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cÖPvi Ges weµq cÖmvi 
Publicity and sales promotion 

 

 

 

 

weµq cÖmvi wecYb cÖ‡gvkb I wecYb †hvMv‡hv‡Mi Ab¨Zg nvwZqvi| wecYb cÖ‡gvk‡bi  A‡bK¸‡jv nvwZqvi 
i‡q‡Q| G‡`i g‡a¨ wecYb †hvMv‡hv‡Mi †ÿ‡Î cÖPvi I weµq cÖmvi ¸iæZ¡c~Y© f~wgKv cvjb K‡i| cÖPvi I weµq 
cÖmvi Kvh©vejxi gva¨‡g †µZv‡`i wbKU cY¨ ev †mevi ˆewkó¨ Ges cÖvwßi m¤¢ve¨Zv Zz‡j a‡i D³ cY¨ ev †mev µ‡q 
†µZv‡`i AbycÖvwYZ Kiv nq| cÖPvi n‡jv Ggb c×wZ Ges †KŠkj hv Øviv †Kvb evZ©v AbyMvgx‡`i AvKl©Y ev cÖfvweZ 
Kivi Rb¨ e¨envi Kiv nq| weµq cÖmv‡ii gva¨‡g †µZv‡`i cY¨ ev †mev MÖn‡Y nVvr „̀wó AvKl©Y I µq †cÖiYv m„wó 
Kiv nq| GB BDwb‡U cÖPvi Ges weµq cÖmvi m¤ú‡K© cÖv_wgK aviYv †`Iqv n‡q‡Q| GB BDwb‡U †gvU PviwU cvV 
Av‡Q| cÖ_g cv‡V cÖPvi I cÖPv‡ii D‡Ïk¨ wb‡q Av‡jvPbv Kiv n‡q‡Q| GB cv‡V cÖPv‡i ¸iæZ¡ I mxgve×Zv wb‡q 
Av‡jvPbv Kiv n‡q‡Q| wØZxq cv‡V cÖPv‡i wewfbœ †KŠkj I †kÖYxwefvM wb‡q Av‡jvPbv Kiv n‡q‡Q| Z…Zxq cv‡V weµq 
cÖmv‡ii D‡Ïk¨mg~n Av‡jvPbv Kiv n‡q‡Q| GLv‡b cÖPv‡ii c`‡ÿcmg~‡ni we Í̄vwiZ e¨vL¨v †`Iqv n‡q‡Q| me©‡kl 
PZz_© cv‡V weµq cÖmv‡ii c×wZmg~n wb‡q Av‡jvPbv Kiv n‡q‡Q| GLv‡b †µZv‡`i, wWjvi‡`i I weµqKg©x‡`i Rb¨ 
wewfbœ ai‡Yi weµq cÖmvi c×wZi Av‡jvPbv Kiv n‡q‡Q|     

 

 
BDwbU mgvwßi mgq   BDwbU mgvwßi m‡e©v”P mgq  2 mßvn 

 
 
 
 
 

 

 

GB BDwb‡Ui cvVmg~n 
cvV-8.1: cÖPvi: D‡Ïk¨ I ˆewkó¨ 
cvV-8.2: cÖPv‡ii †kÖwYwefvM I wm×všÍmg~n  
cvV-8.3: weµq cÖmvi D‡Ïk¨ I c`‡ÿc  
cvV-8.4: weµq cÖmv‡ii c×wZmg~n   
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 cÖPvi: ˆewkó¨ I D‡Ïk¨ 
Publicity: Features and Purposes 

 
D‡Ïk¨ 

G cvV †k‡l Avcwb- 
• cÖPvi Kx Zv ej‡Z cvi‡eb;  
• cÖPv‡ii ˆewkó¨mg~n e¨vL¨v Ki‡Z cvi‡eb;  
• cÖPv‡ii D‡Ïk¨ I ¸iæZ¡ eY©bv Ki‡Z cvi‡eb; Ges  
• cÖPvi I MYms‡hv‡Mi g‡a¨ cv_©K¨ wbY©q Ki‡Z cvi‡eb|  

 

wecYb cÖmv‡ii GKwU ¸iæZ¡c~Y© nvwZqvi n‡jv cÖPvi| cÖPvi n‡”Q weµ‡qi D‡Ïk¨ md‡ji Rb¨ cÎ cwÎKv, †eZvi, 
†Uwjwfkb, mvgvwRK †hvMv‡hvM gva¨g BZ¨vw` cÖPvi gva¨‡g cÖwZôv‡bi c‡ÿ Z_¨ Dc ’̄vcb Ges cÖPvi Kiv| wewfbœ 
Kvi‡Y cÖPvi Kg©m~wP nv‡Z †bIqv nq| †`‡ki Dbœq‡bi Rb¨ KZ©„cÿ cÖPv‡ii mnvqZv wb‡q _v‡K| Z‡e †Kvb 
†Kv¤úvwb mvaviYZ Zvi cÖwZôvb Ges cY¨ ev eª̈ vÛ‡K RbM‡Yi mvg‡b Dc ’̄vc‡bi Rb¨ cÖPvi Kg©m~wP MÖnY K‡i 
_v‡K| Ab¨fv‡e ejv hvq cÖPvi e„nËi Rbms‡hvM e¨e ’̄vi GKwU Ask| cÖPvi MYms‡hvM wefv‡Mi Ask nIqv‡Z 
mvaviYZ †Kvb †Kv¤úvwbi wecYb wefv‡Mi `vwqZ¡ I KZ©‡e¨i AvIZvq cÖPvi‡K AšÍf©~³ Kiv nq bv| Z‡e 
mg‡qvc‡hvMx I myôz cÖPv‡ii Rb¨ wecYb wefvM Ges Rbms‡hvM wefv‡Mi g‡a¨ mywbw ©̀ó †hvMv‡hvM I mgšq̂ _vKv 
cÖ‡qvRb| wecYb cÖ‡gvk‡bi mKj gva¨g¸‡jvi Rb¨ wecYb wbe©vnx‡K A‡bK A_© e¨q Ki‡Z nq Z‡e †Kej gvÎ 
cÖPvi Kvh©µ‡gi Rb¨ wecYb wbe©vnx‡K †Kvb A_© e¨q Ki‡Z nq bv| Z_vwc GKwU cÖPvi wefvM cÖwZôv Ges 
cwiPvjbvi Rb¨ †Kv¤úvwb‡K wKQy A_© e¨q Ki‡Z nq| weÁvc‡bi b¨vq cÖPvi Kvh©vejx cwiPvwjZ nq bv e‡j mvaviY 
RbMY cÖPwjZ welqe ‘̄i m‡½ wecYb cÖwZôv‡bi cÖZ¨ÿ ev c‡ivÿ mswkøóZv m¤ú‡K© AeMZ _v‡K bv| d‡j mvaviY 
RbM‡Yi wbKU cÖPv‡ii Kvh©µg AwaK wek¦vm‡hvM¨ n‡q _v‡K| †hgb msev`c‡Î ev g¨vMvwR‡b †Kvb Ila ev †mev 
m¤ú‡K© hw` †Kvb Kjvg †jLv nq Z‡e Gi MÖnY‡hvM¨Zv weÁvcb A‡cÿv AwaKZi n‡q _v‡K| `xN© †gqv`x cÖPvi 
Kvh©µg AwaK djcÖm~ n‡q _v‡K| cybtcybt welqe ‘̄ Zz‡j aiv n‡j cÖPvi Kvh©µg AZ¨šÍ Kvh©Ki I djcÖm~ nq|  

cÖPvi (Publicity) 

wecYb cÖmv‡ii GKwU cÖavb nvwZqvi n‡jv cÖPvi| cÖPvi GKwU †hvMv‡hv‡Mi c×wZ hv cÖvPxb Kvj †_‡KB †Kvb 
wKQyi cÖwZ gvby‡li g‡bvfve‡K cÖfvweZ K‡i| cÖPvi n‡jv Ggb c×wZ Ges †KŠkj hv Øviv †Kvb evZ©v AbyMvgx‡`i 
AvKl©Y ev cÖfvweZ Kivi Rb¨ e¨envi Kiv nq| †h mKj cÖPvi gva¨g i‡q‡Q Zv‡`i‡K A_© cÖ̀ vb bv K‡i †Kv¤úvwb 
hw` wbR D‡Ï‡k¨ Kv‡R jvMv‡Z cv‡i Z‡e Zv‡K cÖPvi e‡j| weÁvc‡bi †ÿ‡Î wewfbœ gva¨g¸‡jv‡K A_© cÖ`vb 
Ki‡Z nq wKš‘ cÖPv‡i †ÿ‡Î wecYb ms ’̄v GB gva¨g¸‡jv‡K †Kvb A_© cÖ̀ vb K‡i bv| ZvB cÖPv‡i gva¨‡g wecYb 
cÖmv‡i Li‡Pi cwigvY Kg n‡q _v‡K| †Kv¤úvwb I cY¨ m¤ú‡K© †µZv‡`i g‡b †Kvb †bwZevPK aviYv _vK‡j Zv 
mn‡RB cÖPv‡ii gva¨‡g ~̀i n‡q hvq| hw` GKRb †mwj‡eªwU †Uwjwfkb Av‡jvPbv Abyôv‡b GKwU nvmcvZv‡ji 
†mevi gvb wb‡q BwZevPK wKQy Z_¨ Dc ’̄vcb K‡i Z‡e A‡b‡KB H nvmcvZv‡ji †mev MÖn‡Y AvMÖnx n‡e| Z‡e GB 
Dc ’̄vcbvwU †¯̂”Qv cÖ‡Yvw`Z fv‡e n‡Z n‡e Ges wewbg‡q A‡_©i †Kvb †jb‡`b _vK‡e bv| cÖPv‡ii †ÿ‡Î D‡`¨v³vi 
†Kvb f~wgKv _v‡K bv e‡j weÁvc‡bi †P‡q cÖPv‡ii MÖnY‡hvM¨Zv A‡bK †ewk|    

Willian J. Stanton e‡jb, Publicity is any communication about an organization, its products or policies 

through the media that is not paid for by the organization. (cÖPvi n‡jv cÖwZôvb, Zvi cY¨ ev bxwZ wb‡q †h †Kvb 
ai‡Yi †hvMv‡hvM hv †Kvb cÖPvi gva¨‡g cÖPvwiZ nq Ges Gi Rb¨ cÖwZôvb‡K †Kvb A_© e¨q Ki‡Z nq bv|)  

cvV-8.1 



wecYb cÖmvi 

BDwbU AvU  c„ôv-225 

AZGe, cÖPvi n‡jv wecYb cÖmv‡ii GKUv nvwZqvi hvi Rb¨ D‡`¨vMZv‡K †Kvb A_© cÖ`vb Ki‡Z nq bv| †µZv‡`i 
g‡bv‡hvM AvKl©Y I †bwZevPK aviYv‡K ~̀i Kivi Rb¨ cÖPv‡ii †KŠkj MÖnY Kiv nq| cÖPvi n‡”Q cY¨ weµq e„w×i 
Rb¨ cÎ-cwÎKv, †eZvi, †Uwjwfkb, mvgvwRK †hvMv‡hvM gva¨g BZ¨vw` cÖPvi gva¨‡g webv Li‡P cY¨ ev †mevi 
BwZevPK Dc ’̄vcb| Ab¨fv‡e ejv hvq cÖPvi MYms‡hv‡Mi GKwU Ask| cY¨, †mev ev cÖwZôv‡bi mybvg e„w×i Rb¨B 
cÖPv‡ii mvnvh¨ †bqv nq| mvaviYZ ỳB ai‡Yi cÖPvi †`Lv hvq:  

i) BwZevPK cÖPvi (Positive Publicity): †h cÖPv‡i cÖwZôv‡bi BwZevPK welqmg~n Zz‡j aiv nq Zv‡K 
BwZevPK cÖPvi e‡j| †hgb- †Kvb †mwgbv‡i c‡Y¨i ¸Y I gvb m¤ú‡K© BwZevPK gZvgZ cÖKvk Kiv 
n‡jv|   

ii) †bwZevPK cÖPvi (negative Publicity): †h cÖPv‡i cÖwZôv‡bi †bwZevPK welqmg~n Zz‡j aiv nq Zv‡K 
†bwZevPK cÖPvi e‡j| †hgb- †Kvb †mwgbv‡i c‡Y¨i ¸Y I gvb m¤ú‡K© †bwZevPK gZvgZ cÖKvk Kiv 
n‡jv|  

 

cÖPv‡ii ˆewkó¨ (Features of Publicity) 

Dc‡ii Av‡jvPbv †_‡K cÖPv‡i wb‡�v³ wKQy ˆewkó¨ †`L‡Z cvIqv hvq|  

K) ˆbe©̈ w³K Dc ’̄vcbv (Impersonal presentation): GUv m¤ú~Y© GKUv ˆbe©̈ w³K Dc ’̄vcb| cÖPvi mivmwi †Kvb 
weµqKg©xi gva¨‡g Dc ’̄vwcZ nq bv|   

L) cÖPvi cÖYvjx (Media outlet): cÖPvi mywbw ©̀ó †Kvb cÖPvi cÖYvjxi gva¨‡g cÖevwnZ nq| Dc ’̄vcK wewfbœ wgwWqv 
cÖYvjxi gva¨‡g Zvi e³e¨ Dc ’̄vcb K‡i|  

M) cÖPvi e¨q (Media cost): GLv‡b D‡`¨vMZv‡K †Kvb ai‡Yi A_© e¨q Ki‡Z nq bv| wgwWqv, mgq, †¯úm I 
†mwjweªwU‡`i Rb¨ wecYbKvixi †Kvb A_© e¨q nq bv|  

N) wbqš¿YnxbZv (No control): cÖPv‡ii †ÿ‡Î wecYbKvixi †Kvb wbqš¿b _v‡K bv| d‡j Gi djvdj cÖwZôv‡bi 
c‡ÿ A_ev wec‡ÿ Dভq w`‡KB hvIqv m¤¢vebv _v‡K| 

O) Z…Zxq cÿ (Third parties): cÖPvi me©̀ vq Z…Zxq c‡ÿi gva¨‡g I mnvqZvq m¤úvw`Z n‡q _v‡K| GLv‡b 
D‡`¨v³vi †Kvb ai‡Yi f~wgKv _v‡K bv|  

P) we Í̄„Z `k©K (Broad audience): cÖPvi memgq we Í̄„Z `k©K‡K †dvKvm K‡i _v‡K| ZvB GUv‡K kU© Mvb 
G¨v‡cÖvP ejv nq|   

Q) wek¦vm‡hvM¨Zv (Credibility): cÖPv‡ii wek¦vm‡hvM¨Zv A‡bK †ewk| D‡`¨v³v wbR LiP Ges D‡`¨v‡M weÁvcb 
cwiPvjbv K‡i| Ab¨w`‡K GLv‡b D‡`¨v³vi †Kvb f~wgKv bv _vKvq Gi wek¦vm‡hvM¨Zv Lye †ewk nq|  

R) MYms‡hv‡Mi Ask (Part of public relation): e¨vcK A‡_© cÖPvi MYms‡hv‡Mi GKwU Ask| cÖK…Zc‡ÿ 
MYms‡hvM GKwU e„nËi aviYv hv cÖPvi Ges G RvZxq Ab¨vb¨ Kg©KZ©v‡K AšÍf©y³ K‡i|  

cÖPv‡ii D‡Ïk¨ (Purposes of publicity) 

wecYb Kvh©vejxi g~j D‡Ïk¨ n‡”Q †fv³v mš‘wói gva¨‡g cÖwZôv‡bi m‡e©v”P gybvdv AR©b| cÖPvi †KŠkj n‡”Q wecY‡bi 
Ab¨Zg cÖavb welq hvi gva¨‡g wecY‡bi D‡Ïk¨ A‡bKvs‡k mdjZv jvf K‡i| cÖPviYv Kiv nq mvaviYZ †Kvb eª̈ vÛ, 
cÖwZôvb, gZev`, ’̄vb, e¨w³ GgbwK †`‡ki Dbœq‡bi Rb¨I| mvaviYZ †Kv¤úvwbi wecYb wefv‡Mi `vwqZ¡ I KZ©‡e¨i 
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g‡a¨ cÖPvi‡K AšÍf©y³ Kiv nq bv KviY GUv MYms‡hvM wefv‡Mi Ask| Z_vwc bvbvwea Kvi‡Y GKUv †Kv¤úvwb cÖPvi‡K 
wec‡Yi cÖmvi nvwZqvi wn‡m‡e e¨envi K‡i| cÖPv‡ii D‡Ïk¨mg~n ms‡ÿ‡c wb‡¤œ Av‡jvPbv Kiv n‡jv: 

K) bZzb cY¨ †NvlYv (Announce new product): bZzb cY¨‡K ª̀æZ cÖPv‡ii AvIZvq wb‡q Avm‡Z nq| cÖPvi 
bZzb c‡Y¨i cÖmv‡ii Rb¨ LyeB Dc‡hvM| †cÖm wgwWqv bZzb c‡Y¨i Rb¨ we‡kl Kjv‡gi gva¨‡g Dc ’̄vcb Ki‡Z 
cv‡i| wKQy wKQy cwÎKv ev msev`cÎ wbqwgZ evwYwR¨K Kjvg _v‡K †hLv‡b bZzb cY¨‡K AšÍf©~³ Kiv †h‡Z cv‡i|  

L) bZzb bxwZ †NvlYv (Announce new policy): wgwWqvi gva¨‡g bZzb bxwZgvjv ev cwieZ©xZ bxwZgvjvmg~n 
cÖKvk Kiv †h‡Z cv‡i| cÖwZôv‡bi †evbvm, wWwf‡W›U A_ev AvKl©Yxq †Kvb †NvlYv cÖPvi Ki‡Z PvB‡j cÖPwjZ 
msev`cÎ ev mvgvwRK †hvMv‡hvM gva¨gmg~n e¨envi Ki‡Z cv‡i|    

M) djvdj cÖKvk (Report the performance): cÖ‡Z¨K e¨emvq cÖwZôv‡bi DwPZ Zv‡`i †kqvi †nvìvi‡`i Rb¨ 
evwl©K wi‡cvU© cÖKvk Kiv| eZ©gv‡b A‡bK cÖwZôvb wgwWqvi gva¨‡g Zv‡`i djvd‡ji welqe ‘̄i ms‡ÿwcZ iƒc 
cÖKvk K‡i|   

N) RbMY‡K AewnZ Kiv (Informing the public): cÖwZôv‡bi wewfbœ w`K RbMY‡K AewnZ Kivi Rb¨ cÖPvi Kvh© 
Pvjv‡bv nq| cÖwZôv‡bi my‡hvM myweavmg~n, c‡Y¨i ¸Yv¸b, evRvi Ae ’̄vb, cÖwZôv‡bi mvgvwRK Kvh©µg BZ¨vw` 
welq RbM‡Yi mvg‡b Zz‡j aivi Rb¨ cÖPv‡ii AvkÖq †bqv nq|  

O) fveg~wZ© m„wó Kiv (To create an image): cÖPvi †KŠk‡ji gva¨‡g cÖwZôvb Zvi fveg~wZ© e„w×i †Póv K‡i| wKQy 
wKQy cÖwZôvb K‡ivbvKvjxb ỳ‡h©vM †gvKv‡ejvq †hfv‡e mvnv‡h¨i nvZ evwo‡q‡Q Zv wewfbœ mvgvwRK gva¨‡g Qwo‡q 
c‡o hv †mB mKj cÖwZôv‡bi fveg~wZ©‡K Av‡iv D¾¡j K‡i|  

P) †bwZevPK cÖPvi‡K evav (Counter negative publicity): wewfbœ cÖwZ‡hvMx cÖwZôvb A_ev cwiw ’̄wZi Kvi‡Y 
RbM‡Yi g‡a¨ cÖwZôvb I cÖwZôv‡bi cY¨ ev †mev m¤úK© weiƒc aviYv n‡Z cv‡i| GUv cÖwZôv‡bi Dbœq‡bi Rb¨ eo 
ai‡Yi ûgwK n‡q ùvovq| G‡ÿ‡Î BwZevPK cÖPv‡ii gva¨‡g H mKj cÖwZK‚jZv ~̀i K‡i cÖwZôv‡bi mybvg e„w× Kiv 
hvq|  

Q) evwYwR¨K weiwZ (Commercial break): wewfbœ wgwWqv Abyôv‡b evwYwR¨K weiwZ `k©K‡`i Kv‡Q GKUv 
weiw³Ki welq| ZvB A‡bK cÖwZôvb weÁvc‡bi cwie‡Z© cÖPv‡ii mvnvh¨ wb‡q _v‡K| eZ©gv‡b A‡bK wecYb 
Kg©KZ©v cY¨ cÖ̀ k©b (product placement) †KŠk‡ji gva¨‡g cÖPviYv Kvh©µg cwiPvjbv K‡i hv‡”Q|  

R) cZbkxj cY¨ (Declining product): cY¨ hLb Zvi cY¨ Rxeb P‡µi †kl Í̄‡i †cuŠ‡Q hvq ZLb Zvi evRvi 
Pvwn`v _v‡K wb� ch©v‡q| cZbkxj Pvwn`vm¤úbœ c‡Y¨i Pvwn`v‡K cybiæw¾weZ Kivi Rb¨ †mB cÖwZôvb cÖPvi Kvh© 
Pvwj‡q _v‡K| A‡bK cÖwZôvb GB †KŠkj Aej¤̂b K‡i mdjZv jvf K‡i‡Q|  

S) †µZv MÖnY‡hvM¨Zv (Customer acceptance): †µZv‡`i MÖnY‡hvM¨Zv e„w×i Rb¨ cÖPvi KvR Pvjv‡bv nq| 
weÁvc‡b D‡`¨v³viv A‡bK mgq wewfbœ ai‡Yi ছj-PvZzixi AvkÖq wb‡q _v‡K| ZvB GLv‡b †µZv‡`i wek¦vm‡hvM¨Zv 
Kg _v‡K| wKš‘ Z…Zxq c‡ÿi gva¨‡g cÖPvi Kvh©µg cwiPvwjZ nq e‡j GLv‡b †µZv‡`i wek¦vm‡hvM¨Zv A‡bK 
†ewk|  

O) ch©UK AvKl©Y (Tourist attraction): †h mKj †`‡k ch©Ub wk‡íi e¨vcK m¤¢vebv i‡q‡Q Ges †h mKj †`k 
ch©Ub wkí †_‡K cÖPzi Avq K‡i †mB mKj †`‡ki D‡`¨v³viv GB wk‡íi cÖmv‡ii Rb¨ cÖPvi †KŠk‡ji mnvqZv 
MÖnY K‡i _v‡K| A‡bK mgq ch©Ub‡K AvKl©Yxq K‡i †Zvjvi Rb¨ ivóªxqfv‡eI cÖPvi Kvh©µg Pvjv‡bv nq|  

P) AwZwi³ Z_¨ (Additional information): cÖPvi Kvh©µ‡gi Ab¨vb¨ gva¨‡g g~j Z‡_¨i evB‡i AwZwi³ Z_¨ 
cÖ̀ v‡bi Lye †ewk my‡hvM _v‡K bv| eZ©gvb cÖwZ‡hvwMZvq †µZviv cY¨ ev †mev m¤ú‡K© g~j Z‡_¨i evB‡iI AwZwi³ 
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wKQy Z_¨ Avkv K‡i| cÖPvi Kvh©µ‡g wewfbœ †KŠkj cÖ‡qvM K‡i †µZv‡`i mvg‡b AwZwi³ Z_¨ cÖ̀ v‡bi h‡_ó 
my‡hvM _v‡K|    

d‡j cÖPvi n‡”Q weµ‡qi D‡Ï‡k¨ mdj Kivi Rb¨ cÎ-cwÎKv, †eZvi, †Uwjwfkb BZ¨vw` wewfbœ cÖPvi gva¨‡g webv 
Li‡P †Kv¤úvwbi cY¨ ev †mevi BwZevPK Dc ’̄vcbv| ewYK mwgwZ Zv‡`i Aaxb wewfbœ c‡Y¨i cÖwZ †µZv‡`i AvMÖn 
m„wói Rb¨ cÖPvi Kvh©µg Pvwj‡q _v‡K| miKvi we‡`kx ch©UK‡`i AvK…ó Kivi Rb¨, we‡`kx cuywR AvK…ó Kivi Rb¨ 
Ges we‡`kx mn‡hvwMZvi Rb¨ cÖPvi Kvh©µg Pvwj‡q _v‡K|     

 
cÖPv‡ii ¸iæZ¡ (Importance of Publicity) 

gvby‡li m‡PZbZv e„w×i gva¨‡g †Kv¤úvwbi cY¨ weµ‡qi †ÿ‡Î cÖPvi ¸iæZ¡c~Y© f~wgKv cvjb K‡i _v‡K| GwU 
RbM‡Yi Av¯’v AR©b, AbyK‚j aviYv m„wó, Pvwn`vi Dbœqb, cÖwZôv‡bi fveg~wZ© m„wó, †µZvi wek¦vm‡hvM¨Zv AR©b 
Kivi GKwU kw³kvjx wecYb nvwZqvi| wb‡� cÖPv‡ii ¸iæZ¡mg~n Av‡jvPbv Kiv n‡jv: 

K) wek¦vm‡hvM¨Zv m„wó (Building credibility): cÖPv‡ii †ÿ‡Î D‡`¨v³vi f~wgKv Kg _v‡K| weÁvc‡b †hgb mKj 
`vq-`vwqZ¡ _v‡K D‡`¨v³vi Dci| GLv‡b D‡`¨v³v wb‡Ri gZ K‡i msev` cÖPvi Ki‡Z cv‡i| wKš‘ cÖPv‡ii †ÿ‡Î 
D‡`¨v³v wb‡Ri gZ K‡i msev` cÖPvi Ki‡Z cv‡i bv| GLv‡b Z…Zxq c‡ÿi gva¨‡g cÖPvi KvR m¤úvw`Z nq| ZvB 
Gi MÖnY‡hvM¨Zv Ges wek¦vm‡hvM¨Zv weÁvc‡bi †P‡q A‡bK †ewk|  

L) wgZe¨qxZv (Economy): weÁvcbmn wecYb cÖmv‡ii Ab¨vb¨ Dcv`vb¸‡jv Kvh©µg cwiPvjbvi †ÿ‡Î A‡bK 
A_© e¨q Ki‡Z nq| wKš‘ cÖPv‡ii †ÿ‡Î D‡`¨v³v‡K †Kvb LiP enb Ki‡Z nq bv| d‡j weÁvc‡b †h wekvj 
As‡Ki A_© e¨q Kiv nq hv cÖwZ GKK c‡Y¨i g~j¨ e„w× K‡i _v‡K| †mB wn‡m‡e cÖPvi A‡bK jvfRbK Ges 
wgZe¨qx|   

M) Kg kÖg (Less efforts): cÖ‡gvk‡bi Ab¨vb¨ †h‡Kvb gva¨‡gi PvB‡Z cÖPvi Kvh©µ‡g Kg kÖg, Kg †gav, Kg mgq 
e¨q n‡q _v‡K| GKUv weÁvcb Kvh©µg cwiPvjbv Kiv AZ¨šÍ mgq mv‡cÿ I e¨qeûj welq| wKš‘ cÖPvi Kvh©µ‡g 
GB ai‡Yi †Kvb RwUjZvi m„wó nq bv| cÖPvi Kvh©µ‡g b~b¨Zg mgq I kÖg e¨q n‡q _v‡K|    

N) Z‡_¨i e¨cKZv (High volume of information): Ab¨vb¨ cÖPvi †KŠk‡j Z‡_¨i e¨cKZv _v‡K bv| weµq cÖmvi, 
ev weÁvc‡b mvaviYZ GK‡Kw› ª̀K msev` I Z_¨ cÖ̀ vb Kiv n‡q _v‡K| wKš‘ cÖPv‡ii †ÿ‡Î eû‡Kw› ª̀K Z_¨ cÖPvi Kiv 
n‡q _v‡K| weÁvc‡b †Kej Z_¨mg~n gyw ª̀Z gva¨‡g cÖPvwiZ nq| wKš‘ cÖPv‡i †gŠwLK ev wjwLZ gva¨‡g wewfbœ ai‡Yi 
Z_¨ cÖPvwiZ nq|  

O) e¨vcK „̀wó‡MvPiZv (Wide exposures): cÖPv‡ii `k©K „̀wó‡MvP‡ii msL¨v A‡bK †ewk Ges Gi AvIZv A‡bK 
we Í̄„Z _v‡K| weÁvc‡b †`Lv hvq weÁvcbwU cÖPv‡ii mgq hw` `k©‡Ki „̀wó‡MvPi bv nq Z‡e GLvb †_‡K †µZv‡`i 
cY¨ m‡PZbZv m„wó nq bv| Ab¨w`‡K msev`cÎ ev cwÎKvq cÖKvwkZ msev` ev Z_¨mg~n `k©K A‡bK w`b ch©šÍ 
†`Lvi ev covi my‡hvM _v‡K| Avevi eZ©gvb mvgvwRK †hvMv‡hvM gva¨g¸‡jv‡Z msev` I Z_¨mg~n fvBivj n‡”Q|  

P) ª̀æZ cÖPvi (Quick promotion): cY¨ ev †mevi aviYvmg~n ª̀æZ Qwo‡q †`Iqvi Rb¨ eZ©gv‡b A‡bK cÖwZôvb 
cÖPv‡ii Dci wbf©ikxj n‡q co‡Q| B›Uvi‡bU I mvgvwRK gva¨‡g †Kvb Z_¨ †hfv‡e mn‡R I ª̀æZ RbM‡Yi g‡a¨ 
Qwo‡q c‡o Zv Avi Ab¨ †Kvb gva¨‡g Qovq bv| †Kvb †mwj‡eªwUi gva¨‡g †Kvb cY¨ ev cÖwZôv‡bi cÖPviYv BDwUDe 
ev †dmey‡K fvBivj n‡j Zv mnmvq e¨vcK cÖPvi jvf K‡i|   

Q) wecYbKvixi myweav (Benefits of Marlceters): cÖPvi Kvh©µg Øviv wecYbKvix, Drcv`K I Ab¨vb¨ e¨emv 
gnj wflYfv‡e DcK…Z n‡q _v‡K| wkï‡`i †Ljbv mvgMÖxi weµq jÿYxqfv‡e e„w× cvq BwZevPK cÖPviYvi 
gva¨‡g| wKQy Lv`¨ ª̀‡e¨i Dci M‡elYv †_‡K †`Lv hvq cÖPviYvi gva¨‡g Zv‡`i weµq 35% ch©šÍ e„w× ‡c‡q‡Q| 
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hLb ejv n‡jv jvj g` †me‡b ü`‡iv‡Mi SuywK A‡bKvs‡k Kg nq ZLb GUvi weµq 45% ch©šÍ e„w× cvq| 
GBfv‡e BwZevPK cÖPv‡ii gva¨‡g wecYbKvixMY wewfbœfv‡e myweav AR©b K‡i _v‡K|  

R) ga¨ ’̄Kvix‡`i myweav (benefits of middlemen): cÖPvi mivmwi ga¨ ’̄Kvix Ges weµqKg©x‡`i mn‡hvwMZv K‡i 
_v‡K| cÖPv‡ii d‡j weµqKg©x‡`i I ga¨ ’̄Kvix‡`i weµq Kvh©µg A‡bK mnR nq| cÖPv‡ii mgq G‡`i cÿ †_‡K 
A‡bK Z_¨ I msev` †µZv‡`i mieivn Kiv nq| d‡j weµqKg©x‡`i weµq Kvh©µg cwiPvjbvi Rb¨ A_ev 
†µZv‡`i g‡bv‡hvM AvKl©Y Kivi Rb¨ Lye †ewk kÖg I cÖ‡Póvi cÖ‡qvRb nq bv|   

S) AjvfRbK cÖwZôvb (Non-profit organization): eZ©gv‡b AjvfRbK cÖwZôvbmg~n cÖPv‡ii gva¨‡g mvgvwRK 
m‡PZbZv, e¨w³MZ m‡PZbZv e„w×mn cÖwZôv‡bi DbœwZ BZ¨vw` myweav mg~n AR©b Ki‡Z mg_© n‡”Q| A‡bK 
wek¦we`¨vjq ev nvmcvZvjmg~n Zv‡`i †gŠwjK Av`k© I M‡elYvjä djvdjmg~n RbM‡Yi mvg‡b Dc ’̄vcb Ki‡Q| 
GQvovI wKQy †¯̂”Qv‡mex msMVb, wgkbvix, cÖwZeÜx msMV‡bi Kg©KvÐ wbqwgZfv‡e wewfbœ wgwWqv P¨v‡b‡j cÖPvwiZ 
n‡”Q|  

O) cÖwZôv‡bi mybvg (Goodwill of the organization): cÖ‡Z¨KUv cÖwZôv‡bi cÖavb jÿ¨ n‡jv Zv‡`i gybvdv 
AR©‡bi gva¨‡g cÖwZôv‡bi mybvg e„w× Kiv| wnjvix wK¬›Ub hLb Zvi e³‡e¨ MÖvgxY e¨vs‡Ki Kvh©µg eY©bv K‡ib 
ZLb wek¦e¨vcx MÖvgxY e¨vs‡Ki mybvg Qwo‡q c‡o| A‡bK cÖwZôvb wewfbœ ỳ‡h©v‡M mvnvh¨ I mn‡hvwMZvi gva¨‡g 
ỳt ’̄ gvby‡li Kj¨vY Kvgbv Ki‡Q| †KvwWf-19 Gi gnvgvwi‡Z †Kvqv›Uvg dvD‡Ðkb Ges Avj gviKvRyj Bmjvg 
Gi f~wgKv e¨vcKfv‡e cÖPvwiZ nq hv msMVb ỳBwU‡K GKwU wfbœ gvÎv `vb K‡i|  

Dc‡ii Av‡jvPbv †_‡K ejv hvq †h, †µZv‡`i KvQ †থ‡K e¨vcK mvov cvIqvi Rb¨ wewfbœ †KŠkj Aej¤̂b Kiv 
nq| Gi g‡a¨ cÖPvi GKwU Ab¨Zg †KŠkj| cÖvq me ai‡Yi cÖwZôvb cÖPv‡ii gva¨‡g Zv‡`i e¨emvwqK I 
cÖvwZôvwbK myweav AR©b Ki‡Z Pvq| †hgb- Drcv`bKvix, eÈbKvix, ewYK mwgwZ, Ae¨emvqx cÖwZôvb, miKvwi I 
†emiKvwi cÖwZôvb, mvs¯‹…wZK msMVb BZ¨vw` cÖwZôvb¸‡jv cÖPv‡ii gva¨‡g bvbv ai‡Yi my‡hvM I myweav AR©b 
Ki‡Q| 

 

cÖPv‡ii mxgve×Zv (Limitation of Publicity) 

cÖwZôv‡bi cY¨ ev †mevi fveg~wZ©, †µZv AvKl©Y I Kvh©µ‡gi wewfbœ w`K Rbmvavi‡Yi mvg‡b Zz‡j aivi Rb¨ 
cÖPvi Kvh©µg Pvjv‡bv nq| Z‡e cÖPvi Kvh©µg mwVKfv‡e cwiPvjbv Ki‡Z e¨_© cÖwZôvb‡K wewfbœ iKg mgm¨vi 
g‡a¨ co‡Z nq| wb‡� cÖPv‡ii wKছ z mxgve×Zv wb‡q Av‡jvPbv Kiv n‡jv: 

K) wbqš¿‡Yi Afve (No control): cÖPvi Kvh©µ‡gi Dci wecYb wbe©vnxi †Kvb ai‡Yi wbqš¿Y _v‡K bv| GKUv 
cÖwZôvb m„wókxj GKwU WKz‡g›Uwi ev wdPvi ˆZwi K‡i wewfbœ P¨v‡b‡j Zv cÖPv‡ii Rb¨ †cÖiY Ki‡j †mB WKy‡g›Uwi 
m¤cÖPvi n‡e wK bv GB wel‡qi Dci wbe©vnxi †Kvb nvZ †bB| †Kvb P¨v‡bj GUv cÖPvi Ki‡Z cv‡i Avevi bvI 
cv‡i| †Kvb †ÿ‡Î hw` GUv †cÖwiZ P¨v‡bjmg~n m¤cÖPvi Kiv bv nq Z‡e GLv‡b cÖwZôv‡bi †Zgb wKQy KiYxq _v‡K 
bv|  

L) †bwZevPK cÖPv‡ii cÖfve (Impact of negative publicity): cÖPv‡ii mgq hw` cÖPviK cY¨ ev †mev m¤ú‡K© 
†Kvb †bwZevPK gšÍe¨ cÖKvk K‡i Zv cÖwZôv‡bi Rb¨ eo ai‡Yi ûgwK‡Z cwiYZ nq| g‡bKwi †Kvb †mwj‡eªwU‡K 
wbw ©̀ó †Kvb †Kvgj cvbxq Advi Kiv n‡jv Ges wZwb Rbm¤§y‡L cÖPvi Ki‡jb wZwb GB eª̈ vÛwU AcQ›` K‡ib| এ 
ে�ে
 H eª̈ v‡Ûi Dci GKwU †bwZevPK cÖfve co‡e hv Zv‡`i cY¨ weµq I gybvdv‡K cÖfvweZ Ki‡e| †bwZevPK 
cÖPv‡ii me‡P‡q Lvivc w`K n‡jv GUv gy‡L gy‡L RbM‡Yi gv‡S Qwo‡q c‡o|    
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M) mxwgZ „̀wó‡MvPi (Limited exposure): A‡bK c‡Y¨i †ÿ‡Î e¨vcK cÖPviYv Pvjv‡bv nq wKš‘ cÖkœ n‡jv KZRb 
`k©‡Ki GB cÖPviYv „̀wó‡MvPi n‡q‡Q| cwÎKv ev msev`c‡Îi msL¨v wn‡m‡e `k©‡Ki msL¨v MYbv Kiv hvq bv| 2 
jÿ cwÎKvi g‡a¨ GK jÿ cÂvk nvRvi cwÎKv weµq n‡j ejv hv‡e bv †h „̀wó‡MvPi `k©‡Ki msL¨v GK jÿ 
cÂvk nvRvi| KviY GB msL¨vi g‡a¨ 30% fvM †µZvi Kvেছ cÖKvwkZ msev`wU „̀wó‡MvPi nq wb| Avevi 
†Uwjwfkb P¨v‡b‡j cÖKv‡ki mgq hviv Dcw ’̄Z _v‡K †Kej Zv‡`iB „̀wó‡MvPi nq|   

N) cÖPvi I LiP (Publicity and cost): hw`I cÖPv‡ii msÁv †_‡K Avgiv Rvwb †h, cÖPvi Kvh©µ‡gi Rb¨ 
D‡`¨v³v‡K †Kvb ai‡Yi A_© e¨q Ki‡Z nq bv Z_vwc cy‡iv Kvh©µ‡g GKRb D‡`¨v³v‡K bvbv ai‡Yi LiP enb 
Ki‡Z nq| †hgb GKwU msev` evZ©v ˆZwi K‡i wewfbœ P¨v‡b‡j cvVv‡Z A‡bK ai‡Yi LiP n‡q _v‡K| GKUv 
m„wókxj WKz‡g›Uwi ˆZwi Ki‡Z cÖwZôvb‡K A‡bK LiP enb Ki‡Z nq| Avevi G¸‡jv cÖPv‡i cÖ‡qvRbxq 
e¨e ’̄vcbvi Rb¨ †hgb m¤úv`K gÛjxi mv‡_ †hvMv‡hvM ev wKQy jwes Kvh©µg cwiPvjbv BZ¨vw`‡Z D‡`¨v³v‡K †ek 
wKQy A_©  e¨q Ki‡Z nq|  

O) eª¨vÛ BKzBwUi ÿwZMÖ Í̄Zv (Damage brank equity): †bwZevPK cÖPviYv eª̈ vÛ BKzBwUi Dci `viæY fv‡e cÖfve 
we Í̄vi K‡i| g‡bKwi cÖPviYvi c~‡e© weµq Ges gybvdv cÖe„w× wQj 5%| wKš‘ wKQy cÖPviYv ev †mwj‡eªwUi Kvi‡Y 
†bwZevPK cÖPviYvq cwiYZ n‡q‡Q Ggb †ÿ‡Î weµq Ges gybvdv cÖe„w× K‡g 3% `vwo‡q‡Q| GLv‡b †h welqwU Lye 
¸iæZ¡c~Y© Zvn‡jv cÖPviYv gvby‡li BwZevPK g‡bvfve‡K †bwZevPK g‡bvfv‡e iƒcvšÍwiZ K‡i| GKevi †Kvb cY¨ ev 
†mevi cÖwZ RbM‡Yi †bwZevPK g‡bvfve ˆZwi n‡j †mUv‡K BwZevPK g‡bvfve iƒcvšÍwiZ Kiv LyeB KwVb KvR|  

P) AwbwðZ djvdj (No guaranted result): cÖPvi †_‡K wbwðZ †Kvb djvdj cvIqv hv‡e †mUv mwVK K‡i ejv 
hvq bv| †hgb weµq cÖmv‡i hw` 5% g~j¨ n«vm Kiv nq Z‡e Gi cÖভve cwigvc I g~j¨vqb Kiv m¤¢e| wKš‘ cÖPv‡ii 
†ÿ‡Î cÖPv‡ii cÖfve I g~j¨vqb cÖvq †ÿ‡ÎB mwVK nq bv| Ab¨w`‡K A‡bK LiP K‡i cÖPvi Kvh©µg cwiPvjbvi ci 
GLv‡b †_‡K GKUv wbwðZ djvdj cvIqv hv‡e †mUvi wbðqZv cÖ̀ vb Kiv m¤¢eci bq|  

AZGe, cÖPv‡ii wewfbœ ai‡Yi myweav _vK‡jI cÖPv‡ii A‡bK ai‡Yi mxgve×Zv jÿ¨ Kiv hvq| ZvB c~e© †_‡K 
msev`cÎ Ges cÖPvi gva¨‡gi mv‡থ my›`i m¤úK© ˆZwi Ki‡Z n‡e| cY¨, †mev A_ev cÖwZôvb m¤ú‡K© †Kvb ai‡Yi 
cÖwZK‚j msev` hv‡Z cÖPvwiZ bv nq †mB w`‡K mRvM „̀wó ivL‡Z n‡e|  

†m‡jweªwUi Av‡e`b (Image of celebrity): cÖPv‡ii †ÿ‡Î hLb †Kvb †m‡jweªwU‡K e¨envi Kiv nq ZLb Zvi 
e¨w³MZ B‡gR †bwZevPK Ges BwZevPK ỳBfv‡eB KvR K‡i _v‡K| †hgb- hw` †Kvb msm` m`m¨ †Kvb †Kvb 
cÖwZôv‡bi c‡ÿ Zvi BwZevPK gZvgZ cÖ̀ vb K‡i Z‡e GUvi GKUv †bwZevPK cÖfve co‡Z cv‡i hviv Zv‡K 
e¨w³MZfv‡e ev Zvi Av`‡k©i cwicwš’ Zv‡`i Dci| Ab¨fv‡e ejv hvq wkqv m¤cÖ̀ v‡qi েকান †m‡jweªwUi cÖPviYvi 
cÖwZ mybœx gymjgvbiv BwZevPK g‡bvfve †cvlY bvও Ki‡Z পাের|   

MYms‡hvM I cÖPv‡ii g‡a¨ cv_©K¨ 
Defference between Public Relation and Publicity 

MYms‡hvM Ges cÖPv‡ii g‡a¨ A‡b‡KB †Kvb cv_©K¨ wbY©q Ki‡Z Pvq bv| ejv nq MYms‡hvM I cÖPvi Avm‡jB 
GKB welq| hw`I G‡`i Kvh©µg cÖvq GKB iKg Z_vwc G‡`i g‡a¨ †gŠwjK I aviYvMZ wKQy cv_©K¨ jÿ¨ Kiv 
hvq| MYms‡hvM I cÖPvi DfqB wecYb cÖmv‡ii ỳBwU nvwZqvi| e¨vcK A‡_© MYms‡hv‡Mi GKwU D‡jøL‡hvM¨ 
nvwZqvi n‡jv cÖPvi| cÖPvi I MYms‡hv‡Mi aviYvMZ cv_©K¨ wbY©‡qi ci G‡`i cv_©K¨সমূহ বণ�না Kiv n‡jv:   

MYms‡hvM (Public relation): mgMÖ Rbmvavi‡Yi mv‡_ mym¤úK© m„wó I mym¤úK© eRvq †i‡L AbyK‚j cÖPviYv jvf, 
AvBbMZ fveg~wZ© Ges cÖwZK‚j cÖPviYv I ¸Re †gvKv‡ejv Kivi Rb¨ cÖwZôvb †h mKj Kvh©µg MÖnY K‡i Zvi 
mvgwMÖK iƒc‡K MYms‡hvM e‡j|  
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cÖPvi (Publicity): †Kvb wPwýZ c„ô‡cvlK ev ¯úÝi KZ©„K A_© cÖ̀ vb e¨ZxZ Mbgva¨gmg~‡n cY¨ ev cÖwZôvb 
m¤ú‡K© gZvgZ cÖKvk A_ev AbyK‚j Dc ’̄vcbvi Øviv c‡ivÿfv‡e Pvwn`v e„w× A_ev cwiwPwZ Zz‡j aivi Kvh©µg‡K 
cÖPvi ejv hvq|  

g‡bKwi kn‡i GKwU bZzb Lvev†ii †nv‡Uj D‡Øvab Kiv n‡jv| D³ Abyôv‡b A‡bK MY¨gvb¨ e¨w³eM© Dcw ’̄Z wQj 
Ges mevi Rb¨ ga¨vý‡fv‡Ri Av‡qvRb Kiv n‡qwQj| ỳf©vM¨ekZ Lv‡`¨ wel wµqvi d‡j A‡b‡KB Amy ’̄ n‡q 
c‡o| c‡ii w`b GB welqwU cwÎKvi †nW jvB‡b cwiYZ nq| GB cÖPvwiZ †nW jvBb‡K cÖPvi ejv n‡q থােক| 
Avi cÖK…Z wK Kvi‡Y Lv‡`¨ welwµqv n‡qwQj †mUv †gvKv‡ejv Kivi †h cÖwµqv A_©vr GB welqwUi cÖK…Z কারণ 
জনসাধরেণর িনকট Zz‡j a‡i cÖwZôv‡bi fveg~wZ©‡K �িতি�ত Kiv n‡jv MYms‡hvM| D‡jøwLZ Av‡jvPbvi ci wb‡� 
wKQy †gŠwjK Ges aviYvMZ cv_©K¨ wbY©q Ki‡Z cvwi|  

K) GKUv NUbv cÖevn Dc ’̄vcb n‡jv cÖPvi| †hgb- cÖwZôv‡bi cY¨ weµq Kg n‡”Q welqwUi Dc ’̄vcbv n‡jv 
cÖPvi| wKš‘ NUbv cÖev‡ni KviY e¨vL¨v n‡jv MYms‡hvM †hgb- †Kb cY¨ weµq Kg n‡”Q Zvi Dc ’̄vcb|    

L) cy‡iv cÖwZôv‡bi jÿ¨ wba©viY Kiv Ges mwVK `k©‡Ki Kv‡Q mwVK evZ©v †cÖiY n‡jv MYms‡hvM| Ab¨ w`‡K 
MYms‡hv‡Mi GKwU Ab¨Zg nvwZqvi n‡jv cÖPvi|  

M) eøMviMY hLb GKwU msev` wewfbœ gva¨‡g m¤cÖPvi K‡i ZLb †mUv‡K cÖPvi ejv nq| Avi hLb Zvi mywbw ©̀ó 
`k©‡Ki Rb¨ m¤cÖPvi K‡i ZLb †mUv‡K MYms‡hvM ejv nq|  

N) MYms‡hv‡M RbM‡Yi mv‡_ mym¤úK© cÖwZwôZ nq Ges `xN©‡gqv‡` Zv‡`i mv‡_ e¨emvwqK mym¤úK© ˆZwi nq| wKš‘ 
cÖPv‡ii †ÿ‡Î †KejgvÎ cY¨ ev cÖwZôvb m¤ú‡K© Z_¨ mieivn Kiv nq|   

O) cÖPv‡ii †ÿ‡Î D‡`¨v³vi wb‡Ri †Kvb wbqš¿Y _v‡K bv| Z…Zxq e¨w³i gva¨‡g GUv cwiPvwjZ nq| MYms‡hv‡Mi 
†ÿ‡Î wbqš¿Y _v‡K D‡`¨v³vi nv‡Z Ges cÖwZôv‡bi Avjv`v wefv‡Mi gva¨‡g Gi Kvh©µg cwiPvwjZ nq|  

P)  cÖPv‡ii cÖK…wZ BwZevPK A_ev †bwZevPK Dfq n‡Z cv‡i wKš‘ MYms‡hv‡Mi cÖK…wZ সব�দাই BwZevPK n‡q 
_v‡K| d‡j cÖPv‡i mKj †kÖYxi `k©K‡K †dvKvm Kiv nq Ab¨w`‡K MYms‡hv‡M wbw ©̀ó `k©K‡K †dvKvm Kiv 
nq|  

Q)  MYms‡hv‡M LiPmg~n cÖwZôvb wb‡RB enb K‡i _v‡K wKš‘ cÖPv‡ii †ÿ‡Î D‡`¨v³v‡K †Kvb LiP enb Ki‡Z nq 
bv|  

cwi‡k‡l ejv hvq cÖPv‡ii Zzjbvq MYms‡hvM GKwU e¨vcK aviYv| MYms‡hvM cÖmvi Kg©m~wPi GKwU eo Ask Avi 
cÖPvi MYms‡hv‡Mi GKwU Ask| ZvB MYms‡hv‡Mi nvwZqv‡ii msL¨v A‡bK n‡jI cÖPv‡ii nvwZqv‡ii msL¨v A‡bK 
Kg n‡q _v‡K|  
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 mvims‡ÿc:  

wecYb cÖmv‡ii GKwU cÖavb nvwZqvi n‡jv cÖPvi| wewfbœ †h cÖPvi gva¨g¸‡jv i‡q‡Q Zv‡`i‡K A_© cÖ`vb bv K‡i 
†Kv¤úvwb hw` wbR D‡Ïk¨‡K Kv‡R jvMv‡Z cv‡i Z‡e Zv‡K cÖPvi e‡j| cÖPv‡ii me‡P‡q ¸iæZ¡c~Y© ˆewkó¨ n‡jv 
cÖPv‡ii †ÿ‡Î D‡`¨v³vi †Kvb f~wgKv _v‡K bv e‡j wecYb cÖmv‡ii Ab¨vb¨ nvwZqvi¸‡jvi PvB‡Z cÖPv‡ii 
MÖnY‡hvM¨Zv A‡bK †ewk| Z‡e cÖPv‡ii †ÿ‡Î wecYbKvixi †Kvb wbqš¿Y _v‡K bv| Gi djvdj cÖwZôv‡bi c‡ÿ 
ev wec‡ÿ Dfq w`‡KB hvIqvi m¤¢vebv _v‡K| d‡j cÖPv‡ii BwZevPK Ges †bwZevPK ỳBwU w`K †`L‡Z cvIqv 
hvq| e¨vcK A‡_© cÖPvi MYms‡hv‡Mi GKwU Ask| cÖPvi †KŠkj n‡”Q cÖmvi wgkÖ‡Yi Ab¨Zg cÖavb welq hvi 
gva¨‡g wecY‡bi D‡Ïk¨ A‡bKvs‡k mdjZv jvf K‡i| cÖPviYv Kiv nq mvaviYZ †Kvb eª̈ vÛ, cÖwZôvb, gZev`, 
’̄vb, e¨w³ GgbwK †`‡ki Dbœq‡bi Rb¨I| cÖPv‡ii cÖavb D‡Ïk¨mg~n n‡jv bZzb cY¨ †NvlYv, bZzb bxwZgvjv 

†NvlYv, RbMY‡K AewnZ Kiv, cÖwZôv‡bi fveg~wZ© m„wó Kiv, †bwZevPK cÖPvi‡K evav cÖ̀ vb Kiv, cZbkxj 
c‡Y¨i Pvwn`v m„wó Kiv, †µZvi MÖnY‡hvM¨Zv e„w× Kiv BZ¨vw`| gvby‡li m‡PZbZv e„w×i gva¨‡g †Kv¤úvwbi cY¨ 
weµ‡qi †ÿ‡Î cÖPvi ¸iæZ¡c~Y© f~wgKv cvjb K‡i| GwU RbM‡Yi Av ’̄v AR©b K‡i Ges GB Kvh©µ‡g b~b¨Zg 
†gav, mgq I kÖg e¨q n‡q _v‡K| GLv‡b Z‡_¨i e¨vcKZv _v‡K Ges c‡Y¨i aviYvmg~n ª̀æZ Qwo‡q †`qv hvq| 
ga¨ ’̄KvixMY GLvb †_‡K eûwea myweav AR©b K‡i _v‡K Ges cÖwZôv‡bi mybvg ª̀æZ e„w× Kiv hvq| GQvov cÖvq 
me ai‡Yi cÖwZôvb cÖPv‡ii gva¨‡g Zv‡`i e¨emvwqK Ges cÖwZôvwbK myweav AR©b Ki‡Z Pvq| cÖPvi Ges 
MYms‡hv‡Mi mv‡_ †gŠwjK wKQy cv_©K¨ jÿ¨ Kiv hvq| cÖPv‡ii Zzjbvq MYms‡hvM GKwU e¨vcK aviYv| 
MYms‡hvM wecYb cÖmv‡ii GKwU eo Ask Ges cÖPviYv MYms‡hv‡Mi GKwU Ask| cÖPv‡ii †hgb eûgywL myweav 
i‡q‡Q †Zgwb GUv‡K mwVKev‡e cwiPvjbv Ki‡Z bv cvi‡j cÖwZôvb‡K wewfbœ iKg mgm¨vi g‡a¨ co‡Z nq| 
cÖPv‡ii mgq hw` cÖPviK cY¨ m¤ú‡K© †bwZevPK gšÍe¨ cÖKvk K‡i Zv cÖwZôv‡bi Rb¨ eo ai‡Yi ûgwK‡Z 
cwiYZ nq| 
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 cÖPv‡ii †kÖYxwefvM I wm×všÍmg~n 
Classification and Decisions of Publicity 

 
D‡Ïk¨ 

G cvV †k‡l Avcwb- 
• cÖPv‡ii wewfbœ nvwZqvimg~n e¨vL¨v Ki‡Z cvi‡eb;  
• cÖPv‡ii †kÖYxwefvM mg~‡ni weeiY w`‡Z cvi‡eb;  
• cÖPv‡ii †ÿ‡Î cÖavb wm×všÍmg~n Av‡jvPbv Ki‡Z cvi‡eb;  
• cÖPv‡ii D‡Ïk¨, evZ©v I gva¨g wbe©vPb Ki‡Z cvi‡eb; Ges  
• cÖPvi Kvh©µ‡gi djvdj g~j¨vqb Ki‡Z cvi‡eb|   

 

GKwU cÖwZôvb Zvi cY¨ ev †mev m¤ú‡K© Rbmvavi‡Yi g‡b AbyK‚j aviYv m„wói Rb¨ cÖPvi  †KŠk‡ji AvkÖq MÖnY 
K‡i _v‡K| cÖPv‡ii D‡Ïk¨ ev Í̄evq‡bi Rb¨ GKRb wecYb wbe©vnx‡K h‡_ó †KŠkjx n‡Z nq| KviY hw` †Kvb 
Kvi‡Y cÖPvi Kvh©µg cÖwZôv‡bi wec‡ÿ P‡j hvq ZLb welqwU wecYb wbe©vnxi wbqš¿‡Yi evB‡i P‡j hvq| Avevi 
cY¨ cÖPviYv hw` mwVK gva¨‡g bv nq ZLb †mB cÖPvi cÖwZôv‡bi †Kvb DcKv‡i Av‡m bv| Z‡e cÖPv‡ii †KŠkjmg~n 
mwVKfv‡e cÖ‡qvM Ki‡Z cvi‡j GKUv cÖwZôvb GLvb †_‡K cÖPv‡ii m‡e©v”P myweav jvf Ki‡e| Ab¨w`‡K †`Lv hvq 
†h, †hLv‡b wecYb cÖmv‡ii Ab¨vb¨ Kvh©µg I nvwZqvimg~n AKvh©Ki nq †mLv‡b cÖPvi A‡bK mgq †µZvi µq 
AvMÖn m„wó Ges cÖwZôv‡bi weµq e„w×‡Z ¸iæZ¡c~Y© f~wgKv cvjb K‡i| ZvB Lye cwiKwíZ fv‡e cÖPvi Kg©m~wP cÖYqb 
I Ki‡Z nq| cÖPvi †_‡K h_vh_ djvdj †c‡Z n‡j wecYb cÖmv‡ii Ab¨vb¨ Dcv`v‡bi mv‡_ cÖPv‡ii GKUv myôz 
mgšq̂ mvab Ki‡Z n‡e|  

cÖPv‡ii †KŠkj ev †kÖYxwefvM  
Tools / Classification of Publicity 

MYms‡hvMKvixiv wewfbœ Dcv‡q Zv‡`i cÖPvi Kvh©µg Pvwj‡q †h‡Z cv‡i| †hgb msev`c‡Îi mv‡_ DËg m¤úK© eRv‡q 
†i‡L cÖwZôvb RbM‡Yi „̀wó AvKl©Y Ki‡Z cv‡i| Avevi RbM‡Yi ¯̂v_© m¤úwK©Z wel†qi †cÖwÿ‡Z cÖwZôv‡bi Ae ’̄v I 
fveg~wZ© m¤ú‡K© e¨e ’̄vcbv‡K wewfbœ ai‡Yi civgk© I mycvwik cÖ̀ vb Kiv hvq| cÖPv‡i wewfbœ †KŠkj ev 
†kÖwYwefvMmg~n wb‡� Av‡jvPbv Kiv n‡jv: 

1. msev` weÁwß (News release): cÖwZôv‡bi wewfbœ welq hv cÖwZôv‡bi mybv‡gi mv‡_ RwoZ ev RbmvaviY 
GB mKj welq Øviv DcK…Z ev cÖfvweZ n‡Z cv‡i †hgb weµq cÖe„w×i nvi, gybvdv, ewÈZ jf¨vsk, 
†Kv¤úvwbi cY¨, mvgvwRK Kvh©µg BZ¨vw` msev` weÁwß AvKv‡i cÖKvk Kiv †h‡Z cv‡i| U‡qvUv †Kv¤úvwb 
wKfv‡e †KvwfW-19 †gvKv‡ejvq RbM‡Yi cv‡k ùvwo‡qwQj Zv wewfbœ cwÎKvq msev` weÁwß AvKv‡i 
cÖKvwkZ nq| cÖwZôv‡bi cÿ †_‡K mse` weÁwß ˆZwi K‡i cÖKv‡ki Rb¨ †cÖm I wgwWqv¸‡jv‡Z cvVv‡bv 
nq|  

2. cY¨ weÁwß (Product release): A‡bK cwÎKvi Zv‡`i wbR¯̂ evwYwR¨K Kjg i‡q‡Q| †hLv‡b Zviv 
wbqwgZ †`‡ki e¨emv evwYR¨ wb‡q wewfbœ ai‡Yi †jLv cÖKvk K‡i _v‡K| Giv mvaviYZ †`‡ki †gMv 
†Kv¤úvwb I D`xqgvb †Kv¤úvwbi e¨emv Kvh©µg wb‡q Zv‡`i evwYwR¨K Kjv‡g cÖeÜ wj‡L| †hgb- fvi‡Z 
UvUv †Kv¤úvwbi evwYwR¨K Kvh©µg wb‡q A‡bK cÖwZôvb wbqwgZ cÖ”Q` wj‡L| we‡kl K‡i evRv‡i bZzb cY¨ 
cÖ‡e‡ki c~‡e©B GB ai‡Yi cY¨ weÁwß AvKv‡i cÖKvk Kiv †h‡Z cv‡i| DbœZ we‡k¦ G ai‡Yi cY¨ weÁwß 
†ek RbwcÖq|   
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3. mvsevw`K m‡¤§jb (Press conference): mvsevw`K m‡¤§jb GKwU cÖPwjZ cÖPvi †KŠkj| GLv‡b wewfbœ 
wgwWqvi mv‡_ mswkøó e¨w³eM©‡K Avgš¿Y Rvbv‡bv nq Ges cÖwZôv‡bi †Kvb ¸iæZ¡c~Y© ev Riæwi welq Zv‡`i 
mvg‡b Dc ’̄vcb Kiv nq| mvsevw`KMY GB welq wb‡q wewfbœ ai‡Yi cÖkœ K‡ib Ges H wel‡q Zv‡`i 
gZvgZ cÎ cwÎKvq cÖKvk K‡i| †KvwfW-19 Gi mgq A‡bK cÖwZôvb Zv‡`i Kg©x QuvUvB I Kg©Pvix‡`i 
†eZb Kgv‡bv msµvšÍ welq wb‡q mvsevw`K m‡¤§jb K‡i| GLv‡b cÖwZôv‡bi cÿ †_‡K †gŠwLK I wjwLZ 
Z_¨ mieivn Kiv nq|  

4. ¯úÝiwkc (Sponsorship): eZ©gv‡b B‡f›U ¯úÝiwkc GKwU RbwcÖq cÖPvi †KŠkj| †`kxq I AvšÍR©vwZK 
†Kvb ¸iæZ¡c~Y© cÖwZ‡hvwMZv, RbwcÖq Av‡qvRb, we‡kl Kvh©µg, RvZxq w`em BZ¨vw`‡Z wewfbœ ai‡Yi 
mvnvh¨ I mn‡hvwMZv K‡i cwiKwíZfv‡e †Kv¤úvwb¸‡jv cÖPv‡ii myweav‡K Kv‡R jvMv‡”Q| wek¦Kvc dzUej, 
wµ‡KU, Awjw¤úK BZ¨vw`‡Z †gMv †Kv¤úvwb¸‡jv †KvwU †KvwU UvKv LiP Ki‡Q| msev`cÎ Ges †mvk¨vj 
wgwWqv GmKj cÖwZôv‡bi bvg cÖKvkmn ab¨ev` Ávcb Ki‡Q| cÖwZ‡hvwMZv PjvKvjxb †Kv¤úvwb¸‡jv 
স!েক� gvby‡li BwZevPK aviYv ˆZwi nq Ges cieZ©x mg‡q gvbyl H mKj cÖwZôv‡bi wbqwgZ †µZvq 
cwiYZ nq|   

5. m¤úv`Kxq (Editorial): msev` gva¨g¸‡jv Zv‡`i m¤úv`Kxq I Dcm¤úv`Kxq‡Z wewfbœ welq wb‡q 
Av‡jvPbv I ch©v‡jvPbv K‡i _v‡K| cÖwZôv‡bi KZ©v e¨w³MY GB mKj m¤úv`K‡`i mv‡_ mym¤úK© M‡o 
Zzj‡Z cv‡i| GB mKj m¤úv`KgÛjx Zv‡`i m¤úvKxq‡Z D`vniY wn‡m‡e cÖwZôv‡bi wewfbœ BwZevPK 
welqmg~n Zz‡j ai‡Z cv‡ib| †hgb GKRb m¤úv`K †`‡ki A_©bxwZ wb‡q Zvi m¤úv`Kxq‡Z wjLvi mgq 
D`vniY¯îƒc †Kvb †Kv¤úvwbi f~wgKv wb‡q Ges bvbvwea Kvh©µg wb‡q Av‡jvPbv Ki‡Z cv‡i|  

6. m¤úv`Kxq wPwV (Editorial letter): cÖvq cÖ‡Z¨K msev` gva¨‡g m¤úv`Kxq wPwV cvVK‡`i GKwU RbwcÖq 
Aa¨vq| GLv‡b m¤úv`KMY †`‡ki ¸iæZ¡c~Y© wel‡qi Dci RbM‡Yi gZvgZ msMÖn K‡i Ges †m mKj 
gZvgZ wbqwgZfv‡e Zv‡`i cwÎKvq cÖKvk K‡i | we‡kl K‡i wewfbœ RvZxq ও AvšÍR©vwZK ch©v‡qi েয 
mKj cÖwZôvb c„ô‡cvlKZv  cÖ̀ vb K‡i _v‡K Zv‡`i স!েক� RbmvaviY wewfbœ ai‡Yi gZvgZ cÖ̀ vb K‡i| 
GB mKj gZvgZ msev`cÎ¸‡jv wb‡R msMÖn Ki‡Z cv‡i A_ev hw` wPwV AvKv‡i Zv‡`i  Kv‡Q †cÖiY 
Ki‡Z cv‡i| m¤úv`KMY hw` wPwVc‡Îi Kjv‡g G¸‡jv wbqwgZfv‡e cÖKvk K‡i Z‡e cÖwZôv‡bi AbyK‚‡j 
fveg~wZ© M‡o I‡V|  

7. „̀wó AvKl©Y (Draw attention): eZ©gv‡b wewfbœ welq RbM‡Yi „̀wó‡MvPi K‡i cÖwZôvb wb‡R‡K mycÖwZwôZ 
Ki‡Q| cÎ cwÎKvq wb‡R‡`i wKQy AvKl©Yxq Kvh©µg Zz‡j a‡i †µZv‡`i Zv‡`i cY¨ ev †mevi cÖwZ AvK…ó 
Ki‡Q| 2002 mv‡j wek¦weL¨vZ †ieK †Kv¤úvwb †cÖm Kbdv‡iÝ Kij †h Zviv kvwKivi wek¦ åg‡Yi ¯úÝi 
Ki‡e| GB ¯úÝ‡ii Rb¨ kvwKiv Zv‡`i eª̈ vÛ G¨v¤̂v‡mWi n‡q †M‡jv|  

8. Askx`vwiZ¡ (Partnership): eZ©gv‡b Askx`vwiZ¡ GKwU ¸iæZ¡c~Y© cÖPvi †KŠkj, GLb A‡bK cÖwZôvb 
bvbvwea myweavi Rb¨ GK mv‡_ e¨emv Kvh©µg cwiPvjbv Ki‡Q| cÖwZwôZ eª̈ v‡Ûi mv‡_ Askx`vwiZ¡ _vK‡j 
cÖPv‡ii myweav AR©b Kiv hvq| hw` GKwU eª̈ vÛ †nWjvBb wn‡m‡e wnU K‡i Z‡e Askx`vi cvU©bvi †mB 
mybv‡gi AwaKvix nq| Nefflix Ges Lyft GB ỳBwU cÖwZôv‡bi Askx`vwi‡Z¡i welqwU D`vniY¯̂iƒc ejv 
†h‡Z cv‡i|  

9. wdj¥ I †Uc (Film and tape): A‡bK cÖwZôvb cÖPvi †KŠkj wn‡m‡e wdj¥ I †U‡ci mnvqZv wb‡q _v‡K| 
GKUv cÖwZôvb GKwU সৃwókxj WKz‡g›Uwi ˆZwi K‡i wewfbœ wUwf P¨v‡b‡j cÖPv‡ii Rb¨ †cÖiY K‡i _v‡K| 
A‡bK †emiKvwi wek¦we`¨vjq ev nvmcvZvjmg~‡ni wKQy AvKl©Yxq WKz‡g›Uwi wewfbœ P¨v‡bj †_‡K িনেয়ািমত 
cÖPvwiZ n‡%| A‡bK mgq wKQy cÖwZôvb †Kvb cY¨ ev †mevi m”ছZv e„w×i Rb¨ WKz‡g›Uwi ˆZwi K‡i 
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_v‡K| Avgv‡`i †`‡ki Jla †Kv¤úvwb&েলার A‡bK WKz‡g›Uwi কায�(ম wewfbœ wUwf P¨v‡b‡j cÖPvwiZ n‡q 
Avm‡Q|   

10. wk‡ivbvg Qwe (Captioned photograph): eZ©gv‡b j¨vcUc, †gvevBj †dvb, Mvwo BZ¨vw`i msev` 
cwi‡ek‡bi †ÿ‡Î wk‡ivbvg Qwei e¨envi jÿ¨ Kiv hvq| wk‡ivbvg Qwe n‡jv GK ai‡Yi d‡UvMÖvd hvi 
wb‡চ Qwei welqe ‘̄i mswÿß weeiY I e¨vL¨v †`qv _v‡K| evRv‡i bZzb †Kvb cY¨ we‡kl ˆewkó¨ wb‡q 
Avwef©~Z n‡j †m¸‡jv‡K `ÿZvi mv‡_ eY©bv Kivi Rb¨ wk‡ivbvg Qwe e¨envi Kiv nq| A‡bK 
†mev`vbKvix cÖwZôvb Zv‡`i cY¨ Dc ’̄vcb I cÖPvi c×wZ wn‡m‡e wk‡ivbvg Qwe e¨envi Ki‡Q|  

11. mvgvwRK wgwWqv (Social media): eZ©gvb hyM n‡”Q Z_¨ I cÖhyw³i hyM| G hy‡Mi GKwU D‡jøL‡hvM¨ w`K 
n‡jv mvgvwRK †hvMv‡hvM gva¨g| B›Uvi‡bU I ¯§vU© †dvb cÖPv‡ii GKwU bZzb Øvi Db¥y³ K‡i‡Q| DbœZ 
†`k¸‡jv Zv‡`i cÖPvi e¨e¯’v‡K m¤ú~Y© cÖhyw³ wbf©i K‡i †d‡j‡Q| mvgvwRK †hvMv‡hv‡Mi gva¨g wn‡m‡e 
†dmeyK, eøM, UzBUvi, ¸¸j cøvm, DBwKwcwWqv, BDwUDe, ¯‹vBc BZ¨vw` ¸iæZ¡c~Y© f~wgKv cvjb Ki‡Q| 
mvgvwRK †hvMv‡hv‡Mi gva¨g¸‡jv †fŠ‡MvwjK ~̀i‡Z¡i evav‡K AwZµg K‡i gvbyl‡K Lye KvQvKvwQ wb‡q 
G‡m‡Q| †Kvb cÖwZôv‡bi cÖwZôv evwl©Kx‡Z ev bZzb cY¨ D‡Øvab Abyôv‡b cÖavb AwZw_ ev we‡kl 
AwZw_‡`i e³e¨ mvgvwRK gva¨‡g ভvBivj n‡q co‡Q Ges cÖwZôvbwU cÖPv‡ii myweav †fvM Ki‡Q|  

cwi‡k‡l ejv hvq cÖwZôv‡bi †Kvb Kvh©µg m¤ú‡K© †Kvb AbyK‚j Z_¨ wewfbœ cÖPvi gva¨‡g cÖPvwiZ n‡j Zv‡KB 
cÖPvi e‡j| mvaviYZ cY¨ m¤ú‡K© †µZvi g‡b AbyK‚j aviYv m„wói Rb¨ cÖPvi †KŠk‡ji AvkÖq †bqv n‡q _v‡K| 
cÖPv‡ii A‡bK¸‡jv ¯̂xK…Z aiY ev †KŠkj i‡q‡Q| Z‡e mKj †kÖYxi c‡Y¨i Rb¨ GB †KŠkj Aej¤̂b Kiv hvq bv| 
cY¨ †f‡` †KŠk‡ji wfbœZv †`Lv †`q| d‡j cÖPv‡ii †KŠkj¸‡jv mwVK fv‡e cÖ‡qvM Ki‡Z cvi‡j GKUv cÖwZôvb 
GLvb †_‡K cÖPv‡ii m‡e©v”P myweav jvf Ki‡e|  

 
cÖPv‡ii †ÿ‡Î cÖavb wm×všÍmg~n 
Major Decisions in Publicity 

cÖPvi n‡jv †µZv‡`i cY¨ ev †mev µ‡q DØy× Kivi GKwU kw³kvjx nvwZqvi| †hLv‡b wecYb cÖmv‡ii Ab¨vb¨ 
nvwZqvimg~n AKvh©Ki nq †mLv‡b cÖPvi A‡bK mgq †µZvi µq AvMÖn m„wó‡Z mÿg nq| wKš‘ GB cÖPvi‡K 
myôzfv‡e m¤úv`b Kivi †ÿ‡Î wecYb e¨e ’̄vcK‡K wewfbœ ai‡Yi wm×všÍ MÖnY Ki‡Z nq †hgb- KLb cÖPvi Kvh© 
Pvjv‡bv n‡e, cÖPv‡ii D‡Ïk¨ wK n‡e, cÖPv‡ii  Rb¨ mwVK cwiKíbv wKfv‡e MÖnY Kiv n‡e, cÖPv‡ii mwVK gva¨g wK 
n‡e, cÖPvi‡K wKfv‡e g~j¨vqb Kiv n‡e BZ¨vw`| cÖPvi Kvh©µg cwiPvjbvi Rb¨ wecYb e¨e ’̄vcK‡K †m mKj 
¸iæZ¡c~Y© wm×všÍmg~n MÖnY Ki‡Z nq Zv wb‡� Av‡jvPbv Kiv n‡jv:  

1. cÖPv‡ii D‡Ïk¨ wba©viY (Setting publicity objectives):  

wecYb cÖmv‡ii †ÿ‡Î cÖPvi wewfbœ fv‡e mnvqZv K‡i _v‡K| Z‡e cÖPvi Kvh©µg Pvjv‡bvi Av‡M cÖPv‡i D‡Ïk¨ wK 
n‡e †m m¤ú‡K© mywbw ©̀ó wm×všÍ MÖnY Ki‡Z n‡e| GKwU cÖPvi Kg©m~wP‡K mdj Kivi Rb¨ A‡bK¸‡jv welq we‡ePbv 
Ki‡Z nq| †hgb ejv †h‡Z cv‡i wKfv‡e weµq e„w× ev †µZv m‡PZbZvi †ÿ‡Î cÖPvi f~wgKv ivL‡Z cv‡i| cÖPvi 
Kg©m~wP‡K †eMevb Kivi Rb¨ wb� wjwLZ welq¸‡jv cÖ‡qvRb: 

K) msev`c‡Î cÖKv‡ki Dchy³Zv (News wortheness): cÖPv‡ii gva¨‡g †Kvb c‡Y¨i my›`i eY©bv †`qv m¤¢e| †m 
Kvi‡Y mevB c‡Y¨i eY©bvi Rb¨ msev`cÎ‡KB cQ›` K‡i| Z‡e GLv‡b cY¨ eY©bvi †ÿ‡Î we‡kl mZ©KZvi cÖ‡qvRb 
nq| GB Kvi‡Y cY¨ m¤ú‡K© Ggb AvKl©Yxq Kvwnbx ˆZwi Ki‡Z n‡e hv msev`c‡Î msev` AvB‡Ug wn‡m‡e 
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cwi‡ewkZ n‡Z cv‡i| wewfbœ msev`c‡Îi evwYwR¨K Kjv‡g MÖvgxY†dvb ev evsjvwjsK Gi †mev Kvh©µg wb‡q 
AvKl©Yxq Dc ’̄vcbv †`L‡Z পাওয়া hvq|  

L) weµqKg©x I wWjvi‡`i Rb¨ DÏxcbv (Stimulus for sales force and dealers): wWjvi Ges weµqKg©x‡`i 
DÏxcbv m„wó‡Z cÖPvi ¸iæZ¡c~Y© f~wgKv iv‡L| cÖPvi wewfbœ fv‡e wWjvi I weµqKg©x‡`i AvMÖn m„wó K‡i _v‡K| bZzb 
cY¨ m¤ú‡K© ¸iæZ¡c~Y© Z_¨mg~n cÖPvi Kiv n‡j weµqKg©x I wWjviMY DcK…Z n‡q _v‡K| ZvQvov Gi d‡j bZzb 
c‡Y¨i weµq e„w× cvq| Ab¨w`‡K cÖPv‡i hLb wWjvi‡`i Ae ’̄vb I mybvg wb‡q Dc ’̄vcbv _v‡K ZLb †mUv 
weµqKg©x ev wWjvi‡`i cY¨ weµ‡q h‡_ó mnvqZv cÖ̀ vb K‡i _v‡K| d‡j myôz cÖPvi Kvh©µg wWjvi I 
weµqKg©x‡`i cY¨ m¤ú‡K© AvMÖn I DÏxcbvi m„wó K‡i|  

M) wek¦vm ’̄vc‡bi cÖ‡qvRbxqZv (Need for credibility): cÖPv‡ii †ÿ‡Î D‡`¨v³v f~wgKv LyeB Kg _v‡K ev _v‡K 
bv| cÖPvi Z…Zxq c‡ÿi gva¨‡g m¤úvw`Z nq| Avevi weÁvc‡b D‡`¨v³vMY Zv‡`i gZ K‡i Z_¨ cÖKvk K‡i _v‡K| 
GB †ÿ‡Î MYgva¨g¸‡jv A‡_©i wewbg‡q wb‡R‡`i gZ K‡i weÁvcb cÖPvi K‡i _v‡K| d‡j †µZv‡`i Av¯’v A‡bK 
†ÿ‡ÎB bó n‡q hvq weÁvc‡bi Dci| অন+িদেক cÖPvi cY¨ ev cÖwZôvb m¤ú‡K© Rbg‡b wek¦vm m„wó Ki‡Z cv‡i| 
cY¨ ev cÖwZôvb m¤ú‡K© cÖPvwiZ Z_¨ Ab¨ †h †Kvb gva¨‡gi †P‡q msev`cÎ ev m¤úv`Kxq‡Z cÖKvk RbM‡Yi wbKU 
AwaK MÖnYxq হয়|  

N) ÿz ª̀ ev‡RU (Small budget): cÖPvi g~jZ cÖPvwiZ nq Z…Zxq cÿ Øviv| cÖPv‡ii Rb¨ D‡`¨v³v‡K †Zgb †Kvb 
A_© e¨q Ki‡Z nq bv| Ab¨ w`‡K weµq †KŠkj wn‡m‡e cÖPvi ¸iæZ¡c~Y© f~wgKv cvjb Ki‡Q|  

2. cÖPv‡ii evZ©v I gva¨g wbe©vPb (Choosing  publicity message & vehicles): 

cÖPv‡ii wØZxq ¸iæZ¡c~Y© wm×všÍ n‡jv wK msev` cÖPvi Ki‡e Ges †Kvb gva¨‡g cÖPvi Ki‡e| cÖ_gZ cÖPviYv Zvi 
cY¨ ev †mev msµvšÍ wK msev` cÖPvi Ki‡e Zv wba©viY Ki‡e| †hgb cÖPviK GKwU AcwiwPZ †emiKvwi 
nvmcvZvj‡K cwiwPZ K‡i Zvi evRvi m„wó Ki‡Z Pvq G Rb¨ Zv‡K hy‡Mvc‡hvMx m„wókxj msev` I Z_¨ wbe©vPb 
Ki‡Z n‡e| d‡j cÖPwjZ nvmcvZvj¸‡jvi PvB‡Z GB nvmcvZv‡ji we‡klZ¡ wK Av‡Q ev GB nvmcvZvj wK wKQy 
AwZwi³ f¨vjy m„wó Ki‡Q wKbv BZ¨vw` welq¸‡jv cÖPvi Kiv n‡j nvmcvZv‡ji fveg~wZ© RbM‡Yi Kv‡Q e„w× cv‡e| 
cÖPviK GLv‡b GB e‡j cÖPvi Ki‡Z cv‡i †h, GB nvmcvZv‡j we‡`kx we‡klÁ Wv³vi w`‡q wPwKrmv Kiv‡bv nq, 
Mixe iæMx‡`i wPwKrmvi e¨vcv‡i we‡kl Avw_©K Qvo i‡q‡Q, GLvbKvi †mevi gvb DbœZ I এই nvmcvZvিট cÖPwjZ 
nvmcvZvj¸‡jvi PvB‡Z wfbœ ai‡bi| Gme Z_¨ ¯̂vfvweK fv‡eB GB nvmcvZv‡ji evRvi Pvwn`v e„w× Ki‡e Ges 
†µZv‡`i g‡b BwZevPK mvov †dj‡e| Avevi cÖPviK hw` g‡b K‡i GB mKj Z_¨ GB cÖwZôv‡bi Rb¨ h‡_ó bq 
Ges cÖwZ‡hvwMZvi evRv‡i Av‡iv wfbœ ai‡Yi msev` cÖPvi Kiv cÖ‡qvRb ZLb wZwb nvmcvZvj msµvšÍ Z_¨ †LuvRvi 
†P‡q m„wókxj msev` m„wó Kivi †Póv Ki‡e|  

cÖPvi‡Ki msev` wbe©vP‡bi ci ¸iæZ¡c~Y© wm×všÍ n‡jv GB msev` †Kvb gva¨‡g wKfv‡e cÖPvwiZ n‡e| KviY gva¨g 
wbe©vP‡bi Dci cÖPv‡ii mdjZv wbf©i K‡i| Rbmvavi‡Yi wbKU Dc ’̄vc‡bi Rb¨ †Kvb gva¨gUv Dchy³ †mUv 
†`L‡Z n‡e| me c‡Y¨i Rb¨ GKB gva¨g Dc‡hvMx n‡e Ggb bq| GK GK ai‡Yi c‡Y¨i Rb¨ GK GK ai‡Yi 
gva¨g Dchy³ n‡q _v‡K| †hgb D`vniY¯̂iƒc ejv hvq:  

i. we‡kl B‡f›U: 2002 mv‡j kvwKivi wek¦ åg‡Y †ieK †h ¯úÝi Ki‡jv Zvi Rb¨ h_vh_ gva¨g wQj †cÖm 
weÁwß|   

ii. bZzb cY¨: A‡bK †Kv¤úvwb Zvi c‡Y¨i we‡kl we‡kl ˆewk‡ó¨i w`‡K ¸iæZ¡ cÖ̀ vb K‡i WKz‡g›Uwi ˆZwi K‡i 
wewfbœ P¨v‡b‡j cÖPv‡ii Rb¨ cvwV‡q †`q|  
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iii. cÖwZôv‡bi mybvg: mybvg e„w×i Rb¨ cÖwZôvbসমূহ িবিভ, mvgvwRK Kvh©µ‡g ¯úÝ‡ii gva¨‡g AskMÖnY 
Ki‡Q|  

cÖPv‡ii eûj cÖPwjZ nvwZqvi¸‡jvi g‡a¨ D‡jøL‡hvM¨ n‡jv †Kv¤úvwb cÖKvkbv, we‡kl B‡f›U, †cÖm weÁwß, 
WKz‡g›Uvwi, KwgDwbwU Kg©KvÐ, cÖwZôvwbK weÁvcb BZ¨vw`| cÖwZôvb Zvi cÖPvi Kvh©µg cwiPvjbvi Rb¨ G¸‡jvi 
g‡a¨ n‡Z GK ev GKvwaK gva¨g MÖnY Ki‡Z cv‡i| cwi‡k‡l ejv hvq, cÖPvi n‡”Q mgwšẐ wecY‡bi GKUv Ask| 
ZvB Gi hZ¸‡jv Dcv`vb i‡q‡Q mevi mv‡_ cÖPv‡ii GKUv myôz mgšq̂ _vKv cÖ‡qvRb| †Kvb Kvi‡b cÖPv‡i 
cÖwZôv‡bi wfbœw`K Dc ’̄vcb Ki‡Z wM‡q weÁvcb ev weµq cÖmv‡ii Dci †hb †Kvb †bwZevPK cÖfve bv c‡o †m 
welqwU †Lqvj ivL‡Z n‡e|   

3. cÖPvi cwiKíbvi cÖ‡qvM (Implementing the publicity plan)::::    

cÖPv‡ii Rb¨ wewfbœ ai‡Yi cwiKíbv ˆZwi Kiv nq| mKj cwiKíbv ev Í̄‡e cÖ‡qvM Kiv m¤¢eci nq bv| aiv hvK 
GKwU my›`i I m„wókxj WKz‡g›Uvwi ˆZwi K‡i Zv †Kvb GKwU P¨v‡b‡j cÖPv‡ii Rb¨ cvVv‡bv n‡jv| wKš‘ ev Í̄‡e †`Lv 
†Mj †mB P¨v‡bj †_‡K †cÖwiZ WKz‡g›Uwi †`Lv‡bv n‡jv bv| ZvB ejv n‡q _v‡K cÖPvi cwiKíbv ˆZwi Kiv mnR 
wKš‘ ev¯Íevqb Lye KwVb welq| cÖPv‡ii †ÿ‡Î wecYb e¨e ’̄vc‡Ki `vwqZ¡ n‡jv h_vh_ KZ©„c‡ÿi mv‡_ †hvMv‡hvM 
K‡i msev` ev Z_¨ cÖPv‡ii e¨e ’̄v Kiv| cÖPvi‡Ki mv‡_ cÖPvi gva¨‡gi m¤úv`‡Ki e¨w³MZ m¤úK© M‡o Zzj‡Z 
n‡e| d‡j cÖPviK GLvb †_‡K evowZ wKQy myweav AR©b Ki‡Z cvi‡e| we‡kl K‡i cÖPviKiv hLb mvsevw`K nb 
ZLb Zv‡`i mv‡_ A‡bK cwÎKvi m¤úv`K‡`i e¨w³MZ mym¤úK© _v‡K Ges m¤úv`K‡`i cQ‡›`i I AcQ‡›`i 
welq¸‡jv Zv‡`i Rvbv _v‡K| GB †ÿ‡Î mn‡RB Z_¨, wdPvi, ev cÖPv‡ii welqe ‘̄mg~n mn‡RB gva¨g¸‡jv‡Z 
Dc ’̄vcb Kiv hvq| cÖPviK‡`i cÖPvi Kvh©µ‡gi mvwe©K welqmg~n ch©‡eÿY Ki‡Z nq Ges †Kvb ai‡Yi mgm¨v, 
fyj-ÎæwU †`Lv w`‡j ZLbB Zv‡`i mgvavb Ki‡Z n‡e| cÖPvi cwiKíbv ev Í̄evq‡bi Rb¨ wb�wjwLZ c`‡ÿc MÖnY 
Kiv nq:  

K) cÖPv‡ii welqe ‘̄ wba©viY: cÖPv‡ii welqe ‘̄ wewfbœ ai‡Yi n‡q _v‡K| cY¨ ev †mevi wfbœZvi Rb¨ welqe ‘̄i 
wfbœZv †`Lv †`q| msev` ev Mí ˆZix Kiv, Kviv ˆZwi Ki‡e, cY¨ I †mevi mv‡_ mvgÄm¨Zv BZ¨vw` welqmg~n 
wba©vi‡Y Kiv welqe¯‘ wba©vi‡Yi AšÍf©~³|  

L) cÖPv‡ii wUg ˆZwi Kiv (Build a publicity team): Kviv cÖPv‡ii wewfbœ w`K m¤úbœ Ki‡e Zv‡`i gva¨‡g cÖPvi 
wUg ˆZwi Kiv| cÖPv‡ii mgq wewfbœ ai‡Yi Kvh©vejx cwiPvjbv Ki‡Z nq| GB Kvh©vejxi †kÖwYwefvM K‡i wewfbœ 
e¨w³i Dci `vwqZ¡ cÖ̀ vb Kiv nq|  

M) Kvh©µg m¤úv`b (complete activities): †h mKj gva¨‡g Z_¨ ev msev` cÖPv‡ii Rb¨ wm×všÍ M„nxZ n‡q‡Q 
Zv‡`i mv‡_ KvR Kivi Rb¨ cÖv_wgK Kvh©µg m¤úv`b Kiv| †h mKj welqv`x cÖPv‡ii c~e©kZ© wn‡m‡e we‡ewPZ 
n†q‡Q †mB¸‡jv m¤úv`b Kiv|   

N) †hvMv‡hvM (Communication): cÖPv‡ii hviv KZ©„cÿ i‡q‡Q Zv‡`i mv‡_ GKUv fvj m¤úK© M‡o †Zvjv| 
we‡kl K‡i wewfbœ cÖPvi-gva¨‡gi m¤úv`KgÛjxi mv‡_ mve©ÿwYK †hvMv‡hvM ivLv| GQvov cÖPvi ev Í̄evq‡bi Rb¨ 
mswkøó mKj c‡ÿi mv‡_ wbqwgZ †hvMv‡hvM iÿv K‡i Pjv| we‡kl K‡i AvBb cÖYqbKvix I bxwZ wba©viK‡`i mv‡_ 
†hvMv‡hvM iÿv Kiv|  

O) mycvwik (Recommendations): cÖPvi cwiKíbv ev Í̄evq‡bi Rb¨ cÖPvi mswkøó †h wewfbœ cÿ i‡q‡Q Zv‡`i 
mycvwik MÖnY Kiv| †hgb †P¤̂vi Ae Kgvm© ev †UªW BDwbq‡bi mycvwik MÖnY Kiv| Ab¨ w`‡K cÖPv‡ii KZ©„cÿ‡K 
Z…Zxq †Kvb c‡ÿi gva¨‡g mycvwik Kiv| †hgb- †Kvb ivR‰bwZK e¨w³Z¡ ev miKvwi †Kvb D”Pc`¯’ Avgjv 
BZ¨vw`|   
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P) d‡jv-Avc (Follow-up): cÖPv‡ii wUg wVKgZ KvR Ki‡Q wKbv, সিঠক ভােব cÖPvi কায� m¤úv`b n‡”Q wKbv, 
m¤úv`KgÛjxi g‡bvfve BwZevPK wKbv, BZ¨vw` welqmg~n wbqwgZfv‡e d‡jv-Avc Ki‡Z n‡e| hw` †Kv_vI †Kvb 
.িট †`Lv hvq Z‡e †mUvi h_vh_ mgvav‡bi e¨e ’̄v MÖnY Ki‡Z n‡e|  

Q) cybt D‡`¨vM (Re-initiative): hw` cÖPvi Kvh© wVKgZ ev Í̄evqb bv nq Z‡e Avevi cÖPv‡ii Rb¨ bZzb D‡`¨vM 
MÖnY Ki‡Z n‡e| †Kvb Kvi‡Y eZ©gvb cÖPvi Kvh©µ‡gi ev¯Íevqb bv n‡j GLvb †_‡K m‡i Avmv wVK n‡e bv| c~‡e©i 
fyj ÎæwUmg~n we‡kølY K‡i bZzb D‡`¨v‡M cÖPv‡ii Kvh©µg ïiæ Ki‡Z n‡e|  

 
4. cÖPv‡ii djvdj g~j¨vqb (Evalucting publicity result): 

cÖPvi cwiKíbv ev Í̄evq‡bi ci cÖPv‡ii D‡Ïk¨ I jÿ¨ KZUv mdj n‡q‡Q †mUv g~j¨vqb Ki‡Z n‡e| cÖPvi 
Kvh©µg cwiPvjbvi ci cY¨ weµq Kg ev †ewk n‡Z cv‡i| hw` weµq jÿYxqfv‡e K‡g hvq Z‡e welqwU wb‡q 
KZ©„cÿ‡K Avjv`vfv‡e wPšÍv Ki‡Z n‡e| Avevi cÖPv‡ii c‡i wecYb cÖPvi wgkÖ‡Yi wewfbœ Dcv`vb †hgb weÁvcb, 
e¨w³K weµq ev weµq cÖmv‡ii Dci †bwZevPK cÖfve co‡Z cv‡i| cÖPv‡i djvdj‡K GKKfv‡e g~j¨vqb Kiv 
KwVb, KviY cÖPvi‡K Dbœqb †KŠk‡ji mv‡_ GKm‡½ e¨envi Kiv nq| Z‡e hw` Ab¨vb¨ Dbœqb †KŠkj e¨env‡ii 
c~‡e©B cÖPvi‡Ki e¨envi Kiv nq Z‡e Zvi g~j¨vqb mnR nq| cÖPvi g~j¨vqb e¨env‡ii †ÿ‡Î wb� wjwLZ c×wZmg~n 
e¨envi Kiv nq|   

K) „̀wó‡MvPi Kiv‡bv (Exposures): cÖwZôv‡bi msev` cÖPv‡ii ci msev`Uv KZRb `k©‡Ki „̀wó‡MvPi n‡jv Gi 
wfwË‡Z djvdj g~j¨vqb Kiv hvq| A‡bK mgq †h mKj msev`c‡Î GB msev`Uv cÖKvk Kiv n‡jv Zv‡`i msL¨v 
Abyhvqx `k©‡Ki msL¨v wVK Kiv nq| Avevi wewfbœ ’̄v‡b cvBKvi ev LyPiv Kvievix‡`i wbKU msev` g¨vbyqvj weZiY 
Kiv nq| Z‡e GB ỳ‡Uv c×wZi GKUv mxgve×Zv i‡q‡Q †hUv n‡jv hv‡`i Kv‡Q g¨vbyqvj weZiY Kiv n‡jv A_ev 
hviv msev`c‡Îi cvVK Zv‡`i KZR‡bi GB msev`Uv „̀wó‡MvPi n‡jv Zvi mwVK Z_¨ cvIqv hvq bv| †hgb- 
GKRb e¨w³ msev`cÎ µq Ki‡jb wKš‘ wZwb D³ msev`wU bv c‡o Gwo‡q †M‡jb| Ab¨ w`‡K eZ©gv‡b mvgvwRK 
†hvMv‡hvM gva¨‡g †hgb †dBmeyK †cR ev BDwUD‡e hw` †Kvb msev` cÖPvwiZ nq Z‡e jvBK, †kqvi ev K‡g›U 
†`‡L cÖK…Z `k©‡Ki msL¨v mn‡RB Abygvb Kiv hvq|  

L) g‡bvfve/m‡PZbZv cwieZ©b (Attitude/Awareness change): GKUv cÖPvi Awfhvb †_‡K †µZv‡`i c‡Y¨i 
cÖwZ wK ai‡Yi m‡PZbZv ˆZix n‡jv ev Zv‡`i cÖK…Z g‡bvfve wK †mUvi gva¨‡g cÖPvi Kv‡h©i djvdj g~j¨vqb Kiv 
hvq| G‡ÿ‡Î cÖPv‡ii c~‡e©i Ae ’̄vb mv‡_ cÖPv‡ii cieZ©x Ae ’̄vi cv_©K¨ cÖPv‡ii djvdj wn‡m‡e MY¨ Kiv nq| 
†hgb Ô†KvwfW-19Õ Gi c~e©eZ©x mgq gvby‡li gv¯‹ e¨env‡i m‡PZbZv wQj LyeB Kg Ges Gi cÖwZ gvby‡li g‡bvfve 
Lye BwZevPK wQ‡jv bv| wKš‘ †KvwfW-19 Gi cieZ©x mgq †Kej gv¯‹ cÖPviYvi Kvi‡Y gvby‡li gv¯‹ m¤̂‡Ü 
m‡PZbZv e¨vcK e„w× cvq Ges gv¯‹ e¨env‡ii cÖwZ gvby‡li g‡bvfve BwZevPK †`Lv hvq| gv¯‹ e¨env‡i cwieZ©b 
†_‡K cÖPviYvi g~j¨vqb Kiv m¤¢e|   

M) weµq Ges gybvdv (Sales and profit): cÖPvi g~j¨vq‡bi me‡P‡q mnR c×wZ n‡jv weµq I gybvdv we‡kølY| 
cÖPvi Kvh©µ‡gi gva¨‡g hw` cÖwZôv‡bi gybvdv I weµq e„w× cvq Zvn‡j a‡i †bIqv n‡e cÖPvi Kvh©µg mdj 
n‡q‡Q| D`vniY¯̂iƒc ejv hvq, cÖPviYvi c~‡e© cÖwZôv‡bi jv‡fi cwigvY wQj 5%| wKš‘ cÖPviYi ci jv‡fi 
cwigvY n‡jv 7%| AZGe ejv hvq cÖPvi Kvh©µg mdj n‡q‡Q|  

Dc‡ii Av‡jvPbv †_‡K ejv hvq, cÖPvi wecYb cÖ‡gvk‡bi ¸iæZ¡c~Y© nvwZqvi wn‡m‡e KvR K‡i| Z‡e GB welqUv 
mdjfv‡e cwiPvjbvi Rb¨ wecYb e¨e ’̄vcK‡K h_vh_ wm×všÍ MÖnY Ki‡Z nq| Zv‡K `ÿZvi mv‡_ cÖPv‡ii D‡Ïk¨ 
wba©viY, gva¨g wbe©vPb, cwiKíbv ev Í̄evqb I djvdj g~j¨vq‡bi gZ ¸iæZ¡c~Y© wm×všÍmg~n cwiPvjbv Ki‡Z nq| Avi †h 
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cÖwZôvb hZ fvjfv‡e GB wm×všÍmg~n MÖnY Ki‡Z cvi‡e cÖPvi Kvh©µg †_‡K †mB cÖwZôvb ZZ †ewk myweav AR©b Ki‡Z 
cvi‡e|   

 

 mvims‡ÿc:  

Rbms‡hvMKvixiv wewfbœ Dcv‡q Zv‡`i cÖPvi Kvh©µg Pvwj‡q †h‡Z cv‡i| GmKj Kvh©µg ev Í̄evq‡bi Rb¨ Zviv 
wewfbœ †KŠkj Aej¤̂b K‡i _v‡K| †KŠk‡ji nvwZqvimg~n‡K wewfbœ †kÖYx‡Z fvM Kiv hvq| cÖwZôv‡bi wewfbœ 
welq †hgb gybvdv, cÖe„w×i nvi, ewÈZ jf¨vsk, cY¨ ev †mev, mvgvwRK Kvh©µg BZ¨vw` msev` weÁwß AvKv‡i 
cÖKvk Kiv †h‡Z cv‡i| A‡bK msev`cÎ Zv‡`i evwYwR¨K Kjv‡g D`xqgvb †Kv¤úvwb ev †gMv †Kv¤úvwbi 
cY¨‡mev wb‡q wbqwgZ cÖeÜ wjL‡Z cv‡i| mvsevw`K m‡¤§jb GKwU eûj cÖPwjZ cÖPvi †KŠkj| eZ©gv‡b A‡bK 
cÖwZôvb B‡f›U ¯úÝiwk‡ci gva¨‡g cÖPv‡ii myweav‡K Kv‡R jvMv‡”Q| msev` gva¨g¸‡jv Zv‡`i m¤úv`Kxq I 
Dcm¤úv`Kxq‡Z cÖwZôv‡bi wewfbœ welq wb‡q Av‡jvPbv I ch©v‡jvPbv K‡i _v‡K| B›Uvi‡bU, ¯§vU© †dvb I 
mvgvwRK †hvMv‡hvM gva¨g¸‡jv cÖPv‡ii GKwU bZzb Øvi Db¥y³ K‡i‡Q| DbœZ †`k¸‡jv Zv‡`i cÖPvi e¨e Í̄v‡K 
m¤ú~Y© cÖhyw³ wbf©i K‡i‡Q| mvgvwRK †hvMv‡hv‡Mi gva¨g wn‡m‡e †dmeyK, eøM, UzBUvi, ¸¸j cøvm, BDwUDe, 
¯‹vBc BZ¨vw` ¸iæZ¡c~Y© f~wgKv cvjb Ki‡Q| GQvov wk‡ivbvg Qwe, wdj¥ I †Uc, Askx`vwiZ¡, m¤úv`Kxq wPwV 
BZ¨vw` cÖPv‡ii ¸iæZ¡c~Y© nvwZqvi wn‡m‡e KvR Ki‡Q|  

cÖPvi n‡jv †µZv‡`i cY¨ ev †mev µ‡q DØy× Kivi GKwU kw³kvjx nvwZqvi| GB cÖPvi e¨e ’̄v‡K myôzfv‡e 
m¤úv`b Kivi Rb¨ cÖPvi e¨e ’̄vcK‡K wewfbœ ai‡Yi wm×všÍ MÖnY Ki‡Z nq| †hgb- cÖPv‡ii D‡Ïk¨ wK n‡e, 
KLb cÖPvi KvR Pvjv‡bv n‡e, cÖPv‡ii Rb¨ mwVK cwiKíbv wKfv‡e MÖnY Kiv n‡e, cÖPv‡ii mwVK gva¨g wK n‡e, 
cÖPv‡ii c~e© hvPvBKiY wKfv‡e m¤úvw`Z n‡e, cÖPvi Kg©m~wP wKfv‡e ev Í̄evqb Kiv n‡e Ges wKfv‡e cÖPvi 
Kvh©µ‡gi djvdj g~j¨vqb Kiv n‡e BZ¨vw`| GB mKj cÖ‡kœi h_vh_ mgvavb Ki‡Z cvi‡jB GKwU myôz Ges 
mv_©K cÖPvi e¨e ’̄v M‡o DV‡e| 
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 weµq cÖmvi: D‡Ïk¨ I c`‡ÿc 
Sales Promotion: Purposes and Steps 

 
D‡Ïk¨ 

G cvV †k‡l Avcwb- 
• weµq cÖmvi Kx Zv ej‡Z cvi‡eb;   
• weµq cÖmv‡ii D‡Ïk¨mg~n e¨vL¨v Ki‡Z cvi‡eb; Ges  
• weµq cÖmv‡ii c`‡ÿcmg~n eY©bv Ki‡Z cvi‡eb|  

 

weµq cÖmvi n‡”Q wewfbœ ai‡Yi †KŠk‡ji mgšq̂, hvi gva¨‡g ª̀æZ Ges †Rviv‡jv evRvi cÖwZwµqv AR©b Kiv 
m¤¢e| weµq cÖmvi cY¨ weµq e„w×i †ÿ‡Î wewPÎ f~wgKv cvjb K‡i| †Kvb †Kvb †ÿ‡Î webvg~‡j¨ cY¨ weZi‡Yi 
d‡j †fv³viv cieZ©x‡Z H cY¨ µ‡q AwaK AvMÖn cÖKvk K‡i _v‡K| weµq cÖmvi †KŠkj weÁvc‡bi †P‡q AwaK 
ª̀æZ †µZvi g‡a¨ cÖwZwµqv m„wó Ki‡Z cv‡i, Avevi weµq cÖmvi hLb weÁvc‡bi mv‡_ GKm‡½ e¨envi Kiv nq 
ZLb weµq cÖmvi †_‡K me‡P‡q †ewk Kvh©Kix dj cvIqv hvq| Avevi e¨e ’̄vcbv msµvšÍ Dc‡`k cÖ`v‡bi gva¨‡g 
Drcv`bKvix Ges ga¨¯’Kvix‡`i g‡a¨ `xN©‡gqv`x mym¤úK© M‡ড় D‡V| wecYb cÖmv‡ii nvwZqvi wn‡m‡e weÁvcb 
†hLv‡b †µZv‡`i cY¨ µq AvnŸvb Rvbvq, †mLv‡b weµq cÖmvi †µZvmvaviY‡K GLbB cY¨ µq Ki‡Z DrmvwnZ 
K‡i| bZzb cY¨ cÖeZ©b A_ev µgn«vmgvb Pvwn`v wewkó c‡Y¨i Pvwn`v e„w×i Rb¨ weµq cÖmvi ¸iæZ¡c~Y© f~wgKv 
iv‡L|  

weµq cÖmvi (Sales Promotion) 

cÖmv‡ii GKwU ¸iæZ¡c~Y© Dcv`vb n‡jv weµq cÖmvi| Gi gva¨‡g †µZvMY‡K cY¨ ev †mev MÖn‡Y nVvr „̀wó AvKl©Y 
I µq †cÖiYv m„wó Kiv nq| mvaviY A‡_© weµq cÖmvi ej‡Z Drcvw`Z cY¨ mvgMÖx eûj cwigv‡Y weµq Kiv‡K 
eySvq| wKš‘ wecY‡bi fvlvq GwU ¯̂í mg‡qi Rb¨ e¨eüZ cÖmvi †KŠkj hv cÖwZôv‡bi weµq e„w×‡Z mnvqZv K‡i| 
Ab¨fv‡e ejv hvq cÖwZôv‡bi weµq e„w×i Rb¨ M„nxZ ¯̂íKvjxb DÏxcbvg~jK Kvh©µg‡K weµq cÖmvi e‡j| Z‡e 
weÁvcb, cÖPvi I e¨w³K weµq e¨ZxZ cY¨ ev †mevi weµq e„w×g~jK Kvh©µg‡KI weµq cÖmvi ejv nq| †hgb- 
†µZv‡`i g‡b cY¨ msµvšÍ wel‡q AbyK‚j g‡bvfve m„wói Rb¨ †µZv‡`i wewfbœ wRwbm Dcnvi wn‡m‡e cÖ̀ vb Kiv 
hvq| Giƒc Dcnv‡ii Mv‡q Drcv`K cÖwZôv‡bi bvg, wVKvbv wjLv _v‡K| †hgb- K¨v‡jÛvi, Kjg, Pvwei wis, 
WvBwi, †ccvi I‡qU BZ¨vw`| DcnvimvgMÖx cvIqvi ci †µZv‡`i H cÖwZôv‡bi cY¨ µ‡q AvMÖn m„wó nq Ges Ab¨ 
†µZvivI AvK…ó n‡q _v‡K| wb‡� K‡qKwU msÁvi gva¨‡g weµq cÖmv‡ii e¨vL¨v cÖ̀ vb Kiv n‡jv|  

Philip Kotler Gi g‡Z, "Sales promotion is a short-term incentive to encourage purchase or sale of a 

product or service." (weµq cÖmvi n‡jv ¯̂íKvjxb DÏxcbv hv cY¨ ev †mevi µq wKsev weµq‡K e„w× K‡i|)   

American marketing Association Gi g‡Z, "Sales promotions are those activities other than personal 

selling, advertising and publicity that stimulate consumer purchasing and dealer effectiveness." (†µZv‡`i 
µq‡K cÖ‡ivwPZ Kiv Ges wWjvi‡`i Kvh©KvwiZv e„w×i Rb¨ weµwqKZv, weÁvcb I cÖPvi Qvov Ab¨vb¨ wecYb 
Kvh©vejx‡K weµq cÖmvi e‡j|)  

Association of National Advertisers, USA Gi g‡Z, "Sales promotion is a short-term incentive to the trade 

or consumer to induce purchase of the product." (weµq cÖmvi n‡jv ¯̂íKvjxb DÏxcbv hv e¨emv ev †µZv‡K 
cY¨ µ‡q DØ~³ K‡i|)  

cvV-8.3 
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Dc‡ii Av‡jvPbv Ges msÁvi we‡kølY K‡i ejv hvq, wbw ©̀ó eª̈ v‡Ûi cY¨ µq ev e¨env‡ii Rb¨ †µZv ev 
e¨enviKvix‡`i cÖwZ AwZwi³ DÏxcbvg~jK mvgwqK cš’v wn‡m‡e weµq cÖmvi‡K AvL¨vwqZ Kiv hvq| c‡Y¨i Pvwn`v 
nVvr K‡i wb�Mvgx n‡j cybivq cY¨ weµq e„w×‡Z GB cÖmvi c×wZ Lye Kvh©Ki f~wgKv iv‡L| Avevi evRv‡i bZzb 
cY¨ cÖeZ©‡bi mgq wecYbKvixMY GB c×wZi mnvqZv MÖnY K‡i _v‡K| Drcbœ cY¨mvgMÖx weµ‡qi cÖZ¨ÿ Ges 
c‡ivÿ hveZxq cÖ‡Póvi gva¨‡g †µZv‡K cY¨ µq DØy× Kivi Kvh©µg‡K weµq cÖmvi ejv hvq| wecYb cÖmv‡ii 
wewfbœ c×wZ †hgb- weÁvcb, weµwqKZv, MYms‡hvM BZ¨vw`i cvkvcvwk weµq e„w×i D‡Ï‡k¨ †h mKj AwbqwgZ 
cÖmvig~jK Kvh©µg mxwgZ mg‡qi Rb¨ MÖnY Kiv nq Zv‡K weµq cÖmvi e‡j|   
 

weµq cÖmviKv‡h©i D‡Ïk¨mg~n (Purposes of Sales Promotion) 

weµq cÖmv‡ii Av‡jvPbv †থ‡K †`Lv hvq †h, weµq cÖmv‡ii cÖavb D‡Ïk¨ n‡jv cÖwZôv‡bi c‡Y¨i weµq e„w×| †fv³v 
Ges ga¨ ’̄ZvKvix‡`i AvK…ó Kivi Rb¨ GB Kvh©µg Pvjv‡bv nq| eZ©gv‡b weµq cÖmv‡ii ¸iæZ¡ wecYb cÖmv‡ii 
Ab¨vb¨ nvwZqvi¸‡jvi †P‡q A‡bKvs‡k e„w× †c‡q‡Q| cÖwZôvb¸‡jv GLb cY¨ weµ‡qi Rb¨ weµq cÖmvi‡K †ewk 
cÖvavb¨ w`‡”Q| wewfbœ M‡elYv †_‡K †`Lv hv‡”Q †h †hLv‡b weµq cÖmv‡ii LiP eQ‡i 12% e„w× cv‡”Q †mLv‡b 
weÁvc‡bi LiP evo‡Q gvÎ 7.6%| bvbvwea Kvi‡Y wecYb e¨e ’̄vcKMY weµq cÖmv‡ii Rb¨ A‡bK A_© e¨q Ki‡Q| 
c„w_exe¨vcx eo eo cÖwZôvbmg~n weµq cÖmvi‡K ¸iæZ¡c~Y© wecYb, cÖmv‡ii nvwZqvi wn‡m‡e we‡ePbv Ki‡Q| wb‡� 
weµq cÖmv‡ii wewfbœ D‡Ïk¨mg~n Av‡jvPbv Kiv n‡jv:    

1. ª̀æZ weµq e„w× (Rapid increase in sales): weµq cÖmv‡ii cÖavb D‡Ïk¨ n‡jv ª̀æZ weµq e„w×| Zwor weµq 
e„w×i Rb¨ weµq cÖmvi Kg©m~wPi ¸iæZ¡ A‡bK †ewk| kvwoi †`vKv‡b ev RyZvi †`vKv‡b cÖvq we‡kl g~j¨n«vm 
Kg©m~wP w`‡q Zwor weµq e„w× Kiv nq|  

2. bZzb MÖvnK AvK…ó Kiv (Attracting new customers): weµq e„w×i Rb¨ cÖ_‡g bZzb I m¤¢ve¨ †µZv‡`i 
wPwýZ Ki‡Z n‡e| †`L‡Z n‡e cÖwZôv‡bi m¤¢ve¨ †µZv MÖæc Kviv Ges Zv‡`i ˆewkó¨ wK| weµq cÖmvi 
†KŠk‡ji gva¨‡g bZzb †µZviv cY¨ µq Ki‡Z AvMÖnx nq| 

3. bZzb cY¨ cÖeZ©b (Introducing new product): evRv‡i hLb bZzb cY¨ cÖeZ©b Kiv nq ZLb Zvi evRvi 
Pvwn`v A‡bK Kg _v‡K| bZzb c‡Y¨i cwiwPwZ Ges Pvwn`v m„wói D‡Ï‡k¨ weµq cÖmvi Kvh©µg cwiPvjbv Kiv 
nq| †hgb ejv hvq, bgybv weZi‡Yi gva¨‡g bZzb cY¨‡K AvKl©Yxq Kiv †h‡Z cv‡i|  

4. cixÿvg~jK µ‡q DØy× Kiv (Encouraging trial purchase): †µZv‡`i cixÿvg~jK µ‡q DØy× Kivi Rb¨ 
weµq cÖmv‡ii mnvqZv †bqv n‡q _v‡K| AvKl©Yxq g~j¨ Qv‡oi Kvi‡b A‡bK †µZv cixÿvg~jKfv‡e cY¨ 
µq K‡i| cixÿvg~jK cY¨ µ‡q †µZv mš‘wó jvf Ki‡j †m wbqwgZ †µZvq cwiYZ nq|  

5. cybt µ‡q DØy× Kiv (Encouraging repeated purchase): cÖwZôvb ZLbB mdjZv jvf Ki‡e hLb cÖ_g 
evi µq Kivi ci †mB †µZv‡K wbqwgZ †µZvq cwiYZ Kiv hv‡e| weµq cÖmvi Kvh©µ‡gi gva¨‡g GKRb 
bZzb †µZv evi evi cY¨ µq Ki‡Z AvMÖn cÖKvk K‡i Ges Ab¨ †µZv‡`i cY¨ µ‡q DØy× K‡i|  

6. cZb Í̄‡ii †KŠkj (Strategy in decline stage): cZb Í̄‡i েপ0u‡Q †M‡j c‡Y¨i evRvi Pvwn`v K‡g Ges 
cY¨ weµ‡qi cwigvY K‡g hvq| GB Í̄‡i ª̀æZ cY¨ weµq e„w×i D‡Ï‡k¨ weµq cÖmvi Kvh©µg cwiPvjbv Kiv 
nq| †µZv‡`i Rb¨ AvKl©Yxq I †jvfbxq Adv‡ii gva¨‡g c‡Y¨i Pvwn`v e„w× Kiv nq|  

7. cÖwZ‡hvwMZvq wU‡K _vKv (Stay in competition): mgRvZxq cÖwZ‡hvMx cÖwZôv‡bi mv‡_ wU‡K _vKvi Rb¨ 
A_ev cÖwZ‡hvwMZv †gvKv‡ejv Kivi D‡Ï‡k¨ weµq cÖmv‡ii mnvqZv †bIqv nq| cÖwZ‡hvMx cÖwZôv‡bi weµq 
cÖmvi Kvh©µg we‡ePbv K‡i bZzb weµq cÖmvi Kvh©µg †bIqv nq| d‡j †µZviv bZzb Kvh©µ‡gi cÖwZ AvK…ó 
nq Ges cÖwZôvb cÖwZ‡hvwMZvq wU‡K _vK‡Z cv‡i|  



wecYb cÖmvi 

BDwbU AvU  c„ôv-241 

8. e¨vcK µ‡q DØy× Kiv (Encouraging large ppppurchase): ¯̂í mg‡q c‡Y¨i †gvU weµ‡qi cwigvY e„w×i 
Rb¨ weµq cÖmvi Kg©m~wP MÖnY Kiv nq| †hgb- 10wU byWyj‡mi প+ােকট wKb‡j 1wU wUwdb e· wd« A_ev 
Uz_‡c‡÷i mv‡_ Uz_eªvk wd« BZ¨vw` weµq cÖmvi Kvh©µg †µZv‡`i †ewk †ewk cY¨ µ‡q DØy× K‡i hvi d‡j 
c‡Y¨i †gvU weµ‡qi cwigvY e„w× cvq|  

9. eª̈ v‡Ûi wek¦ Í̄Zv AR©b (Achieving brand loyalty): †h mKj eª̈ vÛ evRv‡i mybv‡gi mv‡_ Ae ’̄vb Ki‡Q 
†µZv‡`i Kv‡Q Zv‡`i Ae ’̄vb „̀p Kivi Rb¨ weµq cÖmv‡ii wewfbœ †KŠkj MÖnY Kiv nq| †hgb weµq 
cÖmv‡ii † ø̄vMvb wn‡m‡e ejv n‡”Q Òwed‡j g~j¨ †diZÓ hv †µZv‡`i g‡b cY¨ m¤ú‡K© Av ’̄vi m„wó K‡i 
eªv¨‡Ûi wek¦ Í̄Zv AwR©Z nq|  

10. cÖwZôv‡bi fveg~wZ© e„w× (Create company image): weµq cÖmvi cÖwZôv‡bi fveg~wZ© e„w× Ki‡Z mnvqZv 
cÖ̀ vb K‡i| weµq cÖmvi c‡Y¨i Pvwn`v e„w× I weµq e„w× K‡i Ges cÖwZ‡hvwM‡`i Zzjbvq bvbvwea myweav 
cÖ̀ vb K‡i †µZv‡`i Kv‡Q c‡Y¨i I cÖwZôv‡bi fveg~wZ© M‡o Zzj‡Z mÿg nq| weµq cÖmvi †µZvi g‡b 
Av ’̄vi m„wó K‡i Ges wb‡R cY¨ µq K‡i Ges Ab¨‡K µ‡q DtmvwnZ K‡i|  

11. weµqKg©x‡`i g‡bvej e„w× (Increase the morale of salesperson): weµqKg©x‡`i Dci mgMÖ weµq Kvh©µg 
wbf©i K‡i| weµqKg©xiv cÖwZôv‡bi cY¨ weµ‡qi Rb¨ hv‡Z Av‡iv DrmvwnZ nq †m Rb¨ Zv‡`i D‡Ï‡k¨I 
weµq cÖmvi Kg©m~wP MÖnY Kiv n‡q _v‡K| weµqKg©x‡`i †evbvm cÖ`vb, weµqKg©x‡`i g‡a¨ cÖwZ‡hvwMZv m„wó, 
weµqKg©x‡`i mfv, wewfbœ iK‡gi cyi¯‹vi cÖ`vb BZ¨vw`i gva¨‡g weµqKg©x‡`i DrmvwnZ Kiv nq|   

12. AvšÍR©vwZK evRvi m¤cÖmviY (Expand international market): GLb I‡qemvBU, B›Uvi‡bU I †mvkvj 
wgwWqvi gva¨‡g †h †Kvb cÖwZôv‡bi wewfbœ ai‡Yi cÖmvi Kvh©µg N‡i e‡mB Rvbv hvq| eûRvwZK 
†Kv¤úvwb¸wj mviv c„w_ex‡Z Zv‡`i weµq cÖmvi Kvh©µg cwiPvjbv Ki‡Q| d‡j c‡Y¨i Pvwn`v †Kej †`‡ki 
g‡a¨B mxgve× _v‡K bv eis Gi Av‡e`b mviv c„w_ex‡Z Qwo‡q c‡o|  

13. Ad-wmR‡b weµq e„w× (Sales increase in off season): wKQy cY¨ i‡q‡Q hv‡`i †gŠmygx ejv nq, †hgb- 
kxZe ¿̄| MÖx®§Kv‡j GmKj kxZe‡ ¿̄i †Kvb Pvwn`v _v‡K bv| AvKl©Yxq weµq Adv‡ii gva¨‡g Ad wmR‡b 
cY¨ weµq e„w× Kiv nq| MÖx®§Kv‡j kxZe‡ ¿̄i weivU g~j¨ n«vm Kiv n‡j A‡bK †µZv kx‡Zi Rb¨ AvMvg cY¨ 
µq Ki‡Z AvMÖnx n‡e| Gfv‡e weµq cÖmvi Øviv Ad wmR‡b cY¨ weµq e„w× K‡i _v‡K|  

14. nviv‡bv †µZ‡`i D¾xweZ Kiv (Encourage lost customer): A‡b‡K †µZv i‡q‡Q hviv GKwU wbw ©̀ó eª̈ vÛ 
µq Kivi ci Ab¨ eª̈ vÛ µq K‡i A_ev GB eª̈ v‡Ûi cÖwZ †Kvb Kvi‡Y AvMÖn nvwi‡q †d‡j| GB nviv‡bv 
†µZv‡`i cybivq cY¨ µ‡qi AvMÖn m„wó Kivi Rb¨ weµq cÖmvi ¸iæZ¡c~Y© f~wgKv m„wó K‡i| †nv‡Uj, 
†i÷z‡i›U ev wKQy †mev cÖwZôvb GB Kvh©µ‡gi Rb¨ wWmKvD›U KvW© ev †g¤̂viwkc KvW© mieivn K‡i _v‡K|  

mvwe©K Av‡jvPbv †_‡K weµq cÖmv‡ii A‡bK ai‡Yi D‡Ïk¨ m¤ú‡K© GKwU cwi¯‹vi aviYv jvf Kiv hvq| GB mKj 
D‡Ïk¨ mdjfv‡e AR©b Ki‡Z n‡j wecYb wbe©vnx‡`i h‡_ó †KŠkjx n‡Z n‡e| GLv‡b g‡b ivLv `iKvi mKj cY¨ 
ev †mevi Rb¨ GKB ai‡Yi weµq cÖmvi Kvh©µg cÖ‡qvRb n‡e bv| ZvB weµq cÖmv‡ii mwVK wm×všÍ MÖnY Ki‡Z 
cvi‡j cÖwZôvb Zvi D‡Ïk¨mg~n mdjfv‡e AR©b Ki‡Z mg_© n‡e|  
 

weµq cÖmv‡ii c`‡ÿcmg~n  
Steps in Sales Promotion  

weµq cÖmvi AvaywbK wecY‡b ¸iæZ¡c~Y© f~wgKv cvjb K‡i hv‡”Q| A‡bK¸‡jv D‡Ïk¨‡K mvg‡b †i‡L weµq cÖmvi 
Kvh©µg cwiPvjbv Kiv nq| weµq cÖmvi Kvh©µg †_‡K wewfbœ myweav Ges weµq cÖmv‡ii D‡Ïk¨mg~n mdjfv‡e 
AR©b Ki‡Z n‡j GKUv my›`i cwiKíbvi gva¨‡g AMÖmi n‡Z n‡e| hLb cÖ‡qvRb ZLb nVvr K‡i GKwU weµq 
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Kvh©µg cÖYqb Ki‡j Zv w`‡q weµq cÖmv‡ii D‡Ïk¨ mdj n‡e bv| cÖ‡Z¨KUv weµq cÖmvi Kvh©µg †NvlYvi c~‡e© 
GKUv myôz mywbw ©̀ó c`‡ÿ‡c AMÖmi n‡Z nq| weµq cÖmv‡ii c`‡ÿcmg~n wb‡� Av‡jvPbv Kiv n‡jv:  

1. weµq cÖmv‡ii D‡Ïk¨ wba©viY (Determining sales promotion objectives)::::    weµq cÖmv‡ii cÖ_g c`‡ÿc 
n‡jv D‡Ïk¨ wba©viY Kiv| weµq cÖmv‡ii D‡Ïk¨mg~n wecY‡bi †gŠwjK D‡Ï‡k¨i mv‡_ m¤úK©hy³| weµq cÖmv‡ii 
mv‡_ A‡bK MÖæc RwoZ _v‡K| cÖ_‡gB wVK Ki‡Z n‡e Kv‡`i Rb¨ GB cÖmvi Kvh©µg cwiPvwjZ n‡e| mKj MÖæ‡ci 
Rb¨ GKRvZxq D‡Ïk¨ wba©viY mwVK n‡e bv| †hgb- †fv³v‡`i Rb¨ †h Kg©m~wP MÖnY Kiv n‡e wWjvi‡`i Rb¨ 
GKB Kg©m~wP Kvh©Ki n‡e bv| hw`I weµq cÖmvi Kvh©µg wewfbœ D‡Ï‡k¨ Pvjv‡bv nq Zথািপ weµq cÖmvi Kvh©µ‡gi 
জন+ GKিট িনিদ�1 D‡Ï‡k¨ িনধ�ারণ করা �েয়াজন| weµq cÖmv‡ii D‡Ïk¨mg~n wb‡� Av‡jvPbv Kiv n‡jv|     

K) †µZv‡`i Rb¨ (For Customer) 

i. †µZv‡`i e¨vcK µ‡q Drmvn cÖ̀ vb| ¯̂í mg‡q †gvU weµ‡qi cwigvY e„w×i Rb¨ weµq cÖmvi Kvh©µg 
Pvjv‡bv nq|  

ii. †µZv‡`i cytYµ‡q DØy× Kivi Rb¨ weµq cÖmvi Kg©m~wP MÖnY Kiv nq| c¨v‡K‡Ui g‡a¨ wWmKvD›U Advi, 
Kzcb, Dcnvi BZ¨vw` †µZv‡`i cybtµ‡q D2mvwnZ K‡i|  

iii. bZzb †µZv‡`i cY¨ µ‡q AvMÖn m„wói Rb¨ cÖmvi Kg©m~wP MÖnY Kiv nq| G‡Z cY¨ µ‡qi SuywK n«vm K‡i|   
iv. bZzb c‡Y¨i cÖwZ †µZv‡`i g‡bv‡hvM AvKl©Y m„wói Rb¨ cÖmvi Kvh©µg Pvjv‡bv nq| bgybv cÖ̀ v‡bi gva¨‡g 

†µZv‡`i cY¨ µ‡q AbycÖvYxZ Kiv nq|  
v. AwbqwgZ †µZv‡`i িনেয়ািমত †µZvq cwiYZ Kivi Rb¨ cÖmvi Kg©m~wP MÖnY Kiv nq| AvKl©Yxq Advi 

cÖ̀ vb †µZv‡`i wbqwgZ cY¨ µ‡q DØy× K‡i|  
 
L) weµqKg©x‡`i Rb¨ (For Salesperson): 

i. bZzb cY¨‡K MÖnY Kiv Ges bZzb weµq e„w×i Rb¨ weµq Kg©x‡`i Drmvn cÖ̀ vb Kiv|  
ii. Ad wmR‡b cY¨mvgMÖx weµ‡qi h_vh_ e¨e¯’v MÖnY Kiv|  
iii. weµqKg©x‡`i mn‡hvwMZv e„w× Kiv| †kªô we‡µZv cyi¯‹vi we‡µZv‡K AwaK cY¨ weµq Ki‡Z DrmvwnZ 

K‡i|  
iv. we‡kl িব(য় Advi LyPiv we‡µZvi †`vKv‡b †µZv‡`i evi evi Avm‡Z eva¨ K‡i|   
v. weµqKg©x‡`i †÷vi Ges cÖ‡gvkbvj wWm‡cø †µZ‡`i wm×v‡šÍ cÖfve we Í̄vi K‡i|  
vi. GQvov wewfbœ †gvwU‡fkbvj †cÖvMÖvg I Kg©m~wPi gva¨‡g weµqKg©x‡`i weµq Kv‡R g‡bv‡hvMx n‡Z eva¨ 

K‡i|  
 
M) ga¨ ’̄Kvix‡`i Rb¨ (For Middlemen): 

i) weµq cÖmv†ii cÖv_wgK কাজ হেলা eÈb cÖYvjx cÖwZwôZ Kiv| weµq cÖmvi Kvh©µg cÖv_wgKfv‡e eÈb 
cÖYvjx cÖwZôv, �িতেযািগেদর ’̄vb `Lj Ges c‡Y¨i Ae¯’vb `L‡ji Rb¨ Kvh©Ki f~wgKv iv‡L|   

ii) eÈb cÖYvjxi Ab¨vb¨ m`m¨iv hv‡Z gRy‡`i cwigvY e„w× Ki‡Z cv‡i †mRb¨ weµq cÖmvi Kvh©µg MÖnY Kiv 
cÖ‡qvRb| weµq cÖmvi Kvh©µg e¨vcK cwigvY gRy` c‡Y¨i cÖvwßi wbðqZv m„wó K‡i|   

iii) †gŠmygx c‡Y¨i µ‡qi Rb¨ wWjvi‡`i Drmvn cÖ`vb Kiv| ZvB Ad wmR‡b wWjvi‡`i Rb¨ e¨vcK g~j¨ 
wWmKvD›U �দান করা হয়|  
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iv) cvBKvix Ges wWjviMY hv‡Z e¨vcK cwigvY cY¨ msMÖn K‡i Zvi Rb¨ h_vh_ weµq cÖmv‡ii e¨e ’̄v MÖnY 
Kiv hvq| d‡j Zv‡`i cY¨ eÈb LiP A‡bKvs‡k K‡g Av‡m|   

v) m‡e©vcwi weµq e¨e ’̄v‡K mPj ivLvi িনিমে4 wWjvi I cvBKvi‡`i Rb¨ wewfbœ ai‡Yi †gvwU‡fkb I weµq 
cÖmvi Kvh©µg nv‡Z †bqv |  

myZivs weµq cÖmvi Kvh©µg cwiPvjbvi †kªYx wba©viY c~e©K D‡Ïk¨ wba©viY Kiv cÖ‡qvRb| †mB mv‡_ cÖwZôv‡bi 
D‡Ïk¨ I j‡ÿ¨i mv‡_ m½wZ †i‡L wecYb Kg©m~wP mwVKfv‡e ev Í̄evqb Kivi Rb¨ weµq cÖmvi Kg©m~wPi jÿ¨ 
wba©viY Kiv Avek¨K|    

 
2. weµq cÖmv‡ii †KŠkj wbe©vPb (Selecting sales promotion tools)::::    

weµq cÖmv‡ii D‡Ïk¨ wba©vi‡Yi ci wØZxq c`‡ÿc n‡jv weµq cÖmv‡ii †KŠkj wbe©vPb| weµq cÖmv‡ii 
†KŠkj¸‡jv‡K mvaviYZ wZb fvM Kiv hvq| †hgb- †fv³v, wWjvi Ges weµqKg©x‡`i Rb¨ weµq cÖmvi| GLb 
wm×všÍ wb‡Z n‡e Kv‡`i Rb¨ wK ai‡Yi weµq cÖmvi Kvh©µg MÖnY Ki‡Z n‡e| weµq †KŠkj wb‡q weµq cÖmvi 
c×wZ Aa¨v‡q we Í̄vwiZ Av‡jvPbv Kiv n‡e| cÖv_wgK fv‡e D‡jøwLZ wZbwU MÖæ‡ci Rb¨ wb�wjwLZ †KŠkjmg~n MÖnY 
Kiv hvq:  

K) †µZvi Rb¨ weµq cÖmvi (Sales promotion for costumer): †µZv‡`i weµq cÖmvi †KŠk‡j cÖavbZ †µZv‡K 
Z_¨ cÖ̀ vb, †µZv wkÿv, I †µZv‡K µ‡q DØy× Ki‡Z mvnvh¨ K‡i| †fv³v‡`i Rb¨ weµq cÖmv‡ii †KŠkjmg~n n‡jv 
m¨v¤új, KzcY, A_© †diZ `vb, wcÖwgqvg, cyi¯‹vi, µq ’̄vb cÖ̀ k©b, cÖwZ‡hvwMZv, g~j¨ Qvo, jUvix, M¨vivw›U KvW© cÖ̀ vb 
BZ¨vw`|   

L) wWjvi‡`i Rb¨ weµq cÖmvi (Sales promotion for dealers): hviv eÈb AskMÖnYKvix wn‡m‡e cwiwPZ †hgb 
wWjvi, cvBKvix e¨emvqx, LyPiv e¨emvqx BZ¨vw` Zv‡`i Rb¨ GK ai‡Yi weµq cÖmvi †KŠkj MÖnY Kiv nq| mvaviYZ 
wWjvi‡`i wewfbœ weµq Kvh©µ‡g AvMÖn m„wó KivB n‡jv GmKj †KŠk‡ji cÖavb jÿ¨| mvaviYZ wWjvi ev 
ga¨ ’̄ZvKvix‡`i Rb¨ †h mKj weµq cÖmvi †KŠkj MÖnY Kiv nq Zv n‡jv µq fvZv, g~j¨ wWj, cÖ`k©bx fvZv, cyk 
gvwb, cY¨ weµq cÖwZ‡hvwMZv m„wó, Dcnvi cÖ`vb, g~j¨ Ad, Ad Bbf‡qm, weÁvcb fvZv BZ¨vw`|   

M) weµqKg©x‡`i Rb¨ weµq cÖmvi (Sales promotion for salesperson): weµqKg©x‡`i Rb¨ wewfbœ ai‡Yi weµq 
cÖmv‡ii e¨e Í̄v Kiv n‡q _v‡K| mvaviYZ weµqKg©x‡`i `ÿZv e„w× Kiv n‡jv GB weµq †KŠk‡ji cÖavb jÿ¨| 
weµqKg©x‡`i Rb¨ cÖavbZ †h mKj weµq †KŠkj MÖnY Kiv nq Zv n‡jv †evbvm cÖ̀ vb, cY¨ weµ‡qi cÖwZ‡hvwMZv 
m„wó, Kwgkb cÖ̀ vb, mfv I Kbdv‡i‡Ýi Av‡qvRb, weµq cÖwkÿY, cyi¯‹vi cÖ̀ vb BZ¨vw`|  

3. weµq cÖmvi Kg©m~wP Dbœqb (Developing sales promotion program): 

weµq cÖmv‡ii D‡Ïk¨ wea©viY Ges weµq cÖmvi †KŠkj wbe©vPb Kiv m¤úbœ n‡j cieZ©x c`‡ÿc n‡jv weµq cÖmvi 
Kg©m~wPi Dbœqb| weµq cÖmvi Kvh©µ‡gi Rb¨ GKwU myôz cwiKíbv cÖYqb Ges cwiKíbvi mvgwMÖK KvVv‡gv wba©viY 
Kiv cÖ‡qvRb| weµq cÖmvi Kvh©µg‡K ¯úó K‡i eyঝv‡bvi Rb¨ wecYbKvix‡K wKQy AwZwi³ wm×všÍ wb‡Z nq| 
weµq cÖmvi Kg©m~wP Dbœq‡bi Rb¨ wecYb cÖwZôvb‡K †h mKj wm×všÍ MÖnY Ki‡Z nq Zv wb‡� Av‡jvPbv Kiv n‡jv:  

K) evowZ myweavi cwigvY (Size of incentives): weµq cÖmv†ii ে�ে
 wecYbKvix cÖwZôvb †fv³v‡`i wK RvZxq 
myweav cÖ̀ vb Ki‡e †m e¨vcv‡i c~‡e©B wm×všÍ wb‡Z n‡e| Z‡e weµq cÖmvi Kg©m~wP‡K myôzfv‡e ev Í̄evqb Kivi Rb¨ 
cÖwZôv‡bi cÖPwjZ †h mKj my‡hvM myweav i‡q‡Q Zvi †P‡q AwZwi³ my‡hvM myweav cÖ̀ vb Kiv cÖ‡qvRb|     
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L) kZ©vejx wba©viY (Determining the condition): weµq cÖmvi Kvh©µ‡g Kviv AskMÖnY Ki‡e A_ev Kv‡`i Rb¨ 
cwiPvwjZ n‡e Zv wba©viY Ki‡Z n‡e| hviv AskMÖnb Ki‡e Zv‡`i †Kvb kZ© cvjb Ki‡Z n‡e wK bv ZvI 
we‡ePbvq Avb‡Z n‡e| †hgb weµq cÖmv‡ii kZ© Ggb n‡Z পাের †h, 10wU cY¨ µq Ki‡j AvKl©Yxq cyi¯‹v‡ii 
e¨e ’̄v i‡q‡Q| GLv‡b kZ© n‡jv †µZv‡K Aek¨B 10wU cY¨ µq Ki‡Z n‡e|    

M) eÈb gva¨g wbe©vPb (Determining the channel): †h mKj gva¨‡gi Øviv weµq Kg©m~wP ev Í̄evqb Ki‡Z n‡e 
†h gva¨g¸‡jv wbe©vPb Ki‡Z n‡e| weµq cÖmvi Kg©m~wP cÖwZôvb mivmwi িনেজেদর weµq †K‡› ª̀i gva¨‡g A_ev 
ga¨ ’̄Kvix‡`i gva¨‡g পিরচালনা করেত পাের| অন+িদেক ga¨ ’̄Kvix‡`i gva¨‡g eÈ‡b wKQy SuywK i‡q‡Q| ZvB 
eÈ‡bi †Kvb gva¨g hyw³hy³ †hUv wba©viY Ki‡Z n‡e|  

N) weµq cÖmvi Kg©m~wP ¯’vwqZ¡ (Duration of Sales promotion): weµq cÖmvi Kg©m~wPi ¯’vwqZ¡ Lye ¸iæZ¡c~Y© 
welq| hw` Lye ¯^í mg‡qi Rb¨ cÖmvi Kvh©µg cwiPvjbv Kiv nq Z‡e A‡bK †µZv weµq cÖmv‡ii myweavসমূহ 
MÖn‡Y mÿg bvI n‡Z cv‡i| Avevi hw` mgq A‡bK †ewk nq Z‡e †µZviv µq wm×všÍ wb‡Z A‡bK †`wi Ki‡e 
ev weµqKvh©‡K িবি6ত Ki‡Z cv‡i| Ab¨w`‡K mgq †gqv` bv _vK‡j weµq cÖmvi Kvh©µg wb‡q †µZv we‡µZvi 
g‡a¨ weev` ev Ø›Ø †`Lv w`‡Z cv‡i|  

O) ev‡RU wba©viY (Determining the budget): weµq cÖmvi Kg©m~wP ev Í̄evqb Kivi Rb¨ wK cwigvY A‡_©i 
cÖ‡qvRb Zvi ev‡RU wba©viY Ki‡Z n‡e| weµq cÖmvi ev‡RU ỳB fv‡e Kiv †h‡Z cv‡i| cÖ_gZ, wbw ©̀ó GKwU 
ª̀‡e¨i Rb¨ ev‡RU cÖYqb Kiv| weµq cÖmvi LiP Ges cÖkvmwbK LiP we‡ePbv K‡i ev‡RU cÖYqb Kiv hvq| 
wØZxqZ, wewfbœ ª̀‡e¨i Rb¨ Avjv`v Avjv`v ev‡RU cÖYqb Kiv hvq| †hgb- Uz_‡c‡÷i Rb¨ 20%, k¨v¤úyi Rb¨ 
15% Ges mvev‡bi Rb¨ 10% BZ¨vw`|    

4. weµq cÖmvi Kg©m~wPi c~e© hvPvBKiY (Pretesting of sales promotion program): 
weµq cÖmvi Kvh©µg myôzfv‡e Dbœq‡bi ci ¸iæZ¡c~Y© c`‡ÿc n‡jv weµq cÖmvi Kg©m~wPi c~e© hvPvBKiY| mvaviYZ 
weµq cÖmvi Kvh©µgmg~n AwfÁZvi wfwË‡Z wba©viY Kiv nq| Z‡e eZ©gv‡b cÖwZ‡hvwMZvi Kvi‡Y weµq Kvh©µg 
cwiPvjbvi c~‡e©B KZ¸‡jv welq cixÿv K‡i †bIqv DwPZ| †hgb- weµq cÖmvi Kvh©µgwU djcÖm~ n‡e wKbv, 
AwZwi³ myweavi cwigvY Kvg¨ ch©v‡q _vK‡e wKbv, weµq cÖmvi †KŠkjwU mwVK n‡e wK bv, cÖPvi gva¨gmg~n h_v_© 
wKbv BZ¨vw`| d‡j weµq cÖmvi Kg©m~wP PzovšÍfv‡e M„nxZ nIqvi ev ev Í̄evq‡bi c~‡e©B Gi mwVKZv, m¤¢ve¨Zv, 
K…ZKvh©Zv m¤ú‡K© wm×všÍ MÖnY Ki‡Z n‡e| weµq cÖmv‡i c~e© hvPvBKiY D‡`¨v³v‡`i Abyf~Z SuywKmg~n ~̀i Ki‡Z 
mnvqZv cÖ̀ vb K‡i| wecYb wbe©vnxi A‡bK ai‡Yi mskq c~e©-cixÿvi Øviv ~̀i Kiv m¤¢e| †hgb- †µZvi 
MÖnY‡hvM¨Zv wb‡q wecYb wbe©vnxi eo ai‡Yi mskq _v‡K| hw` weµq cÖmvi Kvh©µ‡gi c~e© cixÿv Kiv nq Z‡e G 
mKj mskq †_‡K GKRb wbe©vnx gyw³ †c‡Z cv‡i| †Kvb cÖwZôvb 45% g~j¨ n«vm †NvlYv Ki‡e e‡j g‡b Ki‡jv 
Ges Gi †cÖwÿ‡Z c~e©-cixÿv Pvwj‡q †`Lv‡bv †h, AwaKvsk †µZv ev `k©K GUv‡K A‡hŠw³K g‡b Ki‡Q| KviY GB 
c‡Y¨i ¸YMZ gvb wb‡q Zv‡`i h‡_ó mskq i‡q‡Q| d‡j 45% g~j¨ n«vm GB Kg©m~wPwU‡K ev` w`‡q bZzb †Kvb 
Kg©m~wP cÖ̀ vb Ki‡Z n‡e| †fv³v AvPiY we‡køl‡Yi gva¨‡g we‡kl K‡i Uªvqvj Adv‡ii gva¨‡g G mKj cixÿv Kiv 
†h‡Z cv‡i|  

5. weµq cÖmvi Kg©m~wPi mgšq̂, ev Í̄evqb I wbqš¿b (Coordination, implementation and control of sales 

promotion programs): 

weµq Kg©m~wPi c~e© cixÿY Kivi ci hw` BwZevPK djvdj cvIqv hvq ZLb GKRb wecYb wbe©vnx †h c`‡ÿc 
MÖnY Ki‡e Zvn‡jv weµq Kg©m~wPi mgšq̂, ev Í̄evq I wbqš¿Y| weµq cÖmvi Kvh©µg myôzfv‡e ev¯Íevq‡bi Rb¨ 
weµq cÖmv‡ii mv‡_ wecYb cÖmv‡ii Ab¨vb¨ Dcv`v‡bi myôz mgšq̂ cÖ‡qvRb| †hgb- weÁvc‡b cÖPvi Kiv n‡jv 
30% g~j¨ Qvo wKš‘ weµqKg©xi Kv‡Q wb‡ ©̀kbv G‡jv 20% g~j¨ Qvo| GB †ÿÎ welqwU wb‡q weµqKg©x Ges 
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†µZvi g‡a¨ A‡nZzK Ø›Ø m„wó n‡e| G RvZxq A‡bK AevwÃZ wel‡qi myôz mgvav‡bi Rb¨ weµq cÖmv‡ii mv‡_ 
cÖmvi wgkª‡Yi Dcv`vbmg~‡ni myôz mgšq̂ mvab Ki‡Z n‡e| GQvov G ai‡Yi Kg©m~wP ev Í̄evq‡bi wK cwigvY অথ� 
wewb‡qvM n‡Z cv‡i, KZ mgq jvM‡Z cv‡i, weµq Kg©x‡`i `ÿZv †Kgb nIqv cÖ‡qvRb, gva¨‡gi Kvh©KvixZv 
wbe©vPb BZ¨vw` we‡ePbv K‡i ev Í̄evq‡bi wm×všÍ MÖnY Kiv cÖ‡qvRb| weµq cÖmvi Kvh©µ‡gi cÖ‡Z¨KwU Í̄‡i wbe©vnxi 
wbi‡cÿ wbqš¿b _vK‡e হেব| we‡klK‡i weµq cÖmvi Kg©m~wP ev Í̄evq‡b ga¨ ’̄vKvixMY wewfbœ ai‡Yi mgm¨vi m„ó 
K‡i _v‡K| Ab¨w`‡K LyPiv e¨emvqx‡`i wek¦ Í̄Zv wb‡q A‡bK ai‡Yi Awf‡hvM cvIqv hvq| G mKj †ÿ‡Î wecYb 
wbe©vnxi h_vh_ wbqš¿b _vK‡Z n‡e|  

6. weµq cÖmvi Kg©m~wPi djvdj g~j¨vqb (Evaluation of sales promotion program)::::    
weµq cÖmvi Kvh©µ‡gi †kl avc n‡jv weµq cÖmvi Kg©m~wPi djvdj g~j¨vqb| weµq cÖmvi Kg©m~wPi ev Í̄evq‡bi 
ci Gi djvdj g~j¨vqb Avek¨K| †h †Kvb wecYb e¨e ’̄vcKB Rvb‡Z Pvb Zvi cÖ̀ Ë weÁvcb I weµq cÖmv‡ii 
Rb¨ M„nxZ c`‡ÿc KZUzKz কায�করী n‡q‡Q Ges wecYb Kvh©µ‡g wK cwigvY cÖfve we Í̄vi K‡i‡Q| KviY Gi Øviv 
hw` †Kvb BwZevPK dj bv cvIqv hvq Zvn‡j G‡Z †Kvb jvf †bB| A_P weµq cÖmvi GKwU e¨qeûj e¨vcvi| 
weµq cÖmvi Kg©m~wPi djvdj g~j¨vq‡bi gva¨‡g cÖ‡qvRb‡ev‡a weµq cÖmv‡ii †h সকল nvwZqvimg~n i‡q‡Q Zvi 
†Kvb GKwU cwieZ©b Ki‡Z nq, GgZve ’̄vq weµq cÖmvi g~j¨vqb e¨ZxZ Zv cwieZ©b Kiv m¤¢e bq| weµq cÖmvi 
djvdj g~j¨vqb mvaviYZ wb‡�v³ c×wZ¸‡jv Aby¯§iY Kiv nq:   

K) weµ‡qi cwigvY (Quantity of sales): me©vwaK cÖPwjZ c×wZ n‡”Q weµq cÖmviKvh© Pvjv‡bvi c~‡e©i mg‡q 
Ges c‡i mg‡q weµ‡qi Zzjbv Kiv| aiv hvK weµq cÖmvi Kvh© Pvjv‡bvi c~‡e© †Kv¤úvwbi evRvi †kqvi wQj 6%| 
weµq Kvh© cwiPvjbvi ci †Kv¤úvwbi eZ©gvb evRvi †kqvi n‡jv 10%| d‡j †`Lv যাে% weµq cÖmvi Kvh©µ‡gi 
d‡j evRvi †kqvi e„w× †c‡q‡Q 4%| G Z_¨ Øviv cÖgvwYZ n‡”Q †h weµq cÖmvi Kvh©µ‡gi d‡j bZzb †µZvi 
cwigvY †e‡o‡Q Ges eZ©gvb †µZvivI cY¨ µ‡qi cwigvY evwo‡q w`‡q‡Q|   

L) †fv³v Rwic (Consumer survey): weµq cÖmvi Kg©m~wP m¤ú‡K© †fv³v‡`i Dci Rwic cwiPvjbv K‡i djvdj 
g~j¨vqb Kiv hvq| GKUv weµq cÖmvi Kvh©µ‡gi wewfbœ w`K w`‡q †µZv‡`i cÖkœ K‡i Zv †_‡K e¨enviKvixi msL¨v, 
†fv³v‡`i µq AvPiY, eªv‡Ûi cÖwZ †fv³v‡`i g‡bvfve BZ¨vw` welq we‡kølY K‡i djvdj g~j¨vqb Kiv hvq| 
GLv‡b Db¥y³ DËi m¤̂wjZ cÖkœc‡Îi gva¨‡g †µZv‡`i mvÿvrKvi MÖnY Kiv nq Ges Zv‡`i gZvg‡Zi wfwË‡Z 
weµq cÖmvi Kvh©µ‡gi wKQy ỳe©j welq ev` †`Iqv nq A_ev bZzb †Kvb aviYv AšÍf©~³ Kiv nq|  
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 mvims‡ÿc:  

wecYb cÖmv‡ii GKwU ¸iæZ¡c~Y© nvwZqvi n‡jv weµq cÖmvi| cÖwZôv‡bi weµq e„w×i Rb¨ M„nxZ ¯̂íKvjxb 
DÏxcbvg~jK Kvh©µg‡K weµq cÖmvi e‡j| †hgb †µZv‡`i g‡b cY¨ msµvšÍ wel‡q AbyK‚j cÖfve m„wói Rb¨ 
†µZv‡`i wewfbœ wRwbmcÎ Dcnvi wn‡m‡e cÖ̀ vb Kiv hvq| Giƒc Dcnv‡ii Mv‡q cÖwZôv‡bi bvg, wVKvbv, †jv‡Mv 
BZ¨vw` wjLv _v‡K| weµq cÖmv‡ii cÖধvb jÿ¨ Ges D‡Ïk¨ n‡jv cÖwZôv‡bi c‡Y¨i weµq e„w×| weµq cÖmvi 
†KŠk‡ji gva¨‡g bZzb †µZviv cY¨ µq Ki‡Z †ewk AvMÖnx nq| evRv‡i bZzb cY¨ cÖeZ©b Kiv n‡j Zvi evRvi 
Pvwn`v Kg _v‡K| bZzb c‡Y¨i cwiwPwZ Ges evRvi Pvwn`v m„wói D‡Ï‡k¨ weµq cÖmvi Kvh©µg cwiPvjbv Kiv 
nq| GQvov weµq cÖmvi Kvh©µ‡gi ¸iæZ¡c~Y© D‡Ïk¨mg~n n‡jv cixÿvg~jK µ‡q †µZv‡`i DØy× Kiv, †µZv‡`i 
evi evi µ‡q AvK…ó Kiv, c‡Y¨i cZb Í̄‡i ª̀æZ Pvwn`v m„wó Kiv, cÖwZ‡hvwMZvq wU‡K _vKv, †µZv‡`i e¨vcK 
µ‡q DØy× Kiv, eª̈ v‡Ûi wek¦ Í̄Zv AR©b Kiv, cÖwZôv‡bi fveg~wZ© e„w× Kiv, weµqKg©x‡`i g‡bvej e„w× Kiv, 
nviv‡bv †µZv‡`i D¾xweZ Kiv, AvšÍR©vwZK evRvi m¤cÖmviY Kiv BZ¨vw`| weµq cÖmvi Kvh©µg †_‡K wewfbœ 
myweav Ges weµq cÖmv‡ii D‡Ïk¨mg~n mdjfv‡e AR©b Ki‡Z n‡j GKUv my›`i cwiKíbvi gva¨‡g AMÖmi n‡Z 
n‡e| GB cwiKíbvi cÖ_g c`‡ÿc n‡jv weµq cÖmv‡ii D‡Ïk¨ wba©viY| weµq cÖmv‡ii একিট মা
 †KŠkj 
w`‡q weµq cÖmv‡ii mKj D‡Ïk¨ AR©b Kiv m¤¢eci bq| ZvB D‡Ïk¨ w ’̄i K‡i †mB Abyhvqx weµq cÖmvi 
†KŠkj wba©viY Ki‡Z n‡e| D‡Ï‡k¨i wba©vi‡Yi ci weµq †KŠkj wbe©vPb Ki‡Z n‡e| GB †ÿ‡Î †fv³v, wWjvi 
Ges weµqKg©x‡`i Rb¨ Avjv`v Avjv`v weµq †KŠkj wbe©vPb Ki‡Z n‡e| weµq †KŠkj wbe©vP‡bi ci weµq 
cÖmvi Kg©m~wPi Dbœqb Ges KvVv‡gv wba©viY Ki‡Z n‡e| GLv‡b evowZ myweav, weµ‡qi kZ©vejx, eÈ‡bi gva¨g 
wbe©vPb, weµq cÖmvi Kvh©µ‡gi mgq, ’̄vwqZ¡ I ev‡R‡Ui welqmg~n ¸iæZ¡ mnKv‡i we‡ePbv Ki‡Z n‡e| Gi 
c‡ii c`‡ÿc n‡jv weµq cÖmvi Kg©m~wPi c~e© hvPvBKiY cÖwµqv m¤úbœ Ki‡Z n‡e| Gici weµq Kg©m~wPi myôz 
mgšq̂, ev Í̄evqb I wbqš¿Y Ki‡Z n‡e| me †k‡l weµq cÖmvi Kg©m~wPi djvdj g~j¨vqb Ki‡Z n‡e| 
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 weµq cÖmv‡ii c×wZmg~n 
Sales Promotion Methods 

 
D‡Ïk¨ 

G cvV †k‡l Avcwb- 
• weµq cÖmv‡ii nvwZqvimg~‡ni weeiY w`‡Z cvi‡eb;  
• ‡fv³vgyLx weµq cÖmvi †KŠkj e¨vL¨v Ki‡Z cvi‡eb;  
• wWjvi †Kw› ª̀K weµq cÖmv‡ii eY©bv w`‡Z cvi‡eb; Ges  
• weµqKg©x‡`i Rb¨ weµq cÖmvi †KŠk‡ji weeiY w`‡Z cvi‡eb|  

 

m¤¢ve¨ evRvi †_‡K e¨vcK mvov cvIqvi Rb¨ wewfbœ †KŠkj Aej¤̂b Kiv nq| Gi g‡a¨ weµq cÖmvi GKwU Ab¨Zg 
†KŠkj| weµq cÖmvi ev Í̄evq‡bi Rb¨ wewfbœ ai‡Yi †KŠkj Aej¤̂b Kiv nq| cÖK…Zc‡ÿ weµq cÖmvi n‡jv 
¯̂íKvjxb DÏxcbv hv cY¨ ev †mevi µq wKsev weµq‡K Z¡ivwšẐ K‡i| weµq cÖmvi Kvh©µg‡K mdj Kivi Rb¨ 
wecYb wbe©vnx wewfbœ ai‡Yi c×wZ I †KŠkj MÖnY K‡i _v‡K| Z‡e evRv‡i wewfbœ MÖæc i‡q‡Q Ges wewfbœ MÖæ‡ci 
g‡a¨ wewfbœ Dc MÖæc i‡q‡Q| mKj MÖæc ev Dc MÖæ‡ci Rb¨ GKB weµq †KŠkj cÖ‡hvR¨ nq bv| †g‡q‡`i Rb¨ †h 
weµq cÖmvi †KŠkj cÖ‡hvR¨ †mUv †Q‡j‡`i Rb¨ cÖ‡hvR¨ bvI n‡Z cv‡i| Avevi †QvU wkï‡`i Rb¨ †h †KŠkjUv 
cÖ‡hvR¨ †mUv e„×‡`i Rb¨ cÖ‡hvR¨ n‡e bv| ZvB weµq cÖmvi †KŠkj wba©vi‡Yi mgq ’̄vb, Kvj, cwi‡ek we‡kl 
we‡ePbvq Avb‡Z n‡e| weµq cÖmvi †KŠkj ev Í̄evq‡bi mgq wecYb cÖmv‡ii Ab¨vb¨ nvwZqvi¸‡jvi mv‡_ weµq 
cÖmvi †KŠkjg~‡j¨i myôz mgš^q Ki‡Z n‡e bB‡j weµq cÖmvi Kvh©µg mwVK fv‡e cwiPvjbv Kiv m¤¢e n‡e bv| 
weµq cÖmvi Kvh©µg †h‡nZz cybtcybt ev Í̄evqb Kiv nq bv Ges mvaviYfv‡e mswÿß mg‡qi Rb¨ M„nxZ n‡q _v‡K 
†m‡nZz weµq cÖmvi †KŠkj wbe©vPb I ev Í̄evq‡b wecYb wbe©vnx‡K AZ¨šÍ †KŠkjx n‡Z nq|   

weµq cÖmv‡ii c×wZ/nvwZqvi (Methods/Tools of Sales Promotion) 

†Kvb cÖwZôvb nVvr K‡i ¯̂cø †gqv‡` weµq e„w×i Rb¨ †hme †KŠkj MÖnY K‡i †m¸‡jv‡KB weµq cÖmvi e‡j| 
wecYb cÖmv‡ii hZ¸‡jv nvwZqvi i‡q‡Q Zvi g‡a¨ weµq cÖmvi Ab¨Zg| weµq cÖmv‡ii D‡Ïk¨ I jÿ¨mg~n 
AR©‡bi Rb¨ wewfbœ ai‡Yi c×wZ ev †KŠkjmg~n AbyKiY Kiv nq| G mKj c×wZmg~n‡K wZbwU †kªYxেত fvM Kiv 
nq| cÖ_gZ, †fv³v‡`i Rb¨ weµq cÖmvi †hLv‡b (তােদর cY¨ µ‡q DØy× I cY¨ weµq e„w× Kiv nq| wØZxqZ, 
wWjvi‡`i Rb¨ weµq cÖmvi †hLv‡b cY¨ weµ‡q wWjvi‡`i AvMÖn m„wó Kiv| Z…ZxqZ, weµqKg©x‡`i Rb¨ weµq 
cÖmvi †hLv‡b jÿ¨ n‡jv weµq Kv‡R weµqKg©x‡`i `ÿZv e„w× Kiv| wb‡� weµq cÖmv‡ii wewfbœ c×wZmg~n 
Av‡jvPbv Kiv n‡jv|  

K) †fv³vgyLx weµq cÖmvi (Consumer OOOOriented Sales Promotion): 

†fv³v‡`i cY¨ µ‡q DØy× Kivi Rb¨ †h mKj weµq cÖmvi Kvh©µg MÖnY Kiv nq †m¸‡jv‡K ejv nq †fv³vgyLx 
weµq cÖmvi| A‡bK ai‡Yi †KŠk‡ji gva¨‡g †fv³v‡`i cY¨ µ‡q AvK…ó Kiv nq| †fv³v‡`i aiY, †ckv, eqm, 
wkÿv BZ¨vw` we‡ePbv K‡i †fv³vgyLx weµq cÖmvi Kvh©µg cwiPvjvbv Kiv nq| mKj †kªYxi †fv³v‡`i Rb¨ GKB 
ai‡Yi weµq cÖmvi Kvh©Kix nq bv| ZvB †µZvi wfbœZv Abyhvqx weµq cÖmvi Kvh©µg cwiPvwjZ n‡q _v‡K| wb‡� 
†fv³vgyLx weµq cÖmv‡ii ¸iæZ¡c~Y© c×wZ ev †KŠkjmg~n Av‡jvPbv Kiv n‡jv:   

1. g~j¨ Qvo (Price reduction): †fv³vgyLx weµq cÖmv‡ii me‡P‡q cÖPwjZ c×wZ n‡jv g~j¨ Qvo| c‡Y¨i 
g~j¨ nVvr Kwg‡q †µZv‡`i „̀wó AvKl©Y Kiv nq| we‡kl K‡i c‡Y¨i hLb wekvj gRy` ˆZwi nq, ZLb 

cvV-8.4 
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wecYb wbe©vnx g~j¨ Qvo †KŠkj MÖnY K‡i _v‡K| AvRKvj A‡bK c‡Y¨i weµq †K‡› ª̀i mvg‡b ÒweivU g~j¨ 
QvoÓ, ÒAvKl©Yxq g~j¨ n«vmÓ BZ¨vw` kxl©K mvBb‡evW© ev e¨vbvi Szwj‡q ivL‡Z †`Lv hvq| we‡kl K‡i 
C‡`i mgq wewfbœ cÖwZôv‡bi g~j¨ Qvo Kg©m~wP †`L‡Z cvIqv hvq|   

2. KzcY (Coupons): Kzcb n‡”Q GK ai‡Yi mvwU©wd‡KU hv cY¨ µ‡qi mgq †µZv‡K Avw_©K myweav †`qvi 
e¨e ’̄v K‡i| Kzcb n‡”Q wecYb wbe©vnx KZ©„K †µZv‡`i‡K †`Iqv we‡kl ai‡Yi cÖwZkÖæwZ hvi gva¨‡g 
†µZv wbw ©̀ó cwigvY g~j¨ myweav †c‡q _v‡K| Kzcb WvK‡hv‡M †cÖiY Kiv hvq, cY¨ †Kbvi mgq cÖ̀ vb Kiv 
hvq A_ev weÁvc‡bi mv‡_ mshy³ K‡i †`Iqv nq| eZ©gv‡b B‡gBj I ÿz‡` evZ©vi (SMS) mvnv‡h¨ KzcY 
†cÖiY Kiv nq| I‡qe mvB‡U †`Lv hvq GKwU Kzcb †KvW e¨envi K‡i wbw ©̀ó g~‡j¨i cY¨ µq Ki‡j webv 
cwienb Li‡P cY¨ msMÖn Kiv hv‡”Q|   

3. bgybv †cÖiY (Sample): bgybv †cÖi‡Yi gva¨‡g †fv³v‡K cY¨ cixÿv Kivi my‡hvM †`qv nq| wKQy cY¨ 
†fv³v‡`i gv‡S webvg~‡j¨ weZiY Kiv nq| bgybv †fv³v‡`i evwo‡Z evwo‡Z wM‡q †`Iqv nq, †`vKv‡b 
AvMZ †µZv‡`i gv‡S weZiY Kiv nq A_ev WvK‡hv‡M cvVv‡bv nq| GUv weµq cÖmvi Kvh©µ‡gi c~e© 
hvPvB c×wZ| mvaviYZ bZzb c‡Y¨i cwiwPwZi Rb¨ GUv LyeB cÖPwjZ c×wZ| bgybv weZiY LyeB Kvh©Ki 
wKš‘ e¨qeûj c×wZ| evRv‡i mvevb, k¨v¤úy, Kwd, PK‡jU BZ¨vw` c‡Y¨i bgybv weZiY cÖvqkB †`Lv hvq| 
GwU weµq cÖmv‡ii GKwU cyivZb Ges RbwcÖq weµq †KŠkj|   

4. bM` A_© †diZ (Cash refund offers): bM` A_© †diZ A‡bKUv Kzc‡bi gZB Z‡e G †ÿ‡Î g~j¨ n«v‡mi 
e¨vcviwU N‡U cÖK…Z µq m¤úbœ nIqvi c‡i| †µZviv cY¨ µq Kivi ci cY¨ †fvM ev  e¨envi K‡i mš‘ó 
bv nq Z‡e †Kv¤úvwbi wbKU Awf‡hvM Ki‡j †Kv¤úvwb †µZv‡K wKQy A_© ev cy‡iv A_© cÖ̀ v‡bi A½xKvi 
K‡i _v‡K| GB A½xKvi mvaviYZ c‡Y¨i c¨v‡K‡Ui Mv‡q †jLv _v‡K| †fv³vi Awf‡hvM Abyhvqx GB 
†gvoK †`‡L †Kv¤úvwb A_© †diZ w`‡q _v‡K| bZzb cY¨ Dc¯’vc‡bi †ÿ‡Î GB c×wZ AZ¨šÍ Kvh©Ki| 
Avgv‡`i †`‡k B‡jKUªwbK ª̀e¨mvgMÖxi weµ‡qi †ÿ‡Î bM` A_© †diZ †KŠkjwU †ewk e¨eüZ n‡q _v‡K|   

5. wcÖwgqvg (Premium): †Kvb wbw ©̀ó cY¨ µ‡q †µZv‡`i DrmvwnZ Kivi Rb¨ D³ c‡Y¨i mv‡_ cY¨ mswkøó 
†Kvb welq webv g~‡j¨ cÖ̀ vb Kiv‡K wcÖwgqvg e‡j| Avevi c‡Y¨i mv‡_ webv g~‡j¨ ev Kg Li‡P †h mKj 
cY¨ Ac©Y Kiv nq G¸‡jv‡K wcÖwgqvg e‡j| c~‡e©i `v‡g 2 wjUvi †KvKv †Kvjvi mv‡_ 250 wgwj GKwU 
†QvU †KvKv †Kvjv wd«| wcÖwgqvg cY¨ c¨v‡K‡Ui g‡a¨ _vK‡Z cv‡i Avevi Avjv`v fv‡eI _vK‡Z cv‡i| 
weµq e„w×i cvkvcvwk eª̈ v‡Ûi AvbyMZ¨ m„wó, †µZvi AvMÖn m„wó, g›`v †gŠmy‡g weµ‡qi MwZ Ae¨nZ ivLv, 
cÖwZ‡hvMx c‡Y¨i Zzjbvq weµq e„w× BZ¨vw` D‡Ï‡k¨ wcÖwgqvg †KŠkj e¨eüZ nq|  

6. cÖwZ‡hvwMZv (Contests): GB e¨e ’̄vi gva¨‡g †Kvb †Kvb cÖwZôvb wewfbœ ai‡Yi cÖwZ‡hvwMZvi Av‡qvRb 
K‡i _v‡K| eûj cÖPwjZ cÖwZ‡hvwMZv n‡j m‡e©v”P µq| †h mKj †µZv mviv eছi me‡P‡q †ewk cY¨ µq 
K‡i Zv‡`i wewfbœ ai‡Yi my‡hvM myweav cÖ̀ vb Kiv nq| gv‡S gv‡S wKQy cÖwZôvb Zviv wewfbœ ai‡Yi 
KzB‡Ri Av‡qvRb K‡i| Avevi cÖwZ‡hvwMZv WvKv nq GKwU wel‡q auvauvi DËi `vb A_ev bvg ev cY¨ 
m¤ú‡K© Dc‡`k PvIqvi Rb¨| Avi wePviKgÛjx †mLvb †_‡K cyi¯‹v‡ii Rb¨ wKQy †µZv g‡bvbxZ K‡i 
_v‡K|  

7. jUvwi (Sweepstakes): †µZv‡`i g‡b e¨vcK mvov I Av‡jvob m„wói Rb¨ †Kv¤úvwbmg~n gv‡S gv‡S 
jUvwii Av‡qvRb K‡i _v‡K| GLv‡b LyeB AvKl©Yxq cyi¯‹vi cÖ̀ vb Kiv nq| cyi¯‹vi cÖvwßi Avkvq †µZviv 
†ewk †ewk cY¨ µ‡q AvMÖnx nq| c‡Y¨i weµ‡qi iwk`‡K jUvwii Kzcb wnmv‡e e¨envi Kiv nq| †h hZ 
†ewk cY¨ µq Ki‡e Zvi Kzc‡bi msL¨v ZZ †ewk n‡e Ges Zvi cyi¯‹vi cÖvwßi m¤¢vebv ZZ †ewk n‡e| 
fvM¨ cixÿvi GKwU †KŠkj wn‡m‡e †Kv¤úvwb¸‡jv jUvwi cÖeZ©b K‡i _v‡K| wewfbœ Dcv‡q fvM¨ cixÿvi 
gva¨‡g †µZv A_©, cY¨ ev †mev Dcnvi wn‡m‡e †c‡Z cv‡i|  
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8. †gqv`x M¨vivw›U cÖ̀ vb (Time bound guarantee): †gqv`x M¨vivw›U cÖ̀ vb eûj cÖPwjZ GKwU Kvh©Kix 
weµq cÖmvi †KŠkj| G‡Kev‡iB bZzb eª̈ vÛ µq Ki‡Z †µZviv hLb Drmvn †eva K‡i bv ZLb †gqv`x 
M¨vivw›U †µZv‡`i cY¨ µ‡q AvK…ó K‡i| GB c×wZ‡Z Drcv`bKvix cÖwZôvb wbw ©̀ó †gqv` ch©šÍ c‡Y¨i 
’̄vqxZ¡ ev Kvh©ÿgZvi wbðqZv cÖ̀ vb K‡i _v‡K| wbw ©̀ó †gqv‡`i g‡a¨ cY¨wU bó n‡q †M‡j ev wVKgZ 

†mev cÖ̀ vb bv Ki‡j A_ev †Kvb ÎæwU †`Lv w`‡j Drcv`K Zvi A½xKvi Abyhvqx cY¨wU †givgZ A_ev cY¨ 
e`j K‡i bZzb cY¨ cÖ`vb K‡i _v‡K| Avgv‡`i A‡bK c‡Y¨i †ÿ‡Î GB c×wZ †`Lv hvq| Z‡e B‡jKwUªK 
ev B‡jKUªwb· c‡Y¨i †ÿ‡Î GUv eûj cÖPwjZ|   

9. Dcnvi (Presentation): †µZv‡`i cY¨ µ‡q DØy× Kivi Rb¨ GKwU Kvh©Kix c×wZ n‡jv Dcnvi cÖ̀ vb| 
mKj †µZvB cY¨ µ‡qi ci we‡kl wKQy Dcnvi †c‡j Avbw›`Z nq| †µZv‡`i GB Av‡eM‡K Rq Kivi 
Rb¨ Ges †µZv‡`i g‡b c‡Y¨i wel‡q AbyK‚j g‡bvfve m„wói Rb¨ Drcv`bKvix cÖwZôvb wewfbœ wRwbl 
Dcnvi িদেয় থv‡K| eQ‡ii cÖ_‡g A‡bK cÖwZôvb Zv‡`i †µZv‡`i Rb¨ wewfbœ ai‡Yi Dcnvi mvgMÖx 
†hgb- Wv‡qix, K¨v‡jÛvi, Kjg, Pvwei wis BZ¨vw` weZiY K‡i _v‡K| GB mKj Dcnvi mvgMÖxi Mv‡q 
Drcv`bKvix cÖwZôv‡bi bvg, wVKvbv, †jv‡Mv gyw ª̀Z _v‡K|      

10. †gvoK (Package): †µZv‡`i cY¨ µ‡q DØy× Kivi Rb¨ c‡Y¨i AvKl©Yxq †gvoK GKwU ¸iæZ¡c~Y© weµq 
cÖmvi †KŠkj| A‡bK cÖwZôvb Zv‡`i c‡Y¨i Rb¨ AvKl©Yxq †gvoK ˆZwi K‡i _v‡K| we‡kl K‡i Lv`¨ ª̀e¨ 
I cÖmvabxi †ÿ‡Î Drcv`KMY e¨qeûj †gvoK ˆZwi K‡i _v‡K| †gvo‡Ki GKwU cÖধvb welq n‡jv 
†gvo‡Ki cybte¨envi| PK‡jU, we¯‹zU, AvPvi, Kwd BZ¨vw` c‡Y¨i AvKl©Yxq †gvoK †µZv‡`i cY¨ µ‡q 
AvK…ó K‡i _v‡K| wkï‡`i Rb¨ wKQy c‡Y¨i †gvoK Zv‡`i Av`‡j ˆZwi Kiv nq hv †`‡L GKRb wkï 
cyjwKZ n‡q _v‡K|  

11. RxebhvÎv I MÖæc wWmKvDU (Lifestyle and group discount): wewfbœ †ckvRxex gvby‡li Rb¨ we‡kl 
ai‡Yi Qvo cÖ̀ vb GLb GKwU RbwcÖq weµq cÖmvi †KŠkj| mgvR wewfbœ ai‡Yi MÖæc we`¨gvb i‡q‡Q 
†hgb- gwnjv, cyiæl, wkï, QvÎ, wkÿK, Wv³vi, cywjk BZ¨vw`| wewfbœ mgq wewfbœ MÖæc‡K †dvKvm K‡i 
we‡kl weµq cÖmvi Kvh©µg MÖnY Kiv n‡”Q| wek¦ gwnjv w`e‡m †Rwb IqvKvi bvg w`‡q cY¨ wecYb Kiv 
n‡”Q| eB †gjvq wkÿv_©x‡`i Rb¨ we‡kl Qvo †`Iqv n‡”Q| Avevi wek¦Kvc wµ‡KU Av‡qvRKiv wµ‡KU 
†L‡jvqvo‡`i Rb¨ myjf g~‡j¨ wU‡KU cÖ̀ vb Ki‡Q| A‡bK nvmcvZvj Pÿz K¨v¤ú ev Wvqv‡ewUK K¨v¤ú Gi 
Av‡qvR‡b ¯̂í g~‡j¨ †ivwM‡`i †mev cÖ̀ vb Ki‡Q|   

12. c„ô‡cvlKZv cyi¯‹vi (Patronage reward): weµq cÖmv‡ii GB c×wZ‡Z hviv cÖwZôv‡bi AbyMZ †µZv 
ev wbqwgZ †µZv Zv‡`i Rb¨ we‡kl my‡hvM myweav ev cyi¯‹v‡ii e¨e ’̄v Kiv nq| bM` A_© cÖ̀ vb, we‡kl 
Avw_©K myweav, we‡kl m¤§vb cÖ`k©b BZ¨vw`i gva¨‡g †µZvMY‡K cyi¯‹…Z Kiv nq| †Kvb cwienb †Kv¤úvwb 
Zv‡`i wbqwgZ †µZv‡`i Rb¨ we‡kl Qvo cÖ̀ vb K‡i _v‡K| †hgb- 10wU wUwKU µq Ki‡j ev 10 evi 
wewfbœ iæ‡U hvZvqvZ Ki‡j 1wU wd« wUwKU †`Iqv nq| †Kvb †`vKv‡bi wbqwgZ †µZv ev †nv‡U‡j `xN©w`b 
Ae ’̄vbiZ MÖvnK‡`i we‡kl Qvo I my‡hvM myweav cÖ̀ vb Kiv nq|  

13. cÖ̀ k©bx ev †gjv (Exhibitions and shows): †`‡k we‡`‡k †h mKj ’̄v‡b evwYR¨ †gjv ev cY¨ cÖ̀ k©bxi 
Av‡qvRb n‡q _v‡K †mLv‡b †Kv¤úvwbi AskMÖnY †µZv‡`i AvKl©Y K‡i _v‡K| A‡bK †Kv¤úvwb wb‡RivB 
GB ai‡Yi cÖ̀ k©bxi Av‡qvRb K‡i, Avevi A‡b‡KB evwYR¨ †gjvi ¯úÝi K‡i _v‡K| GB mKj cÖ̀ k©bx 
ev †gjvq †Kv¤úvwb¸‡jv bvbv ai‡Yi weµq †KŠkj MÖnY K‡i †µZv AvKl©‡Yi †Póv K‡i| †gjv PjvKvjxb 
we‡kl g~j¨ Qvo, jUvwi, cyi¯‹vi BZ¨vw` weµq cÖmvi †KŠkj Aej¤̂b K‡i †Kv¤úvwb Zvi c‡Y¨i Pvwn`v m„wó 
তথা weµq e„w× K‡i _v‡K|  
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14. mvgvwRK Kv‡R AskMÖnY (Participation in social work): weµq cÖmvi Kvh©µ‡gi AvaywbK Ges Kvh©Kix 
c×wZ n‡jv wewfbœ cÖKvi mvgvwRK Kv‡R AskMÖnY| cÖwZôv‡bi mybvg e„w× I we‡kl fveg~wZ© M‡o †Zvjvi 
Rb¨ GKwU cÖwZôvb wewfbœ mvgvwRK Kv‡R AskMÖnY K‡i| eZ©gv‡b Ava~wbK weµq cÖmv‡ii c×wZ wnmv‡e 
wewfbœ mvgvwRK KvR h_v- `vZe¨ cÖwZôv‡b mvnvh¨, wkÿv cÖwZôv‡bi Dbœq‡b f~wgKv, µxov cÖwZ‡hvwMZvq 
¯úÝiwkc, †`‡ki wewfbœ ỳtmg‡q gvby‡li cv‡k _vKv BZ¨vw` Kvh©µ‡g AskMÖnY Ki‡Q| †KvwfW-19 Gi 
mgq c„w_exi A‡bK eo eo †Kv¤úvwb †hfv‡e c„w_exe¨vcx gvbyl‡K mvnvh¨ I mn‡hvwMZv K‡iwQj Zv‡Z 
†mB mKj cÖwZôvb c„w_exe¨vcx GKwU we‡kl Avm‡b AwawôZ n‡q‡Q|   

 
L) wWjvi েকি8কেকি8কেকি8কেকি8ক weµq cÖmvi (Dealer OOOOriented Sales Promotion) 

weµq cÖmvi eÈb cÖYvjx‡Z AskMÖnYKvix m`m¨MY †hgb- LyPiv Kvievix, cvBKvwi e¨emvqx,  wWjvi, wWmwUªweDUi 
BZ¨vw`‡K cY¨ weµq e„w×‡Z AwaK AvMÖnx K‡i †Zvjv nq| †fv³v‡`i Zzjbvq wWjvi‡`i Rb¨ weµq cÖmvi Kvh©µ‡g 
AwaK A_© e¨q n‡q _v‡K| M‡elYvq †`Lv hvq †h, hw` weµq cÖmv‡ii †ÿ‡Î †Kv¤úvwb †fv³v‡`i 30 fvM A_© e¨q 
K‡i Z‡e মেধ+ 70 fvM A_© e¨q Ki‡Z nq wWjvi‡`i Rb¨| wWjvi‡`i weµq cÖmv‡ii e¨q e„w×i KviY g~jZ Zviv 
†hb we‡kl cÖwZôv‡bi cY¨ weµ‡q †ewk cÖjyä nq Ges †µZv‡`i‡K D³ cY¨ µ‡q cÖjyä K‡i| wWjvi‡`i Rb¨ †h 
mg Í̄ weµq cÖmvi Kg©m~wP MÖnY Kiv nq †m¸‡jv wb‡� Av‡jvPbv Kiv n‡jv:  

1. µq fvZv (Buying allowance): wWjviMY mvaviYZ e¨vcK µ‡qi mv‡_ RwoZ _v‡K| Zviv GKmv‡_ jU 
a‡i cÖwZôv‡bi cY¨ µq K‡i _v‡K| ZvB Zvi cY¨ µ‡qi mgq wKQy evowZ µq myweav Avkv K‡i| †Kvb 
Drcv`‡Ki cY¨ wbw ©̀ó mg‡q Ges wbw ©̀ó cwigv‡Y µ‡qi Rb¨ cÖPwjZ g~j¨ A‡cÿv Kg `v‡g cÖ̀ vb Kiv 
n‡j Zv‡K µq Qvo e‡j| G ai‡Yi Pzw³i AvIZvq wWjviMY mivmwi cY¨ wWmKvD›U ev g~j¨ wWmKvD›U 
†c‡q _v‡K| †hgb- †Kvb wWjvi hw` †Kv¤úvwbi GK nvRvi BDwbU cY¨ µq K‡i Z‡e Zv‡K Av‡iv 
AwZwi³ GKkZ BDwbU wd« cÖ̀ vb Kiv nq| GB ai‡Yi myweavi Rb¨ wWjviMY mvaviY mg‡qi Zzjbvq 
†ewk cY¨ µ‡q AvMÖnx nq| bZzb cY¨ evRv‡i e¨vcK weµ‡qi Rb¨ GB c×wZ LyeB Kvh©Kix|    

2. µq †diZ Qvo (Buy-back allowance): wWjviMY hLb †Kvb cY¨ µq K‡i ZLb cÖ_g †d‡R Zv‡`i‡K 
µq †diZ Qvo cÖ̀ vb Kiv nq| Avevi wØZxq ev Z…Zxq wewfbœ †d‡R µ‡qi mgq wWjvi‡`i µq †diZ Qvo 
cÖ̀ vb Kiv nq| GUv GKUv Pjgvb cÖwµqv hv wWjvi‡`i †ewk †ewk cY¨ µ‡q DØy× K‡i| bZzb µ‡qi 
†ÿ‡Î cwigv‡Yi Dci wfwË K‡i Qvo cÖ̀ vb Kiv nq| Z‡e GB Qvo †c‡Z n‡j wWjvi‡`i GKUv wbw ©̀ó 
cwigvY cY¨ µq Ki‡Z nq| wK cwigvY cY¨ µq Ki‡j µq †diZ Qvo cvIqv hv‡e Zv mvaviYZ wba©vwiZ 
n‡q _v‡K †Kv¤úvwbi bxwZ wba©viK‡`i Øviv|   

3. weÁvcb fvZv (Advertising Allowances): Drcv`bKvix cÖwZôvb¸‡jv wWjvi‡`i Drmvn cÖ̀ v‡bi Rb¨ 
weÁvcb fvZv cÖ̀ vb K‡i _v‡K| we‡kl K‡i AvÂwjK ch©v‡q wWjvi‡`i weµq e„w×i Rb¨ weÁvcb fvZv 
cÖ̀ vb Kiv nq| wewfbœ GjvKvq ga¨ ’̄Kvix‡`i weÁvc‡bi Rb¨ †h A_© e¨q K‡i _v‡K Zvi GKUv eo Ask 
Drcv`bKvix cÖwZôvb enb K‡i _v‡K| ga¨ ’̄ZvKvixMY †hb AwaK nv‡i cY¨ weµq Ki‡Z cv‡i †mB Rb¨ 
Zv‡`i weÁvcb ’̄vqxZ¡Zv cÖ̀ vb Kiv nq| GB ai‡Yi fvZv wewfbœ fv‡e wba©vwiZ n‡q _v‡K| †hgb- cÖK…Z 
e¨‡qi wfwË‡Z, µ‡qi kZvsk nv‡i A_ev evwl©K eiv‡Ïi wfwË‡Z| G RvZxq weÁvc‡b wWjvi‡`i bvg 
mshy³ K‡i †`Iqv nq|   

4. g~j¨ Qvo (Price discount): GUv g~jZ Drcv`bKvix Ges wWjvi‡`i g‡a¨ GKwU Pzw³| GB Pzw³i AvIZvq 
A‡bK ai‡Yi g~j¨ Qvo msµvšÍ welq _v‡K| ga¨ ’̄KvixMY †h AvIZvi g‡a¨ Zv‡`i µq Kvh©µg cwiPvwjZ 
Ki‡e †mfv‡e g~j¨ Qvo †c‡q _v‡K| †hgb- cwigvY wfwËK g~j¨ Qv‡oi K_v ejv †h‡Z cv‡i| hw` †Kvb 
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cvBKvix e¨emvqx ˆ`wbK †h cwigvY cY¨ µq K‡i থােক †mLvb †থেক Zv‡K 5% g~j¨ Qvo †`Iqv n‡jv| 
wKš‘ H µ‡qi mv‡_ hw` †m AwZwi³ Av‡iv wKQy cY¨ µq K‡i Z‡e cieZ©x µ‡qi Rb¨ Zv‡K 7% g~j¨ 
ছvo †`Iqv nq| Gfv‡e †gŠmygx µq, bM` µq A_ev Ab¨vb¨ myweav we‡ePbv K‡i Drcv`bKvix 
ga¨ ’̄ZvKvix‡`i we‡kl g~j¨ ছvo w`‡q _v‡K| wWjvi‡`i Rb¨ GwU GKwU eûj cÖPwjZ Ges Kvh©Ki weµq 
cÖmvi c×wZ|     

5. cyk gvwb (Push money): weµq cÖmv‡ii GwU GKwU AvµgYvZ¥K c×wZ| A‡bK †ÿ‡Î †µZviv cY¨ µq 
Kivi Rb¨ gvbwmKfv‡e ˆZwi _v‡K bv| wKš‘ we‡kl cwiw ’̄wZ‡Z Zviv cY¨ µq Ki‡Z eva¨ nq| wWjviMY 
Zv‡`i cwiwPZ ¯̂Rb, eÜzevÜe, AvZ¥xq¯̂Rb, Awdm mnKg©x BZ¨vw`i Kv‡Q †Rvi c~e©K cY¨ weµq K‡i 
_v‡K| RvZxq ch©v‡qi †h mKj jUvwi ev A_© msMÖn Kvh©µg cwiPvwjZ nq †mLv‡b wewfbœ mswkøó 
Kvh©µ‡gi mv‡_ িবিভ, ধরেনর wUwKU ev jUvwi weµq Kiv nq| GB Kvh©µg cwiPvjbvi Rb¨ †Kv¤úvwb 
wWjvi‡`i‡K bM` A_©, myweav`x ev wewfbœ ai‡Yi Dcnvi mvgMÖx †cÖiY K‡i _v‡K|  

6. cÖ̀ k©bx fvZv (Display allowance): eZ©gvb cÖwZ‡hvMx evRv‡i cY¨ cÖ̀ k©bx GKwU ¸iæZ¡c~Y© wecYb 
Kvh©µg| h_vh_ cY¨ cÖ̀ k©b †µZv‡`i cY¨ µ‡q AvK…ó K‡i| A‡bK mgq my›`i Ges AvKl©Yxqfv‡e cY¨ 
cÖ̀ k©b Kiv ga¨ ’̄ZvKvix‡`i c‡ÿ m¤¢eci nq bv| ỳBwU Kvi‡Y wWjvi‡`i c‡ÿ cY¨ cÖ̀ k©b h_vh_fv‡e 
m¤¢eci nq bv| cÖ_gZ GwU GKwU e¨qeûj welq Avi wØZxqZ GwU GKwU iƒwPkxj KvwiMwi welq| ZvB 
wWjviMY cY¨ cÖ̀ k©‡bi †ÿ‡Î cÖwZôv‡bi wewfbœ ai‡Yi mn‡hvwMZv Avkv K‡i| ga¨ ’̄ZvKvixiv wbw ©̀ó 
Drcv`‡Ki c‡Y¨i cÖ`k©‡bi Rb¨ Qvo MÖnY Ki‡Z cv‡i|  

7. wWjvi‡`i cÖwZ‡hvwMZv (Dealer’s competition): Drcv`bKvix cÖwZôvb wewfbœ Kg©m~wPi gva¨‡g wWjvi‡`i 
g‡a¨ cY¨ weµq cÖwZ‡hvwMZvi m„wó K‡i| G‡`i g‡a¨ me‡P‡q cÖPwjZ n‡jv weµq cÖwZ‡hvwMZv| †h wWjvi 
hZ †ewk cwigvY weµq Ki‡e Zv‡`i Rb¨ AvKl©Yxq cyi¯‹v‡ii e¨e ’̄v _v‡K| †hgb- †Kv¤úvwbi c‡ÿ †NvlYv 
Kiv n‡j Gev‡ii me‡P‡q †ewk cY¨ weµqKvix wWjvi‡K GKwU U‡qvUv Mvwo Dcnvi †`Iqv n‡e| GB cy¯‹vi 
cÖvwßi Avkvq wWjviv †ewk cY¨ weµ‡qi cÖwZ‡hvwMZvq †g‡Z DV‡e| Ab¨ w`‡K Drcv`bKvix cÖwZôvb 
wWjvi‡`i weµq jÿ¨ wVK K‡i †`q| †hgb- †Kvb wWjvi hw` gv‡m GK nvRvi cY¨ weµq Ki‡Z cv‡i Z‡e 
Zv‡`i Rb¨ wba©vwiZ cyi¯‹vi _v‡K| d‡j cÖwZ‡hvwMZv m„wó K‡i Drcv`bKvix cÖwZôvb cY¨ weµ‡qi cwigvY 
e„w× Ki‡Z cv‡i|     

8. weµq cÖwkÿY Kg©m~wP (Sales training program): wWjvi‡`i cY¨ weµ‡qi †ÿ‡Î wKQy mxgve×Zv †`Lv 
hvq we‡kl K‡i bZzb cY¨ Ges cÖhyw³MZ c‡Y¨i wb‡q| cY¨ I evRvi wb‡q wWjvi‡`i A‡bK Z_¨ Rvbv 
_v‡K bv| GKRb e¨emvqx wn‡m‡e ga¨ ’̄Kvix‡`i h‡_ó cwigv‡Y cÖwZôvb m¤ú‡K© Ávb I cY¨ m¤ú‡K© Ávb 
_vKv cÖ‡qvRb| Drcv`KMY ga¨ ’̄ZvKvix‡`i `ÿ K‡i M‡o †Zvjvi Rb¨ gv‡S gv‡S weµq cÖwkÿY 
Kg©m~wPi Av‡qvRb K‡i _v‡K| cÖwkÿ‡Yi ci wWjvi‡`i weµq g¨vbyqvj, cY¨ I cÖwZôvb msµvšÍ cyw Í̄Kv 
BZ¨vw` mieivn Kiv nq| Avevi Drcv`bKvix cÖwZôv‡bi cÖwkÿKe„× wWjvi‡`i †kv-iæg ev weµq †K‡› ª̀ 
wM‡q nv‡Z Kj‡g wkÿv w`‡q _v‡K|   

9. Kb‡fbkb I evwYR¨ †gjv (Convention and trade show): A‡bK †Kv¤úvwb I evwYR¨ ms ’̄v Zv‡`i 
c‡Y¨i cÖmv‡ii Rb¨ Kb‡fbkb I evwYR¨ †gjvi Av‡qvRb K‡i _v‡K| cÖ̀ k©bxi gva¨‡g wWjvi I 
we‡µZvMY wewfbœ fv‡e DcK…Z nq| bZzb, cyivZb I m¤¢ve¨ †µZv‡`i mv‡_ †hvMv‡hvM ’̄vcb nq| bZzb 
†µZv‡`i Kv‡Q cY¨ weµ‡qi my‡hvM ˆZwi nq Ges eZ©gvb †µZv‡`i Kv‡Q AwaK cY¨ weµq Kiv hvq| 
GB cÖ̀ k©bx¸‡jv‡Z cY¨ cÖ̀ k©b, cY¨ Z_¨vejx, cÖwZôv‡bi Z_¨mg~n wWjvi I we‡µZv‡`i wewfbœ mgm¨vi 
mgvavb, cÖwZ‡hvMx c‡Y¨i mv‡_ Zzjbv BZ¨vw` Kvh©µg MÖnY Kiv hvq| GB mKj evwYR¨ †gjv‡Z eo eo 
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weµq AW©v‡ii my‡hvM m„wó nq| e¨emvq wecYbKvixiv Zv‡`i evrmwiK cÖmvi ev‡R‡Ui kZKiv 35 fvM 
evwYR¨ †gjv‡Z e¨q K‡i _v‡K|  

 

M) weµqKg©x েকি8েকি8েকি8েকি8কককক weµq cÖmvi (Sales FFFForce Oriented Sales Promotion): AwaKvsk 
weµq Kvh©µg cwiPvwjZ nq weµqKg©x‡`i gva¨‡g| weµqKg©x‡`i g‡bvej e„w× †c‡j weµqKg©xMY myôz I 
my›`ifv‡e weµq Kvh©µg cwiPvjbv Ki‡Z cv‡i| weµq Kg©xMY hv‡Z cÖwZôv‡bi cY¨ weµ‡q AwaK g‡bv‡hvMx nq 
Ges AwaK Drmvn wb‡q weµq KvR cwiPvjbv K‡i †mRb¨ bvbv ai‡Yi weµq cÖmvi Kg©m~wP MÖnY Kiv nq| wb‡� 
weµq Kg©x‡`i Rb¨ M„nxZ weµq cÖmv‡ii wewfbœ c×wZmg~n Av‡jvPbv Kiv n‡jv:   

1. †evbvm cÖ̀ vb (Pay bonus): wewfbœ cÖwZôv‡b †hgb Kg©Pvix‡`i Rb¨ †evbv‡mi e¨e ’̄v i‡q‡Q †Zgb 
weµqKg©xMb Drcv`bKvix KZ©„c‡ÿi wbKU †_‡K †evbvm Avkv K‡i| A‡bK cÖwZôvb weµqKg©x‡`i Rb¨ 
evrmwiK †evbv‡mi cwigvY wba©viY K‡i| Avevi †Kvb †Kvb cÖwZôvb weµqKg©x‡`i Rb¨ weµ‡qi cwigvY 
wba©viY K‡i †`q Ges Zvi Dci wfwË K‡i †evbvm cÖ`vb Kiv nq| weµqKg©xiv hLb Zv‡`i weµq 
jÿ¨gvÎv AR©b K‡i ZLb Drcv`bKvix cÖwZôvb Zv‡`i weµq †evbvm cÖ`vb K‡i| GQvov †evbv‡mi 
cvkvcvwk †Kv¤úvwb Zv‡`i weµqKg©x‡`i Rb¨ A‡bK ai‡Yi my‡hvM myweav cÖ̀ vb K‡i _v‡K| Drcv`bKvix 
cÖwZôvb hLb weµqKg©x‡`i mwVK fv‡e g~j¨vqb K‡i Ges Zv‡`i mvwe©K wel‡q ¸iæZ¡ cÖ̀ vb K‡i ZLb 
weµqKg©xMY DrmvwnZ n‡q †ewk †ewk cY¨mvgMÖx weµ‡qi †Póv Pvjvq|  

2. weµqKg©x‡`i g‡a¨ cÖwZ‡hvwMZv m„wó (Creating sales force contests): †fv³v cÖmvi Ges wWjvi weµq 
cÖmv‡ii gZ Drcv`bKvix cÖwZôvb¸‡jv weµqKg©x‡`i g‡a¨ cÖwZ‡hvwMZvi m„wó K‡i weµ‡qi cwigvY 
evov‡Z cv‡i| GLv‡b ỳ‡Uv c×wZ e¨envi Kiv n‡q _v‡K| †hgb- cÖ_gZ jÿgvÎv c×wZ, †hLv‡b 
weµqKg©x Zvi wba©vwiZ weµq jÿ¨ AR©b Ki‡Z cvi‡j Zv‡K cyi¯‹…Z Kiv nq| wØZxqZ m‡e©v”P weµq 
c×wZ, †hLv‡b †h weµqKg©x me‡P‡q †ewk weµq Ki‡e Zv‡K cyi¯‹…Z Kiv| GQvovI †Kvb †Kvb †Kv¤úvwb 
evwl©K mfv ev Awa‡ek‡b weµqKg©x‡`i Rb¨ cY¨ I cÖwZôvb m¤ú‡K© wewfbœ Z_¨g~jK cÖwZ‡hvwMZvi 
Av‡qvRb K‡i| hviv GLv‡b AskMÖnY K‡i Zv‡`i g‡a¨ †_‡K cÖ_g, wØZxq ev Z…Zxq ’̄vb wba©viY K‡i 
cyi¯‹vi cÖ̀ vb Kiv nq| G‡Z †Kv¤úvwbi cY¨ weµ‡qi cÖwZ weµqKg©x‡`i Drmvn A‡bKvs‡k e„w× cvq|  

3. weµq mfv (Sales meeting): weµqKg©x‡`i weµq Kv‡R DØy× Kivi Rb¨ weµq mfv LyeB cÖPwjZ Ges 
RbwcÖq c×wZ| weµqKg©x‡`i mv‡_ cÖwZôv‡bi KZ©v e¨w³‡`i †hvMv‡hvM ’̄vcb I weµq `ÿZv e„w×i Rb¨ 
weµq mfv AvnŸvb Kiv n‡q _v‡K| Drcv`bKvix cÖwZôvb gv‡S gv‡S weµqKg©x‡`i mfv I Kbdv‡i‡Ýi 
Av‡qvRb K‡i| GLv‡b cÖwZôv‡bi cÿ †_‡K cY¨ I cÖwZôv‡bi bxwZgvjv, †KŠkj, D‡Ïk¨, jÿ¨ BZ¨vw` 
wel‡q Av‡jvKcvZ Kiv nq| Ab¨w`‡K weµq Kg©Kv‡Ð weµqKg©xMY wK ai‡Yi mgm¨vi g‡a¨ থv‡K †m¸‡jv 
mgvav‡bi Rb¨ †KŠkj wba©viY Kiv nq| GB mfvq weµqKg©x‡`i weµq wel‡q wkÿv `vb, weµ‡q DrmvwnZ 
Kiv I weµqKg©x‡`i Kg©̀ ÿZv g~j¨vqb K‡i cyi¯‹v‡ii e¨e ’̄v Kiv nq|  

4. †cÖlYvg~jK Kg©m~wP (Motivational program): cY¨ weµq e„w×i Rb¨ Dc‡ivwjøwLZ Kg©m~wPi evB‡i 
cÖwZôv‡bi weµqKg©x‡`i Rb¨ wewfbœ ai‡Yi †cÖlYvg~jK Kg©m~wP MÖnY Ki‡Z nq| weµqKg©x †µZv‡`i 
Dci †hgb cÖfve we Í̄vi K‡i †Zgwb wecYb e¨e ’̄vcKMY weµqKg©xi Dci cÖfve we Í̄vi K‡i _v‡K| 
GLv‡b jÿYxq †h, mKj weµqKg©xi Rb¨ GKB ai‡Yi †cÖlYv KvR K‡i bv| †ÿÎ we‡k‡l GKRb 
weµqKg©xi Rb¨ wfbœ ai‡Yi †cÖlYvi cÖ‡qvRb nq| weµqKg©x‡`i cÖ‡Z¨K‡K Avjv`vfv‡e ¸iæZ¡ cÖ`vb, 
cÖ‡Z¨‡Ki Av‡qi Í̄i, mvgvwRK I A_©‰bwZK gh©v`v Ges e¨w³MZ AvMÖn we‡ePbv K‡i †cÖlYvg~jK Kg©m~wP 
MÖnY Kiv AZ¨šÍ ¸iæZ¡c~Y©| †Kej A_©‰bwZK cÖ‡Yv`bv‡KB cÖvavb¨ w`‡j n‡e bv eis we‡bv`b, †Ljvayjv, 
cÖwZ‡hvwMZvi Av‡qvRb BZ¨vw` AZ¨šÍ RbwcÖq welq wn‡m‡e MY¨ Kiv n‡q _v‡K|  
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 mvims‡ÿc:  

weµq cÖmv‡ii jÿ¨ I D‡Ïk¨ AR©‡bi Rb¨ wewfbœ ai‡Yi †KŠkj I c×wZ AbyসiY Kiv nq| GmKj 
c×wZmg~n‡K wZbwU †kªYx‡Z fvM Kiv nq| cÖ_gZ, †fv³v‡`i Rb¨ weµq cÖmvi|  †fv³v‡`i cY¨ µ‡q DØy× Kivi 
Rb¨ †h mKj weµq cÖmvi Kvh©µg MÖnY Kiv nq †m¸‡jv‡K ejv nq †fv³vgyLx weµq cÖmvi| †fv³vgyLx weµq 

cÖmv‡ii D‡jøL‡hvM¨ †KŠkj ev c×wZ¸‡jv n‡jv― Kzcb, bgybv †cÖiY, bM` A_© †diZ, wcÖwgqvg, cÖwZ‡hvwMZv, 
jUvwi, †gqv`x M¨vivw›U cÖ̀ vb, Dcnvi cÖ`vb, AvKl©Yxq †gvoK, RxebhvÎv I MÖæc wWmKvD›U cÖ̀ vb, c„ô‡cvlKZv, 
cyi¯‹vi cÖ`vb, cÖ̀ k©bx ev evwYR¨ †gjvi Av‡qvRb, wewfbœ mvgvwRK Kvh©µ‡g AskMÖnY BZ¨vw`| wØZxq weµq cÖmvi 
c×wZ n‡jv wWjvi‡`i Rb¨ weµq cÖmvi| weµq cÖmv‡ii gva¨‡g eÈb cÖYvjx‡Z AskMÖnYKvix m`m¨MY †hgb- 
cvBKvix e¨emvqx, LyPiv Kvievix, wWjvi, wWmwUªweDUi BZ¨vw`‡K cY¨ weµq e„w×‡Z AwaK AvMÖnx K‡i †Zvjv nq| 

wWjvi‡`i Rb¨ cÖধvb weµq cÖmvi †KŠkjmg~n n‡jv― wWjvi‡`i Rb¨ µq fvZv, µq †diZ Qvo, weÁvcb fvZv, 
we‡kl g~j¨ Qvo, cyk gvwb c×wZ, cÖ̀ k©bx fvZv, wWjvi‡`i cÖwZ‡hvwMZv, weµq cÖwkÿY Kg©m~wP, Kb‡Wbkb I 
evwYR¨ †gjv BZ¨vw`| Z…Zxq c×wZ n‡jv weµqKg©x‡`i Rb¨ weµq cÖmvi| weµqKg©xMY hv‡Z cÖwZôv‡bi cY¨ 
weµ‡q AwaK g‡bv‡hvMx nq Ges AwaK Drmvn wb‡q weµq KvR cwiPvjbv K‡i †mRb¨ bvbv ai‡Yi weµq cÖmvi 

Kg©m~wP MÖnY Kiv nq| weµqKg©x‡`i Rb¨ †h mKj weµq cÖmvi Kg©m~wP MÖnY Kiv nq †m¸‡jv n‡jv― 
weµqKg©x‡`i †evbvm cÖ̀ vb, weµqKg©x‡`i g‡a¨ cÖwZ‡hvwMZv m„wó Kiv, weµq mfvi Av‡qvRb Kiv, wewfbœ ai‡Yi 
†cÖlYvg~jK Kg©m~wP MÖnY BZ¨vw`| 
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BDwbU DËi  g~j¨vqb  

 

1. cÖPv‡ii msÁv w`b| cÖPv‡ii ˆewkó¨mg~n Av‡jvPbv Kiæb|  

2. cÖPv‡ii cÖavb D‡Ïk¨mg~n eY©bv Kiæb|  

3. AvaywbK e¨emv‡q cÖPv‡ii ¸iæZ¡ e¨vL¨v Kiæb|  

4. cÖPvi Ges MYms‡hv‡Mi g‡a¨ cv_©K¨ wbY©q Kiæb|  

5. cÖPv‡ii mxgve×Zvসমূহ Av‡jvPbv Kiæb|  

6. cÖPv‡ii †kªYxwefvM¸‡jvi h_vh_ e¨vL¨v cÖ̀ vb Kiæb|   

7. cÖPv‡ii nvwZqvi ev c×wZmg~n eY©bv Kiæb|  

8. cÖPv‡ii †ÿ‡Î cÖধvb wm×všÍmg~n Av‡jvPbv Kiæb|  

9. Avcwb wKfv‡e cÖPv‡ii djvdjmg~n g~j¨vqb Ki‡eb?  

10. weµq cÖmv‡ii msÁv w`b| Gi D‡Ïk¨mg~n eY©bv Kiæb|  

11. AvaywbK wecY‡b weµq cÖmv‡ii ¸iæZ¡ Av‡jvPbv Kiæb|  

12. weµq cÖmv‡ii ে�ে
 Kx Kx c`‡ÿc MÖnY Kiv †h‡Z cv‡i?  

13. weµq cÖmv‡ii wewfbœ cš’vmg~n Av‡jvPbv Kiæb|  

14. weµq cÖmv‡ii Kvh©KvwiZv Kxfv‡e cixÿv Kiv †h‡Z cv‡i?  

15. †fv³vgyLx weµq cÖmv‡ii c×wZmg~n eY©bv Kiæb|  

16. wWjvi I weµqKg©x‡`i Rb¨ weµq cÖmvi †KŠkjmg~‡ni weeiY w`b|  
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