (AL T O (IBIF TATL AT (IZ Q2 FA0O A |

%) %3 ST (Re-initiative): T &1 FX FFTe BT T T O ARIT ABIER & TOF STl
2 FACS A | (FIF FACT TSN BT FIXGCN IRGIRA A1 ZCeT GRIF (ATF 0 A0 6 =03 a1 1 =[rda
T PR RS FCF Tod ST BITa NG U IO T(A |

8. OIS F&Fel TR (Evalucting publicity result):

25T ARPEA IV 21 BICAT C= @ Ty FOO! HFe AR (6 FEHI FACO S | &b
TG ARBEEE A7 Ay Kewy 33 A @ =0 21ea | I Rewwr srvdizeicy o0 IR o1 s e
FGAH(P ARSI 58T FAC (T | A B A el efbier feers fafeg Some @ i,
Ties e 1 R e T (FfoIDs e ATCO AN | &bl TeFed GFFOS T Fal
I, T BT SFAT (P AL GFACH AT T T | O AW A SFAT (P JIRIER

RIS

3) WW (Exposures): 2fSBITTT 7AW BT 2 ﬂiwwmm EXGINCE]
fofers Teree TR T4 AT | FCAF AN (@ TP MIAMATE O3 AIMBT AF FAT ZCEAT O AT
S TR ST 5 T 2% | I S BT SN3IR AT Y5 SRR (66 A@M Sy feder
T T | OCF U BT “afed I Aas! IR @67 T AR IR WG [oqer Fa1 gl S0
TR AFMAER 0T Sl FOGCT 92 FeIMBT FIECADT X ©IF A0S =7 #A1eqT AW 1 | -
OFE E AQWG G FAE (S O O AIMIG a1 ATT QST (e | 9y e oM A
T T (@ (FIGF (S AT 38O IM (@ AW bIfFe T ©F e, T A F6
(T 4TS WA TRAT TRIGE eI Tl T |

%) SR ATl AfaST (Attitude/Awareness change): Y357 b7 ST (AF (TSR TN
e & 4@0ela ool (o A A SIS AF© MCATSI & GIBE WG &I FICAT T Yoy Bl
T | QTFE BT “EF NI AN ABIER ~Fq! NI AET BT FeATe RO ool 0 27 |
QAN (PIFGT-35" G 7FIS! I I N G Hooo! [2e] Y78 I R 47 A TCEe MAreF
7 3feqBT e @ | 68 @IfST-35 T ST AT (FA AF AFRANT FIC WGCAF WF TMCH
Tree! [T I A QIR TF IR AfS e Mre s @l I | F IR ARST
(TP SIBIREITT eI T4 78 |

) R&T G ST (Sales and profit): &6 T FIGR T “&fo 20l [ @ YT fKaae |
B IR T A 2By T ¢ R e A R @ (67 I A6 FRH 76T
AR | MIRATRA FE AW, AGRER E AfSiad wred A foTm ¢% | [FE AvieR o7 e
ATIT 2T A% | TSUI I T LB FIRG 7T AACK |

TARR AT (AT A AW, &6 ool e ewpsd 2fens ke e 3@ 1 o @ gt
TS ARBENT G oo [T IR Pl g7 0o 27 | St W A AbIRE Srly
fdizer, s [R5, ARET IR 8 T TR o @Ppeye FrafgsR ko Fare = | =K @

TG Pi-204
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2B T© TS G2 PTATIR A= TS IR0 &bl IRGA (R (1R 2D v @R FRer e T
IR |

/Gy  rre:

TP ISy T SItMa &b SRG BT @S M1t | @5 SIRGA IBIRCTT & ST
ey @FTe e I AF | @R g (e @ifite ot w4t 7w | afsm ffeg
R @ T, @3fed =9, A6 sTeried, Aoy I ORI, ATES S Torif sam [Refe s
A T @ACS AN | NCF ALQWAG ©Iwe g Fas SR @it . @@ @it
AT fee ffire e ferits g | eI TeweT qSis Jge ABfere efbid (@1 | IO S
AFSHIN ZTST “HAMTAT N LB FRLTE TS FANCOR | AW NS SIS TR @
ToprmerTe efev ey faw e e @ SIfiteTna T AE | FBRs, o (T 8
A AT LT IR GF0 T9d A Tof[e ICACR | TF© (MHAITHAT Sl 2B JIBIE
oy ogfE o7 Farz | AR @RI g ReT @99, 390, 5209, wed o, 3ehey,
F37 TOTT wwgeld ST AT TR | GRS FIERN 2R, R ¢ B, Sy, STeemE 5
Zorin epitas wwesd =ifear RReta sie sz |

AP T (@FOIMA AT A (R ST ©ga IAF @F =fe e gfons | @3 45 I-IE PeI
T BT FIS BT Z0, ABIES Ty A9 ARTH [FOIT arzel F1 209, BIER AMF ¥ F 273,
A5Icaa 57 ABIEFA fFolg e 2R, @bl 0 el IWIRE T4 7@ 9k [FoIm dvF
FRGE T TR F91 E 29710 | 98 T AT AT AT I AR GI6 Y 93
AT LI [IF T TSI |

FG wi 120w



ot e

o-v-. o IR R R ]

Sales Promotion: Purposes and Steps

Ty

«q 2N I SAAfY-
o REF TR I of IS ARCA;
o G PR STPTIR 1T FACO ARCA; IR
o @R AT *MCFoPTIR I FICS AR |

@ e 2tk /ey @ @R =, 9 TG o QR (SR Ao aAfsiaar oo w40
T | er @i Aoy feww I oo [iva SNl Aot 50 | (@1 (@I ¢Fed [{Egesn oy e
T (OISR *RISITS @ o6l T AF AT AT I A | [ Qo7 @eT [e@roea o oS
Fo (@old T4y efefa 38 0o AN, A ey Qo 79 [@r=ieea My G710 G- T4 A
S TG 2PTIR (ATF A Q@I FREET T ANSAT AW | A JIZI2 TGS ST eI LT

TAMTIIAT IR THFIIAAT 0L AL PTF T g | oy eiices e e [earem
@A (EFOIHT 2 & TR TR, G [T &9 (@OPTRItE Qiag o) & Fare Sifge

T | T 2 TS WA RPN bifAr [f¥E ofenw vifen Jfa o e @ ewesd o
e |
@ &9717 (Sales Promotion)

AT M5 el T 20Tl e &7 | OF T (@SIoMe “1ely T (T Qe 2T GfY S<eefer
8 T (RN B T 7 | AR o R &R Fece eefifre soly e Jee Al [iarr 34
T | T fReteis srar aft =1 scas ) ez et e A1 efenit e Jface TRt 6 |
eI el AW AfonitTd Rerd e &y J=e Tgae Swioaies SRENCE e e 90T | o F
e, oo ¢ Wfes ey oo Aoy a1 CRIF Ry Iy FFNes [er o <= =7 | @=/=-
(TR W 27 IR R Sg3eT NeAreq qfea oy (aroima [feg fafvor Saira ko awe =
AR | 97 TARIER AT ToowS elfspiera T, AT fiet ate | @ Feeor, F9W, bika fw,
TIEA, (o1 ST TSN | TARIRANA ANS *} (GO & efSHIR #Iel7 T0F g B 2 432 oy

(TS P2 FH AT | TN S ALwra TG0 [emw e ieas it i 1 Rl |

Philip Kotler @< W09, "Sales promotion is a short-term incentive to encourage purchase or sale of a

product or service." (&R &K T TGP Swl==T AT ely I ORI @ ot e 3 e 1)

American marketing Association A% 09, "Sales promotions are those activities other than personal
selling, advertising and publicity that stimulate consumer purchasing and dealer effectiveness." ((FSITAS

TAE eAibe T qR feame el Jad av Aakeer, [wee ¢ oom =gl sy el
FREACS [T & 0 1)

Association of National Advertisers, USA @< (S, "Sales promotion is a short-term incentive to the trade
or consumer to induce purchase of the product.” (R AT (AT THIE Sl AT [T AT (FOICP
Aoy T TR A 1)

EEAC BT-205
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TATET BT R M [eame 07 Fe0 W, [WME FHieed oy @ A JIRCEE & (@ol Al
ARSI &S Ao SIANTETE AN 5l RETT M =0 A1 T4 I | 20 oifzar
21 I A 20 T Aoy Ry Iface @2 &1 omafe 39 T ST A0 | AR S0 Tg
o] SRSTIR AN RTINS G2 Awfoq TR e IR ACF | TAF AP [T o @R
AT TR YHBR L (FOIF Aol T Tga I IRGAE [ A7 o1 TR | ool etz
ey safe @wa- R, Raer, srerreEn Topifna «miif Rezr fag Soney @ e sfvafve
AT RGN ANS ANCIT & QR T T OIS [ &A1 0T |

R epieicd® TR (Purposes of Sales Promotion)

R PIIRR SCAST (AT (7 AW (@, Ry e ey Sowiy =Gt elfSpitas #ehiy [ewr i | coret
R THFOFNTT WFE FAE G I8 TG BT JF | TS [ ePIae ey il etieas
ST RISTASTAR G e Jfa o | efopet q o) Rews o e e @R
Ay facke | [feg ATl @t o AR @ @ETT [ar @it =6 I=eE 5% @ AR G
R+t 476 TR MW 2.9% | FL FRCT oA Ig=Awore R e &) e =g 3 FAR |

AR IT TT AfSBITTR R PR ewpsd e, et =ifeas Ko Rwar w1 e
e epTitas RSy SrwPTIR ST 41 ZCe:

S Wﬁmjﬁﬁ (Rapid increase in sales): WW&WWWWW@ | ©fgR @y
e ooy R &7 FIoa ey wene (@ | T (IR A1 ot (IR @ R SR
s T ofies R g <o 27

R A ARE WW (Attracting new customers): & W Ty AT 9N 8 TR (@FSIAT
ofze Tare 2@ | Fate T AfSHITTT Wy (@Fo! & FRT WR ©Iwd @ET 1 [ e
(R LI T (PO /) T FACS L] 7 |

9, WWW (Introducing new product): IFSTT TAF T 2[6] &TOF FT T O ©F AN
SIFRAT ST T AT | 9T Al Aol e vifzwr sjfew Sowmey e @i i@ Afwree w
T | N A A, T TOAER AT gl AelCE NFAT FT (@S AT |

8. AT @ Sgm $4 (Encouraging trial purchase): (@SR AIFITETS T Tga S99 &
T | PRFEP A T (ol TfE we T (7 fafie @rew Afiee 77 |

¢. %3 @ ©ga ¥ (Encouraging repeated purchase): 2fSYIT 22 AHeTS! 71 FACI I 22U
IR T AR #F (13 (ol TRfre (@i #Afere T4 AF | R P I TG GFe
T (ST I I A0 T FACO AR A B G2 e (TSI ) S T A |

b, S BIIF (PN (Strategy in decline stage): o7 B (st (oIt ftelya qrea BifRw w0 @9)
Sy FREpErsT i SO0 A7 | @R Bea Fro Ao {eww e Sowmesty Rewsr e SR Afbee w1
T | (GO & G @ (ST STRFICI LT [0 bifRwr i vl = |

q. afswifterm Bt AT (Stay in competition): IO efStart efedag e B AdR o=y
ST AFSTRIFTST NIRRT TR Bl K@ Piitaa sTwe! (16q 27 | Afstaat afedima e
AT SN REIDA B TR KR 2T S (TG T | T (ORI e TN 2ifo 158
27 e fedi afsrifrer b AFre e |

BTG =5 *Bl-280
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. IS FF Oga 41 (Encouraging large Purchase): g S Aed (N6 Rawzm wifasmer {FW

ooy @ epT 0o @z A 2 | @FF- doft TeEwE s fFawe 35 Bfew 7w & o
BRTATER A B & o7 R &9 S (ol @ @ 1oy Tea Sga 03 9 0T
STy (G ez Afne i =117 |

5. TS y®S W& (Achieving brand loyalty): (¥ 37 IS IS FACIR AL T FACZ
AR CZI RO =T 7R “RCeT oy (@™ A (FOIAd A0 A9 FTE WA 8
e feseT wifers 27 |

do. ﬁ%ﬁ'ﬁ?@?‘{%{@‘ (Create company image): R& 51F Q’%@ﬂﬁ?@?{%ﬁww
gmiv 0 | ferw epT Aeens sifml 3w e e I s @R efecaifiom wemrm wimify sgfar
AT FE (FOIE IR TR 8 fSDITTa OIREfS 10 wefre 7% &F | Raw e (@Fofa o
I 98 R @R e o107 @ T AR ST G SANRS e |

o). WWQ@T (Increase the morale of salesperson): Reeime Toig e [erg Fid@s
e w7 | sl afeditm 2y ReEa &7 qCe @ THfee T @7 & SImd Smeers
R @9 016 ard a1 20 A | Remraifions @APT emie, Resssdiom Sog elfsaifes 52,
ariina sTel, feg IveR 7% ami Tojig T4 Rersiime Sifee 311 &3 |

3R, WSHESF JeT A=A (Expand international market): 93« SN, THRCES € T
feme wowm @ @ afear [feg e o @y 9T 012 @ TR IQEeT
AT AT AP 1 TR G eI A RS 2w A0S |

S0, w-ﬁwﬁmqf% (Sales increase in off season): fFg #47 ICACT AR I &1 T, (-
Are3g | AraRICET QAT AOAEA (I HIfRAl AF 1 | AL R [FIET T = Foreca
sy Rz i a1 27 | A0 Aroacas R ORI T R AP (@Sl AT Sy S #{ely
T TS AL A | GO R eI gt e Free #iofy e gia e AT |

¥8. T (oM TS T4 (Encourage lost customer): S (@Sl A0ACE 4T @36 /2 Jrie
T T AT AT I G I A O3 JIET A (@ Fiaee oniag R @0 | @3 4w
(PO ST o1 T W 2 a9 & [erw o el ofisr 43 W | @,
B AT f5g R ef S @2 FIFG Ty fEAFes F1C I R T Fa9E FF A |

HfEF AT (AT [T AET S LT Sro*lT FToTF 9o ARTH 190l o1 541 I | 98 757
T TFTSIE TS FACO AT o AR AT (ST 200 Z0K | R O A AR T Aol
I ORI T @3 4RO RET TR AT QTaIe 209 1 | ©I2 [{erd ePTias 1o e azet vaee
I AfSBIN OIF SR TSI G FACS 7Y (A |

Steps in Sales Promotion

e et oy et wegeld SNl o{feTe 03 A0HR | TP SToeliess AN (e Riawar eta
G ARG S0 27 | [T b7 Iy (@ [Kfog ffiar gz R aoitas SR Jeereid
TS FACS A GIBT JWF ARTTHENT LT NPT 0O T | T QTS O IR I 430 [
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ffqq () e

FRGT el FaCT ©f e arw ePiieaa Sowely 717t RS 1 | eTOI0! [RGq e SR (el 7[ed
GF5T Y AR AT SN2 2o TF | R Pt AMesoPTR I ST 41 20

s. Rem &I Sty 9419 (Determining sales promotion objectives): &% &PTT & sMrwo!
2 Sowry e 0 | R it SomeeTR Reets Gliferss Soweera Al sTi1dge | e s
AN S &P TGS AT | AATIL. 56 FACE 2 P T 4T AT S ABIETS 201 | 751 2o
T GO Sy el FMEF 7 A1 @A- (SIS T (@ FOY 27 FAI 70 SR oy
33 FIf6 SR 2 1 | Ae eww &t Fites [y Sy e 27 o o e epte sid@sm

Gy 3o e Sraeey e 31 e | Rew epiEs STz oS SIS 41 2@ |

F) (FSIMF &« (For Customer)

i (O [T T TSR M | Fg TN (W5 R = Ifag o [Reww et sifay
DI _F |

ii. (O 3T Tga T G @ 2P F015 &= F1 T | #JICH0 W4y [GhFes owis,
T, TRT oI (TR e TeIIfEe FA |

iii. TOF (ST 7o T AR BT G 2P F]0 &R T A | QTS Ay T JERPT A |

iv. TR #tlre Al (@FSIens AT WL BT & AT TGN BIIC] JF | YA QAT NI
(FSIR Ael] T 2ldre 1 77 |

v. Sffie @t WEie @er sifire T/ o e F301fb o= T | AEAT T
VI (oIt WAl ey @ Tga 9 |

<) R@zsiions &= (For Salesperson):
i TR S Qe I GR T R e e [ SR TR e 4 |
ii. oI e A=t RerEs I2EY 473! 92° 347 |
iii. Rerriior srwfrer e 741 | @p [uee! 7R Riges aikS =6 [ Fae Twize
T |

iv. o R oo 4531 Ruere i (IS (@eitid 19 19 APICS 14T I |
v. Rl GO @R AT=aie foote (Femd Fraite 2o [R8F 3 |

vi. azrel Jfeg @bt a@ ea 8 FHioa e Reraiio [Re Fits MEEeT 2re 04y
el

) TgFFRma & (For Middlemen):

i) &7 epiEm arfie Fe 2T 369 o afefie 1| Ra oo sidaw erfiwe 3%
Ao @ifod, AfSTfoIMa B e AR AT TIZIT TRER & FEF G AL |

il) I QTR S AT ACS TG ARSI Ifa TS AR Erey Rery &9 Siias a7y w4
TS | e eI S 11 A Jgm e enfes ferowrer 48 5o |

iii) GO~ TEE & [CaRma SoTE emie 341 | ©i8 =% e feamma &= [#F o7
TETRIes guie 1 27 |
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iv) ABHA GIR CeTRere TS il AR Aoy MeaR I@ OF T IR [y A= 930 @z
TG T | TCEA ST AT IB 6 SR FCT SN |

V) T Rerm g o e [ g ¢ sizerme wer ey geeem anfsrene s e
2T ST RO 7 |

oA NG epie SGET AR @ FdRe s Sy Fde $90 e | G2 e afsiea
Ty @ ACHF AN AR @0 oo FOIfe ey IR TR wwr K epw whifea @y
ferdimer a1 =1 |

3. A& epTias et 415 (Selecting sales promotion tools):

@ ooTd Sy MERe o[ fesi smowel T e ooTed e o dee | e eoiieas
(FTFLTACS YRS FoF Sf T4 I | (@- (O, [Toa @ Remeiig o [ eg | @2
o NI [REIRS ST T4 73 | ARF O Srafie foaft artom aey affie @epT oz
4T

) (FOIF O G @119 (Sales promotion for costumer): (FSIHE KRG &A@ Lo (FSIT
R M, (@Sl R, 8 (FIiE T O 00 AR I(A | (OISR &) [N 2PTITER (FIETIR 2
T, e, WY (e v, RS, 7w, @ 39 aweE, efswifret, 31 =2, woi, RIS T emie
oy |

) feeTana o @ @911 (Sales promotion for dealers): TR 07 SAGRZEFET R fibe @
To1g, ~IIRFRT TR, YBAT FOTRN o7 ST & T KFCET R &R (FE Q= F41 T | ALRere
feerore ey R @ wiaR 92 S48 =T @ (e e &%y | TgiEee e A
THEOFNWA &) (T AT R AR (T 27el T4 2 ©f JE ¥ oo, & e, emfat s, o

ﬁ)ﬁmﬁmwﬁmm (Sales promotion for salesperson):ﬁmwﬁm e
AANET WIS T A AT | MY KT Aerg wwe! i a1 JoeTl a2 Ry (FIeeTa d4i o777 |
TSI T QYO (T AT [ (@ Q= T4 T O e @ Wi, 1oy Rereaa afsafarst
I, S @i, o 8 FAFICICIH SCAE, R elfel, sz emi Toiifn |

o, ReFx &9 > B (Developing sales promotion program):

@ ePeaa Soey [Rdiaer 32 @ oFTia (et 94157 a1 T5ig 2o 2R Amew ! e [Raw &g
FIfoq Tgew | e TR SRS T GFT6 Y ARTEA Qo @32 AfREge AR S Frdger
T QS | RE 2P RGN =8 I RER & [eemsee g Sfsfie fraw e &3

R ept S S o oo afewies @ 75 fFrare azel F90e 27 o N Senar 41 e

) efS A AT (Size of incentives): REGT &A@ (F(@ Roremaidt afev (erema & e
AR eI T CT [ 182 e v 2@ | o @ [y e TR Yo IR F19 &
ST ABfeTS (@ e AT AT ICACT O (BT WS FrR AT AW T LTS |
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%) W& e (Determining the condition): G e¥IF FIEGCT FIAT AT FAC AL FIAF &7
AfFpifere 7@ ©f FEiRe Fa0e 7@ | TR AT FACE OIMF (P *S AT IO I T AT ©S
I NS TF | @A [T 2PTIER 16 O 200 2 @, dofb el T Fa0e NS FTHIEE
! AR | QT *[S FET (GFOIE A2 Sofb Aol T F40o T(A |

o) IB7 AN 4157 (Determining the channel): (& 7 NCIE 74T {Gw S0 AT F900 2
@ T 7&67 Face 7@ | R oo w6 afevm i Foaoe e @owa e sie&t

THFIAWI LT ARG FACS A | THMCE  TUIFAWR MGW I507 (7 IfF a7 | ©1%
IBER (P A e (@oT LR F00 70 |

¥) Re@rx eb1ie 5616 e (Duration of Sales promotion): R& e |07 BIY 7 gy
SR TH € FCO AT | AQF M AT e @ T O 1 (ol & Prae [Fre sae @fe 969

1 et [KfNe sare 21t | See s Grm =1 A6 [y 29w sty W @er e
Weyy AW 1 v wet RS 2N |

8) TSGR (Determining the budget): RGN &9 FHI VIR Fa9 ooy & wAfwer s
S ©IF JEH [T Fa0e 201 | [FT &7 IACEB G2 ©id F41 (@O AT | s, [wg aaio
G &) A0 o 41 | RT3 196 932 e 496 [eanel 6 A0S0 o 4 A |
frorre, [y AT &y ST SIEMT TS Ao S0 AR | (@H- FACAEER & 0%, T2 &)
3¢ % 932 AR & S0% o™ |

8. Rz oprix ?ﬁ’iﬁ? ﬁmﬂw (Pretesting of sales promotion program):

R 2P FRG POl SRR 7 w9 AWMH =@ KRG epim F01oq 5F T6RFA | ARere
e epTe SREPRR Sfveer fofere fNdme v =1 | ©tq o dfecaifrer s e e
ARABITAR {2 oot AW A% $@ (93 Thw | @F- R oot sl ey =1 64,
wfsfre A Al Sy A6 a6, [Rew @t @t 1 20 & @, o5 ez 2l
o Tonfer | w0 Raw epim hIfb poeen 93 2eTR I IVINES E2 97 AdFel, TWIRTe!,
FOTS! FHF e gz F9e J0F | ey QI 29 A6IRFA SIS e Aqge TR 99 F0e
TRIS! e R | o TR S q@eelw AR AF-ARER W E O | @AW= (@FO
AReTAMTST T fvfere 1817 IT 4aeel AR A | 3 w1 Siiare =7 790! 91 &7 SR @
T A (AT GG K12 I (TS #I1TF | (T &l BT 8¢ % ToT T (el FACI 0 NC FACE]
IR O (TS FF-AFH BT (RITAT (@, SFTH (ol T 7E IBITE SRS N FACR | I 98
N TS W W O ILB AR AR | T 8¢ % ToH JT 98 F0I06CF W T T97 (@I
T eI IACS =T | (OIS SIb=el fRCATCIT TOC [T 03 FRIET S0 NI @ FIeT o] Fr
QTS AT |

¢. @ g W’{ﬁ? A, BT @ TAT (Coordination, implementation and control of sales
promotion programs):

R o7 57 79w T o7 AW 2 oI0F Fere AN I O34T GFG oo T & @ smewt
A7 A S [w T AN, WA ¢ e | [ & Fiiey JPend ABIE G
T AEE A AT ePIET S SAMITTR Y AT QRS | @N- @A A5 T 20t
©00% T RG foE Remrada Site Noaeial ate 20% To0 =10 | @3 ¢Fa R Ao Rewsd g
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(FOR WL NEYF 74 B A | @ WO Awe O3 KA qY AT & [awq e feas e
AR Fe{Tel SoMITPTEd 7Y ST M4 FACS F(E | GRTT @ GF0F I WA & sAfarrer o
R e N, F© AN ACe A, [ew I el (@ 28T AT, LT FEFarst
feesr foas Qe 20T | Rerasea ary epta b IR Tergriae [Kifey e e 978
FF AT | TMCE LG DI BT [ S AR SR NG A | @ FFeT (@ 1ol
R TR fas e 21 |

b, Ry @317 T07foq TP FEURA (Evaluation of sales promotion program):

R @17 G 17 4171 20T Reew o1 F01fon et Jeniae | Riam epi S3o1fba Aeareas
AT T TP YR AP | (@ (I KA FEPL T BN ©IF ene [+ ¢ [awwr e
T RIS TS FepF TR AR AR ol S & At e e A | IR @ 7/
W (1 FOIDT T A 2NSAN I IR ATS (I &S (7R | WA [ 237 96 Ta2eT [1o0 |
e et T1fo7 FeTee TR ST ATty Rer epite (@ AFel RIfsqRPRR e o
@ @I ARRTET TS T, ATORZT R TR TR ere of Ao T4 78I 7% | [aww &oa
TP LI HAGETS (WIHIG AR OS] Sqael el QF:

) e #ffser (Quantity of sales): FRifF ebfete *mafs 2R RGT AR SEAR F&F TN
AR ST N AT ool T | 471 A6 R @1 FiE I 7t (@reiifew e cRiw foet u% |
T I ARBEAR 219 @i T80 IR IR 2@ 0% | T @ AR [T 2p1F IR
O AR R i (AR 8% | @ O = ANTS FR (T [T 2P FAHHT T T (FOl
AT (ACTCR AR TN (FOIRNS 2107 G At IS ez |

%) (SIS &7 (Consumer survey): R eRTF FHIO T (SISMA TAT SR AATRBRINT S Felieeer
YT 0 AR | G061 [T PR FR@ER [fog e M (@Foima e 303 ©f (40T AIQR[IEF 74,
(ST @ SI63e, Je efe (Sreitnd ek Bwjin ey e e werrel YR a0 T |
QT SY& Ted FRfeTe X A@d N (Foid ATFRFT Q42 I 27 IR O TeiNred fefere
TG PR FRGER fog 7&e a7 M (sl T ST 79 (FI (R0l SBee T4 27 |
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@ HIRCHFA:

fastels gimas 4o ewpsd wfenr 2o R 2o | afeiem e Sfam & 2 g
T AT PRGNS RFT &R 0T | (@ (S N A IR a0 S gel 2ol 2 &y
reima fafey fafroe Somie fReme eme <t T | @ SorRitad o afswitaa s, e, e

gopifn fordl AT | ReFw ePTIER Y oy q3R Soaiy ReeTT afsiera wiea fern i | Rww et
(TR NI T (O A @ IS @R AR 2 | IS T Aol e a1 =0T Ol I
SIfZAT T AT | T #A AR G e sifzmr 2 Srweey e P Sia Afwler w0
| GRIGT R eI SRS @Pps SrIoTR T IS G0 (GFOite Sga e, (@Foltnd
R A G AFE FI, 2N oI B Fro bifemr I3 w41, Afecaifron B 4, (@weima wias
TR (FOIMT TeRIfe I, @S IoF AT oA Fa1 To5ifn | R epie sida (4w [feg
A Q3R R AT STHPTR TSN G FACS (A qI6T T ARSFAR A N2 =S
TE | 98 ARTEAR &N AVCwA Tl [ @t Soeey fdier | R epiies @io Ma @
I AT 2PIitas oTee Sy oo 41 871 o7 | O3 Srely 39 307 (78 S @y e
@it fqder Fare 2T | Brwend R o7 @ @ e 94159 Fa0e 209 | @3 0F g o, e
G R &y Seml Semr R @ &5 Face 2@ | Raw @ fdives o7 [
YA TGN T R O il F0e 20T | G efe 4T, Rapea e, I%ea =
7w, T edie F@eE 7T, e ¢ ACesd REThR ey MRIIE [Ev F9re T | @7
TR M T R 2o 0o o Am3sae af e sy Fare 20d | @31 Rew F01oa 9
S, I 8 fo@gel T F(R | A7 (<10 R & F301(07 Feieee] Jejae F00 (S |
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MI-b.8 IREREISEREICHEE

Sales Promotion Methods

Ty

«q 2N I SAAfY-
o @y epfitaw YfoarmEmyces fawe ee ra;
o TSGR & (T FTT FACS AR
o fUrii (e R e 3 fts #ReEe; a3R
o Reaiioe oy R 917 (@it fRa=el fee #A1Rea |

FAYIRT A (ATF FIAF AGT 2I1eTT Ty Sy (FreieT Sqerwsy 41 2 | 9T 4y [ g 9o Sy
T | R ePT e & RSy qaees (e SIRee o9 ] | SFeATTE Reew & _eel
THEFEA Sio ! Tl AT AT ORI & 5@ Ree gaifve 307 | Ry opTe SI@es 7e F919 &)
o 1% fAfeg qaeia mafe @ (@i aze 0 AF | O1 AR [fey @t aearg @3 ey ataa
Weyy ISy Tof @t IR | AR @5t AT T AT T R @ (@R QTAIST 2 A | (R O (T
@ 2P (@I ATAST G5 (RETMR &+ &TAST 8 Z0S AAItd | F]_IF (=6 fHrema & @ (@F=oT
TS (67 JFT & ATAEY R 1 | OIF e epma (@ et s W, e, sifqeas o
IO oS 20 | @ P (@ IV TN G2 PTEd e ST e [eww
ST FPETCR Y A FACO T T3 R QA FIE@H A% Ot ~Afbrear T4 78 = 1 |
R T FET @R #3778 IBIF F1 T A1 IR ARSI T TR & =S W AT
Y & QoI @ 15w @ IR o TR orors (@t 20 27 |

R &g “&fe/xfSTT (Methods/Tools of Sales Promotion)

@ AfedT =g T T (AT R Ifad &0 (PR @ 22 FE ERETE R B 0 |
faeier eptitan Toetel difew arwe o Wiy R e wpey | Ry e Sty 6 aTpomR
e e [y qaeed Awie T @R Sead T 7 | @ e wSATRCP (OB TS of Tl

Y | AT, (SIS G [T &AF @R FOIWe A e Sgm 8 #oy [y i a1 =70 | e,
feemaons o fRarn epti @R <oy fRere feetraone @iz o2 <1 | o, Reradios & e

RUGIPRIEEIEIC N

) (SN R @7 (Consumer Oriented Sales Promotion):

(SIS 217 T Tga AR &) (T Fe] [ 2PTR FRGT a2 T4 TF CIRTANE @l T (ST
R @317 | ST AT (TR MO (OIS A%l T WFE Tl = | (OIS TAa el CoF=1T, I3,
ot 3onifv [T 90 (SIS Rerm &9 ST ARG 390 2 | F5 QAT (SIEia &= a3
4R T 2T SRl 2 1 | O (@olq fogel WAt Keww et e Afbifere 20 A | e
SIS R 2T eF sl A& S A (FEPTR A6 T ZCe:

3. 1 RC (Price reduction): (SIEA R@GT &R FRE Abfrs W%WWWI AT
T IR IR (@R fE Sedet F1 2% | ReIw S0 21tena 73 et sgm oofd 27, o3

TG A6 *Bi-2849



ffqq () e

foteler R o7 =G (P a2 0 ACE | G S A Ry @eHa Ao “f@i 1oy
Q" “WFEA T IET Tofi A ARAEIC I FAE ey qee @1t I | Koo F@
Sora T e efeRies o 7o +01fo (rits =ihedt Y |

2. T (Coupons): F7T TR UF (RO AGRFCFS A 76l] TEH TN (@it AT F4 @ TR
[ I | T R A0 R F9F (ol e Koo qeeew aferfe I e
(erol fWE ST 37 AT (o ATF | FAT SIPNC (@Fe T T, Al (AR T Al F0
T LA RGN AL AT I ST T | IO 30N 8 FW 81K (SMS) AR Foer
(2R T T | STF AIRE (LT AW G0 FAF (I AR FC [WWME L0 A0y T FCeT 7
AR LA 247 Ae@Z I AR |

©. WAL T (Sample): AT ERTIT TG (SISICE 207 K% FAG JRT W 27 | 77 ooy
(OrSIs NA [RIeety feese sl 20 | Sl (ele e qifbre Aifere Mt meal =7, @I
S (T WA Roae T & ST ST ATA = | @51 [Reww P F@a %
FHE #&fS | ATFre T AT #AfRibfon Ty BT 478 ebfTe “wfe | TAT Ko 378 T
fF€ AL “1afS | ISR AR, *F7), FiEF, 5HE0 2650 AT T fTeqer A2 (7l T |
f RS &oaa G JFTen QIR SR I @ |

8. W 9¢ (FS (Cash refund offers): T S (FT© AHFH! FATH T3 OF CFa IO
[IART 6 AF© G g QST AT | (GFSIRT A07 T F AT 2147 (ST 9 IR FC €S
T =W o@ @I 76 et T @i @os g oid A1 @t 9 emitms S|
FE AMCE | G2 TADE AN AT AR A @R AMF | (SFF NS TG @2
(T MY @I o< (FFe W A0F | T #1007 THAZHET (F@ G2 s Noje I |
ST (AT ETRG S IR [NGERE O oW N (Fh0 (@it @ I7%e 20T A |

¢. AT (Premium): 9 W2 2147 @3 (weitia TeifEe T &5 T S0 A 7oy A4
I g [ oo @i SIS AR 90T | Sk 2feelyE e [} e S 0o (@ AT
sy ofel T 2 Qe RIS 901 | fedw vt R FoR @Il @reTE e j¢o Wfer @sfe
=5 @R @ & | AT A6y I T GRS A AR AT OiFe AFCS AN |
AT #ICelya ot Ry i Topifn Sowmesyy fAfmme (et ez =7 |

b, AfSTIAST (Contests): 92 IIBT MW @I (&I Afevi [feg waiw afewmfres wames

T ANS | I257 Abfere AfStiforeT e A @ | (T FAFeT (@l TR I%F A @ A9y &
F0a oA [Rfeq @aeelm T ARl emie T4 & | N Ao 5y efeve e R[Kfey w@wem
PEEH WG I | W1 eforaifer ol =1 @i R 416 Teq wie 9230 w15 3l 5fdy
T GO BISAR & | W RERITGT (T (AF JFFIERE & g (@Sl TS 67
= |

Q. FoIfF (Sweepstakes): (FOIMT N [T ATGl 8 TG fﬁ?f ey WWTR RIS RIS
FH IR SRS IR A | QLT YF2 NP ATFE 2T 0 2 | 2 FFIR IR S (@Form
A @R 1ol e SRR ' | SiteE Rers M Ao1a 391 foitd I9ee 91 = | (@ T©
Q@M Aoy @ FACT O T TR ©© @ I @R O ATF A1 TR OO (@ 70T |
O SRIFR QI @ RO @ TatE w67 aaeq @ A4 | [feg S oy »<[ee
T (@t 9, 5107 A ETRT $2IRF RETR (91t 2I1F |
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b. (M 7% &@W (Time bound guarantee): (NI *FRIG Wi I2e1 ebfere @FfG FIEFar
@ QTR (FE | QTFANCAR. T IS G FACO (O] TIF TR (@14 FC W O (N7l
RIS (PO 0 T WFB 0 | 9% Amfore Sesvaiar dfepi g cram == stim
FAY I FLFTOR ol QWi 33 AeE | WS G Jua s w8 =0 i ¥ ewe
G &I T FACeT ST (&I @6 (7l e TeAMS O Sstieia @it 2efs (e s sfely
AT T g A0l eI IR A | NN NS 2N (Fq a2 Aafs (7l T | O EH LD
T ERGH AT CFCG OBT I Bfere |

5. ©9RT (Presentation): (FSIMA 214 G Tga I &Y G0 FEAT &S e ARG Wi |
TP (IR S WA 2R e fhg TR (At WS 27 | (@Feithd U8 SITI9AE & IR
G QIR (@FOIAE W ST A S WeAreR e e Serimeer efowls ey faf

@F- ©IT, FCASE, Fv, S G Tonivr [oae I3 AtF | @3 76 ToHF AR N
Teommar elfedia S, 5w, e Iire A |

0. GG (Package): (FOIMA 7°] (X Cg@ FAF &) AT AFAR (e G316 wFwsdf [
ST (IS | NCF LFSTIT ST 2ITelTT &) SFEANT (NG Cofy FCT A | {0 36 4y 77

8 EPTINI CFCa TRAM IRRLT (NTF (ol I AT | (U@ G0 4T [aw =@t
AIFE T ACE | Froma &y f[FR AT (WS SIre SMeeT o 1 7T A (0 e 1
S[efee 0 AT |

). GIREE 8 & fEAFITG (Lifestyle and group discount): RfSg (oMI&<T s &+ <Ko
T RT AW @3 @30 SN [REw oPa @ | e [feg «qeeq s [Rmpe ae
Ry e &oiie Siiers ad 1 =0 | [y wIfzeT et o i w1 ey #fdy R =i
TR | 92 R R e e =T (edl TR | SRR e fees siresar faes
CRTTRIGAR & o1 ¢T3 BTG M IR | A RETHATSIE 55 11 AT TRACIALS T @9
SICATETC ¥5T ¢ (A (TR AT TR |

)Q.WW (Patronage reward): @ 2PIa @2 “Mafers TRT AfSHitag Sgars (el
3t ffire (el SItra &y [RTAT T R A1 SFHIET 978 741 7 | o = eqmiw, [iers
i R, Ko 0w e osifna IO (oIt JFFe 4 & | G AR @i
ove e (Feima oy [T =T &wie FF ATF | @ =- Soft BfFs & F9eeT T s0 IF
fafeg w6 e e T &F BfFs (em @ | @ (vt fafie @Fst 3t @ Ak
SRS JIRFMA [T G 8 FC 4T &AW F41 27 |

59, 24t I (T (Exhibitions and shows): (T At (@ F15eT Bty ey (&1l A1 ey e
G 2 AF CTAT (@FANT A2 (TSI FET FF ACE | Ad @ freais
O3 AT AR S, T AP MG (TR = I A | 93 75 Qv
T AR (PrNNGTET 9T Qe R (G 90 T (@] NFACER (B3 FCF | (T AT
RO o7 21, Fo1f, 7R Tonv R &7 e S@erd 0 (@I o At sifzwr 52

Ol e e 0 A0 |
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8. A& FITT AW (Participation in social work): & eoF FGER Sy @32 FEFT
Tl et f[ifeg em Amifes Fite ez | afeis AW Ifa ¢ Koo SRS o1te corma
oy 3o Afep ey i Fite wedaRd I | I8 Ay Ry Qo s o
R, @R RS 8o TR AT AT Topifn SR Sz F90' | (@Ifoe-3s 93
A AR AT TG TG (@I (@O SRAGIA TGS AR 8 SRS Feafeet ©iwe
G187 effepia RN @3 [Rea e o zwe |

%) fEeT7 ofiae faerr @9Tia (Dealer Oriented Sales Promotion)

@ &7 I% AT AR T (TN- BT SR, ARSI o, Teng, feaihesa
Foyives wiely Rier Jface e S S0 (o = | (SIS Tra wor=Id (estiame &) e e Srieses
s o T 2 AF | AEENT R W (@, I [T eAEE oF@ @I SrEmd vo o o

T O W A0 O WY 7 Fece = etions & | feetiaona Ker epiias % g e Toro ora
@« R efSda Aoy R @ &g T 99 (FOWMAE TF A T &od I | feeTama & @

T @ @PT F307fb @=e 1 =Y EITE! VTN SICeIbe! 4T ZCe:

. &F Sfel (Buying allowance): fSeToe SALFere J19F T AT SiG® ACF | ST GFANY &6
472 AfSBITT 2107 G I AT | I OIF o) TS AN 5 A T AR =1 30 | (I
TeAmeRa #oly ffde e a3k fWie sifasice @em e ebfere o Seers S i vl w4l
(e OI0F @ 7Y 0 | @ GH0OF e Sgery fGatsee S Aoy [t 1 o1 fGoreies
T ACE | @NH- (@9 e I (@ iifes @ e TR #o) @ 01 O OISl
Sfefie qare TG &F e 4T 27 | €3 4R0ed AR Ty e e TNE e
I ofel] e R T | T #107 AT IT9F RGET & @3 *1&fs 332 FEFa |

2. ¥ (F9© R (Buy-back allowance): TSR T4F (@ #6l] T T ©IF AN (TS OIAAE
T (TS QG AV T 7 | A fwern A1 wer ffey e woae 1w feenn @ (e 2o
oI T ]Y | BT GF6T bl eAferr A fCetiaens @ @ Sely @ew Tga IR | TN GRE
CFE AR 8T fofe 09 =T oW 341 2 | O[@ U3 QY (9Ite A [Cama @o! [dus
AT 2107 @F FA0O T | I AT 2ol @7 T @ (FF© 2T 2ATeH I o Agiwere Feifae
T AT @A s s a4 |

o, @@ sret (Advertising Allowances): Tl femete fTaRme TE Wit &=y
oI 347 2 | ISy @aaw TzeRitd [Reaita &1 @ ¢ 57 I ANE OF GF67 G S
AT AfSHIT T2 IR AF | THFSIFT @F W4 I Aol [T TS AT @72 &5
o Reesie FriTpe! emie w4 77 | 1 $30eld ol ey ©iea fdifre =i e | @ww- ege
R fofers, T o @ qA& AEE @qas fofere | @ wrom [esi fEerzma T
TFE FE (S T |

8. Y RIG (Price discount): €5T Yoo TeAWMIH @I festiaena oy @afs pie | 42 pfew wreory
E AR T QY IR [ AT | TGP (@ NGO N4y ©rd & SN Afpifers
P (TSI T BIG (A AT | @N- Al fofes We1y =g w1 =11 @ ~Ad | I @
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A [P Al @ AR o) T IR ACF ERI (AF T ¢% T ’IG ST JEAT |
fog @ e Ay I OF wfefie Wi 7y 2 @ F6@ OF SRS FRT G OfF 1% T

BT eT TW| GO G ¥, 99 @F 9] S g [ [ Sremeaeier

TFSFATR [T T —IG Mex 2A1eE | otmend ooy «ft @3 Iee1 apfere w3 Fiw [y
2T A& |

. 7P T (Push money): T&T &PTIET GG @3 TETANGF F&lS | TEF CH@ (FORT AT T
AT & NPT Cofd ATE 711 | fvg Reew “ffZfore o[l 247 @ Face A4y 2 | et
SR RS wom, IFAFR, AQYTIGH, WP eI oM IR (G 27 oy R 7
A | T NER @ AP @i A qE ez IS Afiferes 7w or [feg wef4z
FifeGe e [foy «qeTa BfFs ar s g a1 271 @2 FfE SAfRwEEE o @ @
fCaamace T =i, Jfq«mt A1 [fog w@em S TNl (@[9I A |

. em9Sr Sret (Display allowance): IS &fSTAIM eI o7 et @6 el o
TR | UL AT A (O A T WFB T | AT AN T IR WFLATOI el
AT A THZOFRWR ATHF A2 = A1 | G20 IR TCARMA #I0% #Iel] v TSI
IR T | e At a3 IR faw o fTswe uft uslt wbae wfef e o2
fTamee oy enfa ove efowia [fey warae sr@ifrer s o | TgeoeRE WwE
TRAMCET AT AW T =TT &2 FACS A0 |

. oo afsifret (Dealer’s competition): Seov=aidr 2fedi WWWW
Teyy Ao fern aferaitrer i T | qurd ok R0 Abfere e R efewairer | @ feea
T 20 GJIEF A @ ooy e[ e @36 St oife Tore (edl 2@ | ¥ JFF
et f[Rera o737 5 90 7 | (@W- (@1 femiar T 0T @ Q&R 2ol fams e oIt o)
I TS AN |

. @ e ?W/Tiﬁi (Sales training program): fTCaRa =147 RGER % g @l @7l
Y RO ICF T97 747 QR FS TS 2Ty ez | #1e7 8 e e fCetme Seas o2y wiel
AE I | GFG G REIE THFFAWT A2 A efSHT T Tale @ Aely 7T @i
YF YTSH | TLAWFT THFOIFAME W (@ NG (ST &y WA e [ aferser
IR S FCF A | el =47 feoama [Raw i, =607 8 afed aw <
Fopif AR T R | AR Seem elfosits elffwaga fCamma ci-w 1 Rew ey
e Qice ety et fac A1t |

. 0= 8 ey (& (Convention and trade show): SFF @I @ ey 7 S
AN NET & FACST 8 ISy (T NS FF AEF | emfag i fag e
ftarerae fifey Ot Toipe =7 | 9w, Ao 8 TR (O 0 N FoT R | T9F
(TSI IR Ao REFCIT R Cof &7 G IS (T FIR AKF Aoly [Rawa 1 17 |
3 AITGTATS 207 em#(d, 77 S=IReT, efeBis s feam ¢ fRuweim f[ifey meme
I, AFSTAT 2l AN Peal 2opifr FIIGT &A= T4 A | 92 7 ISy GEITS I8 TG
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e weTEe e 2 = | [N RANSEET ©end S P BT oFql o O
ISy (TEAMTS I FC ACF |

%) Rt ofiae R&w @97 (Sales Force Oriented Sales Promotion): wifisies
Ry @ HAfmifre o Reslom T | RereSio TR I o [Reaae I e
AR T TG ARG Fa0e M7 | e FTrarer qre AfeDe o1y Rere sIfss e =7

G T TR e Ry e “RbE F63 GTemy e R0 ey e 07 azel F41 &7 1 7y

. @I @M (Pay bonus): ey &SPty @@ SHRIET &0 @GR I9Z AR (ST
RPN TAMASR FEATH 716 (AT @A AT | e Afevi Raeapsions &y
FSE @R AR SR I 1 WkE @9 @ afeve Remetior s [ea oifm
e v @@ W3 ©iF Tow fofs s @ awie w4 =@ 1 Rewsdiar 799 sima e
TING TE FCI O SRATFIAT ST Siva R @9 ems I | 9=Gl @
AR (@A St R Sma &) S @0 [ AR GWIT IR AMCE | TRAMTSRT
AfeH T4 RSO AT O THRT T G OIoid s R oy amim Fa o3
f@radtore Seotifee 2o @ @ ARt Rewa 3 ve |

2. Rerrefime Wy afswifter ‘ﬂ? (Creating sales force contests): (Sl &AT G e ey
AT To Termaeiar afosivera Readior g eferifrom s s fRerem wfwe
OIS AT | QLT BT “&he IJIRT I I AT | (@F- QIS TFA@A Awie, (FCT
o, @A AFaed A @R RET 903 OlT 2 TF© T4 | 9RO (@I (FI @I
A et a1 ek faeiion & o0 ¢ efog i ey wamee afewfren
A 6 | AT QAT SRHRE B I WLy (AP &AW, fery 91 gy g+ e wea
ST I A W | TS (T o1ely e effe el SR Sssiees! i A7 |

©. R&T Aef (Sales meeting): RTEFINWE [RET FIC& Tga I S (G 7To! Y73 2Bt TR
SfeRy orafe | Rereiions e efesit ToT [iewa @I B ¢ Rewr wwel Jfaa
R Tl R 41 20T AT | SAVaET elf S MR I RETFHE Tl 8 FAFEEE
ST I | G ARSI 2% (ATF 219 8 feDTaa Ao, e, Sy, 7% Torfn

A AT T4 T | AVACE [T FHPICe Eqmarer i «@0ed STepE Nog A0 ETeer
TR S (@Fr¥ieT eizer v =7 | @3 ey Remesime e e e v, R Senfze
T4 ¢ RS FIwe! JeRe S0 JTH0EE U754 27 |

8. (AFINET WY (Motivational program): =17 Ry Ifea &=y Toaifae w1 a3ca
dfesitTa Reredionn o Rfey @R (@FemEe T oz Faee o | RSl @eima
TR @ @O R 03 (oxf [ gt Remsia 8oR dok (B[ I3 A0 |
QT THAY (@, T [TETFAE & QP8 GO (@ IS IFF 7 | (F@ [T 9FGw
Tl &y foF «RIT (@IT AEes 3 | RETaime ATeFid ATMS e3Py AW,
ATSIE WA &, ANIES ¢ wLtafod 3w «R e wiag REIbar I (@Felgers 07>
a2 T TS @I | (T I AT ATMAIES. Ay e =03 7 IqR REAwe, CReTige,
AfstaIrer Sares Tojiv o5 T [T R 4y S0 0T AT |
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@ HAARCFA:

T PIER 7% @ Sl WO &) [foq AR (@ 8 safe SpiEe IR | G
aeTRCS foafb AITS i Tl = | LTS, (SIS &y [T T | (OISR A9 T T A
T (@ N G T IR @2 I T GRS @ W (OIS [ oK | oA R
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ey Gt Bopifn | weIn siafe 2T el & Rea e | Rerredi ane afesie #oy
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q.
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ABIER RIS AT A OITIR LT 538 |
BT (@ AL PTRGITYR HCAIDT <o |
oA fFOICT DI FFeITR WA FACI?

So. RER AIRR Feeel e | @7 SRR 901 T |
5. S el R oTies @ SNETba F |

53, R &Pt QB M=l &= [ (A0S 212

So. [ &Itae Sy AZPTIR SCHAT T |

8. RGx ePTitas SRS FrelF A9 I @S M2
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